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Significant Trends 


As seen by am editor of SALES MANAGEMENT for the ye ar ending May 15, 1945: 


Things I Didn’t Know Before... 


(with a bow to Walter Winchell) 


THAT THERE SEEMS TO BE AN INSATIABLE DE- 
MAND for this 16th annual edition of the Survey of 
Buying Power. The Circulation Department reports a 
volume of advance orders which will nearly exhaust the 
stock of copies which will remain after subscribers receive 
theirs. 


... And the Advertising Department bemoans the fact 
that for two straight years it has been allocating rather 
than selling space. The 206 pages of advertising in this 
issue might easily have been 412 —or even 618— had 
not the paper shortage compelled the freezing of the folio 
at the 1943-1944 level. 


.. . That the advertisers have become serious rivals of 
the editors. Very few of them use generalities or blue sky. 
Read the advertising pages and find valuable factual data 
which supplement and strengthen the editorial text. 


.. . That there are over 1,000,000 spots where errors 
might creep into this volume— in the SM office, at the 
shop where the machine computing is done, at the printers. 
We can only say that the work sheet and the proof sheet 
totals add up correctly, that the percentage figures add to 
100.00 — and that we're praying they'll be that way when 
they reach you. 


... That it seems inconceivable — but the arithmetic aver- 
ages of Effective Buying Income in 1944 were $4,061 per 
family and $1,166 per capita! No one knows the precise 
median average, but the best-informed authorities believe 
that 60% of American families had an income last year 
of $50 a week or more. If we can only do three quarters 
as well after the war, we shall have a higher average living 
standard than in any pre-war years. And we won't do it 
at the expense of the so-called “submerged one-third.” 


The States 
ON A QUALITY BASIS the leading states are, in order, 
District of Columbia, Nevada, Delaware, California, Wash- 
ington, Oregon, Rhode Island, New York, New Jersey, 
Massachusetts, and Michigan. This is the figure obtained 
by dividing the “% of U.S.A. Potential” by the “% of 
U.S.A. Population,” 


The 10 states leading in farm income are, in order: 
California, Iowa, Texas, Illinois, Minnesota, Wisconsin, 
Ohio, Missouri, Kansas, Indiana. 
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There are 5 states where Effective Buying Income per 
capita runs a third or more higher than for the Nation — 
District of Columbia, Nevada, Connecticut, California, and 
Washington. 


Five states account for 41.09% of the total Effective 
Buying Income and 38.86% of the total Retail Sales: New 
York, California, Pennsylvania, Illinois, and Ohio. 

The 10 states leading in Wholesale Sales are, in order: 
New York, Illinois, California, Pennsylvania, Ohio, Michi- 
gan, Missouri, Texas, Massachusetts, and Minnesota. They 
account for 67.73% of the Wholesale Sales of the country. 


The Cities 

IF YOU’RE LOOKING for an “average” or well balanced 
city, have a look at Binghamton. Its standings start with 
120th in population, go to 95th in general merchandise 
sales, and are no worse than 120th— which is in drugs. 
Most cities jump around far more in the rankings of the 
several factors measured in this volume. Newark also 
shows exceptional balance—and San Francisco, Provi- 
dence, Milwaukee, Honolulu, Worcester. 


Neither population nor total retail sales nor Effective 
Buying Income can be depended upon as perfect barom- 
eters for an individual product, since extreme differences 
exist in the ranking of cities for specific commodities. See 
these variations as examples (from city ranking tables): 


Total Lum.- 

Retail Gen'l Bldg.- 
Sales Food Mdse. Hdwe. Drug 
a ee 82 81 43 103 99 
Des Moines .......... 67 69 54 48 50 
Pat Week... i ss 46 61 31 35 40 
Hempstead Twsp. ..... 39 22 78 9 43 
Oklahoma City ....... 44 64 55 21 35 
TE esos rh S BW we 
Wilmington ......... 58 46 72 99 65 


In per capita Effective Buying Income the 10 city leaders 
are, in order: Long Beach $2,555, San Francisco’ $2,333, 
Seattle $2,282, Sacramento $2,255, Hartford $2,235, Pasa- 
dena $2,222, Spokane $2,196, Oakland $2,098, Newark 
$2,024, Indianapolis $2,015. Seven out of the 10 are 
coast Cities. 


PHILIP SALISBURY 
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“She was chosen for Cover Girl 


on Farm Journal” 


Well may any lady be proud of having her picture in color on 
two-and-one-half million copies of Farm JourRNAL. That’s half a 
million more than any other rural magazine prints. Better still, 
look at the quality of Farm JouRNAL’s contents. Not only latest 
farming news but women’s fashions up to date, recipes and ideas 
for making farm homes more convenient and attractive. Also 
pages for youth. The whole family reads Farm JOURNAL. 


Farm JOURNAL editors are able to make so interesting a maga- 
zine because they are travelling all the time, talking to farm 
people and finding out what they like to read. Other Farm 
JOURNAL people are studying the farm market, learning what 
farmers will buy and what’s the best way to sell to them. Together 
they have accumulated a wealth of data that’s valuable to anyone 
who hopes to do business with the rural trade. Ask Farm JOURNAL. 
If we don’t have the answer, we know where to find it. 
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Groups, Effective Buying Income, Gross Cash Farm Income, Wholesale Sales, 


N 1944 the Nation paid 
in income payments to 
individuals the unpre- 
cedented total of $156, 

777,000,000, which was ap- 

proximately a 10% gain 
over the 1943 figure. 

But not all of these dol- 
lars can be allocated down 
to states, counties and cities, 
for the sum of $8.35 billion 
went to members of the 
Armed Forces serving over- 
seas. There are insufficient 
data for breaking this total 
down by states, counties 
and cities, and consequently 
the Effective Buying In- 
come figure shown in the 
following pages of SALES 
MANAGEMENT’s 16th An- 
nual Survey of Buying 
Power is $148,416,000,000. 
The population figures, 
based upon the most recent 
OPA registration, are like- 
wise lowered to include the 
civilian population only. 

Retail sales went to ap- 
proximately the $69 billion 
mark, which is roughly 
64% greater than 1939. 
When the war started, both 
governmental and private 
experts felt that the Nation 


would have to draw in its belt and would have a much 
lower standard of living than pre-war. But all of the 
experts were wrong. Prior to our entry into the war in 
1941 the two biggest years for consumer goods and serv- 
ices were 1929 and 1940, when the total was slightly 


under $70 billion. 


_ But in 1944 consumers were able to buy $97 billion 
in goods and services. These totals include retail sales, 
_ Tents and services—the latter including transportation, 


amusements, etc. 


Taxes were tremendous, but nevertheless in 1944 
the American public saved a higher proportion of in- 
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Sales-Advertising Controls for the Nation, Sections, States, Counties and Cities 


This is SALES MANAGEMENT’S 16th annual 
study of income and expenditures for the 
Nation’s civil divisions. Here—and here only— 
can you find for all civil divisions down to 
cities of 10,000 population the answers to all of 
these questions: 


Where people live 

How much people have to spend 
How much they do spend 
Where they spend it 


Practically all of the data presented herewith 
are exclusive material developed by SALES 
MANAGEMENT'S Research Department. 


In addition to the normal use of these original 
and exclusive estimates in the world of market- 
ing and advertising, the Survey of Buying 
Power in recent years has been accepted and 
widely used as evidence in the Nation’s highest 
courts and in arguments before special Gov- 
ernment bodies such as the War Labor Board, 
War Production Board and Civil Aeronautics 
Board. The Treasury Department makes ex- 
tensive use of the figures in setting state and 
county quotas for War Bond sales. 


come than in any previous 
year. In pre-war years we 
were accustomed to save 
about 10% of our income, 
but starting with 1941, and 
a percentage saving of 16, 
we have gone up to 29% 
last year, and a total four- 
year savings of $116.6 bil- 
lion. 

By the end of 1945 the 
accumulated wartime sav- 
ings will likely exceed $150 
billion, and at the same 
time consumer debt is rap- 
idly being wiped off the 
books. 

This wiping out of con- 
sumer debt, plus a pay-as- 
you-go income tax plan, al- 
lows American consumers 
to start from scratch in the 
post-war years. They won’t 
have to worry about past 
debts, but can concentrate 
on carrying out their wishes 
for the present and for the 
future. 

Last year the Effective 
Buying Income of $148.4 
billion was divided among 
127,307,900 consumers, for 
an average per capita of 
$1,166, and an average per 
family income of $4,061. 


How does this compare with pre-war years? Let’s 
take 1940 as a measuring stick. The per capita that 
year was $588 and personal taxes were $29 per capita, 
thus leaving Mr. and Mrs. American citizen—and the 
children—with a disposable income of $559. . 


From last year’s per capita income of $1,166 we must 


first deduct about $150 paid in personal taxes, leaving 
$1,016. The cost of living, according to the Bureau of 
Labor Statistics, has increased 27% since the begin- 


ning of 1940. And so we must deduct for that, which 


leaves a real per capita of $800, which is an increase of 
43% over the comparable 1940 figure. 
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THE MARKETING PICTURE—POST-WAR: 
No one can speak with complete certainty about the 
post-war future. We don’t know positively whether the 
wartime shifts in population will be permanent, or rela- 


tively temporary. We can assume, however, that if 
business conditions are relatively good in the post-war 
years, then the wartime population shifts will not be 
changed materially. If we run into a period of de- 
pressed business conditions then hundreds of thousands 
of people will go back home and ask their relatives and 
in-laws to move over and make room. 

We do know that in order to have reasonably full 
employment (as shown by the estimates of ‘the Com- 
mittee for Economic Development) America’s market- 
ing men must sell about 45% more merchandise than 
was ever sold in any peacetime year. 

After the war there will be a return of millions of 
soldiers, but since the working of the draft affects every 
county and city approximately the same percentagewise, 
we needn’t worry too much about any startling changes 
brought about by returning soldiers. 

Any post-war plan, to be practical, must carry the 
answer to where people are and how much they have to 
spend. Regardless of where people may live even- 
tually, we know where they live now and where they 
can be reached by your current advertising and per- 
sonal selling—where both the people and the money 
are divided. 


EFFECTIVE BUYING INCOME VERSUS 
RETAIL SALES: Even in normal times, retail sales 
are only a measure of what the market has absorbed. 
Effective Buying Income tells what it might absorb. 

Actual sales, either for an industry or for an in- 
dividual company, may be low in a given market for a 
variety of reasons: a poor salesman, lack of enough or 
the right kind of advertising, and the like. Every sales 
manager has examples illustrating the fact that a good 
salesman in a poor territory usually turns in more than 
a poor salesman in a good territory. But no salesman, 
no advertising campaign, no matter how good he or it 
may be, ever sells and delivers more than the territory 
can lay across the line in hard dollars. 

The operations of product shortages, rationing, con- 
centrated or nucleus manufacturing, transportation 
bottle-necks, rubber and gas restrictions—all of these 
tend to make figures of past or current consumption of 
highly questionable value in market planning. 

Today mest of us are unable to buy many of the 
things we would like to buy. They aren’t being made or 
they aren't being sold except on a severely rationed 
basis. 

But with this stifled consumer buying, comes vastly 
increased ability to buy, ability in the form of an in- 
creased spread between total Effective Buying Income 
and total retail sales. 

The marketing executive of any kind of product 
should be adjusting his sights so that he aims at those 
districts where Effective Buying Income (and savings) 
are greatest and/or increasing most rapidly. 

If he has something to sell today, he will find those 
areas most responsive, most productive of sales at the 
lowest selling cost. 

If he is thinking largely in terms of tomorrow’s sell- 
ing, he should figure that those areas where income— 
over and above the subsistence level—is increasing most 
rapidly are likely to be the areas where savings during 
the war period will mushroom and where there will be 
the greatest concentration of pent-up desires which will 
coincide with the necessarily pent-up income. 
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However, in figuring sales potentials, one cannot as- 
sume that 100 cents in retail sales ever can be extracted 
from 100 cents in Effective Buying Income. Continu- 
ing studies made since 1929 by SALES MANAGEMENT'S 
director of research, Ray B. Prescott, show that the 
relationship between Effective Buying Income and re- 
tail sales varies nationally from year to year and varies 
greatly from state to state. Causes of these state varia- 
tions are many; the amount of average income is one. 
If the average income is on a bare subsistence level, it 
is probable that retail sales, plus an allowance for rents 
and services, will equal income. In a more prosperous 
state, from 10 to 15% of the Effective Buying Income 
will go into savings in a normal year. Today the figure 
is much greater. Climate is another controlling factor. 
Percentage of owned homes is another. Accessibility 
to fertile soil is another. Congestion of population and 
transportation facilities are other factors. 

The relationships vary by sections, by states, by size 
of community, and by the amount of purchasing done 
in a county or city by out-of-county and out-of-city 
residents. 

These continuing studies of correlations by Mr. 
Prescott, plus the availability of new Office of Price 
Administration estimates for 1943 population, make 
possible an improved technique which greatly limits the 
degree of error in breaking down national totals of 
Effective Buying Income and sales to the smaller 
divisions. 

The variations in the percentage of Effective Buying 
Income which went into retail sales in 1944 range from 
a high of 61 in Wyoming to a low of 41 in New York. 

The low average percentage for New York and other 
states of large population and of a high degree of in- 
dustrialization results from such factors as the follow- 
ing: a high percentage of corporate and individual sav- 
ings, higher allowances for rent and transportation, 
greater expenditures for heating, services, amusements 
and other forms of expenditures which are not measured 
under the broad term “retail sales.” 

Following is a state by state comparison of Effec- 
tive Buying Income and retail sales for the year 1944: 


Effective 

Buying Retail Ratio 

Income Sales Sales to 

(in millions) (in millions) Income 

ox bids baw 1,837 842 46 
cE ee 584 276 47 
Ce ETC CCL CSTE 1,067 556 52 
NER, nna cs ce wads 13,101 5,860 45 
CR rid «nena 1,180 611 52 
Connecticut ........... 2,944 1,415 48 
NN rr rere 422 250 59 
District of Columbia... 1,551 805 52 
SCR rey 2,106 949 45 
IS gictar cs a-cirescs inte de 2,281 1,055 46 
cd dcins SRS S aT ORS 509 275 54 
aR RR os 10,108 4,240 42 
ee ie wig wractandiaes 3,987 1,789 45 
AREAS icy ein Poe 2,521 1,241 49 
RES ied See ne 2,000 1,001 50 
OE a ee errr 1,752 872 50 
Soria co toatl la 1,801 943 52 
aR SR Bae aera arte 851 459 54 
ee 2,579 1,311 51 
Massachusetts ........ 5,479 2,561 47 
I do wisp sic pales 7,235 3,341 46 
Ee re 2,627 1,420 54 
EE gipewse cans 1,136 491 43 
SR II 3,661 1,600 44 
Te tenor) Serer A 583 323 55 
I ac aia win ate aha 1,321 639 48 
SE Pane nea 226 120 53 
New Hampshire....... 432 252 58 
| Se 5,728 2,546 44 
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4 
Gerrinc things done °til the war is won” 
is still the big job of Long Distance. 


Sometimes there’s a particularly heavy load 
on certain circuits, as many busy hands 


reach for the telephone all at once. 


Then the operator will ask your help by say- 


ing—“‘‘Please limit your call to 5 minutes.” 
C= 


iy eB € 


, 
y 
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LISTEN TO. "THE TELEPHONE HOUR" EVERY MONDAY EVENING OVER NBC 


Effective 


Buying Retail Ratio 

Income Sales Sales to 

(in millions) (in millions) Income 
Mew Mexico ....>..... 370 196 53 
Ms cee nndws 18,243 7,511 41 
North Carolina........ 2,425 1,097 45 
North Dakota.......... 501 245 49 
ES EARS a ee 8,944 4.088 46 
SN cccneevsoeee 1,800 916 51 
I og ia ane aw anh bids 1,747 880 50 
Pennsylvania ......... 10,620 5,074 48 
Rhode Island.......... 1,005 514 51 
South Carolina........ 1,200 598 50 
South Dakota.......... 492 252 51 
ID. 0.6 sna dre cé%s 2,077 971 47 
Ee RS 6,105 2,896 47 
eee 651 328 50 
CO EE re 328 195 59 
IN oor eile wo ok 2,513 1,153 46 
Washington .......... 2,961 1,501 51 
West Virginia......... 1,319 636 48 
PE ccscevereves 3,240 1,595 49 
RE ccac nee caeve 266 162 61 
oe eee 148,416 68,851 46 


HOW THE SURVEY MATERIAL IS AR- 
RANGED: Both the County Data and the City Data 
Sections are arranged by geographic sections instead of 
alphabetically, but for the convenience of readers an 
alphabetical index to contents is provided on page 344. 
Arrangement of the detailed figures under geographic 
sections is most practical because there is a closer rela- 
tionship between Rhode Island and Massachusetts, 
contiguous to each other in the New England Section, 
than there is between Rhode Island and South Caro- 
lina, which follow each other in the alphabetical lineup. 

Following the suggestion made by a number of 
readers, the County and City Data Sections are sepa- 
. rated, and the City Data Section starts on page 111, 
moving from East to West, and taking in all states. 

The County Data Section starts on page 167, and the 
arrangement is the same as for Cities. 

In the County Section cities are given in parentheses 
which are included in the City Section. 

Accompanying the County Section is a series of 24 
copyrighted state maps in color—maps so constructed 
as to give the largest possible amount of space to the 
county names, so as to make identification easy. 

A shading system has been adopted so that those 
counties having retail sales of $50 million or more in 
1942 stand out above the less important counties. 

The cities shown on the maps are those having retail 
sales of $20 million or more in 1942, and, through vary- 
ing sizes of type and a special code, variations in city 
sizes are shown. 


County Section 
Definitions, Descriptions, and Sources 
of Column Headlines and Tabular 
Material, Starting Page 167 


POPULATION: The population figures used are 
the net registration figures of the Office of Price Admin- 
istration, Registration No. 4, revised by the Bureau of 
tne Census and released February 15, 1944, under title 
“Series P-44, Number 3.” This estimate adds to the 
civilian population members of the Armed Forces who 
do not live on posts or stations, and are therefore en- 
titled to hold ration books, together with an estimate 
of the population in institutions for each county. 

The estimates of the number of family units were 
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made by the Columbia Broadcasting Co. and were taken 
from their copyrighted booklet “U. S. Radio Owner- 
ship by Counties, 1940-1944.” The ratio of average 
family size to each county to the Nation’s average in 
1940 was first computed. Application of these ratios 
to the 1944 national average of family sizes provided 
a new county-by-county family size figure, and this was 
divided into the county’s population to arrive at the 
number of families in each county. No special adjust- 
ment had to be made, since withdrawals into the Armed 
Forces and the creation of new family units have taken 
place at a fairly uniform rate in all sections of the 
country. ; 

SALES MANAGEMENT'S Research Department has 
computed the Bureau of Census figures on population 
so as to show for each county the “percentage of state” 
and “percentage of U. S. A.” Similar percentage fig- 
ures are given for retail sales and for Effective Buying 
Income so that readers can see at a glance the size of 
a county, and the kind of a county it is. 


RETAIL SALES—1944 SM ESTIMATES: 
Again SALES MANAGEMENT’Ss Survey of Buying Power 
is the only source of information on retail sales by 
counties since the Government’s retail sales Census of 
1939. 

In making its estimates of retail sales by states and 
counties, SALES MANAGEMENT starts with the official 
1939 figures as the base. These are modified in the 
projections by changes in population, studies of sales 
tax receipts, bank debits, reports obtained by the De- 
partment of Commerce from cooperating retailers and 
by the figures on department store sales compiled by the 
Federal Reserve Board. Through correlation studies 
made by SALES MANAGEMENT’S Research Department 
on bank debits and retail sales, going all the way back 
to 1929, the magazine has found definite relationships 
and patterns which vary from state-to-state, county-to- 
county, city-to-city. 

The month-to-month changes in bank debits and re- 
tail sales are reflected monthly for 200 cities in the 
copyrighted feature “High-Spot Cities,” which appears 
in each first-of-the-month issue of SALES MANAGE- 
MENT. These continuing studies are extremely helpful 
in preparing the final annual estimates which appear in 
this volume. The first column under Retail Sales is 
“Dollars in Thousands,” followed by “% of State” 
and “% of U. S. A.” Similar percentage figures are 
given for population and for Effective Buying Income 
so that users of the Survey can see at a glance both the 
quantity and the quality factors of a given county, or 
as between counties. 

The 1944 total retail sales bill of $68.85 billion (SM’s 
estimate) was divided as follows among types of stores: 


Ratio 1944 
$in millions to 1939 

et TI seine ck ca eps 18,753 186 
General Merchandise ....... 10,861 207 
ee ere 6,814 209 
Lumber-Building-Hardware.. 3,556 129 
BED Stercapdennakraitens 2,860 183 
Home Furnishings ......... 2,507 145 
PED. Ndarentweutans 2,834 51 
Filling Stations ............ 2,604 92 
PE <ccicmheekeedans*+ 1,002 278 
Eating and Drinking Places.. 9,314 264 
Se OE hiv vce Feber 7,746 166 

MEE cudidveenesceneess 68,851 164 
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Estimates are given for four important store groups, 
selected both on the basis of total volume and of current 
business possibilities. 

The groupings are those instituted by the Bureau of 
the Census. 

The food group takes in all stores selling food (gro- 
ceries, meat markets, delicatessens, dairy goods) but 
does not include country general stores. 

General merchandise stores include department 
stores, mail-order stores and variety stores. 

The lumber-building-hardware group includes lum- 
ber yards, dealers in building construction materials, 
and hardware stores. 

Drug stores do not include the drug departments of 
department stores or other stores that may sell some 
drugs or toilet goods as a side line. 


EFFECTIVE BUYING INCOME—SM ESTI- 
MATES: The first column under this heading shows 
in thousands of dollars the Effective Buying Income 
for 1944 from all sources, such as wages, salaries, divi- 
dends and interest, Government payments, and all mis- 
cellaneous items of income. The income figure is for 
income, before taxes are paid. 

The estimate is based upon a formula first devised by 
SALES MANAGEMENT in 1929. It was improved mate- 
rially in 1937 through the addition of an estimate of the 
non-money income of farmers and small-town residents. 
and more recently by correlation studies which show 
the relationship between income and retail sales, and 
hetween bank debits and both sales and income. As in 
the case of retail sales, the Survey of Buying Power is 
the only source for income estimates by counties and 
cities. 

As pointed out elsewhere, SALES MANAGEMENT has 
attempted to break down only that part .of the income 
paid out to individuals which was paid within the con- 
tinental borders. Consequently the SM total is some 
$8 billion short of the over-all estimate of income paid 
out made by the Department of Commerce, which in- 
cludes the money paid to our Armed Forces serving 
overseas. 

After apportioning to each state its share of the total 
national income, based upon studies of retail sales, in- 
come tax returns, bank debits, carloadings, dividend 
payments, agricultural marketings, etc., the total state 
incomes are then distributed by counties according to a 
percentage figure which is based upon known relation- 
ships between the county and the state. 

These basic figures are then further refined by apply- 
ing known information about the non-money income 
received by farmers, as estimated from Government 
surveys made in 1935-36, and by the correlation method 
mentioned in an earlier paragraph. 

The resultant figure is called Effective Buying In- 
come—e ffective because it attempts to measure real in- 
come, and not merely dollars and cents, and buying 
because subscribers are primarily interested in a com- 
munity’s ability to buy. 

The county dollar figure is further refined to show 
what percentage it bears to the U. S. A. total as well as 
the state total. Subscribers may quickly compare simi- 
lar percentages for population and retail sales and get 
the answers to three questions: How many people, how 
much they spent, and how much they might have spent. 

The information on Effective Buying Income is more 
important this year than ever before because it is the 
only known measure of purchasing capacity. Retail 
sales are greatly restricted by the war. Had merchan- 
dise been available, the total retail sales figure would 
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have been at least $90 billion, for even after paying 
record breaking taxes the American public saved nearly 
$40 billion in 1944. 

Much of this money will come back into the market 
when goods again are available, and all alert sales or- 
ganizations are gearing their efforts to sell—and keep 
sold—the families and individuals in those areas where 
income is highest, for where income is highest savings 
also are likely to be highest. 

For the third successive year the SALES MANAGE- 
MENT Research Department has developed an estimate 
of gross cash farm income by counties. It is an esti- 
mate of the receipts from agricultural and livestock 
marketings plus Government benefits; it does not in- 
clude the farmer’s income from off-the-farm labor and 
investments. 

The 1944 estimates were arrived at by taking the De- 
partment of Agriculture preliminary figures on gross 
farm cash income by states and then distributing the 
total by counties according to the percentages which 
prevailed in the 1940 Census. There was not sufficient 
information available on a county-by-county basis to 
make possible any allowance for variable increases in 
either the price or the production of specific crops, or 
types of livestock, or in the possible shifting of a 
county’s basic agricultural items from the 1939 basic 
crop to a new one in 1944, 

Because it is a gross estimate of farm cash income, 
the dollar total in this column will be found to exceed 
the Effective Buying Income in a number of counties 
which are predominantly agricultural. The net income 
(after deduction of current operating expenses and 
wages to hired labor) was approximately 60% of the 
gross total, but variations by sections are rather ex- 
treme. For example, in 1942 the net income of farmers 
was 52.6% of gross income—but in New England it 
was 28.9%, Middle East 35.3%, South East 64.6%, 
South West 56.1%. Central states 53.4%, North West 
52%, Far West 41.1%. 


SALES-ADVERTISING CONTROLS: The 
column headed “% of U. S. A. Potential” is designed 
as an over-all index for use in setting sales quotas and 
advertising appropriations. 

It is a weighted index and includes Effective Buying 
Income, retail sales, and population. 

The number of people, their buying habits, and: the 
amount of money they have to spend are each important 
in setting sales quotas and allocating advertising ap- 
propriations, but for the great majority of products no 
single feature is an accurate guide. Perhaps we were 
all created equal but we are not equal when we reach 
the buying stage; neither do we buy all of our mer- 
chandise in the same towns in which we live—and 
millions of us live on farms far away from towns. 

As the result of a great deal of study and experi- 
mentation, and after checking tentative conclusions with 
actual sales records of many SM subscribers, the editors 
have perfected a new balanced “% of U. S. A. Poten- 
tial” which assigns 5 points to “% of U. S. A. Effec- 
tive Buying Income,” 3 points to “% of U.S. A. Retail 
Sales.” and 2 points to “% of U. S. A. Population.” 

This “% of U. S. A. Potential” figure can -be used 
without B viet by national marketers in setting up sales 
quotas on a fair and equitable basis, in dividing up 
sales territories, in setting realizable goals for distrib- 
utors, and by advertising agencies, and by advertising 
departments in breaking ‘down their appropriations and 
in deciding where to put added pressure. 

Those organizations that do not distribute nationally 
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Conductor... of public relations! 


The eastbound 5:00 from Potts- 
town was running a little late. The 
two men looked at their watches, and 
wondered if there would be time to 
make connection between stations in 
North Philadelphia. They consulted 
the conductor, a dignified gentleman, 
long in the railroad’s service. 

“‘We’re running a little late,” he 
said, “but bring your bags down near 
the door so you can get off quickly, 
and get a cab, and you ought to have 
time to make it.” 

He shouldered a way to the door 
for them. “It’s only five blocks between 
stations,” he said. ‘“Too bad you’re 
not Superman. One swoop’’—dia- 
grammed with the hands—“‘and you’d 
be there. Ain’t he a wonder? Of 
course, if there were many like him, 
business wouldn’t be so good for 
the railroads . . . Here we are 


a 
; ‘ 


now ... North Philadelphia. Norr-rth 
Philadelphia.” 

In the cab, one said, ‘“Damnedest 
thing I ever heard of! Imagine the old 
boy being a Superman fan and taking 
for granted we’d know what he meant? 
Superman is kid stuff.”’ 

His companion thought a while. 
“Well, you knew what he was talking 
about. I did, too. So Superman must 
besomething more than just kid stuff.” 


Superman is more than kid stuff. 
It’s a rare adult who doesn’t know 
about that rare creature who defies 
gravity, space, steel bars, speed laws, 
and villainy in all forms. It’s rarer 
still to find kids who read the comics 
to their parents! 

And it is still a comparatively rare 
advertiser who realizes the signifi- 
cance of adult readership of comics... 


three out of four adults who read the 
Sunday newspapers are comics section 
eaders! Add the kids—and you have 
degree of whole-family penetration 
not available in any other type of 
medium. Consider that Sunday comes 
fifty-two times a year . . . And the 
resultant habit ensures advertising a 
certainty of reception unmatched by 
any medium! 

And not the least of the advertising 
opportunities in Sunday comics is 
Metropolitan Group . . . the national 
network of 43 major Sunday papers... 
more than 15,000,000 circulation, 
maximum concentration in a maxi- 
mum number of major markets—half 
of the better-buying families in the 
nation, in a single low cost package! 
Big space unit, four colors . . . Only 
one order, one bill! . . . The nearest 
office will give you all the details! 


The first national newspaper network... Metropolitan Group 


‘ Comics Section Advertising in; Baltimore Sun « Boston Globe * Chicago Tribune « Cleveland Plain Dealer * Detroit News 
S\. New York News « Philadelphia Inquirer « Pittsburgh Press « St. LouisGlobe-Democrat « Washington Star » Des Moines Register 
\ Milwaukee Journal « Minneapolis Tribune « St. Paul Pioneer Press * ALTERNATES: Boston Herald + Detroit Free Press 
Ss . New York Herald Tribune « St. Louis Post-Dispatch « Washington Post ¢ OPTIONAL App1TIONs: Atlanta Journal 


Buffalo Courier-Express « Cincinnati Enquirer « Columbus Dispatch e« Dallas News « Houston Chronicle 
New Orleans Times-Picayune-States e Omaha World-Herald « Providence Journal « Rochester Democrat & Chronicle 


ay San Antonio Express « Springfield Union & Republican + Syracuse Post-Standard ¢ merro paciric: Fresno Bee 


Long Beach Press-Telegram «+ Los Angeles Times « Oakland Tribune ¢ Oregon Journal + Sacramento Bee 
San Diego Union « San Francisco Chronicle « Seattle Times » Spokane Spokesman-Review * Tacoma News Tribune 


220E.42dSt., NewYork 17°Tribune Tower, Chicago 11 +NewCenter Bldg., Detroit 2+ 155 MontgomerySt.,San Francisco4 
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to Building a Better Civilization 


News, Advertising, Readership Devoted 


For SPACE BuYERS ONLY 


Your job is to invest advertising dollars 
where they’ll get the most profitable results 
in goods and services sold, in good-will gained 
—or both. Even with all your media experience 
and marketing knowledge, this is one of the 
most difficult investments in the world to’ 
make wisely. 

The advertiser rightly demands tangible 
results from advertising. Can you promise him 
this? You can, when you consistently use 
THE CHRISTIAN SCIENCE MONITOR to carry his 
advertising news. 

For the MONITOR is a newspaper — a great 
international daily newspaper, with an unsur- 
passed service for gathering world news. Fear- 
less and unpartisan, it is the newspaper 
eagerly read by men, women, and youth who 
want the NEWS FACTS and their MEANING as 
well as wholly reliable advertising to guide 
their buying. And they have far better than 
average power to buy. 

Ask our nearest office for full information 
about the MONITOR MARKET.—THE CHRISTIAN 
SCIENCE PUBLISHING SOCIETY, One, Norway 
Street, Boston 15, Massachusetts. 


The (“HE RISTIAN 
SCIENCE 


MONITOR 


An International Daily Newspaper 


Branch Offices: New York, Chicago, Detroit, Miami, Kansas City, 
San Francisco, Los Angeles, Seattle, London, Geneva, Sydney 


Sales Management — May 


but that operate on a sectional basis can use the figures 
with a slight modification. Let’s suppose that such a 
manufacturer operates in a dozen states and the com- 
bined “% of U. S. A. Potential” of these 12 states (as 
shown in the page headed “Summary of All Data by 
States and Sections” is 25% of the national total. Since 
this is one-fourth of the U. S. A. potential, he should 
multiply the “% of U. S. A. Potential” for each county 
in his section by four. 

Many alert sales organizations use these potential 
figures in their sales training and promotion work with 
important distributors and dealers, but the editors sug- 
gest that all national figures be reduced to a local level. 
The distributor in Richmond, Va., can’t see the coun- 
ties in his territory as a percentage of the national total, 
but it is very easy to reduce them to an understandable 
figure. Let’s assume that this distributor has 5 counties 
in his territory. The potentials for each of those coun- 
ties will be found in the state section. A typical set-up 
follows: The first column shows the “% of U. S. A. 
Potential” from this volume, and the second column is 


[30] 


the figure which results from using the total of the 5 
counties (7.97) as the base, 100. 


% of U.S.A. Localized 


County Potential County % 
Oe enna aan ent dene c anda .046 5.77 
DD Sedhceeendeceuntdeunens 542 68.00 
De och codes keeesecuven wes 122 15.31 
TP avurwresedenss sowed es .020 2.51 
Ee er er ne eee .067 8.41 
197 100.00 


That distributor can’t visualize County B as produc- 
ing .542% of the Nation’s total, but he can see it as 
having 68% of his territory’s volume. 

The last column in the County Data Section, called 
“Quality of Market Index,” is a measure of the pur- 
chasing ability of each county as compared with the 
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Nation. It is constructed by dividing the “% of U. S. A. 
Potential” by “% of U. S. A. Population.” The 
U. S. A. of course is the base, 100. This index is 
designed as a handy guide to sales and advertising 
managers who are considering intensive campaigns in 
a restricted list of above-average counties. Those coun- 
ties which have an index figure markedly higher than 
that of the Nation (100) or higher than other counties 
in the state or the geographic area, are likely to be the 
ones where intensified promotion campaigns will bring 
the greatest returns. Note, however, that it is an index 
of quality but not of quantity. 


Definitions, Descriptions, and Sources of Column 
Headlines and Tabular Material—City 
Section, Starting Page 111 


Retail sales, rather than population figures, are used 
as the determining factor for inclusion of cities in the 
City Data Section commencing on page 111, because to 
the marketing executive retail sales are the most real- 
istic yardstick. Some suburban communities of 25,000 
are nowhere near so important in retail sales volume as 
other cities of 10,000 which are trading centers for a 
wide area. 

Cities included in this year’s tabulation are those 
which had retail sales volumes in excess of $4 million 
in the U. S. Government Retail Sales Census of 1939. 


POPULATION: No official U. S. Government 
Census figures on city populations have been available 
since 1940, and the Office of Price Administration’s reg- 
istration figures which are used in this volume for 
county populations (as revised by the Bureau of the 
Census) are not compiled by OPA on a city basis. 

As a consequence, SALES MANAGEMENT went last 
year to local authorities (chambers of commerce, 
mayors’ offices, newspapers, etc.) for estimates of civil 
population as of January 1, 1944, and the same figures 
are used in this year’s volume. 

In general, these local estimates seem to be conserva- 
tive. Many cities show declines from the 1940 Census, 
many have just held their own, and those in heavy war 
centers have shown considerable increases. 

Local authorities were instructed by SALES MANAGE- 
MENT to provide an estimate of the civil population only, 
within the municipal boundaries, excluding military per- 
sonnel and inmates of institutions. 

In using these figures, remember that they are local 
estimates. Some chambers of commerce undoubtedly 
have been over-optimistic in their quoting of population 
figures, and there are a number of instances in this 
book where the total populations of cities within a 
county add up to a sum greater than the official census 
estimate for the county itself. In the absence of official 
population information by cities, SALEs MANAGEMENT 
has no answer to these occasional discrepancies. 

SALES MANAGEMENT’S Research Department has 
translated the raw figures of civilian population into 
terms of “% of state” and “% of U. S. A.,” and has 
done the same thing for retail sales and Effective Buy- 
ing Income so that subscribers can see at a glance the 
quality of the market and how it compares with other 
markets. 


RETAIL SALES—1944 SM ESTIMATES: 
The estimating of retail sales and Effective Buying In- 
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come is an all-year-’ round job with Sates MANAGE- 
MENT, and the final year’s figures by cities as published 
herewith are the end result of the work done month by 
month for some 200 cities in the first-of-the-month 
feature called High-Spot Cities. 

The same four store groups which are broken down 
in the County Section are repeated for cities. These 
four groups—Food, General Merchandise, Lumber- 
Building-Hardware and Drugs—were selected both on 
the basis of total volume and of current business pos- 
sibilities. 


WHOLESALE SALES —1944 SM_ ESTI- 
MATES: For the benefit of sales managers who sell 
through wholesale distributors and who wish to pick 
out the largest wholesale centers and compare one with 
the other, the editors have revived a section which has 
been missing from the Survey of Buying Power for the 
past two years. These city estimates are projected from 
the official 1939 Census. 


EFFECTIVE BUYING INCOME—1944 SM 
ESTIMATES: From the county estimates SM’s Re- 
search Department has worked out a further estimate 
of Effective Buying Income by cities, with dollar totals, 
% of State, % of U. S. A. and three per capita figures. 
For a more precise description of sources, consult the 
County Section on page 167. 

The three per capita Effective Buying Income figures 
give the total dollars per capita and then relate that 
dollar figure to similar state and U. S. A. figures. The 
state and U. S. A. per capita figures are used as the 
base 100, and all city ratio figures in excess of 100 mark 
those cities which are higher in per capita Effective 
Buying Income than the state or the Nation or both. 


Suggested Uses for This Survey: 


1. Advertising 


(a) Allocating by districts. 

(b) Checking media circulations against income 
and sales. 

(c) Servicing agency accounts. 

(d) Determining markets for intensive cultiva- 
tion. 

(e) Selecting test cities. 

(f) Adjusting advertising quotas to sales results. 

(g) Selecting cities for special spot radio and 
newspaper campaigns. 


2. Market Planning 


(a) Determining market potentials. 

(b) Setting quotas for a new product or industry. 

(c) Checking relative merits of distributors. 

(d) Setting territorial quotas. 

(e) Furnishing spending power data to dealers. 

(f) Determining markets for test of new products 
or plans. 

g) Appointing exclusive distributors. 

h) Measuring progress or retrogression of spe- 

cific areas. 

i) Planning expansion programs. 

j) Synchronizing production to the absorptive 
power of the market. 


3. Handling the Individual Salesman 


(a) Setting sales quotas. 

(b) Checking salesmen’s results against poten- 
tials. 

(c) Offsetting salesmen’s and distributors’ alibis 
and hard-luck stories. 
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| looking at 12 makes of cars—Buick, Ford, 
Chevrolet, Pontiac, Oldsmobile, Chrysler, Plymouth, 
De Soto, Nash, Lincoln, Hudson, Packard. And into 


every one has gone Business Week—via management- 


man thinking, management-man reading—via BW’s 


executive coverage of these 12 companies: 321 


subscribers, four times that many readers. 


It takes some of the finest management brains in the 
whole world of business to grow America’s cars. 
Among them are scores of the most constant 

of Business Week’s constant: readers . . . who, though 
devoting their skills to war tasks today, will be 


planning the next bumper crop of cars tomorrow. 


Into eve roduct that’s around and about goes 
ry p a 


quite a bit of Business Week. 


You have many things to say to management-men and one best place to say them 


SALES MANAGEMENT 


TEENA KNOWS HER ONIONS --- 


ne You? 


XY 
Se 


The butcher ...the baker \ 


... the cloak and suit maker are all agreed, 
Teena the High School girl is mother’s 
big new help around the house. When school 


is out you'll find her doing the family shopping. 


She knows what to buy and how to buy it... the brand 


\ 


to try and where to find it. For our girl Teena is in 


\ 


the know! She got that way reading every page and every 


issue of the young girl’s service magazine 


\ seventeen 


If you do, you'll 
sell Teena in the 
magazine she’s sold on. 


*Only eight issues old and more advertising 
lineage than any one of the four top 
woman’s service magazines, 

*Only eight issues old and 700,000 copies 
melt off the newsstands in four days. 

*Only eight issues old and 250,000 teen- 
agers are SEVENTEEN subscribers. 
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(d) Revamping salesmen’s route lists. 
(e) Selling the salesmen on their territories. 


4. Other Uses 


(a) Attracting 
branches. 

(b) Building bases for raising new capital. 

(c) Planning expansion programs. 

(d) Opening new company-owned retail sales 
outlets. 

(e) Locating industrial sites. 

(f) Proving need for improved transportation 
service, 


factories and _ distributors’ 


COPYRIGHT 


THE CONTENTS OF THIS SURVEY OF BUY- 
ING POWER ARE FULLY PROTECTED BY 
COPYRIGHT. THE EXCLUSIVE ESTIMATES 
OF EFFECTIVE BUYING INCOME, RETAIL 


SALES, AND SALES-ADVERTISING CON- 
TROLS MUST NOT BE REPRODUCED IN 
PRINTED FORM, IN WHOLE OR IN PART, 
WITHOUT WRITTEN PERMISSION OF 
SALES MANAGEMENT, INC. 


EDITORS of the SURVEY 


RayMonp Bit, Publisher 
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E. W. GrirFineG, Assistant Director of Research 
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Epitn Kinney, Desk Editor 
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HeLten Howarp, HELENE NicHoras, SALLY Horner, 
Advertising Production Staff 
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Sample Analyses of County and City 


Important Things to Look for in Analyzing Any Market—Sample Analyses Using the 
State of New Jersey, the County of Essex and the City of Nashville as Examples. 


This Survey of Buying Power is a precision tool— 
and like any other precision tool it cannot be used 
properly without a careful study of the instructions 
and some knowledge of the parts. 

Every year we receive hundreds of letters of inquiry 
as to what a headline means, or the source of a column, 
or whether Effective Buying Income is income before 
or after taxes, or how the “% of U. S. A. Potential’ is 
derived—and 95% of these letters would not have been 
written had the subscribers gone to the trouble of read- 
ing the preceding explanatory pages. 

So again we suggest; implore and command 


BEFORE USING THESE FIGURES SEE 
EXPLANATION, STARTING PAGE 17 


There is a vast array of figure information on these 
pages, but no one volume can contain everything which 
certain subscribers may want. For those who want to 
know where we started from to get to where we are 


now, the editors suggest comparisons with the 1940 
Census data and the 1940-1944 issues of the S.M. Sur- 
vey of Buying Power. 


ANALYSIS OF ESSEX COUNTY 
(See sample chart, page 36) 


Comparisons in the following analysis which are 
secured by additional computations (from data in this 
issue, Census data, or data in previous Surveys) are 
italicized. 


Population 


Since 1940, the last official Census, there has been 
an apparent drop of 3.3% in the population of the 
Nation. Today only civilian noses are included in the 
estimates. New Jersey has lost only 1.9%—a favorable 
sign—and Essex County only 1.5%, according to Bu- 
reau of Census figures in release P 44. Authorities in 
Essex County point to an actual gain, claiming that 


Sample State 


and County 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— * 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 

COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm | % | Qual- 
Total | % | % | Families} Dollars | % Dgjiars | % | % | Per | Dollars] of | ity# 
(in of of in (in of of in of of | fam- (in U.S.A.) of ty 
thou- | State /U.S.A.| thou- | thousands)! State |U.S.A. Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Eee een 824.8) 20.21; .648) 236. 651,878) 25.60] .947| 227,746] 144,523] 16,895) 27,551] 1,700,847) 29.69| 1.146) 7,189, 3,216] .987| 152 
New Jorsey................ 4,080.6)...... 3.205) 1,169.5) 2,546,274)...... 3.698) 905,383| 315,846| 108,364) 94,471) 5,728,202)...... 3.859| 4,898) 207,800] 3.680) 115 
— 
dpi cdecuadhecaee 1127307.9'...... 100.0 36,544. 0168, 850,694 viene 100.0 '18752610'10860690' 3555883' 2860112! 148415957'...... 100.0 4,061 21217053! 100.0: 100.8 
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Planning to Strengthen 
Your Distribution: 


BUSINESS PAPERS CAN HELP YOU BUILD 
NEW MARKETS...ESTABLISH NEW OUTLETS 


Ir YOU WANT THOSE PINS TO STAND FOR 
PROFITS and want to use more of them, 
now is the time to tell dealers and whole- 
salers about your postwar marketing 
plans. 


And the place to tell them is in business 
papers ... the publications they read for 
helpful informationabout theirbusiness. 


With both dealers and wholesalers dis- 
gruntled over unfilled orders—sparse de- 
liveries—and imagined discrimination, 
it’simportant tolet theright peopleknow 
the advantages of handling your line. 


Through publications devoted exclu- 
sively to serviiig wholesalers and retail- 


ers, your advertising will help you build 
new outlets by carrying your story to the 
right people...it will produce inquiries 
leading to a stronger dealer set up. 


Naturally, there’ll be many new dealers 
—almost as many new wholesalers—out- 
lets at present unknown to most manu- 
facturers. But one thing you do know is 
that they are reading, right now, the 
business papers dealing with their par- 
ticular merchandising problems. That’s 
why, through business paper advertising, 
you can tell them about your line before 
they load up with competitive lines. 


Tell them about your consumer adver- 


tising. Show them how it has been and 
will continue creating a demand. Explain 
how your postwar plans will take care 
of this demand. Then point out the ad- 
vantages of the specialized help provided 
for them in your branch offices or service 
departments. They want to know these 
facts now. 


Results may surprise you if you’re not 
used to business papers’ pulling power. 
But there’s a reason advertising in these 
publications can help you strengthen dis- 
tribution in less time and at lower cost. 
Business papers are extremely selective. 
They’re read by people particularly 
interested in what you have to say. 


So plan to tell your story to the- right 
people, at the right time—now in 
business papers. 


THE ASSOCIATED BUSINESS PAPERS 
205 East 42nd Street 


New York 17, N. Y. 


Sample City _ 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 7 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %i % Doliars | % | % 1944 Dollars | % % = 
thou- | of | of | (in | of | of (in | of | of : 
sands) | State] U.S.A.| thousands)| State} U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. dwre. lars | State | U.S.A. 
SR ee 174.1| 6.07] .137] 128,625/13.25) .187| 27,620) 20,325) 5,017) 6,900] 232,197] 280,390) 13.50) .187| 1,611) 219) . 138 
subdaebanacvoone Davidson.........] 261.3) 9.27) . 132,524|13.65) .193) 33,831) 21,008) 5,813) 7,577] ........] 359,190) 17.29) .242)......)......]...... 
Major Cities of State}.................. 944.6/32.95| .7. 656,397|67.60| .953) 135,626) 134,130) 26,191) 29, 1348857] 1,196,308) 57.59} .806| 1,266) 172) 109 
ESE eee See 2,818.4)..... 2.214] 971,044)..... 1,410} 230,440) 180,561) 50,736] 44,948) 1831642] 2,077,440)...... 1,399) 737]...... 63 
ERE Sep eee 127,307.9|..... 100.0 |e ,850, 694 aba 100.0118752610| 10860690 3555883! 206011211 030068461148,415,957 ee 100.0 | a Se 


12,495 noses were “lost” in the OPA tabulation of 
registration #4. Note the percentage figures for Essex 
and the state, for they will have additional meaning 
when matched against similar percentages for retail 
sales and Effective Buying Income. 

The size of family—3.49 persons—is identical for the 
Nation, New Jersey and Essex County. 


Retail Sales 


The state’s gain over 1943 was 2.4%, and for Essex 
County 4.8%, as against the national gain of 8.9%. 
Of greater significance are the percentage figures for 
sales as compared with population (3.205 vs. 3.698) 
and (.648 vs. .947), showing that the state’s citizens 
purchase 15% more than average for the Nation, and 
those of Essex County 46% more. 

On a per-family basis, New Jersey expenditures were 
$2,185, Essex County $2,750 and the Nation $1,854. 
Similar comparisons are suggested for the four store 
groups. (For state comparisons see Pictographs on 
pages 65 to 72.) 

The buying pattern in Essex County varies markedly 
from national averages: 


Essex—%'of U.S. A.—% of 


total sales total sales 
dollar dollar 
li ance ia wince yi 34.9 27.3 
General Merchandise .... 22.2 15.8 
Lumber-Building-Hardware 2.6 5.2 
 Ccnhevrsisaddatenes 4.2 4.2 


Effective Buying Income 


The power and importance of Essex County become 
fully apparent when we measure three factors against 
New Jersey and the U. S. A. 


Essex Essex 

as % of state as % of U.S.A. 
PCC re 20.21 648 
PE GND osceceveesies 25.60 .947 
Effective Buying Income.. 29.69 1.146 


Effective Buying Income on a per-family basis is 
20% higher in New Jersey than for the Nation as a 
whole, and in Essex County is 77% higher. 

New Jersey and Essex County are highly indus- 
trialized, but the state’s farms—especially truck, fruit 
and dairy—account for 1% of the Nation’s gross agri- 
cultural income. 

Under “Sales-Advertising Controls’ we find that 
Essex County should be tabbed for .987% of potential 
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sales volume and a similar percentage of the advertising 
budget. Many citizens of Essex commute to New York 
and do some of their shopping there, but this is offset 
to some extent by those in other New Jersey counties 
who shop in Newark and other Essex cities. Further- 
more, the alert advertiser wants to reach people where 
they live, regardless of where they shop. 

From the point of view of quality (this index figure 
is derived by dividing “% of U. S. A. Population” into 
“% of U. S. A. Potential’’?) New Jersey ranks 115 and 
Essex County 152. This means that on a per capita 
basis the citizens of Essex County will take 52% more 
of your merchandise than the national average. 


SAMPLE ANALYSIS OF A CITY 


Population 

Tennessee’s population loss—3.3%—-is exactly the 
same as the Nation’s, but Nashville shows a gain of 
4.2%, and Davidson County a gain of 1.5%. 

Note the % of state and U. S. A. population figures 
in the sample analysis below and then compare them 
with similar percentages for retail sales and Effective 
Buying Income. 


Retail Sales 


Last year’s retail sales volume of $128,625,000 placed 
Nashville 64th among American cities (see page 88). 
This was a gain of 10.4% over 1943, or well ahead of 
the Nation’s gain of 8.9%. More startling, of course, 
is the city’s gains over the 1939 retail census: 


% of 
1939 1944 Increase 

Total sales (millions)..... 128.63 80.39 60.0 
PE sA.cchvineeeteedess 27.62 16.19 70.4 
General Merchandise ..... 20.32 1088 86.4 
Lumber-Building-Hardware 5.02 3.82 31.4 
DE sccnenevawesiacs oes 6.90 3.71 86.5 
Wholesale sales .......... 232.20 127.35 82.3 


Effective Buying Income 


Nashville’s per capita income of $1,611 puts it in the 
forefront of Southern cities, and well above the na- 
tional average of $1,166, the state average of $737, and 
the average of the 16 major cities of the state, $1,399. 

Nashville ranks 57th among American cities in 
total Effective Buying Income and 51st in per’ capita. 

Its income standing may be seen at a glance by these 
ratio comparisons (the last two columns) : 219 as com- 
pared with the state, 138 with the Nation. 
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On You 
It Looks Good, / 
Madame = | 


ie got the right idea, Madame. Denim may not have 
the sweeping dignity of chiffon, but mass production 
calls for overalls, not evening gowns; serviceability, not 
swank. 


Business men have learned, too, that wearing shirt-sleeves 
pays off better than white ties and tails in getting mass sales 
as well as mass production. 


That’s where a publication like Puck-The Comic Weekly 
comes in. It isn’t printed on slick coated paper, it may not 
be thoroughly read by the pride of Watch Hill or Newport 
(although we know it is), but in more than 6,500,000 
homes throughout the United States the familiar characters 
in Puck provide thrills and entertainment for young and 
old alike every week. 


These same families—the mass producers of multi-billion 
dollar sales— follow the adventures, the escapades, the laughs 
and tears of famous “Jiggs and Maggie,” ‘‘Skippy,’’ ‘Little 
King,” “ Blondie,” ““Tillie the Toiler,” ‘“The Katzenjammer 
Kids,” “‘Little Annie Rooney” “Popeye,” “‘Donald Duck,” 
“Toots and Casper,” “The Phantom,” “Prince Valiant,” 
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“Snufty Smith,” “Jungle Jim,” ‘‘Tippie,” ‘‘Flash Gordon” 
and) others. Characters more familiar to all kinds of people 
than the best known stars of the stage, screen or radio. 
They are the ‘All-Star Cast !”’ 


A large group of manufacturers, who represent the ‘““Who’s 
Who” of America’s business, know the influence of the 
famous characters in Puck-The Comic Weekly. For in Puck, 
year after year, the advertisements of these firms have con- 
sistently produced tremendous sales. 


Distributed every week from coast to coast with a group 
of great Sunday newspapers, the editorial features in Puck 
and the advertising it publishes make the fascinating read- 
ing habit of more than 20,000,000 adults and young folk. 


For those companies who have products to sell today or 
brand names to build for tomorrow there are big color 
pages, half pages or one-third pages in Puck. To learn 
more about how your company can effectively sponsor 
advertising in this publication, write or telephone Puck- 
The Comic Weekly, 959 Eighth Avenue, New York 19, 
N. Y., or Hearst Building, Chicago 6, IIl. 
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U. S. AREA MAP 
THE STATES PROPORTIONED TO LAND AREA 


% OF TOTAL U.S. AREA 


o 
a) ie 
|= 
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Source: Bureau of F reign & Domestic Commerce 


U. S. POPULATION MAP 
STATES PROPORTIONED TO 1943 POPULATIONS 
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m great many things fell out on 
- the floor . . . so she found the 

“treasures her son was taking to 
the war as mementos of his 19 
~ years of living.” 


* From “Goodbye At The Station” by Ursula Parrott, 
a regular contributor to Redbook. 


A NATIONAL SHOW | 


for your product — 


FOR °37,200 A 


complete 


with a Symiaay Audience and a ‘SURE 


FIR 


If you sponsor a Symphony program, you can be sure 
that most of your audience are the kind of people who 
read. With almost any other program, you are sure to 
get a miscellaneous audience, including some who read 
with difficulty or not at all. 


How you advertise to the many millions of Amer- 
icans who do not read easily we do not presume ¢o 
tell you. 


But in this audience of 1,500,000 (better than a 5 
point rating) you can be sure all of them not only 
can read but delight in good reading. This common 
pleasure in the fine fiction of Redbook makes this 
1,500,000 just.as cohesive an audience for your adver- 
tising as any 1,500,000 whose great pleasure is daytime 
serials or barn dance music. And at least as worth-while 
an advertising objective. 


And think of this: To dominate this 5 point Red- 
book audience costs only $37,200 a year for a full page 
in every issue — not $370,000 or $670,000. 


So shouldn’t this Redbook show be included in your 
advertising plans? Especially when this kind of adver- 


tising has so amply proved its power to build great 
advertising successes! 


While Redbook space is now sold out, we'd like to 
send you “The Rating You Can Expect in Redbook.” 
Write Redbook, 230 Park Avenue, New York 17. 


A Symphony Audience—with a Jack Benny Rating 


The 6,000,000 who buy Redbook, Cosmopolitan and American, THE 
MONTHLY GROUP, are concentrated in educated America — like a 20 
point symphony audience, if you can imagine such a thing. A full page in 
every issue of all 3 magazines is sure to make your product well known to 
this ‘better-than-average audience. Such advertising always has! And this 
program to 1/5th of America costs only $160,000. 
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FARMS AND GROSS CASH INCOME FROM FARMING—I944 


NEW ENGLAND ENTRAL STATES 
1944 FARM 
DOLLARS 


Mo 
Ohio 
Wis 
MIDDLE EAST 
Del 8.99 
D. ¢ NORTHWEST 
Md 42.11 faln 
N. J 25.84 Idaho 
N. ¥ 153.24 Kan 
Pa 160.03 é Montana 
W.Va 99.26 zz Neb 
N. D 


Ss. D 
SOUTHEAST Utah 


Ala 231.75 y Wyc 

Ark 216.67 

Fla 62.25 
216.08 FAR WEST 
=252.89 b Cal. 
150.01 24C Nev 
291.09 Ore 
278.28 Wash 
137.56 
247.62 
174.89 U.S. TOTAL 6096.8 21,2 
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SOUTHWEST Sales Managimtrt 


Ariz. 18.47 
N. M. 

. 34.1 
Okla 179.69 


Texas 418.00 


GROSS CASH INCOME PER FARM-I944 


(Agricultural marketings plus government benefits—in thousands of dollars) 


5,799 


, 
iA 
SF: 


1,253 | 1,108 
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Sales Managimint 


LEGEND 


BB Over 5000 BESS 2500-3999 


YZ} 4000-4999 _ UNDER 2500 


source: Estimates by 
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PRODUCTION GEIS 


Spokane and Inland Empire 
Stull Will Rate Tops as a Market 


Drilling wheat into rich Palouse loam near St. John, Grand Coulee Dam, world’s greatest potential source 
in eastern Washington. of electric power, already highly developed. 


-- 


at 4 = ash 6 we 


Big sticks being hoisted onto flat cars in Idaho Pan- Blast furnace and lead refinery buildings in the Coeur 
handle, northeast of Spokane. d’Alene mining region. 


: (a , — 


Part of laboratory at Alcoa’s huge fabricating plant Delicious apples, typical of 23 million bushels of this 
at Trentwood near Spokane. fruit produced in year in Inland Empire, 


pokane Daily Chronitle — 


EVENING 
Washington 


OVER 130,000 ... 81.24% UNduplicated 


Color Representatives: SUNDAY SPOKESMAN-REVIEW—Comic Sections: Metropolitan Group 
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i944 EFFECTIVE BUYING INCOME PER CAPITA 


NEW ENGLAND CENTRAL STATES 


s7~Zss 


MIDDLE EAST 


NORTHWEST 
Colo 


YOUTHEAST 


FAR WEST 
Cal 
Nev 
Ore 
Wash 


Ww 


SOUTHWEST 


PICTOGRAPH By 


A 


EFFECTIVE BUYING INCOME I944 OVER 1939 


(Per capita incomes for most recent “normal” year, divided into similar 1944 figures) 
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**'THE HEARST NEWSPAPERS believe 


ardently in the American system of politics 


and economics which for a century and 


a half has successfully raised the lower 


strata to a nearer level with the upper.” 


. Publisher 


HE above is from an editorial 

written by William Randolph 
Hearst, on April 21, 1935, on the 
policy of the Hearst papers. 


The unparalleled power and pros- 
perity, political, industrial and eco- 
nomic, that the United States has 
achieved has been due, in the main, 
to the now 150-year-old “miracle” 
of the steady lift of thé lower strata 
of the population to the higher strata. 


This has been brought about by a 
rigid adherence to the “American 
system of politics and economics,” 
as Mr. Hearst says. 


That system of politics has been 


the embodiment of fair play and 
equal opportunities for all. 


And because of that steady uplift 
of the masses, and their enormous 
increase in purchasing wage-power, 
private business has continually and 
legitimately expanded. 


The Hearst papers will unalter- 
ably advocate, as they have in the 
past, a continual raising of the level 
of the lower strata of our population 
by normal means. 


And that is why the Hearst papers 
are good papers for our readers and 
good papers for our advertisers. 


The HEARST NEWSPAPERS 
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HOW FAMILIES SHARED 


lL be ffeetirve buying income per family 


NEW ENGLAND 


MIDDLE ATLANTIC 
N.. 
N.Y 
Ps 


EAST NORTH CENTRAL 
itl 
Ind 
Mich 
Ohio 
Wis 


WEST NORTH CENTRAL 
lowa 
Kan 
Minn 


WEST SOUTH CENTRAL 
Ark 
La. 
Okla 


Texas 


Ariz 
Colo 
Idaho 
Montana 
Nev. 

N. M. 
Utah 
Wyo 


PACIFIC 
Cal 
Ore 
Wash 


U.S. TOT TS 


AND SPENT THEIR DOLLARS-I944 


2. Retail sales per family 


NEW ENGLAND 
Conn 


Maine 


MIDDLE ATLANTIC 
N. J. 
N 
Pa 


SOUTH ATLANTIC 


EAST NORTH CENTRAL 
tl 
Ind 
Mich 
Ohio 
Wis 


EAST SOUTH CENTRAL 
Ala 
Ky 
Miss. 
Tenn 
PICTOGRAPH BY 
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FAMILY EXPENDITURES, 1944, IN FOOD STORES 


LEGEND 


-_ 600 and over 500-599 


under 375 


TEN 50) a oS 


OU’LL see it on a tennis court or in a 
i; finders contrast between a young 
woman’s enthusiasm and eagerness, and 
a middle-aged woman’s slow complacency. 


That contrast measures a woman’s will- 
ingness to try something new for self, 
home or family—just as it decides which 
kind of woman’s magazine she buys for 
her own entertainment. 


Young housewives, your active pros- 
pects, buy screen and romance magazines. 
Your passive prospects, women whose 
median age is 38, buy women’s service 
magazines. The division in their reading 
taste is clear-cut! 


The young housewife devotees of screen 
and romance magazines live active lives; 
they seem to persist in buying things 
they like and need. 


For maximum response, concentrate 
your advertising to women upon the read- 
ers of screen and romance magazines—the 
fifty per cent of American women “‘for- 
gotten” by any manufacturer who thinks 
his market begins and ends in service 
magazine homes. And if your budget is 
limited, remember that advertisers used 
more space in Dell Modern Magazines 
during the initial quarter of 1945 than in 
any other screen-romance group! 


Dell Modern Magazines 


THE ONLY 7 WOMEN'S GROUP MAGAZINES WITH OVER 1,000,000 CIRCULATION AT 5% a copy! 


MODERN SCREEN «+ MODERN ROMANCES «+ SCREEN ROMANCES 


SALES 
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PER FAMILY EXPENDITURES, 1944, IN GENERAL MERCHANDISE STORES 


399) 


LEGEND 


— 350 and over 


200.— 249 


urce: Estimate 


SALE 


Ever look at your 


selling job 
through the bombsight 
of a B-29...? 


HEY were climbing out of a B-29 after a and loss in your postwar selling job! 


raid on Honshu. ‘ , 
If you have a product or a service for Ameri- 


“How many tons went down on Yokohama?” can Industry—your targets are clearly defined 
someone asked the pilot. under perfect visibility. 

Tons, hell,” the bombardier broke in. “It’s not They are management executives—key men 
what we drop. It’s what we aim at and hit _ in engineering, design, maintenance, produc- 
that counts!” tion, distribution—in those specific industries 


: or which your product is designed. 
That is the whole difference between success and I yrr & 


failure on a bombing mission... Segregating these men — through their in- 
tense interest in reading what is new in their 
own fields—is the pin-point job that sound 
business and industrial publications have 
already done for you. 


They have done this in each of the fields, and 
in each of the industries in which your product 
can be used to advantage to cut costs, save 
time, speed output or multiply markets. 


It can well be the difference between profit 


You are “on target” when you concentrate on 
the men who influence, specify, and place in- 
dustrial orders. You reach them most eco- 
nomically in the media they read for help in 
doing their own work better. 


McGRAW-HILL 


PUBLISHING COMPANY .- INC. 
Headquarters for Industrial Information T 
330 WEST 42ND STREET, NEW YORK (18), N.Y: h 
* 
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Your Messages to Industry Are “On Target’ ' 
In These 24 McGraw-Hill 
Business and Industrial Publications. 


~ (ee 
| ENGINE me se gael | 


GL spun Beye 
471-001 Uj; Jano pur CZ| az 
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THIS MAN IS 
LISTENING 
T0 


Deliveries are slow coming through. To keep 
the shelves filled in his lively Main Street store, 
Jim Harker’s buying from nearly anyone who 
can ship him merchandise. But the time’s com- 
ing again when Jim will pick carefully the lines 
he buys. Fewer firms will get his orders. The 
companies who do get this sweet account, and 
thousands like it*, will be the manufacturers 
who pay special attention to these merchants. 

More and more national ad- 


\ 
ae \ r 4 


|! 


4 


advertising support—to help win this large 
and profitable market. 

Each week from Washington, PATHFINDER 
is written and edited directly to the smaller 
communities. Your advertisement in this alert 
news weekly will gain confidence and loyalty 
where they are needed the most. 


vertisers are using PATH- 
FINDER to give these worth- 


= «6 
pened 


mM 


while customers appreciated 


*56% of the retail outlets in the United 
States are in the towns and small cities 
of less than 25,000 population. 


PATHFINDER ¥\ 
’ area 
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PATHFINDER 


PATHFINDER BUILDING + WASHINGTON, D. C, 


ADVERTISING OFFICES 
Philadelphia, 230 W. Washington Sq. * New York, 420 Lexington Ave. 
Chicago, 180 North Michigan Ave. ¢ Detroit, General Motors Bidg. 


| GRAHAM PATTERSON 
Publisher 
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WHO WILL SELL MAINTENANCE EQUIPMENT 
FOR THE WORLD'S AIRCRAFT AND AIRPORTS? 


—And How And To Whom Is It 
Going To Be Sold? 


~~ talk about the coming “postwar 
world.” 


But they think about it in the abstract. The 
human mind cannot conceive what the actual 
picture will be. 


The postwar world will be incredibly com- 
pact, thanks to world-wide aviation. No greater 
than 500 miles in diameter—in terms of the 
ox-cart, horse-and-buggy, one-lunger trans- 
portation of only two generations ago. 
Military planes will be here for years. 
Commercial planes are here now. 

Private planes will be an evolution. 


Airlines will keep spot schedules over vast 
distances—Salerno, Italy to Kansas City, 
U.S.A., on the minute. You’ll vacation on 
Guam or Saipan, or some other island that 
only a few blood-spattered Marines ever 
heard of up to now. 

Yes, these things you will be doing soon, 


come postwar—because the military are doing 
them today. 


There is daily flying over the North Pole, the 
Arctic, Antarctic. The Atlantic is being 
spanned on a ’round-the-clock schedule. Over 
28,000 casualties have flown the Lindbergh 
trail in the past six months alone. In the 
Pacific, there are maintenance shops and air- 
ports on every little island, with key men in 
charge. Pioneer forerunners of the luxury 


stops of tomorrow! 
* * * * * 
Up to Pearl Harbor, weather was still the 
safety factor in all flying. The military have 
conquered that too—with radio, radar, and 
automatic navigators. The mechanical mira- 
cles in military use today have not yet been 
adapted to commercial or private planes. But 
they will be—once the war is over. 


The impact of all this on our economy will be 
colossal. It will make not only pre-war trans- 


* portation but pre-war living look like 30 cents. 


But it can come only so fast as world-wide air- 
port and aircraft operations and maintenance 
are set up to blaze the way. Remember no 
plane ever gives its pilot trouble on the pro- 
duction line. Trouble in the air can start only 
after production is finished. And trouble can 
be handled, only when maintenance equip- 
ment and maintenance men can swing into 
action. 


What is more, trouble in the air can be pre- 
vented, anticipated, out-guessed only on the 
ground—by constant checks and inspections 
all along the line. 


You can see, now, why airport and aircraft 
maintenance operation is the very backbone 
upon which postwar world-wide aviation 
must depend. 
You can see, also, why global thinking—not 
merely domestic thinking—will make this 
kind of postwar world come true. 

* * * * * 
In this world airport picture, there are three 


A CONOVER-MAST PUBLICATION: 205 East 42nd St., New York 17; 333 North Michigan 
Avenue, Chicago 1; Leader Building, Cleveland 14; Duncan A. Scott & Co., West Coast 


nation Maintenanee 


Representative, Mills Building, San Francisco 4, Pershing Square Building, Los Angeles 13. 


SPANS 
All 3 


MARKETS | 


markets in one—Commercial, Military, Pri- 
vate. 


Today, the military is of tremendous impor- 
tance. It will be of importance tomorrow—be- 
cause from today’s armed forces will come 
the aviation leaders for the next two genera- 
tions, 


There is only one publication which reaches, 
as a group, the key men of airport and air- 
craft maintenance operation no matter where 
they are: Aviation Maintenance. 

* * * * * 


The circulation of Aviation Maintenance con- 
sists entirely and exclusively of the following 
classifications of people: (1) Commercial air- 
line executives, superintendents, engineers 
and supervisory shop personnel; (2) Airport 
managers, executives and technicians; (3) 
Aircraft service (fixed-base) operations; (4) 
Civil Aeronautics Administration officials, 
regional and district engineers and inspectors; 
(5) Distributors and dealers in aircraft acces- 
sory parts and components; (6) The armed 
forces themselves. 


So to sell the airports and the men who run 
them, to sell the equipment for the world’s 
airports of the future—Aviation Maintenance 
is a “‘must.” 


Supreme in its editorial coverage—outstand- 
ing in its editorial content—superb in its 
andling of up-to-the-minute developments 
viation Maintenance is the backbone of 
any advertising schedule aimed at the post- 
war aviation equipment market. 


All 3 kinds of flying need airports. 
All 3 need all kinds of maintenance. 
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1944. Retail 


Sales 
for Counties with Cities in the 100,000 rata 


Here, listed according to rank, are the counties which 
in 1944 had the largest dollar totals of retail sales, 
according to exclusive estimates by SALES MAN- 
AGEMENT?’S Research Department. 

The listing is confined to 128 counties containing 
cities whose city-zone (newspaper-carrier limit) popu- 
lation exceeded 100,000 in the 1940 Census. 
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Wayne........ 


Suffolk 


Hamilton...... 


eeeeeee 


Hennepin 


eeeeeeeee 


San Diego 
Jackson........ 


New Haven.... 


Fairfield 
ee 
Marion 
Westchester. ... 
DeKalb-Fulton. . 


Denver 


eeeeeeee 


Monroe 


Nassau 


ee 
eeeeeee 
eeeeeeeeee 


eeeeeeeee 
eeeereeee 


1944 
Retail Sales | Rank 
City Esti- in 
mate | Group 
(in Thousands) 
New York. . . .|$4,333,478 1 
Chicago...... 2,604,861 2 
poe es. ==. 
ong Beach... 
Los Angeles. . 2,290,441 3 
Pasadena...... 
Detroit....... 1,671,020 4 
4m naan -+-| 1,276,284 5 
cKeesport 
Pittsburgh... .. 905,517 6 
Cleveland..... 903,277 7 
Baltimore. ... . 830,426 8 
Washington...| 804,836 9 
Boston........| 730,117 10 
Newark....... 651,878 11 
St. Louwis...... 594,172 12 
San Francisco..| 590,213 13 
akland...... 539,790 14 
attle........ 536,754 15 
Milwaukee....| 503,654 16 
Cincinnati... .. 458,710 17 
i cessee 450,504 18 
ement dry oundl 436, 493 19 
awtucket..... 

Aer ara 431,581 20 
Buffalo....... 420,470 21 
Minneapolis 396,736 22 
Portland...... 390,664 23 
Honolulu. .... 386,426 24 
San Diego....| 385 ‘283 25 
ame Bs cee 380, 370 26 

ew Haven... 

{Waterbury .. | 366,051 27 
Bridgeport....| 362,351 28 
Houston...... 357,104 29 
Indianapolis 343,187 30 
Yonkers. ..... 337,888 31 
Atlanta....... 333,938 32 
New Orleans..| 314,120 33 

pene coneneatn 306,007 34 

oboken..... 

\Jersey City. 300,544 | 35 

PE 290,104 36 
Worcester..... 288,988 37 
Rochester..... 270,765 38 
Columbus. ..’.. 270, 380 39 
Hempstead 

lia 269,857 40 

Louisville..... 260,065 41 

one wakin 252,170 42 
aterson...... 

(Passaic. ..-».. 250,792 43 

kron......+. 249,230 | 44 
Toledo....... 249,134 , 45 
a eiabes ss 239,193 46 
ionenle Nees 239; 085 47 
|) Piolyoke...... 

\Springfield.... 238,720 48 
Birmingham....| 220,040 49 
Dayton....... 216,657 50 
Youngstown. . 211,525 51 
Richmond. «... 209,758 52 
Elizabeth. .... 204,320 53 


j 


Estimates — Total Dollars — 


1944 
Retail Sales 
County State City Esti- 
mate 
(in Thousands) 
Dade a5 a la Fla. Miami.. 202,804 
Oklahoma. .... Okla. | Oklahoma City 190,083 
Douglas....... Neb. Ss 6 anos 183,311 
Bristol......... Mass { Fall River y(| 181,295 
New Castle..... Del eee: -- ..| 180,010 
) REE Texas Fort Worth. . 178,502 
ee Ee Pa. Wilkes-Barre... 177,474 
Norfolk........ Va. Norfolk. . -| 177,440 
Bexar... Texas _ Antonio. . | 175,420 
Eevccccsvees Ind. nal ata 172,314 
Salt Lake. ..... Utah Salt Lake City . | | 171,967 
Cn ihesaees Mich. | Grand ont j 167,117 
Sedgwick...... Kan. Wichita. . 165,225 
i titecews | Wash. | Tacoma....... 163,875 
Genessee......| Mich. | Flint. .| 160,308 
Onondaga..... N.Y. | Syracuse...... 158,600 
Scdiscanas Ohio | Canton....... 151,397 
Spokane....... Wash. | Spokane...... 145,623 
Pee N.Y. | Albany....... 139,548 
| Ri Okla SS 137,084 
Camden....... N. J. mden...... 135,158 
Davidson. ..... Tenn. Nashville. .... 132,524 
Maricopa...... Ariz. Se 130,811 
aa thin pateralecn lowa Des Moines 130,786 
Fremo......... Calif. Freeno........ 130,218 
Cumberland Maine | Portland...... 125,015 
Mercer........ N. J. Trenton....... 121,717 
Sacramento..... Calif. Sacramento 121,094 
neaster...... Pa. Lancaster. .... 118,970 
Mobile........ Ala. Mobile....... 117,456 
ecaveresn Pa. iicenscases 116,930 
osscccsees Pa. Reading. ..... | 115,670 
— ee Mich. | Lansing....... * 113,608 
Pe ncccccvers Ind. Fort Wayne 112,312 
Lackawanna Pa. Scranton...... ; 
i <6 beckon Fla. Jacksonville... 106,550 | 
Kanawha....... W. Va.| Charleston.... 106,455 | 
Vanderburgh. ..| Ind. Evansville. .... 104,880 
Dauphin....... Pa. Harrisburg... .. 103,856 
Piers esais ill. See 100,762 | 
i csneenss Tenn Knoxville. .... 99,548 
Mecklenburg L< Charlotte...... 99,430 
Hamilton...... Tenn. Chattanooga... 99,056 
ivetennss N. Y. Oe 99,002 
| SRR Ark. Little Rock.... 98,015 
St. Joseph...... Ind. South Bend... 97,450 
St. Louis....... Minn Duluth........ 96,422 
SO SRS Pa. Allentown... . 95,946 
Broome........ N.Y Binghamton. . . 95,200 
Atlantic. ...... N. J. Atlantic City. . 94,235 
Hillsborough Fla. a 2,333 
RRS La. Shreveport... ., 92,160 
Winnebago ill. ockford...... | 83,933 
cineca il. East St. gh 82,333 
Schenectady N.Y ney. 80,058 
— aes Pa. Johnstown. 8,411 
Wyandotte... .. Kan. Kansas City... 78,040 
Chatham....... Ga. Savannah......! 4,640 
Roanoke....... Va. Roanoke...... 74,174 
E. Baton Rouge.| La. —- lend. : 68,576 
ock Islan 
Rock Island....| i. —_|{ Rocts Island’. -« 65,803 
Nueces........ Texas orpus Christi... 64,760 
RS win wedi Texas i tcéees 322 
Charleston...... "4 Charleston..... 63,924 
Cabell-Wayne..| W. Va. | Huntington....' 59,252 
Rensselaer...... Ae ee 56,563 
ee lowa Davenport..... | 56,063 
ae N.C Winston-Salem.| 54,600 
Total above | counties |.............. $39,354,006 
TEA OE, Uh Pickin cn ls 0.6200 Sinbe yes | 57.159 
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SALES MANAGEMENT 


“Its arrival,” a soldier writes...“always was cause for a 


a \ Wi ; ‘battle’ as to who was to get first crack at it.” 
He’s talking about ‘Battle Baby’... NEWSWEEK’S special, 
The Battle every light-paper edition for the armed forces overseas. 
‘Battle Baby’—as we get the story from abroad—ap- 
—" : parently rates pretty close to a letter from home. One G.I. 
letter says: “the copy sent me has already, within one day, 
advertising man should been read by twenty others...and twenty more have put 
in their bids to get it.” 
‘ If you have ever been cut off from your world... you 
kn OW ab out know how men can hunger for news. You know that news 
eee can somehow take you home in mind and emotion. And if 
you were in the last war, you can understand how much 
it means to get truth instead of rumor, current, impartial 
and complete information instead of stale fragments. 

Nearly half a million copies of ‘Battle Baby’ go into 
circulation each week. And we mean into circulation! For 
each copy is read dog-eared by probably at least ten men 
per copy. 

That adds up to something more than half our armed 
forces overseas ... the men who will play so large a part in 
the building of our peacetime America. A very important 
fact to keep in mind for your post-war advertising plans! 


- OVERSEAS EDITIONS OF NEWSWEEK reach U.S. commands every- 
where. We went to press in Manila on a regular basis while the battle 
still raged. We also print editions in Hawaii and Australia. The 
Army publishes and distributes editions in India and Iran. From Lowell, 
Mass., ‘Battle Baby’ goes into Army hands for distribution in the 
European theater, Alaska, the Aleutians...and to the Marines to catch 
up with leathernecks everywhere ...and to all Navy V-Mail stations 
in the Atlantic and the Pacific for special ‘Battle Baby’ V-Mail editions. 
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ADVERTISING OFFICES: NEW YORK * BOSTON ®* PHILADELPHIA 
CLEVELAND * DETROIT * CHICAGO * LOS ANGELES 
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1944. Effective Buying Income—Total Dollars— 


for Counties with Cities in the 100,000 Group 


Here, listed according to rank, are the counties which 


in 1944 had the largest dollar ‘totals of Effective Buy- . Effective 
ing Income, according to exclusive estimates by c Buying In- ial 
SALES MANAGEMENT'S research department. County State ity —-_ ror Grew 
_ This listing is confined to 128 counties containing pon . 
cities whose city-zone (newspaper-carrier limit) popu- (in Thousands) 
lation exceeded 100,000 in the 1940 Census. — Fall Ri 
all River..... 
Bristol.......+ Mass. |{ New Bedior 420,493 | 55 
Effective tee, ccteveds N. J Elizabeth. .... 418,215 56 
Buying In- | Rank Tarrant.......+. Texas | Fort Worth 414,389 57 
County State City come 1944 in Norfolk Va. Norfolk....... 414,350 58 
Esti- | Group BEnciscoeess Fla. Miami........ 403,370 59 
A mate Luzerne....... Pa. Wilkes-Barre.. 393 ‘036 60 
> (in Thousands) nF Ee Ind. {Garvan +++. “*s+| 390,958 | 61 
5 Counties. .... N. ¥ New York... ./$10,871,379 1 Oklahoma. .... Okla. | Oklahoma City 383,803 62 
COSReccosccces ttl. Chicago...... 6,391,581 2 MEREs cccces Wash. kane...... 361,946 | 63 
= le. ae eer ma — paeel phe - 
ng Beac gwick...... n. ichita.....0. z 
Los Angeles Calif. Angeles 5,443,037 3 Sacramento..... Calif. Sacramento... . 343,088 66 
Pasadena...... Salt Lake. ..... Utah Salt Lake City 340,971 67 
Wayne........ Mich Detroit....... 3,456,200 a Pel. cccccccse lowa Des Moines... 340,356 68 
Philadelphia. eos! Pa. ee 2,584,171 5 A eat ie ee - . eo besebee bad oad . 
esport. ondage, > £ FACUSE....+- . 
Allegheny..... Pa. {p ag, 2,008,480 | 6 taint Ohic | Canton....... 316,752 | 71 
Cuyashoga...... Ohio | Cleveland..... 1,965,016 7 ree Mich. | Grand Rapids.. 309,133 72 
Baltimore. ..... Md. Baltimore. .... 1,752,760 8 New Castle..... Del. Wilmington... 303,712 73 
Bosccopees N. J Newark 1,700,847 9 mden......- N. J. Camden...... 293,860 74 
St. Louwis....... Mo. St. Louis...... 1,601,908 10 Weis cvesccece Okle. | Tulsa......... 293,577 75 
San Francisco. ..| Calif. San Francisco..| 1,600,557 11 Albany.. N. ¥. Albany....... 287,612 76 
Dist. of Columbia} ....... Washington...| 1,551,128 12 Genessee...... Mich. | Flint......... 279,128 77 
Suffolk. ....... Mass. ae 1,331,067 13 i ccweenes la. Jacksonville 279,074 78 
Middlesex..... Mass. | Lowell....... 1,252,057 14 Mobile........ Ala. Mobile....... 277,703 19 
TRB c.c cocveecis Wash attle........ 1,235,352 15 Fresno.......++: Calif. Fresno.......- 264,117 80 
Alameda...... Calif. Oakland...... 1,200,376 16 Mercer........ N. J. Trenton....... 260,235 81 
Milwaukee..... Wis. Milwaukee....| 1,172,221 17 Paases sabe Ind. Fort Wayne. . 254,111 82 
Hamilton. .....| Ohio Cincinnati.....| 1,066,928 18 Hamilton...... Tenn Chattanooga... 249,674 83 
ay N. Buffalo....... 966,690 19 Debeccevesces Pa. Reading...... 245,709 84 
Hartford....... Conn Hartford...... 910,137 20 Lancaster...... Pa. Lancaster..... 240,439 | 85 
Multnomah Ore Portland. ..... 896,116 21 Vanderburgh. ..| Ind. Evansville..... 240,415 86 | 
Marion........ Ind. Indianapolis. . . 894,700 22 Maricopa...... Ariz. oenix...... 238,900 87 
Hennepin...... Minn Minneapolis. . . 889,832 23 Kanawha....... W. Va. | Charleston..... 238,112 88 
San Diego. .... Calif. — pues ° 880,402 24 sy a = ah tae - coed - ese Ass = 
awtucket..... . Josepn...... ind. J 
Providence:.... R. I. 2 mag > see wen 854,288 25 .. Se, ews a peace aavene = 
ew Haven... ngham......-. ic Nsing....... ‘ 
New Haven....|/ Conn. l Waterbury 835,471 | 26 aha Ae ag ~weetenene 223,350 | 93 
Fairfield....... Conn Bridgeport 787,063 27 Broome........ N.Y Binghamton. . . 220,193 94 
Jackson........ Mo Kansas City 776,365 28 Dauphin....... Pa. Harrisburg..... 220,054 95 
Westchester N.Y Yonkers...... 745,968 29 . Louis....... Minn Duluth........ 217,503 96 
PeaR. cosccces Texas | Houston...... 728,781 30 Oneida........ N.Y. | Utica......... 215,420 97 
Orleans........ La. New Orleans. . 708,140 31 Cumberland. ...| Maine | Portland...... 213,992 98 
Nassau........ N.Y Hempstead Mecklenburg...) N.C. | Charlotte...... 213,405 99 
, Le Se abane 687,415 32 St. Cleves is a banceses foo ene bo 
° CN. wees ee ° st ouis. 9 
Hudson....... N.J oo City 675,473 33 Lackawanna. . Pa. Scranton...... 205,368 | 102 
Th. sncsnece Texas Pip acenese 640,613 34 Wyandotte..... Kan Kansas City 196,114 | 103 
DeKalb-Fulton..| Ga. Atlanta 632,877 35 Caddo......... La. Shreveport. 195,080 | 104 
Jefferson....... Ky. Louisville..... 613,890 36 Schenectady N.Y Schenectady 191,455 | 105 
is 66d000e8 T. H. onolulu..... 604,317 37 ee Seer Pa. Allentown. 191,123 | 106 
Worcester...... Mass. | Worcester..... 595,334 38 Pulaski........ Ark. Little Rock.... 190,921 | 107 
i ¢ecoces Ohio Akron 593,857 39 Atlantic. ...... N. J Atlantic City. . 180,846 | 108 
Monroe....... N.Y. | Rochester..... 593,045 40 Winnebago. ...| Ill. Rockford...... 173,546 | 109 
OS RSS Mass. | Lawrence..... 566,321 41 Cambria. ...... Pa. Johnstown 165,102 | 110 
ERs esésees Ohio | Columbus..... 545,563 42 El Paso........ Texas | El Paso....... 160,530 | 111 
Ss padnawen Ohio rs Redewes 546,298 43 Chatham....... Ga. a ap spies 151 ‘633 112 
aterson...... ock Isiand... 
Passaic........ 2. ie oeess 532,374 | 44 Rock Island....| tl. —_|{ Rots Island. - 147,059 | 113 
Jefferson....... Ala. ree ham.... 520,440 45 nee aga or + z. aay —- Sciem - or 7 
olyoke.....- orsyth........ > Ges inston-Salem. P 
Hompden..... Mess. |\Springfield....| 484.158 | 46 Charleston... S.C. | Charleston. . 139,580 | 116 
Denver........ Colo. Denver....... 481,650 47 er lowa Daven 136,048 | 117 
Shelby. ....... Tenn Memphis. .... 416,402 48 Roanoke....... a. Roanoke...... 132,996 | 118 
SD, casueedee Texas San Antonio. . 473,152 49 Nueces........ Texas Corpus Chit 129,267 | 119 
Mahoning- Cabell-Wayne..| W. Va. | Huntington.. 126,413 | 120 
Trumbull..... Ohio Youngstown... 410,934 50 E. Baton Rouge.| La. Baton ouge.. 101,288 | 121 
Ramsey........ Minn. | St. Paul....... 462,080 51 ——_—_—_——_——_ 
Montgomery. ..| Ohio Dayton....... 461,355 52 
Douglas....... Neb. Omaha....... 449,853 53 Total ab jove coun |ties............ $88,533,934 N 
Henrico....... Va. Richmond..... 434,750 54 _  & « ee ae 59.653 
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. . . and when it comes to “FIRST” among all major U. S. 
ities in EFFECTIVE BUYING INCOME PER CAPITA— 


Ly almost alway, 


LONG BEACH, CALIFORNIA ; f 


Population and Ranking of the 200 Largest Cities 


(Estimates made for Sales Management by Chambers of Commerce) 


Population January 1, 1945 
thousands) 


Population Jan 1, 1945 
City City ) Rank 
Gea cekacheess.>-cxgdde- 282.5 Manchester, N.H................... 77.0 140 
|. + eae 130.6 CE MII, . 5 ce ccorceccsecesse 66.0 171 
Allentown, Pa. 102.0 SA WONG. dock ccca cxeries+ os 321.9 31 
Altoona, Pa... 73.0 GEASS PR a 212.0 49 
Amarillo, Texas 69.3 Milwaukee, Wis.................... 616.0 13 
A ‘ 324.0 Minneapolis, Mii eevee eke 492.4 16 
Atlantic City, N.J..........2.. 60.0 ee 155.0 63 
Augusta, Ga 73.5 Mont Y See 95.0 110 
Austin, Texas 100.0 SS” Sa 67.4 166 
Baitimcre, Md 988.0 Muskegon, Mich.................... 60.8 187 
CO 74,2 Nashville, Tenn......... 174.1 59 
Beaumont, Texas... 77.3 i. Mie Me. . EvGarscconcsecene’ 440.0 20 
4. eee 11,1 New Bedford, Mags................. 116.1 86 
Bethiohem, Pa................. 65.0 New Britain, Conn.................. 77.5 137 
Binghamton, N. Y 85.5 New Haven, Conn.................. 177.6 58 
Birmingham, Ala 303.0 New Orleans, La................... 521.4 15 
I i 00 ccdwate abate e = 794.6 3) 4 RO eee 6,701.3 1 
Bremerton, Wash........ 3 62.0 Newport News, Va.................. 67.9 165 
Seer Conn. 180.0 SRGUEIOIEROE........ccvececccccccce 72.0 150 
, Mass. 57.0 Niagara Falls, N.Y... ..... 94.0 1 
Buffalo, N. ‘ 8 182.2 4 
Cambridge, Mass................... e 381.4 
anton ae ah obits Wiis woo 240 ° 72.0 
Cedar Rapids, iowa. 67.0 230.0 44 
Charleston, S. C.. 100.0 226.3 45 
Charleston, W. Va 70.0 92.0 113 
Charlotte, N. C. 106.0 62.6 183 
Chattanooga, Tenn 135.0 127.8 73 
Chester, Pa... 80.0 78.0 133 
Chicago, Ili 3,352.1 104.4 99 
Cicero, Ill 64.7 | REE eee 1,944.6 3 
Cincinnati, Ohio 464.7 87.7 116 
Cleveland, io 903.2 630.0 12 
Clifton, N.J.... 57.0 78.0 133 
Columbia, S. C 70.0 85.0 121 
Columbus, Ga......... 60.6 398.9 24 
Columbus, Ohio... ... 327.6 62.7 182 
Christi, Texas 87.0 237.6 41 
, Ky... 65.0 68.0 195 
Dallas, Texas 420.0 79.8 131 
Davenport, lowa 72.5 70.0 153 
si o2 skp enivaldnsscee 260.0 114.4 88 
Dearborn, Mich. 86.5 110.0 91 
Decatur, lil... . 63.5 224.0 47 
I os «Sines ditma’x oan 335.4 73.0 147 
Des es, lowa 170.0 309.5 32 
Detroit, Mich...................... 1,875.0 $3.0 N2 
MEL... cic Sete + cade o daeak 102.5 106.6 96 
a aa eee 70.0 83.1 122 
East Chicago, lii.. 63.0 70.0 153 
East Orange, N.J.................. 68.8 830.0 8 
East St. Louis, accuse tptcuudwond 80.0 295.0 36 
Elizabeth, N. J.. 118.0 80.6 126 
E} Paso, Texas... 107.0 178.9 57 
7 SS 127.0 300.0 36 
Evansville, Ind. 118.0 60.8 187 
II 5 vc ceensevecencuees 70.0 390.0 25 
Fall River, Maes.................... 116.6 686.0 " 
RE 9 181.6 80.5 128 
Fort Wayne, Ind 124.0 64.0 177 
Fort Worth, Texas 222.0 136.0 69 
Fresno, Calif....... 65.5 100.0 105 
Galveston, Texas. . 78.0 107.3 38 
2a ae 116.5 480.0 17 
Glendale, Calif. . 100.0 116.0 87 
Grand Rapids, Mich 164.3 76.6 41 
Greensboro, N.C......... 64.0 102.2 101 
Hammond, ind............... 78.5 112.0 88 
Harrisburg, Pa. 88.7 165.0 63 
NS, onc ccccuncveveccse 190.0 82.5 123 
Hempstead Twsp 280.0 150.1 66 
Holyoke, Mass..................... 58.0 64.9 175 
Honolulu, T. H 235.0 82.0 124 
Houston, T: 460.0 62.0 184 
Huntington, W. Va........... 82.0 70.0 153 
Indtanapolis, In 416.0 204.5 50 
8 RE erates 60.0 142.0 67 
Jackson, Miss... 69.9 121.1 78 
Jacksonville, Fla. 235.0 68.2 164 
Jersey City, N. J. 301.2 285.0 37 
n, 66.7 76.0 142 
Kansas City, Kans.................. 135.0 127.0 74 
Kansas City, Mo 431.7 70.0 153 
Knoxville, Tenn. 120.5 180.3 55 
Lakewood, Ohio 72.0 66.9 200 
Lancaster, Pa 61.3 106.0 97 
Lansing, Mich 90.0 66.0 169 
Lawrence, Mass 80.6 817.0 9 
Lincoln, Neb.. 87.0 108.0 93 
Waterloo, lowa..................... 60.0 189 
Little Rock, Ark. 99.8 
Long Beach, Calif. 225.0 Wheeling, W. Va................... 63.0 180 
Los Angeles, Calif. 1,775.0 Nn ceded cd ceean bs 184.1 53 
Louisville, Ky. 355.0 Wilkes-Barre, Pa................... 78.0 133 
Lowell, Mass. 161.4 Wilmington, Del.................... 118.0 81 
Lynn, Mass. 162.0 Wilmington, H.C...............0.0. 70.0 153 
—)1 Pa. 58.0 Winston-Salem, N.C................ 77.4 138 
Macon, Ga.... 75.0 Worcester, Mass.................... 195.0 51 
Madison, Wis. 75.7 OS ee ee 140.0 68 
Maiden, Mass. 58.8 Youngstown, Ohio.............. 168.0 = 
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SALES MANAGEMENT 
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Power is needed to keep the wheels of stepped-up farm output turning. In the Midwest 8 States, farming 
is “Big Business” with an average farm income of $5,219 per farm as compared with an average of $2,758 per 
farm in the other 40 states. Here is the automotive farm power market of today and tomorrow! Here is 


necessity! Here is capital! And here, is your medium for full coverage of this rich farm market—The Midwest 
Farm Paper Unit! 


“oe 


NUM BER 0 F 
AND OTHER EQUIPMENT FARM BUILDINGS AUTOMOBILES 


37.2% 33.9% 31.1% 


Midwest 8 States’ percentage of Midwest 8 States’ percentage of na- 
national inyestment in farm ma- tional investment in farm buildings. 
chinery and other equipment. 


VALUE OF MACHINERY 


Midwest 8 States’ percentage of 
national investment in automobiles, 


souTH DAKOTA} E70 


Nebraska Farmer Wallaces’ Farmer & lowa Homestead The: sin Agriculturist & Farmer Prairie Farmer 


iDWEST FARM PAPER UNIT 


NEW YORK 17, 250 Park Ave. CHICAGO 2, 6N. Michigan Ave. DETROIT 2, 542 New Center Bidg. USAN FRANCISCO 4, Russ Bldg. LOS ANGELES 14, $23 W. 6th St. 
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Ranking of 


plus Government benefit payments) 


Highest 200 Counties 
in Gross Cash. Farm Income 


(1944 Gross income from farm marketings 


GROSS FARM GROSS FARM GROSS FARM 
INCOME £ INCOME INCOME 
Rank County State Esti- Rank County State Esti- 
mate mate 
in 8 nt 8 
of dollars of dollars 
1 LosAngeles......... Cal. $169,886 68 | Webster. lowa 24,137 
I vis nun awkar Cal. 142,589 Gs FMD. wocceccsecse lowa ,057 
«| | aS eee Cal. 128,870 | | RSE ER: N. Car. 23,910 
4 | San Joaquin........ Cal. 95,960 
|| ee aS Cal. 64,339 71 e.. Wash. 23,848 
72 iddiesex.......... Mass. 23,788 
6 | Yakima............ Wash. 64,090 8 eee lowa 23.377 
7 | Stanisilaus.......... Cal. 63,927 | 2 ee lowa 23,377 
IE vcccccessws Cal. 62,280 7S | Gales. ..542....... N.Y. 23,376 
9 | Santa Clara......... Cal. 60,306 
Me Petsiexcdcsaack Colo 59,160 76 | Franklin.... .| lowa 23,257 
77 | Marathon.......... Wis. 23,052 
VW are Pa. 58,124 78 | Vermilion... it. 22,916 
12 | San Bernardino. .... Cal. 66,216 we 1 Ge... tases ..30) Cal. 22,732 
13 | Monterey,.......... Cal. 55,670 80 | Marshall........... lowa 22,677 
2)” aaa Cal. 53,584 
Te  ceiesce cadens Del. 53,314 81 SS See Pa. 22,635 
82 re: Kans. 22,541 
16 | Maricopa........... Ariz. 53,049 83 | Richland........... N. Dak. 22,532 
17 | Orange..... Cal. 52,664 84 inne scuwa Kans. 22,511 
18  cecrenadea’ Cal. 49,610 2. — aa lowa 22,377 
19 | imperial............ Cal. 49 , 562 
20 | Aroostook........ .| Maine 48,574 86 | Hamilton........... lowa 22,347 
i i, lowa 22,347 
21 Riverside........... Cal. 45,574 88 | Crawford........... lowa 22,297 
22 | San Diego.......... Cal. 43,260 he ae lowa 22,257 
23 | Sacramento......... Cal. 41,491 Ge FG ceincdecin yeas Kans. 22,246 
24 | Suffolk..... N. Y. 40,127 
26 | Mclean............ i. 40,059 91 22,245 
92 22,207 
26 | Whitman........... Wash. 39,924 93 22,140 
| ERAS Fia. 39,604 at 22,122 
SE ORO. ccd acs cade Wis. 35,530 95 22,027 
29 | Pottawattamie...... lowa 35,181 
TLMOD. cuaatined «oe ata Cal. 34,694 96 22,024 
; 97 22,000 
3 Madera......... =. 34,680 98 21,979 
32 | ba Salle............ Wh. 34,455 99 21,848 
33 | Santa Barhara.. Cal. 33,079 100 21,797 
wy = eee Cal. 32,583 
35 | Scotts Bluff......... Neb. 32,384 101 21,757 
102 21,728 
36 See lowa 32,060 103 21,576 
37 | Alameda........... Cal. 31,656 104 21,566 7,9 
38 | Champaign......... i. 31,570 104 21,566 
39 | Sutter....... Cal. 31,521 171 Hillsborough. ....... Fla. 17,884 
40 | Livingston.......... i. 1,483 106 21,540 | 2 ” eee Okla. 17,879 
107 21,536 173 | Cerro Gordo........ lowa 17,875 
41 | Kossuth............ lowa 31,389 108 21,476 174 | Washington......... lowa 17,825 
er “egg SERae i. 30,659 108 21,365 175 | Monmouth......... N. J. 17,727 
43 | Chester............ Pa. 30,587 110 21,363 
44 | Woodbury.......... lowa ,409 176 | Poweshiek.......... lowa 17,725 
45 | Mississippi......... Ark. 29,477 11 21,325 . £. eae Md. 17,706 
‘ 112 21,228 FF ee Wis. 17,661 
SR eee N. Dak. 28,470 113 21,199 Be Bn en0%5000008 Ohio 17,640 
47 | Hartford. . Conn. 28,349 114 21,098 180 | El Paso............ Texas 17,623 
48 . Pa. 27,567 115 21,046 
_ Lo Seeeeenerss: Wash 27,476 181 17,600 
50 | Bureau Wi. 27,460 116 20,878 181 17,600 
117 20,839 183 17,575 
NN ences wens Cal. 27,086 118 20,826 184 17,555 
52 ar iW. 26,851 119 20,816 185 17,535 
53 | Paim Beach Fla. 26,758 120 20,705 
| Bo aid it. 26,645 1 Sashenth sn 4 eens bo ag wa 
Peer Wis. 26,377 a ee ’ 
4 .- 188 | Pembina........... Dak. | 17,608 
86 | San Luis Obispo... ..) Cal. 26,209 123 20546 189 | Cuming............ Neb. 17,501 
57 | Johnston........... N. Car. 26, 161 124 20’ 508 a ne Mass. 17,366 
88 | Plymouth... lowa 25,838 125 20; 496 
59 | Henry.. i. 25,455 191 A A Del. 17,350 
60 | Benton.. lowa 25,158 192 | Saginaw............ Mich. 17,253 
126 . 20,391 193 | Clayton............ lowa 17,205 
61 | Grant. Wis. 25, 152 127 . 20,384 194 | Grant.............. Okla. 17,198 
62 | Robeson............ N. Car. 957 128 -+++s+| Mo. 20, 361 195 | Walworth........... Wis. 17,180 
63 Cherokee lowa 24,937 129 ee N.Y 20,353 
64 | Clinton... lowa 24,867 130 | New Madrid........ Mo. 20,340 196 | Macon............. til. 17,092 
65 | De Kalb.. Wi. 24,518 2) aa lowa 17,075 
131 | Carroll.......... lowa 20,236 198 | Sheboygan......... Wis. 17,071 
66 | Dawson............ Neb. 24,442 if! esa i. 20,111 199 | Mercer............. i. 17,064 
67 | Bolivar.............| Miss. 4,240 138 | Meren...........0. Mich. 19,777 200 | Kankakee.......... il. 17,036 


Have you read the explanation prefacing the Survey of Buying Power? It appears 
on page 17 and following pages, and really will save you lots of time. It identifies 
sources of all figures and contains all comment necessary to a complete under- 
standing of the use of all county and city figures. 


SALES MANAGEMENT 


Di —-S:ti‘<‘; ;«; 


Buyinc is not quite that casual, of course, 
but even in normal times, business buys 
steamships and other million dollar items 
just as a routine part of its regular opera- 
tions. 

The American business market not only 
is the largest in the world today, but it 
is the largest market the world has ever 
known. And it will continue to be the 
greatest in the period just ahead. 

If you make motor trucks, American busi- 
ness will buy them—up to many millions 
of dollars. If you sell electric power, here 
is your greatest market. Machine tools! 
Railroad equipment! Office appliances! 
Your greatest volume of sales are concen- 
trated here! 

If you propose to advertise to the men 
who control this market, your choice of 
media is easy. In the general business field, 
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WRAP UP a tanker — 
about 16,000 tons: 


there are only four magazines, with a com- 
bined circulation of 963,830. They are: 


Nation‘s Business 451,385 subscribers 


United States News 207,141 ” 
Fortune 178,920 ” 
Business Week 126,384 " 


You need all the circulation you can get. 
And that 963,830 is all you can get without 
going into the mass field for the business 
circulation you can pick up around the 
edges. 

So use it all. Use more if you can. But, 
anyway, don’t use less. 


NATION’S BUSINESS 
Washington * DC 


== 


1944 Effective Buying Income—Total Dollars— 
for Cities with City-Zone Yopelations Over 100,000 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT'S exclusive estimates of Effective 


SS 


Effective Buying 


Buying Income for the year 1944. The listing is — yd Rank 
confined to 132 cities whose city-zone population City State mate in 
(newspaper-carrier limit) exceeded 100,000 in the Total (in Thou- Group 
1940 Census. sands of Dollars) 
— Los An: salen ee eee Calif. | 3,411,460 3 
Effective Buying | Louisville........... oo 560,593 28 
Income 1944 | A ee ass 139,718 98 
Esti- | Rank McKeesport eer Pa. 63,622 131 
City State mate | in Memphis. .........- Tenn. 406,137 42 
Total (in Thou- | Group cescnckes.sks Fla. 329/320 52 
sands of Dollars) | Milwaukee.......... Wis. | 1,053,882 13 
————$_————|— _ os Minneapolis. . Minn 836,120 19 
ee sccccketiss te Ohio 457,618 | 33 alee Ale. | 195,086 14 
Albeny.........---+| N.Y. 185,390 | 715 Moline-Rock Island...) Ill. 120,569 109 
Allentown.........- Pa. 119,800 112 + aoe Siakounevet Tenn. | 280,390 57 
Atlanta.........-..- Ga. 438,176 937 Werth. ccc cc cceeee N. J. 890, 15 
Atlantic City...-...- N. J. 113,540 115 pier tidieed.......- Mass. | 143,495 96 
i Md. 1,665 ,063 & New Haven......... Conn | 325,016 51 
Baton Rouge......-- La. 51,738 132 New Orleans........ La. | 708,140 23 
Binghamton.......-- N.Y 108,234 117 New York........-- N.Y 10,871,379 1 
Birmingham........-- Ala. 372,861 44 OS RE Va. ‘987 ‘232 55 
Boston..........++++| Mass 1,200,773 11 Oakland..........-- Calif. 800,271 20 
Bridgeport........-- Conn 310,526 54 Oklahoma City...... Okle 354,415 47 
are N. 734,817 22 SRE cpcvcceses 66 Ne 435,130 38 
Camden........+-+: N. J 170,849 84 Pasadena........--+- Calif. 204,435 72 
Cs 5 ¢ecccncee es Ohio 172,688 82 SE N. J. 103,580 121 
Charleston........++> Ss. C. 120,740 108 Paterson. ...-..-+++- N. J | 247,144 65 
Charleston.......-+-- W. Va. 115,335 114 Pawtucket........... R. |. 107,438 118 
Tre N. C. 170,482 85 PRR ccccseccvenes iil. 182,106 78 
Chattanooga.......-- Tenn. 183,350 16 Philadelphia......... Pa. | 2,584,171 5 
Chicago......-.++:: i. 5,662,332 2 ee eee Ariz 139,332 99 
Cincinnati......-.--- Ohio 863,841 16 Pittsburgh.........-- Pa. 942,410 14 
Cleveland.......-+-- Ohio 1,578,500 g ee Maine 155,392 93 
Columbus......----- Ohio 465 32 Portland........+++. " 850,964 17 
Corpus Christi........ Texas 104,494 119 Providence.......+.- R. |. | 450,970 35 
ee exas 592,617 26 Reading. ......+-+++ Pa. 136,037 101 
Davenport.......---- owe 118,157 113 Richmond.........-- Va. 403,134 43 
Dayton......++-++0. Ohio 362,940 45 Roanoke........-.-- Ve. 101,045 123 
Denver. .....--+++:: Colo 481,650 29 Rochester.......-.-- N.Y 469,710 31 
Des Moines.....-.--- lowe 320,778 53 Rockford........+++- i. 137,244 100 
ee Pr Mich 3,152,505 x Sacramento.........- Calif. 240,117 56 
TD ssoncceeseees | Minn 125,635 105 3 Sar Mo. | 1,415,242 10 
East St. Louis........ mus 102,754 122 Se. Paul... scccccces Minn. 453,176 34 
Elizebeth.......---- N. J 157,467 92 Salt Lake City....... Uteh 275,055 60 
El Paso........----+| Texas 122,820 107 San Antonio........ Texas 408,375 1 
eccccccccvccccce| POs 163,985 88 Sen Diego......-.-- Calif. 780,135 21 
Evansville......----- | Ind. 208,174 71 San Francisco........ Calif. | 1,600,557 7 
Fall River......--++- | Mass | 146,462 95 Savannah........-++- Ga. 140,617 97 
ins tahewnpelese-oe | Mich | 225,071 67 Schenectady......... N.Y | 159,821 90 
Fort Wayne....-..--- | Ind. 220,380 70 Scranton........+++- Pa. 132,814 103 
Fort Worth.......... | Texas 360,788 46 OE ETT Wash | 1,095,363 12 
FreenO...ccsccccces | Calif. 120,209 | 411 Shreveport. ........- La. 178,566 80 
Sec neeneeie | Ind. 165,063 | 87 South Bend..........! Ind. 158,411 91 
Glendale.......---- | Calif. | 160,184 89 Spokane. .....--0000 Wash 340,312 48 
Grand Rapids........ | Mich 254,855 64 Springfield. ......... Mass | 265,410 61 
Hammond......---- | Ind. {040 126 Syracuse........e0e. yN. Y | 260,268 63 
Harrisburg.......---- | Pa. 133,416 | 102 ci sceowssnet / Wash 278,318 58 
NS PTTL | Conn 425,088 | 39 Tencéseetss codon Fla. 175,975 81 
Hempstead Twsp N.Y 414,230 | 30 Si, ob oe6anesent Ohio 450,760 36 
ioboken......---+>  N. J. 16,394 | 130 WORMED. ccccccoccess N. J. 165,600 86 
Holyoke -| Mass. 84,824 128 Wc ob 0cceessseees N. Y. 90,320 125 
Honolulu.........-- | 7. H. 408 627 40 Tits ostrenonesses Okla. 260,540 62 
Houston........---- | Texas 632,654 25 Wee, nc oneeccsspace N. Y. 128,750 104 
Huntington.......... W.Va. | 103,903 | 120 Washington......... =. ¢. 1,551,128 9 
Indianapolis......... Ind. 836,420 18 Waterbury.........- Conn 00,517 73 
Jacksonville......... Fla. 276,069 59 | EES Kans 339,366 49 
Jersey City.......--- | N.J 333,318 50 Wilkes-Barre......... Pa. 113,518 116 
Johnstown. ....-.--- | Pa. 78,042 129 Wilmington....... -| Del. 222,053 69 
Kansas City.... | Kans 182,250 77 Winston-Salem....... N.C. 120,374 110 
Kansas City..........| Mo. 705,330 24 Worcester........... Mass. 285,460 56 
Knoxville.........-- Tenn 171,745 83 Pp nabesssseee i N.Y 180,741 19 
Lancaster........--. Pa. 97,107 124 Youngstown......... | Ohio 222,061 68 
Lansing......2++-++- Mich 151,325 | 94 ——_—_—_—_—_—_|——_ 2. 
Lawrence.........-. Mass 89,734 | 127 
Little Rock.......... Ark. 125,532 | 106 Total of above Cilties...... 71,089,229 
Long Beach......... Calif. 574, 872 | 27 % Of U.S. Aa.) - eee eens 47.8 
[84] SALES MANAGEMENT 


66 f) 7 a 
Gent emen, We must anticipate the fren 


So say the country’s policy-forming executives—the 
type of men who regularly read The United States News 
from cover-to-cover, men in the upper strata of the 
business world, the type of executives who are forever 
scanning the future, studying to anticipate trends. 


Only in The United States News do they get a clear-cut 
picture of trends in the making—trends, for example, 
that take their shape from the government controls 
affecting labor, agriculture, finance, distribution and 
selling. 


To these men on whose shoulders rests the responsibility for 
approving major expenditures, Tne United States News per- 
forms a unique and invaluable service. That is why, alone out 
of 19,561 publications, it has gathered together in a single 
audience more opinion-forming people than any other maga- 
zine in the United States. (200,000 Guarantee) 


: The Direct Route t 
. It is addressed to me at - . ee dsdioal 


my home. This is because I have those who O.K. both 
os , : 
ore time to read it there, and corporate and family buying 
I am more certain of digesting it 
than if it were to come here to * 


the office with other mail.” 90% of these people—spending hundreds Daniel W. Ashley, 
W. B. Schulte, President of millions of dollars for both corporate and Vice President in Charge of 
MICRO SWITCH individual purchases — study The United 
CORPORATION States News each week from cover-to-cover. 


Advertising 
30 Rockefeller Plaza, New York 20, N. Y. 


1,000,000 men €F women on Quality Street <8 
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1944. Effective Buying Income, Per Capita— 
for Cities with City-Zone Populations Over 100,000 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT?’s exclusive estimates of per cap- 
ita Effective Buying Income. The listing is confined 
to 132 cities whose city-zone population exceeded 
100,000 in the 1940 Census. The per capita is based 
upon municipal-boundary population. 


Effective Buying 
Income Per Capita Rank 
City State 4 in 
Esti- Group 
mate 
Akron...... posdunwe Ohio $1,620 50 
DMascoccacveees N. Y. 1,420 84 
Allentown.......... Pa. 1,175 123 
PMB cc cccececcee Ga. 1,352 98 
Atlantic City........ N. J. 1,892 19 
Baltimore. :........ «| Md. 1,685 41 
Baton Rouge........ La. 1,437 81 
Binghamton......... N. Y. 1,266 110 
Birmingham.......... Ala. 1,231 116 
SSA Mass. 1,511 69 
Bridgeport.......... onn. 1,715 35 
ie cctseesseoes N. Y. 1,219 118 
i conpeesenes N. J. 1,367 93 
ti ccnvsceseses Ohio 1,439 80 
Charleston........... ' €. 1,207 120 
Charleston........... W. Va. 1,648 45 
SREB. ccccccocsee N.C. 1,608 52 
Chattanooga......... Tenn. 1,358 96 
OS il. 1,689 40 
Cincinnati........... Ohio 1,859 22 
Cleveland........... Ohio 1,748 32 
SUEUR. cacccoeees Ohio 1,418 85 
Corpus Christi........ Texas 1,201 121 
Ti reaseeeseenns Texas 1,411 88 
Davenport........... lowa 1,630 47 
EOMEBRe cc cccccccese Ohio 1,452 78 
i ccsenenaceee Colo. 1,436 82 
Des Moines......... lowa 1,887 20 
acc aneed Mich. 1,681 42 
PME ccocccccccces Minn. 1,226 117 
East St. Louis........ ill. 1,284 107 
OE Se N. J 1,334 100 
eer Texas 1,148 126 
iibceccccocccesees Pa. 1,291 104 
Evansville.........+- Ind. 1,764 31 
Fall River. ..ccccccece Mass. 1,128 128 
Tcskeeeveseeceen Mich. 1,486 72 
Fort Wayne......... Ind. 1,777 28 
Fort Worth.......... Texas 1,625 48 
i cccresrenenen Calif. 1,835 25 
Tc ceeeeececeses Ind. 1,417 86 
SR, coceessees Calif. 1,602 53 
Grand Rapids........ Mich. 1,551 62 
Hammond.......... ind. 1,147 127 
Harrisburg........... Pa. 1,504 70 
ne” PCT TTT Conn 2,235 5 
Hempstead Twsp.....| N. Y. 1,694 39 
Hoboken........00. N. J. 1,528 66 
Holyoke........+-+- Mass. 1,462 75 
Honolulu..........- T. H. 1,739 34 
Houston... ccccccccs Texas 1,375 92 
Huntington.......... W. Va. 1,267 109 
Indianapolis......... Ind. 2,015 10 
Jacksonville......... Fla. 1,175 123 
Jersey City.......... N. J. 1,107 _ 130 
Johnstown. ......... Pa. 1,170 125 
OS eee Kans. 1,350 99 
Kansas City.......... Mo. 1,634 46 
Knoxville. .......... Tenn. 1,425 83 
Lancaster........... a. 1,584 56 
RAREEBccccccccccoes Mich. 1,681 42 
BMMNGNED. cocccccees Mass. 1,113 129 


Effective Buying 
Income Per Capita Rank 
City State in 
Esti- Group 
mate 
Little Rock.......... Ark. 1,258 113 
Long Beach......... Calif. 2,555 1 
Los Angeles........ Calif. 1,922 » 16 
Louisville........... Ky. 1,579 58 
SS See Mass 1,378 90 
McKeesport......... Pa. 1,097 131 
Memphis........... Tenn 1,262 111 
OS eee Fla. 1,520 67 
Milwaukee.......... Wis. 1,714 36 
Minneapolis......... Minn 1,698 38 
SE escccsécevess Ala. 1,259 112 
Moline-Rock Island...| Ill. 1,362 94 
Nashville.......... -| Tenn 1,611 51 
a N. J 2,024 9 
New Bedford........ Mass 1,246 114 
New Haven......... Conn 1,768 29 
New Orleans.......- La, 1,358 96 
SS See ‘ 1,622 49 
Pesrcerscccess Va. 1,576 59 
ee Calif. 2,098 8 
Oklahoma City...... Okla. 1,541 63 
MEMie cccvcceseces Nebr. 1,923 15 
Pasadena..........+- Calif. 2,222 6 
NG os ciaragrativeton N. J. 1,655 44 
Paterson. ......-+++. N. J 1,934 14 
Pawtucket........... R. 1. 1,377 91 
a aaacanaes ili. 1/744 33 
Philadelphia......... Pa. 1,329 101 
Phoenix. ........-.-. Ariz 1,589 55 
re Pa. 1,496 71 
Ti tecceseeses Maine 1,828 26 
ES ree Ore. 1,950 13 
Providence.........- R. 1. 1,898 18 
Reading. ........-.. Pa. 1,189 122 
Richmond..........- Va. 1,800 27 
Roanoke......... couk Wh 1,384 89 
Rochester..........+. N. 1,518 68 
Rockford..........- il. 1,476 73 
Sacramento.........- Calif. 2,255 4 
TE BMEscccctscecs Mo. 1,705 37 
2S are Minn 1,536 65 
Salt Lake City....... Utah 1,537 64 
San Antonio........ Texas 1,361 95 
San Diego.......... Calif. ,000 11 
San Francisco....... «| Calif. 2,333 2 
re Ga. 1,042 132 
Schenectady......... N.Y 1,598 54 
Pin +iessenee Pa. 1,238 115 
ME icccccsccccaes Wash 2,282 
Shreveport.........- La. 1,553 61 
South Bend.......... Ind. 1,414 87 
DOEMENBn cc ccccccece Wash. 2.196 7 
Springfield. ...... -++| Mass. 1,768 29 
TNMs cc ccccccese N. Y. 1,273 108 
WER cccccsccess Wash. 1,960 12 
FEMS ce cvccccccccccs Fla. 1,453 77 
Toledo. .....seeeees Ohio 1,582 57 
WRccccccccscoss N. J. 1,304 103 
IBY o cccccccece coosel Oe Be 1,290 106 
Wee ccccccceveses Okla. 1,445 19 
Utica......... eveece N.Y 1,215 119 
Washington......... D.C 1,899 17 
Waterbury....... -++| Conn 1,855 23 
Wee cccccccce -++| Kans 1,843 24 
Wilkes-Barre...... oool Om 1,455 16 
Wilmington......... Del. 1,882 21 
Winston-Salem....... N.C, 1,555 60 
Worcester........+6+ Mass. 1,464 74 
Yonkers...... ree. & A 1,291 104 
Youngstown.........| Ohio 1,322 102 


SALES MANAGEMENT 


The Pied Pipers of Radio | 


‘ 
% 
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Listener-loyalty is not something that can be weighed 
in the scales, like a Spring pullet; nor yet something 
that can be measured, like lumber or dress-goods. 
It's something pretty tangible, however.. tangible 
and terrific. 

Not only do the music-makers of radio have their 
followings, but the men and women who headline 
radio’s various programs do, too. When they 
mention a product, advise a listener to buy it and 
try it, that product is as good as sold. 

Here is a plus which the radio advertiser gets for 
his money. In addition to what he says about his 
product or service, there is the endorsement of the 
man or woman who has come to be like a personal 
friend to vast numbers of the radio audience. 

Tap this allegiance through the stations of West- 
inghouse, which have 18,000,000 potential listeners 
in primary areas alone. Give your product the plus 
that costs nothing extra. The call-letters 
of Westinghouse are letters of recommen- 
dation in many of America’s strategic 
markets. Consult our national 
representatives listed below. 


gy WESTINGHOUSE 
~~ BADIO STATIONS Inc 


WOWO « KEX * KYW * KDKA + WBZ * WBZA 


Represented Nationally by NBC Spot Sales—Except KEX 
KEX Represented Nationally by Paul H. Raymer Co. 


K= 


+ 
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Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’s exclusive estimates of retail sales 
for the year 1944, The listing is confined to 132 cities 
whose city-zone population (newspaper-carrier limit) 
exceeded 100,000 in the 1940 Census. 


1944. Retail Sales, SM’s Estimate of Total Dollars— 
for Cities with City-Zone Poputations Over 100,000 


Retail Sales , 
1944 ank 
City State Esti- in 
mate Group 
in Thousands 
PO, dnassseuanned Ohio 208,345 40 
PM cscsssekenes N. Y. 90,984 82 
Allentown.......... Pa. 73,883 100 
re Ga. 284,230 29 
Atlantic City........ N. J. 149 104 
Baltimore. .......... Md. 783,044 7 
Baton Rouge........ La. 52,782 122 
Binghamton. ........ N.Y 63,130 111 
Birmingham.......... Ala. 196,274 42 
* er Mass 690,055 9 
Bridgeport. ......... Conn 150,436 53 
TS Janesceesees N. 350, 950 21 
re N. J. 82,301 88 
Ps adssevenets Ohio ‘403 80 
Charleston........... Ss. C. 58,120 117 
Charleston........... W.Va 75,405 98 
OE SE N.C. 93,722 77 
Chattanooga......... Tenn 86, 87 
Pe cseeceneees il. 2,393,431 2 
Cincinnati........... Ohio 387, 17 
Cleveland........... Ohio 755,189 8 
Columbus........... Ohio 250,545 32 
Corpus Christi........ Texas 58,343 116 
Ds00bssceneuses Texas 290,972 26 
Davenport........... lowa 51,450 123 
MEDMRccecesccceces Ohio 192,788 43 
eS eee Colo 290,104 27 
Des Moines......... lowa 122,582 67 
i cos taeneeuel Mich 1,396,485 4 
PT tiadsesseeenen Minn 65,512 108 
East St. Louis........ il. 46,731 127 
0” ae N. 77,350 95 
hob chiadenas Texas 60,333 113 
OT eee Pa. 91,738 81 
Evensville......0.00- Ind. 100,872 72 
Cs ccceae rons Mass 61,625 112 
i hanes stenueee Mich 134,571 60 
Fort Wayne......... Ind. 103,924 71 
Fort Worth.......... Texas 175,645 46 
tess ckanneeae Calif. 100,337 73 
Les accpbasneas Ind. 73,567 101 
Glendale bh waneenbie Calif. 87,886 85 
Grand Rapids........ Mich 151,164 52 
Hammond.......... Ind. 50,973 124 
Harrisburg........... Pa. 78,544 90 
Hartford............ Conn. 237,947 34 
Hempstead Twsp.....| N. Y. 220,064 39 
Hoboken........... N. J. 16,800 132 
DENDsedeedcevens Mass. 37,800 131 
Honolulu........... T. H. 288,661 28 
Si. sweccednend Texas 330,340 22 
Huntington.......... W. Va. 53,698 121 
Indianapolis......... Ind. 329,968 23 
Jacksonville......... Fla. 106,622 70 
Jersey City.......... N. J. 125,134 66 
Johnstown.......... Pa. 47,456 126 
Kansas City.......... Kans. 74,433 99 
Kansas City.......... Mo. 364,500 20 
Knoxville. .......... Tenn 92,501 719 
eT eee Pa. 58,840 115 
SR nbn sedcoerse Mich 95,739 74 
Lawrence. ...ccccces Mass 50,686 125 
Little Rock..........| Ark. 77,961 94 
Long Beach......... Calif. 233,504 36 


Retail Sales 
1944 Rank 
City State Esti- in 
mate Group 
in Thousands 

Los Angeles........ | Calif. 1,434,261 3 
Louisville........... Ky. 255,041 31 
SMEs ceccccoceces ~ il 59,396 114 
McKeesport........- Pa. 41,875 130 
Memphis..........- Tenn 228,140 38 
asanccreeeen es Fla. 160,152 49 
Milwaukee.......... Wis. 455,420 14 
Minneapolis......... Minn 377,146 18 
Be istedsenecees Ala. 94,126 16 
Moline-Rock Island... .| Ill. 55,473 119 
Nashville. .........- Tenn 128,625 64 
PE nccccccceses N. J. 441,388 15 
+ Bedford........ Mass 65,058 109 
New Haven......... Conn 160,517 48 
New Orleans.......- La. 314,120 24 
New York. .......-- N.Y 4,333,478 1 
SS Seer Va. 34,260 61 
SS OTT re Calif. 405,067 16 
Oklahoma City...... Okla 184, 568 44 

BE cokbaesviens | Nebr. 179,265 45 
Pasadens......--200 | Calif. 87,873 86 
ae Sear Nw J. 64,620 110 
Pc ccesteseos  N.J 137,774 57 
Pawtucket........... i RL 55,725 118 
re rrr il. 93, 78 
Philadelphia......... Pa. 1,276,284 5 
ee PTT Ariz 109,215 69 
Pittsburgh. .........- Pa. 590,296 10 
| ee paegtbe | Maine 88.577 83 
Oe | Ore. 376,155 19 
Providence. ......-- R. |. 260,286 30 
PE, cicrcoveede | Pa. 78,314 92 
Richmond.........-- | Va. 203,373 41 
Roanoke......------| Va. 54,225 120 
Ss ccwetecsee i N.Y 240,197 33 
Rockford..........+-- min 16,7 96 
Sacramento........-- | Calif. 109,526 68 
9 Sarre | Mo. 516,635 12 
) ay | Minn. 234,780 35 
Salt Lake City....... | Utah 156,740 51 
San Antonio........ | Texas 166,545 41 
San Diego........-- | Calif. 310,868 25 
San Francisco........ | Calif. 590,213 11 
O—_—_—— ere | Ga. 72,471 102 
Schenectady........- INLY 71,164 103 
DE cccscceunes | Pa. 75,465 97 
 cacnccneceneah Wn 484,416 13 
Shreveport.......--. | La. 88,042 84 
South Bend.......... | Ind. 78,233 93 
en he aR Wash 134,136 62 
Springfield. ........-. | Mass 147,330 54 
Syracuse.........-. ONLY 141,020 56 
Pn aceansévens | Wash 135,268 59 
Wscevseecednes | Fla. 78,421 91 
, ccedsdevacee | Ohio 230,350 37 
i visctieacees NJ. 95,065 75 
ics cnkocasestees 1NLY. 44,632 129 
RP er | Okla 126,530 65 
I ciicdnvndendes | N. Y 65,747 107 
Washington......... 'D.c 804,836 6 
Waterbury. ......... | Cone 81,563 89 
Wichita........--+++| Kans 159,720 50 
Wilkes-Barre......... | Pa. 67,617 106 
Wilmington........- | Del. 136,450 58 
Winston-Salem....... iN.C 720 128 
. rr Mass 147 1 97 55 
Rs o-oo cscasens N.Y 69,038 105 
Youngstown........- | Ohio 132,213 63 

Total of above Cilties Scdenne 33,094,687 
48.067 


% of U. S. A..| jaakevece’ | 
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SALES MANAGEMENT 


CUSTOM-BUILT 


For packaging insurance against break- 
age, you can’t beat a set-up paper box... 
Custom-Built for YOU! It gives structural 
strength to withstand rough handling and 
exposure to the elements. No other parallel- 
priced container offers you comparable pack- 


age smartness, speedy assembly-line packing 


i 


PROTECTION 


and light-weight construction that keeps ship- 
ping costs at a minimum. Only Custom-Built 
set-up paper boxes offer you ALL these advan- 
tages AND MORE...and only these modem 
containers are completely adaptable to your 
packaging problem, whether it be the protection 


of rare perfumes or precision machine parts. 


BOX INDUSTRY 


Baltimore, Md. 


ryland Paper Box Co. 
Boston, Mass. 
Bicknell GFullerPaperBoxCo. 
Brooklyn, N. Y. 
EJ. Trum Co., Inc 
Buffalo, N. Y. 


Thoma Paper Box Co, Inc 
Charlotte, N. C. 


Old Dom nion Box Co 
Chicago, tl. 


Kroeck Paper Box Co 
Columbus, Ohio 


Columbus Paper Box Co 


ae 


Danvers, Mass. 

The Friend Box Co 
Fort Wayne, Ind. 

Wayne Paper Box & 

Printing Corp 
Hoboken, N. J. 

Shoup-Owens, Inc 
Kansas City, Mo. 

Crook Paper Box Co 
Louisville, Ky. 

Finger Paper Box Co 

Kentucky Paper Box Co 
Los Angeles, Cal. 

C. W. Hering 


“i lee 


Meriden, Conn. 
Shaw Paper Box Co. 
Newark, N. J. 
Mooney G Mooney 
Newark Paper Box Co. 


Pawtucket, R. I. 
Shaw Paper Box Co 
Philadelphia, Pa. 
Datz Mfg. Co 
Walter P Miller Co., Inc. 
Edwin J. Schoettle Co. 
Geo. H. Snyder, Inc 


-~ hor THE SET-UP PAPER 


a, 
— <# 


Philadelphia (continued) 
Sprowles G Allen, Inc 
Portland, Me. 
Casco Paper Box Co 
Providence, R. | 
Hope Paper Box Co 
Taylor Paper Box Co. 
Rockford, Ii. 


Paul Bennett Paper Boxes, Inc. 


Seattle, Wash. 


Puget Sound Paper Box Co. 


Union Paper Box Mfg. Co. 
Somerville, Mass. 
Consolidated Paper Box Co. 


St. Louis, Mo. 

Great Western Paper Box Co. 

Moser Paper Box Co. 

F J. Schleicher Paper Box Co, 

Service Paper Box Co, 
Tampa, Fla. 

Consolidated Box Co., Inc. 
Utica, N.-Y. 

Utica Box Co., Inc. 
Watertown, Wis. 

Ira L. Henry Company 
Toronto, Canada 

Fielder Paper Box Co. 
Cooperating Suppliers: Appleton Coated 


Paper Company, Blackstone Glazed 
Paper Company; Bradner Smith G Co.; 
Louis Dejonge & Co.; Globe Mfg. Co.; 
Hampden Glazed Paper G Card Co.; 
Hartford City Paper Co.; Hazen Paper 
Company; Holyoke Card G Paper Co.; 
Hughes G Hoffman Company; Lach- 
man-Novasel Paper Co.; Marvellum 
Company; Matthias Paper Corp.; 
Nashua Gummed G& Coated Paper Co: 
Pejepscot Paper Co.; Plastic Coating 
Corp.; Racquette River Paper Co.; 
Rexford Paper Company, Stokes & 
Smith Co. 


1944. Food Group Sales, SM’s Estimate of Total $ 
for Cities with City-Zone Popemiens Over 100,000 


Here, listed alphabetically and ranked, are SALES 


MANAGEMENT?’s exclusive estimates of retail food ere, 1948 Rank 
group store sales for the year 1944. The listing is con- City State Esti- in 
fined to 132 cities whose city-zone population (news- Tho mete Group 
paper-carrier limit) exceeded 100,000 in the 1940 Census. te Houmas . 
Los Angeles.......- Calif. 336,657 3 
: —== Food Gr pony Ri onerernees oe ot om = 
0° aoe OO eee ass. a 
a S Sales, 1944 Rank oa Saree: Pa. 16,475 109 
ity tate Esti- S m Memphis.........-- Tenn 39,706 47 
in Th a roup acnenessened Fla. 30,920 63 
m URowsEnes enmnee. soeeeeees be 1 eee } : 
a Ohio $56,908 35 © — appeal 7 f 
BB isiccecnseees N. 22,627 81 — _ ‘Rock Iclead... ft 13813 120 
Allentown.........- Pa. 19,307 99 en : 
Atlanta et RR Ga. 48,440 42 mons ee ee ee Tenn. 27,620 68 
Atlantic City........ N.J 19,053 100 ay RR ah yi os te 
Baltimore. .......... Md. 234,998 * New “Bedio (aii - pen as a88 4 
Baton Rouge........ La. 9/291 131 aie ....... ie 65,940 29 
Saghemton.......-- N.Y 15.345 113 od) agape N.Y 1,273,652 1 
Biminghem.......... Ala. 37,650 51 dene Va "325 59 
nat Mass 145,867 411 ~~ “oer SR ga lela < ‘ 
Bridgeport NRA Conn 39.144 48 Oakland eeccccescece Calif. y 22,5 31 14 
Ss caccuconses N. 102/495 18 Oklahoma City. ...-. Otte. Bod = 
RS rer) NJ 25,315 " MONS. ccccccsccces Nebr. 50,161 41 
ee  stedwue Ohio 24,61 3 16 Pasadena seeeeeeeeeee Calif. 21 ,620 86 
Chasletton......-00« S.C. 13,938 119 Passaic... +-+++++++- N. J. 20,049 97 
Siadeten..:...cccc W. Ve. 15,354 112 Paterson. ..++-+-+++- N. J. 45,609 “ 
Chodete........2 SNC. 16,426 110 Seeeennneae~ ses R. I. 16,887 108 
Chattanooga........- Tenn. 21,125 92 Peoria.;..-++++++++- Hi. 24,937 4 
Chicago el Pe il. 51 8,089 2 Philedeiphia eee eeeee Pa. 336,045 
OE Se Ohio 103,881 17 Phoenix sees eeeees Ariz. 1 5,556 111 
Cleveland........... Ohio 184,942 8 Pittsburgh. ....-.-+-- Pa. 150,493 10 
Geteelh, ..cceceke Ohio 68,070 26 Portland. .......++++ Maine 23,525 19 
Corpus Christi........ Texas 10,570 130 —_— Sagan 4s yn rg os 4 
Dolles...... saviceae Texas 51,433 37 <r gga - hd : 
Davenport........... lowa 12,265 122 Reading. ----++++++- Pa. 23,730 78 
Dayton ee Ohio 50,539 39 Richmond.......++++ Va. 45,660 43 
Denver Se Ta ae Colo 59,961 33 Roanoke eoseccece ese Va. 11 ,392 128 
Des Moines.......-- lowa 26,585 69 Rochester eeeeececceces N. Y 67,930 27 
Detroit I a ee Mich 295,1 47 5 Rockford TrTTEe eee il. 20,621 95 
PC nisbesaedceds Minn 18,880 101 Seqemanto Lnvenuanted Call , Lago bs 
East St. Louis........ i. 15,250 114 y aeseooceccers -. ’ 
SU ic cocxees: N. J. 95,195 72 St, Paul...---+-++++. Minn 37,168 2 
Lc .ceckniets Texas 11,432 127 Salt Lake City. ...... Uteh 34,177 4 
ST ce csc cceead Pa. 27,652 67 San Antonio. ....... Texas 36,122 3? 
Evansville........... Ind. 22,310 83 San Diego....-..-.. Calif. 81,659 a 
Fall River........... Mass 20,295 96 he -uappeteee 7 "Shoo? 94 
ce Mich 35,343 54 a... N.Y 91 ‘eee 90 
Fort Wayne......... Ind. 23,856 77 Sep nes SRS ° Pa. . 21 620 86 
PE Ss cccseseet Texas 31,540 61 Se net AA lM 2: W: h 109,623 16 
ai dcwenicacdn Calif. 21/207 91 a. a 17073 107 
EES Ind. 18,443 104 South Bend......... | Ind. 18,365 105 
yc dciphokh Calif. 29'829 80 an sckenoned Wash. 28,196 66 
Grand Rapids........ Mich 34,605 56 Springfield.......... Mass. 38,695 50 
Hammond.......... Ind. 12,450 121 Syracuse....---++++- N. Y. 39,135 49 
PR ccsssecces Pa. 18,725 102 TesORee ccccccccece Wash 33,268 58 
| eels Conn 54,506 36 EE egw ctucuail Fla. 14,560 115 
Hempstead Twsp.....| N. ¥ 76,200 22 BES ccccnsiuecins Ohio 61,207 31 
Hoboken........... N. J 11,259 129 Tl Micncacetentibel N. J. 31,827 60 
aa a Mass 11,822 124 Dicnccccenteneds N. Y. 14,161 118 
Honolulu. .....-.... TH 15,493 24 ——_ aaleaeebeiaipep eae Okla. 25,112 73 
ouston..........6. exas : ; 
Huntington.......... W. Va. 11,590 126 i oF alla ~ : bap to a 
Indianapolis......... Ind. 67,618 28 peta Ce a3 85 
Jacksonville......... Fla. 25,840 70 —— on 31.105 62 
Jersey City........-. N. J. 50,693 38 oe Pa 19°727 98 
Johnstown. ......... Pa. 11,690 125 Wil ms a] tee Del 41.502 46 
Kansas City Kans. 20,923 93 Wi — Sal pene N. ra 81610 132 
Kenses City.......... Mo. 73,515 25 ee tn 44.167 45 
Knoxville. .......... Tenn 22,243 84 > oe geal oy : 
Pcs scicccces Pa. 12,154 123 Yonkers. ..+----+++ N. Y. 28,649 . 
abe Mich 91,545 88 Youngstown.....-... Ohio 35,360 " 
WEGRES cc ccccccce Mass 14,472 116 
ae 7 See Ark. 14,350 117 Total of owe Cilties... 8,301 ,623 
ong Beach......... Calif. 50,281 40 % O#U.S. A..|.. +2008 44.294 
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kU ee ed eee 


‘ENT 


FABRICS . . DOMESTICS . . ACCESSORIES . . NOTIONS... TOWETRIES .. MLUINERY . . CORSETS. .HOSyep, 


MEN’S CLOTHING AND FURNISHINGS .. HOUSEWARES . . HOME FURNISHINGS . . APPUANCE> 


TOYS 


Every department store offers opportunity for extra 
sales volume if you can sell the sellers — the 
retail sales people who can either enthusiastically 
promote your product or damn it with faint praise. 

Here’s how it’s done. In giant stores the training 
director or the respective merchandise department 
head is the specialist who sells sellers — gives them 
the facts and tips needed for effective personal 
point-of-sale promotion. In other stores the same job 
is done by the president, general manager or one of 
the other key executives. 

In this process of selling the sellers, the best 
known lines and products naturally get preferred 
attention. For maximum sales you, too, need this 


kind of active support by the entire store manage- 
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ment team — key buyers, presidents, merchandise 
managers, advertising and display managers 
and training directors. Advertisers who use the 
Department Store Economist see the result in 
effective store-wide promotion of their product. 


DEPARTMENT STORE 
ECONOMIST 


A CHILTON @& PUBLICATION 
CCA 


100 EAST 42d STREET, NEW YORK 17, NEW YORK- 
S6th and Chestnut Streets, PHILADELPHIA 39, PA. - 29 East 
Madison Street, CHICAGO 2, ILL. - 1836 Euclid Avenve, 
CLEVELAND 15, OHIO - 10 High Street, BOSTON 10, 
MASS. - WEST COAST: Simpson Reilly, Ltd., Garfield Building, 
LOS ANGELES 14, CAL. - Simpson Reilly, Ltd., Ruse Building, 
SAN FRANCISCO 4, CAL. 
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Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’s exclusive estimates of General 
Merchandise (department, mail order, variety) store 
sales for the year 1944. The listing is confined to 132 
cities whose city-zone population (newspaper-carrier 
limit) exceeded 100,000 in the 1940 Census. 


1944. Gen’] Mdse. Sales, SM’s Estimate of Total $ 
for Cities with City-Zone Populations Over 100,000 


General Mdse. 
Sales, 1944 Rank 
City State Esti- in 
mate Group 
| in Thousands 

PRGRvccccccceccscs | Ohio $51,629 36 
hier eess cbse | N.Y. 36,516 43 
Allentown.......... | Pa. 14,528 89 
See Ga. 96,048 18 
Atlantic City........ N. J. 10,248 107 
NEED o cccccscss Md. 212,898 6 
Baton Rouge........ La. ° 

Binghamton. ........ N. Y. 13,542 95 
Birmingham.......... Ala. 35,763 44 
PD acseseeveeseve Mass. 196,035 7 
Bridgeport.......... Conn. 26,503 53 
i ccesgeeedpies N. Y. 84,040 22 
Ecc ccccecceus N. J. 14,594 88 
cb bnegneeden Ohio 14,750 87 
Charleston.... ...... S ¢. 10,320 106 
Charleston........... W. Va. 13,616 94 
SEER teccvscecee N.C. 21,431 64 
Chattanooga......... Tenn. 14,210 90 
SS il. 786,850 1 
eS eee Ohio 79,087 23 
SS Ohio 180,045 9 
Columbus........... Ohio 50,311 37 
Corpus Christi........ Texas 7,340 118 
PG icdtheenneeen Texas 73,683 26 
Davenport........... lowa ’ 

i, ccenepeeesed Ohio | 41,304 40 
Colo. 85,496 21 
Des Moines......... lowa 26,500 54 
ae Mich. 272,979 4 
i iichwenaceined Minn. 9,160 111 
East St. Louis........ ill. 7,374 117 
ee N. J. 10,152 108 
+ secenenenwe Texas 13,047 97 
ee a. 15,796 80 
ee, ee Ind. 15,470 81 
Fall River........... Mass. 7,451 116 
| See? Mich. 20,257 67 
Fort Wayne......... Ind. 24,738 57 
OS eer Texas 55,078 31 
ick sanseeens Calif. 12,391 100 
Ind. 18,018 74 
i c<cineae nd | Calif. 12,348 102 
Grand Rapids........! Mich. 24,703 58 
ES Pree | Ind. 14,787 85 
PEE OEe Pa. 13,930 92 
ae , Conn. 57,597 30 
Hempstead Twsp..... N. Y. | 16,171 78 
Hoboken........... N. J. 1,065 127 
CS ere Mass. 4,102 126 
Pci. ctnebess T. H. | 53,896 32 
Houston........06-: Texas 42,081 39 
Huntington.......... W. Va. ° 

Indianapolis......... Ind. 77,120 24 
Jacksonville......... Fla. 15,966 719 
BE GE cccccceces N. J. 6,580 | 120 
Johnstown....... Soe) FA | 17,687 75 
TMs ciccesees Kans. 7,496 115 
Kansas City..........| Mo. 115,365 15 
Knoxville. .......... Tenn. | 18,180 73 
RAINED. oc cnccence | Pa. | 12,121 103 
RS Mich. | 19,412 69 
RENE. sosccccecs Mass. 5,491 123 
Little Rock......00.. Ark. 14,950 84 


General Mdse. 
Sales, 1944 Rank 
City State Esti- in 
mate Group 
in Thousands 

Long Beach......... Calif. 30,515 45 
Los Angeles........ Calif. 260,209 5 
LamleiGecccccccsce ~ 41,062 41 
BONNE s conbinesccecs ass. 8,878 112 
McKeesport......... Pa. 5,984 122 
—_— See Tenn 71,647 27 
SO I Tt Fla. 29,274 46 
Milwaukee.......... Wis. 95,423 19 
Minneapolis......... Minn 92,064 20 
PACE Gc cccccccoccce Ala. 17,670 16 
Moline-Rock Island...| Ill. 12,353 101 
Nashville........... Tenn 20,325 66 
— ere N. J. 135,560 11 
New Bedford........ Mass 8,550 114 
New Haven......... Conn 21,507 63 
New Orleans........ La. 58,506 29 
New York.........- N. Y. 694,601 2 
Si thcnasseeuss Va. 22,081 61 
ES eee Calif. 100,486 17 
Oklahoma City...... Okla. 26,220 55 

De ncene atavid | Nebr. ° 
PN, Kccnseanaoe | Calif. 14,061 91 
DE A betesescnes | N. J. 7,222 119 
Ph cacccceseetl N. J. 22,007 62 
Pawtucket........... mB 6,137 121 
a | il. 23,546 59 
Philadelphia......... Pa. 344,053 3 
ie .cicoveseee | Ariz 19,045 71 
Pittsburgh........... | Pa. 184,004 8 
OS ea | Maine 15,407 82 
anes | Ore. 115,488 14 
Providence........-- | R. 1. 58,753 28 
PEs ccccccecess | Pa. 11,783 104 
Richmond...........| Wa. 42,252 38 
a | Va. 8,712 113 
Rochester........... N.Y 52,003 35 
OO” eee |. 13,424 96 
Sacramento.......... | Calif. 19,519 68 
ETS Mo. 128,295 12 
SE ccenesésces | Minn 75,032 25 
Salt Lake City....... | Uteh 37,804 42 
San Antonio........ | Texas 28,204 48 
San Diego.......... | Calif. 52,397 34 
San Francisco........ | Calif. 100,563 16 

SE cnchacennee | Ga. 

Schenectady......... | N.Y 14,760 86 
in dcenweese-os | Pa. 12,954 99 
i ieidasndihene | Wash 117,115 13 
Shreveport..........| La. 13,020 98 
South Bend.......... | Ind. 15,132 83 
NE ST ree Wash 28,802 41 
Springfield.......... Mass 26,844 51 
ER N.Y 27,835 49 
Pncnscendcceenl Wash 26,513 52 
Oe ere Fla. 13,744 93 
0 _ Ohio 52,511 33 
| SEA NLS. 17,083 77 
DC onnadaurdeuwns | N. ¥. 5,488 124 
eaten cdbsesve - Okla 21,306 65 
i tnasheeréesat N. 9,320 110 
Washington......... | D.C 171,958 10 
Waterbury.......... Conn 10,448 105 
er Kans 23,126 60 
Wilkes-Barre......... Pa. 19,050 70 
Wilmington......... Del. 18,740 72 
Winston-Salem....... N. C. 9,662 109 
Worcester........... Mass. 26,022 56 
OS N. Y. 4,864 125 
Youngstown......... Ohio 27,775 50 

Total of above Cities....... 7,076,944 

GE Oh Pideoocessces 64.940 


*Withheld to avoid disclosure. 
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SALES MANAGEMENT 


FARM AMERIC 
ele ana A SMALL TOWN AMERICA URBAN AM 
,029,385 pop. ERICA 


20.5% PoP. 


OF THE 


as... 


No matter how many of the largest circulating magazines 


you use, you're still short in SMALL TOWNS 


Average Population Population 
Total Small Town Coverage™* Coverage** 
Circulation Circulation Small Town Urban 


5 National Weeklies 12,351,738 14.94% 7,101,145 37,809,896 
3 National Monthlies 6,338,525 12.94% 3,193,438 19,832,256 
5 National Women’s 16,126,915 17.07% 10,462,107 48,226,094 


— 


34,817,178 20,756,690 105,868,246 
Total Population  g@*ewreewe ese & 27,029,385 74,423,702 


NOTE THE UNEQUAL COVERAGE: Small Towns Under-covered 16.8% 
Urban Areas Over-covered 141.6% 


When you add GRIT 
you get this— 547,858 75.42% 1,983,336 486,133 


aND YOU INCREASE YOUR SMALL TOWN COVERAGE FROM 76.8% TO 84.27% 


Yes, it takes @ "Small Town” publication to cover the Small Town market thoroughly 
—and GRIT designed especially for the Small Town audience, is the only publication 


to put more than 75% of its circulation in Small Town America. 


SMALL TOWN 
AMERICA’S GREATEST FAMILY WEEKLY 
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1944. Lum-Bldg-Hdwe Sales, SM’s Estimate of Total $ 
for Cities with City-Zone Populations Over 100,000 


Here, listed alphabetically and ranked, are SALES 
MANAGEMENT’ s exclusive estimates of Lumber, 


Building, Hardware sales for the year 1944, 


The 


listing is confined to 132 cities whose city-zone popula- 
tion (newspaper-carrier limit) exceeded 100,000 in the 


1940 Census. 


Lum-Bldg-Hdwe 
Sales—1944 Rank 
City State Esti- in 
mate Group 
in Thousands 
SR beecesteceses Ohio $8,398 29 
PM nccscceeoe ooo| NY 2,351 103 
Alllentown.........- Pa. 2,130 110 
i cieeeebooss Ga. 11,563 17 
Atlantic City........ N. J. 1,203 127 
Baltimore. .........-- Md. 13,545 12 
Baton Rouge........ La. 4,043 68 
Binghamton......... N.Y 2,030 114 
Birmingham.......... Ala. 4,082 67 
Mss6eeceecesce Mass 19,655 5 
Bridgeport beoeecces Conn. | 4,518 64 
T+ s66eceseees N.Y 12,252 16 
CS ee N. J. 2,600 93 
BBB s co ccccccccece Ohio 5,083 57 
Charleston A; {4 1,760 119 
Charleston..........- W. Va. 3,086 86 
i pseecedeee N. C. 3,625 74 
Chattanooga......... Tenn 3,906 69 
Meco ceccesess il. 53,936 2 
Cincinnati..........- Ohio 9,382 24 
leveland........... Ohio 

Columbus........... Ohio 10,204 22 
Corpus Christi........ Texas 5,012 59 
ee Texas 12,844 14 
Davenport........... lowa 2,548 96 
i sreceecensen Ohio 7,262 40 
| SE Colo. 7,900 33 
Des Moines......... lowa 6,415 48 

Mincescocvesess Mich ° 
Minn 1,944 116 
East St. Louis........ ill. 2,577 94 
Elizabeth. .......... N. J 4,505 65 
MPiccoscccoscese Texas 2,424 100 
ciicanecenstesen Pa. 3,020 88 
Evansville........... Ind. 2,516 98 
Fall River. .......... Mass 2,412 101 
Tn eseeseesneeee Mich 4,161 61 
Fort Wayne......... Ind. 2,633 91 
Fort Worth.......... Texas 7,837 35 
DiPesececccoceere Calif. 6,652 41 
i ecrceveseoens Ind. 3,383 80 
Glendale heceoosoese Calif. 3,607 77 
Grand Rapids........ Mich 3,900 70 
Hammond. ......... Ind. 2,030 114 
Harrisburg........... Pa. 1,265 124 
PEM cccccccececs Conn. 8,045 31 
ciemestece Twsp N. Y. 13,925 9 
Ss coveeesbes N. J. 1,044 128 
Holyoke pooccoeccone Mass. 1,260 125 
Honolulu........... T. H. ° ° 
n.sceeedones Texas 18,292 6 
Huntington.......... W. Va. 2,688 90 
Indianapolis......... Ind. 8,377 30 
Jacksonville..... coool Fam 5,213 54 
Jersey City.......... N. J 3,614 76 
Johnstown. .......+. Pa. 2,318 104 
Kansas City.......... Kans. 2,886 89 
Kansas City.......... Mo. 10,453 20 
Knoxville. .......+. Tenn 5,124 55 
ncaster.......+. eos! Pa. 1,540 122 
Lansing......... esse) Mich, 5,263 53 
WIENCE. «1.2005 «++| Mass 1,319 123 


Lum-Bldg-Hdwe 
Sales—1944 Rank 
City State & 6 Esti- in 
mate Group 
. in Thousands 
Little Rock.......... Ark. 2,125 111 
Long Beach......... Calif. 8,022 32 
Los Angeles........ Calif. 44,557 3 
EMUEED, cccccceces Ky. 7,695 37 
OS FE ass. 1,903 118 Th 
McKeesport......... Pa. 1,039 129 dis 
Memphis. .......... Tenn 6,912 44 
SOS err Fla. 8,631 28 suf 
Milwaukee.......... Wis. 8,975 26 Co 
Minneapolis......... Minn 12,774 15 
Dacnsstee verde Ala. - 2,610 92 ur 
Moline-Rock Island...| Ill. 3,280 81 is 
NS SEE Tenn. 5,017 58 do 
PORWR Receccccccccce N. J. 9,937 23 | 
New Bedford........ Mass. 2,543 97 a 
New Haven........- Conn 4,526 63 of 
New Orleans........ La. 7,231 41 ho 
New York. ........- N. ¥ 126,413 1 Or 
| ee Va. 3, 78 : 
Siskscxessecs Calif. 15,637 8 - 
Oklahoma City...... Okla. 10,317 21 ch 
Pe ocececscevn Nebr. 6,748 46 0 
Pasadena........+.+ «| Calif. 3,175 83 
OS eee N. J. 2,190 108 . ho 
PE Mancccceccees N. J. 3,734 73 ho 
Pawtucket.........+% R. |. 3,241 82 A 
ee iil. 3,616 75 
Philadelphia......... Pa. 22,741 4 ye 
i nipessenns Ariz. ,1710 52 bu 
Pittsburgh........... Pa. 13,695 11 at 
Portland......... -++| Maine 3,171 84 di 
OO” ee Ore. 7,553 38 
Providence.......... R. 1. 8,913 27 m 
om ere Pa. 2,283 105 of 
Richmond........... Va. 4,860 60 cc 
ee re Va. 1,207 126 
Rochester........... N. 10,985 18 C 
Rockford..........+. il. 3,406 719 or 
Sacramento.........- Calif. 6,255 50 
DE ntcencnanes Mo. 13,215 13 Cc 
. Piepescocosees Minn 7,705 36 S| 
Salt Lae Cie peecve Utah 4,234 66 tc 
San Antonio........ Texas 7,900 33 el 
San Diego.......... Calif. 10,905 19 
San Francisco........ Calif 13,909 10 a 
SMGETEscecesees ech Ga. 3,087 85 a 
Schenectady......... N.Y 2,386 102 } 
i teccnebeeee Pa. 2,562 95 x 
SE acctee seonete Wash. 9,272 25 7 
Shreveport.......... La. 3,750 72 L 
South Bend.......... Ind. 2,221 106 D 
BERGe cocceves -++| Wash 3,785 “11 
Springfield. ......... Mass. 6,115 51 
DN 60scccceces N.Y 4,598 62 
MERcsccccccccoes Wash 5,112 56 
MT. s5560teteenes Fla. 2,058 113 . 
FOUOED s cocccccesees Ohio 6,905 45 : 
Trenton.....+++. eoee| NIJ. 3,046 87 ; 
Wc cessccces cocce] N.Y. 1,918 117 : 
Biiccecccesevecses Okla. 7,000 42 : 
Pi Pacsctsesceveces N. Y. 1,644 120 
Washington........ -| DC 17,327 7 
aterbury....... «++| Conn 2,175 109 
Wichite.......... -++| Kans 6,272 49 
Wilkes-Barre...... ooo] PB. 1,609 121 
Wilmington...... -++| Del 2,491 99 
Winston-Salem...... -| N.C 2,200 107 
Worcester.........5. Mass 6,957 43 
VORNE. cccccvce cool MY. 2,088 112 
Youngstown...... -++| Ohio 7,509 39 
Total of above Cilties. . 947,461 
% of U.S. A..|.... 26.562 


*Withbeld to avoid disclosure. 
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SALES MANAGEMENT 


The light-load construction industry includes all 
the factors that are concerned with home, 
commercial, light industrial or farm construction. 


The important specifiers, buyers and 
distributors of building materials and 
supplies are: 


Contractor-Builder: Operates in en- 
tire field of Light-Load Construction: 
is leader in commercial building: 
does considerable new industrial and 
conversion work. Accounts for 30% 
of all homes built, averaging 3 to 10 
houses per year on contract or for Sale. 
Owns and operates considerable wood- 
working and concrete-handling me- 
chanical equipment. 


Operative Builder: Strictly a “new 
homes builder,” averaging 10 to 25 
homes per year built for sale or rent. 
A few build up to several hundred per 
year. The most spectacular of all 
building professionals; usually oper- 
ates in or contiguous to metropolitan 
districts when and where active de- 
mand is strong. Accounts for 15% 
of all homes built. Exercises 100% 
control over specifications. 


Carpenter Builder: Collectively ac- 
counts for considerable volume, be- 
cause classification includes many 
specialists, such as flooring contrac- 
tors, stair builders, cabinet makers, 
etc. Is the principal builder of rural 
and farm houses as well as the repair 
and maintenance man everywhere. 
Builds 1 to 5 small houses per year. 
Normally, erects 30% of all homes. 


lumber and Building Material 
Dealer: Controls distribution of struc- 


ne eS 


RESIDENTIAL 
COMMERCIAL 


_ BUILDING 


aT 


TU EEC cL 


TELL 


MUG 


1945 


May 15, 


© (OUTTA TTT eee 


FREE: New study of immedi- 


ate Post-War Building Market 
E "Residential and Home Building in 
Immediate Post-War Years" explains 
how, where and by whom 1,600,000 
new homes will be built in the first 
three years following peace. Helpful in determining sales 
potentials in the immediate post-war period. 


While they last, copies of this American Builder study are 
available at no cost to manufacturers of building materials 
and products, and to their advertising agencies. 
interest of paper conservation, we must limit distribution to 
those directly concerned with the building industry. 
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tural building materials and supplies; 
is a formidable influence locally in all 
building operations . . . residential, 
commercial, public and farm. Nor- 
mally, controls 18% of all homes built 
in farm and small homes field, work- 
ing closely with local building pro- 
fessionals. Is largest distributor of 
syndicated architectural plan services. 
Many prefabricate small buildings. 


- How American Builder serves these 
Builders and Dealers 


Editorially American Builder provides 
practical ideas that help building pro- 
fessionals plan, construct, buy and sell 
more efficiently and more profitably. 
American Builder has been doing this 
job for 66 years, through wars, de- 
pressions and “booms.” Its editors 
spend much time “on the site.” They 
know what building men need and 
want; provide tested construction 
methods for Builders; practical mar- 
keting and merchandising ideas for 
Dealers and Distributors. 


American Builder crusades for private 
building and for improved home financ- 
ing facilities, through private means 
as well as Government agencies. 


American Builder reaches 
all dominant factors 


American Builder with a total paid 
circulation of 60,608 (Dec., 1944, 
ABC Statement), reaches all of the 
important buying elements of the mar- 
ket described here. 
Among the 47,100 
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readers on the building side are the 
top ranking Builders and Contractors, 
who account for 70% of the residen- 
tial and light-load construction. 


The remainder of its subscribers, 
13,508 Retail Lumber and Building 
Materials Dealers and Distributors, 
receive American Builder with a spe- 
cial Distribution Section bound into 
it, containing editorial and advertis- 
ing material of specific interest to 
those Dealers and Distributors. 


They handle about 85% of the na- 
tion’s building’ material volume. 


What Builders and Dealers want to 
know about materials and products 


Recently we had an independent or- 
ganization make a field investigation 
among these important specifiers, buy- 
ers and distributors of building mate- 
rials and supplies, to find out what 
their problems are and what our edi- 
tors and advertisers might do to help. 


When quizzed concerning the informa- 
tive usefulness of advertising appear- 
ing in American Builder, readers: said 
they like to see these things: 


1. Illustrations and descriptions of how and 
where a product can be used; how it is made; 
how installed; how fast it can be installed. 
(Sketches, rather than photographs . . . after 
all, blueprints are tools of the trade.) 


2. “Performance” data — what it has done 
for others. 


3. On new products, proof of workability and 
acceptance by trade and associations. 


4. When there is more to be said about the 
benefits of product features than can be ex-~- 


plained in the ad itself, they like to see addi- 
tional information offered in some useful form. 


What do you know that will help 
Builders and Dealers now and post- 
war? 
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1944. Drug Store Sales, 
for Cities with City-Zone 


Here, listed alphabetically and ranked, are SALES 


Populations Over 100,000 


oo F ‘ Drug Store 
MANAGEMENT?’s exclusive estimates of drug store Ptr 944 Rank 
sales for the year 1944. The listing is confined to 132 City State GD Esti- in 
cities whose city-zone population (newspaper-carrier ; A ancy 4 Group 
limit) population exceeded 100,000 in the 1940 Census. sobleenansrcsont 

~ hte ee mt. si rae - 
— Ssaccceceen x ¥ 
Drug Store Lewes cccccccccces ~ al 2,070 119 
Cit Sta Sales—1 = Rank McKeesport......... Pa. 1,649 126 
ny te sti- in Memphis........... Tenn 11,267 33 
hes, well Group Miomi. Rilginieenee Fle 10,360 36 
ilwaukee.........- is. } 
ian ; Ohio $8,104 6 se gata pevececes — a : ; 
pomeaeseeseass ’ Obile....--e-eeees a. ’ 
Albany......+.++++- N.Y 2,820 99 Moline-Rock Island...| Ill. 2,245. 116 
Allentown.......+.. Pa. 2,315 112 
o> saan tele Ge. 12.903 29  crenckents Tenn. 6,900 55 
Atlantic City........ N. J 3,739 83 tm ibe +h ‘ y+ . = 
Baltimore........... Md. 33,523 7 Sines DERE. .ococcest Clim 6584 56 
Baton Rouge........ La. 2,570 105 + aly | Seas Le 17.372 19 
Binghamton. ........ N. Y. 2,030 120 med ~~ ann N.Y 141.400 1 
Birmingham.......... Ala. 5,703 60 ein Va. 8,036 41 
Boston Coecerecessece Mass. 27,397 9 re) kl d Calif 1654 1 20 
Bridgeport.......... Conn. 5,120 64 1 ecchly” telat _ . 
Eo cnsssnnsts N. Y. 11/284 32 eee iy: -----) SE eee -. 
tte. ..00cc0ce0s N. J. 2,696 103 arenes rag : 
eet Ohio 3,085 95 EEN var eensnns — eo on 
Charleston........... Ss. C. 3,206 90 Sidnes - Sitsabaanapubyinebelat NJ. 4531 3 
Charleston eeoecececece W Va 3,1 34 93 Neeser ot “halal alae ha tase R | , 3003 96 
i nssesecehie N.C. 4,300 74 oo ili. 3'930 11 
Chattanooga......... Tenn. 3,720 84 Philadel _— ius: Pa 50/426 6 
Rs sk cowebesek iil. 108,044 2 aaa Ne 5059 66 
Cincinnati eoeerececce Ohio 1 71,976 16 Pittsburah aisle kala as: P ne 23,550 1 3 
ENS PTO ETT Ohio 28,775 8 aE rescceeses >. y 
- i cicee eeace Maine 3,815 81 
Columbus eeesececeoce Ohio 11 ,407 31 P rtl d re) 1 5 103 94 
Corpus Christi........ Texas 2,152 117 Sear sod <ageaebeosney: R 7 10860 34 
tic ceddwweda Texas 14,540 26 aaa P, P 9 791 100 
Davenport eecccceccece owa 1 {972 1 22 Rich me d ‘ines Va 1 0.335 37 
Dayton eee ee Ohio 8,764 41 Ro. a 5 ear ataa a Va. 9'544 107 
Denver eoececccccece Colo. 1 7,550 18 Roche Reet er es N_Y 9400 38 
Des Moines eoccececce lowa 7,520 50 Rockfo | aaa lil. 3/093 94 
i ctebesescoil Mich. 71,256 3 0. scan egies a ‘ 
SD cetinivtinikassinin’ Minn. 2,553 106 Sacramento.......... Calif. 6,450 58 
East St. Louis........ HL 2,004 121 2 = gapanebtebihte —_ wg = 
Ts 6s sesenees N. J. 1,890 123 aia Utah. 7411 51 
Da ctctstcaewed Texas 2,888 97 ie aadealalalai ‘ 
Erie... Pa 2'635 104 nt nga ban eifane + 
la lagi . Mm DIEGO... ccccece alif. ; 
Evansville Untuhapakscgs one Ind San Francisco........ Calif 25,415 11 
- River. .......... es oon 1 .: ee” Ga. 2,703 101 

Dc caeenncwens one ich. k , 7 ee) eee Se % 

Fort Wayne. ...-.... Ind. 5/047 67 neni Pe. 2/400 140 
Fort Worth.......... Texas 9,177 40 een Wash 15,259 93 
_— etbnereoened = on : a4 Shreve ort: Ud Le, 5 A 60 63 

Tc cveeserecesese | Ind. , uth Bend.......... nd. F 
EE SE Calif. 3,164 92 Eee Wash 5,664 61 
Grand Rapids........ | Mich 7,863 48 Springfield.......... Mass 6,235 59 
Hammond.......... | Ind 1,179 129 Syracuse......+.++.- N.Y 4,166 70 
Harrisburg........... | Pa 4,644 71 Msiestevessees Wash. 3,915 78 
Hartford.......+-+++| Conn 8,753 42 SE ceocnnevdxess Fla. 3,850 719 
Hempstead Twsp.....| N. Y. 8,593 43 Ms ctcssevevese Ohio 11,768 30 
Hoboken........... N. J. 710 130 Mcccesstscese N. J. 3,745 82 
Holyoke...........+. | Mass. 1,581 127 i ccbvaeenneenns N. Y. 1,530 128 
Honolulu........... | T.H. 16,079 21 Miavdevenere sees Okla 7,791 49 
$ouden se eeeeeeeees | on 15,694 22 ° REE N. Y 1,698 124 

untington.......... | W.Va. . . 
fadionepelle.......- "| tnd. 23,132 14 gilts A east 8s 
Jacksonville......... | ‘Fila. 6,580 57 eee Kans 6,910 54 
Jersey City.......... ~ J. yt — ee ponsenend ~ yee 7 : 

ohnstown.......... a , ee eee el. / 
me ov EIR Kans wan = —— ee > a yw = 

MONS Cihy.cccccccce ° p 1 Sere ass. y 
Knoxville. .......... Tenn 5,037 68 PERS cc seqocccene N. Y 2,461 108 
Lancaster........... | Pa 2,419 109 Youngstown......... Ohio 3,984 16 
panting IO —_ — = 

DOEEEEs ociiccccve ass 25 11 
Little Rock.......... Ark. 3,190 91 Total of above Cilties.... 1,418,986 
Long Beach......... Calif. 8,207 45 Sab UB Aiudsecccccas 49.538 
*Withheld to avoid disclosure. 
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AND MECHANICAL PENCIL 
MANUFACTURERS USE POST 


PAGES TO ESTABLISH AND 
MAINTAIN BRAND PREFERENCE 


Summary of All Data by States and Sections 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME JH, 
POPULATION Who! sale 1944 SALES. 
2-15-1944 ESTIMATE Sales ADVER- 
SM) ESTIMATE TISING 
SECTIONS GD CONTROLS 
STATES 
FOUR STORE GROUPS ESTI- Gross | % 
Total of Families | Dollars % (in thousands of dollars) MATE Dollars % | Per Farm of | Quality 
(in (in (in of (in of |Fam-| Dollars }U.S.A| ~ of 
thous- | U.S.A.) thousands)] thousands)| U.S.A. sands)| U.S.A.) ily (in Poten-| Market 
ands) Lum.- thousands)} tial | Index? 
Food General | Bidg.- Drug ‘ 
Mdse. re. 
NEW ENGLAND 
Connecticut. . 497.3] 1,415,432] 2.056] 395,485| 181,557} 55,330] 53,310] 957,924] 2,943 5 
Maine........ 218.3] 459,050) .667) 145,890} 49,524) 21,624) 12,582 573|3 
M 1,147.0} 2,561,270) 3.720 ,956| 382,115] 101,038) 108,61 .692)4, g - 
New Hampshire 132.4] 251,923] .366| 78,381)  23,733| 13,785) 8,674) 104, 432,112) .291/3, x : 92 
Rhode Island. . 198.6] 514,106] .747) 160,095) 78,533} 20,972] 22,983] 526,046] 1,005,052] .677/5, 17,103] .672| 123 — 
Secaccaasneks 87.4] 195,260) .283 955} 19,634) 9,463] 6, 105, 327,912] .221|3,752 d "2451 99 
2,280.4] 5,397,041| 7.839] 1,614,762] 735,096] 222,212 212,419] 5,874,199]11,039,200| 7.438/4,841| 501,904] 7.342] 116 i, 
MIDDLE ATLANTIC w 
New Jersey.......... 4,080.6] 3.205} 1,169.5] 2,546,274| 3.698} 905,383] 315,846) 108,364) 94,471] 2,037,795) 5,728,202| 3.859/4,898 ,800} 3.680) 115 M 
New York........... 12,443.5| 9.775) 3,657.5] 7,510,811|10.909| 2,230,750| 1,120,647) 308,143| 250,937|23,055,270|18,242,915|12.292/4,988) 661,504111.374| 116 Sees 
Pennsyivania........ 9,273.2| 7.285] 2,544.0) 5,074,207| 7.370| 1,520,375| 905, 176,857| 185,450) 6,383,413]10,620,424| 7.155/4,175| 556,610) 7.246) 99 on 
25,797.3/20 7,371.0]15, 131, 292/21.977| 4,656,508) 2,341,658) 593,364] 630,858/31,476, 478134, 591 ,541|23.306/4,693| 1,425,914]22. 110 
EAST NORTH CENTRAL 
Mlinois .0} 4,240,161) 6.158] 1,150,520] 1,025,980] 225,490) 186,975) 8,708,421|10,108,085| 6.811/4,455| 1,234,698] 6.441| 108 
Ind .5] 1,789,242| 2.598] 442,607) 282,547] 108,660) 83,748] 1,675,013] 3,986,619] 2.686/3,880| 714,480] 2.653| 100 
Michigan .0} 3,340,652| 4.853 ,964| 531.486] 180,100) 161,837] 4,172,584] 7,234,941] 4.875/4,677| 540,780] 4.738] 112 
(ageing eeeetaie .0] 4,087,870] 5.937] 1,152,720] 662,650 j 153,832] 5,202,430] 8,944,102| 6.026/4,397| 780,120) 5.866 110 
Wisconsin 9.5] 1,594,693) 2.317 ,608| 212,211] 117,473] 62,454] 1,456,661] 3,240,290| 2.183/3,860| 785,489] 2.249] 97 
.0]15,052,618/21.863| 4,031,419] 2,714,874] 833,629) 648,846/21,215,1 ,514,037/22.581/4,343| 4,055,567/21.947| 107 
WEST NORTH CENTRAL hu 
I As bcd cemaastes 2,276.9) 1.789 677.5] 1,240,815] 1.802} 284,190/ 150,202] 147,260] 48,577] 1,423,702] 2,520,614| 1.698/3,720) 1,683,050] 1.747) 98 
ie semey 1,678.4) 1.318 515.0) 1,000,493] 1.453) 248,022] 114,369] 67,413] 40,762] 1,067,276] 2,000,210| 1.348/3,884| 745,788] 1.374) 104 rl 
Minnesota........... 2,525.8] 1.984 710.8) 1,419,866] 2.062) 350,622] 235,438] 132,741] 50,393] 2,282,668] 2,627,252| 1.770/3,696| 846,462] 1.900] 96 Au 
Miseourl............ 3,524.5] 2.769) 1,075.0] 1,600,360| 2.324] 402,270} 322,920) 87,036] 95,165] 3,912,680) 3,660,853| 2.466/3,405| 751.875) 2.484) 90 Ba 
Nebraska............ 1,176.2} .924 346.9] 638,545) .928] 175,437| 86,200] 54,871) 31,640] 1,074,575) 1,320,982] .891/3,808| 664, 909] 98 
North Dakota........ 536.5) .421 135.7] 245,452) .356) 54,034) 28,230) 28,493) 9, 340, 500,970} .338/3,692| 435, 360} 86 Ba 
D 545.0) .428 150.0] 251,800) .366} 56,968) 25,733] 28,922) 10,581) 234, 491,555| .331/3,277| 357, .361| 84 Bi 
12,263.3| 9.633} 3,610.9] 6,397,331) 9.291| 1,571,543] 963,092) 544,736] 286,758]10,335,878]13,122,436| 8.842/3,634| 5,454,882] 9.135) 95 ” 
SOUTH ATLANTIC ~ 
Delaware............ 273.6) .215 78.4] 250,074) .363| 67,574) 22,284, 7,623) 7,115] 420,813) 422,042) .284/5,383] 85,711] .294| 137 
District of Columbia..| 817.0) .642 230.0) 804,836] 1.169} 214,469) 171,958} 17,327) 52, 818,790] 1,551,128] 1.045/6,744|.......... 1.002} 156 W 
Florida 2,012.0) 1.580 597.9] 949,103| 1.378] 225,342} 113.780] 56,331) 55,724) 959,454] 2,105,486| 1.419|3,521; 327,195] 1.439, 91 = 
2,976.3) 2.338 783.4] 1,054,471| 1.531) 250,103) 195,585] 49,195) 45,833] 1,603,800] 2,281,012) 1.537/2,912| 384,988] 1.695) 72 Tl 
1,983.1] 1.558 547.9] 1,311,048] 1.904] 391, 251,925} 42,504 50,000) 1,703,145] 2,579,447| 1.738|4,708| 177,043] 1.752| 112 
3,347.5] 2.629 799.0] 1,097,330] 1.593] 248, 170,443} 47,076] 45,926] 1,722,097] 2,425,004] 1.634/3,035| 635,332] 1.820] 69 = 
1,789.9] 1.406 444.5] 597,564, .869| 160,512) 95,828] 26,434] 26,518] 629,750] 1,200,010} .809/2,700| 245,186) .946| 67 $1 
2,769.7| 2.175 710.5] 1,152,758| 1.675) 284,642 160,247) 49,033) 53,160] 1,351,900] 2,512,740] 1.693/3,537| 329,618] 1.784) 82 - 
1,732.1] 1.361 435.9] 636,157} .924) 160,437] 101,525) 25,354) 22, 525,222] 1,318,757| .889/3,025| 94, 994) 73 
17,701.2/13.904) 4,627.5] 7,853,341/11.406| 2,002,648] 1,283,575] 320,877) 359,841] 9,734,971]16,395,626|11 .048/3,543| 2,279,896]11.726| 84 - 
EAST SOUTH CENTRAL 
esate 2,718.2) 2.135 702.5] 841,862) 1.223) 192,456] 124,119) 28,976] 29,1 998,180} 1,837,124/ 1.238/2,615| 256,905] 1.413] 66 z 
Kentucky............ 2,549.5) 2.003 678.9] 872,298] 1.267| 234,813 : 47,086 40,015} 907,426) 1,751,723] 1.180/2,580| 339,922] 1.371) 68 - 
Mississippi.......... 1,996.1] 1.568 528.0) 490,733] .713| 124,878 a 26,112) 21, 554,179] 1,135,550| .765/2,151| 364, 910] 58 
Tennessee........... 2,818.4| 2.214 749.0} 971,044) 1.410} 230,440) 180,561) 50,736] 44,948] 1,531,642] 2,077,440] 1.399|2,774| 326,091] 1.565) 71 b 
aa c 
10,082.2| 7.920) 2,658.4] 3,175,937] 4.613) 782,587) 492,802} 152,910) 135,419] 3,991,427] 6,801,837] 4.582|2,559| 1,287,576] 5.259] 66 ‘ 
WEST SOUTH CENTRAL - 
aap aaa 1,736.1] 1.364 475.4] 556,435) .808) 133,945) 69,212) 31,354) 27, 547,822] 1,067,012) .719|2,244| 349, .875| 64 K 
Louisiana........... 2.316.6| 1.819 621.0} 942,842] 1.370) 200,803) 136,321| 49,465) 44,008] 1,613,100] 1,800,774| 1.214/2,900| 240,255) 1.381) 78 
Oklahoma........... 1,988.3) 1.562 559.5] 915,911| 1.330] 224,140] 130,866) 66,494) 49,842) 972,402] 1,800,409| 1.213/3,218| 504,575) 1.318) 84 
We cosccvacse ce 6,260.3} 4.918} 1,781.0] 2,895,877| 4.206] 760,615 ,926| 208,672) 155,356] 3,867,009] 6,104,950) 4.113/3,428| 1,258,865) 4.302) 87 L 
— t 
12,301.3| 9.663] 3,436.9] 5,311,065] 7.714] 1,319,503] 777,325] 355,985| 277,063] 7,000,333110,773,145| 7.259|3,134| 2,353,323] 7.676 82 , 
MOUNTAIN ' 
i Cade 569,3| .447 161.7] 276,045) .401| 67,444) 42,890) 18,110} 13,496] 193,044) 583,907) .394/3,611) 124,113 f 
husctlasiuatead 1,067.3] .838 319.7] 611,229) .887| 146,425] 116,935] 37,301) 32, 716,972] 1,180,086) .795/3,691| 340, 
 eecalieaperentseaes 473.3| .372 137.4] 275,520) .401 ,080 ,475| 23,624) 10,074) 193, 509,430} .343|/3,708| 259, 
Montana............ 470.3) .369 144.0] 322,570) .469| 72,387 ,185} 26,490) 10,544) 222,943] 582,740) .393/4,047| 250, 
| alii ane 130.6} .103 42.8] 119,642) .174) 26,805) 12,451; 4,700) 4,768] 52,737] 226,413] .152/5,290) 28, 
New Mexico......... 490.0) .385 129.0] 196,336) .285| 47,761 381} 14,432) 9,414] 121,124] 370,404) .249/2,871) 103, : 
RDI, 583.4) .458 160.9] 327,759) .476| 77,580 ,200| 15,504) 14, : 650,650} .439/4,044| 116,1 
Wyoming............ 235.7) .185 70.3} 162,087) .235| 35,689] 13,461, 10,812) 7, 70,508} 266,170) .179|3,786| 99, ; 
4,019.9) 3.157) 1,165.8] 2,291,188] 3.328] 536,171) 345,978] 150,973] 103,187] 2,010,018] 4,369,800) 2.944|3,748| 1,321, | 
PACIFIC 
7,881.9] 6,192) 2,689.0) 6,860,485] 8.511| 1,580,967; 820,310] 297,574] 231,376] 8,317,153]13,100,857| 8.828/4,964| 1,776, 
1,173.2] .922 396.0] 879,753| 1. 240,419] 167, 38,328] 33,103] 1,038,910] 1,746,808| 1.177/4,159| 289,343) 1. 
Washington.......... 1,905.5] 1.497 640.9] 1,500,644| 2.180) 405,875] 255, 56,439 542] 2,012, ,960,670| 1.995|4,620| 472, . 
10,960.6| 8.611 3,675.9} 8, 240,882|11 969] 2,227,261| 1,243, 392,341| 310,021 11 , 368 ,483]17, 808,335 12.000\4, 845] 2,838,878)11.313| 131 
U. S. TOTAL (Mainland);.1127,303.7)...... 36,543.8/68,850,695|....../18,742,402|10, 897,690|3, 566,927/2,864, 4121103, 148,418,957|...... 4,061|21,219,582}......|----- - 
SO edocs enadateces: 500.0)...... 100. 386,426|...... 104,852}  63,408)......... 20,008).......... 604,317)|...... EE  cacaadbeeent ea 
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SMALL, BREWER 
& KENT, REPS. 


Published Outside of Boston 


Che Bangor Baily News 


BANGOR 
MAINE 


New England States—City Data 


ee The “SM” symbols mark original, exclu- 
MAINE City Data sive estimates by SALES MANAGEMENT, 
CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
> i ‘i | Whole- | 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %\| % Dollas | % | % |—-—— 1 Dollars | % % 
thou- ot of (in of of | (in of of 
sands) | State) U.S.A./ thousands)| State) U.S.A.| Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
| Mdse. | Hdwre. lars | State | U.S.A. 
Auburn (see alse | 
» Lewiston) ....... Androscoggin. ... . 20.5 | 2.62) .016 9,050) 1.97) .013) 3,554 65 177 229 . 23,974) 2.82) .016) 1,169) 107) 100 
Augusta........... Kennebec. ....... 21.8 | 2.78) .017 13,945) 3.04) .020) 4,220 794 . 485) 6,805 24,350) 2.86) .016) 1,117; 103 96 
a Penobscot a 30.0 | 3.84) .024 32,092) 6.99) .046) 8,485) 7,624 650; 1,385} 38,357 64,575) 7.58) .044) 2,153) 198) 184 
SRE Sagadahoc........ 10.2¢| 1.30) .008 7,694) 1.68) .011) 2,879 ¢ 319 by . 12,663) 1.49) .009) 1,241) 114) 106 
Biddeford. ........ ee j 19.8t| 2.53) .016 13,513) 2.94) .020) 4,493) 1,703 657 356} 6,108 22,799| 2.68) .015) 1,151) 106 99 
Lewiston.......... Androscoggin. .... 45.3 | 5.79) .035 30,780) 6.70 all 8,628} 6,288) 1,330 652] 18,510) 52,304) 6.14) .035| 1,155) 106 99 
Portland...........] Cumberland. ..... 85.0 |10.87| .067 88,577|19.30) .129| 23,525) 15,407) 3,171) 3,815) 117,965) 155,392) 18.25) .105) 1,828) 168) 157 
Rockland.......... ae 8.9t| 1.14) .007 8,831) 1.92 -013) 2,607; 1,011 312 219} 8,798 14,420) 1.70) .010) 1,620) 149) 139 
Waterville......... Kennebec........ 16.7 oa -013 15, 085) 3.29} .022) 4,046) 3,100 949 429] 6,560 24,107; 2.83) .016) 1,444) 133) 124 
om — wee eee os 
TOTAL ABOVE C,|TIES............. 258.2 | a 203 219,867|47.83 19) 62,437; 35,992) 7,565 7,870) 203,103 394,584) 46.35) .266) 1,528) 140) 131 
STATE TOTAL.... Serre. b a | sial 459,050!..... | 667! 145,890! 49,524| 21,624 12,582| 318, 0521 851 ,383!...... 573' 1,088!...... 93 
For Maine County figures, see page 167. 
NEW HAMPSHIRE — City Data 
ee. See 16.0 | 3.53) .013 8,159 3.24 on 2,770 899 378 271} +=2,871 14,760) 3.41) .010) 923 97 79 
Claremont......... Sullivan.......... 14.0 | 3.09) .011 7,640) 3.03) .011) 1,783) 1,464 438 253] 1,945) 12,221} 2.83) .009) 873 92 75 
Concord........... Merrimack. ...... 26.2 | 5.78) .021 17,876) 7.10) 028) 6,815) 2,642) 1,321 871} 5,081 28,725) 6.65) .019) 1,096) 115 94 
ree Strafford. ........ 15.0 | 3.31} .012 10,467) 4.15} .015| 2,444) 1,277) 1,552 284) 2,122 16,081} 3.72) .011) 1,072) 112 92 
Dc sAovnkaaas Cheshire......... 13.8t| 3.04) .011 10,690) 4.24 18 2,380) 1,488 816 277) «4,711 16,577| 3.84) .011| 1,201) 126) 103 
Laconia........... Nc is:ccrnoeece 14.5t| 3.20) .011 8,841) 3.51 .013| 2,478} 1,075 ¢ 242) 2,080 13,337, 3.09) .009) 920 97 73 
Lebanon........... MIS oc aenecas 8.3 | 1.83) .006 5,712| 2.27) .008) 1,311 625 465 ee 8,715) 2.02) .005) 1,050) 110 o 
Manchester........ Hillsborough......] 77.0 |16.99| .060 §3,015/21.05| .077| 24,380) 5,850) 2,365) 1,512] 39,623 87,466) 20.24) .059| 1,136) 119 97 
Nashua........... Hillsborough..... . 32.0 | 7.06) .025 18,973| 7.53) .028| 7,678) 2,242 466 528} 5,162 31,314) 7.25) .021) 979) 103 84 
Portsmouth........ Rockingham. ..... 20.1 | 4.43) .016 13,530) 5.37; .020| 4,805) 1,730 640 409} 4,733) 19,227} 4.45) .013) 957) 100 82 
Rochester......... Strafford......... 12.5 | 2.76) .010 7,162) 2.84) .010) 2,166 795 488 123 722 10,482; 2.42) .007| 839 88 72 
TOTAL ABOVE CIITIES............. 249.4 |55.02 1 162,065/64.33) .235) 659,010) 20,087) 8,929 4,000] 60,0 258,905) 59.92) .174) 1,038) 109 89 
3, a 453.3 '..... 3561 251,923'..... -366' 78,381! 23,733' 13,785 8,674l 104, 4091 A oe 291] + 953!...... 82 


+1940 Census. 
$1942 Estimate, 


*Withheld to avoid disclosure. 


For New Hampshire County figures, see page 172. 
Before using these figures, see explanation page 17. 


Help, please! One-fourth of all questions about the Survey of Buying Power wouldn’t have to be asked if readers 
had read the explanations starting on page 17. 
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WIAG- Jy 


PAUL H. RAYMER CO. National Sales Representatives/ 45/7 


WORCESTER 


OWNED AND OPERATED BY THE WORCESTER TELEGRAM-GAZETTE 


There are many more such high 
WTAG Hoopers to show the 
advantages of covering Central 
New England from the INSIDE. 
Watch for them. 


COS 


580 KC 
5000 Watts 


VERMONT — City Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Pe nt eae m 
CITY COUNTY FOUR STORE GROUPS sale 
(in thousands of dollars) Sales Per Capita 
% |_ 1944 | Dollars ; 
in 
Food |General . t 
Mdse. | Hdwre. lars | State | U.S.A 
Barre..... Washington. ...... 10.5t] 3.32) .008 11,519} 5.90] .017) 2,928) 1,490 652 263} 4,305) 14,359) 4.38) .010| 1,368) 132) 117 
Bennington Bennington.......) 11.3 | 3.58) .009) 7,310] 3.74] .011) 2,152 629 256 1,761 9,679} 2.95, .007| 857, 983) 73 
Brattleboro........ Windham.........] 11.0 | 3.48] .009) 9,942| 5.09] .014) 2,519) 1,616 445 309} 7,562) 12,217) 3.73] .008) 1,111; 107) 95 
Burlington... ..| Chittenden 27.7 | 8.76) .022}  28,544/14.62) .041| 6,422) 6,005) 1,404 920] 26,4 38,340) 11.69) .026) 1,384) 133) 119 
Montpelier. . .| Washington....... 0 | 2.22 E F 2,099 575 365) 240) 4,654) = 10,692) 3.23) .007| 1,513) 146) 130 
Rutland...... .| Rutland......... 6.1 | 5.09 ; i 4,315] 3,235 7.04 
St. Albans... Franklin.......... 8.0t| 2.53) .006 7,526] 3.85 .011) 2,064 751 655 298] 3,433] 10,592) 3.23) .007) 1,324) 128] 113 
S* Johnsbury Caledonia........ 9.1 | 2.88} .007 8,706] 4.46} .013) 2,108 745 272 270} 6,42 10,442) 3.18| .007| 1,147) 111) 98 
TOTAL ABOVE CIITIES............. 100.7 |31.86 7) 99,542/50.98| .145| 24,607} 15,046) 4,695) 2,627 67,453] 129,299] 39.43) .087| 1,284) 124) 110 
te el ar pes: zeae _——| — 
STATE TOTAL er eo .248| 195,260!..... 283! 56,955| 19,634] 9,463| 6,260 105, 4681 327,912]...... .221| 1,037|...... | _ 89 
For Vermont County figures, see page 168. 
MASSACHUSETTS — City Data 
+ ie | 

Arlington Middlesex........ 40.07] .98| .031 13,856] .54) .020 020} 770) 57, 66 
Athol..... Worcester........ 11.2t} .27) .009} 11,910) .47| .017 012) 1,552) 116) 133 
Attleboro... SS eee 22.1 | .54) .017] 10,231) .40) .015 .017| 1,130) 84) 97 
Barnstable... Barnstable....... 8.3t| .20) .006 9,169) .36) .013 007} 1,305) 97) 112 
Belmont... Middlesex........] 26.8t| .66) .021 8,111} .32) .012 .013| 701 " 60 
Beverly... ee 25.5; .62) . 12,861} .50| .019 -018| 1,021) 76) 88 
Boston. ... Suffolk........... 794.6 (19.41! .6241 690,055'26.94! 1.002 809! 1,511| 113) 130 


+1940 Census. 
11942 Estimate, 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


EVERY MANSION... 


WHEN you're selling Boston, forget 

the “Late George Apleys” and Beacon 

Hill! The overwhelming strength of the 

Boston market lies in the great mass of families 

with incomes of less than $5,000 yearly. They repre- 

sent over 92% of the 745,347 families in the entire 
area! They do 88% of the total retail buying! Here’s the real 
Boston market... sell them and you sell Boston. The 
Record-American and Sunday Advertiser blanket this group 
as no other Boston paper can hope to. Yes, the Record- 
American gives you over 500,000 daily circulation... 
with nearly 75% of its impact concentrated directly on this 
great mass-buying group (with a like proportion 

of nearly 600,000 Sunday Advertisers). It’s the hardest 
hitting sales force in the entire Boston market . . . because 
it leads where sales are made! 


MiZ 
INS SANZ BOSTON 


\ 


HOW MASS -IVE IS THE 7 
BOSTON MASS MARKET? 


The population of the Boston 30- 
mile area is 2,890,204. This is 67% 
of the total population of Massa- 
chusetts and 34% of all of the entire 
New England population. Annual 
retail sales total $1,189,521,000, 
the highest per capita of any city 
in the United States. This is a 
market worth selling...the market 
dominated by the Boston Record- 
American and Sunday Advertiser 
coverage! 


SELLTHE ** MARKET OF THE MILLIONS... | & 


REPRESENTED BY HEARST ADVERTISING SERVICE 


May 15, 1945 


"RECORD-AMERICAN 


——s 


socumnal AOA 


$8,055,152). 


Profitable Selling Starts In The “CITY ZONE— 


where 109,132 people spend annually $59,452,000 
in retail sales. 


* Industrial Center that lends itself-to easy leg-work irrespective of gasoline rations. 
Above figures are new returns as compiled from Sales Management’s Special Survey of 
Holyoke City Zone. (Holyoke — $37,800,000; Chicopee — $13,597,000; The Hadleys — 
Quickly reached by Holyoke Street Railway Co. facilities at a low local 
fare for each ride. No parking problems — just lots of results in fast time. That’s what 
makes Holyoke such a successful trading center. 


HOLYOKE TRANSCRIPT-TELEGRAM 


Over 22,000 Evenings Except Sunday — Holyoke, Mass. 


MASSACHUSETTS — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CITY 


COUNTY 


CIVIL 
POPULATION 
LOCAL EST. 

1-1-1944 

Total 

(in % % 
thou- 0! of 
sands ) | State| U.S.A 


(in 
.| thousands) 


Dollars 


RETAIL SALES—1944 


ESTIMATE 


% 
of 
U.S.A. 


FOUR STORE GROUPS 


Food 


(in thousands of dollars) 


Drug 


Whole- 
sale 
Sales 
1944 Dellars 
(in 
thousands) 


EFFECTIVE BUYING INCOME—1944 


som eeeeree 


aeeeeeeeee 


Worcester........ 


57.0 | 1.39) .045 
50.0 | 1.22) .039 
109.0 | 2.66) .086 
42.0 | 1.03} .033 
41.7} 1.02) .033 
11.4} .28) .009 
15.57) .38) .012 
46.8 | 1.14) .037 
115.6 | 2.83) .091 
43.1{| 1.05) .034 
25.0) .61) .020 
19.3} .47| .015 
23.9 | .58) .019 
17.5 | .43) .014 
43.5 | 1.06) .034 
58.0}) 1.42) .046 
80.63) 1.97) .063 
22.2t| .54) .01 


13,518 


61,625 
35,798 
15,883 
19,425 
11,600 


SS8SF2 


28882 835 


. 3 * -« 
— 
238 


—— a. 
oO 
— 

—_ 


232 
o np 


o 
= 
i 


882! 


24,364 
24,495 


21,172 


ESTIMATE 
Per Capita 
% Biv 
of 
U.S.A 
-044) 1,135 85 97 
-059) 1,718} 128) 147 
-121| 1,643 123) «(141 
-034| 1,247 93) 107 
-020; 716 53 61 
-011) 1,489) 111 128 
-009; 880 66 75 
-029) 910 68 78 
-098/ 1,128 75 86 
-036) 1,241 93} 106 
-021| 1,252 93} 107 
-018) 1,262 94; 108 
-017| 1,025 76 88 
-014) 1,210 90} 104 
-036) 1,244 93; 107 
-057| 1,462) 109) 125 
-060) 1,113 83 95 
-017| 1,170 87; 100 


S2eR8 


BSERS BREESE 


S2aes 


t 1940 Census. 
$1942 Estimate, 


c114] 


*Withheld to aveid disclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Thru the EAGLE-TRIBUNE hundreds of na- 
tional advertisers reach Lawrence, the Capital 
of the Worsted Textile Industry in America. 
Busy filling war orders now, Lawrence will 
be busy filling peacetime orders after Victory. 
Lawrence is a stable market that faces no re- 
conversion problems. Sell this market thru 
the EAGLE-TRIBUNE . combination, Law- 
rence’s only daily newspapers, read in 95 out 
of 100 homes. Net paid circulation over 
35,000. The EAGLE ranked 39th in general 
advertising among morning newspapers in 
Media Records, February Report. 


124.849 People in the 


Greater Lawrence Market 
(ABC CITY ZONE) 


teE AGLE-TRIBUNE 


LAWRENCE, MASSACHUSETTS 


REPRESENTED NATIONALLY BY WARD GRIFFITH CO. 


“FALL RIVER pcx 


IN MASSACHUSETTS 


EFFECTIVE BUYING INCOME 


$146,462,000 


(Sales Management) 


A Compact, Urban Market Completely Covered by One Newspaper. 


FALL RIVER HERALD NEWS 


National Representatives 
KELLY-SMITH COMPANY 


New York, Philadelphia, Chicago, Detroit, Boston, Atlanta, San Francisco 


—— 
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NEW BEDFORD «x x 


TH MARKET in MASSACHUSETTS 


POPULATION (City Zone) . . 115,000 
BUYING INCOME. . . . $143,425,000 
RETAIL SALES...... . 65,058,000 
FOOD SALES........ 21,265,000 
GENERAL MDSE. SALES . 8,550,000 
DRUG SALES........ 3,290,000 


Figures furnished by SM, 1945 
GIRCULATION 


DAILY 


oe 8 6Clye Slandhard-Cimes 


39,795 


MASSACHUSETTS — City Data — (Continued) SS ie a eee 


sive estimates by SALES MANAGEMENT, 


National Representatives—GILMAN, NICOLL & RUTHMAN 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 


ESTIMATE GYD ESTIMATE 


LOCAL EST. 
944 


COUNTY | FOUR STORE GROUPS 
(in thousands of dollars) 
Dollars % Dollars 


(in (in 
.| thousands) S.A. Lum.- thousands) 
General | Bidg.- 
Mdse. | Hdwre. 


Ps 4 
SEZssF 


w 


22888 


West Springfield. . . a 
Weymouth......... A d d ‘ ° 2,815 
Woburn Middlesex . ° d ‘ d 3,703 


Worcester Worcester 3 . * 147,197) 5. ‘ 44,167} 26,022 5,024] 125,911 


TOTAL ABOVE Ci »372. -40) 2.649] 2,235,302|87. ° 640,471) 374,037 ’ 04, 7ofs.705,921 4,374,001 


STATE TOTAL.. , 093. 3.2181 2,561,270 . 777, 956| 382,115} 101,038 108, 61013,862, 300! 5,478,901 3.692! 1,339 


t 1940 Census. *Withheld to avoid disclosure. For Massachusetts County figures, see page 172. 
11942 Estimate, Before using these figures, see explanation page 17. 


COPYRIGHT 


, 


seeeeeeess Lhe contents of this Survey of Buying Power are fully protected 
by copyright. The exclusive estimates of Effective Buying Income, Retail Sales 
and Sales-Advertising Controls must not be reproduced in printed form, in whole 
or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


Pullman to Spend 
‘$1, 250, 000 Here ~ 


Here’s a Worcester industry ready to 
take a million-and-a-quarter step to assure 
postwar stability in terms of trolley coaches, 
street cars and railroad passenger carrying 
equipment.. Management labels the project 
“a large contribution to the national economy 


of Worcester in relieving the lag in produc- 


Blanket coverage of this market 
is available with the Telegram- 
Gazette's circulation: over 130,000 
Daily, and 80,000 Sunday. City 
Zone Population 235,125. City and 
Retail Trade Zones 440,770. 


PAUL BLOCK 


May 15, 1945 


tion employment which would otherwise 
almost certainly occur between cessation of 
war and resumption of what is believed to 
be large scale, peace time business. Thus it 
will aid in assuring continued employment 
to those now employed and also aid the 
ability of the company to offer more prompt 


employment to returning servicemen.” 


Remember this is sound evidence — and 
added evidence — of Worcester’s continu- 
ance as a major market at current war pro- 


duction levels. 


th TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 


GEORGE FBOoTH Publisher 
nd ASSOCIATES.NATIONAL REPRESENTATIVES 


OWNERS of RADIO STATION WTAG 


STAM 


STAMFORD ADVOCATE 


OVER 18,000 NET PAID —A. B.C. 


$55,605,000 Retail 


Sales. 


$41,957,000 Wholesale Sale. 
in 1944 makes 


With a City and Trading Population of 112,167, 
A MARKET NO NATIONAL ADVERTISER SHOULD OVERLOOK 


EVENING ONLY 


FORD, CONNECTICUT 


CONNECTICUT — City Data 


The “SM” symbols mark original, exclu- 
sive estimates hy SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in ¥/; % Dollars | % % : 1944 Dollars % % 
thou- | o of (in of of (in of of 
sands) | State) U.S.A.| thousands)! State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A 
ES New Haven....... 19.2t| 1.10) .015} 13,161} . .93} .019) 4,173 848 368 426} 2,893 23,551; .80) .016) 1,225 73) 105 
Bridgeport......... Fairfield.......... 180.0 |10.29) .141] 150,436/10.63) .218) 39,144) 26,503} 4,518) 65,120] 122,423] 310,526) 10.48] .208| 1,715} 102) 147 
Penicrvosees PERE 40.0 | 2.29) .031 20,221) 1.43) .029} 6,472) 2,029 690 683 394 45,328) 1.54) .031) 1,025 61 88 
Danbury.......... Palsfield......200. 28.1 | 1.61) .022 31,108) 2.20) .045) 8,719) 4,830 871; 1,179} 9,915 35,490} 1.21) .024) 1,263 75} 107 
RSE New Haven....... 11.5 | .66) .009) 8,707; .62| .013) 1,751) 1,249 513 340} 2,874 13,865) .47) .009) 1,205 72; 103 
Greenwich (Town)..| Fairfield.......... 34.0 | 1.94) .027 35,118] 2.48) .051) 9,104) 1,337) 1,570) 1,374]........ 84,750) 2.88) .057| 2,485) 148) 213 
Hartford.......... Hartford. ........ 190.0 |10.87; .149] 237,947/16.81) .346) 54,506) 57,597) 8,045) 8,753] 266,686] 425,088| 14.44) .287| 2,235) 133) 192 
Manchester........ Hartford......... 32.0 | 1.83) .025 19,076) 1.35} .028) 5,422) 2,053) 1,340 Ber icksndene 34,393) 1.16) .023) 1,066 63 92 
Meriden........... New Haven....... 43.0 | 2.46) .034 32,968) 2.33) .048) 9,664) 3,511) 1,186 913} 8,391 57,772; 1.96) .039) 1,342 80} 115 
Middietown........ Middlesex........ 27.2 | 1.55} .021 23,142) 1.63) .034) 5,042) 4,422 768 903} 9,292) 31,670) 1.08) .021| 1,186 70} 102 
Naugatuck......... New Haven....... 16.0 | .92) .013 9,496) .67| .014) 2,996 569 339 SS 20,823) .71; .014) 1,145 68 98 
New Britain ....... Hartford......... 77.5 | 4.43) .061 50,822) 3.59) .074) 13,164) 6,664) 1,565) 1,673] 15,230 95,673) 3.25) .065) 1,235 73) 106 
New Haven........ New Haven....... 177.6 |10.16} .140} 160,517/11.34) .233| 35,055) 21,507) 4,526) 6,584] 273,583] 325,016) 11.04) .220) 1,768 105) 152 
New London....... New London...... 32.0 | 1.83) .025 37,551) 2.65) .054) 10,166) 5,184) 1,962) 1,251] 16,715 55,508) 1.88) .037| 1,734) 103) 149 
Norwalk........... ES 43.0 | 2.46) .034 38,806) 2.74) .056) 10,718} 3,420) 2,211; 1,013] 10,776 64,971; 2.21; .044) 1,511 90} 130 
 inah sicbaca New London...... 33.8 | 1.93) .027 28,766) 2.03) .042) 8,634) 3,555 652 749} 25,48 40,441) 1.37| .027| 1,137 68 98 
Stamford.......... Fairfield.......... 62.01) 3.54) .049 55,605) 3.93) .081) 15,952) 5,254) 2,185) 1,881] 41,95 104,224; 3.54) .070) 1,682) 100) 144 
Torrington......... Litchfield......... 26.7 | 1.53) .021 21,445) 1.52) .031) 6,198) 3,758 473 739} 7,760) 30,937) 1.08) .021) 1,159 69; 108 
Wallingford........ New Haven....... 15.2 | .87| .012 9,364) .66) .014) 3,363 538 191 ee 16,906} .51; .010) 981 58 84 
Waterbury......... New Haven....... 108.0 | 6.18) .085 81,563) 5.76) .118) 22,213) 10,448) 2,175) 3,691) 48,663] 200,517) 6.81) .135) 1,855) 110) 159 
Willimantic........ Windham......... 12.1%] .69) .009 15,462) 1.09} .022) 3,377) 1,295 993 363} 6,897 19,928} .68) .013) 1,647 98) 141 
TOTAL ABOVE CI/TIES............. 1,208.9 |69.14 90) 1,081 ,281/76.39| 1.570) 273,833) 166,571) 37,041) 38,864 200,92] 2,037,377) 69.10) 1.371] 1,685; 100) 145 
lis os on duane ennae 1,748.5 '..... 1.3741 1,415,432'..... 2.056' 395,485' 181,557! 55,330! 53,310 957,924 2,943,840!...... 1.984] 1,684)...... 144 
For Connecticut County figues, see page 180. 
RHODE ISLAND — City Data 
Central Falis....... Providence. ...... 25.2t wed -020 7,390) 1.44) .011) 4,724 212 142 597) 5,065) 22,603; 2.25) .015) 897 62 7 
Cranston.......... Providence. ...... 60.0 | 7.20) .039 14,491; 2.82) .021) 7,072 235 924 965} 2,711 57,361) 6.73) .039) 1,147 73 98 
East Providence Providence. ...... 32.2 | 4.64) .026) 13,038} 2.64) .019) 6,848 275 470 762| 37,778 40,555) 4.04) .027) 1,259 87; 108 
re Newport.......... 41.0 | 5.90) .032 20,419) 3.97; .030) 9,065) 2,139 569) 1,015} 10,152 35,496) 3.53) .024) 866 60 74 
Pawtucket......... Providence. ...... 78.0 11.23) .061 55,725)10.84) .081) 16,887) 6,137) 3,241) 3,003] 19,507] 107,438] 10.69) .072) 1,377 95; 118 
Providence. ....... Providence. ...... 237.6 (34.21) .18 260,286/50.63) .378) 65,359) 658,753} 8,913) 10,860] 404,319] 450,970) 44.87) .304) 1,898} 131) 162 
EE dicterevuaand 28.81) 4.14) .023 8,807; 1.71) .012) 3,614 170 631 323 265 23,989) 2.39) .016) 833 68 7 
Westerly.......... Washington....... 11.0t' 1.58! .009 10,655; 2.07! .015| 3,726! 1,820 436 582 725 16,698! 1.66] .O0111 1,618] 105! 130 


t 1940 Census. 
$1942 Estimate. 


118} 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Greenwich, Conn. 
The Brightest Market in New England 


In Per Capita Purchasing Power 


Population: 34,000 — Estimated Annual Buying Power: $84,750,000. 


GREENWICH Is “No BOOM TOWN” 


Unaffected by changing economic conditions brought about by wars or depressions— 
Greenwich offers the Sales Manager a concentrated market where sales opportunities in- 
crease in proportion to the quality of his product—where year in and year out money is 
available to be spent—where sales costs are low—where quantity purchases per family top 
all other New England markets. 


Greenwich’s everyday per capita income is so high that even war time boom cities haven't 


equalled it yet—a permanent position at the top of the per capita income chart. 


GREENWICH, CONN., a Sales Manager’s Market 


Greenwich 

U.S. Tops U.S. 

Per Capita Income and Sales Average Greenwich Average by: 
Effective Buying Income ....... $1,165 $2,485 113% 
NG nas dk 0 de ea Rae 340 1,033 91% 
I ol o's ee we ES 147 268 82% 
Lumber Building Hardware ..... 27 46 70% 
Drug Store Sales .............. 22 40 82% 


Source: 1945 Sales Management Survey of Buying Power 


Greenwich, Conn. — ALWAYS A TOP MARKET FOR YOUR PRODUCT 


THE KEY TO THIS MARKET IS 


GREENWICH TIME 


AN A.B.C. NEWSPAPER 
Often Called: “The Best Suburban Daily Newspaper In America” 
Nationally Represented by: 

SMALL, BREWER and KENT, Inc., New York, Chicago and Boston 


May 15, 1945 


Certainly Rhode Island is a top 
state by all accepted measurements 
—with high income and retail sales 
per family—but it’s only half of 
the WJAR market. Five counties 
in Massachusetts and one in Con- 
necticut provide the other half and 
swell the sales totals of the WJAR 
advertiser proportionately. No 
matter what state the WJAR lis- 
teners live in, your chances of 
reaching them are better when you 
tell them—sell them via WJAR. 


NATIONAL REPRESENTATIVES: WEED & CO. NEW YORK—CHICAGO—DETROIT—SAN FRANCISCO—HOLLYWOOD 


THE OTHER HALF 


WJAR DAYTIME LISTENING AREA 


Income 
Population Families Retail Seles Income Per Family 
R. I. 694,500 198,000  $514,106,000 $1,005,052,000 $5.076 
MASS 938,200 264,662 — $508010,000 $1/139,987,000  $4/307 
CONN. 27/000 7.950 $19,950,000 $31,500,000 $3,978 
TOTAL 1,659,700 470,612 + $1,042'066,000 $2,176,539,000 $4'548 


WJAR NIGHTTIME LISTENING AREA 


Families 

178,000 
144,300 
322,300 


Population 
625,000 
517,350 

1,142,350 


R. | 
MASS. 
TOTAL 


$462,695 ,400 
$287,009,000 
$749,704,400 


Income 
Per Family 
$5,076 
$4,306 
$4,733 


Retail Sales Income 
$904,546,800 
$621 413,500 


$1,525,960,300 


PROVIDENCE, RHODE ISLAND 
BASIC NBC NETWORK 


RHODE ISLAND — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


IVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
AL EST. 
trie ESTIMATE - ESTIMATE 
UPS ey 
ITY Cc TY FOUR STORE GRO sale 
‘ — Total (in thousands of dollars) Saies Per Capita 
(in % % Dollars | % % 1944 Dollars % % 
thou- | of | of (in of | of in of of a» | eae 
sands) | State| U.S.A.j thousands)| State| U.S.A. Lum.- thousands)| State | U.S.A. Ratio io 
Food |General | Bidg- | Drug Dol-| to to 
Mdse. | Hdwre. lars | State | U.S.A. 
= Seren cot I--— 
West Warwick. .... re 18.2t| 2.62) .014 11,024; 2.14) .016) 4,183 1,058 638 19,746} 1.96) .014) 1,085 yee 93 
Woonsocket.......] Providence. ...... 48.0 | 6.91) .038| 37,688) 7.33) .055) 13,930] §,081/  1,800/ | 1,930} 33,248, 67,802) 6.74) | .046) 1,413 98} 121 
TOTAL ABOVE CIITIES............. 570.0 |82.07 el 439,503/85.49| .638) 135,408) 75,880) 17,364) 20,521 513,769) 842,658) 83.84) .568) 1,478 102) 127 
Se eae 604.5 |..... -546l 514,106|..... -747| 160, 95! 78,533) 20,972| 22,983 526, 046 1,005,052'.... -677! 1,447|...... | 124 


+ 1940 Census. 


For Rhode Island County figures, see page 178. 


Before using these figures, see explanation page 17. 


EVERYTHING IS UP IN WOONSOCKET 


Savings banks reported an increase of over $1,000,000.00 in deposits. 
socket had the highest percentage of Income Tax Returns in Rhode Island. 


W oon- 
Indus- 


trial Payrolls — $31,939,489.00 — an increase of 59% over 1939 levels. 


BUYING POWER IS HIGH 
Effective Buying Income per Capita, $1413 — 13% higher than in 1943 


Ratio to U. S., 121 


Retail Sales, $37,668,000.00 — an increase of 15% over 1943 
YES, EVERYTHING IS UP IN WOONSOCKET 


WOONSOCKET CALL Circ.—A.B.C. 9/30/44 — 21,480 


Rate 7 Cents per line 


96% City Zone Coverage 
71% Retail Trading Zone Coverage 


Represented by GILMAN, NICOLL & RUTHMAN 


SALES MANAGEMENT 


“Gus, look! A copy of 
The Buffalo Evening News*! 
Now we can find out what 


happened to Li’l Abner!” 


Middle Atlantic States—City Data 


NEW YORK— City Data The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 


’ 
1-1-1944 Cy» ESTIMATE GYD ESTIMATE 


COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 
% 70 944 Dollars 
of (in (in 
State thousands) S.A, Lum.- thousands) 


_ 
on 


888: 


8§3: 


6,750) . ° . 
350,950! 4.67' . 102,495 ’ 11,284] 684,742 4.03) .495 


71940 Census. Before using these figures, see explanation page 17. 
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ea 


* EVERYBODY'S DAILY 


National Representatives: SMALL, BREWER G KENT—New York—Chicago—Boston 


EVERYBODY'S BUILDING 


ONLY ONE NEWSPAPER 
SELLS BUFLOPOLE! 


Only one newspaper sells BUFLOPOLE’S $250,000,000 MARKET. 


One news- 


paper and only one—published in their own language—goes directly into the 
homes of over 200,000 hard-working, bond-buying patriotic Americans of Polish 
descent who have made BUFLOPOLE, New York State’s 6th Largest Market. 


EVERYBODY’S DAILY is the only newspaper that carries all the news of all the 
activities of these stalwart and industrious Polish Americans in the language they 


understand and know best. It is the newspaper that they depend upon to guide 


them in their daily living and buying habits. 


BUFLOPOLE, N. Y. 


€ 


NEW YORK— City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


Cc 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME —1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
“a | 7 ; é sd Whhole- oe ps 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %\ % Dollars | % | % scsi ns a aes % = 
thou- of of (in of of (in of of ] 
sands) | State} U.S.A.j thousands)| State) U.S.A Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A. 
Canandaigua.......] Ontario.......... 8.3 .07 6,838; .09) .010 1,695 631 450 -05; .006) 1,143 78| 98 
SE | 22.0 18 6,493; .09) .009 2,663 598 363 -14) +.017| 1,164 79| 100 
ER a cesexmae 17.5 14 9,525; .13) .014 2,811 1,345 763 -11} .014) 1,169 79, 100 
Cortland Cortland. 15.9t| .13 12,600; .17| .018) 3,161 2,042 750 -12| + .015) 1,357 93; 116 
RL £5eeaenice Chautauqua....... 21.0t) .17 8,525) .11) .012 2,677 1,677 588 -12) =.015) 1,075 73) 92 
cen cu saemai Chemung......... 46.8 .38 48,402; .64| .070) 12,027) 7,723 1,754 -43| .053) 1,689 as 145 
Endicott 2 ano 25.1 -20 12,225) .16| .018 4,035 1,345 475 -14) +.017| 1,015 69 87 
rs Oswego.......... 13.8} .11 7,100} .09) .010) 1,937) 1,079 763 -09) .011) 1,160 79, «99 
id cen ecene IS ak eletne 13.1f) .11 10,600} .14) .015 3,134 1,461 788 -11} +.013) 1,491 102; 128 
Glen Cove.........] Nassau 13.2 HM 9,125) .12| .013 2,677 647 538 -10} + =.012) 1,315 90; 113 
Glens Falls... . MR cecnveens 27.0 .22 18,700} .25| .027| 4,788 3,486 1,113 -16 020) 1,068 73 92 
Gloversville........] Fulton........... 21.9 -18 15,213) .20) .022) 4,358 2,341 1,188 -16} .020) 1,350 92) 116 
Hempstead Twsp.. .| Nassau 280.0 | 2.25 220,064) 2.93) .320| 76,200) 16,171; 13,925 2.60) .320) 1,694 116; 145 a 
Herkimer......... Herkimer........ 9.6t| .08 6,988} .09) .010/ 1,399) 1,975 225 -07} .009) 1,351 22 116 
Hornell. .... Steuben.......... 15.6f| .13 10,700; .14) .016) 2,717) 1,411 838 «11 014) 1,341 91) 115 
Pe ekcccsteons Columbia. .. 10.0 .08 8,413; .11) .012} 2,582 946 488 -08; .010) 1,398 ‘ 120 
SFP Tompkins........ 20.5 -16 18,538) .25) .027| 4,855) 2,789 1,150 -18| .021) 1,553) 106) 133 
Jamestown........ Chautauqua....... 43.0 35 31,740; .42| .046) 9,173 5,820 971 -33) .041| 1,404 96) 120 
Johnson City....... Broome.......... 18.07; .14 7,175; .10) .010) 2,529 ° 88 e141} +.013) 1,082 74 93 
Johnstown.........] Fulton........... 10.9 .09 5,575) .07) .008 1,802 . 288 -06; .008) 1,091 74 93 
Kenmore.......... RE 18.67) .15 9,813) .13) .014) 4,102 465 325 -12| .014) 1,141 78} 98 
0 ae Ulster 28.6t| .23 20,400; .27| .030| 6,456) 3,519 1,025 -20} .025) 1,303 89) 112 
Lackawanna....... Se 24.1t| .19 6,638; .09) .010 1,964 448 738 -15} .019) 1,136 77) 97 
Larchmont.........] Westchester. ..... 6.07; .05 5,738} .08| .008 2,892 116 388 04) .005) 1,117 76 96 
Little Falis........ Herkimer... ..... 10.5 -08 5,675) .08) .008 1,614 631 425 -06} .008) 1,093 75 ca = 
Bsc nxsececs ee 25.0 .20 15,875; .21| .023) 4,573 3,121 1,013 -16} .020) 1,197 82) 103 
Long Beach Ns cmadibne 9.1t| .07 5,925) .08) .009 3,147 349 238 -06; .007| 1,200 82| 103 
Malone........... Franklin.......... 8.7t| .07 6,675) .09) .010| 1,735) 1,046 500 -06} .007) 1,221 83} 105 
Mamaroneck....... Westchester...... 18.0} .10 6,550} .09) .010| 2,327 382 225 -09| .011| 1,286 88} 110 
Massena.......... St. Lawrence... .. 14.0; .11 6,863; .09} .010) 1,977 764 750 -08} .010) 1,010 69} 87 
Middletown... .... Orange 22.4%] .18 16,125} .21| .023| 4,170) 2,689) 1,038 -14) 018) 1,173] 80) 101 
ee Nassau. . 11.0} .09 7,988} .11| .012) 2,623 166 688 -08} .009| 1,266 86} 108 
Mount Kisco.......] Westchester. ..... 5.9t| .05 6,125} .08| .009| 1,950 199 775 .04| .005] 1,358} 93) 116 
Mount Vernon. ....]| Westchester... .. . 67.4 .54 46,075} .61| .067) 15,763} 3,452) 1,963 -53} + .065) 1,440 98} 128 
Newark........... Wayne........... 10.0 | .08 8,613} .11| .013| 1,345] 1,179 163 .05| .006| 943] 64) 9% 
Newburgh......... Orange 32.8 | .26 25,413! .341 .0371 7,693] 3,204] 1,013 -24| .0291 1,328) oti 114 
t 1940 Census * selosure Before ion page 17. 
| ioe Ectioaia. Withheld to avoid di using these figures, see explanation p E 
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SALES MANAGEMENT 


YOUR SALES POTENTIAL 
IN HEMPSTEAD TOWN 


HAS GROWN 217% 


Last year’s suit no longer fits. And last year’s market 


plans no longer fit the Hempstead Town market—which 


has grown 27% in family purchasing power . . . from 
$4657 to $5929. This $1272 gain per family invites a 
corresponding step-up of your sales and advertising ef- 


forts in this steadily expanding market. 


The Nassau Daily Review-Star, pioneer daily in Hemp- 


stead Town and a prime factor in the development of the 


market, is an integral part of daily life in 38,215 families 


embracing more than 120,000 people. Circulation— 
85% home-delivered to the housewives—is at its highest 
peak in twenty-four years ... and heading for new highs. 
Hempstead 'Town’s family newspaper makes your adver- 


tising copy part of the daily reading habits of these pros- 


perous families. 


INCOME PER FAMILY 


HEMPSTEAD TOWN _ NASSAU COUNTY..........0.. 00.60. e cece eee . $5672 
I re ne a ON i cai ones $4988 
$5929 


Published daily except Sunday—4c a copy 


HEMPSTEAD TOWN, LONG ISLAND, N. Y. 


Executive Offices: Rockville Cente, N. Y¥. — National Representatives: LORENZEN & THOMPSON, Inc., New York, Chieago, St. Louis, San Francisco 


May 15, 1945 [123] 


NEW YORK — City Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT. 


Scarsdale.......... 


COUNTY 


RETAIL SALES—1944__ 


ESTIMATE 

FOUR STORE GROUPS sale 

(in thousands of dollars) Sales 
% 1944 
of 
U.S.A. * | Lum.- 

Food |General | Bidg.- | Drug 
Mdse. | Hdwre. 


EFFECTIVE BUYING INCOME—1944 
ESTIMATE 


Per Capita 
Dollars % > 
(in of of | 
thousands)| State | U.S.A. - Ratio | Ratio 
0 - 


to to 
lars | State | U.S.A, 


Ss888 


S28sese Besse 


9.632/2,000,943) 1,054,079 


10.909'2,230,750' 1,120,647 


-024; 5,730) 1,494 
-009; 2,434 581 
-051) 11,392) 6,823 
-349) 67,930) 52,003 
-022} 4,317) 1,710 
-008; 1,991 149 
-007; 1,560 581 
-008} 1,264 531 


126,413) 141,4) 


2,313) 1 


3,624) 2,1 


Bees 


—~_ 
- 

Ww 

np 

a 


1,000 
288 
1,913) 1, 
10,985; 9, 
688 
100 
388 
325 
500 
825 
2,386) 3,223] 36,888) 
4,598) 4, 260, 52 
525 3,4 
250 3,923) 
1,918} 1, 36, 
1,644) 1,698] 78,388 
1,163 846] 18,3 
288 2,717 
588 4,244 
2,225, 1,752) 8,580 
2,088} 2,461] 51,294 


, 369 93 
,622) 111 
,432 98 
, 068 73 
»219 83 


2s 
on 


8 & 


8838 
Sesxe yssen 


a 
2 
] 


410) = 96 
363 93 
,380 94 
,518) = 104 
920 63 
,228 77 
+236) 76 
»381 94 
, 282 87 
348 87 


236,258 224, e00|22861064 


159,821; .88| .107| 1,598) 112 
260,268} 1.43) .175) 1,273 87 
7,359} .04) .005| 1,098 75 
15,378} .08) .010) 1,098 75 
90,320} .50) .061) 1,290 88 
128,750) .71| .087| 1,215 83 
43,841, .24) .030) 1,218 83 
18,104; .10) .012) 1,124 77 
7,541) .04) .005) 1,278 87 
64,578) .35) .044) 1,538) 105 
180,741; .99) .122) 1,291 88 
15,449,336) 84.68)10.409) 1,523) 104 


308, 143! 250,937'23055270 


18,242,915'...... 12.292' 1,466'...... 


For New York County figures, see page 186. 


. 
Monmouth... ..... .039|  6,073| 6,297] 584 23,785) .42| .016| 1,586, 113 
Atiantic.......... .101| 19,053] 10,248) 1,203 113,540 ‘ea -077| 1,892) 135 
Hudson.......... .054| 14,461] 2,356) 911 72,175} 1.26) .049| 973| 69 
baekiceenaned 012) 4,275} = 192) att 31,624) 55] .021/ 1,121) 80 
Leaieannnad .031| 9,571} 941) «1,087 54,444] .95| .037| 1,278 91 
Cumberland. ..... .022| 4,955) 1,801) 1,171 22,007 al .015| 1,223) 87 
Burlington........ .010| 2,119 475] «146 11,534) .20|  .008| 1,058} 75 
Camden.......... .120| 25,315} 14,594) 2,600 170,849} 2.98} .115| 1,367) 97 
Passaic........... .033] 8,115} 312) 4,060 53,881, 94) .036, 945) 67 
Camden.......... O11} 3,384) 441 94 17,159} .30) .012| 1,226, 87 
Morris........... 017; 4,439} 1,235] 706 16,664) .29| .011) 1,190] 85 
TOO .063} 14,476] 7,019} 887 123,104) 2.15| .083) 1,764) 126 
biagnidiiied .112} 25,125] 10,152} 4,605 157,467} 2.75| .106| 1,334 95 
ROR, cies seesxes 025; 5,098) 1,260 644 32,184) .56) .022) 1,694) 121 
Monmouth... 011] 2,441/ 323) S624 10,172) .21} 008) 1,453) 104 
Bergen........... 013 3,704) 160 46 22,678, .40| .015| 782| 56 
Bergen........... 063| 14,450| 7,849} 1,521 35,827} .62| .024| 1,433] 102) 
Hudson.......... 025} 11,259) 1,065} 1,044 76,394| 1.33] .051| 1,528) 109) 
Sea eRe: .045| 12,823) 1,687} 1,275 81,002) 1.41) .054| 1,350) 96 
Hudson.......... .182| 50,6931 6,580! 3,614 333,318} 5.82/ .225! 1,107! 791 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 1. 


SALES MANAGEMENT 


a 


—FQ ee 


coupe a conmanet nt: Soeneaneaias 


Fie et OTs ey 


STATION 
B 


STATION 


ALL 
OTHERS 


# MORNING INDEX 
8:00—12:00 N. 
Monday through Friday 


23.0 


7.8 


AFTERNOON INDEX 


12:00—6:00 P. M. 
Monday through Friday 


31.3 


3.1 


EVENING INDEX 
6:00—10:00 P. M. 
Sunday through Saturday 


National Reprasentdtives 


‘ 1. PET OEY & SON 


NEW YORK 


TO TRANSFORM PASSAIC BUYING 
POWER STATISTICS INTO SALES 


The SM “Survey of Buying Power” is the widely 
accepted guide to markets. 
where vital forces to stimulate buying can be most 
In the Passaic A.B.C. City 
Zone with 177,449 prosperous folk, that force is 
indisputably The HERALD-NEWS. 
tion, 91% home-delivered, is the ONLY means 
of raising sales to the level of the vast potential 
this rich industrial center promises. 


profitably applied. 


Largest Circulation of Any Newspaper 
Published in Passaic and Bergen Counties 


42,330 
THE HERALD-NEWS 


National Representative: 
THE JULIUS MATHEWS SPECIAL AGENCY 


Its statistics indicate 


Its circula- 


Net Paid A. B. C. 


DETROIT 


Survey of Buying Power 
Passaic A.B.C. City Zone 
Population 
Effective Buying Income $222,398,000 
Retail Sales ... 


Food Sales 


177,449 


. $107,044,000 


$ 38,024,000 


NEW JERSE Y — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CITY 


North Bergen 


eee 


Montclair.......... 


New Brunswick... 


Phillipsburg....... 
Plainfield......... 


COUNTY 


RETAIL SALES—1944 
ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1944 


ESTIMATE 


Lum.- 


Food |General | Bidg.- | Drug 


Mdse. | Hdwre. 


Per Capita 
% 2 =e : 
of of 
State | U.S.A. Ratio | Ratio 


Dol- | to to 
lars | State | U.S.A. 


7,007 445 507 
3,740 564) 1,258 
4,990 845 568 
4,559 "120 238 
3,359 705 247 


Middlesex........ 
a eee 


3,472 530 165 


24,732 


1,296) 92, 111 
43} .017| 1,660] 118, 142 
.37| 014) 1,361! 97)117 


[126} 


+ 1940 Census. 
11942 Estimate. 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pagt 17. 


SALES MANAGEMENT 


SS | = 


—_ 


TRY IT OUT IN NEW BRUNSWICK, N. J. 


Strategically located in Middlesex County, New Brunswick, the county seat, is the acknowledged ent of the ENTIRE STATE OF 
NEW JERSE It is the natural focal point for buying. 140,000 people spend more than $130,000,000 annually. A normally prosperous 
market, with 330 diversified industries, does NOT depend on war activities. 


GREATER NEW BRUNSWICK CHARACTER OF POPULATION 


New Brunswick’s city zone population is a growing 57 500, with Own-their-own-homes as a rule. Prosperous, forthright, busily 
a earn ty population iy! re 000. As ee — " of - occupied, with an intensely loyal pride in their “home town” 
State, trade, business, social functions concentrate here. Growt 4 ’ : : 
in all this area has been spectacular, even before the war. Agri- and their home town’s enterprises AND newspapers. A high 
culturally strong - - - new industries - - - Rutgers University employment record means extra spending money, good living and 
ye 7 sow , Jesney or Sen * ee 0 any J State real discrimination. A postwar municipal program assures maxi- 

ricultural College, all combine to tilt retail sales up to more : : 
a $50,00 000,000 estimated city zone average am «i income mum profitable reemployment for returning service men and 
$5,990.) ‘Growth al along the line. women. 


THE IDEAL TEST MARKET 


There is no better test market for national advertisers in America. Buying power plus an educated interest in advertising promotes 
“sampling sales.” The high opinion of local retailers of these two newspapers is another vital point. Advertising lineage, year after 
year, is in the leadership class. 


New Brunswick, THE DAILY HOME NEws _ Branch Office: 
512 Fifth Avenue, 


New Jersey Gh e Sunday Gimes New York, N. Y. 


NEW JERSE Y — City Data — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 


LOCAL EST. 
ESTIMATE ESTIMATE 


COUNTY FOUR STORE GROUPS 
: (in thousands of dollars) > Per Capita 
Dollars % , eee ee = : Dollars Y 
(in of | (in 
.| thousands) | State Lum.- thousands)| State 
Food |General | Bidg.- | Drug > 
Mdse. | Hdwre. 


eS Re ° ‘ ° 6,632) . ° 2,104 2,495 11,205 
Somerset . : . 10,581) . . 3,301 10,115 14,494 


10,337) . ° 3,906 25,699 
11,069) . ‘ 4,347 21,179 
9,755) . . 6,280 29,646 
95,065) 3. . 31,827 165, 600 
9,590) . . 4,135 22,054 


45,525) 1. ‘ 13,869 = 80,179 
15,243) . : 4,417 yj 8,732 
7 F 10,039) . = 3,980 20,705 
West New York... . . e ¢ 24,995) . d 9,611 957} 4,432 44,235 
West Orange x 3 . 9,277) . 4,696 31,055 


004 7,593) . . 3,202 6,750 
-021 7,593) . . 3,411 23,670 
-007 7,648) . : 2,785 12,247 


TOTAL ABOVE Cl ‘ ’ 2.006) 1,942,468)76.24) 2. 659,358) 303,618 73,911 1.816.400 3,867,312 


STATE TOTAL.... id 3.2051 2,546,274 3. 905,383! 315,846 . 94,471 2,037,795| 5,728,202 
For New Jersey County figures, see page 200. 
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-019) 4,630) 4,138 392] =1, 525) 24,394 
-107| 19,307) 14,528 ° 2,315] 68,303} 119,800 
-070) 14,557) 9,297 1,521} 31,917 74,502 

° -018} 4,936) 1,072 544) =1,963 18,195 
16,314) . -024) 4,723) 2,743 510} 6,531 18,758 


6,065 -009} 2,142) 1,588 206 13,830 


33,397) . -049) 12,636) 3,330 1,686) 68,387; . 

7,670 -011) =2,302) 1,324 390 10, 694 -007 
17,094 -025) 5,192) 2,171 588) 20,830 014 
15,599) . -023} 4,898) 1,272 677 24,178 016 


#888 32 &8SS45 


ne 
= 
oa 


. 25,205 -037} 6,692) 4,749 815} 15,145 27,762 019 
Washington . . 7,314 011; = 2,823 674 207 865 13,464) .13] .009 
Lackawanna . 10,068 ‘20 -015' = 3,511 744 7 =1,933 20,078} .191 .014 


11940 Census, *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
$1942 Estimate, 
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Harrisburg again heads the list of 11 biggest markets 
in Pennsylvania markets in per capita income—$1504. 


It takes people with a lot of money to spend to make 


a tip top market. 


That is why so many manufacturers use Harrisburg 
as a test market and run their campaigns in 


Che Patrint ad Che Evening News 


OVER 80,000 NET PAID DAILY 


LARGEST NET PAID CIRCULATION IN PENNSYLVANIA 
OUTSIDE OF PHILADELPHIA AND PITTSBURGH 


National Representatives . 


KELLY SMITH CO. 


ee 


PENNSYLVANIA — City Data — (Continued) 


The “‘SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
ciTY COUNTY FOUR STORE GROUPS sale 
Tota! (in thousands of dollars) Sales Per Capita 
(in %)\| % Dollars | %| % 1944 | Dollars | % % 
thou- | of of (in of of (in of of 
sands) | State| U.S.A.] thousands)| State} U.S.A. Lum.- thousands) State | U.S.A. Ratio | Ratic 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | USA 
RL, cc csmaat an Cumberland. ..... 15.4t| .17 -22| .016) 3,105) 1,776 766 1,265) 15,890} .15) .011) 1,032 90} 8 
Carnegie.......... Allegheny......... 13.0 .14 -17| .012| 3,427 664 571  R 15,466 -14| 1.011) 1,190) 104) 12 
Chambersburg... .. Franklin.......... 15.4 -17 -25; .018| 3,189) 1,604 611 8, 17,229 -16} .041) 1,119 92) & 
Charieroi.......... Washington....... 11.2 12 -23} .017| 2,978) 1,851 582 8,758) 11,376 -11| =.008) 1,016 89) 8 
Cheltenham........ Montgomery...... 19.17; .21 -13} .009) 2,415 be a | — ee 23,795 -22| .016) 1,246 90; #8 
EA Delaware. . 80.0 | .86 1.24) .091) 20,195) 8,440) 1,465 15,320] 109,255) 1.03) .074) 1,366) 119) 117 
Claiston...... 00... Allegheny........ 16.4{| .18 -13} .010) 3,005 304 304; 286)........ 16,100} .17| .012) 1,104 96) = 
Clearfield.......... Clearfield......... 9.4t/ .10 -15) .011} 2,424) 1,179 686 3, 9,651; .09) .007| 1,027 90} 8 
Coatesville. ....... Chester.......... 15.5 | .17 -24| .018) 3,602 855 885 9,407 16,093; .15) .O011) 1,038 85, & 
Connelisville.......}] Fayette........... 14.4t) .16 -21) .016) 3,558) 1,410 429 1,948 13,435 -13} .009}) 933 81 8 
Datcebcenndns Delaware......... 10.3} .11 -14| .010) 4,592 596 105; 3s 261}........ 13,298} .12) .009) 1,291) 113) 11 
SD issacennnee Washington....... 15.0t) .16 -13} .009) 2,472 963 205 675 12,458} .12) .008| 831 73) «= 
Dormont. ........ Allegheny........ 13.0t| .14 -15| .011) 2,438 : 91 370 15,466) .15) .010) 1,190) 104) 10% 
Doylestown........ ERE 4.8 | .05 -13} .009) 1,858 979 | fa 3 eee 7,750} .07| .005| 1,615) 141) 1 
I a nceisteritakaes Clearfield 11.5t] .12 -19] .014) 3,736) 2,182 446 10,2 11,998} .11| .008) 1,043 | 
Duquesne......... Allegheny........ 21.0] .23 -13| .010) 3,345 435 471 415 23,630) .22| .016) 1,125 98} #& 
ee eit ns Northampton...... 37.0 | .40 -62| .046) 9,606) 6,413 842 15,915) 44,989} .42| .030/ 1,216) 106) 1% 
Eliwood City....... Beaver-Lawrence..| 13.7{) .15 -17| .012) 2,688 887 493 214) ~=1,132 12,608} .12| .008) 920 80) 7 
RE Re ee 127.0 | 1.37 1.81] .133] 27,652} 15,796} 3,020/ 2,635] 52,982) 163,985) 1.54) .110| 1,291) 113) ‘11! 
RE Venango.......... 9.9f| .11 -15| .011) 2,606 ° 334 288} 1,555 12,851] .12| .009) 1,298) 113) ‘1! 
Greensburg........ Westmoreland 17.2 | .19 -39| .028| 4,690) 4,748 948 834] 13,635 16,666) .16|) .012) 969 85, 8 
Greenville......... Mercer.......... 8.1t| .09 -14) .011| 2,326 749 14 _ Sea 10,120} 10} .007} 1,249) 109) 1 
Hanover........... REE 13.7 .15 -22| .016) 2,634) 1,574 727 i 18,395, 17] .012| 1,343] 117) 1 
Haerisburg Dauphin.......... 88.7 | .96 1.55! .114' 18,725! 13,930} 1,265' 4,644 94,475) 133,416| 1.25] .090| 1,604] 131! 12 
+ 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page YD. 
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Marketmaids on the cobbled colonial street, at the 
ancient sign bought cane baskets . . . to be brimmed with 
treasures—East Indian spices and fresh snared shad, ox-cheek 
and oznabrigs, Bohea tea, a blue stone dish, “‘figur’d fabrics, 
chinces, cambricks’’, silk knee garters, Whitechapel needles 
newly brought by latest brig from London town, and St. Kit’s 


spirits for the master’s melancholy . . . 


Sympo of the modern newspaper could well be the cane 
carryall . . . for the press is the great basket which brings the 
chattels of commerce to the marketplace . . . the wares, elixirs, 
and merchandises which call out the city’s Dutch dollars and 
copper shillings . . . the precious stuff that adds adventure to 


life and joy to living. 


PuiLADELPHIA’S pannier is The Inquirer . . . on its panoramic 
pages are spread the wonders of the world . . . and here sellers of 
staples and vendors of visions find their most productive 
pennysworth. Advertisers of the first quality find favor—because 


The Inquirer’s audience favors quality first. 
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PENNSYLVANIA — City Data — (Continued) 


CITY 


COUNTY 


RETAIL SALES—1944 
Lip ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 


The “SM” symbols mark original, excly. 
sive estimates hy SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME—1944 


Lum.- 
Food |General | Bidg.- | Drug 
M Hdwre. 


.01 15,636) .31 
-007 6,597) .13 
11,881) .23 
8,682) .17 
13,505) .27 
47,456) .93 
11,671) + .23 
9,103) .18 
58,840) 1.16 
6,891; .14 
6,438) .13 
7,133) .14 
19,857) .39 
13,427] .26 
9,124) .18 
31,649) + .62 
41,875) .83 
8,894) .17 
6,163) .12 
17,880) .35 
8,344) .16 
6,433) .13 
9,938) .19 
32,316) .64 
19,798) .39 
25,975) .61 
14,965) + .30 
1,276,284) 25.15 
6,290) .12 
590,296) 11.63 
10,954) .22 
17,356) .34 
21,923) .43 
7,704) .15 
78,314) 1.54 
75,465| 1.49 
13,625) .27 
21,329) .42 
10,067; .20 
7,881) .16 
6,921; .14 
8,217) .16 
10,918) .22 
6,172) .12 
7,809) .15 
6,625) .13 
6,476) .13 
29,206) .68 
38,132) .75 
6,189} .12 
20,336) .40 
25,011) .49 


-008 6,338) .13 
010 15,279) .30 
-061 67,617) 1.33 
023 16,114) .32 
03 35,565) .70 
044 52,340) 1. 


8888 8222: 


38 


8,225) 5,480 406 
5,708) 1,147) 1,125 


3,658 238 
2,177) 1,759 480 
12,154] 12,121) 1,540 
2,401 371 329 
3,032 . 122 
3,001; 1,247 354 
4,515) 3,535 767 
3,833) 2,387 611 
2,715; 1,793 450 
8,725) 3,414) 1,035 
16,475) 5,984) 1,039 
3,536 427 562 
2,384 654 126 
4,801) 2,953 671 
2,976 704 4 


2,295) 1,238 181 


4,787; 2,391 698 
336,045) 344,053) 22,741 
2,295 611 333 
150,493) 184,004) 13,695 
3,116) 1,457 394 
4,887; 2,160 465 
4,543) 6,193 183 
2,548) 1,294 293 
23,730) 11,783) 2,283 
21,620) 12,954) 2,562 
4,048) 2,083 . 
5,447| 4,155) 1,027 
2,654; 1,181 371 
1,532 696 
2,066 " 179 
2,371) 2,344 335 
3,407) 1,725 403 
2,189 591 
2,941 795 761 
2,442 554; = = 703 
2,635 353 298 
6,405} 7,318) 1,028 
11,171; 3,701) 1,482 
2,313 457 261 
3,786) 10,529 610 
8,092) 3,906) 1,151 
1,887 580 220 
4,646) 1,551 672 
19,727; 19,050) 1,609 
6,263) 1,132 632 
9,205} 6,040) 1,550 
13,155) 10,330) 1,089 


TOTAL ABOVE Ci 


4.009] 3,735,670)73.64 


5.426) 1,018,392) 843,610) 102,807 147,009], 420 6,552,613 


STATE TOTAL 


eer. See ee eee eee ee ee 


| 7.286! 5,074,207! ales 


7.370|1,520,3765 905,165 176,857 


+ 1940 Census. 
11942 Estimate, 


130} 


*Withheld to avoid disclosure. 
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185, 450'6,383,413'10, 620,424 


For Pennsylvania County figures, see page 1 
Before using these figures, see explanation page 1. 
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AMERICAN BROADCASTING COMPANY» 


June 15, 1945, WCAE and American 
Broadcasting Company become partners 


in Pittsburgh ... and we're going to make 
a hot combination. 


American’s star-studded network features 
plus WCAE’s local programming skill and 
merchandising “know-how” add up to the 
kind of broadcasting service that builds 
audience and sales. 


We'll have Pittsburgh by the ears with such programs as 
Breakfast Club, Breakfast in Hollywood and Glamour Manor 


..- @ top-flight string of shows that we plan to promote to 
the hilt. 


We'll keep ’em listening with our “Tune Factory” program 
(a simple, yet amazingly successful, formula of news and music) 
... plus the most popular juvenile shows in radio. 


On the evening... 


We'll really go to work on those big American night-time 
shows. Winchell, Quiz Kids, March of Time, Spotlight Bands and 
all the rest are down in our book for extra-heavy promotion. 


If you have a sales job to do, look to WCAE and 
American—the right combination for the Pittsburgh market! 


5000 WATTS + 1250 KILOCYCLES , 
THE KATZ AGENCY, Inc. 
New York Chicago Kansas City ~ 


Los Angeles Atlanta Dallas 


San Francisco Detroit 


GETS RESULTS in PITTSBURGH 


May 15, 1945 


WHIO Covers 


Responsive both 
Now and Postwar 


| MPORTANCE of the diversified peacetime 
products of Dayton’s 456 industrial plants prom- 
ises continued high employment. Miami Valley’s 
diversified money crops mean prosperous farm 
homes. Together they present a solid founda- 
tion for postwar business . . . a worthy market 
for cultivation now through WHIO. 


News: UP, INS, PA plus CBS’ best 
5000 Watts Neer Basic CBS 


National Representatives: G. P. Hollingbery Company 


Southeastern Representative: Harry E. Cummings 


East North Central States—City Data 


— 5} The “SM” symbols mark original, exclu 
OHIO City Data sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE SM 4 ESTIMATE 
ot ne ae eee Ga tee Soo = Whole- on on 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in | % | % | Dollars | %| % | _ 1944 | Dollars | % | % |___— 
thou- | o of in of (in of of 
sands) | State/ U.S.A.| thousands)| State! U.S.A. | Lum.- thousands)! State | U.S.A, Ratio | Rati 
Food (General | Bidg.- Dol- | to to 
| Mdse. | Hdwre. lars | State | U.S.A. 
ee bccacciues 282.5 4 14) 208,345) 5.10) .302) 56,908; 51,629) 8,398 457,618} 5.12) .308) 1,620) 123) 139 
Alliance........... | Se 26.7 39 16,370; .40| .024) 4,588) 3,290) 1,042 32,085 36} .022) 1,202 92; 103 
RES Ashland.......... 12.5 18 10,956; .27| .016) 2,542) 1,553 638 18,684 21; .012] 1,495) 114 128 
Ashtabula......... Ashtabula. ....... 26.2 38 18,067; .44) .026) 5,004) 3,284) 1,273 31,215 35] .021) 1,191 91; 102 
cen anced Pct cccenacs 7.7¢| .11 9,413) .23) .014) 2,300 731 505 8, 246 09} .005) 1,071 82; 
Barberton. ........ Pe 28.0 41 14,256; .35) .021) 4,500) 1,007 703 31,662 35; .021) 1,131 86; 9 
de airead Belmont.......... 13.8t| .20 7,261; .18) .011; 2,639 626 613 12,865) .14) .009) 932 71 80 
Bellefontaine....... Misssktdensas 10.0 15 8,393) .21| .012) 2,080) 1,390 425 13,693) 15) .009) 1,369) 104) 117 
Bowling Green... .. eer: 7.2¢| .11 7,274; .18| .011) 1,787) 1,640 608 10,878 12} .007| 1,511) 115) 129 
Bucyrus........... Crawford......... 10.4 | .15 7,472) .18) .011) 1,881 757 651 14,725 16} .010| 1,416 - 121 
Cambridge......... Guernsey 15.0t| .22 10,381; 1.25) .015) 2,767) 1,880 335 14,723) .16| .010) 982 75, & 
See RES 120.0t) 1.76 92,403) 2.26} .134| 24,613) 14,750) 6,083 172,688} 1.93) .116] 1,439} 110) 12 
Chillicothe......... a 20.17; .30 17,026; .42) .025) 4,705) 2,030 667 21,331) .24) .014) 1,061 81) 31 
Cincinnati......... Hamilton......... 464.7 | 6.81 387,406) 9.48] .563| 103,881) 79,087) 9,382) 17,976]1,279,798] 863,841) 9.66) .582) 1,859 142) 158 
Cleveland......... Cuyahoga......... 903.2 |13.24 755, 189/18.47| 1.097) 184,942/ 180,045 ag 1,578,500) 17.65) 1.063) 1,748) 133) 150 
Cleveland Heights. .| Cuyahoga......... 55.0 81 25,849) 1.63) .037) 14,423 500 98,019} 1.10} .066| 1,782) 136) 158 
Columbus......... Franklin.......... 327.6 | 4.80 250,545) 6.13) .363) 68,070) 50,311) 10,204 464,465, 5.19} .313) 1,418) 108) 122 
Conneaut.......... Ashtabula........ 9.4 14 6,726; .16| .010) 2,227 704 452 11,712} .13] .008) 1,246 95) 107 
Coshocton......... Coshocton........ 9.8; .14 10,430} .26) .015) 2,905) 1,551 505 15,757} .18| .011) 1,608} 123) 138 
Cuyahoga Falls... Summit.......... 23.7| .36 10,869} .27| .016] 3,902 362 595 29,838} .33| .020| 1,259) 96, 108 
| EEE Montgomery 250.0 | 3.67 192,788) 4.72) .280| 50,539) 41,304) 7,262 362,940} 4.06 .244| 1,452 111) 128 
t 1940 Census. : *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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{132] SALES MANAGEMENT 


“Somebody keeps cutting in and saying, ‘Solid Cincinnati reads the Cincinnati Enquirer’” 


It’s the newspaper that gives you a direct connection with the solid, 
substantial, thinking citizens of this solid market. The Enquirer just 
naturally appeals to them. Streamlined. Crisp. Easy to read. Packed 
with top features. They recognize The Enquirer as the newspaper with 
its feet on the ground but its eyes ahead. 


The Cincinnati Enquirer is represented by Paul Block and Associates 


[133} 
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POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale Per Capita 
Total (in thousands of dollars) Sales oa 
(in % | % |. Dollars | % Dollars | % 
thou- | of | of (in | (in of . 
sands) | State) U.S.A./ thousands)| State} U.S.A. thousands)| State | U.S.A. Ratio | Ratio 
Food |General Dol- | to to aa 
lars | State |U.S.A, Anders 
Defiance.......... Defiance 10.1] .15] .008 7,552} .18| .011| 2,179 12,969} 15] .009) 1,284) 93) 119 bedior 
Delaware.......... Delaware......... 8.8 | .13] .007 8,033] .20) .012) 1,834 13,614) ©.15] .009) 1,530) 117) 131 Bloom! 
RES: Tuscarawas....... 9.7t] .14) .008 8,314) .20) .012|) 2,033 10,640} .12| .007| 1,097) 84] 4% Brazil. 
East Cleveland..... Cuyahoga......... 39.5t| .58} .031) 16,137) .39] .023] 4,377 71,830} .80) .048) 1,818] 139) 15 Cohumt 
East Liverpool... .. Columbiana. ...... 21.3] .31 19,869] .49] .029) 6,039 31,603} .35| .021) 1,484 Conner 
SE ER 30.0] .44 19,662} .48] .029] 5,858 35,752} .40| .024] 1,192 ~_ 
Findlay............ Hancock......... 22.0 | .32 15.618} .38] .023] 4,077 26,094) .29| .017| 1.186 East 
Festoria........... Seneca-Hancock 13.5t] .20 9,981] .24) .014) 3,043 14,482} 16] 010) 1,073 Ekhar 
Fremont.......... Sandusky......... 15.0] .22 13,138] .32| .019) 3,245 16,313] .18| .011) 1,088 Etwoot 
Greenville......... Darke 8.0} .12 7,867; .19] .011| 1,910 11,544] .13]  .008) 1,443 — 
Hamilton.......... eee 53.6] .79 32.210] .79| .047| 9,935 69,337) .78| .047| 1,294 Fert 
Ee Lawrence......... 17.1t] 25 10,262} .25] 015) 3,136 13,460] .15| .009) 787 Frank 
REE Portage.......... 10.5 | .15 6,870} .17| .010) 2,293 11,675] .13] .003) 1,112 
Lakewood......... Cuyahoga. . 72.0 | 1.08 34,484) .84] .050) 11,816 122;114| 1.36] .082| 1,404 , 
Lancaster.......... Falrfield.......... 21.9%] .32 15.287] .37| .022) 4,328 19,807} .22) .013] 904 ee 
Ms cacconahcasl |” RR 52.0] .76 35,294) .86| .051) 7,369 60,686} .68| .041| 1,167 ain 
EE Lorain........... 48.2 | .71 26,471) .65| .033) 9,067 57,711} .65| .039) 1,197 wren 
Mansfield......... Richland. ........ 42.5 | .62 34.010) .83| .049] 98.380 51,992} .58| .035| 1,223 de 
Marietta.......... Washington 16.5 | .24 12,509) .31] .018] 3,140 16,059} .18| .011) 973 
| Te Marlon........... 35.2 | .52 20.278] .50) .030) 5,551 34,988} .39| .023) 994 a 
Martins Ferry...... Bolmont.......... 15.5 | .23 7,160} .18] .010| 2,779 13,019} .15 009 840 ion 
Massillon.......... | 30.8 | .45 19,148] .47| 023) 5,827 35,747, .40| .024] 1,161 Mari 
Modina........... Medina.......... 4.4¢| .07 6,916] .17] .010) 1,488 5,203}  .06) .004| 1,182 oe 
Middletown........ MR ctcovhaced 33.0 | .48 23,095) .57| .034) 7,368 41,137] 48} .028) 1,247 
Mount Vernon..... Se 10.1t|  .15 10,156] .25| .015) 2,424 12,891} .14| .009] 1,276 a 
Newark........... Licking.......... 36.0 | .53 23,172] .57| .034) 6,769 38,745, .43| .026] 1,076 Now 
New Philadelphia...| Tuscarawas....... 13.0] .19 9,317] .23| .014) 3,188 16,291] .18] 011] 1,253 Now 
Rc daavecaues Trumbull......... 17.6 | .26 7,633] .19] .011| 3,150 17,260) .19 a] 986 a 
Norwalk........... Huron........... 8.2t| .12 7,017} .17| .010| 1,359 9,642} .11] .006) 1,176 
Norwood.......... Hamilton......... 35.5 | .52 20,834) .51| .031) 7,581 54,690] .61) .037| 1,541) 117) 132 _ 
Painesville........ BN  issedveds 13.5 | .20 13,120} .32| .019) 3,385 16,404) .18] .011/ 1,215} 93) 104 ne 
a a 19.0 | .28 11,491] .28] .017| 3,025 20,279} .23| .014) 1,067) 81] 91 Sha 
Portsmouth. ....... | NEES ONE: 35.5 | .52 29,878] .73| .044) 7,844 49,622) .56] .033) 1,398} 107) 120 pw 
Ravenna.......... Portage.......... 8.5] .13 7,731] .19] .011| 2,342 11,554) 13] .008] 1,359} 104) 118 
Ree Columbiana....... 12.8t] .19 11,801} .29] .017) 3,491 13,137] .15| .009| 1,026), 78, be 
Sandusky.......... ___ TE 28.5 | .42 18,619) .46) .027) 5,180 39,429} 44) .027) 1,383} 105) 119 Vine 
Shaker Heights. ...] Cuyahoga......... 25.5] .37 8,274) .20| .012| 3,812 35,399} .40| .024) 1,388] 106) 119 Wat 
“ae re 11.0] .16 8,115} .20) .012| 2,308 11,666} .13) .003] 1,061) 81) 9 Was 
Springfield......... ae 82.0 | 1.20 49,350] 1.21] .072] 15,814 99,040) 1.11] .087) 1,208) 92) 104 pal 
Steubenville....... Jefferson......... 34.1 | .50| .027] 34,837) .85) .051| 9,324 41,501] .46) .028} 1,217) 93) 10 ” 
. ee. Seneca........... 17.5 | .26) .014) 12,207] .30) .018] 3,100 17,383] .19] .012| 993) 76) 85 St: 
MIR vs ciccsscasce EIS. 285.0 | 4.18] .224] 230,350] 5.64] .335| 61,207 450,760) 5.06} .304] 1,682) 121) 138 — 
_ 2 Miami........... 12.0] .18] .009 7,808} .19) 011) 2,157 12,304, .14] .008| 1,025) 78] 88 
Urbana Champaign....... 8.5 | .12) .007) 6,720} .16) .010} 1,703 11,324] .13] .008} 1,332) 102) 114 T 
Van Wert..........] Van Wert......... 9.2] .13 ron 8,216] .20| .012} 2,030 12,840} .14) .009/ 1,396] 106) 120 = 
AS Trumbull......... 56.0 | .82) .044] 34,326) .84] .050) 9,515 57,659}  .64) .039} 1,030) 79) 8% 
Washington Court Alt 
Sc cesceass Fayette........... 9.4t| .14| .007) 9,810} .24] .014) 2,118 9,967] 11) .007/ 1, Au 
Wilmington........ Clinten........... 6.0¢| .09) .005 6,450} .16] .009} 1,382 8,694) .10| .006] 1,449) 110) 124 Bel 
Wooster........... Wayne........... 12.5 | .18| .010) 13,337 a .019} 2,797 15,626} .17| .011) 1,250) 95) 107 8a 
Be 
Ee» Greene........... 10.6t] .16} .008 8,605] .21| .012| 2,236 11,113] .12| .007| 1,048} 80) 
Youngstown... ... Mahoning- Bl 
Trumbull....... 168.0 | 2.46) .132] 132,213] 3.24] .192] 35,360 222,061) 2.48] .156| 1,322) 101) 113 Bh 
Zanesville......... Muskingum....... 37.51; .55) .029} 29,534) .72| .043| 7,550 46,108} .52| .031| 1,230) 94) 16 Ca 
— Ca 
TOTAL ABOVE CIITIES............. 4,277.6 02.73 3.360] 3,250,082|79.50 4.729 876,421 620,114 105,592 130, 254}4811,813] 6,426,060 71.85] 4.330] 1,502) 114) 129 . 
ee 6,819.5 |..... | 5.357] 4,087,870)... 5.937/1,152,720 682,850! 201,806 153, 832]5,202,430} 8,944, 102| are | 6.028) JS = 112 : 
t 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. $ 
11942 Estimate, ~ 
k 


Time Savers for Ready Reference: the index to city and county data by states and sections, 
page 4; by, states alphabetically, page 344; advertisers’ index, page 342. 
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CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
: ESTIMATE 67D ESTIMATE 


FOUR STORE GROUPS 

(in thousands of dollars) 

Dollars % D 
0! 


(in of (in 
thousands)| State E thousands) 
General 


31,670) 1. . 57,989 
8,342) . . 16,878 
32,615 
11,601 
20,971 


Connersville ‘ é o ° el 6,03 15,855 
Crawfordsville 7 ‘ ° ° 5,293 18,972 
East Chicago J i F a d 19,430 42,900 
1,046] 13,340) 42,309 

115] 1,893 14,763 


5,047 220,380 
22,116 
165,063 
18,374 


| 101,841} 208,174 


90,040 
19,012 
836, 420 
43 ,321 
47,835 


17,187 


13,366 
37,618 
13,005 


18,365) 15,132 3,525 158,411 


13,218) 13,446 2,701 106,786 
2,074; 1,720 355 
3,071) 3,701 559 
1,706 733 304 
1,785 * 7 


TOTAL ABOVE CI .3 |51.67| 1.373] 1,266,101|70.76| 1.839] 294,244] 240,434 54,891 1280] 2,654,474 


STATE TOTAL.... . 2.657! 1,789,242 442,607' 282,547 83,748 1,675,013 3,986,619 
For Indiana County figures, see page 218. 
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a 


21,937} .52| . 7,154 34,465 
= 31,806] .75| .046| 11,370 72,304 
Belleville, 16,935} .40| . 5,750 30,124 
Belvidere... UW. 5,776} .14| . 2,249 9,575 
Berwyn. . Bt] 64] 16,528} .39| . 5,908 73,768 


Bloomington... . 9]. z 28,016) . : 7,482 1,125] 16,677] 45,256) . .030 
Blue Island... OR 6t| .22) . 9,752} .23) . 4,134 336] 6,305]  20,521/ .20) .014 
Cairo at. 6,699} .16) . 1,957 . 14,384] .14) .010 
7,544) .18| . 2,322 15,055] .15) .010 
14,193] .33| . 3,548 20,092} .20) .014 
27,8991 .66! . 5,783 1,521| 26,125 37,450! .37| .025] 1,492} 112 


¥ 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
$1942 Estimate, 


Aurora 


—— 


Help, please! One-fourth of all questions about the Survey of Buying Power wouldn’t have to be asked if readers 
had read the explanations starting on page 17. 
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POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOem, a" 67D ESTIMATE ESTIMATE 
mi Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
vom % * een | & re (in thousands of dollars) oy Sten % ™ Per Capita 

thou- | of " (in of | of (in of of Si 
sands) | State) U.S.A./ thousands)| State] U.S.A. Lum.- s)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- Dol- | to tot 
Mase. lars | State | U.S.A, 
Chicago........... eer” -352.1 |44.31) 2 2,393,431/56.45| 3.475) 518,089) 786,850) 53,936 5,662,332) 56.02) 3.815) 1,689) 126) 145 
Chicago Heights... .| Cook. . 23.0 | .30 12,064) .28) .017) 3,915) 3,130 698 28,215} .28) .019) 1,227; 92) 195 
thissweveste rer ef ae 24,190) .57| .035) 7,834) 2,238] 1,272 72,318} .72| .049) 1,118) 84) 9 
Danville........... Vermilion.........] 36.9t| .49 26,659) .63) .039) 7,811) 5,556) 1,550 47,087, .46| .032| 1,276) 96) 199 
ee a 63.5 84 45,451 1.07) .066) 12,268) 9,726) 3,462 76,425, .76) .051) 1,204) 90) 19 
De Kalb. De Kalb 11.0 15 8,774) .21| .013) 2,775) 1,511 425 11,447; .11| .008) 1,041 78) 89 
Des Plaines....... Ee 10.5t|) .14 5,888} .14) .009) 2,168 427 9,042} .09) .006) 861 64) om 
Sienen be cies es Eee 13.0 17 9,401; .22) .014) 2,944) 1,726) 1,052 14,923} .15) .010) 1,148 86} 8 
Downers Grove. ee 10.0 13 6,075) .14| .009) 2,354 486 497 10,075; .10 1,008) 75) @ 
East Moline....... Rock Island....... 13.5] .18 5,352} .13| .008| 2,250 192 457 15,545, .15) .010) 1,151 86} 4 
East St. Louis...... eee 80.0 | 1.06 46,731) 1.10} .068) 15,250) 7,374) 2,577 102,754) 1.02) .069) 1,284 96; 110 
Edwardsville....... Madison........ 8.3] .11 5,881; .14) .008) 1,755 476 592 10,038; .10) .007| 1,209) 90) 1% 
Gigin...... Kane-Cook...... 40,0} .53 24,719) .58) .036) 7,344) 5,418) 1,272 53,874) .53) .036) 1,347) 101) 115 
eee Du Page......... 15.6 .21 8,056) .19| .012) 3,404 489 650 23,739} .23) .016) 1,522) 114) 1% 
ee eatdied cans 70.0 | .93 57,059) 1.35) .083) 18,948) 12,607| 1,667 113,291) 1.12) .076) 1,618) 121) 13% 
Forest Park Cook... 16.0 | .21 8,749) .21) .™13) 5,608 172 659 23,573) .23| .016|) 1,473) 110) 12% 
Freeport........... Stephenson....... 24.1) .32 17,240) .41| .025) 5,516) 2,975) 1,510 27,800} .28| .019) 1,154) 86) 9% 
Galesburg......... _ See 30.0 | .40 20,376) .48) .029) 5,304) 3,993) 1,575 37,206! .37| .025| 1,240 93) 10 
Granite City....... Madison......... 25.0t) .33 10,834) .26) .016) 3,909) 1,059 910 24,148) .24) .016) 966) 72) 
Harrisburg........ i cdenaan an 11.5 | .15 7,537, .18| .011) 2,170 798 512 9,565, .09) .006) 832 62) 71 
A! | eee 19.9 | .26 7,043} .17| .010) 2,867 685, 497 18,624) .18| .013) 936) 70) 8 
Highland Park... .. ee 15.5 | .20 9,473) .22| .014) 3,970 743 504 19,551; .19) .013) 1,261 94) 108 
Jacksonville. ....... Morgan.......... 20.0 | .26 13,528) .32| .020) 3,052) 2,643 935 18,038} .18| .012) 902) 68 7 
Rs kvndenocunde ean tesesaaes 46.6 | .62 34,824) .82) .051| 10,405) 10,146) 1,620 60,803; .60) .041/ 1,305) 98) 112 
Kankakee......... Kankakee........ 23.5 | .31 21,145} .50) .031) 5,169) 4,566) 1,662 26,718} .26) .018| 1,137 85) 9 
Kewanee.......... EE: 19.5 | .26 9,534) .22) .014) 3,037) 1,842 780 18,937; .19) .013) 971 73) 8 
La Grange......... RS 10.9 14 10,100) .24) .015) 3,940) 1,130 673 15,742} .16) .011) 1,444) 108) 124 
La Salle........... La Salle......... 13.0 17 9,392) .22) .014) 2,215) 1,258 501 13,185) .13) .009) 1,014 76) 87 
eee Logan. . 12.8 17 7,634) .18) .011) 1,928) 1,087 970 10,850} .11| .007) 848 63) 73 
Macomb.......... McDonough. ..... 9.0 | .12) .007 6,917; .16) .010) 1,674) 1,538 620 11,271; = =.11) +.008) 1,252) 94) 107 
Mattoon........... ee ns 16.5 | .22| .013] 11,921} .28) .017) 2,807) 1,891) 1,286 17,441 -17| 2012) 1,057 79) «= 
Maywood.......... ae 26.7t| .35) .021 9,440} .22) .014) 4,162 306 477 40,408} .40) .027) 1,513) 113) 130 
Sa Rock Island... 39.5 | .52) .031 29,683) .70) .043) 6,663) 7,703) 1,680 56,343) .56) .038) 1,426) 107) 122 
Monmouth. ....... Warren......... 9.1 | .12) .007 7,369) .17) .011) 2,130 731; 1,084 11,633} .12) .008) 1,278 96} 110 
Mt. Vernon........ Jefferson........ 16.5 22| + .013) 11,237; .27) .016) 2,599 *| 1,120 12.189} .12} .008) 739 55} 63 
Murphysboro. ..... Jackson........ 9.5t| .13) .007 5,855) .14) .008) 1,670 * 450 9,011 09} .006) 949) 72} «8 
Oak Park MS eabdewics 65.0 86} .051 50,373) 1.19} .073) 17,834) 9,251 729 109,017; 1.08} .073) 1,677; 126) 414 
Olney. Richland. ........ 8.0 10} .006 5,803) .14) .008) 1,421 423) 1,187 8,050} .08) .005) 1,006 75 & 
Ottowa La Salle........ 18.0 24) .014 10,835) .25) .016) 3,440) 1,740 704 18,038) .18) .012| 1,002) 75) 9% 
Paris... Se 10.0 13) .008 7,428} .17| .011) 2,087 : 582 8,909} .09) .006| 891 67| 76 
Park Ridge Cook... 14.0¢; .19) .011 6,090} .14) .009) 2,143 229 466 15,045; .15) .010) 1,075 80} 2 
RE Tazewell. ..... 19.4 26; .015 9,599) .23) .014) 3,845) 1,212 831 18,550) .18) .013 956) 72| 82 
a eee 104.4 | 1.38) .082 93,400) 2.20; .136) 24,937) 23,546) 3,616 182,106} 1.80) .123 1,744! 131; 149 
Pontiac Livingston 10.5 14) .008 5,949) .14) .009! 1,606 704 791 10,506) .10) .007 1,001) 75, = 86 

| 
Quincy..... ee 42.0 55) .033 24,052) .57| .035) 6,620) 5,469) 1,755 48,447) .48| .033| 1,154) 86 99 
River Forest... . Cook. 9.5t| .13) .007 7,115) .17| .010| 1,842 . 12,144) .12) .008) 1,278 96} 110 
Rockford. ..... Winnebago ’ 93.0 | 1.23) .073 76,792) 1.81; .111) 20,621) 13,424) 3,406 137,244) 1.36) .092) 1,476) 110 126 
Rock Island Rock Island... .. 49.0 65) .038 25,790} .61| .037; 7,150) 4,650) 1,600 64,226) .64) .043/ 1,311 98, 12 
Salem...... Marion........ 7.3t/ .10) .006 6,784) .16) .010) 1,968 412; 1,124 9,480} 09} .006; 1,299) 97) 12 

| 
Springfield... Sangamon. 82.5 | 1.09) .065 58,113) 1.37) .083) 15,625) 9,264) 3,531 109,201} 1.08) .074) 1,324) 99 113 
Sterling... Whiteside. ..... 2.1 -16| .010 9,937) .23) .014) 3,025 794; 1,152 12,318} .12| .008) 1,018) 76) 87 
Streator La Salle...... -9| .20| .012) 10,283) .24) .015) 3,299) 1,702 733 15,943) .16) .011 1,070) 80} 9% 
Taylorville Christian. ...... 8.5 11} .007 7,151 17; .010) 2,107 930 469 11,619) .11) .008 1,367) 102} 117 
ae Champaign 14.0 19} .011 7,376} .17| .011) 3,293) 1,469 623 20,085; .20 .014| 1,435, 107} 12 

(see Champaign) | 
Waukegan....... Lake 37.9 50} .030 26,745; .63) .039) 8,104) 4,494 762 44,478} .44| .030| 1,174 « 101 
Wilmette... Cook. 17.2t' .23' .014 8,932' .21' .013' 4,060 279 236 24,136 24) .016' 1,403' 105' 120 


7 1940 Census. 
+1942 Estimate, 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


The Table of Contents, by geographic sections, appears on page 4. 
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... with its exclusive morning audience of 
responsive teaders to do a complete selling job in Chicago. For you need 
Selling Power to direct Buying Power to Sales. 
* In Chicago leading merchants, and most bellwether 
national advertisers, are finding they can get more Selling Power 
for their money in The Chicago Sun. 
¢ In fact, with The Sun alone you can make a tremendous impact 


against America’s No. 2 Market .. . for a relatively small investment. 


Fes. 
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‘THE CHICAGO SUN 


400 West Madison St., Chicago 6, Ill. 
250 Park Avenue, New York 17, N. Y. 


NATIONAL REPRESENTATIVES: THE BRANHAM COMPANY, CHICAGO, 360 N. MICHIGAN AVENUE * NEW YORK, 230 PARK AVENUE 
ATLANTA * CHARLOTTE + DALLAS + DETROIT + KANSAS CITY + LOS ANGELES + MEMPHIS + ST.LOUIS +» SAN FRANCISCO 
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CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale f 
Total (in thousands of dollars) Sales Per Capita 
(in % | % | Dollars | %| % 1944 | Dollars % % 
thou- | of | of (in of | of (in of 
sands) | State) U.S.A. thousands)/ State} U.S.A. Lum.- thousands)/ State | U.S.A. Ratio | Ratio 
Food |General | Bldg. | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A, 
Winnetka.......... BE cc pacauee 13.0] .17] .01 7,195} .17| .010) 3,163 345 448 COG. .iccss 14,575} ~ .14] .010| 1,121) a4] gg 
(Rock Island, 

Moline and E. 

Moline combined)| Rock Island. ..... 102.0 | 1.35 -080} 50,825] 1.20] .074| 16,063} 12,545) 3,737] 2,413 49,669) 136,114} 1.34) .092| 1,336} 100). _ 
TOTAL ABOVE CIITIES............. [S.264.1 09.59 4.129) 3, 602, 389]04, 96 5.232| 885,751 901, 185 127,677 162, 094,909,820 8,001 ,252| 79.15) 5.390 1,829 114) 131 
STATE TOTAL oe | aed dtide dncbwichas l7,564.4 ae | 5.942! 4,240, 1611 om | 6.158 1,150,520|1,025,9801 225,490! 186,975 .708,421110, 108, 088 ae: 6.811 1,336! aaa 114 

For Illinois County figures, see page 222. 

MICHIGAN— City Data 

Adrian........... Lewanee......... 16.6 | .31 11,832} .35| .017| 3,332) 3,078 915 .27|  .013| 1,191} 89) 1” 
See. Gratiot........... 7.2] .13 6,090} .18| .009} 1,596 958 500 12} .006| 1,201) 89] 1% 
Alpena............ PMB vicckccccns 12.8 | .24 8,526] .26| .012} 2,753) 2,075 715 22) .011| 1,267) 94) 109 
Ann Arbor....... Washtenaw....... 35.0 | .65 32,320] .97| .047| 9,157) 5,951) 2,560 88} .043| 1,818] 135] 156 
Battle Creek...... Calhoun.......... 49.9 | .93 50,797) 1.52) .074) 12,192) 7,930) 1,458 1.15} .056| 1,671) 124) 14 
ee | rey 53.0| .99 47,025| 1.41) .068| 11,210 *| 1,488 1.00} .049| 1,363} 101) 117 
Benton Harbor.....} Berrien 18.5 34 15,675; .47| .023) 4,888 3,078 944 .32| .015) 1,237 92); 106 
Birmingham. ..... Oakland.......... 12.8] .24 9,614} .29| .014| 3,451 616 529 20} .010| 1,124; 84) 96 
Cadillac......... .| Wexford.......... 10.1 | .19 6,786] .20| .010} 1,955) 1,619 529 18} .009| 1,280) 95) 110 
Coldwater......... Branch........... 7.3t| .14 6,351) .19| .009} 1,875 980 729 -15} 008] 1,535 114) 132 
Dearborn.......... Wayne........... 86.5 | 1.61 50,887| 1.52} .074) 10,095] 8,755) 2,102 1.09} .053} 912} 68) 7% 
See: Wayne........... 1,875.0 |34.87 1,396,485/41.80| 2.030] 295,147) 272,979 ° 43.57] 2.124] 1,681; 125) 14 
Escanaba.......... SR 13.0| .24 10,034) .30| .014) 3,172) 3,283 500 25} .012| 1,395) 104) 120 
Ferndale.......... Oakland.......... 32.0] .60 10,643) .32} .015| 3,212 593 572 -39} .019} 887) 66) 7% 
a Genesee.......... 151.5 | 2.82 134,571) 4.03] .195| 35,343] 20,257] 4,761 3.11} .152| 1,486} 110) 127 
Grand Rapids...... Ge  ievenae 164.3 | 3.06 151,164] 4.52] .220) 34,605) 24,703} 3,900 3.52) .172| 1,551} 115) 133 
Grosse Pointe. ....] Wayne........... 6.2t| .12 6,119} .18} .009) 3,292 * ° -09| .005) 1,113 <) 
Hamtramck........ Wayne........... 48.9] .91 37,737| 1.13} .055| 7,741| 3,283) 1,072 83} .041| 1,231] 92) 105 
Highland Park..... Wayne........... 50.8t| .94 44,152] 1.32| .064) 11,132) 12,289) 2,159 1.30} .063] 1,852} 138) 158 
Holland........... Ottawa........... 15.0 | .28 11,702) .35] .017| 3,292} 1,938] 1,087 25} .012) 1,213; 90) 104 
Iron Mountain. .... Dickinson........ 9.0) .17 7,511] .22| .011) 2,035) 2,645 543 .17|  .008} 1,360] 101) 117 
Ironwood.......... Gogebic.......... 12.4t| .23 8,860} .27| .013] 2,833| 1,984] 1,115 .25| .012| 1,449) 108) 124 
Ishpeming......... Marquette........ 9.5] .18 5,887, .18} .009| 2,713 752 400 .20} .010| 1,515) 113) 130 
Jackson........... Jackson.......... 52.0| .97 58,177| 1.74] .084| 13,007) 10,090) 1,810 1.32} .064] 1,830} 136) 187 
Kalamazoo........ Kalamazoo....... 55.5 | 1.03 63,540] 1.90) .092) 14,496] 10,650) 2,650 1.11] .054) 1,445) 107) 124 
Lansing........... Ingham.......... 90.0 | 1.67 95,739| 2.87) .139| 21,545) 19,412) 65,263 2.09} .102| 1,681) 125) 14 
Lincoln Park....... ee 19.0] .35 6,177; .18| .008) 4,050 752 272 -17| .008} 643) 44) & 
Marquette......... Marquette........ 15.1 | .28 9,657, .29| .014) 3,451) 1,778) 815 28} .014| 1,342) 100) 115 
Midiand...... — 12.3 | .23 8,700} .26| .013] 2,793 *| 1,187 16} .008} 938) 70) # 
Monroe........... Monroe.......... 20.0| .37 13,311} .40| .019} 4,409) 2,964 744 38} .018| 1,360) 101) 117 
Mount Clemens....] Macomb......... 17.0| .32 13,065} .39] .019} 4,110) 1,892 572 30} .015| 1,283] 95) 110 
Mount Pleasant... .] Isabella.......... 8.4] .16 7,250) .22) .011) 2,035 ° 615 08} .004] 655) 49) % 
Muskegon......... Muskegon........ 60.8 | 1.13 35,060] 1.05} .051) 10,450) 6,171) 1,341 80} .039} 955) 71) & 
EE Berrien........... 13.9 | .26 8,352} .25| .012) 2,713) 1,573 744 23} .011| 1,196] 89) 102 
Owesso........... Shiawassee....... 16.0} .30 11,890} .36| .017) 3,551) 3,306 787 22} 011] 1,011) 75) 
Petoskey.......... IE cca siapes 6.0) .11 7,903} .24) .011) 1,975) 2,006 872 08} .004) 1,010) 75) 
ae Oakland.......... 78.0 | 1.45 45,110] 1.35] ..065| 15,242) 13,178] 2,259 1.40} .068| 1,295} 96) 11 
Port Huron........ eee 32.8t| .61 26,259] .79| .038} 8,219) 6,954) 1,888 .75| .036| 1,647) 122) 141 
River Rouge....... Wayne........... 17.1t| .32 18,803} .56) .027} 2,713 844 472 -29| .014] 1,237] 92) 108 
Royal Oak......... Oakland.......... 30.0] .56 20,779| .62| .030) 6,544 4,811] 1,173 59} .029| 1,434] 107) 12 
Saginaw.........] Saginaw.......... 83.1 | 1.55) . 65,194] 1.95] .095| 16,985 na 2,652 1.56} .076| 1,354] 101) 116 
St. Joseph......... Berrien........... 10.5 | .20| .008 6,264) .19| .009) 2,294) 1, 243 18} .009| 1,207) 90 b- 
Sault Ste. Marie. ..| Chippewa......... 17.1 | .32} .013] 10,716] .32) .015| 3,910 ° 744 26} .013| 1,114) 83 : 
Traverse City...... Grand Traverse 14.6 | .27] .011 12,470} .37| .018} 3,332 *| 1,387) -19} .009} 924) 69 o 
Wyandotte......... Wayne........... 35.0t] .65} .027} 18,974) .57) .028) 6,105) 1,208) 1,344 58} .028] 1,204) 90 > 
Yosilantl.......... Washtenaw....... 18.5 | .34 O15} 10,512) .31) .015| 3,611 707 987 .23} .011) 892) 66 
TOTAL ABOVE CIITIES.............. 3,419.9 63.09 2.606] 2,644,670|79.17| 3.841] 624,561) 481,019 69,200 130, 733),006,443] 5,264,599 72.74 3.548] 1,540, 114) 131 
aR ee re oa..... 4.22443, 340, 652! bie a 4.853' 854,964 531,486 180,100! 161,837"4,172,584! 7,234,941'...... | 4.875! a 115 
+ 1940 Census. *Withheld to avoid disclosure. For Michigan County figures, see pace . 
+1942 Estimate, Before using these figures, see explanation page +/- 
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WISCONSIN — City Data The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


| CIVIL 
A POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
944 ESTIMATE ESTIMATE 

FOUR STORE GROUPS sale 

Total (in thousands of dollars) Sales Per Capita 
— (in % | % | Dollars | % | % 1944 | Dollars | % | % 
Ratio thou- | of of (in of of (in of of 

to sands) | State| U.S.A.| thousands)! State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
ISA. Food |General | Bidg.- | Drug Dol- | to to 
ieee Mdse. | Hdwre. lars | State | U.S.A. 

_. aga Langlade......... a ° 006) ° 1,460 * *| 4,122 10,012 31 007} 1,335) 121 114 

Appleton. ........- Outagamie....... 28.0 -94) .022 23,083) 1.45) .034) 5,712) 5,492) 1,295 925} 17,917 33,323) 1.03 
aa Ashland.......... 10.0 -34, = .008 7,589) .48) .011 2,081; 1,495 444 “| 7,196 11,794 36 
en Beaver Dam....... I x iootnsearooue a 11.0 37; .009 6,595) .41| .010| 1,706 939 889 340] +6 ,132) 11,437); 35 
_ BL 0% cetdsdens _ 29.0t) .97| .023 18,475) 1.16} .027| 6,072| 2,468 1,105) 1,020) 4,355 30,991 -96 
‘es Chippewa Falls... . Chippewa......... 11.2t; .38) .009 7,301; .46) .011 1,596 539 914 208} 1,733 14,601 -45 
— Eau Claire......... Eau Claire........ 34.5 | 1.16) .027 22,968) 1.44, .033) 5,102 *| 1,524) 1,076) 28,114 33,793) 1.04 
Fond du Lac....... Fond du Lac...... 28.0 | .94) .022 19,426) 1.22) .028) 4,961) 3,007 813) 1,340] 13,546 30,391; .94 
Green Bay......... Dh ocecenaan 45.4 | 1.53) .036 40,548) 2.54 -059) 9,329, 7,423) 1,575) 1,650) 78,950) 66,640) 2.06 
Janesville......... | RO 23.0 | .77| .018 16,848) 1.06) .024, 4,898) 2,711) 1,422 755] 36,853 28,577; .88 
—_ Kenosha.......... Kenosha......... 51.5 | 1.73) .040 28,051) 1.76) .041 9,171 3,754) 1,029} 1,680} 11,070 57,412) 1.77 
La Crosse. ........ La Crosse........ 44.0 | 1.48) .034 30,405) 1.91) .044) 8,204) 5,242) 1,425 965} 26,147 55,663) 1.72 
ag rrr er 75.7 | 2.55) .059 67,825) 4.25) .099) 15,824) 12,950) 2,550) 4,083] 59,286) 112,543) 3.47 

102 Manitowoc........ Manitowoc....... 28.5 -96) .022 23,581, 1.48; .034) 8,621 4,220 79 70} 15,004 33,141; 1.02 

18 Marinette......... Marinette. ....... 13.9 | -47| +.011 9,000 56 013; 2,003) 3,771 267 151 4,675 12,166 38 

109 

15 fm Marshfield........) Wood............ J i J -52) | 302} 6,307 11,275 ° 

18 Milwaukee........ Milwaukee. ...... 615.0 20.70) -483] 455,420'28.56) .661) 128,250) 95,423 aioe 19,038] 728,185} 1,053,882) 32.52) .710| 1,714) 156) 147 

Monroe........... RSF ee: 6.0 20! -005 6,595 41) -610) 1,377 *| 914) 302} 3,452 8,132 -25| .005| 1,355) 123) 116 

117 Neenah........... Winnebago....... 11.0{) .37) .009 6,754 -42| -010) 1,831 3 1,067 378] 2,112 11,340 -35| .008) 1,031 94 88 

106 Oshkosh.......... Winnebago....... 40.7 | 1.37) .032 26,294) eh -038; 7,559) 3,389) 1,537) 1,246] 13,736 49,961) 1.54) .034) 1,228) 112) 105 

9% | 

110 eee RT 70.0 | 2.36) .055 38, 808) 2.43) . 056) 13,256) 5,336, 1,664) 2,303] 23,743 85,277| 2.63! .058) 1,218) 111 104 

122 Rhinelander. ...... Ee 7.6 -26| .006 7,445) .47| .011) 1,956) 1,269) 597 264 4,180 9,347 -29| .006) 1,230) 112) 105 

Sheboygan........ Sheboygan... .... 42.5 | 1.43) .033 36,056) .226) .052) 9,152} 7,853} 1,230) 1,250) 21,122 57,822} 1.78) .039| 1,361 124; +117 

2B Stevens Point......] Portage.......... 14.7 -49) -011 10, 152| -64) -015) 2.974) a 444 529} 9,760 14,094 -44, .009) 959 87 82 

14 Superior........... Douglas.......... 42.0 rs -033 24,050) 1.51 -035) 8,017) 2,613| 1,020 *| 35,980 60,980) 1.88) .041| 1,452) 132) 124 

120 | | | | 

+1 Watertown. ....... Jefferson-Dodge, . . 11.3t -38) .009 8,798 -56) -013) 2,473) 1,443) 838} 321 7,064 13,381) -41| 009) 1,184) 108) 101 

ww Waukesha......... Waukesha........ 21.7] .73| .017] 13,277, .83| .019) 4,789} 1,251) 940 623] - 6,963} 21,303} .66) .014| 982) 89) 84 

Wausau........... Marathon........ 26.5 -89) .021 20,765) 1.30) -030; 5,227) a 1,435 718} 20,685 31 ,023| -96| .021| 1,171 106} 100 

133 Wauwatosa........ Milwaukee. ...... 28.0 -94 = 9,086 57) -013) 4,210) 70 724 812} 3,685 32,530; 1.00) .022) 1,162) 106) 100 

9% West Allis......... Milwaukee. ...... 37.0 | 1.25) .029 17,280) 1.08; .025) 6,104 1,356) 1,118 982} 8,623 39,803) 1.23) .027) 1,076 98 92 

105 Wisconsin Rapids...] Wood............ 14.0 -47| 011 9, 288) an 013) 2,254) "| 724 680} 3,205 12,199 -38) .008) 871 79 75 

188 poaiee apes Daal pages sagem ger 

104 TOTAL ABOVE CIITIES............. 1,440.2 48.46 1.131} 1,028, 194|64.47) 1.493| 200,782 176,778) 39,244) 44,011]1,213,902] 2,054,833) 63.41) 1,385) 1,427] 130) 122 

117 Ke, eee 2,945.7 ee 2.314! 1,594,693'..... | 2.317! 430,608! 212,211! 117,473' 62,45411,456.661' 3,240,290'...... 21.83' 1,000!...... 93 

a For Wisconsin County figures, see page 232. 

157 e 

“1 West North Central States—City Data 

es or entra €s I y a 

14 

4 ° 

118 MINNESOTA — City Data 

80 

117 Albert Lea......... Freeborn......... -82| .017| 2,770 *| 1,433 _ -50| .009) 1,015 98 87 

ESE Ee -97| .020) 3,608) 2,072) 1,539 697) -65| .011) 781 75 67 

110 ae Beltrami.......... -61) .013) 2,001 . . ¢ -30) .005) 895 86 77 

56 Brainerd.......... Crow Wing....... -70| .015) 2,650 * 592 348 -37| .006) 784 75 67 

82 eS Si tonle.......5.5 4.61) .095) 18,880} 9,160) 1,944) 2,553) 4.78} .085| 1,226) 118) 105 

102 

87 Fairmont.......... ree -54) .011) 1,471 . 999 227] -24, .004) 857 82 73 

Faribault.......... | -59) .012) 1,864) 1,264 802 -33} .006) 806 77 69 

87 Fergus Falls... .... Outer Tall........ -59) .012) 1,762) 1,719 750 258 -23) .004) 548 53 47 

11 Hibbing........... Se. tants.........0: -89) .018) 3,437) 1,957) 1,236 -75| .013) 1,094) 105 94 

141 Mankato.......... Blue Earth........ 1.30] .027| 3,454) 3,218) 1,670 6 -88} .016) 1,202) 116) 103 

106 

12 Minneapolis. ...... Hennepin......... 26.56) .548) 98,538) 92,064) 12,774] 17, 31.82) .563| 1,698) 163) 146 

Montevideo........ Chippewa......... -44) .009) 1,282 977 526 121 -28| .005) 1,419) 136) 122 

116 Moorhead......... RL naciepetinie -54) .011) 2,172 ¢ 618 19 -34) .006) 943 91 81 

103 New Ulm.......... ere -48; .010) 1,522 775| 1,052 273 -30) .005) 979 94 84 

95 Owatonna......... ee: -50} .010) 1,351 ° 921 -26} .005} 798) 77) 68 

79 

103 Red Wing... ...... Goodhue......... 54) .011) 1,830 674 579 -38| .007) 991 95 85 

6 Rochester... .... Olmsted.......... 22,810) 1.61) .033) 3,984) 4,010) 2,328 ¢ 1.06} .019) 1,011 97 87 
—_— St. Cloud... 22... Benton-Sherburne- 

131 Stearns........ ‘ z 17,669) 1.24) .026) 4,446) 3,741) 1,420 -80} .014) 870 84 75 
Be ao Ramsey.......... 0/11. 234,780)16.54) .341) 57,168) 75,032) 7,705) 8, 17.25} .305) 1,536) 148) 132 
15 So. St. Paul........ ee es F 8,438} .59| .012) 2,377 219 210 258 -40| .007) 826 79 71 
DD. Thief River Falls... Pennington... -45| .009| 1,248 253 . * -20| .004| 869i s4l = 74 
ge 17. 1 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 

$1942 Estimate, 
NT 
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MINNESOTA —City Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
Tota (in thousands of dollars) Sales Per Capita 
(in | %| % | Dollars | %| % 1944 | Dollars | % | % 
thou- | of | of (in | of | of (in of | of 
sands) | State| U.S.A.] thousands) | State| U.S.A. Lum.- rE thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A, 
I iy peewee a 8 ere 11.2} .44|) .009 10,876; .76| .016) 3,112) 1,269 644 242] 9, 66; 12,826 49} .009| 1,145) 110) 9g 
SS odd kanane Kendiyohi........ 8.5) .34 7,819} .55) .011 1,642 S 802 227, 4,325 8,261 31 006; 972 93) 83 
Winona........... Rvccccteces 20.0} .79) .01 15,868) 1.12) .023) 4,446) 2,797 776 | 8,914 22,308 85} .015) 1,115) 107) 9 
Worthington. ...... Nobles........... 6.2} .24 7,574) .53} .011) 1,231 *| 1,052 182} 4,24 5,335) 21; .004) 860 83 74 
TOTAL ABOVE CIITIES............. 1,170.0/46.32) .91 909, 739|64.07) 1.321) 228,246) 201,201] 42,372} 34,007/1,771,497] 1,680,971) 63.98) 1.133) 1,437) 138 123 
oo ee 2,625.8)..... 1.9844 1,419,866] chal 2.062| 350,622! 235,438! 132,741] 50,393'2,282,868' 2,627,252|...... 1.770 1.040 ae 89 
For Minnesota County figures, see page 236. 
NORTH DAKOTA — City Data 
Bismarck.......... Burleigh adsense eid 14.0 | 2.61) .011 14,119) 5.75) .021 2,654, 2,544 991 12,72 20,116} 4.01) .014) 1,489) 159 127 
Devils Lake........ Rameey.......... 6.2 | 1.15) . 7,282) 2.97) .011| 1,482) 1,537 686 243) «4, 7,235) 1.44) .005) 1,167) 125) 100 
NL cisseiccnws RS REE 29.0 | 5.41) .023 30,525/12.44; .044) 4,950 *| 1,596 88, 58,100) 11.60) .039| 2,003} 215) 172 
Grand Forks.......| Grand Forks......] 19.7 | 3.67) .015 21,476) 8.75) .031) 4,000 *| 1,830 15, 32,500) 6.49) .022| 1,650) 177, 141 
Jamestown........ Stutsman......... 9.0 | 1.68) .007, 8,014) 3.26) .011) 1,647 586 699 4,8 10,803) 2.16} .007| 1,200} 128) 103 
RE | ere 16.2 | 3.02} .013} 14,962) 6.10) .022) 3,001 ¢ 762 9 19, 24,492) 4.89) .016) 1,512) 162) 130 
TOTAL ABOVE CIITIES............. 94.1 |17.54) .074 96,378|39.27; .140| 17,734) 4,667| 6,564) 3,931 145,715} 153, 246 30.59! 103 1,623 174, «140 
A aa SS Ore 421 245,452!..... -356! 54,034; 28,230' 26,493) 9, 340,770! 500,970 eee { 336! 9341..... 80 
For North Dakota County figures, see page 242. 
SOUTH DAKOTA — City Data 
Aberdeen. ........ Re 16.1 | 2.96} .01 13,807} 5.48) .020) 2,889) 2,600) 1,053 20,765) 4.22} .014) 1,290) 143) 111 
PDs c bnd daabeen is ccnieywes 10.8 | 1.98] .008) 8,643) 3.43) .013) 2,214 * 585 12,668) 2.58) .008) 1,173} 130) 101 
i icizecwdes Davison.......... 10.3 | 1.89) .008 9,807) 3.90} .014| 1,609 1,477 624 13,020; 2.65) .009) 1,264; 140| 108 
Rapid City......... Pennington....... 20.0 | 3.67) .016 15,205) 6.04) .022) 3,356 *| 1,482 20,682} 4.21) .014) 1,034) 115) 89 
Sioux Falls........ Minnehaha....... 48.0 | 8.81) .038}] ° 41,456|16.46) .060) 8,750 *| 2,015 80,222) 16.32) .054| 1,671; 185) 143 
Watertown........ Codington........ 11.3 | 2.07) .009 10,345) 4.11) .015) 1,817) 2,047) 1,404 13,205 2.68) .009) 1,169) 130) 100 
MM cesccceces Yankton.......... 7.2 | 1.32) .006 6,184) 2.46) .009) 1,177) 1,424 403 7,409} 1.51) .005) 1,029) 114) 8 
TOTAL ABOVE CIITIES............. 123.7 |22.70| .097] 105,447/41.88| .153) 21,812) 7,548 7,864 2,86] 123, 167,971| 34.17} .113) 1,358) 150) 116 
a = Sere 645.0 !..... -4281 = 251,800!..... -366! 56,968 25,7331 28,922 10,6811 234,007| 491, 555|...... 331, 902|..... | 77 


For South Dakota County figures, see page 240. 


10 W A— City Data 

i neesnecueaa eee 12,156) .98) .018) 2,943) 1,522) 1,235 15,911, .63| .011| 1,273] 115) 109 
a RETA 6,720) .54)| .010| 1,419 684 767, 7,190} .28) .005) 1,240) 112) 106 
Serr EE 9,382} .76) .014) 2,268 975 923 13,754 55} .009) 1,146) 104, 9 
Burlington......... Des Moines. ..... 19,298; 1.56) .028) 5,349) 3,129) 1,027 37,741; 1.50) .025) 1,144) 103) 9% 
eee pidtisccseas 6,146) .50) .009 952 667 559 5,950} .24) .004) 1,190) 107) 102 
Cedar Falis........ Black Hawk...... 6,569} .53) .010) 1,766 «5; 819 11,066) .44) .007} 1,107) 100) 9% 
Cedar Rapids...... ree 53,970) 4.35) .078| 10,637) 10,605) 2,986 119,945) 4.76) .081| 1,780) 162) 153 
Centerville. .... Appanoose. .. 6,342; .51) .008) 1,679 * 442 8,346) .33) .006) 944 90} 85 
Charles City....... ree 6,282; .51) .008) 1,523 650 637 7,534) .30| .005) 856 77; = 
Cherokee.......... Cherokee......... 6,055; .49) .008) 1,471 : 741 6,200; .25) .004) 861 78 74 
ee Ee 17,969) 1.45) .026) 4,968) 2,787; 1,014 42,191) 1.67; .028) 1,363) 125) 119 
Council Bluffs. . . Pottawattamie 21,502) 1.73, .031, 6,474) 2,924) 1,092 50,089) 1.99) .034) 1,210) 109) 104 
Davenport......... ____ Se 51,460) 4.15) .075) 12,265 *| 2,548 118,157} 4.69) .080) 1,630} 147) 140 
Des Moines....... Pi cisnixasoend 122,582) 9.88) .178| 26,585) 26,500) 6,475 320,778) 12.73} .216) 1,887) 170) 162 
Dubuque.......... Dubuque......... 29,566) 2.38) .043) 6,837) 7,524) 1,781 61,145} 2.43) .041/ 1,256) 113) 108 
Fort Dodge........ Me itvececava 22,152) 1.78) .032) 4,154) 4,549) 1,326 33,765| 1.34) .023| 1,475 133) 126 
Fort Madison...... Dilisensbbbencend 9,498) .77| .014) 2,579) 1,385 455 15,640 62} .011| 1,043 94 89 
lowa City.......... Johnson.......... 17,546) 1.41) .025) 3,929 *| 1,508 20,048 79} .014) 1,215) 110) 104 
EES | rere 6,599) .53) .010) 1,748 804 312 18,402) .73| .012) 1,150) 104 99 
Marshalitown...... Marshall......... 16,701; 1.35) .024) 4,033 *| 1,183 20,923) .83) .014| 1,268) 114) 109 
Mason City........ Cerro Gordo...... 23,481; 1.89) .034) 4,656 *| 1,989 36,387, 1.44) .025| 1,400) 126) 120 
Muscatine......... Muscatine........ 12,583) 1.01; .018) 3,393) 1,881) 1,040 22,109} .88} .015| 1,215) 110) 104 
Newton........... er 7,731; .62| .O11) 1,835 . 897 15, 057 60} .010) 1,004 91 86 
Oelwein............ Re 6,372) .51| .009) 1,316 838 494 9,170} .36| .006| 1,256) 113) 108 
Oskeloosa......... Mahaska......... 9,649 .78 .014 1,766 . 728 12,150] .48' .008' 1,157' 105 9% 


*Withheld to avoid disclosure. 
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She’s big, she’s rich, she’s receptive . . . this corn-fed, hog-minded 
Belle of the Midwest. Kansas City Kitty may be just a slip of a 
girl (We wouldn’t presume to know about that) but Sieex City 
Sue is symbolic of the great, rolling fertile land of her nativity. 


She’s solid from the ground up—-a “butter and egg” gal if there 
ever was one. Her eggs alone were estimated at almost 54 mil- 
lion dollars in 1944; 
broke 1943’s 10-year peak by almost 400,000. (Total receipts: 
5,184,121). The butter, hogs, poultry, cattle, corn, grain, milk 
and cream added millions more to the fruit of her industries. 
There’s a “come hither” look on the face of one of the biggest, 


sweetest, creamiest markets in the country. 


Sioux City Sue is definitely “on the make” and the smart money 
has it that she is most easily influenced through one sure, low- 


cost method—her newspapers. 


the livestock she shipped to market 


Che Sioux City Sournal 


SIOUX CITY JOURNAL-TRIBUNE 


ANN & KELLEY, INC. 


REPRESENTED BY JANN & KELLEY, INC. 


NEW YORK - CHICAGO - DETROIT - ATLANTA - SAN FRANCISCO 


10 W A — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL 
POPULATION 
LOCAL EST. 
1-1-1944 


RETAIL SALES—1944 
ESTIMATE 


EFFECTIVE BUYING INCOME—1944 
ESTIMATE 


CITY COUNTY —_ —os goeurs 
ota n thousands of dollars) Sales Per ita 
(in %\1|% Dollars | %| % 1944 Dollars % % in 
thou- | of | of (in of | of (in of | of 
sands) | State| U.S.A./ thousands)| State U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A. 
Ottumwa... 2... Wapello.......... 35.0) 1.53] .027) 19,902) 1.60) .029) 65,297 *| 1,378 942) 15, 40,211) 1.59) .027| 1,149) 104 98 
Shenandoah....... ee - - ae 8,985) .72)...013) 1,454) 1,265 819 3, 11,879} .47| .008) 1,650) 149) 141 
Sioux City......... Woodbury........ 76.6) 3.34) . 64,861) 5.23) .084) 14,560 *| 4,176)" 4,130} 270,9: 160,155) 6.35) .108) 2,091} 189) 179 
Spencer... SSS Ee 6.6) .29) . 8,924) .72) .013) 1,385 *| 1,083 34 4,8 8, -35} .006) 1,355} 123) 116 
pum Lake Buena Vista...... 5.5) .24) .004 6,387} .61) .009) 1,281 581 767 Wl avesecs 7,357; .29) .005) 1,338) 121) 115 
ee beawcadins Black Hawk...... 60.0) 2.62) .047 43,869) 3.53} .064) 9,849) 8,465) 2,236) 1, = 81,328) 3.23) .055) 1,355) 123) 116 
lobster City... ... Hamilton......... 6.6) .29 a 6,206) .50) .009) 1,489 ¢ 650 201) ~=«5,1 7,825) .31) .005) 1,186) 107) 102 
LL 
TOTAL ABOVE CIITIES............. 894.2/38.98 7 087, 4583.79 -969) 151,860) 77,735) 44,057) 30,477] 952,064] 1,347,343) 53.45 908 1,507; 136) 129 
STATE TOTAL. .... adeeb ectsdeta de 2,276.9|..... | 1.789| 1,240,818] decd | 1.802) 284, 190] 150,202) 147,260] 48,577]1,423, 2,520,614|...... | 1.698| sere | 95 


“Withheld to avoid disclosure, 


May 15, 1945 


For lowa County figures, see page 243. 


Before using these figures, see explanation page 17. 
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STARTING ITS THIRTEENTH YEAR AS 
INDUSTRY’S MOST COMPLETE PRODUCT 
INFORMATION REPORTING SERVICE 


Regular monthly receipt of Industrial Equipment News has been 
requested by more than 50,000 active operating men in the larger aa 
plants in all industries for use in finding their current operating Pittsbu 
requirements (40,000 being served under rationing). 0 


Standard advertising representation costs only $79 to $89 an 


Winfie 
issue. Details? Write for ““THE IEN PLAN.” — 
TOTAI 
INDUSTRIAL EQUIPMENT NEWS ” 
THOMAS PUBLISHING CO. y a 
461 EIGHTH AVENUE NEW YORK (1), N. Y. 
CCA—Member—NBP MI 
Cape ( 
Cartha 
. The “SM” symbols mark original, exclu- Claytor 
NEBRASKA — City Data sive estimates by SALES MANAGEMENT, ones 
Hannit 
CIVIL 
“POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 indepe 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE a 
in 
CITY COUNTY FOUR STORE GROUPS sale en 
Total (in thousands of dollars) Sales Per Capita 
(in | %| % | Dollars | %| % 1944 | Dollars | % | % 
thou- of (in 0 of (in of of Maple 
sands) | State| U.S.A.| thousands) | State U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio Mexio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A. Mober 
= No. Ki 
Rss cincenes ee 10.7) .91 8,928) 1.40; .013) 2,553) 1,563 660 5,1 13,632} 1.03) .009) 1,274) 113) 109 Poplar 
Columbus......... aa 7.0| .60) . 7,008; 1.10} .010) 2,010) 1,137 515 3, 8,161 -62; .005) 1,166) 104) 100 
Fremont........... EIR pea: 13.6) 1.16) .011 10,832) 1.70) .016) 2,754 ¢ 700 6, 16,262} 1.23) .011/ 1,196) 107) 102 St. Jos 
Grand Island...... EELS: 24.0) 2.04) .01 16,048) 2.51) .023 *| 3,816) 1,254 25, 27,021; 2.05) .018) 1,126) 100 97 St. Lo 
Hastings.......... ee 19.9) 1.69) .01 11,648) 1.82) .017) 3,216) 2,355 726 13,311 21,476) 1.63) .015) 1,079 96 $3 Sedali: 
Sikest 
Kearney « ee 10.7; .91 8,416) 1.32) .012) 1,789 ba 977 4, 13,528} 1.02) .009) 1,264) 113) 108 Spring 
SE Lancaster... 87.0) 7.40 56,283) 8.81) .082| 13,530) 14,586) 1,794) 2, 63, 121,030) .916; .082| 1,391) 124) 119 
MeCook........... Red Willow....... 7.8) .66) . 6,880) 1.08) .010) 1,548) 1,340 356; 4, 10,084) .76) .007| 1,293) 115) 111 Univer 
er Madison......... 10.1) .86) .008 9,648) 1.51) .014) 2,271 2,132 818 8,31 12,421 -94) .008) 1,230) 110) 16 Webs! 
North Platte....... SS 12.4) 1.05) .01 12,624) 1.98) .018) 3,216) 1,989 792 8,31 14,374) 1.09) .010) 1,159) 103 99 = 
| REA Douglas.......... 226.3)19.24) .1 179, 265|28.07} .260) 50,161 *| 6,748) 9, 740, 59 435,130) 32.94) .293) 1,923) 171) 165 TOTA 
Scottsbluff......... Scotts Bluff....... 12.5) 1.06) .01 14,064; 2.20) .021) 3,176) 2,598) 1,214 8, 17,516; 1.33) .012) 1,401) 125) 120 alae 
STAT! 
TOTAL ABOVE CI/TIES............. 442.0} 37.69 -347] 341,644/53.50) .496) 86,224 31,516) 16,544 17,029) 891, 271 710,635) 53.80) .479) 1,608) 143) 138 — 
STATE TOTAL....! ee ee 1,176.2 ree | -9241 638,545'..... 928! 175,437 86,200! 54,871 31, 64011,074,575 1,320,982 Tae 891! 1,123! nee 99 = 
For Nebraska County figures, see page 246. ~. 
KANSAS — City Data -y 
Arkansas.......... Cowley........... 10,740) 1.07) .016) 2,898) 2,456 483 18,612 93) .013] 1,284] 108; 110 = 
Atchison... .| Atchison.......... 9,640; .96) .014) 2,795 s 457 15,193 76) .010) 1,196] 100) 103 Dover 
SL can bnee ace Neosho 8,460} .85) .012) 2,236 by 431 12,607) .63| .008) 1,248} 105) 107 Wilm! 
Coffeyville......... Montgomery... ... 13,320) 1.33} .019) 3,726) 2,502 692 24,493) 1.22) .017| 1,166 98} 100 — 
Dodge City........ LS 10,820) 1.08) .016) 2,422) 2,731 483 11,598 58} .008| 1,364) 114) 117 TOTS 
El Dorado......... re 9,860, .99) .014 2,484) 1,331 548 13,060} .65) .009) 1,244) 104) 107 STAT 
ee eer 13,560) 1.36) .020) 3,271 S 874 16,532} .83) .011/ 1,355) 114) 116 — 
Fort Scott......... Bourbon 9,080} .91) .013) 2,256 941 535 13,627) .68| .009) 1,286) 108) 110 
Garden City. ...... 8,320; .83) .012| 1,656 849 548 8,673} .43| .006| 1,230) 104) 106 _ 
Great Bend........ ee 9,920; .99) .014) 2,175) 2,043 522 15,996 80} .011| 1,240) 104) 106 
Hutchinson........ Reno 32,320) 3.23) .047) 6,500) 6,541) 2,205 46,103} 2.30) .031| 1,364) 114) 117 
independence...... Montgomery...... 10,720) 1.07; .016) 2,939) 1,538 561 15,481 .77| .010} 1,269} 106) 109 
Kansas City....... Wyandotte........ 74,433) 7.44) .108| 20,923) 7,496) 2,886 182,250) 9.11 123} 1,350) 113) 116 
Lawrence.......... Douglas.......... 14,680) 1.47; .021) 3,436 ¢ 783 21,146) 1.06} .014| 1,208} 101) 104 
Leavenworth....... Leavenworth...... 13,540) 1.35) .020) 3,415 a 705 24,782) 1.24) .017| 1,101 92 94 
McPherson........ McPherson....... 8,240; .82) .012) 2,029 941 731 9,497 -48} 006) 1,338) 112) 115 
Manhattan........ eakie wren 12,660) 1.27) .018) 2,981 . 874 18,303 -92| .012| 1,346 113) 116 
Newton........... Harvey 9,860; .99) .014) 2,525) 1,652 622 13,617 .68} .009| 1,227} 103) 105 
ES SSL Franklin.......... ° ¢ 1 | 12 
ape Sat i ° . 1 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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KANS A S — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive cotinates ty SALES MANAGEMENT. 


CIV 
POPULATION 
LOCAL EST. 


IL 


RETAIL SALES—1944 


ESTIMATE 


EFFECTIVE BUYING INCOME—1944 
ESTIMATE 


COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 

(in % | % | Dollars | %| % 1944 | Dollars | % % 

thou- | of of (in of of (in of of 
sands) | State/ U.S.A.| thousands)! State) U.S.A Lum.- thousands)| State | U.S.A. Ratio | Ratio 

Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A. 
Pittsburg.......+.. Crawford......... 18.0) 1.06) .014 15,840) 1.58) .023) 3,974) 2,525 718 696] 17, 24,802) 1.24) .017| 1,378) 116) 118 
salina... .  ceaxariekeus 30.0) 1.77) .024 21,600) 2.16) .031; 4,844 *| 1,070 978] 46,920 41,324) 2.07} .028} 1,377; 115) 118 
Topeka... Shawnee......... 76.0) 4.49] .06 63,260) 6.32) .092| 15,805] 10,590} 2,820) 2,995) 49,201} 150,254) 7.51) .101) 1,977) 166) 169 
EE Sedgwick......... 184.1/10.87) .14 159,720/15.96) .232) 31,105) 23,126) 6,272} 6,910] 173,646] 339,366) 16.97) .229) 1,843) 155) 158 
Winfield........... Cowley.. 10.0} .59) .008 9,520} .95) .014) 2,110 . 666 32 6,381 14,430} .72| .010) 1,443) 121) 124 
TOTAL ABOVE CIITIES............. 720,942.86 se] 569,353/56.91) .827| 133,307| 69,006) 27,534 23,679 570,260 1,086,014) 54.29) .732| 1,506 124 129 
RR Freier rs 1,678.4! EERE 1.3181 1,000,493!..... 1.453) 248,022| 114,369! 67,413 40, 762{1,067,276l 2,000,2101...... 1.348 1, 1921 fe tihe | 102 
For Kansas County figures, see page 250. 


MISSOURI — City Data 


Cape Girardeau. ... 


No. Kansas City;.. . 


Cape Girardeau. .. 


516,635 
10,998) .69 
5,640) .35 


2,118 
905 
235 

2,281 

. 


2,082 

. 

5,575 
115,365 


1,076} 3,100 36,466 
*| 5,085 22,757 
1,274) 46,250 59,480 
27,250)1,318,573} 705,330 
*| 4,605 12,402 


4,03 95,073 
23, 650}2,014,248} 1,415,242 
*| 7,850 17,626 

331 <6 8,851 
52,430 78,948 


6,950) 26,423 
1,660 15,454 

{ 15,214 
4,925 26,183 
6,223 20,710 


1,525 17,007 
1,505 11,120 
4,875 15,204 
" 4,757 
. 13,119 


at et ot ot 


‘. «£6 = & 


ss =a et ot ot ot 
- e ¢ « «& © 


~_- 
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3Soa 


— 
~ 


on — 
28e2t3s 


32883 


University City..... St. Leuls......... 33.0) .93 8,813) .55) .013) 5,326 253 178} 1,274) 1,842 49,501) 1.35) .033| 1,500) 144) 129 
Webster Grove..... Oe Geet. ..0005.. 20.4) .57 8,587} .54) .013) 3,830 308 292 728 ° 19,626} .54) .013) 962 93 82 
TOTAL ABOVE CIJTIES..... iialamasoanael 1,709.7|47.94 1.329 1,151 ,809/71.97| 1.673) 275,568) 278,397} 41,072| 68,424]3,561,073] 2,686,493| 73.38] 1.810) 1,571; 151) 135 
WE WO cs. aoc ccaccvacebaadac SS..... 2.769! 1,600,360'..... 2.324 402,270' 322,920' 87,036' 95,165 3,912,680! 3,660,853!...... 2.466' 1,039'...... 89 
For Missouri County figures, see page 256. 

South Atlantic States—City Data 

DELAWARE — City Data 

Dover...... nicatsaied _ Ser: 5.5t| 2.00) .004 14,239] 5.70} .021| 2,476) 1,092 170 340] _~=«OS, 8,031} 1.90) .005) 1,460) 122) 125 
Wilmington........ New Castle....... 118.0 42.85) .093]  136,450/54.56) .198) 41,502) 18,740) 2,490) 5,080} 362,32) 222,053) 52.61) .150| 1,882) 121) 161 
TOTAL ABOVE CIITIES............. 123.5 |44.85) .097 eee eens -219| 43,978] 19,832) 2,660 5,420] 268,04] 230,084) 54.51) .155) 1,863) 132) 160 
RE 378.6 |..... -215 250,074| tarates -363| 67,574| 22,284 7,623 7,118] 420,813| 422,042)...... -284| 1,542 131 


For Delaware County figures, see page 262. 


IT MAY SOUND REPETITIOUS, BUT-- 


standing of the use of all county and city figures. 


Have you read the explanation prefacing the Survey of Buying Power? It appears 
on page 17 and following pages, and really will save you lots of time. It identifies 


sources of all figures and contains all comment necessary to a complete under- 
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MARYLAND — City Data 


The “SM” symbols mark original, exejy. 
sive estimates by SALES MANAGEMENT. 


1942 Estimate, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
. Whele- 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %1% Dollars | % | % 1 Dollars | % % 
thou- | of of (in of of (in 
sands) | State] U.S.A.j thousands)| State) U.S.A. Lum.- thousands)| State | U.S.A Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | USA, 
Annapolis.......... Anne Arundel... .. 13.7 -69) .011 21,761; 1.66) .032) 6,642 *| 1,100 16,017 -62| .011) 1,169 90| 109 
§Baltimore......... Baltimore......... 988.0 |49.82| .776] 783,044/59.73) 1.137) 234,928) 212,898) 13,545 1,430,301] 1,665,063) 64.55) 1.122) 1,685) 130) 144 
Cambridge......... Dorchester....... 10.1t| .50) .008 11,633; .89) .017| 2,829 955 861 14,312} .65) .010) 1,417) 109) 12 
Cumberland. ...... Allegany......... 43.0 | 2.17; .034 39,413) 3.01} .057) 12,048) 5,824) 1,662 65,294) 2.63) .044) 1,518) 117) 139 
i cktcounnnes , SR 4.7| .24) .004 10,176} .78) .015) 1,993 846 424 7,395} .28) .005) 1,573) 121) 195 
Frederick.......... Frederick......... 16.0} .81) .012 26,155) 1.99) .038) 5,929) 3,559 768 20,807) 81) .014) 1,300) 100 1 
Hagerstown........ Washington....... 38.0 | 1.92) . 40,913) 3.12) .059) 9,274) 5,729) 1,100 52,823; 2.04) .036) 1,390) 107) i119 
Hyatteville......... Prince Georges 6.6¢; .33) . 9,917; .76) .014) 2,042 347 ° 10,055; .40) .007/ 1,523) 117) 14 
Salisbury.......... Wicomico......... 13.6 | .68} .011 24,487| 1.87) .036) 4,207 ¢ be 19,772) .77| .013) 1,465) 113) 1% 
TOTAL ABOVE caries ppieanueecuel 1,133.6 |57.16) .891] 967,499/73.81| 1.405) 279,892) 230,158) 19,460) 39,367 1,596,105 siembiaees 72.84 1,262) 1,651 127 1 
STATE TOTAL,...| \ iiheaek eee eel FF Se 1.558] 1,311,048!..... 1,904! 391,547 251,925! 42,504! 50, 000'1, 703,148! 2,579,447! sacha 1.738' 1,301'...... | 11 
§ Independent City. For Maryland County figures, see page 262. 
DISTRICT OF COLUMBIA 
Washington........ | ib beunedideemeeean | 817.0 |..... | -642 ou. —. 1.169) 214,469) 171,958 7 s.r vs. 1,551,128)...... 1.045 08 pee | 183 
For District of Columbia County figures, see page 264. 
VIRGINIA — City Data 
Alexandria....... Arlington......... 33.5f) 1.21 026) 26,560) 2.30} .039| 7,779) 3,087) 1,714) 1,424 1.87} .032) 1,404; 155) 12 
$§Bristol.......... Washington...... . 14.4 52) .011 9,594 83; .014 1,529} 1,612 819 -50} .008| 867 96) 7% 
§Charlottesville. Albemarle........ 22.2 80) .018 22,932; 1.99) .033) 4,876) 3,045) 1,210) 1,268 1.27; .021) 1,443) 159) 1% 
Covington. ...... Alleghany........ 6.3t| .23) .005 7,956) .69) .012| 2,090) 1,449 290 -36} .006) 1,447; 160) 12 
§Danville......... Pittsylvania....... 31.9 | 1.15) .025 28,296) 2.46) .041 5,437; 6,909 781 1,404 1.74; .029) 1,372) 151) 118 
§Fredericksburg...| Spotsylvania...... 10.8f; .39) .009 13,932} 1.21; .020) 2,806) 2,029 867 -48} .008) 1,124) 124) % 
§Hampton........ Elizabeth City... .. 7.5t| .27| .006 7,866) .68) .011 1,645 651 390 -32} .006/ 1,089) 120) % 
§Harrisonburg....] Rockingham...... 8.2 -29) .00 14,382) 1.25) .021 1,606; 3,738 806 -48| .008) 1,470} 162) 12 
§Lynchburg....... Campbell......... 43.3 | 1.56) .034 37,664) 3.27) .055) 6,090) 5,940) 1,350) 1, 2.76) .047| 1,600) 176) 137 
§Martinsville. .... eee 12.3 44) 01 9,360} .81) .014) 2,051 2,226 214 -53} + .009) 1,077) 119) 2% 
§Newport News Eee 67.9 | 2.45) .053 45,447| 3.94) .066) 10,500) 9,450) 1,710) 1,67: 4.47| .076|) 1,654) 182) 14 
§Norfolk......... Norfolk.......... 182.2 | 6.58) .143] 134,260/11.65) 1.95) 32,500) 22,081) 3,600) 8,036] 230,229 11.43] .194) 1,576) 174) 1% 
§Petersburg...... Dinwiddie........ 36.0 | 1.30) .028 24,948) 2.17| .036) 6,192) 3,339 945} 1,268] 33,896 1.99] .034| 1,387) 153) 119 
§Portsmouth...... Norfolk........... 62.7 | 2.26) .04 37,927| 3.29} .055| 12,474) 2,939) 2,310) 2,024 3.71| .063| 1,487) 164) 127 
§Richmond....... WEL cc caccace 224.0 | 8.09) .176] 203,373/17.64| .295| 45,660) 42,252) 4,860) 10, 16.04) .272| 1,800) 198) 1% 
§Roanoke........ Roanoke. ........ 73.0 | 2.64) .057) 54,225) 4.70} .079) 11,392) 8,712) 1,207) 2,544 4.02) .068| 1,384) 152) 119 
§Staunton........ Augusta.......... 14.0 51 011 14,418) 1.25) .021 2,651, 2,688 529 -63} .010} 1,124) 124) W 
§Suffolk.......... Nansemond...... . 13.1 47, .010 12,654) 1.10) .018) 2,070) 3,759 529 -72| .012| 1,378) 152) 118 
§Winchester...... Frederick......... 11.5t| .42|) .009 14,400) 1.25) .021 2,786; 2,075) 1,159 68] .011] 1,479) 163) 127 
TOTAL ABOVE corres nb ninhe dn cae 874.8 |31.58| .687 720, 194]02.48 1.046) 162,134) 127,881) 25,290 36,204 147,86 1,356,848 64.00) -914| 1,551) 171) 18 
STATE TOTAL....| ee err + +}, 2.1751 1,152, 758! ciel 1.675! 284,642! 160,247 49,033! 53, 16011,351, 2,512,740! — 1.693) 907!...... n 
§ See also Bristol, Tenn. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
: tndagendent City. For Virginia County figures, see page 264 
ensus. 


LOOK BEFORE YOU LEAP! 


is cheaper and quicker than wiring the editors, who will just refer you to those same pages anyway. 


If any of the figures on these pages seems confusing or incomprehensible, you must have skipped the 


introductory explanation beginning on page 17. Reading it before you attempt to use these data 
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SALES MANAGEMENT 


This is no Wartime Phenomenon — 


Lither/ 


1920 1925 1930 


With Apologies to 
Paul Block and Associatee 


1935 1940 


PERCENTAGE INCREASE 
IN CIRCULATION OF 
THE EVENING STAR AND 
ALL U. S. DAILY NEWSPAPERS 


emmumes EVENING STAR 


a! 
i 


ALL PAPERS IN THE JU. S. 7 


ESSER ESSA e Rw ee 
Litt 


Total circulation of American daily news- 
papers during the past 25 years has in- 
creased over 65°%%—a truly remarkable 
gain. But during that same period the cir- 
culation of The Washington Evening Star 
has increased—with a constantly upward 
curve—by more than 109%! No, this is 


May 15, 1945 


not a wartime phenomenon. It is an un- 
mistakable indication of the steadily 
growing appreciation of newspapers gen- 
erally and—in Washington—of The Star 
in particular. 


Ghe Evening Star 


WASHINGTON 4, D. C. 


NEW YORK 17: DAN A. CARROLL, 110 E. 42nd St. AShiand 4-8690 
CHICAGO 11: J. E. LUTZ © Tribune Tower * SUperior 4680 
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WEST VIRGINIA — City Data 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT, 


CIVIL 
ee RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
1-1-1944 © ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 

Total (in thousands of dollars) Sales Per Capita 

(in % | % | Dollars | %| % 1944 | Dollars | % % 

thou- | of of (in ti) of n of of 

sands) | State] U.S.A.j thousands)| State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 

Food |General | Bidg.- | Drug Dol- | to to 
. Mdse. | Hdwre. lars | State | U.S.A, 
0 ee a 13.0 .010 15,743) 2.47; .023| 3,077; 1,848) 1,016 *| 17,106 15,021} 1.14) .010) 1,155) 152 99 
§Bluofield......... ee 19.5 | 1.13) .015 15,331; 2.41; .022| 2,992) 3,432 241 *| 31,348 23,112) 1.75) .015) 1,185) 156) 102 
Charileston......... Kanawha......... 70.0 -04) .055 75,405|11.85) .110| 15,354) 13,616) 3,086) 3,134] 125,318] 115,335) 8.73) .078] 1,648) 217; 141 
Clarksburg........ ee 30.6¢| 1.77; .024 23,700) 3.72; .035) 65,967) 5,016) 1,257) 1,032] 33,659 36,750) 2.79) .025| 1,201 158} 103 
Elkins Randolph......... 8.1t| .47| .006 7,129} 1.12} .010) 1,802 Be 378} «83, 8,792 67; .006| 1,085) 143 93 
Fairmont.......... ee 23.0t| 1.33) .018 17,396) 2.73) .025) 4,658) 2,851 1,003 722) 13,405) 25,252) 1.91) .017| 1,098) 144 94 
Huntington....... Cabell-Wayne..... 82.0 | 4.73) .065 53,698) 8.44; .078) 11,590 *| 2,688 “| 73,741 103,903) 7.88) .070| 1,267) 166) 109 
IE SSR Sy DE icc caun eas 5.2 -30} .004 8,400) 1.32} .012) 1,479) 1,514 * 327] 5,552 6,258 -47| .004) 1,203) 158) 103 
Martinsburg....... Berkeley. ........ 15.6 -90} .012 9,211) 1.45) .014) 2,261 * bg 550} 15,494 16,374; 1.24) .011/ 1,050) 138 90 
Morgantown....... Monongalia....... 20.0 | 1.16) .016 15,897; 2.50) .023) 4,046) 3,045 508 ¢ 7 24,100} 1.83) .016) 1,205) 158) 103 
Parkersburg....... See a 29.3 | 1.69) .023 23,393) 3.68} .034: 6,086) 4,770) 1,054; 1,084] 21, 35,100) 2.66) .024) 1,198) 187) 102 
Welch...... McDowell........ 6.3{| .36) .005 7,619) 1.20) .011 1,394) 1,355 292 31 2,811 6,767 -51} +.005) 1,074) 141 92 
Wheeling......... eee 63.0 | 3.64) .050 47,685; 7.50) .069) 11,264 bs 936} 2,112] 77,785 89,844; 6.83) .060| 1,426) 187) 122 
Williamson........ ee 8.4t] .48| .007 7,482} 1.18} .011) 1,649 282 ° 344] + 9,702 8,523) .65| .006) 1,015) 133) 987 
TOTAL ABOVE CIITIES............. 394.0 |22.75) .310] 328,089/51.57| .477| 73,619) 37,729) 12,081) 9,993] 431,441 515,131) 39.06) .347| 1,307) 172) 112 
See is § |) a 1.3611 636, 157! a -924' 160,437! 101,525' 25,354 22, 800 525,222! 1,318,757'...... -889' 761!...... 65 
§Combined population of Bluefield City (Mercer County, W. Va.) and Bluefield Town For West Virginia County figures, see page 268, 
(Tazewell County, Va.) 

NORTH CAROLINA — City Data 
Albemarle......... | RES 4.0 -12| + .003 7,998} .73| .012 : 4,012 -17| + .003/ 1,003; 139 88 
Asheville.......... Buncombe........ 53.0 | 1.58) .042 48,016) 4.38) .070| 11,700 87,176) 3.59) .059| 1,645) 227) 141 
Burlington......... Alamance........ 24.5 -73| .019 16,151) 1.47) .023 22,687 -94) .015) 926) 128 73 
Charlotte......... Mecklenberg...... 106.0 | 3.17; .083 93,722) 8.54) .136) 16,426 170,482; 7.03) .115| 1,608) 222) 138 
Ceneerd........... Cabarrus......... 16.0t; .48) .013 11,644) 1.06) .017 11,387 -47; .008) 712 98 61 
Durham........... PS 70.0 | 2.09) .055 54,024) 4.92) .078| 1 103,336 4.26) .070)| 1,476) 204) 127 
Elizabeth City...... Pasquotank....... 15.5 -46) .012 7,448} .68) .011 13,457 -55|} .009| 868) 120 74 
Fayetteville........ Cumberland...... 42.0t| 1.25) .033 15,497} 1.41) .022 35,320) 1.46) .024) 841 116 72 
Gastonia.......... Se: 22.0 -66; .017 15,033) 1.37) .022 21,076 -87| .014) 958 132 82 
Goldsboro......... Ws cicecseces 30.0 -90| .024 13,502) 1.23) .020 22,620 -93) .015) 754) 104 65 
Greensboro........ ee 64.0 | 1.91) .050 47,430) 4.32| .069 92,230) 3.80; .062) 1,441 199; 124 
Greenville......... ee 14.0 -42) .011 11,558; 1.05) .017 12,584 -52| .008} 899) 124 7 
Henderson........ a 7.7 -23; .006 9,047) .82| .013 6,006 -25| .004) 775) 107 68 
Hendersonville Henderson....... 6.0 -18} .005 7,912} .72) .O11 6,842 -28| .005| 1,140) 157 98 
ES Catawba.......... 18.0 54) 014 11,369) 1.04) .016 15,775 -65)  .011 876} 121 75 
High Point........ Guilford.......... 40.0 | 1.19} .031 22,790) 2.08) .033 46,418} 1.92) .031| 1,160) 160 99 
sccccecns MN x dnaddns ad 18.3 -55) .014 12,694) 1.16) .018 15,987 -66) .011 961 133 82 
Lexington......... Davidson......... 10.5t; .31| .008 7,035; .64) .010 8,711 -36} .006) 830) 115 71 
Lumberton........ Robeson......... 5.8t| .17) .005 7,998; .73) .012 4,897 -20; .003) 844 117 72 
New Bern......... Se, 23.0 -69) .018 8,703} .79| .013 19,653 -81; .013) 854) 118 73 
a RRS es 53.2 | 1.59) .042 33,686) 3.07; .049 62,400} 2.57) .042| 1,173) 162) 101 
Reidsville......... Rockingham...... 10.1 -30} .008 7,207; .66) .010 9,097 -38} .006; 901 124 7 
Rocky Mount...... Edgecomb-Nash.. . 26.0 | .78) .020 16,805) 1.53) .024 25,733; 1.06) .017; 990) 137 85 
Salisbury.......... a 19.0 -57) .015 19,075) 1.74) .028 20,986 -87| .014) 1,105; 153 95 
Shelby............ Cleveland........ 16.2 -48} .013 10,062} .92) .015 11,416 -47| .008 705 97 60 
Statesville......... atin doe ale 11.4 -34| .009 8,133} .74) .012 9,385 .39) .006| 823) 114 71 
_Wilmington........] New Hanover..... 70.0 | 2.09} .055 25,301; 2.31) .037 69,463) 2.86) .047) 992) 137 85 
I is cts aie ak eee 22.4 -67| .018 13,605) 1.24) .020 22,391 -92| .015) 955) 132 82 
Winston-Salem EEE 77.4 | 2.31} .061 46,720| 4.26) .068 120,374) 4.96) .081| 1,555) 215) 133 
TOTAL ABOVE CI/TIES......... 896.0 (26.76) .704 610, 165) 55.61 -886) 121,176; 101,211 21,360 23, 40} 20,882 1,071,901) 44.20] .722| 1,196) 165) 102 
RE, Eres 3,347.5 |  aiteniy 2.629" 1,097,330'..... 1.593 248,022' 170,443 47,076! 45,92611,722,097 2,425,004'...... | FF x err 62 


+ 1940 Census. 
$1942 Estimate, 


*Withheld to avoid disclosure. 


For North Carolina County figures, see page 270. 
Before using these figures, see explanation page 17. 


COPYRIGHT. The contents of this Survey of Buying Power are fully protected by copyright. The exclus- 
ive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be repro- 
duced in printed form, in whole or in part, without written permission of SALES MANAGEMENT, INC. 


[146] 


— 


SALES MANAGEMENT 


NIN NNR Geese BS= HSI” © | 


‘ tia tf 


6 
i 
) 
8 
}) 


oaan — wenn @ aoo-~ & anne 


zs -*F SFR I NIT On Ga — 


Population* Effective Buying Income* 
Greensboro ... $92,230,000 
Guilford Co. .. $424,384,000 
Trade Area . .532,700 2 eee - $163,050,000 


Handsomely Covered by the 
GREENSBORO, N. C. 


NEWS aa RECORD 


MORNING and SUNDAY EVENING EXCEPT SUNDAY 
National Representatives—JANN & KELLY, INC. 
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For complete detailed information on this “Must” 
market request our statistical booklet, 


““GREENSBORO—2nd Market in the CAROLINAS” 


: * Compiled by SALES MANAGEMENT 


Again In 1944, 
NORTH CAROLINA WAS 


38D IN THE NATION! 


IN TOTAL RECEIPTS FROM CROPS 


North Carolina farmers received a total With a coverage of the principal tobacco 
of $504,044,000 for their crops last year, producing counties of this prosperous 
second only to Texas and California. state, The News and Observer offers alert 
$334,250,000, or two-thirds of the total advertisers a potential that can’t be over- 
receipts, was realized from the sale of looked. Ask us, or a Branham man, for 
TOBACCO! complete information. 


The News and Observer 


Josephus Daniels, Publisher Raleigh, North Carolina 


DAILY CIRCULATION *A.B.C. Audit Report, SUNDAY CIRCULATION 


$5.903* | °c" | 86.802" 


Represented Nationally by THE BRANHAM COMPANY 


May 15, 1945 


The Second Largest Market in Florida 


TAMPA-St. PETERSBURG 


The three largest metropolitan markets of Florida are Miami, Tampa-St. 
Petersburg, and Jacksonville in the order named. The Tampa-St. Petersburg 


market is a close second in Retail Sales and Effective Buying Income. Here 
are the figures for 1944: 
RETAIL SALES E. B. INCOME 
0 ee ee .. $160,152,000  $322,320,000 
Tampa-St. Petersburg ............ 129,029,000 292,873,000 
SEEN. oo ce Stsecer enw tnenin 106,622,000 276,069,000 


In advertising to the Tampa-St. Petersburg market, remember that 40% OF THIS 
MARKET IS ST. PETERSBURG. No Tampa newspaper has as much as 400 average 
daily circulation here. Be sure to schedule St. Petersburg newspapers. 


ST.PETERSBURG TIMES-EVENING INDEPENDENT 


Represented nationally by Theis & Simpson Company, and in Jacksonville by B. J. Obenauer, Jr. 


SOUTH CAROLINA — City Data 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 

Total (in thousands of dollars) Sales Per Capita 

(in | %| % | Dollars | %| % 1944 | Dollars | % | % 

thou- of of (in of of (in of of 

sands) | State) U.S.A.| thousands); State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratlo 

Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.SA, 
Anderson.......... Anderson... 21.6 | 1.21! .017] 15,771) 2.64) .022| 3,440 3,754 806 781] 14,832] 25,707) 2.14) .017| 1,190) 178] 102 
Charleston......... Charleston........ 100.0 | 6.59} .079} 58,120) 9.73] .085| 13,938) 10,320) 1,760| 3,206] 66,313} 120,740] 10.06) .081/ 1,207) 180) 103 
Columbia.......... Richland......... 70.0 | 3.91} .055} 54,763] 9.16} .080| 10,275] 9,460) 1,992) 2,794] 98,745] 95,773) 7.98| .065| 1,368) 204) 117 
Conway........... Ee 5.1t] .28) .004 7,583) 1.27} .011) 1,421] 2,213 294 Sage 5,682} .47} .004) 1,114) 166, 95 
Florence........... Florence 17.0 | .95| .013] 16,127) 2.70} .023} 2,575) 3,515 883 SS 20,270} 1.69] .014) 1,192} 178) 102 
Greenville......... Greenville........ 38.2 | 2.13] .031] 53,276] 8.92! .077| 8,475] 11,344) 2,158) 2,360] 105,924] 65,642) 5.47| .044| 1,718) 256} 147 
Greenwood........ Greenwood....... 15.0} .84) .012] 11,339) 1.90) .017| 2,637) 1,541 ° 534] 6,220] 17,988) 1.50} .012| 1,199) 179) 103 
Orangeburg........ Orangeburg....... 13.0t] .73| .01 9,879) 1.65) .014) 1,998] 1,649 717 41} 7, 14,435] 1.20) .010| 1,110) 166) 9% 
Rock Hill.......... ay 20.3 | 1.13} .016] 10,965) 1.83] .016| 2,760) 2,582 179 493} 9,536] 23,692) 1.98] .016| 1,167} 174) 100 
Spartanburg....... Spartanburg. ..... 36.0 | 2.01} .028] 37,180) 6.22) .054| 7,024) 8,048/ 2,029) 1,778] 49,561] 653,497) 4.46] .036| 1,486| 222) 128 
ee Sumter...... 26.5 | 1.48} .021] 15,450) 2.59} .023| 3,523 *| 2,387) 1,075 ed 22,584 1.88 .015| 9852) 127) 7 
TOTAL ABOVE CIITIES......... 362.7 |20.26 286) 290,453/48.61| .422) 68,066] 54,246) 13,205| 14,521 360, 6) 466,010| 38.83 .314| 1,285) 192) 110 
ge eee: 1,789.9 |..... 1.4061 597,564|..... -869' 160,512 95, 828| 26, 434| 26,518 629,750! 1,200,010 bean ety 809! 670!...... 58 
For South Carolina County figures, see page 275. 

GEORGIA — City Data 
Se 14,730) 1.40} .021) 2,755) 3,080 828 27,500] 1.21] .019) 945) 123) 81 
Athens............ 16,582) 1.57; .024) 3,887, 2,380 ° 19,917] .87| .013} 813) 106) 70 
Ee 284,230/26.95| .413) 48,440) 96,048) 11,563 438,176] 19.21) .295| 1,352} 177) 116 
Augusta........... 37,665) 3.57) .055] 8,000) 7,592) 1,814 70,825} 3.10} .048} 964) 126) 8 
Brunewick......... 9,257] .88| .013| 2,150 920 494 15,366,  .67| .010| 1,024) 134) 88 
Columbus......... 40,205| 3.81] .058} 9,414 *| 1,534 70,337) 3.08} .047| 1,172) 153, 100 
Cordele........... 6,734) .64) .010} 1,170) 1,000 ° 6,845, .30| .005| 856) 112) 73 
ae ta 8,820} .84) .013| 2,236) 1,000 * 11,402) .50| .008| 1,056) 136) 90 
Decatur........... 8,702} .83| .013| 2,786 440 247 19,152} .84) .013) 871) 114) 7% 
East Point......... 8,011) .76| .012| 2,612 301 209 14,766} .65| .010| 984) 128, &% 
Gainesville........ 10,970] 1.04} .016| 2,150) 1,540 520 11,155} .49| .008| 1,094) 143) % 
ee 11,206] 1.06] .016| 2,683 ° * 14,358} .63| .010| 945) 123) 2&1 
La Grange......... 10,954/ 1.04) .016] 2,804) 1,420 637 21,347) .94| .014| 970) 127) 8 
Macon............ 48,655| 4.62) .071| 10,881) 8,800) 1,858 89,806} 3.94) .061/ 1,197} 156, 108 
Marietta.......... 6,787) .64| .010) 1,238 820 559 14,118} 62} .010} 793, 104 68 
Moultrie.......... 7,123} .68! .010' 1,789 960 559 10,259| .45| .007) 684 89 8 
t 1940 Census. Before using these figures, see explanation page 17. 


21942 Estimate, 
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*Withheld to avoid disclosure. 


SALES MANAGEMENT 


GEO R GIA — City Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


CIVIL a 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME —1944 
LOCAL EST. 79 
1-1-1944 ESTIMATE ae ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in % | % | Dollars | % | % 1944 | Dollars | % | % 
thou- | of of (in of of (in of of 
sands) | State| U.S.A.| thousands)! State/ U.S.A. Lum.- thousands) State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A, 
Rome... wn eGe sane 26.9 | -90} .021 21,370! 2.03) .031 4,025 * 897 822} 23,350 28,067} 1.23) .019) 1,043) 136 89 
savannah Chatham......... 135.0 | 4.54) .106) 72,471; 6.87| .105| 20,907 * 3,087) 2,703) 134,559 140,617) 6.16) .095) 1,042 136 89 
Thomasville. .... : Seeeeee 16.0 54) -012 7,829) .74) .011 1,772 1,320 481 473 9,280) 11,917 .52| .008) 745 97 64 
Valdosta... . Lowndes......... 21.7 73, .017 10,954) 1.04; .016) 2,425 . ° *| 16,550 20,450| .90) .013| 941 123 81 
I ..<550hs0sll Mico wesdnckas 20.0 | 67, .016 13,003) 1.23) .019 2,718 1,480 767 ea] fa feere 17,651 -77| =~.O11 883 115 76 
West Point...... _ eer eee 3.6 | ns .003 6,787; .64| .010 1,514 1,400 > . See 2,915 .13| .002) 810) 106 69 
TOTAL ABOVE CIITIES............. 960.3 132.26) . 754 663,045/62.88 -963 138, 356) 130,501; 26,054) 27,27111,357,157] 1,076,946) 47.21 726; 1,121 146 96 
SS eres apeeren. - 2,976.3 | Pa, 2.338] 1,054,471)..... 1.531! 250, 103: 195,585 49,195 45,83311,603,800' 2,281,012 ...... - J. eee 66 
For Georgia County figures, see page 276. 
1FLORID A — City Data 
: | 
— Bradenton....... Manatee......... 11.6 7,037; .74| .010) 1,710) 1,141 267 2,965 12,680 .60} .009) 1,093) 105 94 
Clearwater....... Pinellas.......... 15.0 8,742) .92) .013) 2,042 509 356) 2,480 18,113 -86} .012| 1,208} 116) 103 
CoralGables..... | RI § 11.5 7,719} .81) .011 2,722 ss | |) eee 13,224 .61| .008| 1,150) 110 99 
exclu: Daytona Beach ee 23.0) 1 17,670) 1.86) .026/ 4,150) 1,737 902 6,175 34,411] 1.64) .024) 1,496) 143) 128 
MENT, a Volusia......... 9.0 7,004; .71| .010 1,837 595 Ge Geebskeiase 13,248 -63| .009) 1,472 141 126 
Fort Lauderdale Broward....... 18.0 15,888) 1.67) .023) 3,254) 1,492 ° 7,085 24,318} 1.16) .016) 1,351 129) #116 
44 Fort Myers... RE. 10.6) 8,339} .88| .012| 1,627 ° 5 “Sew 16,236] .77| .011| 1,532) 147) 131 
Fort Pierce...... S tuile......... 8.0) 6,665) .70} .010) 1,511 579 432 5,615} 12,719}  .60} .009| 1,590} 152) 136 
Gainesville. ..... Alachua.......... 15.0) . 11,362) 1.20) .016) 2,407 913 406 7,700 18,665 .88| .013) 1,240) 119) 106 
Jacksonville... .. Rae! 235.0/11. 106,622/11.23) .155) 25,840) 15,966) 5,213) 6,580) 276,611 276,069) 13.11; .186) 1,175) 112) 101 
a 
aoe | Lakeland... ., SSE 25.0) 1. 17,019) 1.79) .025| 3,951 2,580 622 8,575 39,860) 1.89) .027 1,594, 152) 137 
Rall hac shat RES 212.0;10.54 160,152|16.88} .233) 30,920) 29,274) 8,631) 10,360} 160,709] 322,320) 15.31| .217| 1,520) 145) 130 
to Miami Beach... . BE wsccedcaaes 31.3) 1.55 31,170) 3.29) .045 5,196} 2,826 * 5,960 48,544; 2.31} .033| 1,551 148 133 
U.S A, ae Marion.......... 10.0; .50 9,579) 1.01) .014 1,511 1,264 + 2,045 12,310 .58| .008) 1,231 118 105 
- Orlando......... Orange........... 52.1) 2.59 40,765) 4.30) .059) 6,242) 6,862) 3,188) 1,960} 32,630 63,924} 3.04) .043| 1,227) 117; 105 
103 Panama City... . Ee 33.0) 1.65 16,447| 1.73) .024) 3,657 * -. eee 31,024) 1.48] .021 940 90 81 
117 Pensacola....... Escambia......... 55.0) 2.73 32,257) 3.42) .047| 6,577 *| 2,283) 1,439] 21,869) 64,539} 3.07) .044) 1,173) 112) 100 
95 @ PlantCity....... Hillsborough. ..... 8.5 6,836] .72| .010) 1,527 491 254, = 235)........ 9,842) .47| .007| 1,170) 111) 100 
102 St. Augustine......] St. Johns......... 5 a 7,874) .83) .011) 2,274 404 a, Soe 17,696} .86| .012) 1,462} 140) 126 
-_ St. Petersburg.....] Pinellas.......... 80.6) 4.01 50,608) 5.33) .073) 9,661 6,283) 4,089 ol 116,898} 5.55) .079| 1,450) 139) 124 
103 Sanford......... Seminole......... 13.9 6,681; .70) .010) 1,975 790 « 302] 15,425) 17,979 .85| .012) 1,293) 124) 111 
95 Serasota......... Sarasota.......... 11.5) . 10,912) 1.15; .016) 2,772 * i 5 ee 14,324 .68| .010) 1,245) 119) 106 
100 Tallahassee... . . | 25.0) 1.24 13,160) 1.39) .019) 2,490) 1,843 559 ke dial 27,156) 1.29) .018| 1,086) 104 93 
128 Tampa.......... Hillsborough. .... . 121.1) 6.02 78,421) 8.26) .114) 14,560) 13,744) 2,058) 3, 160,517} 175,975) 8.36) .119) 1,453) 139) 125 
West Palm Beach. .| Palm Beach....... 33.7| 1.67 33,992) 3.58) .049) 7,487) 3,124) 1,969) 1,759) 16, 60,676) 2.88) .042 1,800) 172) 155 
RB Winter Haven... RE 12.0 8,696; .92) .013) 1,859 544 965 Wr iencas 14,408 68} .009) 1,201 115} 103 
” TOTAL ABOVE CIITIES............. 1,093.5/54.36 721 ,627|76.02| 1.048| 149,757 92,961) 35,044! 44,031 747, 119) 1,477,158] 70.16] .998| 1,351) 129) 116 
_# STATE TOTAL... Saree eaekie wasina'k Goda  . Joe 949,103'..... 1.378' 225,342' 113,780' 56,331' 55,724 959, 4541 2,105,486'...... 1,419 1,046...... 90 
“Withheld to avoid disclosure. For Florida County figures, see page 280. Before using these figures, see explanation page 17. 
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East South Central States—City Data 


i The “SM” symbols mark original, excly. 
KEN TUCK Y — City Data sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Caplta 
(in % | % | Dollars | %| % 1 Dollars | % | % 
thou- | of of (in of » (in of of 
sands) | State| U.S.A.j thousands)| State) U.S.A. Lum.- thousands)! State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to | to 
Mdse. | Hdwre. lars | State | U.S.A, 
Eo imssennes Piccvésedenkod 29.0) 1.12) .023} 18,040) 2.07) .026) 4,612) 2,952 ° *| 28,250 28,237; 1.61; .019) 974) 142) 93 
Bowling Green..... Warren. . 18.0) .70| .014 12,005; 1.38} .017; 2,452 * 923 *| 7,700 11,048} .63) .007| 614 89) 53 
Covington.......... Kenton........... 65.0) 2.51 35,473) 4.07; .052) 13,030} 3,910) 1,495) 1,7. 1,835 83,013} 4.74) .056) 1,277) 186) 109 
Miran ncceune | RES 8.0} .31 7,036) .81) .010) 1,592) 1,701 468 “ ¢ 9,404) .54) .006) 1,176) 171) 10) 
Frankfort.........- Franklin.......... 11.5) .44 9,414) 1.08} .014) 3,184) 1,466 ° 3,378 10,013} .57| .007) 871) 127) 7% 
Henderson........ Henderson....... 18.5) .71 7,396) .85) .011) 2,159 ° 598 7 i, 13,795} .79) .009) 746) 108) 6% 
Hopkinsville. ...... Christian......... 15.0) .58 9,118) 1.04) .013} 1,958) 2,033) 1,157 3 ¢ 11,009} .63) .007) 734) 107) 4 
Lexington......... Re 53.0) 2.05 56,630) 6.49) .082) 9,045) 7,897) 2,354) 1, 96, 85,543) 4.88) .058) 1,614) 235) 133 
Louisville.......... Jefferson......... 355.0) 13.71 255,041/29.24) .370) 61,185) 41,062} 7,695) 13,896] 421,862) 560,593) 32.00) .378| 1,579) 230) 135 
Madisonville....... Hopkins.......... 8.8) .34 7,265) .83) .O11 1,720| 1,017 546 252] 3, 8,208 -47| .005) 933) 136 80 
Mayfield.......... Graves........... 9.4) .36 7,265; .83) .011) 1,647 978 364 *| 5,850 8,577; .49| .006) 912) 133) 7 
Maysville.......... Be née vacances 8.0} .31 7,150} .82) .010) 1,665 ° 351 be 7,115} .41) .005) 889) 129) 7% 
Newport........... Campbell......... 30.6) 1.18 20,680) 2.37; .030) 7,961) 1,408 767; 1,116] 3,981 30,885; 1.76) .021| 1,009) 147) % 
Owensboro........ Daviess.......... 33.0) 1.27 20,270) 2.32) .029| 4,703} 3,969) 1,534) 1,206) 14,207) 29,139} 1.66) .020) 883) 128 76 
Paducah........... McCracken....... 35.5) 1.37 23,928) 2.74) .035) 5,655) 4,184 871 *| 28,105) 37,281) 2.13) .025) 1,050) 153) 90 
TOTAL ABOVE CIITIES.............. 608.58. 08 496,711/56.94) .721) 122,568) 72,577) 19,123) 20,764] 626,724] 933,860) 53.31 629) 1,337); 195) 115 
STATE TOTAL....!.... A Fy en 2,549.5) oe: 2.0031 872,298)..... 1.267| 234,813| 122,330) 47,086! 40,015! 907,426| 1,751,723)...... 1.180! 687!...... 59 
For Kentucky County figures, see page 286. 
TENNESSEE — City Data 
| RRR: PL oe ewsade-s 9,564) .98) .014) 2,013 . 63 401) 10, 11,850 -57| .008) 741) 101 63 
Chattanooga....... Hamilton......... 86,060) 8.86) .125) 21,125) 14,210} 3,906) 3,720) 126,66 183,350} 8.83) .123) 1,358) 184) 116 
Clarksville......... Montgomery... ... 7,952) .82) .011 1,617 a ° *| 15,594 13,619 -66} .009) 908) 123 78 
Cleveland. ........ Bradley.......... 6,742; .69| .010) 1,617 703 ° *| 1,850 9,051; .44) .006) 754) 102) 5 
Columbia.......... SE 8,850} .91) .013} 1,980) 1,277 648 | 5,711 13,171; .63} .009) 1,197; 162) 103 
Dyersburg......... RUE eS 8,448; .87| .012) 1,798 888 724 328] 7,720 11,895 -57| .008) 991) 135 85 
Elizabethton. ...... CR 6,572) .68} .010| 1,254 ° ° . ee 7,392} .35) .005) 524 71; 45 
Greeneville. ....... 0 ES: 6,495) .67| .009) 1,139 ° - >. See 5,779, .28) .004) 850) 115) 73 
BN ncnccseces Madison......... 17,778) 1.83) .026) 3,977) 3,552 bg 712 big 24,909} 1.20) .017| 774) 105) &7 
Johnson City....... Washington....... 18,600) 1.92) .027| 3,779 ° 914 *| 15,000 17,315} .83) .012) 597 81; 51 
Kingsport.......... Sullivan.......... 14,926| 1.54) .022) 2,772) 3,348) 1,740 al de 19,923) .96) .013) 712 97; 61 
Knoxville.......... ends Sci piendl 92,501) 9.53) .134| 22,243] 18,180] 5,124) 5,037] 122,838] 171,745) 8.27| .116| 1,425) 193) 122 
Maryville.......... RE 7,409) .76| .011| 1,452 ° 533 Ee 7,350} .35| .005) 980) 133) & 
Memphis.......... Ee 228,140/23.49| .331) 39,706) 71,647) 6,912) 11,267] 790,480] 406,137) 19.55) .274) 1,262} 171) 108 
Murfreesboro... .... Rutherford. ...... 7,735} .80) .011) 1,534 ° bd 383} «6,1 12,432} .60| .008) 1,309) 178) 112 
Nashville.......... Davidson......... 128,625|13.25| .187| 27,620) 20,325) 5,017} 6,900] 232,197] 280,390) 13.50) .189) 1,611) 219] 138 
TOTAL ABOVE CI/TIES............. 656, 397/67.60) .953) 135,626) 134,130} 26,191 29, 601,348,057 1,196,308) 57.58) 806] 1,266) 172) 108 
STATE TOTAL....! Lcabebnaddsawenie 971,044'..... | 1.410! 230,440 180,561! 50,736 44, 94811,531,6421 2,077,440) eae 1.399! fe 63 
For Tennessee County figures, see page 288. 
ALABAMA — City Data 
Anniston.......... Calhoun.......... 18,717| 2.22} .027; 3,980) 3,204 529 582) 16,105 27,300) 1.49) .018) 718] 106) 6&2 
Bessomer.......... Jefferson......... 12,592) 1.50} .018) 3,680) 1,657 219 424) 14,500 24,826, 1.35] .017| 1,089) 161) % 
Birmingham. ...... Jofferson......... 196, 274|23.32| .285| 37,650) 35,763| 4,082} 5,703] 439,199] 372,861] 20.29} .251/ 1,231 182] 106 
DE ccescecoes Culiman.......... 8,110} .96) .012 740} 1,945 . i csr 5,098} .28} .004/ 1,000) 148, % 
PE Rinracneatucs Morgan.......... 12,272) 1.46) .018) 2,280) 1,348 400 406} 8,420 18,538} 1.01 .013| 789) 117) 68 
Hoewsten.......00. 12,313) 1.46) .018) 2,200) 1,945 426 , ciecnnd 18,304} 1.00} .012} 872| 129) 7% 
Florence........... Lauderdale....... 11,383) 1.35) .016) 2,420) 3,050 ; a |e 16,146) .88| .011) 799) 118) 68 
Gadsden.......... Etowah... 24,269) 2.88, .035) 4,540) 3,116 464 13,120) 38,428} 2.09 .026| 911) 135 7% 
Huntsville......... Madison......... 16,312) 1.94) .024) 2,980 *| 1,097 19, 15,376, .84| .010| 769) 114) 6 
SE incase severcenes 94,726/11.25, .138| 17,472) 17,670) 2,610} 4,250] 105,607) 195,086) 10.62) .131| 1,259) 186 108 
Montgomery....... Montgomery... ... 50,314) 5.98} .073} 8,560} 7,750) 1,600) 1,617] 136,651) 116,400) 6.33; .078| 1,225) 181 105 
SN cninianeedd SEE: 13,448] 1.60} .020) 2,880 ° ° 33,205] 20,036} 1.09} .014| 1,012) 150) 8% 
Tuscaloosa........ Tuscaloosa....... 20,218} 2.40) .029) 4,340) 3,691 . *| 21,605 27,676) 1.51) .019} 923) 137) 73 
TOTAL ABOVE caries ts aarbieleisolinall 400, 0458.32 -713| 93,722) 81,139) 12,201 15,366) 808,082} 896,075| 48.78} .604) 1,126) 167 96 
STATE TOTAL....| Me tenhi ties bangs 941,862)... 1.223' 192,456' 124,119' 28,976 29, 1601 998,180! 1,837,124'...... 1.238 676. eer 58 


*Withheld to avoid disclosure. 
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For Alabama County figures, see page 293. 


Before using these figures, see explanation page 17. 
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able to completely blanket this growing market. 
Knoxville Journal affords the lowest milline cost for circu- 
lation within the area. There is a tremendous buying force 
here (over 630,000 people—$381,000,000 buying power*) To 
capture your share of this great volume of business, schedule 


bp ocbie to cc of national advertisers have found it profit- 


The Knoxville Journal as a MUST on your newspaper list. 


TO COV ERAGE 


The 


An advertising campaign here, which does not include The 


Knoxville Journal covers only 63.3% 


of the city zone’s 56,- 


102 families (1944 City Directory Population)—only 33% 
of the 118,763 families of the Retail Trading Zone (Ra- 
tion Book Registrations). 
when you can have so much at the lowest milline rate avail- 
able for full coverage in any city of Knoxville’s size? 


— The Ruoxville Jo 


IN THE HEART OF THE TENNESSEE VALLEY 
LORENZEN & THOMPSON, Inc.. National Representatives: 


*Sales Management, 1945 Survey 


Why be satisfied with so little 


‘ 
CAMPBELL *,_ 
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We invite requests for 
particular information 
which will facilitate your 
sales planning. 


rial 


¢ ® The “SM” symbols mark original, exclu- 
ISSISSIPPI— City Data sive estimates by SALES MANAGEMENT, 
CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %)\ % Dollars | % | % 1944 Dollars | % % = 
thou- of of (in of of (in of of 8 
sands) | State) U.S.A./thousands)} State) U.S.A Lum.- thousands:| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to q 
Mdse. | Hdwre lars | State | U.S.A, 
| re Peuuteen Serer 25.0 | 1.25) .020 10,155) 2.07; .015) 1,874) 1,174 422 360 22,537, 1.98) .015) 901) 158 7 
Clarksdale......... Coahoma......... 13.2 | .66) .010 9,942) 2.03; .014) 1,836) 1,321) 1,004 378 14,840) 1.30) .010) 1,124) 198 96 
Columbus. ........ Lowndes......... 20.0 | 1.00) .016 8,635| 1.76) .013) 1,744 a 446 14,650) 1.29) .010) 733) 129 63 
Greenville......... Washington....... 25.0 | 1.25) .020 15,276) 3.11; .022) 3,228 pe 1,376 504 26,889) 2.37) .018) 1,076) 189 92 
Greenwood........ Leflore........... 19.4 7; .015 13,003) 2.65) .019) 2,616) 1,560 980 504 20,758; 1.83) .014) 1,070) 188 92 
Gulfport (See Biloxi)} Harrison. ........ 30,0 | 1.50) .024 12,752) 2.60; .018) 2,170) 1,211 ? 486 24,133) 2.13) .016| 804) 141 69 
Hattiesburg........] Forrest........... 21.0 | 1.05) .016 14,551) 2.97} .021) 2,968) 2,477 347 486 25,435) 2.24) .017| 1,211) 213) 104 
ee | ene 69.9 | 3.50) .055 55,562/11.32) .080| 10,621; 11,623) 2,890) 2,842 118,510) 10.44) .080) 1,695) 298) 145 
SRS I i cssmicecosuns 23.5 | 1.18) .018 12,814) 2.61; .019) 2,763 ° 682 432 21,450] 1.89] .015) 913) 161 78 
Meridian.......... Lauderdale...... 40.0 | 2.01) .031 21,018) 4.28; .031) 4,675 ° 719 846 37,386) 3.29) .025) 935) 164 80 
Natchez ee 16.2 | .81| .013 9,340) 1.90} .014) 2,578). 1,395 446 468 16,069) 1.42) .011) 992) 174 85 
ae |e 8.7 | .44| .007 8,273) 1.69} .012) 1,317) 1,486 707 36! 9,002} .79) .006) 1,035) 182 89 
Vicksburg......... Warren.......... 26.1 | 1.31) .021 13,760) 2.30} .020) 4,118) 2,037 ° 342 32,257) 2.84) .022) 1,236; 217; 106 
TOTAL ABOVE CIITIES............. 338.0 |16.93 266] 205,081|41.79| .298) 42,508) 26,266) 10,019 8, 08] 255,509] 383,916) 33.81) .259| 1,136) 200 97 
eS See 1,996.1 (..... 1.568" 490,733)..... -713| 124,878| 65,792) 26,112 21,296" 554,179" 1,135,550 pate -765i + 5691...... 49 


*Withheld to avoid disclosure. 
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For Mississippi County figures, see page 296. 


Before using these figures, see explanation page 17. 
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West South Central States—City Data 


O K L A H oO M A ited City Data The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
1-1-1944 ESTIMATE ESTIMATE 
Whole- 
CITY COUNTY FOUR STORE GROUPS sale : 
Total (in thousands of dollars) Sales Per Capita 
(in | % | % | Dollars | % | % 1944 | Dollars | % | % 
thou- of of (in of of (in of of 
sands) | State| U.S.A.} thousands)! State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug’ Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A, $' 

Pontotoc......... 15.1 14,216) 1.55) .021) 3,025 . 839 10,640; .59) .007) 705) 78 60 
Ardmore.......... Bk dike on ws 16.9 11,881; 1.30) .017) 3,065) 2,620 864 14,928} .83) .010) 883 97 78 V 
Bartiesville........ Washington....... 17.0 14,409) 1.57} .021) 3,980 . 748 21,280) 1.18} .014) 1,252) 138] 107 
Chickasha......... Sr cnccskereca 18.5 10,460) 1.14) .015) 2,368) 2,463 710 15,918 88} .011) 860 95 74 
SES Stephens......... 10.9 7,564) .82) .011 1,851; 1,517 542 8,560} .48) .007| 785 87 67 
ERIE Sar TES EES 10.0 8,459} .92) .012; 2,090) 1,576 529 9,503 53) .006) 950) 105 8t 
a Canadian......... 11.5 7,318} .80| .011) 2,269 ¢ 568 10,890 60) .007; 947; 105 81 
SR | TRS 32.0 25,834) 2.82) .038) 4,895) 5,334) 2,580 32,148) 1.79) .022) 1,005) 111 86 
ee See 13.0 8,020) .88) .012} 1,950) 1,143 916 11,360 63) .008) (874 96 75 
i iccocssvoud Comanche........ 37.5 14,444) 1.58} .021) 3,005) 2,167) 1,342 24,335) 1.35) .016) 649 72 56 
McAlester......... Pittsburg......... 19.0 10,109} 1.10) .015) 2,229) 2,128 503 16,047 89; .011) 845 93 72 
RE: SE 9.5 7,125} .78| .010) 1,572) 1,517 374 9,002 50} .006) 948) 105 81 
Muskogee......... Muskogee........ 38.1 24,768) 2.70} .036) 5,826; 4,880) 1,283 40,704; 2.26) .027| 1,068; 118 92 
Cleveland........ 17.2 8,389} .92) .012} 2,388) 1,005 774 10,780; .60) .007| 627 69 54 
Oklahoma City .| Oklahoma........ 230.0 184,568/20.15) .268) 28,707; 26,220) 10,317 354,415) 19.69) .239) 1,541) 170) 132 
Okmulgee........ Okmulgee........ 17.0 10,214) 1.11} .015) 2,607) 2,226 542 15,285 85) .010) 899 99) 7 
EES ee 19.1 13,075; 1.43) .019| 3,483) 2,108 735 21,635) 1.20) .015) 1,133) 125) 97 
A Pine ttinmabe 15.5 7,108} .78) .010) 2,149) 1,084 245 15,118 84) .010) 782 86; 67 
Seminole.......... Seminole......... 14.0 11,320) 1.24) .016) 2,547) 1,005 503 14,363 80} .010) 1,026) 113 88 
| SREY Pottawatomie.... . 25.0 17,919) 1.96) .026) 3,403) 4,078) 1,045 21,323) 1.18} .014) 975) 108) 8% 
Stillwater.......... eee 12.0 9,688) 1.06) .014) 2,328 965 864 13,835) .77| .009) 1,153) 127 
RE We sicaxanuees 180.3 126,530|13.81| .184| 25,112) 21,306) 7,000 260,540) 14.47) .176| 1,445) 159) 124 
TOTAL ABOVE CIITIES............. 779.1 |39.18| .612] 653,418/60.42) .804) 110,849) 85,342) 33,823 31,374] 718,077] 952,609) 52.91) .642) 1,223) 135) 105 
8. a J 3 ( 1.562! 915,911!..... 1.330! 224,140! 130,866! 66,494 49, 842 972, 4021 1,800,409'...... 1.213; 906)...... 78 


For Oklahoma County figures, see page 298. 


TEXAS -— City Data 


Abilene............ MT, wanecksscs 22,451| .78| .033| 5,302} 5,396) 1,976 026] 1,125) 115) 96 
Scashsnsssed Jim Wells........ 7,348] .25| .011| 1,316 *| 1,391 007} 923) 95) 79 
Amarilio........... Potter-Randall 41,542] 1.43] .060| 9,578} 5,396 ° .048| 1,191} 122) 102 
RE Travis........... 100.0 65,901) 2.28) .096) 15,115] 9,177) 5,071 .094| 1,400} 143) 120 
Bay City........... Matagorda........ 6,300} .22) .009/ 1,664 760 702 006] 1,011) 104) 87 

/| Beaumont......... Jofferson......... 53,272| 1.84) .077| 10,835) 9,400) 3, .073| 1,397} 143] 120 Bank . 
Big Spring......... Howard.......... 14,302} .49] .021} 3,173) 2,508} 1,170 .013] 1,110) 114) 95 vesto 
BED: vc cccncbeses Hutchinson....... 9,279} .32| .014| 2,941 . . .011] 1,096] 112) 94 Meat, 
Browneville........ Cameron......... 9,043} .31) .013| 2,148) 1,615 .013| 624) 64) 83 Musica 
Brownwood........ Brown........... 10,755) .37} .016) 2,690) 1,976 650 .017} 995} 102) 88 — 

ice 
SR sinsoveidens Brazos........... 10,959} .38] .016) 2,748 . * .010| 977) 100) Hote 
Cleburne.......... Johnson.......... 7,065} .24) .010| 2,283 988 390 .009| 1,300) 133) 111 ®ptica 
Corpus Christi. .... Nueces........... 56,343} 2.01 .085| 10,570) 7,340 5,012 .070| 1,201) 123] 103 hint, 
Corsicana.......... Navarro.......... 10,927} .38} .016} 3,638) 1,862 845 .012| 1,167} 120) 100 hper 
IRR RT, 420.0 290,972|10.05| .423| 51,433] 73,683) 12,844 399] 1,411) 145) 121 — 

mbi 
Denison........... Grayson.......... 10,079} .35| .015| 3,212) 1,577 520 .013) 1,119] 115) 9% and 
ORE Denton........... 9,640} .33} .014) 2,477) 1, 676 008} 982} 101) & ladio 
aan El Paso.......... 107.0 60,333} 2.08] .088| 11,432) 13,047| 2,424 .083} 1,148] 118) 9% Sratior 
Fort Worth........ Se 222.0 175,645| 6 -255| 31,540] 55,078) 7,837 .243| 1,625] 167, 139 Tanks, 
Gainesville........ RI, 7,677; .27| .011| 1,896 611 008} 893} 92) 7 om 

uU 
Galveston......... Galveston........ 38,427] 1.33] .056] 9,192] 4,204) 1,454 .063/ 1,200) 123] 103 
Goose Creek... Harris........... 7,096] .25| .010| 1,471 969 689 .005| 1,051} 108} 90 
Greenville......... | PTR SSS 11,524) .40| .017| 2,980) 2,033 741 010} 812} 83) 69 
Harlingen......... Cameron......... 11,540] .40/ .017| 2,225) 2,382 715 008} 738) 76) 8&8 
Henderson........ ae 10,079} .35) .015| 2,322) 1,691 481 004] 1,000) 103) 8% 
Houston... aes 460. 330,340/11.41| .480| 75,875) 42,081, 18,292 .426| 1,375] 141] 118 
Kilgore Gregg-Rusk...... 6. 11,383] .39} .017} 2,728) 1,007 741 .006| 1,306) 134) 112 
si texes SS 45. 15,088] .52) .022) 3,193 * 741 022) 736) 75) 63 
Longview.......... ce ica! 23. 13,596] .47} .020} 3,251) 2,242 780 .016| 1,029) 105) 8 
Lubbock........... Lubbock 43. 33,143] 1.14] .048] 6,695) 7,866 3,809 026} 885) 91) 76 
Sa Angelina......... 12 8,101! .28! .012| 2,3991 1083 * ,006| 742} 76! 64 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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SALES MANAGEMENT 


\S ONE OF THE FIVE LARGEST 
ISTRIBUTING CENTERS IN TEXAS — 


MARILLO is NEVER Overlooked 


lo 
XQ 
- 1§153,000,000 — a 
eat me y sales Managers! 
7% olesaie yoiume 
07 a 
. in 1943 Here are a few timely highlights of business condi- 
» fy Amarillo Wholesalers tions in the rich Amarillo market: OIL and GAS an- 
eee $ asenees nual income, $193,097,850; CATTLE sales, $41,- 
ee Pesce ns 600,000; and, particularly startling, FARM income, 
io Accessories and fires....... ’ ’ e 
56 mobile, Passenger .......... 6,127,000 $ 12,000 per farm family! 
n Adomobile, Truck .............. pyre 
| RPE ppeeeeenenenenming 
4 ilding Material .............. 6,968,200 _ 
32 GD TAINED. oc aecn cesses 1,972,800 
| mpressed Air, Oxygen, Etc... .. 863,000 
” al, Wood and Ice............ 1,867,000 
97 snfectionery, Ice Cream and Soft c OV i RAG c 
a ee re 3,042,000 
a gel Poultry Products...... 6,824,961 
84 and Surgical Supplies..... pecan 
x nie cine putea owe aan 3,850,0 
99 by "Goods and Notions......... 100,000 — — 2 
tectrical Appliances, Supplies, : 
- RAR Saree 2,808,032 | ) egends Where other 
105 = NI nin ke deadline tae wage DALLAM Tacsuan |oansron> foc Tace purscous | M e tro pol ita n 
ARSE, See ee I 
n fvit and Vegetable............ 2,225,000 Newspaper 
— funiture, Housefurnishing, WOORE  uTcunam] ROBERTS [rewrnae Coverage 
RI rect ca ain y ana erwlinnin 1,720,000 
— Gasoline, Oil, Alcohol and Eudes 
EES ae 15,000,000 AR: t 
= frocery and Delicatessen........ 21,757,257 rMarijtto 
96 fardware and Queensware..... 15,856,000 <a Aili. o [fa \ \ 
79 fay, Grain and Feed, Cottonseed a ee re \ 
102 OR, oi avec caves 7,367,000 ici j= 
120 2 Serre re 750,000 Tune Le- 
87 nnitor Supplies ............... 85,000 . ionianis ga ai \ 
_ Seka waka mms anne 18,940 | 
120 ee 440,000 a Mf By 4 
95 Rod asin nde ae nial at 15,698,400 7 
94 Meat, Poultry and Fish.......... 4,721,150 
53 — Instruments and Sheet ssit}iews | me-¢—_| > 
85 PSE TS Sate 98,160 
Office Equipment, Store Fixtures, ee 
in tow —" la lean tidy ISTANCES are too great for any i ae 
B sovereccnererere ’ ttempt to cover the rich 
103 _ Oil, Varnish and Glass.... 2,257,000 pate yy AP except from the center. SA 
100 on and Paper Goods........ 2,031,000 example, Amarillo is located 368 miles from 
121 aoe Sagruving, Commercial Art 29,100 Dallas, 274 miles from Oklahoma City, 347 miles 
umbing and Heating Fixtures from Ft. Worth and 464 miles from Denver. 
ae Supplies ................ 2,498,000 So start your sales message where it belongs 
84 io 3,430,000 . . . in the center of the rich Amarillo market, 
e 545,000 and speak to a vast audience of big-hearted 
139 962,000 Texans who have ready cash to spend from live- 
" 57,000 stock, agriculture, oil and other mineral products, 
__ 341,142 cotton and manufactured goods. 
103 SIDA see sicais nc bromide shale deena $153,084,642 You can sell the Amarillo market only through 
a (Source: Survey made locally) f the “Globe-News” . . . a MUST on every “A” 
Schedule. 
63 
86 
} ; 

/ F si ~ ng 
me AMARILLO DAILY NEWS + THE AMARILLO GLOBE 
" MORNING EVENING 
Rn | “cop SUNDAY NEWS GLOBE 
- aa DETAILS COMBINATION OFFICES IN ALL 
7 OR CALL TEXAS DAILY PRESS LEAGUE, INc. PRINCIPAL CITIES 
NT 
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. . The “SM” symbols mark original, exe! 
T EXAS — City Data — (Continued) sive estimates by SALES MANAGEMENT 
CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING | NCOME—i944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
—— — = — 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in % | % | Dollars | % | % 1944 | Dollars | % | ee 
thou- of of (in of of (in of of = 
sands) | State| U.S.A.] thousands)| State U.S.A. Lum.- thousands)! State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to | to 
Mdse. | Hdwre. lars | State |U,S, 
Marshall Harrison......... 20.5) .32 11,749; .41) .017 3,774) aa 910 16,643 -27| .011 812 831 4 
McAllen... Hidalge 14.0} .22 9,828; .34) .014; 2,108) 1,748 520 501} 4,703 12,087; .20) .008) 863) 99) 7 
McKinney. Collin 10.5) .16 6,657} .23) .010) 2,012 1,102 520 ee 9,175 -15|} .006) 9874 90 
Midland Midland. . 13.0) .20 8,965) .31) .013 *| 1,026 871 573} 2,380 15,384 25) 010) 1,183) 121) 19; 
Nacogdoches Nacogdoches...... 9.0) .14 7,976, .28) .012) 1,876 1,159 520 626} 5,072 8,769 -14) .006) 974) 100) 43 
Odessa............] Ector. ... 9.6, .15 13,219] .46) .012) 3,173 760 . ane 12,702; 21) +.008) 1,323) 136) 143 
Palestine..........] Anderson 12.1; .19) 8,180} .28) .012) 2,476) 1,216 650 4,435) 13,910 -23) .009/ 1,150) 118) 99 
Pampa............] Gray. 17.2| .27 13,408} .46) .020) 3,444) 2,489 715 967] 18,106 17,409} .29) .012) 1,012) 104) 47 
eee 22.5) .35 11,838} .41) .017) 3,193) 2,071 923 841] 6,845) 14,821} .24) .010) 659) @B| 5 
Plainview..........] Hale............. 8.0) .12 8,588) .30) .013) 2,012) 1,273) 1,027 627] 5,452) 6,872) .11| .005) 859) 88) 7 
Port Arthur........] Jefferson. .... 56.2) .88 32,138} 1.11) .047) 8,824) 4,864) 1,976) 1,289} 9,150 62,949; 1.03) .043) 1,120) 115) 96 
San Angelo........] Tom Green....... 31.7; .50 24,209} .84) .035) 5,592 ° ¢ *| 34,196 35,935; .59) .024) 1,134) 116) 97 
San Antonio. .... cat Guna 300.0) 4.71 166,545) 5.75) .242) 36,122) 28,204) 7,900) 7,400] 233,181} 408,375) 6.69) .275) 1,361; 140) 117 
Sherman..... Grayson 20.5; .32 12,733; .44| .019) 3,406) 2,128 871 752) + 6,875) 17,202 -28; .012) 839 86) 72 
Sulphur Springs... .| Hopkins 7.0) .11 6,829) .24) .010| 1,567 969 650 Ee 7,108 -12| +.005) 1,015) 104) 987 
Sweetwater........] Nolan............ 12.5) .20 7,881} .27| .012) 2,129 . 442 ee 10,723} .18) .007; 858) 988) 7% 
Temple... a aw 25.5) .40 10,864) .37| .016) 3,096) 1,767 819 752] 8,452 23,463; -38; .016) 920) 94) 7 
**Texarkana....... Bowie-Miller, Ark. 26.0) .41 13,329} .46} .019} 3,309) 2,888 923 734] 6,825 16,706) -27| .011) 643) 66 55 
Se naa auet _ SSE 33.0) .52 26,172} .90) .038) 5,844) 4,997) 1,599) 1,880] 20,826 37,736; .62)| .026) 1,144) 117) 9 
| 
Vernon. Wilbarger........ 14.0) .22 8,604) .30) .013) 2,070) 1,577 962 , ere 13,460) -22; .009) 961 98; 82 
Victoria Vieteria.......... 15.0) .24 12,246} .42) .018) 3,038) 1,558) 1,443 537] 4,951 15,606; .25) .011) 1,040) 107, 99 
| eae McLennan........ 66.0) 1.03 40,080) 1.38} .058! 9,151) 7,293) 1,716) 1,930) 62,646 87, 607| 1.43) .059) 1,327) 136) 114 
Waxahachie... ; 8.9) .14 6,437; .22) .009) 1,703 950 468 SESS 8,348; .14) .006) 938) 96 9% 
Wichita Falls... ... Wichita.......... 82.0 .82 32,255) 1.11) .047| 7,423) 5,087} 1,687) 1,706) 34,030 62,167| 1.02| .042 1,196) 123| 102 
TOTAL ABOVE CIITIES............. 2,819.3/44.24 2.218) 1,872,970) 64 68 2.720 405, 665| 332,330 102,622) 04, 1063.00, 139 3,540,932 58.00) 2.386 1,256) 129° 108 ” 
STATE TOTAL............ 6,260.31... 4.918 2,895,877'.....| 4.206! 760,618! 450,926! 208, 672! 155, 35613,867,000! 6,104,950)... wl 4.113! 975 a ; 
**See also Texarkana, Ark. For Texas County figures, see page 307. 
ARKANSAS — City Data 
Blytheville.........] Mississippi....... 12.0) .69) . 13,283| 2.39] .019| 1,870) 1,732) 1,306] 515) 18,048) 11,286) 1.06) 008} 941) 153) 8 
a See 22.5) 1.29) .018 17,427| 3.13} .025) 3,357) 1,765 755; 1,075] 18,750 23,292! 2.18 .016 1,035, 168 88 
Fayetteville........] Washington.... 8.0) .46) .006 8,917) 1.60) .013) 1,700) 1,832 473 538] 9,350 9,051) .85) .006 1,131; 184 7 
Fort Smith.........] Sebastian......... 45.0) 2.59) .03: 33,540) 6.03} .049| 6,300/ 5,112) 1,645) 1,560) 54,563 54,192) 5.08) .037 1,204) 196; 103 
Helena............] Phillips 10.0) .58) .008 8,510) 1.53 my 1,594 982 499 358} 14,536 9,908: 7 -006 - 161| 85 
| | | 
Hot Springs..... eS 33.7; 1.94) .026 19,370) 3.48} .028) 4,951 2,165 . 1,501 8,233 34,231) 3.21 -023| 1,016; 168| 87 § 
Jonesboro....... .| Craighead........ 14.0} .81) .011 10,341) 1.86) .015) 2,189) 1,165 563 448] 15,760 13,571! 1.27) .009} 969) 158) 8 
Little Rock........] Pulaski 99.8) 5.74) .078 77,961|14.01| .113) 14,350) 14,950) 2,125) 3,190] 161,722) 125,532! 11.76) .085| 1,258) 205) 108 
N. Little Rock......] Pulaski.......... 26.0) 1.50) .021 13,542) 2.43) .020| 3,251 832 762] 7,615 30,050) 2.82, .020 1,156) 188| 99 
Pine Bluff......... Jefferson......... 35.0) 2.02) . 19,758) 3.55) .029) 3,761 *| 1,101 “| 32,115 26,545, 2.49) .017) 758) 123 6 
Texarkana. . Miller 17.3) 1.00) .014 12,654) 2.28) .018) 2,678 1,099 320 426) 17,585 18,814) 1.49) 011) 920) 149° «78 
= ESE EEE 
TOTAL ABOVE CI/TIES............ 323.3/18 62! -254] 235,303/42.29) .342) 46,001; 30,802) 9,919 10,379) 368,276] 353,572| 33.14 -238 1,094 178) 
STATE TOTAL.. Bi RS * | | 1.364] 656,435|..... -808! 133,945) 59,212! 31,354 27,8571 547,821 1,067,012... | 719) 615)......| a 
For Arkansas County figures, see page 302, 
LOUISIAN A— City Data 
Alexandria.........] Rapides.......... 50.0 | 2.16 23,332| 2.47| .034) 3,585] 5,928) 1,391 41,962) 2.33) 028) 839, 108, 2 
Baton Rouge.......} E. Baton Rouge 36.0 | 1.55 52,782| 5.60) .077| 9,291 ¢ 4,043 51,738) 2.87| -035, 1,437) 185, 13 
Bogalusa.......... Washington....... 15.0 -65 8,227; .87| .012) 1,936 1,522 624 14,674) 81) -010) 978 126) 4 
Houma Terrebonne 11.0 47 10,830) 1.15) .016) 1,524 1a S 10,085 .56) .007; 917 118) 7 
Lafayette.......... Lafayette......... 22.0 95 13,338; 1.41) .019) 1,401 3,390 806 22,836) 1.27, .015 1,038) 134) @ 
| 
Lake Charies...... Calcasieu. . 33.0 | 1.42 21,508) 2.28} .033 3,378; 3,999 1,599 37,026, 2.06) .025) 1,122, 144) : 
a Quachita......... 33.0 | 1.42 32,300) 3.43} .047) 4,717) 5,258 ? 44,440) 2.47; .030) 1,347 173 . 
New Iberia........ 2s 13.7] .59 9,158} .97| .013) 1,401; 1,117 780 12,511; .69) .008} 913) 117) . 
New Orleans....... ee 621.4 |22.51 314,120/33.32) .456) 65,940) 58,506) 7,231 708,140} 39.32} .477| 1,358} 175) : 
Opelousas......... re 14.3 | .62 9,386) 1.00} .014) 1,483 853 637 9,524; .53) .007| 666 86) . 
Shreveport......... Caddo....... me 115.0 | 4.97 88,042) 9.36) .128) 17,073) 13,020) 3,750 178,566} 9.92} .120| 1,553, 200) | 
TOTAL ABOVE carves anaes 864.1 37.31) .6 583,023/61.86) .847 111,729) 95,034) 20,861) 29,430]1,321,867] 1,131,502) 62.83) .762| 1,328 m ™ 
STATE Torat..:.| dink ba cale aakiead 2,316.6 |..... 1.8191 942,842! ae 1.370 200,803! 136,321| 49,465 44, 008|1,613, 1001 1,800,774)...... 1.204] W7i....-- a 


*Withheld to avoid 
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disclosure. 


For Louisiana County figures, see page 303. 


ph Ae tl 
Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


More than just a city—Fort Smith is an “area” comprising 10 


Counties in Arkansas and 4 Counties in Oklahoma. Grand country 


and climate . . . rich in resources and thriving industrially. 370,000 
hard-working, able-to-buy people with diversified activities make 
Fort Smith one of America’s most inviting and lucrative markets 


for advertising and selling. 


* 2nd largest population center in Arkan- 


* Diversified resources — from coal to 4:3 


sas—lIst in industry 


strawberries. Southwest American 

* Unlimited supply of cheap, clean natural CORD 
gas and an abundance of water—for FORT SMITH TIMES RE 
industry. Times Record 


31,016 ABC 


I'D LIKE TO KNOW YOU! 


I'm Bill Dilly—typical of folks around these 
parts. All us Dilly’s are taking advantage of the 
great country in which we live. We're making 
money, too—so, let’s get acquainted and do some 
trading! You can reach us through the Fort 


Smith papers. Bi Diy 


Morning, Evening and Sunday—the ONLY advertising medium 
that reaches the Fort Smith area with EFFECT—and that’s 
a fact. 


Represented Nationally by 


BURKE, KUIPERS & MAHONEY, INC. 


RICHLY PRODUCTIVE MARKET 
FOR ADVERTISERS 


Productive advertising explains the Antonio’s population has been almost 
growth and success of San Antonio Ex- doubled. 
press since 1865, and of San Antonio 


The families throughout one of the 
Evening News since 1918. 


world’s richest regions—South and West 
Texas—take these two newspapers as 
their guides to shopping in its main mar- 
ketplace: San Antonio. 


Sales messages in these two newspapers 
gain their effectiveness from the fact that 
The Express and The Evening News afford 


the advertiser a concentrated circulation Those families have confidence in the 
coverage of homes where buying pow- advertising carried by The Express and 
er is centered. Since early in 1942 San The Evening News. 


San Antonio Express 


SAN ANTONIO EVENING NEWS 
Tenad! Foremost Tuvipapurs, 


Mountain States—City Data 


MON TANA— City Data 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE 
et ae as Whole- : 
CITY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in % Dollars | % ; 1944 % - 
thou- of (in of of 
sands) | State) U .| thousands) | State U.S.A. Ratio | Ratio 
Drug Dol- | to to 
lars | State | U.S.A. 
Anaconda.......... 14.0 | 2.98 7,381) 2.29 1 -010) 1,033 83) 89 
Ss 25.1 | 5.34 27,541) 8.54 1,28 .025) 1,453) 117) 125 
Bozeman 10.0 | 2.13 10,179) 3.16 25: -008/ 1,232 99) 106 
Se 40.3 | 8.57 36, 366/11. 27 .041;) 1,520) 123) 130 
Great Falls 38.0 | 8.08 29,609) 9.18 1,01 -029) 1,145 92 98 
nse bee Sean 6.5 | 1.38] . 7,555) 2.34 be -006| 1,379) 111) 118 
Helena.. 15.2 | 3.23) .01 15,138) 4.69 * -017| 1,633) 132) 140 
Kalispell......... 9.1) 1.93) . 10,440) 3.24 28: -009) 1,403} 113) 120 
Lewiston 5.9 | 1.25) .004 6,293) 1.95 178 005; 1,318) 106) 113 
Miles City 7.0 | 1.49 6,467) 2.00 28! -006) 1,318 106; 113 
| 
Missoula 19.0 | 4.04, .015) 20,996) 6.51 018; 1,400} 113) 120 
TOTAL ABOVE Ci 190.1 |40.42 va) 177, 965/55. 17 5,102 174) 1,358) 110) 116 
STATE EE eee 470.3 -369| 322,570'..... 10,544 393i 1,239!...... 106 
For Montana County figures, see page 316. 
1D AH O — City Data 
aE 30.0 | 6.34 41,117\14.92 1,515) 31,039 -048| 2,250) 209) 183 
Caldwell. 8.3 | 1.75 8,003) 2.90 31 4, -008) 1,453) 135) 125 
Coeur d’Alene 12.0 | 2.54 7,092) 2.58 296 2,341 -010) 1,202 112) 103 
Idaho Falls 15.0 | 3.17 17,134) 6.22 487} 18, -014) 1,390) 129) 119 
Lewiston 10.7 | 2.26 14,152) 5.14 | 10, -013| 1,806) 168) 155 
Moscow 6.9 | 1.46 6,582) 2.39 36! 5,07! - 006} 1,393) 129) 119 
hs oieancnan 12.2 | 2.58 10,537) 3.82 4 6,14 .013| 1,546) 144) 132 
Pocatello 22.0 | 4.65 18,123) 6.58 13,211 -018) 1,203 112; = 108 
Twin Falls 12.5 | 2.64 17,350} 6.30 ° 592] 15, -013; 1,528 142) 131 
TOTAL ABOVE Ci 129.6 |27.38 140, 090 80 85 8, se 4,009 105,619 140) 1,607 149! 138 
STATE Dei isebbhenshuaweaes 473.3 \..... .372 275, 620! eet 23,6241 10,074 193, 7501 343! a I 93 
For Idaho County figures, see page 316. 
WYOMING — City Data 
Caeper............ 21.3 oa 18, 259| 11.26 888) 16,410 -018| 1,231) 109} 105 
Cheyenne 33.0/14.00 25, 192/15.54 1,6 17,415 .033) 1,501 133 129 
Laramie........... 11.0) 4.67; .009) 9,703) 5.99 Dx xawkes -011) 1, 127) 123 
Rock Springs 11.0) 4.67 009 9,310) 5.74 348] 5,375 .010) 1, 123; 119 
Sheridan 9.5) 4.03 11,948) 7.37 539] 5,100 .011) 1,757] 156) 151 
TOTAL ABOVE Ci 85.8 36.40 .067] 74,412|45.91 3,967} 44,300 .083 1,449 127; 123 
i, eee 236.7... | est 162, 0871... 7,625 70, 508! 179| 1,129)... 7 
For Wyoming County oo 
COLORAD O— City Data 
Alamosa. . 6.1) .57 6,130) 1.00 231 311 2,753, .60| .005|) 1,159) 105) 99 
inch aac 15.5) 1.45 9,257) 1.51 508 4 2,680 1.83 015| 1,390} 126) 119 
Colorado Springs... . 45.0) 4.22 36,068) 5.90 750 14,124 6.19} .049; 1,623 147; 139 
SE 335.4/31.43) * 290, 104/47.46 960 561,891 40.81 325) 1,436; 130) 123 
ee 5.2) .49) .004 5,921; .97 277 , Fee .64) .005) 1,447; 131 124 
Fort Collins 12.6) 1.18 10,620) 1.74 2,554 351} 14,813 15,006; 1.27 010) 1,191 107; 102 
Grand Junction 14.5} 1.36 13,678) 2.24 2,538 10,244 14,945) 1.26) .010) 1,031 93 88 
, oeoanedaes 16.0) 1.50 13,427) 2.20 3,177 10.244 20,623) 1.75) .014) 1,289) 116) 11! 
a $8.0) 5.43 31,920) 5.22 7,350 *| 27,030 55,037) 4.66) .037) 949 86 81 
SN aes panies 7.5) .70 6,825) 1.12 1,551 5,560 7,872 .67 005; 1,050 95 90 
REE 12.3) 1.15 8,006) 1.31 2,250 7,451 8,856 -75| .006) 720 65 62 
TOTAL ABOVE Ci 528.1/49.48) . 5 431 8670.67 67 93,147 18 550) 22, 190 658 , 696: 481 1,389 122} «116 
STATE TOTAL... | Rh ete oth aa 1,067.3!..... | -s3el 611, ol. ea, 37, 301| 32, esol 716, 972 1,180,086 795 1,106! or 95 


*Withheld to avoid disclosure, 
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For Colorado ans joan see page 322. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 
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UTAH— City Data a eluate Ty SALES: MANAGEMENT. 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
ESTIMATE ESTIMATE 


CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %\ % | Dollas | %| % 1944 | Dollars | % | % 
thou- | of of (in of of (in of of 
sands) | State] U.S.A.} thousands) | State} U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. lars | State | U.S.A. 
RE, cssinnaawen MR cckaccs rend 13.0 | 2.23) .01 10,302) 3.15} .015) 2,340 be 619 393] ~=«6,, 17 17,387, 2.67} .012| 1,337) 120) 114 
RD si ccaeunes ere 72.0 |12.34| .05 66,016/17.09} .081| 12,352) 8,935) 2,414) 2, 72,996) 97,210] 14.94) .065) 1,350) 121) 116 


PR siisnsccescns _ ae 25.1 | 4.30) . 13,866) 4.23) .020) 2,788) 2,895 916 542] 10, 21,959} 3.38) .015) 875 78 75 
Salt Lake City..... Salt Lake......... 178.9 |30.67) .1 156,740|47.82) .228| 34,177| 37,804) 4,234) 7,411) 293,1 275,055) 42.27) .185) 1,537) 138) 132 
TOTAL ABOVE CIJTIES............. 289.0 |49.54) . 236,924 72.29) -344) 51,657) 49,634) 8,183 10,732 202, 9] 411,611) 63.26) .277| 1,424 124 122 
STATE TOTAL....|........ seteceeees 583.4 |..... -458] 327,759!..... | -476| 77,580! 60,200! 15,504 14,386] 438,940 650,650|...... -439| 1,115!...... | 95 


For Utah County figures, see page 319. 


NEVADA — City Data 


Veen White Pine....... 4.1t| 3.14] .003 7,952| 6.65) .012| 1,891 726 . Rod 7,852) 3.47) .005| 1,915] 110) 164 
Las Vegas......... Clark. ........... 18.5 |14.17}  .01 16,258/13.59| .024| 3,416 . 666 + 7, 30,283] 13.38] .020| 1,637] 95) 140 
RE Washoe.......... 25.5 |19.52) . 44,367|37.08} .064] 7,860| 6,976} 1,482) 1, 24,548] 64,600] 28.53] .044| 2,533, 146) 217 
TOTAL ABOVE CIITIES............. 48.1 |36.83 0a 68,577/57.32| .100| 13,167; 7,702] 2,148 1,809 31,749] 102,79 45.29 069 2,126 rad 183 
~ e 130.6 |..... 103] 119,642)... 174) 28,808! 12,4511 4,700! 4,768 52,7371 226, 413|...... | 42! t,7aal...... | 149 
+ 1940 Census. For Nevada County figures, see page 323. 

ARIZON A — City Data 

Flagstaff...........] Coconino... | 7.5 | 1.32) .006 6,109] 2.21) .009 874 . 277 _ aE 8,105] 1.39) .005| 1,081] 105] 92 
Phoenix......... Maricopa.........]| 87.7 |15.40| .069} 109,215/39.57| .159| 15,556] 19,045] 5,770] 5,052) 99,032] 139,332| 23.86] .094| 1,589| 155] 136 
Prescott...........] Yavapai... | 7.0] 1.23} . 7,554| 2.74] .011| 1,576) 1,367 365) 431) 2,5 11,330] 1.94) .008] 1,619] 158) 139 
Tucson........ _.| Pima... | 47.0 | 8.25) 03 52,266|18.93| .076| 11,150} 7,610) 2,583] 3,273] 25,598] - 70,600] 12.09] .048| 1,502) 146] 129 
Yuma.............] Yuma... | 10.0 me 008 6,303| 2.28] .009 1,045) 1,194 932 316] 5,914] 11,940) 2.05| .008| 1,194] 116] 102 
TOTAL ABOVE CI|TIE3............ 159.2 |27.96| 125) 181,447\65.73| .264| 30,201) 29,216/ 9,927| 9,072 13,908 241,307] 41.33] .163| 1,516 148 130 
‘ome —EEE ———— —— 

STATE TOTAL....1.. .....L g69.3 |.....| a7 27eo4sl.... 401! 67,444! 42,890! 18,1101 13,496 193,0441 583,907/...... 3941 1,026!...... | 9g 


For Arizona County figures, see page 323. 


NEW MEXICO — City Data 


Albuquerque... .. | Bernalillo......... 40.0| 7.93} .031) 37,328|19.01| 054 8,035 | 2,713 *| 34,615) 64,026) 17.28] .043| 1,601] 211] 137 
Carlsbad. ......... | Se 8.5) 1.70; .00 7,223) 3.68) -011 1,838 935) 583| 448} 2,1 9,484) 2.56) .006) 1,116) 148 95 
Clovis......... — 0 ee 15.0 3.00) .012 11,532) 5.87) .017 1,966) 2,467; 1,178) 841 6,194 19,750} 5.33) .013) 1,317; 174) 113 
ee McKinley........ 8.2) 1.64) .006 7,967 4.05 -012 1,438) “ aso oa 9,451) 2.55) .006) 1,153) 153 99 
ee ere P 12.5) 2.50) .010 9,145 “ -013; 2,075) wn 893 _ Ne 18,656} 5.04) .013) 1,492) 197) 128 
er Chaves........... 20.0) 4.00) .01 11,873 6.05) 017) al 2,647, 1,438 | 10,704 20,095) 5.43} .014/ 1,005) 133 86 
Santa Fe....... .. | Santa Fe......... 22.0} 4.40) .017 12,431 6.33) ora ened ‘| 657 “| 8,450 22,327, 6.03) ,015) 1,015) 134 87 
SE SSeS —— Ee = a Pe See 
TOTAL ABOVE CIITIES............. =n . 098) 97,499 49.66! 142 21,138) 7,323 7,92 1,939 62, 69 163,789) 44.22) .110) 1,298) 172) 111 
ae rrr 490.0'.....' .38 195,336! sie 285 47,761\ 25,381 14,432! 9,414 121,124 370,404|...... 2491 «= 756i...... 65 
*Withheld to avoid disclosure. For New Mexico County figures, see page 324. Before using these figures, see explanation page 17. 


COPYRIGHT 


. The contents of this Survey of Buying Power are fully pro- 
tected by copyright. The exclusive estimates of Effective Buying Income, Retail 
Sales and Sales-Advertising Controls must not be reproduced in printed form, in 


whole or in part, without written permission of SALES MANAGEMENT, INC. 


*when you buy KFI you reach 
- a market of 4,996,778 people! 


50,000 WATTS + CLEAR CHANNEL + 640 KILOCYCLES 


foots ©. Qatkiny. ne 


\ 
Pacific States—City Data 
. The “SM” symbols mark original, exclu- 
CALIFORNIA City Data sive estimates by SALES MANAGEMENT. 
CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST 
1-1-1944 ESTIMATE ESTIMATE 
eat aE " x 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in %|\|.% Dollars | % | % 1944 | Dollars | % , > ae 
thou- of of (in of of (in of of | 
sands) | State| U.S.A.] thousands)| State! U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 
Mdse. | Hdwre. | lars | State | U.S.A. 
Satawaded Alameda......... 43.7 .034 18,934; .32) .028 8,433 802 598 1,298] 4, 80,692 -62| .054) 1,846) 111 158 
...| Los Angeles. ..... 42.0t| .53) .033) 40,172} .69} .058) 10,931 3,468 2,304 1,524 4,38 80,552 -61; .054) 1,918) 115) 164 
Dai te oekad ID vacknand 16.0 -20} .014 10,904; .19) .016 2,750) 1,446 393 338] 11,619 16,069 -12 011; 1,004 60 86 
keine . Jee 5.0 06; .004 8,203; .14) .012 2,098) 1,322 784 eae 7,300 -07| .005) 1,460 88) 125 
Bakersfield........ | RECESS Ei 32.0 41; .025 68,769; 1.17) .100) 11,711 538 5,339 1,598} 29,195 48,107 -37| .032) 1,503 90 129 
Belvedere ..| Los Angeles. ..... 37.2t| .47| .029 10,760) .18) .016 4,541 1,024 312 266 2,130 42,355 -32| .029) 1,139 69! 98 
Berkeley aes CEN: eocecses 111.1 | 1.41) .087 75,502) 1.29) .110) 28,807 7,553 3,032) 4,4 19,129] 220,149) 1.68) .148) 1,982 119; 170 
Beverly Hills...... Los Angeles. .... 33.0 -42| .026 62,873) 1.07; .091| 13,559 920; 4,877 2,944 2,4 75,152 -57| +.051| 2,277 137| 195 
so asain manetell Imperial eta ts 13.0 -16; .010 11,117; .19) .016 2,616 1,970 1,076 374 7,125 18,304 -14) .012| 1,408 84; 121 
Los Angeles.... 56.0 -71) 044 22,184; .38) .032 5,933 1,096 1,110 11,251 60,894 -46| .041| 1,087 65 93 
| | | 
Burlingame .| San Mateo....... 15.9t| .20) .012 23,183; .40| .034 7,477 1,242) 431 2, 54 30,476 -23| .021|) 1,917 115) 164 
Chico. . SRS 12.0 -15) .009 18,636) .32| .027 3,965 2,312 1,414 522] 3,7! 19,620 -15; .013) 1,635 98) 140 
Compton .| Los Angeles..... 23.5 -30} .018 17,578}. .30| .026 4,629 884 1,468 748 2,050 32,994 -25| .022| 1,404 84) 120 
Culver City ..| Los Angeles...... 12.3 -16} .010 11,909} .20 017) 2,036 326 1,108 34 4,925) 16,710 -13) .011| 1,359 * 116 
El Centro.... .| Imperial hates’ 10.0 -13) .008 18,161) .31) .026 2,750 424 1,800 634) 11, 13,420 -10} .009) 1,342 81) 115 
El Monte ..| Los Angeles. ..... 5.3 -07; .004 8,672) .15) .012 2,248 380 452  neowne 6,110 -05; .004) 1,153 es 99 
Eureka .... Humboldt con 19.0 -24) .015 23,146) .39) .034 6,099 3,904 785 666 3,67 23,376 .18| .016) 1,230 74) 105 
Fresno | 8 ery. 65.5 -83) .051 100,337; 1.71) .146) 21,207) 12,391 6,652 3,463] 122,262 120, 209 -92| .081) 1,835 110) 157 
Fullerton a Orange pied 12.0 -15} .009 9,466} .16) .014 2,492 626 413 * 322 9,613 15,799 .12; 011) 1,317 79) 113 
Glendale..........] Los Angeles......] 100.0 | 1.27] .078 87,886) 1.50) .128; 22,829) 12,348 3,607; 3,164) 14,35 160,184) 1.22) .108) 1,602 96; 137 
Grass Valley....... Nevada oe 6.0 -08; .005 8,857; .15) .013 2,664 696 839 324 4,125 7,108 -05) .005) 1,185 71 102 
.| Kings. . 5aP,. 10.5 .13} .008 14,147; .24) .020 3,017 1,736 701 426] 2, 11,340 -09} .008) 1,080 yes 93 
cach haa Alameda tare 12.0 -15; .009 17,003} .29| .025 3,696 1,164 2,043 498 6,4 21,942 -17| .015|) 1,829 110} 157 
Huntington Park...]| Los Angeles...... 28.6¢| .36) .022 44,727| .76| .065| 6,494 7,566 a 1,404] 10,725 59,803 -46| .040) 2,091 126 179 
Inglewood. . ....| Los Angeles...... 38.2 -48; + .030 26,400} .45| .038 6,351 2,738 648| 1,468) 2,26 48,044 .37| .032| 1,258 . 108 
a oe San Joaquin...... 12.4 -16} + .010 13,735} .23) .020 3,572} 1,282 1,325) 432 6,281 14,384 -11} .010) 1,160 70 99 
Long Beach ‘ Los Angeles. ..... 225.0 | 2.85) .177 233,504) 3.99) .339) 50,281) 30,515) 8,022) 8,207] 76,518 574,872} 4.39) .387| 2,555 154; 219 
Los Angeles Los Angeles. .... .|1,775.0 |22.52) 1.394] 1,434,261/24.47| 2.083) 336,657) 260,209 44,557) 57,736]2,783,751] 3,411,460) 26.04| 2.299) 1,922 116) 165 
Madera.... SS See 6.7 -09; .005 9,095} .15) .012) 2,258 a 724 . 2,095 7,611 -06; .005) 1,136 et 97 
Martinez... . ..| Contra Costa...... 7.6 | .10| .006 9,302} .16} .013; 2,507) 1,024 582 4 1,320 11,993}  .09) .008| 1,578 i. 135 
arysville... 00 ee 8.0t; .10) .006 20,904; .36| .030| 4,826 2,698 1,608 eee 10,768 -08} .007) 1,346 81| 115 
erced..... ‘ ae 11.5 -15} + .009 18,731} .32} .027) 4,145 2,402 1,185 574 3,950) 13,225 -10} .010] 1,150 69 $9 
ee Stanislaus........ 19.0 -24) .015 39,010} .67| .057 7,634 4,728 3,305 1,112] 15,150 28,752 .22| .019) 1,513 91) 130 
jonrovia....... Los Angeles....... 13.8t; .18) .O11 10,506; .18) .015 3,216 1,116 419 406 5,443 24,385 -19} .016) 1,767 106) 151 
onterey..... ..| Monterey....... 8.7 -11} 007 14,999) .26) .022) 3,320 1,822 759 ee 13,033 -10) .010) 1,498 90} 128 
Ee. |) Ey 22.0 -28; .017 16,558) .28) .024 3,636; 2,216 1,528 604 4,825 20,812 -16| .014) 946 57) 81 
Dakland...........] Alameda.........] 381.4 | 4.84) .300] 405,067) 6.91) .588) 122,531) 100,486) 15,637) 16,511] 26,615 800,271; 6.11) .539) 2,098 126; 180 
Dntario _.{ San Bernardino. . 18.0! .23) .0141 13,794! .24) .020| 3,876] 1,006 589 5241 3,92 23,454, .20| .016| 1,303} 78, 112 
1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
it 1942 Estimate, 
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of a Greater Industrial Center 


Los Angeles— before the war America’s fifth great- 


est manufacturing center, and since, second in the production of war goods! 


Ahead dawns an even greater peacetime industrial 
structure strengthened by almost half a million added population, more 
skilled workers, abundant raw materials including steel, multiplied plant 
facilities, and expanding markets at home and abroad —all on a founda- 
tion of more than half a century of proven capacity to absorb staggering 


gains in population and to provide payrolls. 


Note, too, that this market’s 1944 retail sales are 
estimated at $2,290,441,000 and it’s buying income at $5,443,037,000.* 


Keeping pace, the Herald-Express reaches thousands 
upon thousands more families in the vital city and retail zones than any 
| other daily newspaper. This years-long reader preference makes it the 


Number One advertising buy among all Los Angeles dailies. 


*Source: Sales Management's Survey of Buying Power 


| LARGEST DAILY CIRCULATION IN THE WEST “J 


Represented Nationally by Paul Block and Associates 


May 13. 1945 {159} 


SJAN IDITEGO sales factors @ moan 


1945 Sales Management Survey Data 


way to cultivate this prosperous market. 


City of San Diego San Diego Union and Tribune-Sun 
1944 Effective Buying Income $780,135,000 wn 
Per Capita 2,000 ; 
Ratio to California, 120. Ratio to U. S. A., 171 Daily . . . 133,000 
San Diego County Farm Dollars (Gross) 43,260,000 | Sunday . . 100,000 af 
CONCLUSION e San Diego is an area of sales opportunity for YOU. The Jr . 
e San Diego Union and Tribune-Sun provide the ove best | 


SAN DIEGO UNION 2d TRIBUNE-SUN 


REPRESENTED NATIONALLY BY ‘uuil'I4 " 
@ WEST-HOLLIDAY CO., Inc. NEW YORK + CHICAGO + DENVER + SEATTLE + PORTLAND + SAN FRANCISCO + LOS ANGELES ———— |. 


CALIFORNIA — City Data — (Continued) Be ee ee ot, ot 


sive estimates by SALES MANAGEMENT. 


IVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
1-1-1944 | ESTIMATE ESTIMATE 
oo ~ | Whole- oe 
CITY COUNTY FOUR STORE GROUPS sale 

Total (in thousands of dollars) Sales Per Capita 

(in % % Dollars | % % 1944 Dollars % % ea 
thou- of of (in of of (in of of 
sands) | State] U.S.A.| thousands)| State) U.S.A. Lum.- thousands)/ State | U.S.A. Ratio | Ratio) 
Food |General | Bidg.- | Drug Dol- | to to 

idse. | Hdwre. lars | State | U.S.A. 
Oroville........... Es ccc inesasy 4.1| .05 = 9,361) .16) .013) 3,129) 1,138 305 ee 4,920} .04) .003) 1,200 n 103 
EE Ventura.......... 13.0} .17) .01 1,292) .02| .002) 2,562 834 940 24 4,9 15,704 12} .011) 1,208 7 104 
Santa Clara.......] 21.4] .27| .017) 23,453) .40| .034) 5,472) 2,468} 1,308) 1,122] 24,628 30,842; .23) .021| 1,441 87; 123 
Pasadena.......... Los Angeles. ..... 92.0 | 1.17} .072 87,873) 1.50 128; 21,620) 14,061 3,175} 3,8 30,773} 204,435} 1.56) .138) 2,222 134) 190 
Petaluma..........] Sonoma.......... 9.6] .12 — 20,561) .35) .030) 3,139 972 863 4 15, 14,913 11} .010) 1,553 93 133 
Pittsburg..........] Contra Costa...... 11.0] .14) .009 8,611} .15| .013) 2,043) 2,290 87 354] 3, 11,115 08} .007) 1,010 61) 87 
Pomona...........] Los Angeles...... 27.0} .34) .021 25,708} .44| .037) 5,702) 3,038 819 994) 18,89 42,911 33} .029) 1,589 96) 136 
Porterville... . de SE kc cesnansea 3 ‘ é e ° 7,447 -06) .005) 1,146 69 98 
Redding...........] Shasta..... deities 10.3 -13} 008 20,573} .35) .030) 4,168) 2,150) 1,726 itecenses 12,566 -09; .009) 1,220 73; 105 
Rediands..........} San Bernardino. . . 16.0 -20| .013 11,715} .20) .017; 3,189 $00 615 442] 38,8 24,060 -18) .016) 1,504 90; 1239 
Redondo Beach. ...} Los Angeles...... 13.1f| .17| .010 7,819) .13) .011 a 406 245 278} 2,160 19,274 -15} .013) 1,471 88} 127 
Redwood City... San Mateo....... 16.7} .21) .013 14,143} .24) .021; 4,329) 1,838 925 42 5,852 21,693) .16) .014) 1,299) 78 m1 
Richmond. . Contra Costa...... 110.0 | 1.40) .086 38,711} .66) .056) 15,254) 2,130 841; 1,468) 7, 113,190} .86) .076) 1,029 6288 
Riverside... Riverside......... 49.4 | .65| .039 34,205} .58) .050} 7,448) 4,136) 2,109) 1,276) 24,431 68,469} .52| .046) 1,386 83 «119 
Sacramento........] Sacramento....... 106.5 | 1.35) .084 109,526) 1.87) .159) 24,825) 19,519) 6,255) 6,4 146,382} 240,117) 1.83) .162) 2,255) 136, 193 
Salinas............] Monterey......... 12.8 -16; .010 28,096; .48) .041 4,969} 2,494 3,268} 1,006] 27,807) 22,951 -18} + .015) 1,793 108 1% 
San Bernardino. ...} San Bernardino. . . 60.8 | .77| .048 46,295) .79| .067| 10,125) 7,354) 2,263) 1,823] 27,447) 108,250) .83| .073| 1,780) 107; 1% 
San Buenaventura. .| Ventura.......... 15.3t| .19| .012 21,623} .37) .031) 5,989) 2,192) 1,084 6 6,1 21,290} .16) .014) 1,392 84) «119 
San Diego......... San Diego........ 390.0 | 4.95) .306] 310,868) 5.31] .452) 81,659) 52,397) 10,905) 13,064] 119,767] 780,135} 6.95) .526]) 2,000) 120) 17! 
San Fernando...... Los Angeles...... 12.0; .15) .009 11,731; .20) .017) 2,980) 1,108 710 470} 40,046 9,757; .07| .007) 9813 49) 70 
San Francisco......} San Francisco.....] 686.0 | 8.70} .539] 590,213/10.07| .857| 151,055’ 100, 13,909} 25,415}2,983,363] 1,600,557) 12.22) 1.078] 2,333} 140) 200 
San Jose..........] Santa Clara....... 80.5 | 1.02) .063 94,136) 1.61) .137) 23,374 14,250) 3,080) 3,2 46,576] 180,247) 1.37; .121| 2,239) 135) 192 
San Leandro.......} Alameda......... 20.8 -26) .017 8,536) .15) .012) 3,195 684) 4386 442; 3,3 24,491 -19} .017) 1,177 71; 101 
San Luis Obispo... .1 San Luis Obispo... 11.6 -15' + .009 14,881! .25' .022' 3,071 2, 256: 674| 4361 4,251 18,096 -14| +.012) 1,560; 94 14 
+t 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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IT MAY SOUND REPETITIOUS, BUT— 


Have you read the explanation prefacing the Survey of Buying Power? It appears 
on page 17 and following pages, and really will save you lots of time. It identifies 
sources of all figures and contains all comment necessary to a complete under- 


standing of the use of all county and city figures. 


——— 


SALES MANAGEMENT 


FE, more than ninety years, 


The Call-Bulletin has played a vital 
role in the life and growth of San 
Francisco—the Gateway to the 
vast Pacific Basin. It has earned the 
enduring respect and friendship of 
the people it serves, thru its honest 
acceptance of its responsibility as 
a leader in this great metropolis. 
The Call-Bulletin is proud of its 
past, but more important, it looks 


forward to the future. 


SAN FRANCISCO CALL-BULLETIN 


REPRESENTED NATIONALLY BY 
PAUL BLOCK and ASSOCIATES 


CALIFORNIA — City Data — (Continued) eer aes 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. Mor 
1-1-1944 ESTIMATE ESTIMATE } 
| rally 
CITY COUNTY FOUR STORE GROUPS sale ‘ 
Total (in thousands of dollars) Sales Per Capita btm 
(in | % | % | Dollars | % | % 1944 | Dollars | % | % |_ only i 
thou- of (in of of (in of of J 
sands) | State| U.S.A.j thousands)} State] U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio ped 
Food |General | Bidg.- | Drug | Dole | to | to tp 
Mase. | Hdwre. | lars | State | U.S.A. frends 
San Mateo........] San Mateo.......) 25.3 | .32 i 16,447| .28| .024| 6,333] 1,976] 1,408 1, 28,071/ 21] .019| 1,110] 67; 95 Chi 
San Rafael. A Marin............) 12.0] 18) .01 18,567, .32} .027) 4,493] 2,322] 1,437 4 7, 13,976) .11/ .009) 1,155) 69) 9g 
Santa Ana Orange...........) 44.0] .56 42,224) .72| .061| 8,719] 6,125] 2,483) 2, 16,634] 64,363, 49) .043| 1,463] 88, 125 She pr 
year 
Santa Barbara. . Santa Barbara....}| 40.0 | .51| .031] 38,842) .66| .056| 11,502} 3,244) 2,053; 1, 23,288] 96,174 .73| .065| 2,404) 145, 206 a | 
Santa Cruz........| Santa Cruz....... 20.0| .25| .01 21,672) .37| .031| 5,155 *| 1,538) sts} 5, 33,600 .26/ .023| 1,680] 101, 14 illfon 
Santa Maria.......| Santa Barbara....} 8.5t¢| .11] . 13,010} .22} .019| 3,017) 1,054) 1,255 7,714] 12,965} .10| .009| 1,525 a2 131 pr y 
Santa Monica......] Los Angeles......| 64.0] .81| . 60,240] 1.03 .087) 14,013} 6,470) 2,525) 2, 13, 87,496] .67|  .059| 1,367) 82) 117 
Santa Rosa. . Sonoma.......... 12.6¢| .16| .01 25,833] .44) .038/ 5,228; 3,660) 1,961 12, 20,850.16) .014| 1,655] 100, 142 150,00 
South Gate Los Angeles...... 42.0] .53) .033] 14,678] .25| .021| 6,856 128 784 6, 38,711] .30| .026| 922] 55 79 T: 
Stockton San Joaquin. ..... 70.0} .89| . 61,055| 1.04] .089| 14,252} 6,768} 4,055) 2, 74, 135,23] 1.03] .091/ 1,982) 116) 166 
Taft... ee a Oe UR 8,912] .15| .013| 1,759 696 605 foe 5,821} 04) .004/ 1,819) 109) 156 Ment 
Tulare............] Tulare. . oe. le 13,916] .24) .020| 2,442] 1,906] 1,452 5,911] 10,321] .08| .007| 1,243) 75: 106 
Turlock. ..... Stanisiaus........} 11.0] 14] . 10,096} .17| .015| 2,169 930 827 ee 17,380] .13| .012) 1,580) 95! 136 we 
WOU. 
Vallejo............] Solano........... 35.0t] .44| .027] 24,038] .41| .035| 6,693) 3,468] 1,083 698] 5,3 40,542} .31/ .027| 1,158) 69) 99 = 
Visalia............] Tulare...........) 11.0] 14]. 17,102} .29] .025| 3,603] 1,884) 1,288 510] 4, 11,917, 09! .008| 1,083 5} 93 P 
Watsonville ...| Santa Cruz.......] 10.9] .14) .009] 15,069] .26| .022) 3,191; 2,082) 1,092 9,032] 15,009} .11| .010| 1,377) 83, 118 would 
Whittier... | Los Angeles... ... 19.0 | .24] .015] 18,382] .31| .027| 4,973] 2,020 831 8,053} 30,576) .23| .021| 1,608] 97; 138 bachs 
Woodiand.........] Yolo.............) 8.5 | .11] .007] 11,207] .19] .016) 2,750) 1,274 844 6,285] 11,382.09} 007) 1,339} 81) 115 a 
_—— - ——— }—_—_—_—_—_- - j ——_ — rodu 
TOTAL ABOVE CIITIES.............]5,510.7 |69.92] 4.329] 4,982,943/85.02| 7.236|1,235,547| 766,213| 208,650 196, 326}7,017,281 10,463,542) 79.87) 7.050| 1,899 114) 163 ae 
—— a . i . = —_—ae. So —EE — 
STATE TOTAL -anocssasa te 1... 6.1921 5,860,485). ... 8.511/1,580,967' 820,310| 297,574 231 ,37618,317,153 13,100,857)...... | g.827' 1,662]... 142 
For California County figures, see page 326. 
a = Ke 
OREGON — City Data 
| | | 
Albany... Linn Re 7.0t] .60| .006 9,304) 1.06] .014) 2,047} 1,762 786 250] 5,558 9,134) .55) .006/ 1,305) 88) 112 — 
Astoria Clatsop ....-[ 10.4t] .89} .008] 15,762] 1.79] .023| 4,399] 2,116] 1,069 557} 11,740] 18,656) 1.13} .013| 1,794) 120/ 154 = 
Baker _..| Baker... 8.1 | .69| .006) 11,888] 1.35] .017| 3,268 . 144 528] 7,584] 13,262} .81| .009| 1,637) 110) 140 
Bend Deschutes ..| 12.0] 1.02} .009} 13,010] 1.48! .019) 3,776 ° 545] 7,376] 13,027} .79| .009| 1,086, 73) 93 
Corvallis Benton 15.0 | 1.28} .012} 13,902) 1.58} .020| 3,992 ° . 4,83 12,669} .77| .009) 845) 57, 72 = 
we» 
Eugene Lane | 26.2 | 2.23] .021] 36,244] 4.12) .053] 7,638] 5,798 *| 1,442] 19,220) 40,997] 2.49) .028) 1,565) 105 134 Mf 
Grants Pass Josephine........ 6.8{) .58 008 9,292) 1.06) .013) 2,689 = 588) 1,652 11,979 -73} .008) 1,762) 118) 151 | i 
Klamath Falls Klamath ....f 16.5] 1.41) .013} 34,642] 3.94) .050) 7,213] 6,314; 1,002) 1,240) 17,454) 31,434) 1.91| .021/ 1,905 128 163 Ph 
La Grande Union ey 8.8| .75| .007 9,882| 1.12) .014) 2,534) 1,714 438 471] 5,402] 10,307) .63| .007| 1,171;  79| 100 : 
Marshfield _.| Coos va 5.3t| .45| .004] 10,978 1.25| 016) 2,962) 1,685 465 438] 3,750 7,337 .45| .005| 1,384) 93 119 
| | | = 
Medford Jackson.......... 17.0 | 1.45] .013] 19,482] 2.21) .028/ 4,897, 3,481] 1,274 795) 14,025] 24,717; 1.31) .015| 1,267} 85, 108 z 
Oregon City Clackamas........ 9.3 | .79| .007] 10,642) 1.21] .015| 3,202) 1,010 527 524] 1,683] 12,408] .72| .008| 1,334) 90) 114 4 
Pendleton Umatilla.......... 11.4| .97| .009}  12,270| 1.39] .018| 2,643) 1,680) 1,281 486] 3,708}  10,852' .57| .007) 952) 64| 8 
Portland Multnomah....... 398.9 34.00] .313] 376,155/42.76| .546| 90,256) 115,488] 7,553) 15,103] 746,976] 850,964| 47.66] .524| 1,950] 131 167 
Roseburg. Douglas.........) 7.51 .641 .006 9,310| 1.06! .014| 2,142) 1,528 475 ee 11,939! 24] .008! 1,592) 107' 136 


+ 1940 Census. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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“Westinghouse in the West” e This 5000-watt station, in Portland, 


Oregon, covers the core of the great, thriving Northwestern Empire of shipbuilding, 
lumber, grain, fruit, and abundant power resources. Broadcasting Blue Network 
programs and locally originated shows of high calibre, KEX is 


a major selling-force in this stimulating and prosperous area. fn 


REPRESENTED NATIONALLY BY PAUL H. RAYMER CO. PORTLAND 


SALES MANAGEMENT 


IT, 


=e 
qa 


More than 400,000,000 people—nobody 
rally knows how many; a few wealthy, 
yt most poor beyond our imagining; rich 
oly in numbers, the will to work, un- 
topped resources, the future . . . and our 
fiends unless we waste their friendship. 

China firstneeds peace, then everything! 
She produces fifty thousand tons of steel 
ayear, can use twenty million ...needs a 
nillton miles of road,a million new homes 
per year, and within the next decade 
0,000 engineers and 250,000 physicians! 


Tavx of China in terms of pennies, 
gent by hundreds of millions of people 
... people whose few pennies per year 
sould eclipse all our former exports to 
furope, whose few pennies per month 
sould pass all the decimals on our adding 
machines! And China can pay in her own 


products, materials and handicrafts, and in 
interest on credit advanced . . . China is a 


AY 15, 1945 


e San Francisco Chronicle 


National Advertising Representatives: 
Sawyer, Fercuson, Wacker Co., 60 E. 42d St., New York 
Chicago, Detroit, Atlanta, San Francisco 


customer we need to absorb our own 
excess production, prime prospect to per- 
petuate our own prosperity! Ae U. S. Loan 
of $500,000,000 made in 1942 is enough to 
start the cycle, speed the flow of goods. 

The inevitable development of Orient 
trade and the Pacific is an important new 
business index for San Francisco, transfer 
site to global traffic, new Chicago of both 
oceans ... will add additional assets of new 
industries, new population and housing, 
wider financing, wholesaling and shipping 
. . « all of which make San Francisco a 
high priority point for extra sales effort, 
more intensive advertising. 


Leer your West Coast calling card be 
The Chronicle . . . native newspaper 
that since the Gold Rush days has 
reflected the world, the country, the 


city and the West to Californians 


pa T e e 

ae ina is a customer! 
a 1 Ne eee e 

ae 


to know, concerned enough to care. 
Anchored in the past, but aware of the 
present, alert to the future, The Chronicle 
is liberal beyond localism, conscientious 
above Chamber of Commerce objectives, 
for the common good rather than special 
privilege, stubborn in conviction, strong 
enough to speak its mind on any issue. 
Journalistically competent and able, The 
Chronicle has always had the respect of 
people who count in California... reaches 
the upper fourth of San Francisco families, 
has a wide web of influence outside . . . is 
comprehensive enough in its coverage and 
influence to sell second hand furniture or 
secure a corporation’s future, get accep- 
tance for good stores, good products... 
will grow in service as its markets 
grow ...A talk with a Chronicle 
representative is a first timely step 
towards better business on the West 


who are intelligent enough to want,“e~Jpees - Coast tomorrow. 


“= 


NS 
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Carl E. Haymond, Owner 


TACOMA, WASHINGTON'S 
ONLY NETWORK STATION 


In TACOMA 


The Mutual Don Lee Station 


Washington's No. 2 Market |! 


And for the sales-rich 
Yakima Valley — Buy 


K | T  YAkima 
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The “SM” symbols mark original, exe) 
sive estimates by SALES MANAGEMEN 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 
1-1-1944 ESTIMATE ESTIMATE 
Whole-| ce =. 
CITY COUNTY FOUR STORE GROUPS sale 
Total (in thousands of dollars) Sales Per Capita 
(in % % Dollars % % 1944 Dollars % % 
thou- | o of (in of of (in of of 
sands) | State| U.S.A.| thousands)| State) U.S.A. Lum.- thousands)/ State | U.S.A. Ratio | Rati 
Food |General | Bidg.- | Drug - | te | to 
Mdse. | Hdwre. lars | State |US 
Bes dis wawanmin Marion........... 35.5 | 3.02) .028 30,786) 3.50) .045) 7,552) 4,761) 2,400 7 19,947, 45,027) 2.55) .028) 1,184 80 10 
The Dalles........ lecckavusens 7.0 60} .006 11,482; 1.30) .017) 2,812) 1,012 399 402} 6,597) 9,313) 56) .006| 1,330, 89) 1 
TOTAL ABOVE CIITIES............. 602.7 |51.37 7) 635,031 18] .922) 154,022) 148,349) 19,064) 23,793] 877,502] 1,134,022) 64.05) .711 1,750) 118] 1 
oo a a oe i Ss 3 -g2al 879,753\..... 1.278! 240,419| 167,290! 38,328 33,103 1,038,910 1,746,808|...... 1.100; 1,489 12 
For Oregon County figures, see page 336. 
WASHINGTON — City Data 
Aberdeen.......... Grays Harbor... .. 18.8 | .99) .015 26,548] 1.77, .039| 6,806) 3,914 545 716} 20,62 30,732; 1.04) .021) 1,635) 105 14 
Bellingham........ Whatcom......... 32.5 | 1.71) .026 34,465) 2.30) .050| 9,639 5,606 1,528 1,214] 24,355 41,927; 1.42) .028) 1,290 83 11 
Bremerton.........] Kitsap........... 62.0 | 3.25) .049 22,110) 1.47) .032 7,106 2,621 1,176 967} 7,747 56,177; 1.90) .038 906) 58) 
es, | a ee 9.6 -50) .008 9,969) .66) .014 2,417 1,684 348 265) 7,888 10,386 -35} .007) 1,082) 70 = (9 
Chehalis.......... DO rp ardeweine 5.1 -27| .004 10,117; .67) .015 2,199 1,664 442 242 5,030 6,061 +20} .004 1,188) 76 (104 
Eliensburg........ Ee 6.5 -34; .005 10,473) .70) .015) 3,109 710 404 256) 3,864 7,278 -25) .005 1,120 72, 8 
Everett............] Snohomish....... 35.0 | 1.84) .027 40,288) 2.69) .059) 11,869) 98,615) 1,101 1am) 21,834 44,457; 1.50 -030) 1,270) 82) 10 
SERFS Ry. 6.7{| .35) .005) 9,159) .61| .013 3,353 622 405 198 2,978) 9,322 .31| .006) 1,391) 90} 11 
Longview.......... Cowlitz........... 13.4f; .70) .011 15,465; 1.03) .023 2,896} 4,497 364 434 5,494 16,305 -55) .011 1,217) - 10 
Mt. Vernon. Skagit 4.9 -26; .004 11,639) .78) .017; 2,178 1,987 419 Se 4,611 -16; .003) 941 61 8 
Olympia .| Thurston......... 15.5 -81) .012 25,271) 1.68) .037 6,322} 3,577 1,219 863} 9,317 22,141 -75| 015 1,428) 92, 122 
Port Angeles,......] Clallam.......... 9.4t| .49) .007 11,997; .80) .017) 3,698) 1,896 384 338] 5,755 15,785) 53) .011) 1,679) 108 14 
SR ihc i been See 480.0 |25.19| .377] 484,476)32.29) .704| 109,623) 117,115) 9,272) 15,25911,183,072] 1,095,363) 37.00) .738 2,282, 147—s«198 
Spokane........... Spokane.......... 155.0 | 8.13) .122 134,136) 8.94) .195) 28,196) 28,802 3,785 5,664) 199,426 340,312] 11.49) .229) 2,196, 141, 18 
Tacoma aR ee 142.0 | 7.45) .112] 135,268) 9.01) .196| 33,268) 26,513! 5,112) 3,915) 157,569] 278,318) 9.40) .188 - 126; 16 
Vancouver.........] Clark............ 30.0 | 1.57) .023 29,341) 1.42) .031 6,963) 3,562 1,044 703} 24,350) 38,628) 1.30) .026) 854, 55 
Walla Walla. ... Walla Walla 22.0 | 1.16) .017 25,949) 1.73) .038 5,460} 4,917 1,826 921} 20,848 27,681 .93) .019 ponent 81) 10 
Wenatchee...... Chelan 13.1 -69' .010 23,696) 1.58) .034) 4,929) 4,850) 1,912 941} 38,235) 20,114 -68} .013) 1,535 99 134 
, ES Yakima. . 34.8 | 1.83) .027 50,290) 3.35) .073) 12,784 9,223 2,814 1,617] 58,761 37,233) 1.26) .025) 1,070) 69} 9 
TOTAL ABOVE CIITIES 1,096.3 |57.53 861} 1,100,657|73.48| 1.602) 260,815) 232,375) 34,100 96,016] 797,190 2,102,831) 70.40) 1.410 1,900) 122) 163 
——————————— a a 
STATE TOTAL 1,905.5, | 1,497] 1,500,644|.....! 2.180! 407,875| 255,690 66,439! 45,54212,012,3701 2,960,670... 1.995! 1,554!...... ! 


+ 1940 Cens 


us. 


11942 Estimate, 


*Withheld to avoid disclosure. 


For Washington County figures, see page 334 


Before using these figures, see explanation page 17. 
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2) 
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a 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


CITY POPULATIONS 
(1940 CENSUS) 


FRANKLIN 


\penopscor’ 


Cities. shown are those having 


retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


NEW ENGLAND STATES 


p 1 SOR . . 
: ruTiann ne Maine - New Hampshire - Vermont 
A 8 
anal . (See also Massachusetts, Rhode Island, Connecticut) 
& 
2 
= SCALE OF MILES 
= 
— 50 
05 14 Pepored ty CHARTMALERS - New Tore 
83) 11 
58! 
70 9 
76 «10 - _- — ———-- -— -——_—— 
2 4 New England States—County Data 
90) 11 Bian 
78| 10 ‘ The “SM” symbols mark original, exclu- 
= ie MAIN E — County Data sive estimates by SALES MANAGEMENT. 
92 128 SALES— 
08; 144 pare —_, RETAIL SALES—1944 EFFECTIVE BUYING INCOME = 
47198 2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
41, (188 —— ree ey 
26, 168 COUNTY | FOUR STORE GROUPS Gross 
| : (in thousands of dollars) Farm | % | Qual- 
55 Total | % | % | Families} Dollars | % % = Dollars | % % | Per | Dollars} of | ity 
gi! 10 (in of of (in (in of of (in of of | fam- (in [U.S.A _ of 
thou- | State | U.S.A.) thou- |thousands)/ State | U.S.A. Lum.- thousands)| State | U.S.A.) _ ily thou- Po- | Mar- 
9 8 sands sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
69, 9 Mdse. | Hdwre. tial | Index 
” ts 16 Androscoggin (Lewiston- | | 
cal ee 73.7) 9.42) -058 20.3 45,465) 9.90) .066) 14,407} 6,593) 1,798) 
Aroostook........ . Kena 79.8 10.20| .063 17.9 35,981) 7.84) .052) 9,601 3,493) 2,952 
1 | 
334, Cumberland (Portland)... 152.9) 19.55; .120 43.9 125,015) 27.23) .182) 34,199) 15,370) 5,136 
- 7 )., SR 16.5, 2.11, 013! 4. 8,457) 1.84] .012) 2,561 462 317 
Hancock... .. . 27.1, 3.46 “021| 8.4 16,129) 3.51 023; 6,703 965 554 
| 
— Kennebec (Augusta- 
Waterville)... 68.2 8.72, .054| 18.3 
Knox (Rockland) .. 22.9 2.93) 018) 7.4 
Lincoln... .. 16.4) 2.10; .013 5.3 
Oxford........ 35.8) 4.57} .028 9.9 
Penobscot (Bangor 86.4, 11.05) .068 23.3 
Piscataquis... . . 17.1 2.19} .013 5.1 
Sagadahoc (Bath) 20.6) 2.63| .016 6.3 
i 30.9) 3.95) .024 8.8 
Waldo... 16.0] 2.05) .013| 4.8 
Washington... 29.8) 3.81] .023} 8.6 
Se Nien seedaaallal BPS ean 
STATE TOTAL............ 782.2!...... .614 218.3) 450,050... 667| 145,890! 49,524! 21,624 851,383!...... .573| 3,900) 132,3171 .608) 99 


May 


15 


2MEN » 1945 


For Maine City figures, see page 111. 


Before using these figures, see explanation page 17. 


[167] 


... COVERAGE is too vital a word to 
employ carelessly. 

... COVERAGE in order to be advanta- 
geous must be actual. 

... COVERAGE in the State of New 
Hampshire cannot be achieved by using 
any single newspaper. 

... COVERAGE, in terms of circulation, 
necessitates the use of individual news- 
papers in individual markets. 


ALTHOUGH IT DOES NOT APPEAR IN THE DICTIONARY 


COVERAGE 


1S CONCEDED TO BE THE MOST IMPORTANT WORD IN THE ADVERTISING PROFESSION 
... COVERAGE of the 65,863 prosperous 
people in the “Portsmouth Market” can 
be gained only through the use of The 


Portsmouth Herald. 


... COVERAGE of the 
Market” is most desirable because its 
retail sales in 1944 exceeded $29,000,000 
registering a gain of 24% over 1940. 


The Portsmouth Herald 


Portsmouth, New Hampshire 
National Representatives: The Julius Mathews Special Agency — Boston, New York, Detroit, Chicago, Syracuse 


“Portsmouth 


VERMONT — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 


ESTIMATE 


SALES— 
EFFECTIVE BUYING INCOME = 
NG 
1944 ESTIMATE CONTROLS 


Total % % | Familles} Dollars % % 
(in of of (in (in of of 
thou- | State |U.S.A.| thou- |thousands)/ State | U.S.A. 


FOUR STORE GROUPS 
(in thousands of dollars) 


Lum.- 


Dollars 


(in 
thousands) 


Food 


Farm % | Qual- 
% % | Per | Dollars} of | ity 
of of | fame (in JU.S.A) of 
State | U.S.A.| ily thou- | Po- | Mar- 


7,704 


Bennington (Bennington)... . 20.9} 6.61) .016 6.2 12,109) 6.20) .018 
Caledonia (St. Johnsbury)... 21.8) 6.90) .017 6.3 14,123) 7.23) .021 
Chittenden (Burlington)... .. 47.1) 14.90) .037 12.4 31,876) 16.32) .046 


1,832 


Weseted . e 12,976 -019 
tse wscsu bacon 3.2} 1.01) .003 8 1,155} .59) .002 
Lamoille 9.2) 2.91) .007 2 4,827; 2.47) .007 
i atin siricheeics 6,467 009 


11,022 


27,893 


24,915 -036 


10,956 


. 2,739 ° 
7.75] .017| 4,101) 2,654] .017) 106 
6.60) .015) 3,434) 6, -017; 100 
17.25) .038) 4,561) 6,911} .040) 108 
. 2,564 


° 2,845) 9 ° 
68} .001| 2,775) 1,557) .002) 67 
2.49} .006) 3,259) 3,297) .007) 100 
3.21) .007) 2,161) 5,9 -009) 69 
° 3,401; 8,1 . 


4,441 


5, 161 


° , ° . - . 057] . 

Windham (Brattleboro). ..... 25.1) 7.94) .020 7.2 17,610) 9.02} .025) 5,119) 2,061) 1,100 25,312} 7.72} .017| 3,516) 4,339} .020| 100 
MPs cccesscccccecccces 35.8) 11.32) .028 10.2 20,751) 10.63) .030) 6,255 962; 1,106 32,311) 9.85) .022) 3,168) 7, 026} 8 
STATE TOTAL............ ce a 248 87.41 195, 260|...... 283 56,955| 19, 634| 9,463 327, 912'...... -221 3,752 77.78 248! 99 


*Withheld to avoid disclosure. 


For Vermont City figures, see page 112. 


Before using these figures, see explanation page 17. 
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SALES MANAGEMENT 


breakfast with Rideout’. 


N Four short months WEEI’s famous 
anne E. B. Rideout, has become 
the regular and welcome breakfast-com- 
panion of a majority of radio listeners in 
the New England area served by WEEI. 

His early morning weather forecasts 
( Monday-through-Saturday at 6:45 A.M. ) 
have a 6.9 rating, says the latest CBS Lis- 
tener Diary Study. WEEI and Rideout thus 
draw an audience three times greater than 
that of any other Boston station at the 
same hour. 

That’s conclusive popularity—sure. But 
it’s also typical of WEET'’s overall popu- 
larity with New England's breakfast-time 
listeners. For WEEI—starting at 6:15 A.M. 
—brings Boston (and 57 other big cities) 
105 minutes of news, information, time- 
signals and wake-up fun that roll upratings 
ahead of the next-best Boston station by a 
long, roomy 74%. 

New Englanders climb out of bed early 
these days. Morning tune-in is up sharply. 
Most of it is listening to such WEEI favor- 
ites as Moore and Girardin’s Top O° the 
Morning, Happy Herb Lewis’ sunny-side 


Represented by Radio Sales, 
the SPOT Broadcasting Division of CBS 


antics, Lew Sargents’ News, and the 
Farmer's Almanac, with Jesse Buffum’s phi- 
losophy, wit, agricultural information and 
a 4.1 rating (at 6:30 A.M.) that’s way out 
in front of a competing farm program. 

Breakfast-time is WEEI-time in New 
England. Today is sales-time for sponsors 
to take advantage of WEEI’s low morning 
rates and high morning ratings. E. B. 
Rideout and Jesse Buffum—at the moment 
—are available. Tell New England’s early-. 
rising radio audience, through WEEI, 
about what you have to sell. You can reach 
more of them through WEEI, because 
more of them listen to WEEI. 


* By which we mean that at 6:45 A.M. on an aver- 
age weekday 117,200 listeners in WEEI’s daytime 
primary area hear the weather forecasts of WEEI’s 
E. B. Rideout. Figures are from the new CBS 
Listener Diary study (February, 1945). 


@ Here is a solid sound 


market of 100,000 radio 
homes (more or less) in 
the three states which are 
the foundation and bal- 
ance of many industries— 
where severe economic 
fluctuations are rarely felt 
—where customer accept- 
ance can be won, and, 
once won, will be held. 


WKNE stands as a “freak” 
among stations —literally 
in-a class by itself. Be- 
cause of the scarcity of 
large newspapers in its re- 
—" people in this region 


Meet One Station {rn 30 Markets ? 


fl, 


CONNECTICUT 


wei 
7 


,— 


must depend on radio, for 
news and for advertising, 
to an extent not known 
elsewhere in Eastern 
America. 

WENE is the one logical 
medium to cover the up- 
per Connecticut River 
Valley. Without WKNE 
you can’t cover 

New England 
completely. It’s 

a must. 


@ SQUARE 
OEAL STATION 


Company, 
Station WKNE, Keene, N. H. 
Associated with WSYR, WTRY, WEL! 


NEW HAMPSHIRE — County Data 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-1 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | FOUR STORE GROUPS | Gross 

(in thousands of dollars) Farm | % | Qua 

Total % % | Families} Dollars % % | as Le Dollars % % Per | Dollars} of ity 

(in of of (in (in of of | | (in of of | fam- (in U.S.A.) of 

thou- | State | U.S.A.) thou- | thousands)) State | U.S.A.) Lum.- thousands)| State |U.S.A.|_ ily thou- | Po- | Mar 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Belknap (Laconia).......... 22.0; 4.85) .017 6.6 12,377, 4.91) .018| 3,969) 1,211 555 19,617) 4.54) .013) 2,972} 2,124] .015) 8% 
nindieadisienacenes 12.9} 2.85) .010 3. 6,993) 2.78) .010) 2,453) 269 655 11,872} 2.75) .008) 3,044) 1,500) .009) 9% 
Cheshire (Keene)........... 33.6) 7.41) .026 10.1 15,267; 6.06 022) 4,729; 1,550) 1,007 30,388) 7.03) .021) 3,009} 3,994) .022) 88 
Coos (Berlin). ............. 31.2} 6.88) .025 8.1 16,334) 6.48) .024) 5,315) 1,285 723) 28,748; 6.65) .020) 3,549) 2,874) .022) 8% 
Grafton (Lebanon).......... 38.8) 8.56) .030 11.4 23,195) 9.21 .034) 6,306; 1,690) 1,274 40,180) .930) .027| 3,525) 65,1 -030} 10 

Hillsborough (Manchester- 

PE cinnvcvbnoakouen 136.0) 30.00) -107) 39.7 85,826) 34.07] .125| 28,188) 8,406) 3,378 140,158) 32.44) .094) 3,530) 7,434) .106) 9% 
Merrimack (Concord)....... 49.6) 10.94) .039) 13.8 28,331) 11.24) .041) 8,116 3, 184| 1,673 50,160) 11.61) .034| 3,635) 5,716) .037) 9% 
Rockingham (Portsmouth)... 59.5 13.13) .047 18.3 29,248) 11.61) .042! 9,124 2, 256) 1, 696 49,599 11.48) .033) 2,710) 7,145] .039) 8% 
Strafford (Dover-Rochester) . 42.9) 9.47) .034 12.4 22,566) 8.96) .033, 6,871) 2,250) 2,075 38,748} 8.96) .026| 3,075) 2,647) .030 & 
Sullivan (Claremont)........ 26.8) 5.91) .021 8.0 11,786) 4.68) .017); 3,310) 1,632 743 22,642) 5.24) .015|) 2,830) 2,341 017 81 

— SEE Eee eee } —— 
STATE TOTAL........... 453.3'..... | .356: 132.41 251,923'...... 366 78, 381 23,733! 13,785) 432,112|......' .291! 3,264) 40,8751 .327' = 92 
For New Hampshire City figures, see page 111. 
MASSACHUSETTS — County Data 
¥ oe ee | | 
Barnstable (Barnstable)... .. 33.8) .90) .029 11.8 29,017) 1.13) 42) 10,986) 1,572) 2,941) 1,387 50,697; .92| .034| 4,297) 3,788] .039|) 135 
Berkshire (Pittsfield- | | | | 

N. Adams).............. 115.8} 2.83) .091) 33.3 70,224) 2.74 .102| 19,750) 7,965) 3,529} 2,302] 131,274) 2.40) .088| 3,942) 6,410 092! 10) 
Bristol (Fall River-New | 

Bedford-Taunton- | | 

Attleboro 342.5 8.37] 269) 98.1) 181,295) 7.08) .263) 60,140) 18,280) 8,076) 7,640} 420,493) 7.67) .283) 4,286) 17,356) .274 102 
Dukes 5.0 .12' .004! 1.6 4,352 -17' .006 1,908 184 236. 246 6,810' -13' .005' 4,256) 412' .005 1% 


Before using these figures, see explanation page 17. 


ye enormously 


powerful 50,000 watt 
station, with a water 
borne voice direction- 
ally intensified so that 
it covers New England 
from Cape Cod to 
Maine. Synchronized 
with 1000 watt WBZA, 
Springfield, to reach, in 
the PRIMARY AREA, 
75% of New England's 
population with NBC 
and outstanding local 
programs. 


SALES MANAGEMENT 


FACTS... 


City of Manchester 
Population 1944 


77,000 


Effective Buying Income 1944 
$87,466,000 


Per Capita Buying Income 1944 
$1,136 


POST WAR POTENTIAL  e 
BUYING POWER OF 
$95,000,000 
to 
$100,000,000 


A REAL POTENTIAL POSTWAR 
MARKET IN THE CITY OF 
MANCHESTER WITH A PLUS 

STATE-WIDE MARKET 


MANCHESTER knows! 


Manchester isn’t idly hoping postwar business will 
be better — she knows it will be! How? An actual 
survey made by the Post War Planning Board of 
Manchester covering 783 business and industrial 
establishments in Manchester revealed that there 
will be an increase of 7000 jobs for workers 
(over 1940 requirements) ... 1400 more workers 
needed for stores, mercantile establishments, 
garages, etc....and 5430 more industrial work- 
ers will be needed for manufacturing plants, mills 
and other types of employment. Project this opti- 
mistic picture statewide — translate this enormous 
potential new buying power into terms of your 
product and then plan to use New Hampshire’s 
only newspaper that will reach this market for 
you...the Manchester Union-Leader . . . it Covers 
the State! 


== 
FERIA VUES ar 


Agee . Ns 
= \\ntin RUSS eR 


the MEANCHESTER \WioN-LbEADER 


MANCHESTER, NEW HAMPSHIRE 


1945 


NATIONALLY REPRESENTED BY GEORGE A. MC DEVITT COMPANY 
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BY Managiménit 
Massachusetts 
N EW - N G LAN D STATES gee Rhode Island - Connecticut 


(See also Maine, New Hampshire, Vermont) 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Cities shown are those having Counties shaded are those having 
retail sales of $20,000,000 retail sales of $50,000,000 
or more in 1942. or more in 1942. 


Prepared ty CHARTMARERS - Mow Ton 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MASSACHUSETTS — County Data — (Continued) 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION 


ING 
2-15-1944 ESTIMATE 144 CD ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


Food |General 
Mdse. 


-129 50.3 


i“ 155,611] 6.07) .226) 62,136) 8,054 7,083 a 340,505} 6.20 ve 


96,206; 3.76) .140| 28,707; 7,645) 3,742} 3,07 190,145; 3.47 18, 
Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


THE SPRINGFIELD 


MASS. 


METROPOLITAN AREA 
394.263 People living 


within a virtual 10-mile radius of City Hall 
A RICH MARKET OF 
CONCENTRATED BUYING POWER 


“292,810,266 Dollars 


Retail Sales 1944 


TODAY — and Tomorrow the “above Ave rage’ Springfield Metropolitan Area 
(29th in The U. S.) offers a live rich sales opportunity for your products. 


AND — the lowest milline rate ($1.91) in New England excepting Boston, make 
the Springfield Newspapers the economy buy for covering this great industrial 
area. 


FOR — here 152,308 families read 144,000 copies of the Springfield Newspapers 
every Day. ' 


Springfi 


UNION ° REPUBLICAN ° DAILY NEWS 


The Springfield Newspapers, Springfield, Mass. 


SAN FRANCISCO BOSTON NEW YORK CHICAGO 
R. J. Birch Springfield Newspapers Springfield Newspapers Springfield Newspapers 
300 Montgomery St. 89 State St. 420 Lexington Ave. 228 No. LaSalle St. 


* Sales Management Estimate 1944, further reproduction not licensed. 


May 15, 1945 


gives you 
RETAIL SRLES oF {50,000,000 


SERVING INDUSTRIAL NEW ENGLAND 


1,902,591 residents of 181 cities 
and towns comprise the daytime 
listening audience of WLAW. 


Within the WLAW .5 mv/m con- 
tour the annual retail sales ap- 
proximate $650,000,000! 


oP 
ca 
wy o35 =F 


93.5% of the residents within the 
WLAW contour have radios. L { \ t 
Basic Blue June 15, 1945 a r g es 


Concentrated  Q\ 
LAWRENCE. Audience Zim 


MASSACHUSETTS. 


SOOO WATTS Sis nx? 
660 .&.:.C. NATIONAL REPRESENTATIVES: WEED AND COMPANY 


MASSACHUSETTS — County Data — (Continued) Be ee ee oes, oe 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTI M DVERTIS: 
POPULATION VE BUYING INCOME AD “4 


IN 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 
Doliars 


(in 
thousands) 


| Food | General 
Mdse. 


wel 730,117) 28. A 161,137) 198,015 


472.2| 11.54). 129.6} 288,988| 11.28} .420| 96,435] 36,305 11,128] 595,334] 10.87) 4.01| 4,594 


STATE TOTAL 4,093.1 1,147.01 2,561,270) 37.20] 777,956! 382,115! 101,038 108, 6101 5,478,901 3.692 4,777 137, 7071 3.605) 112 
*Withheld to avoid disclosure. For Massachusetts City figures, see page 112. Before using these figures, see explanation page 17. 


IT MAY SOUND REPETITIOUS, BUT--- 
Have you read the explanation prefacing the Survey of Buying Power? It appears 
on page 17 and following pages, and really will save you lots of time. It identifies 
sources of all figures and contains all comment necessary to a complete under- 
standing of the use of all County and City figures. 


—, 


SALES MANAGEMENT 


ALL THIS 


AND BOSTON TOO! 


THAT’S 
THE GREAT BOSTON MARKET! 


Metropolitan Boston is the heart of the Boston market. which 


is composed of 40 towns and cities within 15 miles of Boston City 
Hall. Although these communities are politically independent, they 
are an economic entity which constitutes the FOURTH LARGEST 
MARKET IN AMERICA...500,816 families! 


Sell them through THE BOSTON GLOBE—Boston’s only ALL- 


DAY newspaper—with a daily circulation of more than 300,000. 


The Boston Globe 


a 


May 15, 1945 


“THE HECK WITH THAT 
‘POOR LITTLE RHODE ISLAND’ 


STUFF s says Wally Walker, Gen. Mgr. WCFI 


Here’s a Sales Manager’s dream-area — 
and an outstanding Radio facility —geared 
in a combination that challenges duplica- 
tion anywhere .. . yes, that fairly screams 


“IDEAL PROVING GROUND!” 


A CAPSULE charged with Sales-vitamins 


85% of Rhode Island’s effective buying power, 
149,000 families, is concentrated in tiny Provi- 
dence County, almost within the shadows of 
WFCI’s towers. The family buying power of 
these highly-paid workers is 41% ABOVE THE 
NATIONAL AVERAGE! And do they listen to 

on V9 ° WFCI? Especially the women? Starting at sun- 

’ ed 408? pictur’ up! And younger Rhode Island glues its ears to 

rf issive apis the “Blue” starting at 4:45 P. M. Check! 

Bus J 


: eh 
s BS 
Offices and Studios: _ he 
PROVIDENCE ‘ Hilf Sb 
The Biltmore Hotel Sess 
: 
PAWTUCKET ’ f 
450 Main St. , : 
~ 


Representatives: 


KATZ AGENCY The Voice of the Blue in Soulthen New England 


RHODE ISLAND — County Data The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION 


ING 
2-15-1944 xD ESTIMATE 1944 ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 

% Families} Dollars 

S.A. 


(in (in 

thou- | thousands) Lum.- 
sands) Food |General | Bidg.- 
Mdse. | Hdwre. 


U 


6.7 8,950 


al mm 
14. 26 ,667 


149.1] 431,681] 83. .27| 125,362 854,288) 85. r 5,730) 8,046) . 136 
10. 21, 8,048} 2, 33,738} 3. .023| 3,213} 3,042] .028) 9% 


STATE TOTAL..... " ° 198.0] 514, 108! ‘ 160, 098! 78,533 - . ¢ 5,076 17, 1031 ‘672! 123 
*Withheld to avoid disclosure. For Rhode Island City figures, see page 118. Before using these figures, see explanation page 17. 
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Important, Last-Minute Information 


S regular advertisers in the Annual Survey of Buying 

Power we have appreciated Sales Management's 

customary courtesy of supplying us with advance 
figures on the Providence-Rhode Island market. 


If you are as familiar as the U. S. Army and Navy— 
not to mention the Japs and Nazis—with Rhode 
Island's great manufacturing contribution to the war 
effort, then you can understand why, when we ex- 
amined the figures for 1944, we hardly batted an eye at 
Rhode Island's 107% gain in buying power over pre- 
war days, nor accelerated our pulse rate by so much 
as one beat when we saw this tremendous wealth 
reflected in an 80% gain in retail sales. This is merely 
a selling bonanza quite common these days in all in- 
dustrial areas geared to the war. 


But when we saw the figure for Rhode Island’s 
estimated 1944 population—well, we were somewhat 
disconcerted. 


Don’t misunderstand us. We are not out to discredit 
Sales Management or their invaluable and widely ac- 
cepted Survey of Buying Power. We know how, where, 
and when Sales Management obtains population 
figures. We know that Sales Management has to use a 
uniform yardstick for all states—that their computa- 
tions have to be made long in advance of their date of 
issue—that their figures have to be obtained from a 
single source. 


But in the face of unprecedented demand for the 
Providence Journal-Bulletin—which we cannot meet— 
and as a matter of civic and economic concern and no 
thought of foul play, we simply could not justify nor 
allow to go unchallenged the disappearance of 28,000 
persons. Why, that’s 9,000 families. 


The Providence Journal-Bulletin 


New England’s Leading NEWSpapers 


REPRESENTATIVES: Ward-Griffith Co., Inc., New York, Chicago, Boston, Detroit, Atlanta, San Francisco 


On the Population of Rhode Island 


NOW IT'S 


722,288 


Rhode Island's seeds gut in population despite the 
absence of some 80, men and women in the armed 
forces, is shown by these monthly figures released by 
the Rhode Island OPA. These are net figures—after 
deductions for deaths and inductions in the armed 
forces and additions by birth. They are based upon the 
issuance of War Ration Book No. 2. 


1943 
OCTOBER © © «© «© «© « « 688,765 
NOVEMBER .. . . . « . 700,832 
DECEMBER . .. . . . « 703,243 
1944 
SANUARY. . . . «+. « « . 706,566 
FEBRUARY . . . . . . . 706,565 


MOOWEMEME 6 ll tll wll lw «FRE RET 
DECEMBER ... . . . . 718,920 
1945 
JANUARY. . . . ». © « « 720,996 
FEBRUARY. © © « « « T22,288 


(1940 Census: 713,346) 


And so, just to keep the record straight, because in 
the sale and consumption of advertised products 
money is important, but PEOPLE with money are more 
important, here are the latest population figures for 
Rhode Island, month by month since October 1943. 
Source: Rhode Island Office of Price Administration. 


May 15, 1945 


Compliments 
of 
Che Hartford Courant 


To Sales Management for their very able Survey 


of Buying Power which proves what we've always 
said: the Hartford market is one of the best in 


the nation. ‘To which we add: the best way to 


work that market is through the Hartford Courant. 


CONNECTICUT — County Data sive estimates by SALES MANAGEMERT 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION CxD ING 

2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 


(in thousands of dollars) Farm % ual- 
Total % % | Families} Dollars % % Dollars % % | Per | Dollars 
(in of of (in (in of of (in of of | fam- (in U.S.A. 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 


Fairfield (Bridgeport- 


Stamford-Norwalk- 

Greenwich-Danbury)...... 434.3) 24.83} .341) 123.9] 362,351) 25.60) .526) 106,671) 44,650) 15,614) 13,264] 787,063] 26.73) .530) 6,352} 8,757] .491) 14 
Hartford (Hartford-New | | | 
Britain-Bristol-Manchester)' 474.3' 27.13' .373' 132.9! 436,493' 30.84' .634' 112,013' 72,041] 16,340° 15, 910,137' 30.92! .614' 6,848' 28,349" .572' 183 


Before using these figures, see explanation page 17. 


Something New in 
New England 


@ The WELI Square Deal has four strong sides—each funda- IN INFLUENCE: Character is reflected in a station’s influence with 
mentally important to all radio and to you. its listeners. It’s a priceless intangible, and it is a corner of our 


IN LISTENERSHIP: The highest audience levels that expert, imagi- Square Deal policy. : 

native, quality programming can produce. New Advertisers are constantly joining us with new and finer 
IN SELLING: “A square deal before a fast dollar.” In spite of programs. We welcome you to this important market. 
growing demands, time on WELI will be apportioned, not just RICHARD W. DAVIS, GENERAL MANAGER 

sold out. Quick, easy dollars are not important to us. Instead, 

we are thinking of tomorrow for our friends today. STATION WELI, NEW HAVEN 

IN PROMOTION: Our station gives more than the order calls for. That A Basic Network Outlet KNE 
phrase is solidly linked with us throughout the radio industry. Represented by Headley-Reed + Associated with WSYR, WTRY, Ww 


[180] SALES MANAGEMENT 


l New England Ingenuity— 
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Yes, sir! The Connecticut Yankee is an ingenious soul—as evidenced by 
the above map of the Metropolitan New Haven area which houses 759 indus- 
tries manufacturing over 50,000 varied items. 


New England is known for its record of production and steady employ- 
ment. New England workers are busy all the time —in war or peace, in 


depression or prosperity. They are steady people—they can be your steady 
customers. 


If you want to sell your product to these people, place your message in 
the columns of Connecticut’s outstanding newspaper—accepted in well over 
80,000 homes in this territory, 


The New Ffaven Reaister 


Represented by—THE JULIUS MATHEWS SPECIAL ACENCY—New York Boston. Chicago Detroit 


May 15, 1945 


~ 


“First in War 


First in Peace.... 


Connecticut is the 46th state in area and the 31st in population. But—it 
stands eighth in dollar value of war production and FIRST in per capita 
value. That is a tribute to Yankee ingenuity in using the tools that we 
had to build what was needed. 


414 


Those same tools will be quickly converted to peace time production of the 
thousands of items which stream from Connecticut factories to all parts of 
the country. 


Connecticut is thrifty, too, and millions of dollars in her savings banks and 
invested in E Bonds are waiting to be spent for needed things. One dollar 
out of every ten of those dollars will be spent in the Bridgeport trading 
area. 


The Bridgeport Post-Telegram 


92% COVERAGE A. B. C. CITY AND RETAIL TRADING ZONE 
Represented Nationally by Paul Block & Associates 


CONNECTICUT — County Data — (Continued) Be ey ee ee oes oe 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME 
POPULATION ING 
2-15-44 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 


New Haven (New Haven- | 


Waterbury-Meriden- 

ae 

Wallingford-Derby).......] 477.8] 27.33) .375 137. 366,051) 25.86) .532) 103,770) 40,755) 11,547 ia 835,471) 28.38) .563) 6,098 “— 516) 138 
New London (Norwich- 

New London)............ 129.4) 7.40) .102 36.8 94,319) 6.66) .137| 27,358) 9,432} 3,744) 2,617] 168,700) 6.73) .114) 4,584) 9,506) .119| 117 
TeMAnd......ccscccccccceece 32.3) 1.85) .025 9.4 14,441) 1.02) .021) 4,423 613 77 23,853) .81) .016) 2,538) 7, 019} 7% 
Windham (Willimantic) ..... 54.1) 3.08) .043 15.9 39,904) 2.82) .058) 10,631) 3,507) 1,721 861 63,255) 2.15) .042| 3,978) 8,298) .047) 10 
STATE TOTAL............ 1,748.5 a 1.374| 497.31 1,415,432!...... 2.056! 395,485! 181,557! 55,330 83,3101 2,943, 8401 eecces 1,984 5,920| 96,1201 1.884 137 


For Connecticut City figures, see page 118. Before using these figures, see explanation page 17. 


COPYRIGHT. The contents of this Survey of Buying Power are fully pro- 
tected by copyright. The exclusive estimates of Effective Buying Income, Retail 
Sales and Sales-Advertising Controls must not be reproduced in printed form, in 
whole or in part, without written permission of SALES MANAGEMENT, INC. 
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IT’S BEST TO TEST... 


and TEST FIRST in HARTFORD 


Sales Management’s most recent survey among sales and advertising executives showed Hartford 
most favored of all test markets. That was prior to the war. 
But it has even more qualifications now for post-war testing. 


For many years before the war it was first in per capita income among all cities of 100,000 
or more population. — It still is, East of the Rockies, being exceeded in 1944 only by 
Long Beach, San Francisco, Seattle, Sacramento. It therefore gives a stable basis 
to judge the effects of anticipated higher post-war mass buying power. 


Not too large to cover and check conveniently, it still has the characteristics of housing, 
living standards and population cross-section typifying America’s larger metropolitan cities— 
more nearly typical than any other city anywhere near it in size. 


It is close at hand to most advertisers and agencies for easy and frequent access. 


Distribution facilities are ample and uncomplicated by any peculiar chain store or 
wholesaling conditions. 


The whole Metropolitan Hartford market is completely covered by a single one of America’s 
leading newspapers — The Hartford Times — at exceptionally low cost of 18 cents a line. 


This reduces the amount of investment risked and assures complete and dominant impact for 
the advertising. At the same time the Hartford Times organization is particularly alert and coopera- 
tive, thus considerably reducing the cost and time factors in getting a test under way. 


Che Hartford Cimes 


___ One of 21 Gannett Newspapers — Represented by J. P. McKinney & Son — New York, Chicago, San Francisco 
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METROPOLITAN 


As established by U. S. Department of Commerce 


Population 145,156 


ie 
| hgenorcore 


E 


BINGHAMTON 


THE 


One of 21 Gannett 


Newspapers... 


BINGHAMTON PRESS 


WARNING! 


DO NOT USE data on Bing. 


4 hamton alone, shown on page 


121, without adding at least 
Endicott (page 122) and 
Johnson City (page 122), 
The combined totals shown 
below give a more accurate, 
although still incomplete pic- 
ture of the real Binghamton. 
And three more communities 
in Greater Binghamton are 
not tabulated editorially but 
represent another 31,106 
population. This solidly 


populated area of only 6 miles is just as truly one 
market as are Oak Park and Chicago or Bronx and 


Manhattan. 


state N. Y. Market. 


Represented by J. P. McKinney & Son—New York, Chicago, San Francisco 


Binghamton is truly the 4th Largest Up. 


CIVIL 
POPULATION 
LOCAL EST. 

1-1-1944 


RETAIL SALES—1944 


ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 


General 
Mdse. 


Lum.- 
Bidg.- 
Hdwre. 


Drug 


EFFECTIVE BUYING INCOME—1944 
ESTIMATE 


hbceranecs 5) ° 13,542) 2,030 ° . 
Endicott........... Broome........ 25.1) .20) . 12,225) .16) .018) 4,035) 1,345 475 378] 2,748 25,467; .14) .017| 1,015 63, «87 
Johnson City....... Broome.......... 18.0) .14) .014 7,175} .10) .010) 2,529) na, 88 2, 19,467; .11) .013) 1,082 74, = 93 
COMBINED.......]....---+-+ beesons 12.4 1.03) .101 e830 1.1 tay 21,909) 14,887 2,88 2.10) 58,227; 153,168) .84) .103) 1,191 81) 102 


Middle Atlantic States—County Data 


NEW YORK — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 


ESTIMATE 


EFFEC 
1944 


SALES— 
ADVERTIS- 


CONTROLS 


TIVE BUYING INCOME 
ESTIMATE 


Total % % | Families! 
(in of of (in 

thou- | State | U.S.A. 

sands) sands) 


Dollars | % 
(in of 
thousands) State 


FOUR STORE GROUPS 
(in thousands of dollars) 


Food |General 


Mdse. 


Drug 


% of 
of | of da lusal of 
State | U.S.A.) ily | thou- | Po- | Mare 
sands) | ten- | ket 
tial | Index 


Allegany (Wellsville)........ 
Bronx (New York City)...... 


sere eee eeeeeee 


210.1) 1.69) .165 64. 
36.5) .29) .029 11.1 
1,267.3) 10.18} .996) 371. 


113.8} .91) .089 
75.9, .61) .060 
34.7; .28) .027 
42.9) .34) .034 


028 
29.9) .24) .023 9.3 
34.2) = .27| +027 10.3 
114.2) = .92 _ 29.3 
795.4| 6.39} .625| 225.4 


139, 548 
14,213 
473,682) 6.31 


38,178 

1,162 
30,680 
15,445 
5,528 


3,237 


17,1 


574 
2,174 


12, 


Before using these figures, see explanation page 17. 
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MIDDLE ATLANTIC STATES 


New York - 
(See also New Jersey, Pennsylvania) a LAWRENCE. | FRANKLIN CLINTON Cities shown ase thoes having 
NE wy OR ' retail sales of $20,000,000 
ues or more in 1942. 
‘GFFERSON : 
atertown <c Counties shaded are those having 
WARREN retail sales of $50,000,000 
SWEGO! WASH 6 


INGTON® or more in 1942. 


HERKI- SARATOGA 
ond MER / FULTON 


WAYNE 
q nenectad 
Niaga eomeses entaro 1S Utica MONT ip? 
WYUMING| LIVING. 5 — OTSEGO 
a wo" L Trares cava] ORY Tey ro 
TOmp. CITY POPULATIONS 
STEUBEN KINS 
CATTARAUGUS | ALLEGANY pew. ee GREENE (1940 CENSUS) 
owen) TOGA ag © UNDER 50,000 
oat erm | fen nee @ 50,000 TO 100,000 
SULLIVAN * 


100,000 OR OVER 


Poughkeepsie O 


SCALE OF MILES 


Many hard fought ‘‘battles of the cen- 
tury’’ have been won by the old one-two 
punch where a boxer leads with his left and 
follows it up with a lethal right. 


The Buffalo Courier-Express also has a 
solid one-two punch—Your advertising hits 
your dealers and your customers BOTH! 


So—if you've got a job to do in Buffalo, 
remember—the Courier-Express delivers 
the goods! 


BUFFALO COURIER-EXPRESS 


BUFFALO’S ONLY MORNING AND SUNDAY NEWSPAPER 
National Representatives —Lorenzen & Thompson 
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NEW YORK STATE— City Data — (ADVERTISEMENT) 


The “SM” symbols mark original, excty. 
sive estimates by SALES MANAGEMENT, 


CIVIL 
POPULATION RETAIL SALES—1944 EFFECTIVE BUYING INCOME—1944 
LOCAL EST. 67D 

1-1-1944 ESTIMATE ESTIMATE 


FOUR STORE GROUPS 


Total (in thousands of dollars) Sales Per Capita 
(in %\| % Dollars | % | % 1944 Dollars % % 

thou- | of of (in of of (in | of 

sands) | State] U.S.A.j thousands)/ State) U.S.A. Lum.- thousands)| State | U.S.A. Ratio | Ratio 
Food |General | Bidg.- | Drug Dol- | to to 

Mdse. | Hdwre. lars | State | U.S.A, 
HERKIMER....... HERKIMER...... 9.6 08} .007 6,988} .09) .010) 1,399) 1,975 225 121) na 12,973} .07| .009) 1,351 92; 118 
nthcch aceon cdedeandsnne 25.2 20 12,566} .17| .018| 35,691) 2,388 710 3 ha 35,468} .19) .024) 1,407 87; 109 


*Special Sales Management Analysis completed Apr. 1, 1945. 


The above figures tell a powerful story but when compared with 1943 they show the increasing 
sales opportunity of this live market. Effective Buying Income increased more than $4,000,000 
over 1943. Income per capita rose from $1240 to $1407 and the per family income is at an all 
time high of $4926. You can sell plenty with this kind of money. 


THE HERKIMER TELEGRAM, Heekier, Nv. y. 


National Representative — The Julius Mathews Special Agency New York— Boston—Chicago— Detroit 


NEW YORK — County Data — (Continued) The “Se” Syubels mark orisieal, exe 


sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING [INCOME ADVERTIS- 
POPULATION GYD ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 

(in thousands of dollars) Farm | % | Qual- 

Total % % |Families| Dollars % % Dollars % % | Per | Dollars} of | ity 

(in of of (in (in of of (in of of | fam- (in |U.S.A) of 

State | U.S.A.) thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 

sands) sands) Food | General| Bidg- | Drug sands) | ten- | ket 

Mdse, | Hdwre. tial | Index 

Essex (Saranac Lake)....... 29.3) .24) .023 8.1 -19] .021) 4,761 681 988 574 33,528} .18) .023) 4,139} 4,046] .022) 96 
Franklin (Maione-Saranac 

Dl cttshimnbideabenes 41.2) .33) .032 11.3 26 -028) 5,541) 2,058) 1,213 634 49,286, .27| .033] 4,362) 8, -031; 97 
Fulton (Gloversville- 

Johnstown).............. 44.5) .36) .035 14. -38| .042) 7,102} 2,822) 1,688 63,196) .29| .036) 3,669) 3,1 037; 106 
Genesee (Batavia).......... 41.5) .33) .033 12. -26| .029) 4,680) 2,440) 1,663 664 46,085, .25) .031) 3,840) 12, 031) 4 
Pi cssccnensudedmened 24.8} .20) .019) Pe -16] .017| 3,726 913 27,687 15} .019] 3,505} 6,762] .018) 95 
Re ae 3.2; .03} .003 1. -02} .003 625 66 100 3,993} .02) . 3,993 003} 100 
Herkimer (Little Falle- 

Sl cccccnseveunad 66.7; .46| .044 16. -32| .035) 6,913) 2,971) 1,263 71 59,087} .32) .040) 3,496) 11,137] .039| 89 
Jefferson (Watertown)... .... 77.2| .62) .061 23. -53| .058} 10,061) 5,760) 2,538) 1,223 94,265) .52) .064) 4,098) 16,830) .061) 100 
Kings (Brooklyn;...........' 2,411.0! 19.38! 1.894! 694.3! 1,044,045! 13.90! 1.516! 429,718! 133,992| 38,642! 34,988! 2,872,834! 15.75! 1.936! 4,138! ~ gel 1.802! 95 


Before using these figures, see explanation page 17. 


Preferred in Schenectady because it 
has shown a substantial lead in 
City Zone circulation for over 10 


consecutive years. 


KELLY-SMITH CO., National Representatives 


SALES MANAGEMENT 


Here Are The Answers To 
“How’ re We Doing in NEW YORK?” 


Your sales month by month, Mr. Gro- 
cery Product Manufacturer .. . and 
your competitors’ (to consumers, not 
wholesalers) . .,. in the country’s big- 
gestmarketisavailabletoyou through 
THE WORLD-TELEGRAM’S NEW 
YORK MERCHANDISE INVENTORY. 


A continuing study of consumer pur- 


chases that is based on inventories in 


a controlled tested panel of 200 retail 
grocery stores, distributed to cross- 


section the market. 


Information on sales and distribution of a 
given type of product (baby food, cereals, 
coffee, etc.) is available to a manufacturer of 
that type and/or his advertising agency. Address 
anquiries to E. T. Burke, National Advertising 
Manager, New York World-Telegram, 125 
Barclay Street, New York 15, N. Y. . 


First in New York in Foods 


rr 


Here’s 
Proof 
Rochester 

isa 655,665 
Market 


. dl 


me mw iS BOUNDARY OF RETAR 


“trading area” on some products is the nearest 
grocer or druggist; on others, people will go miles 
to select and buy. But you are sure if you judge 
“markets” by the influence of newspapers. 


Times-Union—Democrat-Chronicle coverage in the 
entire Trading Area shown here is greater than that 
of the Herald-Traveler in the Boston City Zone only— 
within 3% that of the Sun in the Baltimore City Zone. 


Sales Management shows Rochester, 13th largest city 
in the U.S., in total value of manufactures—highest 
of the first 13 in per capita value. Such a market, 


ROcHESTER TimeEs-UNION 


supported by this surrounding fine agricultural area 


and small city industry, is unsurpassed. 


In this area, note these typical places and the family 
coverage impact delivered by this single buy. 


Approximate 
Location Family Coverage 
30 miles West 100% 


ae 


Southwest 71% 


“Southwest 41% 
“South 100% 
“Southeast 100% 
“Southeast 50% 
“East 99% 


DEMOCRAT & CHRONICLE 


Two of 21 Gannett Newspapers Represented by J. P. McKinney & Son, New York—Chicago—San Francisco 


NEW YORK — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 
POPULATION 
2-15-44 


SALES— 

EFFECTIVE BUYING INCOME | ADVERTIS- 
he ING 

1944 GY, estimate CONTROLS 


% Fontes Dollars | % | % 
n 


(in of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. 
sands) sands) 


ID cusninaebunsaeun 33.5, .27| .026 9.0 13,763) .18) .020 
Madison (Oneida).......... 37.8; .30) .030 11.7 18,288 24; .027 
Monroe (Rochester)........ 418.7; 3.36) .329) 125. 270,765} 3.61) .393 
Montgomery (Amsterdam)... 53.4) .43) .042 16.1 26,713) .36) .039 
Nassau (Hempstead Twsp.- 

Glen Cove-Mineola- 

Long Beach)............. 421.1; 3.38) .331) 121.2) 269,857) 3.59) .392 

3 


er 6,701.3) 53.86) 5.264 57.70 


1,992.9] 4,333,478 


FOUR STORE GROUPS 
(in thousands of dollars) 


10,360} 593,045 


3.77| .463| 5,672) 8,921} .415) 125 


59.59] 7.325] 5,455) 6,057] 6.606) 124 


New York (Manhattan).... . 1,607.1 12.92! 1.262} 504.5) 2,156,450) 28.71) 3.133 28.22) 3.470|10,210)........ 2.928} 232 
Niagara (Niagara Falls- 

Lockport-N. Tonawanda). . 166.0! 1.33! .130) 47. 95,581, 1.271 .138 1.171.143! 4,514| 14,3191 .139! 107 
§ New York City consists of Bronx, Kings, New York, Before using these figures, see explanation page 17. 


Queens and Richmond Counties. 
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acontinuing series of ob- 
servations from the office 
of theBusiness Manager... 
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The number of new incorporations often reveals what business men think of the busi- 
ness potential of a trading area. Last year, 11,450 corporations were formed in New 
York State—an increase of 32% over 1943. 90% of the total were in the five boroughs 
of New York City. The number this year is running 33% ahead of the corresponding 
period of 1944, with New York City taking about the same share of the total. 


The way women respond to the Food News column of the week- 
b day Times was well demonstrated recently, when our food editor 
/~Z)\\) illustrated a cake from Schrafft’s at the top of her column. 
{||| Schrafft’s wrote: “Our stores had placed their norma! orders for 
this cake, and the volume of business that came their way as a 
* result of The Times mention left them gasping. They tried hard 

to keep up with orders, but the bakery found it impossible.” 


The New York Times and its legal counsel have received numerous 
requests for copies of the opinion of Justice Murray, of the New 

York State Supreme Court, Albany County, in deciding a suit 
brought by Camp of the Pines, Inc., against The Times. The decision 

upheld the position of The Times, which as a matter of policy de- cme 
clines to accept any advertising containing words such as “‘selected —— 
clientele,” implying discrimination by reason of race, creed or color. =a a“ i 
In this interesting test case, Camp of the Pines, Inc., sued on five 

“causes of action” —each of which was decided in favor of The Times in the course of 
the fourteen page opinion of the court. 


Classified advertising, with its employment columns and 

offers of goods by and to individuals, probably performs the 

truest public service of any type of advertising. Although 

newsprint restrictions caused The New York Times to reduce 
il its Classified linage volume by 328,463 lines in the first two 

- months of 1945, The Times was able to publish 27,711 more 
=, Classified advertisements than in the same period last year, 
by limiting the size of advertisements, 


That educators are deeply aware of the role of the sat 8. fo in the world today is 
shown by interest in the lecture course now being given for New York City teachers 
each Wednesday in Times Hall. Entitled ‘The Newspaper—Its Making and Its Mean- 
ing,” the eight-week course by members of The Times staff is under the auspices of the 
Board of Education. Following the lectures, seven workshop sessions will be held by 
the Board of Education to discuss best methods of using newspapers in schools, and 
credits will be given to the teachers. 


The New Pork Gimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 


WEBL= 


IN SYRACUSE, N. Y. 


jo li 


MEMBER BASIC NETWORK 
COLUMBIA BROADCASTING SYSTEM 


FREE and PETERS * Exclusive National Representatives 


NEW YORK — County Data — ( Continued ) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME —- 


IN 
ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


of of 
. Lum.- thousands S.A, I thou- 
sands) sands) Food |General | Bidg- | Drug , ad sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 


Oneida (Utica-Rome)....... 201.8) 1.62) .158 56.5) 99,002) 1. . 25,233) 11,946) 3,808) 2,34 215,420) 1.18) .144) 3,812) 20,353] .148) = % 

Onondaga (Syracuse)....... 283.2) 2.28) .222 83.7] 158,600) 2.11) .230) 45,653) 28,544) 6,276) 65,41 332,580) 1.83) .225| 3,973) 17,001) .226) 102 

Ontario (Geneva- | | 
Canandaigua)............ 49.9' .40' .039 14.5 24,188! .32' .036! 6,819! 2,241! 2,175 62,898 341 .042| 4,338! 14,478! .039! 100 


Before using these figures, see explanation page 17. 


Looking for an Appliance 
Distributor in Syracuse? 


A survey of Syracuse distributors was 
completed on April 1 to determine what 
lines are wanted. what lines are under 
contract and other data that will interest 
your representative when he comes to Syra- 
cuse. We hope it may be helpful to vou. 


THE POST-STANDARD 


KELLY-SMITH CO.—Representatives 
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The NBC 1944 Nationwide Survey of Listening 
Habits shows that in New York 47% of the 


radio families listen most at night to NBC. 


This leads the next network by | | 39 


which simply means... 
in New York, it’s. 


1945—RADIO'S 25th ANNIVERSARY—PLEDGED TO VICTORY! 


May 15, 1945 


A Newspaper Is Known by the Readers It Keeps 


For a true picture of the big Troy 
A.B.C. City Zone Market we recommend 
your analysis of the Survey of Buying 
Power data and the findings of the first 
six-day study of one newspaper completed 


last March 24. 


We are confident that these two un- 
biased sources of market and readership 
information will give you more than a 
glimpse into the sales possibilities of one 
of the country’s prime markets. 

Complete coverage by a well-read news- 
paper ... in a market of 123,000 con- 
sumers ... at a cost of only 12¢ per 


line ... is a sales combination hard to 


beat. 


. REC 
av O » 
~ “% / 


THE TROY RECORD: oo. 
THE TRO’ Til TIMES RECORD 


L, of The Record Newspapers’ 
BROADWAY AND FIFTH AVE. TROY. N. Y “Sys PAP’ J. A. VIGER, ADVERTISING MANAGER Circulation: 40,519 —_ 


(A.B.C., Sept. 30, 1944) 


NE W YORK — County Data — (Continued ) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECT! VERTIS 
POPULATION IVE BUYING INCOME a “4 
ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 
Families} Dollars % Dollars 
(in (in (in 
thou- | thousands) S.A. Lum.- thousands) 
sands) Bidg.- | Drug 
Hdwre. 


Orange (Newburgh- 
} Middietown-Port Jervis). . , y ‘ s F 4,338 d 
963 : 3 11,205 
2,013 r j 12,160 
16,751 


181,612 
73,871 


° ‘ ‘ P 91,443 
Saratoga (Saratoga Springs) . iy P P ‘ 68 , 228 


Before using these figures, see explanation page 17. 
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WNEW GIVES YOU 
MORE LISTENERS 


per set tuned in than the average 
of all other New York stations! 


Before you buy time in New York—look at these 4, AND WNEW has an average rating of 3.0 for 


four highly important facts! its entire program schedule, from 9:00 a.m. to 
1. WNEW covers 3,500,000 radio homes in Amer- 9:00 p.m., seven days a week! Now remember! 
ica’s Number One Market. We didn’t pull these figures out of a hat. Pulse, 


Inc. will back them up. 


2. For every 100 of these radio homes tuned to These BONUS LISTENERS are yours when you 
1130 on the dial, WNEW delivers an average use WNEW. Their existence proves: 


of 180 listeners—ten more than the average of (a) WNEW “delivers more for your advertis- 
all other New York stations! ing dollar”, and... 


3. At first glance, that might not seem like an aw- (b) WNEW programs inspire real listener in- 
ful lot to crow about—but with a 3.0 rating, it terest, listener loyalty, and listener confidence. 
means 10,500 additional listeners for each In short, WNEW programs are the kind that 

a quarter-hour! build sales! 
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NG 
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——— 
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= te jose! 


8 
ia NEW YORK 22, N. Y.—TEN THOUSAND WATTS—1130 ON THE DIAL—ON THE AIR TWENTY-FOUR HOURS A DAY 


REPRESENTED NATIONALLY BY JOHN BLAIR AND COMPANY 
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q GAZETTE ‘29 82 | 


CIRCULATION 


just as it has led for 50 years. 


The Gazette has the most circulation today 


* 


Simple arithmetic .. . 
openly arrived at! 


And 


Gazette readers are noted for their respon- 


siveness (ask any Schenectady retailer). 


Of course, year in and year out, the Gazette 


is the leader in advertising lineage. 


SCHENECTADY 


REYNOLDS-FITZGERALD, INC., National Representatives 


in, 


NEW YORK — County Data — (Continued ) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


SALES— 

OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
. icecream tanininsasinitanital {7a0R aa ems 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm | % | Qual 

Total % % | Families} Dollars % % ee Dollars % % Per | Dollars} of | ity 

(in of of (in (in of of n of of | fam- fin |U.S.A.) of 

thou- | State |U.S.A.| thou- | thousands) State | U.S.A Lum.- thousands)! State | U.S.A.) ily thou- | Po- | Mar 

sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hwre. tial | Index 
Schenectady (Schenectady) 124.9) 1.00) .098 38.8) 80,058) 1.07) .116) 24,595) 14,834) 3,306) 3,323] 191,455) 1.05) .129| 4,934) 3,193 119) 121 
Schoharie. ... 18.7; .15) .015 6.0 7,913) .11) .011) 2,139 315 625 242 19,899; .11) .013) 3,317) 10,898} .013 87 
Schuyler. . . 11.5) = .09) -009) 3.6 4,288; .06) .006) 1,358 133 238 91 11,237; .06) .008| 3,121) 3,046] .008) 8 
Seneca. . alas 25.9) 21) 020) 6.90 6,950} .09) .010) 2,085 432 413 196 18,513) .10) .012) 2,683) 5,352] .013 65 
Steuben (Corning-Hornell) . . 79.9! .64! .063! 24.1 33,263' .44' .048! 9,657) 3,204 2,988' 1,404 88, 061 -48! .059! 3,654| 14,455 .057/ (90 


Before using these figures, see explanation page 17. 


@ To obtain an unimpeachable survey of station influence 
in the Syracuse area station WSYR took a simple, direct 
method. We turned the problem over to two reputable 
firms, specifying only that we wanted a conclusive mail 
study of listening. 


Replies were received from 1 out of every 28 radio homes 
in the Syracuse area. A total of 5,493 cards were returned, 
tabulated and certified.* 


The following questions were asked: 
(1) To what station do you listen most at night? 
(2) To what station do you listen most daytime? 


WSYR 


2nd STATION. . 
3rd STATION. . . 


4th STATION . 


OTHERS 


NIGHT 


These figures tell the story. Here is the real answer to the 
question: “Which station has influence in one of the 


7.87 
6.03 


nation’s richest markets?” 


WSYR stands out—the result of popular pro- L_} 
grams-backed by capable, sincere station man- , 


agement. *(Copies of study on request.) 


The 1945 Factual C.P.A.-Certified Study of Radio Station Influence 
in the Syracuse Retail Area 


The C.P.A.-certified results were as follows: 


| DAYTIME Combined Syracuse only 
32.15 39.98 38.57 
28.62 26.78 34.76 
23.34 17.91 15.28 
9.79 8.88 10.78 
5.06 5.55 0.60 
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A SQUARE 
DEAL STATION 


Station WSYR, Syracuse - Representatives: Paul H.Raymer Company + Associated with WTRY, WELI, WKNE 
“ERC 2 aR La TE PSE IEEE LIES TEL LED A 
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DOMINANT 


— New York's favorite 
CVENINE newspaper 


New York families have their choice of several 
evening newspapers. Their preference is over- 
whelming in favor of the New York Journal- 
American. Almost as many people select it as 
select the second and third newspapers 


combined. 


This undisputed dominance of the sales- 
important evening field is a factor to remember 


when planning postwar sales for New York. 


HEARST NEWSPAPERS 


IN NEW YORK IN CHICAGO 


THE JOURNAL-AMERICAN THE HERALD-AMERICAN 
EVENING AND SUNDAY EVENING AND SUNDAY 


May 15, 1945 


JUST A LITTLE DIFFERENT 


The Albany, Troy, Schenectady markets, JUST A LITTLE MORE FOR YOU 


closely knit by modern transportation sys- 

tems, bring to the residents of the WOKO 

area three choice shopping centers—less and spend more than $301,000,000 — where there 
than one hour from the farthest point to is a big surplus for the alert manufacturer to tune 
the heart of big-time buying. in on for post-war expansion. 


Where 508,600 people earn $688,238,000 annually 


IF IT’S SALES YOU WANT IN THIS GREAT MARKET, IT’S WOKO YOU NEED. 


WO K O Serving ALBANY — TROY — SCHENECTADY 
CBs 


Radio Centre — Albany, N. Y. 
NATIONAL REPRESENTATIVES: J.P. McKINNEY & SON 
NEW YORK — County Data — (Continued) sive estimates by SALES MARAGEMESY 


SALES— 

OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-44 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm | % | Qual- 

Total | % % |Families} Dollars | % % Dollars | % | % | Per ity 

(in of of (in (in of (in of fam- (in [U.S.A) of 

thou- | State |U.S.A.| thou- | thousands)| State | U.S.A. Lum.- thousands); State | U.S.A.|_ ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Suffolk (Patchogue-Bab 204.2) 1.64) .160 53.4) 100,163) 1.33) .146) 30,759) 7,005) 10,663) 3,684) 254,229) 1.39) .171| 4,761) 40,127] .161) 101 
ST cctenadancendeanse 32.5 26} .025 10. 23,300} .31) .034) 7,747) 1,062) 2,863 64,005; .30) .036) 5,401) 8,068} .033| 132 
Phehesencsisesekened 24.8 20} + .019 7. 10,100} .13) .015) 2,784 548 825 25 24,998} .14| .017| 3,205) 7,841] .017; 989 
Tompkins (Ithaca).......... 40.6 33} .032 12. 22,700; .30) .033) 6,160) 2,872) 1,500 52,668} .29) .035) 4,115) 7, 034; 106 
Ulster (Kingston)........... 77.0 62} .061 23.7) 36,350 48} .053) 12,643) 4,333) 3,275) 1, 92,516} .51) .062) 3,904) 14, 059} 97 
Warren (Glens Falls)....... 34.3 28| .027 10.7 27,500 37| .040| 6,402) 3,718) 1,813 921 37,783; .21| .027| 3,812) 1,886] .027) 100 
PR cccccaveseeces 40.9 33} .032 11.7) 13,625 18} .020) 4,815 564) 1,275 634 35,162} .19) .024) 3,005) 11,989] .024) 75 
Wayne (Newark)........... 51.7 42| .041 16.0] 20,913 29} .030) 4,963) 1,826) 2,125 52,668 29; .035| 3,292) 20,546] .036) 98 

Westchester (Yonkers-Mt. 

Vernon-New Rochelle- 

White Plains-Port Chester- 

Peekskill-Ossining- 

Scarsdale-Mamaroneck- 

Rye-Bronxville-Tarrytown- 

Larchmont-Mt. Kisco) ..... 620.0) 4.18} .408| 145.1] 337,888) 4.50) .491| 118,105) 26,958) 17,800) 13, 745,968} 4.09) .503) 5,107) 5,068] .480) 118 
ee 29.1) .23) .023 8.3 10,775; .14) .016) 2,946 515 988 31 28,232; .15) .019) 3,401) 11, -019) = 83 
| Sere 14.9} .12) .012 d 5,663} .08) .008) 1,708 564 375 136 14,999} .08| .010) 3,061) 5,523] .010) 8% 
SURE FOTAA.......0cccs0- 12,443.5 9.775 3,657.5! 7,510,811 110.909 2,230,750' 1,120,647 308, 143! 250,937'18, 242,915! aiid |12.292! 4,988 661 ,804411.374! 116 


Before using these figures, see explanation page 17. 
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980 KC—A BASIC NETWORK OUTLET 
Representatives: Paul H. Raymer Co. 
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Meet Jean Thompson 


OF EASTERN AIRCRAFT 


132 
89 
° A ya k FP. 
97 
i voeee Tan Vy Ye 
75 
¥ OF PAGE'S SERVICE STATION 
A FEW NATIONAL Miss Thompson is a member of the vast General Motors—Eastern Aircraft Division 
ADVERTISERS WHO . : , . . h Bot! 
siciai didailiaad at Saangeeet. Fe: Page is pegentes of Page’s Service Station at Chappaqua. Both 
118 ON THE RICH businesses typical of free enterprise in Westchester County, New York. 
7 a While Eastern Aircraft serves but one customer—the U. S. Government—it creates 
sie Presto Cake Flour : 
1M Candin bee Wins buying power among thousands of workers from all parts of Westchester County. 
17. mrp Marnciade Page’s Service Station, in normal times, serves thousands of customers. It is a part 
a - ats 


Lion Evaporated Milk of the vast network of filling stations in Westchester whose peacetime sales total 
a —" $27,000,000—over $5,000,000 more than those of the entire city of Buffalo. 

psi- 
Force Westchester is a rich market for everything from food to automobiles—and one of 
Worcester Salt : ‘ — 
ples tk a the best test markets in America. Ask your advertising agency—they’ll tell you! 


Y Represented Nationally by the KELLY-SMITH COMPANY °* New York 


es - A GES 3) S 5 o ve pe, pa paeetct Sane : 2 ona, ees Sea 
anil Si qn eS es 5 Go BONE, ba 4 ?. rae oak ae 


A group of 9 daily newspapers published in 9 different Westchester communities. Combined circulation—89,569, 85% of which is delivered 
to the home in the late afternoon when the woman of the house=the home purchasing agent~is in a receptive mood for your sales messages 
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Pennsylvania, New Jersey Sales Managemsrit Mi D D LE AT LA N T i C 


ee teh eS STATES 
a 


LYCOMING SULLIVAN 


William ' 
pM Wil 


Hackensack 


Montclair ©) 
Bloomfield @) 
Orange OC) . 
E. Orange@ Umon City 
Irvington @ teet Hoboken 


A 
SCALE OF MILES yor® 


) 50 100 “ej City 


Cities shown are those having 


retail sales of $20,000,000 CITY POPULATIONS 
or more in 1942. (1980 CENSUS) DETAIL OF 
© UNDER 50,000 NEW JERSEY 
Counties shaded are those having @ 50,000 TO 100,000 CITIES 
retail sales of $50,000,000 @ 100,000 OR OVER o 
’ Brunswick 


or more in 1942. 


NEW JERSE Y — County Data . sive estimates by SALES MANAGEMENT, 


OPA CIVIL RETAIL SALES—1944 


ESTIMATE 


EFFECTIVE BUYING INCOME 
1944 ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 


of fam- S.A. 
thou- thou- | thousands) State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) } ten« | ket 

Mdse. | Hdwre. tial | Index 


heeees ° . . ° . . 30,287; 11,084) 2,345 


202, 132 


wr . 82,456 
ees ° ° 40, 


15,903 


12,282 
2,003 


peeenesnenes . ° 135, 158 


50,244) 16,775 


26,161 


10,784) 1,811 


Millville-Vineland)....... 

Essex (Newark-E. Orange- 
Irvington-Montclair- 
Bloomfield-Orange- 

W. Orange-Belleville- 


43,247 14,424) 4,611 


Gloucester (Woodbury). ... . 


Hudson (Jersey City- 

Bayonne-Union City- 

Hoboken-No. Bergen- | 

West New Yerk-Kearny)..| 697.1) 14.64) .469) 172. 300,544) 11.80) .437) 113,350) 21,964) 8,742) 10,11 675,473] 11.79] .465| 3,923) 2,222) .452, % 
errr 34.2) .84| .027 10.4 vee -69| .025) 5,434 428; 1,465 51 39,337} .69) .026) 3,782) 15, 026 96 
Mercer (Trenton-Princeton) . 196.41 4.811 .154 62. 121,717! 4.78 .177| 39,490! 19,104! 6,283 *| 260,235: 4.54) .175! 4,976! 10,943! 1.71 11 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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A market man from Texas recently 
spent a week in the Newark, New 
Jersey territory. He has kindly let 
us reprint his “impressions” .. . 


“QEEING IS BELIEVING . . . and that is the way | found out about 
the Newark-Essex County market. This Survey of Buying Power 
shows the high national rankings this market enjoys. 
But what these figures cannot show is the COMPACTNESS and 
the SEPARATION of this cluster of a million people. 


“On the Penn from New York, | saw the “meadows’—wide 
marsh flats that cleave off one of the world’s densest industrial areas 
. » » West Hudson County . . . and latch it to the city of Newark. 
Among the many blockbusting plants here is one of America’s biggest, 
fastest shipyards . . . a going concern for 27 years! Nowhere could 
I see any of those brave new “war babies.” 


“When you first hit Newark . . . see its great stores in action . . . 
and stand on one of America’s busiest shopping intersections . . . its 
retail sales total of 441 million is easy to understand. 


“Next . .. a swing through suburban Essex County. 
(The trick is to know when you are leaving one town and entering another.) 
These are the 21 suburban communities that account for the 
OTHER HALF of Essex County’s 1.7 billion dollar buying income! 


“On the way we stopped and viewed the whole panorama 
from somebody's (and | mean SOMEBODY’S) lawn on the Orange Mountain 
ridge. From here you can see Suburban Essex, 
West Hudson, North Union . . . all centering around Newark... 
in one merchandisable pocket. 


“Yes, | saw the Newark market . . . and | was impressed . . . as you 
would be . . . that this is NEW JERSEY . . . this is separate... . 
this is big money . . . top sales potential.” 


NEW ARK New Jersey 


O'MARA & ORMSBEE, Inc., General Advertising Representatives 
New York @ Chicago @ Detroit @ San Francisco @ Los Angeles 


May 15, 1945 


Within 25 miles of the Delaware River 
Bridge, connecting Philadelphia with 


Camden, live 450,000 South Jersey 
THE BRIDGE TO people. The Camden Courier-Post is 


SOUTH JERSEY SALES “\) fr the only newspaper that gives ful 


coverage of South Jersey news. As a 
result, it’s so strong among these Jersey 
residents of the Philadelphia market 
that its circulation in the Camden Trad- 
ing Area is more than that of ALL THE 
PHILADELPHIA DAILIES COMBINED! 
It reaches five out of six homes in 
Camden County alone. For SALES 
IMPACT in this prosperous market... 
representing approximately one-eighth 
of the entire Philadelphia A.B.C. Trad- 
ing Area ... the Camden Courier- 
Post is a MUST! 


Ce = ~COURIER-POST 
7S y REACHES 5 OUT OF G HOMES 
IN PROSPEROUS CAMDEN COUNTY! 


Georce A. McDevitt CoMPANY 
National Advertising Representatives 


NEW YORK CHICAGO 
PHILADELPHIA DETROIT 
CLEVELAND 
1 The “SM” symbols mark original, exclu: 
NEW JERSEY — County Data — (Continued) sive estimates by SALES MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm | % | Qual 
Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars] of | ity 
(in of of (in (in of of (in of of | fam-| (in |U,SA,| of 
thou- | State |U,S.A,| thou- | thousands)) State | U.S.A. Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 


Middlesex (Perth Amboy- 
New Brunswick- 
Woodbridge)............. 224.1; 5.49) .176 60.5] 120,373) 4.73] .175| 40,909} 8,518} 65,951/ 4,089] 234,788] 4.10) .158/ 3,881) 10,970) .167 95 

Monmouth (Long Branch- 
Asbury Park-Red Bank- 


POD osc cscccscecces 172.1) 4.22) .135 50.6] 112,689) 4.42) .164) 38,993] 10,110} 5,483| 5,339] 216,583] 3.78] .146| 4,280 17,727] .149 110 
Morris (Morristown-Dover) 127.3) 3.12) .089 34.9 67,921] 2.67, .099] 25,063} 5,709) 3,881| 2,786] 151,850) 2.65) .102) 4,351) 10,659) .10! 102 
Bsc necccevcescencsses 37.1; .91) .029 11.7 29,719 1.17; .043) 10,246) 1,353) 3,340) 1,617 58,745} 1.02) .039| 5,021) 6,167) .038 131 


Passale (Paterson-Passaic- 
i ntn shat heuvdwdl | 293.6; 7.20! .231 86.3! 250,792! 9.85! .364! 83,350! 30,054! 11,325] 7,011 632,374: 9.29! .359! 6,169 4,308) .335| 145 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Wz! 


a~meaq@mi 


mathe § ap 


er- 


Market 


Influence ? 


Yes sir, the Elizabeth Daily 

Journal has always had it and 
continues to produce desired reader 
interest and sales in the Elizabeth 
Market area— New Jersey’s 6th larg- 
est market. 
& Why? Because the Journal is 

edited primarily for Eastern 
Union County residents, and fur- 
nishes them the news and features 
they look for in their modern news- 
paper. 90% of our circulation (36,- 
840 copies daily, December, 1944) 
is home delivered. And if advertis- 
ing names rate with you, our list fs 
an impressive one. A wide variety 
of small and large local business 
firms and retail outlets, some of the 
the food 
chains and lengthy lists of national 
products. 


largest Newark stores, 


GARWOOD 


WESTFIELD 


CLARK 


om Sales Management’s current 

estimates of income and retail 
sales in the Elizabeth Market area 
give you a definite idea of the sales 
potentials these advertisers are aim- 
ing at. People in this area earned 
$313,662,000 in 1944, 


and spent 


CRANFORD, ROSELLE 


HILLSIDE 


ROSELLE PARK 


LINDEN 


RAHWAY 


$143,024,000 for retail purchases. 
Food sales amounted to $51,071,000. 
Despite wartime restrictions, general 
merchandise sales totaled $14,806,- 
000, while sales of lumber, building 
materials and hardware items mount- 


ed to $9,741,000. 


NE W JERSEY — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 

SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total % % | Families} Dollars % % Dollars % % Per | Dollars] of ity 

(in of (in (in of (in of of | fam- (in |U.S.A.| of 

thou- | State | U.S.A.) thou- | thousands) onte U.S.A. Lum.- thousands)| State | U.S.A.) ily | thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Salem (Salem). . aha 42.6) 1.04) .034 12.5 21,761 -85| .032) 6,442 990} 1,477 781 40,599 -71| .027| 3,248) 13,260] .030 88 
Somerset (Somerville) .. 68,7) 1.68] .054 18.4 35,292} 1.39) .051) 12,553 1,887; 3,543 1,288 81,590) 1.43) .055| 4,434) 7,727] .054) 100 
eRe 32.3 79} .025 9.5 19,129) .76) .028| 5,188) 1,311) 1,188 501 38,142; .67) .026| 4,015) 14,886] .026) 104 

Union (Etizabeth-Plainfield- 
Union-Linden-Rahway- 

Westfield-Summit)....... 333.8} 8.18) .282 93.5} 204,320) 8.02| .296) 74,016) 19,741) 13,720) 6,885) 418,215) 7.30) .282| 4,473) 6,193] .282) 108 
Warren (Phillipsburg). ..... . 48.8) 1.18) .038 14.6 23,973} .94) .035) 8,692 792; 1,652 ¢ 65,384) .97) .037| 3,793) 11,126) .037 97 
STATE TOTAL............ 4,080.61'...... 3,205 1,169.5! 2,548,274'...... 3.898! $05,383! 315,846! 108,364 84,4714 5,728,202)...... 3.859! 4,898 207, 8001 3.680! 115 
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OHNSTOWN. 


or idle plants. 


ules. 
newspapers 


OF THE 


ELEVEN 
METROPOLITAN AREAS 
IN PENNSYLVANIA 


To do a thorough selling job in 
Pennsylvania the prosperous Johns- 
town Market must be included. 


Here are 108,456 people within a 
three-mile radius of City Hall; 
345,869 people in the retail trading 
zone. Johnstown’s big industries— 
Steel and Coal—are booming with 
production of vital war materials. 
Transition to peacetime production 
will be made without reconversion 


This thriving market rates a high 
priority on all advertising sched- 
These two thoroughly-read 


EVENING 


with virtually 


complete coverage will tell 
your sales story to Johnstown’s 
Metropolitan Area. 


TRADING ZONE 
345,869 
CITY ZONE 


COMBINED 
CIRCULATION 


56,782 ABC 


eC Kia 
ag N Sj MORNING| 


TRIBUNE + DEMOCRAT 


PENNSYLVANIA — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


COUNTY 


OPA CIVIL 
POPULATION 
2-15-1944 
Total % % | Families 
(in of (in 
thou- | State |U.S.A.| thou- 
sands) sands) 


SALES— 
RETAIL SALES—1944 ‘ EFFECTIVE BUYING INCOME = 
ESTIMATE 1944 ESTIMATE CONTROLS 
FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual 

Dollars % , 2 ; 5 a | % % Per | Dollars} of | ity 
(in of of fin of of | fam- (in |U.S.A.) of 
thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
Food | General; Bidg.- | Drug sands) | ten- | ket 
Mdse. Index 


Atiegheny (Pittsburgh- 

McKeesport-Wilkinsburg- 
uavesne-Braddock- 

McKees Rocks-Clairton- 
Dormont-Carnegie- 
Homestead-Tarentum- 
Turtle Creek) 

Armstrong (Kittanning). .... 

Beaver (Aliquippa-Ambridge- 
Beaver Falls-Eliwood City) 


Berks (Reading)............ 
Blair (Altoona) 
Bucks (Doylestown) 
Butler (Butler) 


Centre (State College) 
Chester (Coatesville- 
Phoenixville-West Chester) 


1,322.4) 14.26) 1.039 
69.7) .75) .055 
125 


3,363 630 


905,517| 17.85) 1.315| 275,320) 204,240 2,008,480) 18.91| 1.353] 5,516] 9,723] 1.279) 123 
26,052) .51) .038} 9,397) 2,196 55,061, .52| .037| 2,976] 5,213) .041) 7% 
65,340} 1.29] .095) 26,011) 9,018 144,382} 1.36] .097| 3,397} 3,730} .102} 8% 
12,222} .24) .018) 3,005 944 24,093) .23| .016| 2,484] 7,716) .019) 6 
115,670| 2.28| .168) 35,765| 12,553 245,709} 2.32| .166| 3,882} 22,024) .168| % 
‘ y , 116,532} 1.10} .079| 3,329} 6,037] .087; % 
41,869} .40| .028| 3,034) 14,195} .030| &% 
98,226} .93| .066| 3,179| 22,635, .068) 8 
75,184) .71| .051| 3,371; 10,503} .055| % 
165,102} 1.55) .111| 3,613) 4,9 119) 81 
6,267} .06| .004| 3,298 209} .004) 80 
40,379} .38| .027| 2,969] 2,095) .030) 7 
43,416) .41| .029| 3,366] 7,796} .032) 9% 
| 
129,090} 1.22) .087| 3,924) 30,587 "7 % 
25,922) .24) .017| 2,880) 4,363 ” %3 
67,691; .64) .046| 3,270} 4,586] .048 7 
25,918! .24' .017 2,880 2,2651 .020' 8 


Clinton (Lock Haven)....... 


{204} 
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SALES MANAGEMENT 


do you want to know 


about the 
PITTSBURGH market? 


No matter what product you want to sell to 
Pittsburghers, The Pittsburgh Press can probably 
help you. For many years The Press has con- 
ducted intensive market surveys of the buying 


needs and habits of the people who live in this, hia aiiainie 


the sixth largest market in the United States. 


what percentage of shoppers 
buy at the A&P 


are preferred 


where post-war refrigerators 


will be bought 
tor Champ, 
—_— 7 what venishing cream Oe 
is favored 
The Press can tell you: 
i how much women pay 
x \\ for hosiery 

By the time you read this, The Press will have WAL 
completed new surveys on home furnishings, heat- whet model cudle 
ing equipment, and will be under way with market piesa tained 
studies of other products as part of its regular pro- 


Ssssee B28 aS 


gram to give maximum assistance to advertisers. how many Plymouth cars are 
For up-to-the-minute data on your No. 1 hiss (Ex m cnn ee gene ae 
market, get in touch with Pittsburgh’s No. 1 


newspaper. 


. . and the answers to a thousand other questions 


The Pittsburgh Press 


In Pittsburgh 
_ 2, oe In Daily Circulation 
Represented by the National Advertising as 
Department, Scripps-Howard News- . == Hp ey rhe a 
papers, 230 Park Avenue, New York City. a tail Adver tising 
Offices in Chicago, Detroit, Memphis, bam = In General Advertising 
Philadelphia and San Francisco. cuir In Total Advertising 


= 3 8 8s23282 
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Do you know ... that 42 new Diversified Manufacturing Plants have 


been established during the past 18 months in 


SCRANTON 


Be sure to see a copy of booklet “THE NEW ROLE OF SCRANTON, 3rd CITY IN PENNSYLVANIA” 


Che Scranton Cimes 


Scranton’s First Newspaper for More Than a Third Century in News, Circulation, Advertising 


George A. McDevitt Company 


New York, Chicago, Philadelphia Representatives Cleveland, Detroit 


PENNSYLVANIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


OPA CIVIL 
POPULATION 
2-15-44 


COUNTY 


Dollars 
(in 
thousands) 


Columbia (Berwick- 
Bloomsburg). . 
Crawford (Meadville- 
Titusville). . 


Cumberland (Carlisle)... ... 75.1 .81) 059 
Dauphin (Harrisburg). 173.7} 1.87) .136 
Delaware (Chester-Upper 

Darby-Lansdowne-Darby) . 335.9) 3.62) .264 
Elk... AC EASY 30.6} .33) .024 


Connelisville)............ 174.6} 1.88) .137 44.6 74,575} 1.47) .108) 21,168) 10,589) 3,197) 2,090) 160,816) 1.52) .108) 3,606) 65,503] .114 83 
Ferest site tis 4.4) .05| .003 1.3 1,406 03} .002 426 50 11 * 3,250 -03; .002) 2,500 444) .002 67 
Franklin (Chambersburg- 

Waynesboro)... . 60.8} .66) .048 16.7 26,889} .53) .039) 7,872) 2,281 54,450 -51| .037| 3,260) 14,667] .040 83 
Fulton 9.0) .10} .007 2.4 1,942 -04) .003 584 213 4,949 -05; .003) 2,062) 2,929) .004 57 
Greene 38.6 .42| .030 10.2 11,896 -23| .017| 4,026 704 26,142 -25| .018| 2,563) 4,859) .020 67 
Huntingdon (Huntingdon) 33.9 .37| +.027 9.1 13,560 -27| + .020) 4,785 884 26,618 -25| .018) 2,925) 4,328] .020 74 
Indiana (indiana). . 68.9 -74| .054 17.8 26,552} .52) .038)| 7,462) 3,216 54,208 -51| .037| 3,045) 7,106) .041 76 
Jefferson (Punxsutawney). . 46.9 -51| .037 wad 19,669 -39| .029) 7,821) 2,238 40,144 -38) .027| 3,186) 4,513} .030 81 
Juniata de 13.5) .15) O11 3.8 4,088 -08) .006) 1,452 124 7,834 -07| .005) 2,062) 4,930} .007 64 
Lackawanna (Scranton- 

Carbondale)......... 228.9) 2.47) .180 58.2} 109,660) 2.16) .159) 40,490) 14,426 205,368; 1.92! .138| 3,529) 4,567] .154 86 
Lancaster (Lancaster)... .. 201.6) 2.17) .158 56.7] 118,970) 2.34) .173) 27,585) 13,652 240,439) 2.26) .162' 4,241) 58,124] .165) 104 
Lawrence (New Castle- 

Ellwood City). . 93.1} 1.00; .073 25.7 45,441 -90| .066| 14,414, 6,691 97,078 -91| .065| 3,777); 5,867] .067 92 


Erie (Erie) 


Fayette (Uniontown- 


18,379 
33,653 


31, 566 
103,856 


193,674 
11,654 
116,930 


RETAIL SALES—1944 


151 


- 281 


ESTIMATE 


FOUR STORE GROUPS 


(in thousands of dollars) 


Lum.- 
Food |General | Bidg.- 
Mdse. | Hdwre. 


Drug 


SALES— 
EFFECTIVE BUYING INCOME ADVERTIS- 
ING 
1944 ESTIMATE CONTROLS 
} ag 
arm " 
Dollars % % Per } Dollars 3 ty 
(in of of | fam- (in U.S.A, 
thousands)} State| U.S.A.) ily thou- | Po- | Mar- 
sands) | ten- | ket 


6,133) 3,244) 1,087 


10,147 2,292 


11,107) 2,325) 1,920) = 1,043 
28,830) 16,225) 2,304, 65,1 
42,191) 23,600) 3,202) 10, 
4,899) 1,381 289 492) 
35,170) 17,157 


59} .043| 2,832 9.810 047] «80 
2.07; .148| 4,455] 7,932] .147| 108 
3.34] .239| 3,781 wai 265) 100 
.25| .018| 3,445] 1,272 .019| 79 


*Withheld to avoid disclosure. 
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# RIMARY coverage 


of the whole tri-state, 
coal-steel-and-industry 
area which includes 
Pittsburgh, 2000 towns 
and 6,000,000 people. 
The nation’s first broad- 
casting station. Clear 
channel, 50,000 watts, 
basic NBC programs. 
One of America’s low- 
est-cost response getters. 


SALES MANAGEMENT 


ENT 


REPRESENTED 


New York * 


“THE NEWSPAPERS ARE THE GREATEST 
+ ADVERTISING: MEDIUM IN AMERICA 


185 CITIES AND 


TOWNS REPORT ----.- 


“ALLEGHENY 


& 


gi WASHINGTON 


wn 


HESE 185 Cities aren't Boom Towns. They're 
just Lucky Pittsburgh—where, because in- 
dustry is basic, business is constant—employ- 
ment is steady—and the Buying Pulse normal. 


Payrolls won't pause here, nor buying break 
when the rest of the nation takes time out for 
reconversion. 


And remember, too, 144 of these cities and 
towns are outside of A. B. C. Pittsburgh but 
within 50 miles of downtown—yet they contain 
seven out of ten of our factory workers—spend 


Chicago * Philadelphia . Boston 


15, 1945 


NATIONALLY BY 


Baan 


A 


INDIANA 


ee 


two out of three of our food dollars and three 
out of five of our drug dollars. 


And incidentally, they’ve kept one habit for 150 
years. They still depend for news of the nation 
and news of the stores on Lucky Pittsburgh’s 
Post-Gazette. 


PITTSBURGH 
POST-GAZETTE 
One of Gmerisad Great Mewepapers 


PAUL 


Detroit e San Francisco * Los Angeles * 


5 alias 


BLOCK AND ASSOCIATES 


Seattle 


readers want advertising in their daily newspapers and 
read carefully those advertisements which interest them. 
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i Philadelphia sta- 


tion for NBC programs 
. . » most listened to in 
America’s top war pro- 
duction area. Its 50,000 
watt power creates 
a pattern that concen- 
trates its signal in the 
exact localities which 
comprise the Philadel- 
phia trading area by 
directed coverage. Pre- 
ferred by millions in the 
nation’s third market. 


PENNSYLVANIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lehigh (Allentown- 


Nanticoke-Pittston)....... 


Lycoming (Williamsport)... . 


McKean (Bradford)......... 49.3 -53) .039 
Mercer (Sharon-Greenville) . 102.7; 1.11} .081 
Mifflin (Lewistown)......... 39.1 -42| .031 


Monroe (Stoudsburg) 


Montgomery (Lower Merion- 
Norristown-Pottstown- 
Cheltenham-Lansdale- 
Jenkintown)............ 


Northumberland (Shamokin- 
Sunbury-Mount Carmel) . 


Philadelphia (Philadelphia). . 


ea oc hinee oe Oh eeealed -07| .005 
| SS A Aare 14.4 -15) + .011 
Schuylkill (Pottsville- | 
Sh A bh AAah. y 
City-Tamaqua)........... 186.4) 2.01) .147 
Pandan tcnseasncaeked 4) 


Somerset (Somerset)....... 
saa 
Susquehanna.............. 


73.6 
3.9 


Venango (Oil City-Franklin) . 59.8) . d 
Warren (Warren).......... 38.2 -41, .030) 
Washington (Washington- | 

Donora-Canonsburg- 

REA nel iy Epes 183.8) 1.98) .144 
SS Sy 25.8} .28) .020 
Westmoreland (New 

inate Be 

Greensburg-/ eannette- 

Vandergrift-Latrobe)..... 279.3) 3.01) .219 
RI REESEE SS 13.6 -15} .011 
York (York-Hanover)....... 170.4) 1.84 134) 
STATE TOTAL 9,273.2' 


49.9 


115,369) 
6,815) 
95,153 


| 
72.85 2,544.01 5,074,207 


27,640, 4,880 


6,330} 2,180 


10,090} 1,950) 1,422 
-95} .070) 15,319) 6,030) 2,746 
-36| .026) 5,822} 2,402 845 
.33 


.52| .038|  9,722| 3,803} 1,174 
51} .038| 6,217} 10,613) | 1,023 
we 
1.69] .125| 29,855) 9,341) 4,555 
22} 016} 3,693, 793) ‘1,141 
| 
| 
2.27| .168| 41,196) 13,495, 5,988 
3 010} 1,927) 118] 722 
1.88} .138| 24,847) 12,905} 3,083} 


OPA CIVIL RETAIL SALES—1944 
POPULATION 
2-15-1944 ESTIMATE 
COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 
Total % % | Families] Dollars % % ile at 
(in | of | of | (in (in ot | of 
thou- | State | U.S.A. thousands)| State | U.S.A. Lum.- 
sands) sands) Food |General | Bidg.- | Drug 
Mdse. | Hdwre. 
Lebanon (Lebanon)......... 68.0} .73| .053| 19.2] 34,266] .68| .050| 9,036] 3,763] 1,772 901 
Bethiechem).............. 172.7| 1.86) .136 47.9 95,946) 1.89) .139) 26,536 14,730) 3,900 
Luzerne (Wilkes-Barre- 
Hazleton-Kingston- 


SALES— 
EFFECTIVE BUYING INCOME = 
1944 ESTIMATE CONTROLS 

Gross 
Farm % | Qual- 
Dollars % % Per | Dollars| of ity 
(in of of (in |U.S.A.) of 
t )| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | ten- | ket 
tial | Index 

69,458, .65| .047 


' 7.370 1,520,375 905,165’ 176,857' 185, 450'10,620,424' 


7.155 4,175° 556,610 


*Withheld to avoid disclosure. 
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For Pennsylvania City figures, see page 127. 


Before 


using these figures, see explanation page 17. 


SALES MANAGEMENT 


The reason is obvious — and basic. 


Philadelphia traditionalists find a 
common meeting ground in one, or 
both, of the city’s conservative news- 
papers. Liberal Philadelphians, on 
the other hand, buy — believe in — 
and support The Record. 


Because newspaper preferences in 


The Sleud of Perfection 


The secret of advertising success in 
Philadelphia lies in the same sort 
of skillful blending of selected in- 
gredients that distinguishes the 
finest mixtures of choice tobaccos. 


the Quaker City are a matter of sin- 
cere conviction — only a blend of 
these two clearly defined reader au- 
diences can earn complete exposure 
for your product, or service, in 


“America’s Third Largest Market.” 


Advertisers who know Philadelphia, 
know that the newspaper “Blend of 
Perfection” is “THE RECORD — 
and ONE Other.” They also know 
that there is no other advertising 
“mixture” that captures the full 
flavor of Philadelphia’s $214, billion 
buying potential. 


RECORD 
THER 
ADELPHIA 


PHILADELPHIA RECORD 


QUARTER MILLION DAILY + HALF MILLION SUNDAY 


Represented Nationally by George A. McDevitt Co.—New York, Chicago, Philadelphia, Detroit, Cleveland 
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« ADAMS SChuye 
. 


uincy 


STEPHEN. 
SON 


3 = Waukegan 
LAKE 


Sales Management 
EAST NORTH CENTRAL STATES 


Ohio - Indiana - Illinois 


Elk- 
hart! 


(See also Michigan, Wisconsin) 


TE FULTON 


Cities shown are those having 
retail sales of $20,000,000 
or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


PERRY HAMIL-| wiTe 
FRANK. | TOM PE! ag 
uN a. a Any 7 
JACKSON -_* 
wikia we Evansville . 
. 
JOHN. 
SON 
. SCALE OF MILES 
v) 50 100 


or more in 1942. 


CITY POPULATIONS 


(1940 CENSUS) 
© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Prepored by CHASTMAKLES «New Yor 


East North Central States—County Data 


O HI O — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Ashland (Ashland)... wi , . ; 
Ashtabula (Ashtabula- 


| mane 
Auglaize................. 11,267 | 3,071) 816! 932 286] 26,091, 29, .018 3,303) 10,061 018) 
Belmont (Martins Ferry- | | | | ae | 

Bellaire)................ 1,8) 1.20) .064) 23.1) 32,439) .79) .047) 12,981) 2,213) 2,290) 89 70,382.79 .047/ 3,047, © 6,531) | .050 78 
Cee 2) .27] .014 5.7 5,927| .14| .009) 1,664 148 432! 168} 12,508) .14) .008) 2,194 7,649} .010) 71 
Butler (Hamilton- 

Middietown)............. 123.3} 1.81] .097| 36.2] 63,107) 1.54) .092 19,861| 7,649) 3,636) 2,058) 149,226) 1.67| .101| 4,122, 9,809 .098} 101 
SRR: 15.5) .23) .012 4.5] 4,764) .12| .007 ae 236 332) 112} 10,099) .11| .007| 2,244) 3,911) .008) 67 
Champaign (Urbana)........ 24.8} .36| .019 7.7] 10,635] .26) 015) 2,906) 614 756 554) 24,831) .28|  .017 3.28 11,020) .017, 89 
Clark (Springfield).......... 100.5} 1.47) .079) 30.4) 53,565) 1.31) .078) 17,352) 8,522) 2,618} 2,232] 116,660} 1.30! .079| 3,838| 12,240] .079, 100 
a 31.6} .46| .025 9.8] 11,112 .27| .016| 3,869) 492} 1,156 361] 22,984) .26) .015| 2,345) 7,069) .017| 68 
Clinton (Wilmington)....... 24.5) .36) .019 8.0] 11,665) .29' .017, 2,930 597 1,236 253] 24,578 .27/ .017| 3,072, 9,915] .017) 89 
Columbiana (East Liverpeol- | 

eS 85.6} 1.26] .067) 25.1] 47,811) 1.17; .069} 15,110) 5,089! 2,769) 1,774] 100,183) .112| .068| 3,991| 9,328) .068 101 

— 12,918 3,803] 1,551 673 416|  28,711| .32| .019| 3,634, 6,677] .019 95 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 


ESTIMATE 


EFFECTIVE BUYING INCOME 
1944 


SALES— 
ADVERTIS- 


ING 
ESTIMATE CONTROLS 


Families} Dollars % 
(in (in of 
thou- |thousands)| State 

sands) 


FOUR STORE GROUPS 
(in thousands of dollars) 


denanaian Dollars 
(in 
| Lum.- thousands) 
Food |General} Bidg.- | Drug 


5 S38 


Farm | % | Qual- 
% Per | Dollars} of ity 
of | fam- (in U.S.A.) of 
U.S.A.) ily thou- | Po- | Mar- 
sands) | ten- | ket 


° 4,629) . 
24.2 43,692) 1.07 
8.8 16,283; .40 
19.7 38,329) .94 


17,996 


10,754 

9,706} 8,226) 2,423) 1,637 91,493 
3,869) 1,678) 1,063 395) 33,961) 
| 

10,568) 4,347) 2,565 865) 87,151) 


— 
. 


j 008 
062 3,781| 9,322 063; 100 
023 oe 6,956) 023 105 

| .089) 4,424) 12,989 056) 112 


[1.10] 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


The Cincinnati Times-Star Eighth An- 
nual Payroll Poll reveals that June 15th 
is one of the biggest paydays of 1945 
for employes of Greater Cincinnati 
manufacturing firms. 


Cash registers are busiest during the 
24 hours following the time when peo- 
ple receive their salaries, commissions 
or wages. Greater effectiveness is 
gained by newspaper advertising dur- 
ing this 24-hour period—it is perfectly 
timed to produce immediate returns. 


Instead of guessing, advertisers want to 
know on what days the greatest peaks of 
purchasing power occur. Since this in- 
formation was available from no other 
source the Times-Star has obtained it 
each year since 1937 by means of a Pay- 
roll Poll of Cincinnati manufacturers. 


Many significant figures are revealed 
in the complete report. Write our Na- 
tional Advertising Department‘for your 
copy of the Cincinnati Times-Star 
Eighth Annual Payroll Poll. 


Y, “ e 1 
HULBERT TAFT, President and Editor-in-Chief AND DAILY CIRCULATION 
Owners and Operators of Radio Station WKRC 


NEW YORK: 60 E. 42nd St. @ CHICAGO: 333 N. Michigan @ WEST COAST REPRESENTATIVE: John E. Lutz, 435 N. Michigan, Chicago 
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Pea lt nt Aha! 
UA 
AN Cy WAL 
’ 


That’s the way people acquired their 
belongings Yesterday—the way Post 
readers buy merchandise Today! 


The Post is edited for responsive readers — streamlined for 
active minds. Post readers have good incomes —spend wisely 
but generously — and still are living in their acquiring years. 


The Cincinnati Post 


THE NEWSPAPER FOR ACTIVE CINCINNATIANS 
W. C. Savage, Advertising Director 
CINCINNATI 2, OHIO 


Represented by the National Advertising Department of Scripps-Howard Newspapers 


° The “SM” symbols mark original, exclu- 

O HI O — County Data — (Continued) sive estimates by SALES MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—-1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total % % | Families} Dollars % ee aah ee _] Dollars % % Per | Dollars] of ity 

(in of of (in (in of of (in of of | fam- (in [U.S.A. 

thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands); State | U.S.A.) _ ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 

Crawford (Bucyrus).... 34.1 -50} .027 10.8 18,142} .44) .026) 4,728) 1,358; 1,399 ¢ 42,615) .48) .029| 3,946) 10,714) .028) 104 

Cuyahoga (Cleveland- 

Lakewood-Cleveland Hts.- 

E. Cleveland-Shaker Hts.):} 1,288.8) 18.02) .966) 368.2} 903,277) 22.10) 1.312) 240,513) 185,744) 30,160} 37,110] 1,965,016) 21.97) 1.324] 5,337) 10,007] 1.249) 129 
Darke (Greenville)......... 36.0) .53) .028 11. 16,176} .40| .023) 4,101 932) 1,818 614 33,717} .38) .023) 3,010) 18,457] .024 86 
Defiance (Defiance)......... 22.0} .32| .017 6. 11,136} .27| .016) 3,064) 1,026 947 289 24,578} .27| .017| 3,668) 8,832] .017) 100 
Delaware (Delaware)....... 22.2; .33| .017 6. 11,008; .27| .016) 2,754 562 23,119} .26) .016) 3,400) 10,569} .016 94 
Erie (Sandusky)............ 44.2} .65) .035 13.4 24,840, .61) .036) 6,876) 2,844 58,138; .65) .039) 4,339 sg .037| 106 
Fairfield (Lancaster)... + .... 44.2} .65| .035 13.1 19,834; .49| .029) 6,076) 2,118 42,418} .47| .029, 3,238) 10,105) .030 86 
Fayette (Washington Court 

House) ; ee 19.9 29; .016 6.1 11,118 27; +016; 2,709) 1,556 24,483; .27| .016) 4,014) 9,921] .016) 100 


Franklin (Columbus)........] 415.9) 6.10) .327) 122.6] 270,380) 6.61) .393) 73,975) 50,503 549,563) 6.14) .370) 4,483 12,345] 368) 113 


Fulton ‘i ° P . . A 
Gallia... ee: 21.9} .32) .017 5.8) 6,824, .17| .010) 1,793 576 
Geauga.... shusiescad 16.3} .24) .013 4. 6,943} .17) .010) 2,001 305 
Greene (Xenia)............ 43.0) .63) .034 12. 14,141, .35) .020| 4,377) 1,287 


Guernsey (Cambridge)... ... 
Hamilton (Cincinnati- 
Norwood)...... . . 652.3} 9.57) .612) 206. 458,710) 11.22) .666) 132,564) 81,140 
Hancock (Findlay-Fostoria); . 34.9 51; .027 11.1 19,380 -47| .026) 6,576 1,478 
ee 25.4 -37| + .020 8.1 10,406 -25; .015| 3,215 602 
GE i a SP 17.0 25) .013 5 5,543 -14) + .008) 2,110 423 
=e 22.0| .32) .017) «6 9,259] .23) .013| 2,404] 705 ' ; ( 
ee ee 25.0 .020 8 11,520 -28} .017| 3,495 528 24,035 -27| .016) 3,004) 9,282] .017 
ES ey errr 16.3 24| .013 4 6,623 -16' .010' 2,266 609 13,520 .15! .009! 2,877' 2,1891 .010 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 


{212} SALES MANAGEMENT 


Hilts the Hl-spotin OHIO 


You can’t cover oHIo without Hitting this HI-spot ... and 
you have to include the Columbus Dispatch to Hilt it hard. 


In its home county, the daily Dispatch reaches 97% of all 
occupied dwellings. In the Columbus Retail Trading Zone (A.B.C. 
figures) the Sunday Dispatch reaches 32% of all homes. 


While lineage figures are not necessarily a true gauge in 
these space-rationed times, the fact remains that leading adver- 
tisers gave the Dispatch leadersHIp in lineage among all Ohio’s 
newspapers in 1944, 


Informed people rely on the 
daily newspaper for ALL the news.. 


Represented Nationally by O7MARA & ORMSBEE, Ine, 


May 15, 1945 


* 


* * 


great industrial wealth, 


* * * 


* AGRICULTURE 


Surrounding Dayton, the fer- 
tile Miami Valley (one of the richest farm areas in the United 
States) provides an annual total agricultural income of close to 
$100,000,000. This vast income augments and diversifies Dayton's 


* 


* 


INDUSTRY 


Dayton 


industry 


world renowned. 456 industrial plants here had a 1944 pay roll 
totaling $210,000,000. Unlike many cities, Dayton has had no huge 
wartime expansion. Plans for increased facilities for peacetime 
production already exceed $50,000,000. 


* * * 


NA [NIM] sor oavron 


— your strongest market in Southern Ohio 


* 


* MILITARY 


Wright Field—Head- 


quarters, U. S. Army Air Forces Materiel Command, and Patterson 
Field—World Headquarters, U. S. Air Service Command, recently 
have been consolidated into one: The Air Technical Service Com- 
mand. This largest Army Air Forces division is charged with engi- 
neering, research, experimentation, development and procurement 
of army aircraft and supplies. Active prior to the war—these 
facilities will be maintained in peacetime. 


Write For MARKET FACTS 


Nationally represented by 
The Geo. A. McDevitt Co. 


New book tells about 
this unusual market. 
A request on your 
letterhead will 
bring you a copy. 


O HI O — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


COUNTY 


OPA CIVIL 
POPULATION 
2-15-1944 


Families 
(in 
thou- 


Dollars 


(in 
thousands) 


RETAIL SALES—1944 
ESTIMATE 


EFFECTIVE BUYING INCOME 
1944 


SALES— 
ADVERTIS- 


ING 
ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


Lum.- 
Bidg.- 
Hdwre. 


General 


Drug 
Mdse. 


Dollars 
(in 
thousands) 


Farm % | Qual- 
% % | Per | Dollars} of | ity 
of | fam- (in |U.S.A.) of 

state U.S.A.) ily thou- | Po- | Mar- 
sands) | ten- | ket 


Jefferson (Steubenville)... . . 86.1 
Knox (Mount Vernon)..... . 28.2 
Lake (Painesville).......... 55.2 
Lawrence (Irontown)....... 40.5 
Licking (Newark).......... 60.8 


Logan (Bellefontaine)....... 26.9 
Lorain (Lorain-Elyria)....... 113.5 
Lucas (Tolede)..........0.. 336.4 


Mahoning (Youngstown)... . 


Marion (Marion) 
Medina (Medina) 


Terre eee eee ere eee ees) 


9,240 
151, 257 


22, 586 
17,363 

7,745 
10,679 
26 , 838 


3,342 
216,657 
3,740 
4,144 
35,128 


a 
: 

— 
] 


6,435} 3,916) 1,266 
4,328 462 477 
2,291 906 406 
2,354 633 


126 
1,302 
1,057 


970} 8,320) 2,050 
595) 1,699) 1,070 
130) 1,977) 11,761 
328) 1,301 569 
173 


3,386) 1,465 


772| 1,497) 1,046 
920) 6,491) 3,139 
580) 53,148) 9,100 
919 430 972 
685) 28,080; 9,030 


775| 42,135) 8,745 
070 297 367 
223 140 294 
56 


12,531 
31,967 
21,371 


*Withheld to avoid disclesure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


The City of Toledo’s population of 
282,349 consists of 242,842 Native 
White; 24,747 Foreign-Born White; 
14,760 Negro. 
shown on these charts. (U.S. Cen- 


Vationality 


Percentages are 


This is TOLEDO 


Breakdown of population, Corporate limits (U.S. Census, 1940) 


market. 


One of America’s great in- 
dustrial cities—a great pro- 
duction center in peacetime 
as well as in war time, 
Toledo offers a stable, well- 
balanced market. 
of the city’s population is 
shown below. Surrounded 
by Ohio’s richest farmlands, 
the Toledo area is Ohio’s 
3rd largest retail market... 
Ohio’s DOUBLE-VALUE 


sus, 1940). —= 
AGE, RACE AND SEX...AS TABULATED FROM CENSUS TRACTS 
ALL CLASSES | NATIVE WHITE | Foreign-Born White NEGRO 
AGE Total Male Female || Male Female Male Female | Male Female 

Under 5 years 18,427 9,428 8,999 8,879 8,434 6 4 543 561 

5to 9 years 17,884 9,026 8,858 8,480 8,251 13 ll 533 596 
10 to 14 years 21,380 10,765 10,615 10, 130 9,939 34 35 601 641 
15 to 19 years 903 11,465 : 10,805 11,647 117 129 543 662 
20 to 24 years 24,080 11,367 12,713 10,738 11,949 138 136 491 628 
25 to 29 years 23,714 11,430 12,284 10,491 11,205 377 374 562 705 
30 to 34 years 22,743 11,168 11,575 9,971 10,219 601 612 596 744 
35 to 39 years 22,404 11,181 11,223 9,494 9,573 939 914 748 736 
40 to 44 years 21,203 10,712 10,491 8,646 8,776 1,378 1,074 688 641 
45 to 49 years 21,582 11,283 10,299 6,456 8,324 2,146 1,432 681 543 
50 to 54 years 18,260 9,306 8,954 6,740 7,093 2,125 1,497 441 364 
55 to 59 years 14,611 7,527 7,084 487 5,581 1,714 1,234 326 269 
60 to 64 years 11,488 5,660 5,828 4,143 4,543 1,323 1,142 194 143 
65 to 69 years 802 4,191 4611 990 3,574 1,032 905 169 132 
70 to 74 years 5,981 2,848 3,133 1,980 2,308 778 753 90 72 
75 years and over 5,887 2,644 3,243 1,720 2,276 867 907 57 60 
TOTAL 282,349 140,001 142,348 119, 150 123,692 13,588 11,159 | 7,263 | 7,497 


Toledo Metropolitan District 


Population, 341,663 (1940 Census). Includes 
Corporate Toledo, Sylvania, Ottawa Hills, 
Maumee, Perrysburg and Rossford. A great 
industrial market with more than 500 separate 
manufacturing plants employing 85,000 


workers. Blade’s Coverage—100%. 


ABC Retail Trading Area 


Consists of 14 counties in which are 7 cities 
of over 10,000 population, 3 cities of over 
5,000, and 10 cities of over 2,500. In 40 cities 
and towns The Blade has 70% coverage or 
more. 

Farm values are 37% higher than average 
for state of Ohio. Total population 803,018. 


ideal Test Market 


Toledo, a prosperous industrial and agricul- 
tural market with well-balanced population 
components, can be reached thoroughly with 
one newspaper. 


evening 


NEWSPAPERS ARE ALWA 


¥$ 


THE 


BEST 


Represented 


circulation. 


nationally by Paul 


ADVERTISING MEDIUM 


—and this is the TOLEDO BLADE 


The Toledo Blade -was established in 1836, 
one year before Toledo was incorporated. 
Today its readers are served by the Asso- 
ciated Press, United Press, 
News Service, Chicago Daily News Foreign 
| Service, outstanding columnists and features 
| and an abundance of local news. This service 
| 


International 


to its-readers is one good reason why the 
Toledo Blade has Ohio’s second largest 


TOLEDO BLADE 


One of America’s Great Newspapers 


Block 


Analysis 


& Associates 


Bost Kot. FOR WISE lle 


Advertisers will find plenty food for thought in the new 
Market Data Book of the Ohio Select List of newspapers. 
Jam-packed with up-to-the-minute facts to prove a schedule 
in these 49 home-market dailies, serving a Billion-Dollar-plus 
market, will up sales and profits. It uncovers a gold mine 
in cover-to-cover coverage. 


SELECT LIST 


OF DAILY NEWSPAPERS 


JOHN W. CULLEN COMPANY 
Publishers’ Representative 
40 S. THIRD ST., COLUMBUS 15, OHIO 


CHICAGO CLEVELAND 


NEW YORK 


O HI O — County Data wes (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTY 


RETAIL SALES—1944 


ESTIMATE 


SALES— 
EFFECTIVE BUYING INCOME — 
NG 
ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


|General 
Mdse. 


Tuscarawas (New 


Washington (Marietta)...... 
Wayne (Wooster).......... 


BoB 


a 
id 
— 


. 


oa 


BESee BRBEB 


| 


28 # 8 


3,668 255 
1,499 148 


© 
S 
8 
a8 


1,236 147 
6,294) 1,340 
2,611 235 
1,979 305 
11,082; 5,882 
5,994) 2,120 
5,573) 1,999 
10,441) 5,646 
6,840) 2,853 
3,298) 1,194 


a 
- 
— 


ne = 
2888 


~_— «= 
- 
233 


tial | Index 
-27| 016) 3,241) 6,515} .017) 89 
-13| .008) 2,866 sa -008} 80 
-25| .015) 3,214 3,858] .015| 79 
-21| 013) 2,689) 11,744) .014, 70 
-08| .005) 2,196] 3,266] .006| 60 
.45| .027| 2,746) 9, 030) 7 
-24| .014| 3,005) 12,499] .015) 83 
-24|  .015| 3,910) 13, 015} 4 
-99|  .059) 4,100) 8, 060} 105 
-48| .029) 3,405] 8,541) .031) 86 
-47 028; 3,210) 10,3 030 91 
-86| .052| 4,009) 4,424) .053) 95 
-57|  .034) 3,688) 13,444] .035) 95 
-25| .015| 3,097) 9,563] .016) 80 


-05) .003) 1,857; 1,408] . 
-27| .017| 2,607) 8,716] .019) 76 
-43| .026) 3,500) 5, 026; 90 
-61} .037) 3,799) 17, 037} 9% 


-31| .019| 3,700] 9,869} .019) 106 
.47| .027| 3,037} 17,640} .029) 81 
-21|  .013| 3,553] 9,708} .013) 100 


ot Ba, See 2,034.01 4,087,870 5.937/1,182,720 


662,650 153, 8321 8,944,102 


ane 6.026| 4,397/ 780,120 58.66) 110 


*Withheld to avoid disclosure. 


City figures, see page 132. 


Before using these figures, see explanation page 17. 


——_ 


An index to all County and City data, by states and sections, appears on page 4; 
one to advertisers, on page 342. 
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N ERA of moving sidewalks. elevated rubber railroads and 


never-stopping underground belts on which people will ride 
will descend on the American scene with a sudden swiftness 
once World War II is terminated. 


The birth of that era, bordering on the fantastic in the lay- 
man’s mind, is one of the marvels of the future now being con- 
cocted in the postwar planning pot of Akron industry. 


It will be an outgrowth of the rubber industry’s conveyor 
belt business. It will revolutionize transportation of both 
freight and human cargoes, and.itself become a gigantic multi- 
million-dollar transportation industry. Its scope, its potentialities 
are endless. Conveyor belts, figuratively, will gird the nation, 


and eventually the globe. They will institute a brand-new 
mode of transportation. 


May 1 


5, 1945 


This is another reason why Akron, o 
rich wartime market, will be a pros- 


perous peacetime market, one you 
cannot afford to overlook oo 
planning postwar sales programs. 


AKRON 
BEACON 
NOLEN TNE 


Represented by: 
STORY, BROOKS & FINLEY 
New York, Philadelphia, 
Chicago, Clevelan 
Los Angeles, Atlanta 


4 RIMARY coverage 


of more than two mil- 
lion consumers. Its mar- 
ket (blanketed only by 
WOWO) is a huge, 
half-rural, half-urban 
area embracing 62 
counties .. . in Indiana, 
Ohio, and Michigan! 
Only Basic Blue station 
servicing this entire 
area. Indiana’s Most 
Powerful Station ... 
10,000 watts .. . clear 
channel. 


INDIAN A— County Data 


sane 
MICHIOAN 


omni eg a erie 

tiwavne Tae 
as 4 

INDIANA 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Alien (Fort Wayne)........ 
Bartholomew (Columbus)... . 
Benton. 


Clay (Brazil) 
Clinton (Frankfort) 


Delaware (Muncie)........ 
Dubois - 
Elkhart (Elkhart-Goshen)... 


Fayette (Connersville)... .. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm | % | Qual- 
Total % % | Families} Dollars % % Dollars % % Per | Dollars] of ity 
(in of of (in (in of of (in of of | fam- (in |U.S.A,| of 
thou- | State | U.S.A.) thou- |[thousands)| State | U.S.A. Lum.- thousands)! State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) sands) Food | General) Bidg- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 


Floyd (New Albany)....... 38.2) 1.13) .030 
PEL todiccnbebeocanes 16.1 -47| .013 
ee 13.1 -39; .010 
a 13.9) 41) 


.001 403 ° . 
008} 1,226, 234) — gos. 
.026| 3,830) 3,636) 4,392 
.012) 2.720} 455, — gt 
-014) 2.607 883 “a 
-022) 3,545) 1,032} 1,252 
-002 416 62 168) 
012| 2,605] 885] 500, 
011; 2,305 372 607, 

| 
.011| 1.770, 805} ggg) 
016) 2,877} 883) 1,067, 
-060| 10,173} 5,634) 2 787 
.011| 1,519] 229 647 


16,766 


j 0138 
05| .001| 1, 1,437] .002) 50 
.27| .007| 2,418, 12,335] .008 73 
.93| .025| 3,568) 10,646] .026, 96 
.48| .013| 1,701] 5,826] 016 53 
| 
44) 012) 2,636) 4,064] 01482 
77, .021| 3,636 15,203] .021) 100 
11) .003| 1,726] 2,045] .003, 43 
42, .011) 2,361) 6, 013) 68 
‘ 012 om 5,012] .013, 76 
| 
.35,  .010| 2,739 8,211) .011) 85 
“56) .015| 3,023/ 8,025] .016, 89 
2.08, .056| 3,496] 9,706] .058, 98 
.34| .009| 2,426) 5,192) .011) 69 
057104 


ee 


o 
= 


gnacwaitde i ‘ 2,414 ' y d : ‘ 68 
SSeS 27,331) 1.53] .040/ 6,854) 3,776) 2,126) 1,290) 60,058) 1.51| .040| 3,685] 10,628) .041) 9% 
PAGE SARE 9,800} .55) .014) 3,104 808 796 402} 20,591] .52) ,014) 2,451) 5,492) .015) 7 
Saha 10,115) 57} 015) 2,433 779} 1,302 41 20,578 .52| .014) 2,638} 12, 015, 79 
eas 7,134) .40} .010| 1,817 467 530 233} 16,104) .40| .011| 2,825) 8,421} .011) 79 
| 

EERE ee : F , 3,389) .19| 005 819 242 a0 102 7,542) .19| .005| 1,714) 5, 006, 50 
| ee 19.4) .57|  .015 6,776, 38] .010) 1,632 178 741 31 13,815} .35| .009| 2,228) 10, 011) 73 
Henry (New Castle) . ... 40.4) 1.19) .032 17,208, .96| .025) 4,024) 1,491) 1,062 64 37,768} .95| .025| 3,071) 10,025) .026 81 
Howard (Kokomo)..........] 46.0) 1.36) 036 26,050 1.46] .038} 6,784) 4,449] 1,345] 1,11 51,257] 1.29) .035) 3,635) 8,549 .036) 100 
Huntington (Huntington)... 27.5} .81| .022 14,043} .78} .020} 3,450) 1,448) 1,682 30,374, .76| .020| 3,573) 9,521) .020, 391 
Jackson (Seymour) 25.7} .76| .020 10,078} .56| .015) 2,496 988 762| 20,817; .52) .014) 2,739) 6,251 015) 75 
Jasper. . 13.2} .39| .010) 6,029} .34| .009) 1,402 518 849 1 10,501} .26| .007| 2,763, 10,848} .008, 80 
Jay (Portland). . 20.9) .62) .016 9,725} .54| .014) 2,066 873| 1,064 261 16,482} .41| .011| 2,460) 7,979} .013) 81 
Jefferson. 19.2} .57| .015 6,765} .38} .010} 1,582 720 629 14,533, .36| .010| 2,642) 5,204) .011) 73 
Jennings 12.4) .37} .010 3,451] .19) .005 888 66 207) 11 6,404, .16| .004| 1,884) 3,598} .006 60 

Johnson Sree tS 23.2} .69) .018 9,150} .51| .013) 2,509 567 880 4 17,688) 44) .012 : 
Knox (Vincennes)......... 40.2| 1.19| .032 20,034! 1.12/ .029 4,8691 3.0121 1,580 7661 41,2251 1.03| .028| 3,379| 9, 029, 
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*Withheld to avoid disclosure. 


Before using these figures, see 


SALES MANAGEMENT 


explanation page 17. 


“Wait a minute, stranger—let me give you a light.” 


The first News-Sentinel came out 
three years before matches were 
invented in 1836. Big events! 
For with matches the sturdy set- 
tlers around Fort Wayne could 
light their candles and enjoy a 
quiet evening reading the paper. 
All about the Indian wars... 
the political fights between the 


Whigs and the Democrats... 
and the other doings of those 
days. This habit of evening 
reading became so well en- 
trenched more than a century 
ago that all through the Fort 
Wayne area folks still cling to 
it. Established in 1833... going 
stronger than ever in 1945! 


The News-Sentinel is delivered by carrier every week day to 97.8% 
of all homes in Fort Wayne—Indiana’s second largest retail market. 


* 
Che News-Sentinel 


Fort Wayne 4 Good 


CUCHMING NewAnaner 
/ 


FORT WAYNE, INDIANA 


REPRESENTATIVES: ALLEN-KLAPP CO. » NEW YORK—CHICAGO—DETROIT 


Fort Wayne Statistics ... for the year... of 1944 


RETAIL SALES 
Monthly sales, 1944, compared 


with same month in 1943 
% change | | INDUSTRIAL EMPLOYMENT 1944 1943 Ychange 


January Firms Reporting 65 65 re 
February No. of Employees 40,380 + 2% 
INDUSTRIAL POWER (KWH) 270,314,388 257,030,018 5% 
INDUSTRIAL GAS (cu. ft.).... 938,696,900 846,000,000 11% 
CARLOADINGS 
Inbound 41,248 7% 
Outbound 28,842 14% 
70,090 10% 
BANK DEBITS $883,954,000 $762,720,000 13% 
POSTAL RECEIPTS $1,524,711 $1,315,154 14% 


Source: Chamber of Commerce of Fort Wayne 


OTHER BUSINESS INDEXES 


Source: Indiana Business Review 
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THIS +s: MARKET’ WAS PICKED BY 
Mitta ~=3SsCU UNCLE SAM! 


For the first test census ever taken, Uncle 
Sam picked St. Joseph and Marshall Coun- 


ties, Indiana. These counties, heart of the 


ie South Bend market, present a perfect pic- 
ture of the Nation’s industrial-agricultural 
structure. 

One paper, and one only, saturates the 
South Bend market —with 123.5% home 
coverage in the South Bend-Mishawaka City 
Zone, 110.1% home coverage in St. Joseph 


~ County. Total circulation 82,000 plus. 


a 
PLYMOUTH 


CULVER 


Test Your Product —in the NATION’S Test Market 


~»y 


NEWSPAPERS GET IMMEDIATE ACTION Che South Merned Cribune 


STORY, BROOKS & FINLEY, INC., National Representatives 


MTA , sied * The “SM” symbols mark original, exclu- 
INDIANA — County Data — (Continued) sive estimates by SALES MANAGEMENT. 

SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-44 ESTIMATE 1944 CyD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total | % % |\Families} Dollars | % | % Dollars | % % | Per | Dollars} of | ity 

(in of (in in of of (in of of fam- (in U.S.A.) of 

thou- | State |U.S.A.| thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A,|_ ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Pr eee 27.1 -80} .021 8.6 12,688 -71| 018 2,560 573 1,309 24,428 -61| .016) 2,840; 14,563] .018 86 
eh ak ee od 13.3 -39} .010 3. 4,968 -28) .007 1,195 223 569 127] 9,226 -23| .006) 2,364) 7,914) .007 70 

Sa 9.63 45,815 5, 

eatbeheneeesend 67.5) 2.00) .053 19.3) 35,075; 1.96) .051) 10,380) 5,252) 2,639) 1,101 65,155) 1.63) .044) 3,376 048 91 
Lawrence (Bedford)........ 31.0 -92) .024 9.2 11,195 -63} .016) 3,580) 1,263 483 25,117; .63) .017) 2,730 -018 75 
Madison (Anderson-Elwood), 91.7) 2.71} .072 28. 46,722; 2.61) .068) 11,409) 98,431 3,447, 2, 97,133) 2.44 066) 3,420 -068 94 
Marion (indianapolis)....... 491.1) 14.51) .386 182. 343,187; 19.18} .498) 74,195) 78,038} 9,405) 23,7: 894,700) 22.44) .603) 5,878 528} 137 
GS PR ae 25.0 -74| .020 7.7 11,106 ,62| .016) 2,564) 1,383 936 311 24,816 -62| .017) 3,223 .017 85 
Martin ; sce a tela 9.5 -28} .007 2.6 2,262 -13) + .003 646 178 v6 4,499 -11} +.003) 1,730 .004 57 
Miami (Peru).............. 26.1 -77| =~.021 8.3 12,032 -67| .017| 2,990) 1,864) 1,024 27,232 -68| .018) 3,281 .018 86 
Monroe (Bloomington)... . .. 34.4) 1.02 027 10 17,626 -99 026; 4,649 1,699 987) 34,972 -88} .024) 3,429 025 93 
Montgomery (Crawfordsville) 24.6) .73) .019 8.1 13,562} .76) .020| 3,384) 1,720) 1,473 29,579} .74| .020) 3,652 020, 105 
Morgan. isin eeu cataied 19.6 -58) .015 6.1 7,930 44) .012) 2,174 650 769 15,448 -39} + .011] 2,532 012 80 
ae 9.5 -28; .007 2. 4,885 27| + .007 969 104 605 8,691 .22| .006| 2,997 .007} 100 
Noble. 20.7 61) .016 6. 9,563 53) .014 2,338 605; 1,061 21,330 -54) +.014) 3,282 014 88 
ere 3.5 -10} + .003 1.1 950 05; .001 363 : . . 2,210; .06| .001) 2,009 001 33 
eee -42) .011 4. 5,482 31; + .008) 1,911 274 476 21 10,517; .26; .007| 2,504 008 73 
EE. las aaagienes 0.1; .30) .008 3.1 3,658 20} .005| 1,036 193 284 1 6,927) .17| .005) 2,235 006) 75 
4 ere. 14.7| .43) +.012 4. 5,528; .31) .006) 1,659 236 549 1 10,169} .26) .007| 2,211 .008} 67 
A aNeapeantainageee: 15.2} .48) .012, 4, 4,091} .23| .006| 1,413] 161] 219) 1 8,268, .21| . 008 1,969 007} 58 
CRRA RRR 14.6) .43' .o1' «= 4.48 4,680! §=.28' .007' 1,499! 2801 sil = 9,355.23 2,126 00764 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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“Test it out 
IN INDIANA FIRST!’’ 


Even in the halcyon days before selling became the science 
it is today . . . when the best sales were made with the 
“best”’ stories ... manufacturers of new products, yes, and 
the first “Sales Managers”, were beginning to say, “Try it 
out FIRST in Indiana!” A compliment to Hoosier sa- 
gacity? Yes, and an accolade to the advance guard of 
trained merchandising men who increasingly used The 
NEWS as “test pilot” for their products on the proving 
grounds of this rich state. The list of manufacturers who 
today pioneer new products FIRST in The INDIAN- 
APOLIS NEWS grows each year. They use the results 
from discerning Hoosierland as criterion for product and 
advertising appeal for the rest of the nation . . . and for 
consistently uniform results they use The NEWS, alone, 
to do the job. 


The INDIANAPOLIS NEWS 
Zhe Great Hoosier Daily, Aone. Does the Gob 


@ FIRST in daily circulation . . FIRST in advertising linage . . FIRST in the Hearts of Hoosierdom 


DAN A. CARROLL, 110 E. 42nd St., New York (17) - J. E. LUTZ, Tribune Tower, Chicago (11) - J. F. BREEZE, Adv. Director, Indianapolis (6) 


awoae Ss oaen~ 


_ t+ om 
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INDIANA — County Data — (Continued) 


The “SM” symbols mark original, excjy. 
sive estimates by SALES MANAGEMENT, 


COUNTY 


OPA CIVIL 
POPULATION 
2-15-1944 


SAL 

RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIs- 
, ! 

ESTIMATE 1944 ESTIMATE CONTROLS 


St. Joseph (South Bend- 
NES 2 nccpancend 


Vigo (Terre Haute)......... 
Wabash (Wabash).......... 


I, cccavceceenese 
Wayne (Ricmond).......... 


Families 


thou- 
sands) 


(in 


Dollars 


(in 
thousands) 


FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual 
% |= Dollars | % % | Per | Dollars} of | ity 
of of (in of of | fam- (in |U.S.A.) of 
State | U.S.A. Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar. 
Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. i 


1,250 
612 


577) 
185} 


° A 909 
42) .011 850 686 716 
1,098 


8% 


009) 1,759 293 
461 


. 13,668) . 009; 2,971) 12, -010) = 83 
-010) = 1,772 83 


15,232) . -010) 3,046) 7, 010 


1,027.81 1,789,242! 


canine 2.598! 442,607! 282,547! 108,660 onnen 


For 


Indiana City figures, 


Adams (Quincy).,.......... 
Alexander (Cairo).......... 


Champaign (Champaign- 
i Misutseeedenwennd 


Clinton (Centralia).......... 
Coles (Mattoon)............ 


Cook (Chicago-Evanston- 
Oak Park-Cicero-Berwyn- 
Elgin-Maywood-Chicago 
Hts.-Harvey-Wilmette- 
Blue Island-Forest Park- 
La Grange-Park Ridge- 


Winnetka-Des Plaines- 

River Forest) .......cceee 3,968.3 
0 ee 18.7 
Ie checcnevedeeed 9.5 
De Kalb (De Kalb)......... 34.0 


64,153) .63 


043 91 
18} 1.011) 2,237 334 17,319} .17| .012 013) 8 
10,428) .10) 007 007} 70 
16,262) .16) .011 O11) = 92 
4,344, .04) .003 003} 60 
32,586) .32) .022 022; 85 
3,362} .03) .002 -003} 60 
16,802} .17) .011 012; = 86 
15,799) .16) .011 010) 9 
99} .061) 11,242) 7,244) 3,974 86,310) .85) .058 
-021 
483 008 
502 11,981; .12) .008 
12} .007 548 194 736 12,691; 13) .009 
43) .026 »720| 2,291) 1,837 39,583) .39) .027 


61.43| 3.783| 632,950) 825,696) 69,074] 122,875) 6,391,581| 63.23, 4.307| 5,370| 26,851] 3.912} 126 
16} .010} 2,041 406 926 182] 16,899] .17| .011| 2,864) 5,316] .012} 80 
04} .003 790 ° 256 81 4,237, .04| .003) 1,461) 4, 004) 57 
.43| .026] 5,519} 1,778] 2,014 39,043] .39| .026| 3,683] 24,518) .026| 9% 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


67 
64 
58 
102 
79 
83 
83 
100 


2e2ea e283222 


Dad’s the family’s military strategist! 
How he enjoys his sessions with The 
CHICAGO TIMES, tracing war de- 
velopments through his favorite 
newspapers front dispatches and 
maps. The by-lines have long been 
familiar to him, for the writers were 
trained and brought up in the ways 
of the community in The TIMES 
local room. 


Like so many Chicago families with 


sons in action, the entire household 
follows these war dispatches, know- 
ing that TIMES overseas correspond- 
ents are especially assigned to de- 
scribe the fighting experiences of the 
Chicago boys they meet. 

This kind of news service registers 
deeply with Chicago families. It is 
no wonder that more copies of The 
TIMES are delivered into Chicago 
homes than any other evening paper. 


THE ff TIMES 


CHICAGO'S URE NEWSPAPER 


CHICAGO 11, ILLINOIS 
50,000 WATTS 720 KILOCYCLES 
Cedecocaeenil 


MUTUAL BROADCASTING SYSTEM 


EASTERN SALES OFFICE: 220 EAST 42nd STREET, NEW YORK 17, N, Y. 
WEST COAST: EDWARD S. TOWNSEND CO., RUSS BUILDING, 
SAN FRANCISCO, CALIF. 


ILLINOIS — County Data — (Continued) sive estimates by SALES: MANAGEMENT 


SALES— 


OPA CIVIL RETAIL SALES—1944 EFFECT YING INCOME ADVERTI 
POPULATION IVE _BU co VERTIS- 


ING 
2-15-1 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


of 
State 


% Families 
(in 


thou- 
sands) 


i 


a 
- 


os 
S822 82 


‘ es 
° 

ss 
2823 


—- 
- 


3 
co] 
co 
a 


g 8888: 


8 8888 


82883 


RESP s3N58 


oO 
= 
o 


88288 8228: 


—_ 
. 
i=) 
= 
=) 


88288 828 


Beez 


oO 
a? 
o 


~28) 
.09! 
*Withheld to avoid disclesure, Before using these figures, see explanation page 17. 
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Ss 


ZSARssRs BIBS BRR 


~'s8s #2213188 sxeade 


a 


Like the well-adjusted individual, the really great news- 
paper is the one easily and quickly able to conform to 
new and unusual circumstances. Since emergencies are 
commonplace in a newspaper office this characteristic of 


adaptability is of paramount importance. 


EVENING AND SUNDAY 


A HEARST NEWSPAPER 


To more than half a million readers, this symbol published 
daily on the front page of Chicago’s most widely read 
evening newspaper, assures the utmost in adaptability to 


the rapid changes of each history-making hour. 


Nationally Represented ¢y WEARST ADVERTISING SERVICE 


C : 


K | 


wz 
jf 


P 


~— 


POPULATION 
PEORIA..... 105,087 
Rockford ...... 84,637 
E. St. Louis.... 75,609 


¢/ 


\ 


(ou 


RQ Qoao0Ows 


CIRCULATION 
PEORIA..... 88,263 


(Journal and Star) 


Springfield .. . 73,146 


{Journal and Register} 


Rockford... . 58,183 


ONY 


TSIDE CHICAGO ) 


OO. 


*RETAIL SALES 
PEORIA . $100,762,000 


~(Peoria County) 


Rockford . . 83,933,000 


{Winnebago County) 


E. St. Louis . 82,333,000 


“BUYING INCOME 


(Per Family) 


PEORIA .....+ + $5,299 


(Peoria County] 


Bloomington . . . 4,529 


(McLean County) 


Rockford. .... 4,416 


(Star-Register-Gazette] (St. Claire County) 


{Winnebago County) 


*Peoria Is FIRST in “QUALITY OF MARKET INDEX”— (129) 


*Sales Management Figures from 1945 Survey of Buying Power 


National Representatives—WARD-GRIFFITH CO.—Offices in Principal Cities 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


ILLINOIS — County Data — (Continued) 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 LESTIMATE CONTROLS 
A _ a : : —_ — — 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm Qual- 
Total % % | Families} Dollars % _ a Dollars % % Per | Dollars ity 
(in of of (in (in of of (in of of | fam- (in -| of 
thou- | State |U.S.A,| thou- |thousands)/ State | U.S.A, Lum.- thousands)} State | U.S.A.|_ ily thou- Mar- 
sands) sands) Food | General| Bidg.- | Drug | sands) ket 
Mdse. | Hdwre. Index 
een ebeadince f 6,600 - 207, 14,031 P 2,300 
er 8.1 11} .006 3 1,750) .04) .003 403 121 208 ¢ 4,231 : = 1,840 
Serer 4 ‘ 73,519 é 2,901) 158,510 4,238 


Kankakee (Kankakee) 27,528 


ER cchae nade 10.2 13) .008 3.0) 2,740; .06) .004) 1,103 53 383 1 6,096 06; .004) 2,032 
Knox (Galesburg) 48.2 64) .038 15.4 25,412; .60) .037| 7,304) 4,069) 2,813) 1,1 58,130 58) .039) 3,775 
Lake (Waukegan- 

Highland Park). . 122.6) 1.62) .096 33.1 65,752; 1.55) .095| 23,615) 6,494) 5,053) 3, 140,219) 1.39) .094) 4,236 
La Salle (Ottawa-Streator- 

La Salle) aa 95.0) 1.25) .075 27.7) 46,014) 1.09) .067) 14,816) 5,408) 4,375 108,153) 1.07) .073) 3,904 


Lawrence 6,648 


Lee (Dixon)........... 32.2 43) .025 8.6 13,281; .31) .019) 4,373) 1.766) 1, 32,295 32! .022) 3,755 
Livingston (Pontiac) . 35.6 47| .028 9.9 13,558} .32) .020) 4,213) 1,242) 2,191 29,762 29} + .020) 3,006 
Logan (Lincoin) P 26.7 35} .021 7. 10,783} .25) .016) 2,952) 1,103) 1,753 24,221 24) .016) 3,460 
McDonough (Macomb)... . ‘ 10,895 . 1,238 ° 


McHenry . ; A ° J 20,036 ° ‘ ° ’ 
McLean (Bloomington) 65.5 86} .052 20.0} 37,647, .89) .055) 11,301) 4,956) 3,591) 1,471 90, 587 90} .061) 4,529 
Macon (Decatur) 84.6) 1.12) .067 26.4 49,111} 1.16) .071) 13,610 *| 4,131) 1,799 99,254 98! .067| 3,760 
Macoupin. . . 40.5) 54; .032 13.1 13,070} .31) .019) 5,680 498) 1,475 43 27,929 28| + .019) 2,132 
Madison (Alton-Granite City- | 

Edwardsville) . 161.9) 2.14) .127 48.1 62,024) 1.46) .090| 22,192) 5,220) 5,006) 2,24 146,280! 1.45) .099| 3,041 
Marion (Centralia-Salem) . . 25,590 


Marshall . 


*Withheld to avoid disclosure. Before using these figures, see *xplanation page 17. 
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| 
——s 


the 8th Largest Market 
in 9=-State Midwestern Area 


TRI-CITIES ; 


ROCK ISLAND-MOLINE, ILL. DAVENPORT, 


zm 
BUREAU OF CENSUS O 900 on he | e 
pune ver . opulation 
Bulletin, Feb. 1944 
: Gite The TRI-CITIES market offers you real sales volume! 
2. St. toate It is the 8th largest market in the entire 9-state Midwest- 
3. Twin Cities ern Area. Excellent postwar outlook, too, because 90% 
ey of TRI-CITIES’ industries are based on peacetime products 
Sonne “The Farm Machinery Capital.” 
. Duluth-S i 
g. TRI-CITIES ® This prosperous market is thoroughly blanketed 
9. Peori , 
10, Wichita by popular WHBF. 
12, Recine-Kenosha © The major portion (nearly 60%) of TRI-CITIES 
is on the Illinois side . . . fully covered without 
Metropolitan duplication by ... 
County Population 


MUTUAL 
ATCH 
Wn ae NETWORK 


ROCK ISLAND ARGUS 
MOLINE DISPATCH 


ILLINOIS — County Data — (Continued ) Jive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-44 


SALES— 
EFFECTIVE BUYING INCOME ont ie 
ESTIMATE 1944 GYD ESTIMATE CONTROLS 


RETAIL SALES—1944 


COUNTY | FOUR STORE GROUPS Gross 
: (in thousands of dollars) Farm | % | Qual- 
Total % % | Families} “Dollars % q, RA Ta 62955 SMALE TS pe . % % Per | Dollars] of 
(in of of (in (in of of of of | fam- (in JU.S.A,| of 
thou- | State|U.SA,| thou- | thousands) State | U.S.A. Lum.- manent State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Liveusen aa oe } 3.8 1,112 231 
patie babcunl 8) 412). 2.7 986 
* eaiaitinde 5.1 1,438 A ° e p 
ea 11.8 -15) + .009 3.5 4,299 -10} .006 1,171 94 485 89 10,757 A ae 3,073) 6,12 -007 78 


Seewergauvenedae ° ° . . A ° ° 3,800 


a al 


i 
Peoria (Peoria) 


180 


ee . . . . , . . . 
eas 29.5) .39) . ° 8,051; .19) .012) 3,061 529) 253 


Richland (Oiney).... - 14.4) .19) .011 . 6,529} .15) .009) 1,623 423| a 225 14,368} .14) .010) 3,193) 3,514) .010 91 
Rock Island (Rock Island- | 


. } . 
Moline-East Moline)... 116.3! 1.54) .091/ 35.31 65,8031 1.55! .095! 18,4631 12,345! 4,202} 2,446. 147,059! 1.45| .099| 4,166 9,062! .096| 105 
“Withheld to avoid disclosure. 
caren 


Before using these figures, see explanation page 17. 


IT MAY SOUND REPETITIOUS, BUT one-fourth of all questions about the 


Survey of Buying Power wouldn’t have to be asked if readers had read the ex- 
Planations starting on page 17. 


May 15, 1945 
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ROCKFORD 
Leads in 
Air Express 
Shipments 


Air- minded Rockford uses 


the fastest means of trans- 


portation...Air Express...to | f E é 
a 


maintain its record breaking 


volume of retail sales and 3 7 7, 


manufacturing operations. 


METROPOLITAN 


O00 vorcrriien 
BSS wera racine rome 


cITY AND 


ROCKFORD MORNING STAR...ROCKFORD REGISTER-REPUBLIC 
ROCKFORD, ILLINOIS 


ILLINOIS — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 
POPULATION 


2-15-1944 6yD ESTIMATE 


COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 


SALES— 


EFFECTIVE BUYING INCOME = 
1944 ESTIMATE CONTROLS 


General 


Lum.- 
Bidg.- 
Hdwre. 


St. Claire (E. St. Louis- 
Belleville) 


883238 8253 


Stephenson (Freeport) ...... 
Tazewell (Pekin) 


o 
= 
ro 


888888 8 


196 
1,060 
9,251 
1,977 

15,601 

150 


Whiteside (Sterling) 
Will (Joliet) 


o 
= 
rod 


2385888 3: 


STATE TOTAL ° 2,269.01 4,240, 161! 6. 158'1,150,520'1,025,980 


225, 490! 186, 975110, 108, 085! 6.811 


Pe e2eee B2e2H2R22e =8328 


4,455 1,234,698] 6,441 


*Withheld to avoid disclosure. For Illinois City figures, see page 135. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


|| =| 


ONTONAGON 
uperior | BAYFIELD 
DOUGLAS GOGEBIC MARQUETTE 
RON Po ALGER 
IRON 
ASHLAND i, " DICKIN- et F 
WASH. “\ SON DELTA Cities shown are those having 
BURN | SAWYER LORENCE i 
PRICE ONEIDA — retail sales of $20,000,000 
FOREST ME- 
es. Pe —" > [eovcan or more in 1942. 
eae LINCOLN | anctape marine TTD nanLE: PRESQUE T- 
L , v 
MONT- |ALPENA . 8 
al 7 | Punt Ay) J anerim | OTSEGO W'RE Counties shaded are those having 
JARATHON SHAWANO G> 1 ” 
i @ Sa oR KAL- | CRAW- loecopa| ALCONA retail sales of $50,000,000 
PEPI tes Claire ENzIE| SAND |KASKA | FORD 
PORTAGE |WAUPAC, EWAU, : ° 
*adeurraio| S OUTA- NEE > iy oe. aS or more in 1942. 
3 JACKSON 5 ‘Cate ot tee ATOMS WUEEE MMONOGEMAW 10 
a .) 
: = wausnara | WINNE-|caLu. howoG, GLAD-| ARENAC 
ww Oshkosh, MASON| LAKE PSCEOLA CLARE | wits 
‘CROSSE! MONROE pams|= 7 BAG A HURON 
lac @F GREEN miD- | 
} JUNEA 25 Fi LAKE , ae om “Sh, | "Bay City 
VERNON Laws heboygan EWAGO | LAND TUSCOLA | «nad 
SAUK LUMBIA} DocGE | FO}Z WONTCALM| © Saginaw 
2s ‘O. ta RATION) AM : 
DANE a Muskeg ethas ge ft PPE 
mi 1 JEFFER- WAu- REST 7 Ona LINTON sHia- & ST. CLAIR’ n 
— Madison” | xcs] Milwaukee OTTAWA) Sn i ASSE ort Huro 
VES cate: a , Wee apres LIVING- Ne coms 
wat. [RACIN . EATON TON 
GREEN| ROCK | wort |JKENg MaCine ALLEGAN | BARRY} Lan . 
== . ooatowted enosha 3 3 a mtramck 
VAN Big 
BUREN | 29 Greet a 
CITY POPULATIONS Kalam oe 4) Ann 
1940 CENSUS st. 
‘ P CASS |joSEPH |BRANCH! 1g LEWANEE | MONRO SCALE OF MILES 
ERRIEN 
UNDER 50,000 . - ° a - ° ee 
7 ; 0 50 100 
© 50,000 TO 100,000 : 
@ 100,000 OR OVER 


The “‘SM”’ symbols mark original, exclu- 
are M I C H I G A N — County Data sive alma by SALES MANAGEMENT, 
ENT, 
= SALES— 
rs OPA CIVIL RETAIL SALES —1944 EFFECTIVE BUYING INCOME ADVERTIS- 
RTIS- POPULATION 
G 2-15-44 ESTIMATE 1944 ESTIMATE CONTROLS 
TROLS COUNTY —————__———_—— pists eS a oi 
— FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 
Qual- Total | % | % | Families} Dollars | % | % _____} Dollars | % % | Per | Dollars} of | ity 
ity (in of of (in (in of of (in of of | fam- (in {U.S.A of 
of thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 
Mar- sands) sands) Food |General | Bidg.- Drug sands) | ten- | ket 
ket Mdse. | Hdwre. tial | Index 
= | ENTE SS! 4.3 -003 1.2 1,480 -04) .002 479 . 214; — . 4,074 -06; .003) 3,395) 1,705} .003 100 
oe 8.4 -16| .007 2.2 3,844 -12| + .006 1,536 182 272 113 10,050 -14| .007| 4,568 965} .007 100 
% ee 36.7 68; .029 11.1 15,225 -46; .022 5,247; 1,482) 1,816 602 38,444 -53) .026) 3,463) 14,112] .025 86 
79 Alpena (Alpena)............ 18.8 35; .015 5.1 9,092 -27| +.013) 3,072) 2,075 715 564 24,175 -33) .016) 4,740) 2,939) .015; 100 
|) . ae -007 004 272 
71 
Ee 7.7 -14) + .006 2.1 3,132 -09; .005 858 388 372 7 8,024 -11} +.005) 3,821 3,399) .005 83 
60 | SSE re 6.4 12} .005 1.8 3,060 -09) .004 1,357 . 186 “4 7,817 -11} +.005| 4,343) 1,043] .005 100 
65 RE EE: 20.9 39; .016 6.6 6,901 21 010; 2,454 684 672 376 17,557 -24| .012) 2,660) 7,931] .012 75 
8 Bay (Bay SR ee 77.2) 1.44) .061 21.6 51,080; 1.53) .074| 12,208 7,881 1,854) 2,385 94,157) 1.30) .063) 4,359) 10,253] .066 108 
9 Mikbahiacetemsicus cous 6.2 -12) .005 9 3,045 09; .004 1,137 182 357 207 7,879 -11| .005) 4,147; 1,728] .005 
69 
Berrien (Benton Habor | 
60 Niles-St. Joseph) nici ached 93.4) 1.74) .073 28.8} 45,835} 1.37) .067| 15,421 6,931 4,504, 2,876 115,581; 1.60) .078) 4,013) 18,060} .074 101 
#8 Branch (Coldwater)......... 24.9 -46; .020 8.1 10,556 32 015 3,312 1,163 1,158 470) 28,394 39 019; 3,505 8,077 018 90 
|) Calhoun (Battle Creek)...... 99.6) 1.85) .078 30.7 68,308) 2.04 099; 17,745) 10,646) 2,450) 3,435 143,519} 1.98) .097| 4,675) 10,253] .094 121 
9 | EER 21.8 -41| .017 A 7,294 -22| .011 2,514 502 772 263 18,984 -26; .013) 2,712; 6,674] .013 76 
a Charlevoix................. 10.9 -20} .009 3.2 4,959 -15} .007; 1,935 251 443 244 12,470 -17| .008) 3,897) 2,131] .008 89 
64 Cheboygan backed alinasa ernie 10.9 -20; .009 3.0 5,032 -15; .007; 1,995 707 486 32 13,545 10 -009; 4,515) 1,772] .008 89 
60 Chippewa (Sault Ste. Marie). 26.2 -49| .021 6.9 12,499 -37| .018) 4,768) 3,055 958 376 34,122 -47| .023| 4,945) 3,287] .021 100 
88 Clare Si Guchis aire bane kadar 8.1 -15} + .006 2.3 3,698 -11} +.005) 1,536 570 515 132 9,492 -13) .006| 4,127) 2,243] .005 83 
8 See 27.1 -50) .021 8.0 8,323 -25; .012) 2,454 752 1,316 470 21,280 -29| .014) 2,660) 11,074] .015 71 
| 71 .. aaa 2.6 -05; .002 7) 2,146 -07; .003 858 91 214 132 2,563 -04) .002) 3,659 202) .002 100 
16 Delta (Escanaba)........... 28.1 -52| .022 7.8 14,457 -43} .021 4,589; 3,534 929 508 40,967 -57| .028| 5,252) 2,793] .025) 114 
79 Dickinson (Iron Mountain) . . 22.7 -42| .018 6.4 10,672 -32| .016) 3,711 3,146 801 282 28,145 -39| .019| 4,398) 1,066] .018} 100 
= RRR als 33.3 -62| .026 10, 11,672 .35) .017) 4,349 866; 1,559 639 33,274 -46| .022) 3,139) 11,038] .021 81 
| 108 Emmet (Petoskey)..........] 12.0) .22/ 009 3.5 9,860} .30| .014) 2,953 *| 1,015 376] 15,168} .21| .010| 4,290| 2,367] .o11| 122 
ge 17. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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MICHIGAN — County Data — (Continued) Oe en oti 


sive estimates by SALES MANAGEMENT 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME 
POPULATION 


2-15-1944 6yD ESTIMATE 1944 ESTIMATE 


COUNTY 


FOUR STORE GROUPS 
(in thousands of dollars) 
- Dollars % A Rin Dollars 


n (in 
thousands) S.A, < thousands) 


160,308 

A ‘ d A 2,625 
Gogebic (Ironwood)......... . P ‘ i 13,703 
Grand Traverse (Traverse 


13,340 
13,007 
9,092 


18,458 


“—~O 
Py 


S288 888 


Lenawee (Adrian) 
Livingston 


8,954 
112,411 


19,315 
Marquette (Marquette- 


Ishpeming) . e d “ J F 52,891 
20,142 
15,220 
15,164 


Midland (Midland) 
co L 
Monroe (Monroe)........ : 


26,739 
5,418 
63,343 
26,429 
2,978 


= 
eo 


22 88288 
228: 


107,969 
13,235 


Oakland (Pontiac-F erndale- 


Royal Oak-Birmingham).. 300, 886 


11,271 


$288 23283 338 35 8 


88888 88888 83828 823 


Saginaw (Saginaw) . 
St. Clair (Port Huron) 
St. Joseph 


83388 222583 382 33 


Washtenaw (Ann Arbor- 
Ypsilante) 

Wayne (Detroit-Dearborn- 
Highland Park- 
Hamtramck-Wyandotte- 
Lincoln Park-River Rouge-| 


Grosse Pointe) 2,175.5 -46' 1, i 62,238' 80,9381 3,456,200! 47.70' 2.332 9,782) 2.236 a 
*Withheld to avoid disclosure. 


5 


134,193 


Before using these figures, see explanation page 17. 
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Number One 


Soe = IN DETROIT 


a 


Dan A. Carroll, 110 E. 42nd St., New York, 17 


FF yysiq" 


FOR POST-WAR 


Gosport 


$35,000,000 W eekly Factory P. ayr oll! Prosperity is a tangible. You can 


put your finger on it. Payrolls and savings create prosperity. Detroit’s payroll today for 
582,000 factory workers is more than three times the 1937 factory payroll — and that 


was one of Detroit’s best years. 


Factory workers in Wayne County (mostly Detroit) draw $35,897,776 weekly. And 
they are saving a good portion of it. Curfew hours or otherwise there is little riotous 
living among these workers in the Detroit area. It will be well to remember the weekly 
payroll figure— THIRTY-FIVE MILLION DOLLARS! 

P.S. When you come to advertise in this market postwar it will be well to remember 
that The Detroit News has the largest city and trading area circulation of any 


Detroit newspaper; that The News reaches 63.8% of all city zone homes taking any 
newspaper regularly. 


The Detroit News 


THE HOME NEWSPAPER 
A. B. C. Weekday Circulation, 383,089 — Sunday Circulation, 470,785 


J. E. Lutz, Tribune Tower, Chicago, 11 


May 


15, 


1945 
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MICHIGAN — County Data — (Continued) The “SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME 
ESTIMATE 1944 ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 


Lum.- 
Food |General | Bidg.- | Drug 
Mdse. | Hdwre. 


Wexford (Cadillac) >) ¢ ° 8,135). ° 2,394) 1,619 672 4 


STATE a ' 5,377.3! 14, 1,547.0! 3,340,652 a 854,964' 531,486 180,100 161,837 7,234,941| 
For Michigan City figures, see page 138. 


WISCONSIN —County Data 


R828 §8228 


2 
S28 


= 
Dp 


~~ — 
- 
7 
oO 


a 
- 


eeu 8 


Eau Claire (Eau Claire) 
ESS SE peare 
Fond du Lac (Fond du Lac), 


Forest......... 

TE AP 

Green (Monroe)............ 
Green Lake 

PP cashedetsaneoswaeseun 


Iron ; 
Jackson ; 


*Withheld to avoid disclosure. ; Before using these figures, see explanation page 17. 


1ST AGAIN IN PER CAPITA RETAIL SALES! 


Not only does Dane County's leadership in per capita retail sales remain unchallenged in 
Wisconsin—but it also ranks high among the nation’s counties of 150,000 to 200,000 population. 
What are Dane County’s post-war prospects? Just write and we will send you some very interest- 
ing and, what we believe, convincing facts. 


tind ties 1944 Retail Sales 1944 Food Sales 1944 Drug Sales 
High Spot , Total _ Per Capita Total Per Capita Total Per Capita 


(ww KA \// $89,235,000 $660 $20,901,000 $155 $4,540,000 $34 


CIRCULATION TOTALS ARE WAY UP, TOO! 


Average Net Paid Daily Circulation 
in February, 1945, Was ... deities 


.......0r 11,924 More Than in the Same Month of 1941 


‘The MADISON NEWSPAPERS 


THE CAPITAL TIMES THE WISCONSIN STATE JOURNAL 


JANN & KELLEY, INC. New York — Chicago — Detroit — San Francisco—Atlanta 


SALES MANAGEMENT 


s2e2ee2 


_ 
= 


a23a322 


* You mean you never HEARD 


of Booth, Michigan?! 


Actually, you won’t find Booth, Mich- 
igan, on the map but you will find 
the Booth Michigan Market, with its 
total daily newspaper circulation of 
three hundred and fifty thousand 
copies, in the minds of agency men 
looking for above-average sales 
opportunities. 


Each of the eight Booth Markets 
is a fine market in itself. When you 
put them all together, you have the 
equivalent of a real metropolitan 
market. With this further significant 


GRAND RAPIDS PRESS - 


FLINT JOURNAL - 


exception—a minimum of sub-stand- 
ard homes! 


Booth, Michigan is a great market 
now and it will also be a great peace 
market. It’s in the heart of the muni- 
tions belt now but it will be in the 
heart of the automobile belt later! 


* 


For more information on Booth Markets, ask 


Dan A. Carroll, 110 East 42nd Street, 
New York City 17 


John E. Lutz, 435 N. Michigan Ave., 
Chieageo Il 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


SCONSIN — County Data — (Continued) 


Te "SM" symhcls mak ovignal, execu. 


sive ectimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 


COUNTY 


Total | % 
(in | of 

thou- 

sands) | 


w/ | Fa 
of 


Jefferson (Watertown) 
Juneau 
Kenosha (Kenosha) 


39.2, 1.33 
16.8; .57 
62.5; 2.12) 


Kewaunee > 
La Crosse (La Crosse) 
Lafayette 

Langlade (Antigo) 
Lincoln. . 


15.7) 


Manitowoc (Manitowoc) 

Marathon (Wau au) 

Marinette (Marinette) 

Marquette 

Milwaukee (Milwau‘ee- 
West Allis-Wauwato ja) 


Monroe 

Oconto 

Oneida (Rhinelander) 
Outagamie (Appleton) 
Ozaukee 


Pepin 

Pierce... 

Polk 

Portage (Stevens Point) 
Price 


Racine (Racine) 
Richland 

Rock (Beloit-Janesvilla) 
Rusk 

St. Croix 


Sauk 

Sawyer... 

Shawano. 

Sheboygan (Sheboygan) 
Taylor. . 


Trempealeau 
Vernon 

Vilas 
Walworth 
Washburn... 


Washington. 

Waukesha (Waukesha) 

Waupaca 

Waushara , 

Winnebago (Oshkosh- 
Neenah).... 


Wood (Wisconsin Rapids- 
Marshfield)... . 


STATE TOTAL 


033 


2.314 


milies| 
(in 


State |U.S,A,| thou- 


Dollars 1 
in | of | of 
thousands)| State |U.S.A.| 


11.3 


1,594,693 


839. 


RETAIL SALES—1944 
ESTIMATE 


| FOUR STORE GROUPS 
| (in thousands of dollars) 


( 


! 

| Lum.- 
| General | Bidg.- 
| Mdse. | Hdwre. 


Food 


21,571, 1.35 
6.604) -38| 
32,299} 2.03 
| 
32 


6, 122) 1,877) 
1,867 191) 
7 3,754) 


5,126 858) 
9,522 
1,648| 
2,876: 
2,069 1,199) 
5,352 
3,754 
3,893) 


8, 655) 
7,619 
saat 
807)... 


| 


| 

146,428 97,425, 
| 

2,540 ™ 

ron 104 
3,213) 
9, 587 
2.086; 


i 
| 


723) 
1,783 


3,197) 


1,905 


62.454! 3,240,290 


EFFECTIVE BUYING INCOME 
ESTIMATE 


Dollars 


(in 
thousands) State | U.3.A.| 


o; | Dollars 
(in 
thou- 
sands) 2 
| | Q Index 


39,722) 1.23 


ee 


15,553 


1,172,221 


19, 408 
12,069 
19,019 
65,740 
16,281) 


5,621 
14,953, 
16,378) 
25,142 
11.097 


11,975) 


3,253) 


3,860 785.4°9! 2.249 


9,930 


*Withheld to avoid disclosure. 


For Wisconsin City figures, see page 139. 


Before using these figures, see explanation page 11. 


IT 


MAY SOUND REPETITIOUS, BUT--- 


Have you read the explanation prefacing the Survey of Buying Power? It appears 
on page 17 and following pages, and really will save you lots of time. It identifies 
sources of all figures and contains all comment necessary to a complete under- 
standing of the use of all county and city figures. 


SALES MANAGEMENT 


sarees 


sa2e228 


[ENT 


22nd Annual Survey of the Buying Habits 
and Plans of 227,000 Milwaukee Families 


What they buy 


Where they buy 


Subjects in the 1945 Survey: 


Grocery Products @There never was a time when up-to-date facts 
Drug Products, Cosmetics, Toiletries were so important to marketing men. The Mil- 


Home Appliances and Equipment waukee Journal’s Third Wartime Consumer 
Home Heating, Insulation 


a Analysis meets that need with 1945 facts on buy- 
Paints and Painting ’ . 
Home Ouneship and Quilding Plans ing habits, preferences and plans. More than 7,000 


Radio Ownership and Type Wanted families and hundreds of grocers and druggists 
Automobiles and Automotive Products were contacted to obtain this information —and 


Employment we believe it is the most timely, most useful to 
Vacation and Travel Plans 


eer . marketing men of all the 22 annual editions of 
re on ee Sof Orinks America’s original consumer survey. Write our 
igarette ..* 

’ ie - General Advertising Department for a copy. 


THE MILWAUKEE JOURNAL 


Read in 9 Out of 10 Homes in the Metropolitan Area 
May 15, 1945 


Sales Managimtnt a 


WEST NORTH (CENTRAL STATES 


iy Minnesota - North Dakota - South Dakota 


‘i a a on | _— watson | wOStAU \ (See also lowe, Nebraska, Kansas and Missouri) 
witusams : PEMBINA iN . [rane oF eel 
McHENRY - ry S 
WARD aa 7 | BELTRAMI a bo yiiaee od 
McKENZIE BENSON GRAND \ POLK | PENN'GTON, LAKE a 
som} FORKS % « Pd 
. ——~ $i Seaiee ceyus epor | \ = WWASCA , 
MERCER FOSTER : FE dasa aan 4 / 
Fe i : meted rt. STUTSMAN z _ oe : _ é 
TARK MORTON 
7. 1 wpe. Cities shown are those having 
SLOPE TTINGER 1 OTTER TAIL WING , 
wie Boe, e ers Pare Ht 4 retail sales of $20,000,000 
¥ ous: — 3 < or more in 1942. 
ae} 
so! age ee on 5 Counties shaded are those having 
$5 wee Toning 2 S|St. Past retail sales of $50,000,000 
RENVILLE UE ane me or more in 1942. 
W000, NICOL. sve RICE roy ria 
Conicatam| sive (WATS S [ome lwmonts, CITY POPULATIONS 
ck em fate. MOWER munch (1940 CENSUS) 


4% © UNDER 50,000 
@ 50,000 TO 100,000 
SCALE OF MILES @ 100,000 OR OVER 


- Prepared by CHARTMAKERS - New Yon ] 


West North Central States—County Data 


M I a ~The “SM” symbols mark original, exclu- 
N N E s oO T A — County Data — sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION IN 
2-15-1944 SM ESTIMATE 1944 SM ESTIMATE CONTROLS 
| : " rr a — , ——  — : ” | = 
COUNTY | ~_ stone cRoues | Gross | 
in thousands of dollars) % | Qual 
Total % % | Families} Dollars % % Doilars % % Per Dollars of | Ms 
— < of (in (in of of (in of of | fam- (in |U.S.A.) of 
ou- en thou- | thousands); State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food Gon Bidg.- | Drug sands) | ten- | ket 
_ M Hdwre. tial | Index 
- _ | —_—_ —— — — — — —— ae) Came —_———_—— ~—— — —$—$—$_____ —__—_—_— | ——______ -—-—— — — 
ae 12.9 51) -010 3 ayer 33 007 923 219 487 91 6,424 24, .004) 1,835) 5,056 006 60 
Anoka... axes 23.8} .94) .019 6.3 6, 134) 43) .009) 1,984 320 421 151 9,823 37| .007| 1,559; 4,654] .010) 8 
BGecker......... 21.2; .84 +017) 5.5 7,733) .54| -O11; 1,847) 1,180 658 197 11,517} 44) .008} 2,094) 7,938} .011) 6 
Beltrami (Bemidji) F 20.4, .81) .016) 5.5 10,828 76 org) 2,873 910 999 303} 15,455 59) .010) 2,810) 4,098 013) 8 
Benton (St. Cloud)........ 14.5) .57| .011 3.5 5,414 38} .008} 1,402 118 920 121 8,921 .34) .006| 2,549] 5,545) .008 73 
Big Stone......... re 8.7} .34) .007 2.3 5,328} .37 - 008) 1,112 320; 1,052 136 8,503} .32) .006) 3,697) 6,273 a 100 
Blue Earth (Mankato) . 31.9 1.26) 025 9.1 23,285) 1.64) .034, 4,549} 3,235) 2,919 742 35,244) 1 34| 024| 3,873) 16,893] .027) 108 
Brown (New Uim) 23.2} 92) .018 6.3] 12,802) -90) 019} 2,565 927| 2,380 5 20,427| .78| .014| 3,242) 13,895 016 a9 
Cariton......... 21.1) a) 017| 5.7 9,158 -64) .013 1,744 421 592 197 13,409 -51| .009) 2,352} 4,386) .012) 7 
Carver... ms i. 012) 4.2 6,624 “ -010| 1,214 67 894 379 10,670) .41) .007) 2,540) 10,058 - 008) % 
SA ee 4.9) +8) .012 3.9) 4,968 -35) .007 1,624 169 605 151 6,677 -25) .004) 1,712 3,907 .007/ 58 
Chippewa (Montevideo 13.7) _ 011) 3.7 8,842) 62} .013) 1,813 977} 1,420) 197 13,244 50! 009] 3,579) 10,390) .011, 10 
Chisago...... 11.3 48) 0 3. 4,008) «0 006] 1,180] 101/618} 136] 7,029) 27) .005| 2,130, 5,861) .006 #7 
Clay (Moorhead) 22.7) 90) -018) 6.0 11,362) 80) -017 2,924 286 1,315) 273 18,623 -71| .013| 3,104) 10,582} .015) 83 
Clearwater.......... “ a head 2.4 2,822 20) -004 667 51 368 91 3,916) .15) 003) 1,632 34a] 004 
| 
Cook.. saa 2.2 - 09) - 002) 6 1,210) .09| -002 446) bs seiosan ais ? ‘ 1,518} .06) .001) 2,530 182] .002) 100 
Cottonwood. 13.6) 54) -011) 3.6 6,811) -48 010) 923 185) 1,617; 212 10,274] .39} .007]) 2,854) 15,600} .009 82 
Crow Wing (Brainerd F 25.3) 1.00 -020 7.1 \4,270 1.01| 021) 4,566; 1,736) 1,091 455 20,735 .79) .014| 2,920) 3,409} .017| 85 
Dakota (So. St. Paul 39.9) 1.88) 031) 10.5 15,764) 1.11) .023) 4,326 404 855 5 29,172} 1.11} .020| 2,778) 10,448} .023 74 
Dodge. sasseseccscecessset U2 441.008! 3.11 3,960) -28) .006) 906 34 881 136 6,512} .25| .004! 2,101! 8,150! .006' 8 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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Hh & 
POSTWAR PLANNING 
BULLETIN NO. © 
ota f - 
i° — Wanted:132,800 New Homes! 
[ - 9 e 
MINNESOTA POLL* finds better than 1 in every 6 of Minnesota’s 735,000 families _ 
planning to build or buy within 3 years after the war. 
ng 4 
0 IE at 5 S®@ 
i PLAN TO BUILD OR BUY? HOW BIG A HOME? 
ng ; ‘ City — —S ef 4 rooms or less 12% 
5 Build: 46,600 17,700 14,700 79,000 5 room home 38% 
00 : Buy: 42,700 2,700 8,400 53,800 6 room home 36% 
a 7 room home 8% 
f . 8 rooms or more 6% 
; : Rice. DW ee: 
ee NY Vl > 
» We : ; a 
R | HOW MUCH WOULD YOU PAY? 
REMODELING 
[ $3,000 orless 19%| $6,100to$7,000 7% PRESENT HOME? 
nent $3,100 to $4,000 15%] $7,100 to $10,000 10% Yes 26% 
[ $4,100 to $5,000 19%] Over $10,000 3% No 70% 
— | $5,100 to $6,000 18% | Don’t know 9% _ Undecided 4% 
d - * (Asked of those not planning 
E en to build or buy new homes.) 
vel [ - 9 : 
MEN + : 
ES— 
_ [ A caution to postwar planners! If new postwar homes cost up to 25% more 
TROLS E than similar prewar homes, of those Minnesotans now planning to build 
: Fl or huy: 
ts 44% WILL 39% WILL NOT 17% ARE UNDECIDED 
| of — 
_ 
eae S nceunasaenaca’ at? 
| 60 f _— a er gre 
| , [ x* 4 makes a newsp P x men and 
| One a : together of newspape rters 
ni i - tific festive get-tos far-voyaging Teper” 
: npartial, scienti . ders where ith fami- 
- Poll, an imp . their rea ssemble wi 
iwi & The Minnesota *0"» twar planning 1 SIT Makers @ jon, share 
' lic opinion and postwe res and loca ap information, 
| & weekly public op plic service featu . d friends to SW home folks the 
- ‘ survey ,1S on a f or the Minneap riences, recoun rs job mm 
oi — hich build reader regar experieriag story of a newspaPe 
= al and Tribune. ¢ the fascinating 
4 oe annual Family goof ; e—a world at war- 
100 , xample- yrnal and ‘Tribune-™ 
af ff Minneapolis Star-Jo ) ad Tribune 
o| | ynal az 
at § 11 Star- ou 
100 . MinneapoO is ident 
82 <e Kee c JOHN COWLES ° Preside 
85 
74 
a @ Star-Journal (evening) and 
ye 17 @ Tribune (morning)—over 350,000 
@ Sunday Tribune—over 400,000 
ENTE May 15, 1945 


4 ‘“ ” Par 
MINNESOTA — County Data — (Continued) sive estimates by SALES MANAGEMG Ge 
SALES— 
OPA CIVIL, RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTS. 
ea GxD ESTIMATE 1944 yD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross | 

(in thousands of dollars) Farm | % | Qual. 

Total % % | Families} Dollars % % Dollars % % | Per | Dollars ity 

(in of of (in (in of of (in of of | fam- (in ]U.S.A.) of 

thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Pos | Mar- 

sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
UNION, oc ccccveccncssets 18.2) .72| .014 5. 8,726, .62| .013| 1,847 725| 1,460 12,936) 49} .009| 2,536] 8,744) .011) 79 
SOR: cnckncacecencnde 21.7; .86) .017 6. 11,304] .80| .016) 2,650 556, 2,709 16,995] .65|  .011) 2,833) 21,098] .014) a2 
SE Re et. 22.6} .89) .018 6. 8,842; .62) .013) 1,795 573| 1,565 31 15,103}  .57) .010) 2,324) 14,000) .013) 7 
Freeborn (Albert Lea)....... 28.9) 1.14) .023 8. 15,523} 1.09) .023} 3,813) 1,853) 2,433 27,467, 1.05} .018| 3,433) 18,062} .021| 9 
Goodhue (Red Wing)....... 28.4) 1.12) .022 8. 15,149} 1.07) .022} 3,386 994) 1,841 394] 24,508} .93| .016| 3,026) 13,89) 019) 86 
ae er 8.5} .34) .007 2 4,032} .28) .006 735 *| 1,144 91 6,325) .24) .004| 2,750) 8,2 005) 71 
Hennepin (Minneapolis) 553.1] 21.901 .434| 170.6] 396,736] 27.94) .576| 107,060) 92,480) 16,253) 18, 889,832) 33.87} .600| 5,216) 14, 560} 129 
NE, ccscuneewaecoens 12.8} .51|) .010 3 4,752} .33| .007 992 101 842 121 7,909}  .30| .005| 2,260) 7,345} .007| 70 
OS eee 8.8} .35| .007 2.4 3,427, .24| .005) 1,163 253 329 61 4,906} .19| .003] 2,044) 2,298] .004| 57 
Bi ons csticveateesesans 11.0} .44) .009 2.8 3,874) .27| .006) 1,043 489 342 1 5,324) .20| .004)1,90t} 4, 006) 67 
| ETO 29.0) 1.15} .023 8. 12,197} .86| .018| 3,865 927; 1,105 1 18,656} .71| .013) 2,332) 3, 016} 70 
| ER ee? 14.4) .57| .011 3. 5,962) .42| .009| 1,265 303) 1,420 16 9,801} .37| .007| 2,579} 18,521} .008| 73 
SE ee 8.3, .33) .007 2. 2,894) .20| .004 633 67 447 91 4,037| .15| .003| 1,755} 3,5 004) «(57 
Kandiyohi (Willmar)........ 24.3) .96| .019 6. 11,909}  .84| .017} 2,411} 1,365) 2,117 16,995} .65| .011) 2,741) 14,193) .014) 74 
SG: i ccandetucasiaen’ 9.2) .36) .007 2. 4,334] .31| .006 513 * 947 6,677, .25| .004| 2,903) 8,2 005, 71 
Koochiching............-.- 14.0} .55|} .011 4. 7,459} .53| .011| 2,308 724 710 19 10,505}  .40| .007| 2,626) 2,107} 009} 82 
Lac qui Paree.............- 13.5} .53)  .011 2 5,198} .37| .008} 1,060 455| 1,026 16 8,250} .31| .006| 2,357) 12,115) .008| 73 
ee 6.6) .26) .005 2 3,197, .23| .005| 1,077 ° 276 * 6,633} .25| .004| 3,159 004 80 
Lake of the Woods......... 4.0| .16) .003 1 2,074, .15| .003 616 135 434 ° 1,826; .07| .001| 1,660} 1,8 002} 67 
SS Oe 16.9) .67) .013 4 6,768} .48| .010) 1,539 168} 1,197 21 11,253; .43] .008} 2,297) 9,519} .009 69 
CN cc cancncienieeel 9.4 .37| .007 2 3,197] .23) .005 599 ° 789 1 5,280) .20| .004| 2,112) 8,50 e 1 
ESERIES 19.0} .75| .015 5 11,995} .84) .018) 2,172 842| 2,459 17,083} .65| .011| 3,417) 14,595] .014) 93 
SS ee 19.4) .77| .015 6. 9,778} .69| .014| 1,864 387| 1,762 24 15,180} 58} .010) 2,811) 13,322) .012) 80 
Mahnomen................ 6.4) .25| .005 1. 1,901} .13| .003 496 67 329 * 2,684) .10) .002| 1,789} 2,5 | 60 
OS ee 15.1} .60) .012 3. 4,954) .35) .007 975 101} 1,026 151 7,931}  .30| .005| 2,144] 10, 58 
Martin (Fairmont).......... 21.8} .86) .017 5. 12,499] .88| .018} 2,377) 1,281) 2,262 16,544) .63| .011| 2,804) 22,027] .014) 82 
cu aenaned 17.3) .68| .014 4. 7,171; .51| 010) 1,727 371, 1,736 *| 10,450) .40| .007| 2,272) 12,708} .009| 64 
ae 13.2) .62| .010 3. 6,134) .43) .009 958 219 684 16 8,745} .33| .006| 2,301} 5,152) .008| 80 
SS eee 23.9) .95| .019 5. 8,165, .58} .012| 1,813 657, 1,144 1 11,990} .46) .008) 2,032) 8, 011] 58 
Mower (Austin)............ 34.5) 1.37] .027 9. 18,835} 1.33] .027} 4,668} 2,123) 2,656 29,623) 1.13) .020| 3,086) 14,0 x 89 
ee 12.9} .51|) .010 . 4,781; .34) .007 804 *| 1,223 8,008} .30| .005| 2,503] 15,553) .007/ 70 
ee eee 17.1} .68) 013 4. 5,040) .35| .007| 1,488 270 815 91 7,469}  .28} .005| 1,822) 10,31 007, 54 
Nobles (Worthington). . 19.1; .76| .015 5. 11,261} .79| .016} 1,949) 1,483) 2,143 25 16,544) .63| .011| 3,244) 18,876) .013, 87 
ee oo: aa .009 3. 4,766} .33| .007 958 219 947 91 6,666} 25) .004) 2,222; 7,699) .006, 67 
Olmsted (Rochester)........ 37.2) 1.47) .029 9. 25,733| 1.81) .037| 4,856) 4,061) 2,775| 1, 37,532) 1.43] .025| 3,910) 11,731 " 100 
Otter Tail (Fergus Falls)... . 44.5) 1.76) .035) 11. 16,560} 1.17) .024) 3,745) 2,056] 2,235 24,134) .92| .016| 2,117) 22,122] .022 63 
Pennington(Thief River Falls)}  10.7| .42| .008 7 6,768} .48} .010| 1,505) 1,651 697 19 10,241} .39} .007| 3,658} 4,051] .008, 100 
ME 2); Zavasentaciaeead 17.4, .69| .014 6,005) .42| .009| 1,282 236 644 121 8,327, .32| .006| 1,772) 7,077] .008 87 
SE cu canesecens 12.8} .51| .010 7,805) .55| .011| 1,026 404| 1,696 151} 11,583) 44] .008| 3,407) 9,088} .009, 90 
— RRRAPRIESIRAB Ret: 31.7] 1.26) .025 14,861] 1.05) .022} 3,642 775| 2,196 54 22,330} .85| .015| 2,723] 18,88: ” 76 
en See 11.6) .46| .009 4,118} 28) .006) 1,026 185 776 121 6,160} .23| .004| 1,987) 7, 006, 67 
Ramsey (St. Paul).......... 299.8| 11.87, .236] 90.4] 239,193] 16.85) .347| 60,337] 75,076) 8,168} 8, 462,080) 17.59 .311| 5,112) 4,1 -307| 130 
SND. ciciscciexxer 6.3) .25| .005 2,261; .16| .003 376 * 434 ° 3,300] 13] .002} 2,200) 3,122) .003 60 
SS eee 20.3) .80| .016 9,518} .67| .014| 1,761 927, 1,788 21 16,599} .63| .011| 3,132) 19,154) .013, 81 
Renville 21.8) .86| .017 9,648} .68} .014) 1,710 893| 2,512 21 14,476} .55| .010| 2,585| 21,9 " 76 
Rice (Faribault)............ 28.6) 1.13) .022 13,306] .94| .019) 3,232) 1,331) 1,617 48: 17,512, .67| .012| 2,432} 10,822) .016) 73 
___ SR reer 8.8} .35) .007 4,666) .33) .007 940 792 723 7,018} .27| .005| 2,924) 10,573] .006 
EE 12.8] .51) .010 4,349} .31| .006 889 371 921 16 6,292) .24) .004 1,907) 7,94 006, 60 

St. Louis (Duluth-Hibbing- | 

MN coeinennn 182.9} 7.24) .144) 63 96,422} 6.79] .140) 29,668! 12,650) 5,350) 3, 217,503} 8.28) .147| 4,043; 9,806) .144, 100 
a eae 14.3} .57) .011 3 5,818} .41| .008| 1,043 67 684 18 8,602} .33| .006| 2,389) 7, 008} 73 
Sherburne (St. Cloud)...... 8.3} .33| .007 3,024) .21| .004 718 . 355 ° 3,608] .14) .002| 1,804) 3,764) .004 57 
SS 13.7} .54| .011 ; 5,328} .37| .008 770 34) 1,539 18 8,789} .33| .006| 2,511| 12,891) .008) 7% 
Stearns (St. Cloud)...... m 58.3} 2.31) .046) 13. 26,986) 1.90| .039| 6,173) 4,381) 3,090 81 44,418] 1.69] .030| 3,340) 18,847] .036, 7% 
Steele (Owatonna).......... 18.0} .71| .014 10,051} .71| .015| 1,881 590| 1,525 14,234] .84) .010| 2,905) 11,32 012) 6 
SS See 10.0} .40) .008 4,982} .35) .007 838 472 802 121 7,238}  .28} .005| 2,784) 7, “ 75 
Swift 13.4) .53) .011 3. 6,379} .45| .009} 1,300 505, 1,499 1 9,900; .38| .007| 2,829) 9,4: 00s} 73 
aaa 22.1, .87} .017 5. 7,387} .52| .011| 1,830 607} 1,026 19 11,803} .45| .008| 2,071) 11, O11) 65 
 EECS 7.2, .29) .006 1. 3,226} .23| .005 581 219 789 4,609} .18| .003| 2,426) 7,719} .004 87 
Wabasha. 15.3} .61) .012 4. 6,595} .46) .010) 1,351 320) 1,131 167} 10,901) .42| .007| 2,535, 9,11 0089) ud 
MS. so vesscancncuaed 11.6 46} .009 3 5,573} .39| .008 941 404 815 121 8,448; .32| .006| 2,816] 3,582} .007, 78 
Nc cecconescecs 13.4) .53| .011 3. 6,163} .43} .009) 1,094 202) 1,262 227}  10,439| .40| .007| 2,821] 9,567) .008 73 
Washington.............. 25.9) 1.03} .020 7. 10,685} .75| .016) 2,941 489 934 - 15,862; .60| .011| 2,173; 6,704) .014 70 
Watonwan... ............ 12.6' .50' .010 3.5 6,509 .46' .009' 1,471 303 «1,473 10,659' .41! .007' 3,045 11,1481 .008 80 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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MINNESOTA — County Data — (Continued) a 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS. 
POPULATION GYD xD ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY F FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual 

Total % J | Families} Dollars % % Dollars % % | Per | Dollars} of | ity 

(in of of (in (in of of (in of of | fam- (in U.S.A.| of 

thou- | State |U.S.A.| thou- | thousands)) State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food | General} Bidg.- | Drug sands) | ten- ket 
Mdse. | Hdwre. tial Index 

Wilkin... «i. Ae Bp 9.3 -37| .007 2. 3,643 -26; .005) 1,094 bg 631 121 5,566 -21| .004) 2,420) 7,78 -005) 71 
Winona (Winona), a, em 32.7; 1.29| .026 9. 19,411; 1.37) .028) 5,386) 2,831 1,354 29,392; 1.12) .020) 3,160) 8,974 024) 92 
| 

ME vsciinas «tine riwed 24.8; .98) .019 6.8) 9,346} .66) .009) 1,847 286) 1,368 17,732) .67| .012) 2,608) 13,791] .012) 63 
Yellow Medicine........... 15.3) .61) .012 4.1 6,437 45; .009) 1,163 253; + =1,368 1 11,737, .45) .008) 2,863 14,280 - 009) 75 
STATE TOTAL......:...... 2,525.8)...... 1.984 710.8] 1,419, 866|...... 2.062! 350,622 235, 438| 132,741| 50, 3931 S007.08.:...; 1.770 3,696! 846, 4621 1.900! 86 


For Minnesota City figures, see page 139. 


SOUTH DAKOTA — County Data 


tArmstrong............. i? tae Cee DE Qe | Sy Bee a Reese Gees OR 3 See Si REE a ee ee ee 
EAS 4.4) .80| .003 1,193] .47| .002 200)........ 169 1,916) 2,858) 002) 67 
Beadle (Huron)............ 16.6, 3.05] .013 9,821} 3.90} .014| 2,578) 1,531 832 4, 166 013) 100 
GOK, covccnscietcacems 2.3; .42) .002 698} .28) .001 225 . 91 2,183 001; 50 
oo 
Bon Homme........5...5.5 8.6, 1.58) .007 2,648) 1.05; .004 671 89 429 2,675 ee 7 
ae ss 2.48} .011 7,624, 3.03} .011| 1,609) 1,068) 1,014 3,537 O10) a1 
Brown (Aberdeen).......... 4.64} .020 14,324 5.69] .022| 3,477| 2,600) 1,495 4,747 022} 110 
GA vain odvnbthcabincaet 92} .004 2,474, .98) .004 671 213 390 3,192 .004| 100 
ievitctsceacatbiivnl .26| .001 146} .06|...... 104)........ ° 2,715 .001| 100 
REE RE Se 1.28} .005 4,860] 1.93} .007| 1,107 391 572 4,293 .006| 120 
eS .78|  .003 698} .28| .001 e...23.. 65 1,827; 1,807] .001) 33 
Charles Mix............... 1.94) .008 2,517; 1.00; .004 415 36 442 1,836 .004) 80 
CE Sai. teste idinene 1.40) .006 2,197; .87| .003 536 128 338 2,144) 6,858} .004) 67 
GR. cccoccccceddice rae 1.54) .007 3,288) 1.31) .005 813 214 520 2,737 | 005} 71 
Codingtpn (Watertown). ..:. 2.83} .012 11,189] 4.44) .016| 2,024) 2,047) 1,547 5,078 014) 17 
oe & mM 
RE a bre +o 5.5} 1.01; .004 1,193] .47| .002 NE ecesi 143 2,604] .53| .002| 1,860 002} 80 
Custer... “Se 6.1) .94) .004 2,284, .91| .003 709 160 273 a 4,099} .83| .003| 2,562 003} 78 
Davison (Mitchell). ........ 12.7| 2.33} .010 10,693} 4.21] .015| 1,886] 1,477 767 20,525) 4.17| .014| 5,547 .014| 140 
RES RSE 11.1) 2.04] .009 4,467, 1.77| .006 969 178 689 201 7,930} 1.61} .005| 2,734 006) 67 
arr 7.4) 1.36 .003 1,746, .69| .003 363 ° 429 3,528} .72| .002| 1,857 .003| 50 
ES ae 4.9} .90| .004 1,178] .47| .002 636]........ 52 2,554, .52| .002| 2,128 .003| 75 
as sade iccncces cs 5.3} .97) .004 1,397 65} .002 242 286 3,039 62} .002) 2,171 003) = 75 
Edmunde...........0..0005 7.1} 1.30} .006 1,644) .65| .002 450 ° 286 3,276, .67| .002) 1,820 -003| 60 
et ae 10.0} 1.83] .008 2,968) 1.18) .004 865 285 260 6,031} 1.23} .004| 2,154 .005| 63 
a ae 5.0} .92) .004 1,368} .54) .002 363 ° 182 2,755 56} .002) 1,968 003, 75 
I ap enis siuid 8.8} 1.61| .007 3,099] 1.23) .005 779 214 872 6,914) 1.20) .004| 2,464 .005| 71 
IN, Zuniscncacinvedoss 7.8} 1.43] .008 2,343} .93| .003 554 ° 286 6,502} 1.12} .004| 2,620 004] 67 
SESS 2.9} .63| .002 1,353) .54) .002 311 104 2,621 83) .002| 2,912 .002| 100 
ee 6.5| 1.19] .005 1,877, .75| .003 688|........ 377 3,780} .77| .003| 2,100 -003} 60 
ty 5.4, .99| .004 2,022; .80| .003 467 178 208 4,301; .87| .003| 3,072 003% 
a a a 4.2|  .77| .003 858} .34) .001 208 . 208 3,142) .64) .002| 2,856 002, 87 
i iittink ns cceaunees 2.6) .48| .002 638} .21) .001 ° 1,575} .32) .001) 1,969 001; 80 
I rin ccacacveckoce 5.7; 1.05} .004 4,074} 1.62} .006| 1,004 445 234 6,165} 1.25, .004| 3,626 005, 125 
Hutchingon................ 11.3) 2.07) .009 3,143] 1.25} .005 519 ° 728 5,880} 1.20} .004| 1,960 005, 8 
Sl idicnacevsvesset 2.7; .80| .002 1,150} .46| .002}  228)........ 78 1,932} .39| .001| 2,760 -002| 100 
. ER 1.4.26 001 742} .29| .001 121 ° 52 1,764) .36| .001| 4,410 001) 100 
| RE 4.2, .77| .003 1,499} .60| .002 242 ° 195 3,410, .69| .002| 2,842 002) 87 
REP REE 2.1; .39| .002 815| .32) .001 ~  e 130 1,596) .32| .001| 2,660 001, 5 
Kingsbury................. 9.6, 1.76) .008 3,390 1.35} .005 657 142 663 6,905} 1.40} .005| 2,557 006, 75 
NRE 10.2) 1.87) .008 4,976| 1.98] .007| 1,038 303) 741 9,526] 1.94] .007| 3,402 007} #8 
ere 10.7} 1.96) .008 10,316) 4.10) .015| 2,843 659} 1,105 12,086} 2.46) .008| 3,898 010, 125 
es od 11.4) 2.00) .009 3,419} 1.36} .003 865 ° 598 6,619) 1.35] .004| 2,068 005, 
SS | 4.1| .75| .003 1,237, .49| .002 294 ° 247 2,688} .55| .002| 2,444 002, 7 
oe 7.9} 1.45) .006 2,284, .91| .003 484 ° 442 4,318} .88| .003| 2,056 004) o7 
os ate va 6.9| 1.27] .005 1,484] 59} .002} 225 | 195 3,007} .61| .002| 1,879 -_ 60 
Marshall... 2... 6.000 7.4) 1.36) .006 3,012) 1.20] 004) sri] 142) a3 5,494) 1.12) .004] 2,892 004) 67 
Mende. ..cceccecececees 8.5, 1.56, .007 3,012) 1.20 .004/ 1,021 285 403 6,897; 1.40| .005| 2,759 005, 7 
0 2.8 .51|  .002 609! .20| .001 69 ° 62 1,525 .31) .001| 2,179 001 50 
SEE eee 5.8! 1.07; .005 1,542) .61| .002 329 . 280 3,255} .66| .002| 2,034 003} @ 
Minnehaha (Sioux City)...] 57.4) 10.53) .045 47,110| 18.71] .068} 9,632] 7,680| 2,840 87,750| 17.85} .059| 5,254 059, 131 
MOOdY.....2eeeeeeeeees 7.7| 1.41] .006 2,779| 1.10| .004] 467} 214) 494 5,695) 1.16] .004| 2,589 a 7 
Pennington (Rapid City). . 22.9) 4.20; .018 15,781| 6.27) .023} 3,927) 1,460) 1,573 28,610| 6.82} .019| 4,146 020,11 
ee TS 5.3'  .97' .004 2,051' .81' .003' B71 e156 4,435 .90' .003| 2,957 .003' 78 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
**Less than five families. 
Tt Armstrong and Stanley Counties combined. 
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CULTIVATE NEW CUSTOMERS 
WHERE THEY’LL STAY PLANTED 


Some sunny day — when production shifts to peacetime purposes 


— many a market will present a vastly different complexion. But 


Big Aggie’s markets will stay rosy as ever .. . for food is funda- 


mental. So it’s wise to cultivate new customers where they'll stay 


planted — here in the great agricultural area (84% rural) 
served by The Big Aggie Station — WNAX. 


Statistics by the truck-load show WNAX does a Star selling job 
in Iowa, Minnesota, Nebraska, North and South Dakota. We 
don’t claim to be the whole cheese — but we get an abundance of 


mail from 284 primary counties in these five states — and a lot 


from beyond. City, town or farm — folks just naturally like the 
back-fence friendliness that has made WNAX a favorite with 


nearly five-million listeners. 


Yes, sir — if you’re doing business in Iowa, Minnesota, Nebraska, 


North or South Dakota, you’ii do more business — wartime or 


post wartime — by doing business with WNAX. 
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H DAKOTA — County Data — (Continued) 


OPA CIVIL 
POPULATION 
2-15-1944 
COUNTY | | 
| 
Total | % | % | Families} Dollars % 
(in | of | of (in (in of 
thou- | State | U.S.A.) thou- [thousands)| State 
sands) sands) | 
| 
Potter 4.0 73} .003} 1.1) 1,688) .67 
Roberts 13.3| 2.44) .010 3.4 4,336] 1.72 
Sanborn 4.4, 81 004 1 1,353) 
Shannon 3.1) 57) .003) a 436, .17 
Spink. . 10.2) 1.87) .008) 2.8 3,943| 1.56 
tStantey 1.6.29) -001| ; 466, 19 
Sully 2.2) .40 -002) 6 553, 22 
Todd 4.0, .73| .003} 9 597) .24| 
Tripp... 8.3) 1.52) 007) 2.2 3,812 1.51) 
Turner 11.1| 2.04, .009] 3.2) 3.2741 1.30) 
Union 9.4 1.73) .007) 2.6 3,245) 1.29 
Walworth 6.0 1.10 .005 1 2,828) 1.12 
| | 
Washabaugh 1.4) .26)  .001| 3 116} 05) 
Washington 9} .17]  .001) 2 102) .04| 
Yankton (Yankton) . 14.2) 2.61) ‘on 3 5,795, 2.30 
Ziebach . 2.2; .40, .002) 6 320, .13 
lcenenabias ‘ EEE —EEE 
STATE TOTAL... 545.0 -428| 150. 251 800) 


RETAIL SALES—1944 EFFECTIVE BUYING INCOME 
ESTIMATE 1944 ESTIMATE 
FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm 
7 a Dollars % % | Per | Dollars 
| (in of of | fam- (in 
Lum.- thousands)| State |U.S.A.| ily | thou- 
Food (General | Bidg.- | Drug sands) 
| Mdse. | Hdwre. 
415) | 2a 4] 3,478, .71 
900! 178 819 134 6,384) 1.30 
| 
311) | 208 67) 2,839, .58) 
294) ad : . 1,340} .27/ 
1,194) “ 536 134 6,770} 1.38 
104) a . ¢ 924, .19 
121| °| 65 ° 1,109} .23 
| el | 
138) | 26) ° 1,659) 34) 
433 231, 520) 7,342) 1.49 
830 *| 663) 168 7,745, 1.58 
727| | | 251 7,644) 1.56| 
709 312) = 181 6,485) 1.32) 
| | 
: | 
. -. ee 735, . 15) 
, oe , oe 485.10) 
1,280, 1,424 455) 285] 13,238) 2.69) 
156 *| | * 1,138) .23| 
.366 56.968 25.733 28.922) 10,5811 491,555 


The “SM” symbols mark original, exclu- 


+ Armstrong and Stanley Counties combined. 
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For South Dakota City figures, see page 140. 
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Adams..... 4.1 -76; = .003) -64, .002 384 128) 178, 3,138| 2,524 
Barnes 14.5 2.70, 011) 3.03) 011 1,758) 1,098) 813 4,015, 11, 

Benson. 10.1) 1.88) .008 1.09} .004 915, | 483 2,251) 12,36 
Billings... 1.7 32 .001 06}... - | 2,127; 1, 

Bottineau 10.9) - -008 1.62} 006) 897 92; 597 2,656] 13,2 

| | | | | 

Bowman 3.2; .60| .003 69} 002) 421] 128,279) 3,489, 3,1 

Burke 6.4) 1.19} .005 -75| .003) 604 92 190 2,134] 3,2 

Burleigh (Bismarck). . 19.3) 3.60; .015 6.00} .021) 2,891) 2,544) 1,016 5,425, 7,18 
Cass (Fargo) 45.6, 8.50) .036 14.12} .050) 5,905) 6,200) 2,700 5,941| 28,4 

Cavalier 11.8, 2.20] 009 1.57; .006) 878 304 521 2,570} 10,789 
Dickey 8.1) 1.51) .006) 1.32) .005) 1,062, 366, (381 3,204) 5,691 
Divide 5.6, 1.04) .004) .79} .003} 567) 256 279 2,499) 4,31 
Dunn. 6.7| 1.25} .005) 50} 002) 439) | 151) 1,859) 5,34 
Eddy. 4.5) .84) .004 .97| 003} 512 *| 292 4,208, 4,358 
Emmons. . 9 3) 1.73| .007 -88| .003) = : 216 3,531) 6,2 

| | | 
Foster 4.7| .88| .004) .99| 004) 677 *| 254 4,274, 4,21 
Golden Valley 3.0, .56| .002| .56| .002 512| . 178 3,754| 3,72 
Grand Forks (Grand Forks); 29.6; 5.52) .023 9.64) .034) 4,750) 3,000; 2,433 5,390) 18,404 
Grant 6.4) 1.19 .005 50} 002) 384! | 140 2,010, 4,72 
Griggs 4.7, 88.004) -72| 003,384) ‘ 304 3,283 5,247 
| | | | 
Hettinger 6.7, 1.25) .005 .92} .003} 677 146, (266 | | 2,998) 5,814 
Kidder... 5.6 1.04, .004 .58} 002) 256) +| 127 .002| 2,280! 4,778 
La Moure. 8.8| 1.64) .007 1.03, 004) 641) | 348 003} 2,287) 5,962 
Logan... 6.3) 1.17) .005 .54| .002) 146 | . 191 .002| 1,783; 4,49 
McHenry 12.1) 2. ” 1.37} .005) 1,117) 201 546 .005| 2,214) 10,534 
Mcintosh 7.6 1.42) .006) .75|  .003 128| 292 56 3,549, .71| .002| 1,972) 3,528 
McKenzie. . 6.5 1.21) .005) .66) .002 622 55) 140 131 3,081} .61/ .002| 1,712, 6,91 
McLean 13.7) 2.55} .011| 1.44) .005 988) * 445 1 7,390, 1.47) .005| 2,111) 12,253 
Mercer. 8.0) 1.49) .006 .88|  .003 220 . 267 7 4,426) .88| .003| 2,459, 4,819 
Morton 17.5, 3.26) 014 2.84} .010 1,739 641 584 3 14,059! 2.81) .009) 3,347 7,927 
| 

Mountrail 8.9| 1.66, 007) see 004, 659) 55 279 1 nie 1.22) .004) 2,551) 6,71 
Nelson 7.5) 1.40) .006| 1.09} .004) 458) . 343 168 5,635) 1.12) .004 2,966, 6,891 
Oliver 3.2) .60| .003 “1a 001 | Re . . 1,261, .25, .001/ 1,801) 3,314 
Pembina . 12.8, 2.39) .010) 2.09|° .007/ 1,208) 293 826| 243] 10,686] 2.13, .007| 3,447| 17,508 
Pierce. 7.8 1.45 .006 1.19} .004 531 238) 363) * 6,143) 1.23) .004 3,413) igo 
Ramsey (Devil's Lake) 12.9 2.40 .010 3.63} .013 1,885 1,537 978} 281) 15,756) 3.15, .011| 4,775, 10,427 
Ransom 8.2 1.53, .006 1.48} .005 970 238! 508) 131 7,897, 1.58! .005| 3,760, 7,977 
Renville. 5.3 .99) .004 .65) .002) = 549 . 229) . 3,296) .66 .002 2,197) 4,655} 
Richland 17.0 3.17) .013) 3.51, 013) 1,665) 1,043 1,067) 262] 16,789) 3.35) 011) 3,904, 22,532 
Rolette 9.3, 1.73, .007) 1.26) .004 732 146] 305, Ss‘ 6,045, 1.21) .004) 2,879, 6,431 
Sargent 7.1 1.32 .006 .76| .003 421 330 56} 3,861, .77,  .003) 2,032| 7,919] 
Sheridan 5.1.95 = .004 48) .002 201 ° 191| ° 2,320 .46 .001' 1,933' 6,052 


*Withheld to avoid disclosure. 


SALES 
ADVERTIS- 
ING 
CONTROLS 
~ | Qual- 
of ity 
U.S.A. of 
Po- | Mar- 
ten- ket 
tial | index 
003, 100 
006 60 
002 50 
001 = 33 
006 «= 
001 100 
001 450 
001 33 
006 86 
-006, 67 
005 = 71 
.004, 80 
-009 82 
1) 
361 84 
.002; 67 
011; 100 
005) 63 
001; 100 
006) 75 
002 67 
003} 60 
-018; 120 
047) 131 
.006; 67 
005, 83 
003) 75 
003; 60 
003) 75 
005, «(71 
-004, 100 
-002) 100 
029} 126 
003 60 
003, 75 
003, 60 
002) 50 
.004, 57 
.003 60 
006, 60 
.003 50 
.003 60 
006 «= 55 
004 ~=—s«67 
0100s 71 
005, 71 
004, «67 
.001 33 
008 «= s«80 
004 ~—s«67 
011110 
.005 489-83 
002, 50 
012-92 
005 «= 71 
.004 67 
002 «=: 50 
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© Sioux nou Waterloo ; 
. @ Siow vo vcesren| nam | MARDI retail sales of $50,000,000 
, MARSH- ; 
7 wonona |CRAWFORD GREENE | goONE | STORY | "ALL Cedar Rapids @ or more in 1942. 
4 CARROLL | CEDAR 
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, eee ‘a © Des Moine — (1940 CENSUS) 
. OTTAWATTAMIE) Cass | ADAIR we MARION pone KEOKUK — — © UNDER 50,000 
Lout 
0 @ 50,000 TO 100,000 
; ER- Y 
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00 ; 
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60 ae 
120 ° The “SM” symbols mark original, exclu- 
31 NORTH DAKOTA — County Data — (Continued ) sive estimates by SALES MANAGEMENT. 
SALES— 
83 paeesnenin RETAIL SALES—1944 EFFECTIVE BUYING INCOME — 
1 
2-15-1944 CLD ESTIMATE 1944 OVD estimate CONTROLS 
75 a “it” 9 a ae wi ‘eo ree aes oa 
1 COUNTY FOUR STORE GROUPS Gross 
| (in thousands of dollars) Farm % | Qual- 
Total % % |Families}] Dollars | % , ee. __}| Dollars % % | Per | Dollars} of 
100 (in of of | (in (in of of (in of of | fam- (in U.S.A.) of 
100 thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
sands) | | sands) Food |General | Bldg.- | Drug sands) | ten- | ket 
126 | Mdse. | Hdwre tial | Index 
60 ———— -- ----- |_| ——|-——_]—_ | —__| 
75 | SS Peenereane 3.2 -60| .003 8 811 .33) .001) 220 ° eh pasion 1,462) -29| .001) 1,828) 1,406] .001 33 
Slope... ae 2.4 -45| 002, 6 223 -09) Rae | ee a ES 987 -20| .001) 1,645) 3,626) .001 50 
60 Stark... ‘ea 13.5 2.52| 011) 3.2 5,858) 2.39) - 1,391 1,098 597 262 12,480} 2.49) .008) 3,900) 7,8 .009 82 
57 Steele... ere 4.2 -78) .003 a. 1,320 54) .002 366 ° 216 37 2,828 -56; .002| 2,828) 6,6 -002 67 
60 Stutsman (Jamestown)... . 20.4) 3.80) .016 4.8 8,794) 3.58) .013 1,908 586 837 299 22,269, 4.45) .015) 4,639) 11,956) .015 94 
60 EE OE 5.8 1.08) -005 1.5 2,560; 1.04) .004 567 201 292 112 5,421; 1.08; .004) 3,614) 8, -004 80 
ree 11.1} 2.07; .009 2.8 4.945| 2.01; .007 915 . 1,080 150 10,104) 2.02) .007| 3,609) 15,082} .007 78 
50 Walsh............. W.4| 3.24) .014) 4.1 7,759; 3.16) .011 1,446 970} 1,334 299 15,230) 3.04) .010| 3,715) 18,61 011 79 
60 | } 
55 Ward (Minot).............. 27.1 5.05) -021) 7.4 17,919] 7.30; .026) 4,008) 3,367) 1,003) 1,066 38,092) 7.60) .026) 5,148) 12,302] .025) 119 
67 Serer 9.8) 1.83) -008| 2.5 3,705} 1.51) .005 824 201 533 1 6,884) 1.37) .005) 2,754) 10,559) .006 75 
71 NG cia nicadinnacntaxe 13.5} 2.52) .011) 3.8 7,664) 3.12) .O11 1,592; 1,391 533 243) 14,957} 2.99) .010) 3,936) 6,11 011 100 
| | 
71 STATE TOTAL............ §36.5)...... .421| 135.71 245, 452|...... -356| 54,0341 28,230) 26,493 9, 6401 500,970)...... 338 3,692 435, 4441 360 86 
. For North Dakota City figures, see page 140. 
. 10 W A — County Data 
Adair... eeeee.-.-s-s-) 11-5] 51] 009, 3.8) 4,575] 36] 007) 1,073) 154) 832) = 8,888| .35| .006) 2,539] 12,454) .007| 78 
110 ee ™ 8.4) .37) .007 2.6 3,050 24) .004 640 % 416 108) 5,919 -23| .004) 2,277) 7,46 -005 71 
83 Allamakee..... , 14.8) 65) .012 4.1 6,704 - 54) -010) 1,177 410 871 155 10,243 -41| .007| 2,498) 9,9 .009 75 
50 Appanoose (Centerville) . 19.1) .84)  .015 5.8 8,124] 66) .012) 2,475 872 637 355] 14,963] .59) .010] 2,580} 6,092) .012) 80 
92 RES eee 10.1) 44) -008) 3.0 4,605 .37| .007 1,125 137 780 108) 8,096 -32| .005) 2,699) 13,084) .006 75 
( cine tnes oes 20.2 -89| .016 6.1 9,679 7 -014| 2,527 513; 1,495 24 15,828 -63| .011|) 2,595) 25,158] .013 81 
lack Hawk (Waterloo- 
50 Cedar Falls)........... : 76.0) 2a .060 23.3 52,956 4.27) .077| 12,342} 8,789 3,835; 2,024) 100,855) 4.00) .068| 4,329) 19,1 -069 116 
17. Boone (Boone)..... eres: A 26.3) 1.16! .021 7.5 12,956! 1.05! .019) 3,133; 1,009! 1,586 386 21,028 -83' .014| 2,804) 20,8 .017 81 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
NT 
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OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVeRTis. 
POPULATION xD ING 
9-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % |Qual- 
Total % % |Families} Dollars | % % Dollars | % % | Per | Dollars 
(in of in (in of of in of | fam- (in |U.S.A 

thou- | State |U.S.A.| thou- |thousands)} State | U.S.A. Lum.- thousands)/ State | U.S.A.) _ ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 

Mdse. | Hdwre. tial | Index 
Ee 16.1} .71| .013 4 9,075, .73| .013) 1,506 581} 1,742 21 14,046} .56| .009 85 
| ECE 19.0} .83| .015 5 7,354, .59} .011) 1,575 308} 1,339 1 11,525! 46) .008 67 
Buena Vista (Storm Lake).. 17.2) .76| .014 5.1 10,978} .88| .016) 2,354 650} 1,937 15,828} .63) .011 93 
eo cucnwnesave 15.2} .67| .012 4 6,569) .53| .010) 1,454 68} 1,599 201 11,024, .44) .007 75 
a Se 15.3} .67| .012 4. 7,882) .64| .011) 1,696 257} +1,911 13,348} .53) .009 83 
Carroll (Carroll)............ 20.4, .90| .016 5. 11,506} .93) .017| 2,216 889} 1,638 24 18,860} .75| .013 94 
Cass (Atlantic)............. 17.0| .75| .013 5.41 10,434) .84) .015) 2,181 752| 1,352 15,943) .63) .011 100 
a 14.5} .64) .011 4. 7,580} .61| .011) 1,541 171) 1,157 201 12,160} .48) .008 82 
Cerro Gordo (Mason City);. . 37.5| 1.65} .030) 10. 28,131, 2.27} .041| 6,660) 4,480) 3,107) 1,08 54,215} 2.15| .036 120 
Cherokee (Cherokee)....... 17.0} .75| .013 4.3 8,562) .69} .012) 1,939 718} 1,456 12,171} .48] .008 7 
Chickasaw................. 13.2} .58| .010 3.8 5,844, .47| .008| 1,298 291} 1,248 1 10,191} .40) .007 80 
Me ac caiceeed 8.6} .37] .007 2 3,292) .26| .005 883 393 377 5,971, .24) .004 71 
Clay (Spencer)............. 15.3} .67| .012 4 11,582} .93) .017) 1,852 958| 1,937 17,495} .69) .012 108 
BE ie icicayhvncatea’ 21.4; .94) .017 6.3 7,912} .64) .O11) 1,714 86} 1,365 18,110) .72) .012 76 
Clinton (Clinton)........... 43.5) 1.91) .034) 13.1 23,447| 1.89) .034) 6,213] 2,873) 2,236 57,414, 2.28) .039 108 
ie ae 17.8] .78| .014 5 7,837, .63] .011) 1,835 564) 1,300 23 13,734) .54) .009 79 
REE Rror 21.8} .96| .017 6 10,948} .88) .016) 3,047 958} 1,534 20,757} 82) .014 88 
oe sienainys 9.4) .41) .007 2.9 2,914} .23) .004 727 120 351 12 6,543, .26| .004 71 
acces 11.7} .51) .009 3 4,304 .35| .006) 1,333 308 455 1 8,378} .33| .006 78 
eo 15.6} .69) .012 4.4 6,493, .52) .009} 1,333 205} 1,053 23 11,035} .44) .007 75 
Des Moines (Burlington)... 39.7} 1.74) .031 12 21,261) 1.71} .031) 5,868} 3,129) 1,300 9 49,651} 1.97) .033 103 
ee 10.0} 4.39) .008 2.9 5,995} .48} .009} 1,437 120} 1,118 9,357} .37| .006 88 
Dubuque (Dubuque)...... . 58.7; 2.58} .046| 15.8] 35,606) 2.87; .051| 7,824) 7,849] 2,574 788] 73,544) 2.92) .050 107 
re 11.5} .51) .009 3 7,429} .60| .011) 1,679 *| 1,391 ° 11,577; .46) .008 100 
Fayette (Oclwein)......... 25.9 1.14) .020 7 12,503) 1.01} .018| 2,631) 1,094) 1,573 23,132) .92| .016 85 
Floyd (Charles City)........ 17.9} .79| .014 5.4 9,000} .72| .013] 2,060 684) 1,196 14,536} .58} .010 86 
agin A Ral 13.9} .61) .011 4.1 7,082) .57) .010) 1,437 308} 1,118 1 9,920} .39| .007 82 
EE eee: 11.8} .52) .009 3.6 3,760) .30| .006| 1,160 103 728 201 7,846) .31) .005 67 
Greene 13.2} .58| .010 4 6,674, .54| .010| 1,419 428} 1,010 21 10,847; .43| .007 80 
ee 11.9} .52| .009 3.5 5,738} .46) .008 987 188} 1,173 209] 10,055} .40) .007 89 
SE rere 14.7} .65)  .012 4.5 5,436} .44) .008) 1,731 239 962 201 10,118}  .40) .007 67 
Hamilton (Webster City)... 17.3} .76) .014 5 9,015} .73| .013) 2,129 889} 1,313 278] 14,421} .57| .010 86 
Hancock. 13.8} .61| .011 3.8 6,176 .50| .009} 1,160 86} 1,521 201 9,951, .39| .007 73 
ge 20.8} .91) .016 6.2] 12,367) 1.00; .018} 2,718 650} 2,145 3 17,943} .71) .012 94 
Se ee 19.5} .86| .015 5 7,490, .60| .011) 1,575 274 962 13,650} .54) .009 73 
ae 17.8} .78| .014 5.2 5,798} .47| .009) 1,402 547} 1,014 201 10,909} .43) .007 64 
Re ree 12.0| .53| .010 3.4 4,953} .40| .007) 1,142 291 754 1 8,430} .33] .006 70 
Humboldt............... 11.4) .50| .009 3.2 5,512) .44| .008) 1,142 86] 1,027 1 8,867, .35| .006 78 
| a ee 9.0) .40| .007 2.6) 4,711| .38| .007) 1,039 393 988 * 8,669} .34) .006 86 
| Ee ee 15.0} .66) .012 4.4 7,535) .61] .011) 1,454 171} 1,053 21 12,452} .49} .008 83 
es wees 17.4) .76| .014 5.1 8,290 .67| .012) 2,008 462) 1,092 14,692} .58} .010 79 
Jasper (Newton)........ 28.2} 1.24) .022 8.5) 11,974 .97| .017| 2,735) 1,368) 1,768 4 27,676) 1.10) .019 86 
OUI, oc cncavecsesecds 13.8} .61) .011 4.4 6,433, .52) .009) 1,575 633 806 24 11,462} .45) .008 82 
Johnson (iowa City)........ 31.9} 1.40) .025 9.8] 19,445) 1.57) .028| 4,570) 2,924) 1,833 788} 36,387; 1.44) .024 100 
a, RES 17.9} .79|) .014 4.9 7,595, .61| .011| 1,454 291; 1,417 18 11,785} .47) .008 71 
Ne ccna di 15.5} .68) .012 5. 7,112} .57| .010) 1,610 222} 1,573 24 12,056} .48} .008 75 
Kossuth. . 23.7; 1.04) .019 6.2] 11,431} .92) .017| 2,233 393} 2,119 18,204} .72| .012 79 
Lee (Keokuk-Fort Madison) 39.3} 1.73) .031 11.8] 17,788} 1.43) .026/ 4,708} 2,189} 1,196 41,680} 1.65] .028 90 
Linn (Cedar Rapids)... . 87.2} 3.83) .069 28 59,096} 4.76) .086| 12,050) 10,670) 4,452) 3,44 150,640} 5.98} .101 130 
Oe 10.1} 44) .008 3.1 4,500} .36 .007) 1,073 120 637 124 7,742) .31) .005 75 
| See 11.3} .50) .009 3 5,330} .43| .008) 1,575 752 533 1 9,691) .39| .007 78 
Lyon.. 13.2) .58| .010 3 4,892} .40| .007) 1,021 359) 1,053 1 9,118) .36| .006 80 
od 12.2} .54) .010 3.8 5,225, .42| .008) 1,437 325 650 201 9,107| .36| .006 70 
Mahaska (Oskaloosa)....... 22.2} .98| .017 6.9 11,476} .92| .017} 2,268} 1,881) 1,092 23,205) .92) .016 94 
EE 23.1} 1.01) .018 6. 10,449} .84) .015| 2,873 564] 1,183 24 18, 661 74) .013 83 
Marshall (Marshalltown)... 31.8} 1.40) .025 9.41 19,174) 1.55) .028} 4,812) 3,386) 1,911 371 33,240) 1.32) .022 96 
Er 12.9} .57| .010 3.4 4,757; .38| .007| 1,229 137 897 1 7,513} .30| .005 70 
rere 12.2) .54) .010 3 5,738} .46} .008} 1,350 325, 1,131 139} 10,212} .41) .007 80 
Ss 14.5} .64) .011 4.1 6,357, .51| .009) 1,402 171 910 1 10,722} .43) .007 73 
ee 11.5} .51) .009 3 4,153, .33| .006) 1,333 393 338 12 7,367} .29) .005 87 
Montgomery............... 13.7; .60) .011 4.3 7,641, .62) .011) 1,644 530} 1,027 24 13,077; .52) .009 91 
Muscatine (Muscatine) .... 29.0' 1.27| .023 9 15,840' 1.28 .023| 4,379 * 1,677 448' = 31,708 +1.26' .021 96 


*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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WHO is only 1-A Clear Channel station in Iowa. 
With 50,000 watts, gives you larger daytime and/or 
night-time primary coverage than any other station 


WHO is only station in North America operating on 
1040 kc. Its sky-wave signal goes on and on, bringing 


GREATEST DEAL 


WHO is only NBC station in Iowa—has 22 of the 
30 most popular network and local shows in the 
State. Big-time staff of producers, announcers, writers. 


WHO is listened to more often, more hours, by more 
Iowa radio families than all other radio stations 
combined. “Listened-to-most” during daytime by 55.6% 
of Iowa radio families vs. 27% to all other Iowa 
stations; after 6:00 P.M., 57.7% to WHO vs. 15.8% 


eR INFLUENCE 


Radio is considered the best state-wide advertising 
medium in Iowa to help sell goods 


—by 68.3% of Iowa grocers, vs. 30.5% for newspapers 
—by 87.4% of Iowa druggists, vs. 7.8% for newspapers 


WHO is considered most effective radio station in 


May 15, 1945 


WHO has greatest “share of audience” in Des 
Moines during daytime hours, 8:00 A.M. to 6:00 P.M. 
Monday through Friday, and evenings, 6:00 P.M. 
to 10:00 P.M. Sunday through Saturday. 

“Share of audience” ratings in “outside” zone— 
Ottumwa, Oskaloosa, Newton, Mason City, Fort 
Dodge, Boone, Ames, and Marshalltown, located 


30 to 115 miles from Des Moines—during winter, 


1944, are: 
8:00 A.M. to 6:00 P.M., Mon. through Fri., 60% 
6:00 P.M. to 10:00 P.M., Sun. through Sat., 66.9% 


Write for free copy of complete report on “City 
one vs. Outside Zone Comparison”. 


in Iowa. Daytime listening area includes nearly all 
Iowa, southern Minnesota, northern Missouri and 
western Illinois with population of 344 million. 


in mail during winter months from 30 to 44 states 
regularly—from more than 50% of all U. S. counties. 


Tops in News—60.8% to 67.9% of Iowa radio 
families usually listen to principal WHO news 
broadcasts vs. 6.4% to 9.7% for Station B. 


to all other Iowa stations, according to 1944 Iowa 
Radio Audience Survey. (1941-42-43 Surveys prove 
that “listened-to-most” station has six hours of 
Iowa. listener’s attention for every hour to any 
“heard regularly” station. Write for free copy. 


State— 
—by 54.7% of Iowa grocers, vs. 10.1% for Station B 
—by 61.9% of Iowa druggists, vs. 1.5% for Station B 


(According -to polls by Iowa Retail Grocers & 
Meat Dealers Assn. and Iowa Pharmaceutical Assn.) 


You need WHO for adequate coverage of Iowa 
regardless of what network (except NBC) or local 
programs you may be using. WHO is one of the 
“lowest cost per listener” buys in the country, 
dominating one of the largest sales territories. 
There’s no other station like it. Ask us or Free & 
Peters for availabilities. 


WHO for IOWA Plus! 


Des Moines . . 
B. J. Palmer, President . . 
FREE & PETERS, INC... 


. 50,000 Watts 


. J. O. Maland, Manager 
. National Representatives 
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10 W A — County Data — (Continued) Fea er tales matneeueer 


SALES— 
ore ym RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
2-15-1944 GxZD ESTIMATE 1944 GD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm | % | Qual- 
Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars] of | ity 
(in of (in (in of of (in of of | fam- (in U.S.A.) of 
thou- | State |U.S.A.| thou- |thousands)! State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
a Mdse. | Hdwre. tial | Index 
IN ss acu <ass ot ks 16.0) .70| .013 4 9,891} .80| .014) 2,008 855} 1,924 16,047} .64) .011 012) 2 
I acsnaecnaoocteenan 9.3} .41) .007 2. 4,515} .36| .007) 1,021 325 936 7,794, .31| .005 006! 86 
Page (Shenandoah) bee 22.1, .97| .017 6. 15,991) 1.29) .023) 2,683] 1,727) 1,729 21,559} 86) .015 018} 106 
Palo Alto........... RS. 14.1) .62)  .011 3.8 6,901} .56} .010| 1,506 376| 1,378 11,045) 44) .007 -009) 82 
Plymouth....... 20.2} .89| .016 5. 8,984} .73| .013| 1,887 650} 1,755 14,619} .58) .010 012) 75 
Pocahontas............... 13.8} .61) .011 3.8 6,357} .51/ .009) 1,298 154 1,469 11,556} .46) .008 011} 109 
Polk (Des Moines)........ 188.6, 8.28} .148} 58,8] 130,786] 10.54) .190| 29,065) 26,516 7,340 340,356) 13.51) .229 201) 136 
Pottawattamie (Council 
Bluffs)....... Per 59.4) 2.61) .047) 17. 26,569} 2.14) .039} 8,118 3,027} 2,288 72,367, 2.87) .049 046, 98 
Poweshiek...... << 16.7} .73| .013 5. 8,305) .67, .012| 2,233 547; 1,469 16,672; .66) .011 012) 92 
Ringgold........ ne 9.0} .40| .007 2.8 2,748| .22) .004 675 120 416 5,721; .23| .004 ai 71 
Ree 15.4) .68) .012 4 7,671} .62| .011) 1,419 222| 1,872 13,567 54) .009 -010; 83 
Scott (Davenport) 84.9} 3.73] .067) 26.2) 56,063} 4.52 .082) 13,600/ 11,266) 3,290 136,048} 5:40} .092 .084| 125 
Shelby......... 14.4, 63) .011 3.9 6,644) .54) .010) 1,264 205 1,144 12,692) .50 .009 010) 91 
| ae 24.3) 1.07) .019 6.4 9,271] .75 013) 1,800 530} 2,197 15,463, .61) .010 013, 68 
Story (Ames)... 31.7} 1.39) .025 9 20,053} 1.62 "7 4,968} 1,967; 3,133 34,435, 1.37) .023 = 100 
Tama. . 19.1) .84)  .015 5.7 8,637; .70| .013| 1,904 274, 1,638 14,369, 57) .010 -012; 80 
Taylor. . 11.9} .52) .009 3 3,715) .30) .005| neon 154 663 8,200) .33, .006 006, 67 
Union.......... 13.6} 60) .011 4 7,399 60) 011; 1,610 770 676 12,744.51) 009 010) 91 
Van Buren................. 10.6) .47) .008 3. 3,050} .25 .004 266 86 481 7,533} .30| .005 005) 63 
Wapelio (Ottumwa)......... 42.6) 1.87; .033} 13.4) 21,351 1.72| .031 a. 2,668} 1,573 51,485) 2.04) .035 "7 100 
Warren......... 15.3) .67) 012 4.7 5,512 al -008) 1,489) 239 754 10,545.42} .007 008} 67 
Washington........ 17.1 75| .013 5. 9,649, .78| 014) 1,696) 1,077 1,430) 14,713) _ 010 012; 92 
Wayne............. 11.1) .49}  .009 3.6 3,669 30) .005) 1,073) 222) ~—«-§07/ 8,169) .32| 005 006 67 
Webster (Fort Dodge) 35.7] 1.57} .028} 10. 26,334) 2.12) .038| 5,210 ° 2, 899| 48,536) 1.93, .033 034) 121 
Winnebago.......... 11.9} .52) .009 3.2 aia 56) 010) 1,333 325) 1,352! 9,628, 38) 006 008 «89 
Winneshiek........... 18.9) .83) .015 5.3 8,335, .67 012} 1,731 718 1,313 13,525, 54.009 01 
Woodbury (Sioux City) 89.7 3.94| 071, 26.4) 69,072 5.87 10 15,650, 14,850, 5,390) 181,310, 7.20) .122 -105, 148 
NS i ccSesivcuse’ ous 10.2} .45) .008 2.9 3.778 30} .006 900! ° 728 7,179) .28) | .005 006, 75 
SR an 17.0, 75) .013) 5. 8, 592! 69} 013) 2,112) 274) 1,755 16,349, 65, .011 er 92 
——_—_-_-—_ —— —— | —__—. ‘es ce ee eer —- 
STATE TOTAL............ 2,276.9)......| = 677.51 1,240,815: ee 1.802! 284,190! 150,202] 147,260! 48,5771 2,520,614 ie | 1.698 1,653,050 1.747, 98 
For lowa City figures, see page 140. 
NEBRASKA — County Data 
= SL eee a | 
Adams (Hastings).......... 26.8) 2.28! 23,939, 1.81) .016 .018 86 
Antelope........ ... 10.6) 90! 8,119} 61) .005 006 8975 
Arthur. . 8} .07 598} .05)......| 2,990) 1,869}...... 
Banner 1.2} .10 899) 07.001 001, 100 
Blaine. 1.2) .10 734) .06|...... 001 «100 
| | 
Boone... sn Pug 10.3 .88 8,039) 61} .006 006 = 75 
Box Butte 2.1| 1.03 12,763} .97| .009 010, 100 
Boyd..... ve 1.43! 4,168} .32| .003 003,75 
| Vi aa 4.9) 42 4,486) .34) .003 .004| 100 
Buffalo (Kearney) 23.1) 1.96 19,314) 1.46) .013 015} 83 
| 
| 
Burt 10.8} .92 8,982) .68} .006 007} 88 
Butler 10.9) .93 7,404) 56) .005 006} 67 
Cass..... 15.0) 1.28 10,501.79) .007 008} 67 
Cedar..... 13.3) 1.13 8,933 .68| .006 007; 70 
a a ee 4.6 .38 5,280) .40) .004 004) 100 
Cherry. 6.7, .87 7,033; .53) 005 005} 100 
Cheyenne 9.7} .82 10,798} .82) .007 008} 100 
Clay. 9.9} .84 6,948} .53| .005 005} 63 
eS 9.3} .79 9,290} .70| .006 -006} 86 
Cuming 11.6, .99 11,573} .88) .008 008} 89 
Custer ali icaias dea 17.5) 1.49 17,587} 1.33) .012 .012) 86 
i ie aed 8.5.72 4,903! .37| .003 004157 
*Withheld to avoid disclosure. , Before using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4; 
one to advertisers, on page 342. 
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PORCUS pays check 


Porcus: Why fight about who’s going to pay the bill. I’m 
taking care of that. 


Ady. Mgr.: Preposterous ... who ever heard of a dish paying 


for the privilege of being eaten? 


Porcus: You overlook the fact that I’m not just an ordinary 
pig—I’m a product of Iowa. I represent the stabilized 
wealth of one of the 20 biggest cities in the land. 
Wealth that contributes an important share 


of the profits your companies earn. 


SS r4 A, 


wr Ady. Mgr.: Pig 


~“ , you talk as if you came from 
=a, Los Angeles. There’s no city in Iowa big 
enough to rate among the first 20, 


Porcus: Marketwise urban Iowa is a city be- 
cause The Des Moines Sunday Register covers 
over 70% of its consumers, retailers and 
wholesalers. Saleswise, urban Iowa is one of 
the first 20 cities because its income, popula- 
tion and purchases make it that! 


Acc’t Ex: Wait a minute, Porcus here is right. 


Porcus: Of course I am! 


Metropolitan lowa- 
over, THE DES MOINES REGISTER anv TRIBUNE 


A STATE-WIDE URBAN MARKET RANKING AMONG AMERICA’S FIRST 20 CITIES 


Nationally Represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit 
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WEST NORTH CENTRAL STATES Nebraska 
(See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, 
lowa ) 
Sioux DAWES SHERIDAN | CHERRY KEYAPAHA ee 
KNOX 
NIEBRASWA srown | 
BUA BUTTE ANIE- PIERCE 
: Lore 
| GRANT HOOKER fHOMAS BLAINE Loup GARTIL WHLTLE MADISON -_ CUMING BURT 
I scoris MORRILL | GARDEN | BOONE 3 
a 
BANNER ARTHUR | McPHERSON | LUGAN | CUSILK VALLLY ee PLATTE FAX) DODGE 7 
BUTLER 
5 KIMBALL CHEYENNE KEITH LINCOLN wae POLK 
.) DEVEL SAUNDERS | SARPY 
oe surrmo” [WALL YORK seman | ice CASS 
PERKINS — TON i 
Lincoln @ [oroe * 
MORE SALINE 
CHASE MAYES | FRONTIER PHELPS | xianniy| ADAMS \" oe a \ 
. R Tx loereeR = | NEMAHA 7 
DUNDY WITCHCOCK [RUDWILLOW] FURNAS [HARLAN [FRANKLIN |WLESIE =. way SON Pa casos, 
Cities shown are those having Pa ie : = “ . 
retail sales of. $20,000,000 
or more in 1942. CITY POPULATIONS 
(1940 CENSUS) 
Counties shaded are those havi 
: ng O UNDER 50,000 
retail sales of $50,000,000 @ 50,000 TO 100,000 Pea 
or more in 1942. @ 100,000 OR OVER 
50 100 
Prepered by CHARTMARITS New Tow 
. The “SM” symSols mack original, exclu- 
NEBRASKA County Data (Continued ) sive estimates by SALES MANAGEMENT. 
SALES 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTI - 
POPULATION oy) ' ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual- 
Total % % | Families} Dollars % Q, a _____- | _~ Dollars % % Per | Dollars of ity 
of of (in (in of of | (in of of | fam- (in U.~.A.| of 
thou- | State |U.S.A.| thou- | thousands); State | U.S.A. Lum.- thousands)! State | U.S.A.) ily thou- | Po- | Mar- 
sands) Food |General | Bidg.- | Drug sands) } ten- | ket 
| Mdse. | Hdwre tial | Index 
= a SS, ae wc Reece Seve = 
Dawes. 9.8| .83} .008 1, 663| 365) 607 28 .008! 100 
Dawson 16.0} 1.36) .013 2,573) 1,056) 1,346 013) 100 
Deuel. 3.2} .27| .003 322 . 396 1 003, 100 
| | 
Dixon........ 9.0, 7 .007| 824 81} 620) «1 005 7! 
Dodge (Fremont) 23.2| 1.97| .018| 3,477; 1,502} 1,399 6 018; 100 
Douglas (Omaha) 243.1) 20.67 191) 51,036, 31,250) 7,439) 9,37 .270, 141 
Dundy... 4.2} .36| .093 362) * 224 * 003; 100 
Fillmore. - 84) .008 1,085) 284) 523 28 006, 75 
Franklin. . 6.3} 54) 005 a8a| * 238 1 004; 80 
Frontier 5.1| 43) 004 442) 102} S224 .003, 7 
Furnas. 8.0} .68; .006 1,226 61 370 26 006) 100 
Gage (Beatrice) 24.9) 2.12 -020 3,940} 1,644) 1,016 84 018, 
Garden. 3.7} .31) .003 523 ° 119 60 002} 67 
Garfield... 2.8 “i .002 342 * 132 * 002} 100 
Gosper.. 2.7; .23| .002 | eee 106 ° 002) 100 
Grant... 1.1] 08) .001 | es 317 * 001} 100 
Greeley 5.3) .45) .004 462 ° 251 1 003; 7 
Hall (Grand Island) 28.6 7 .022 4,523} 5,816) 1,412 022; 100 
Hamilton 8.3} .71| .007 1,025 284 264 1 005,71 
Harlan 5.7| .48) .004 643 162 238 80 003, 75 
Hayes..... 2.4, .20) .002 Re , 001, 50 
Hitchcock. . as 5.3} .45) .004 563 61 304 120 003 75 
a 13.41 1.14! .011 1,427 426 858 008! 73 


*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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ss 


*Tis indeed a dish fit for a king, and other men 
of epicurean tastes, such as sales managers and 
account executives. 


To put it another way .. . there’s. plenty of 
“dough” in this cake, because The Omaha World- 
Herald serves up 98% coverage daily, of the 
Omaha Metropolitan Area. 


You'll also like the rich flavor of our 77% 


maha 


You Get 3 Rich Layers in Every Slice! 


daily coverage of the Omaha Retail Trading Area. 
And for coverage of all of Nebraska and South- 
western Iowa—you can’t beat the 50% mark of 
this one great newspaper. (Only seven papers in 
the whole country equal The Omaha World-Herald 
in statewide coverage.) 


We're not bragging—but really, you ought to 
try a slice of our 3-layer cake, today. 


WORLD-HERALD 


One of, ee Haliors Great 


apes 


OWNERS AND OPERATORS OF RADIO STATION KOWH 
National Representatives, O'Mara & Ormsbee, Inc. 
New York, Chicago, Detroit, Los Angeles, San Francisco 


NET PAID CIRCULATION MARCH, 1945, AVERAGE: DAILY, 205,009; SUNDAY, 206,541 
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NEBRASKA — County Data — (Continued) 


The “SM” symbols mark original, excla- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIs- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
FOUR STORE GROUPS 
’ (in thousands of dollars) Farm % | Qual- 
Total | % % \Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam-| (in S.A.) _ of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.|_ ily thou- Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. idwre. tial | Index 
| Ree 1.2} 10} ..001 4 1,312} .21| .002 101 . 185 * 1,442} .11) .001| 3,605 681} .001) 100 
Re 7.0; .60| .005 2.8 2,128} .33| .003 744 . 304 4,506 .34| .003| 2,146) 4, .003| 60 
Jefferson 13.0; 1.11} .010 4. 6,672} 1.04) .010| 1,990 * 541 13,955) 1.06) .009) 3,489) 7,817] .010/ 100 
Johnson 7.1} 60} .006 2. 2,496) .39| .004 663 223 343 1 5,419} .41| .004| 2,463} 5,762] .004 67 
SING Lh ce apnteues 6.0} .51) .005 1. 1,872} .29| .003 945 162 211 1 4,446, .34| .003| 2,470) 4,234) .003) 60 
RR ee Fae 6.1) .52| .008 1. 5,536) .87, .008) 1,146 . 581 5,032) .38| .003| 2,960 .005} 100 
ie: 2.3) .20) .002 , 416} .07| .001 161 . * . 1,453; .11) .001| 2,422 .00 
SRE RES 3.6} .31| .003 1. 2,064) .32) .003 523 . 251 1 3,315} .25| .002| 3,315 
a a a 14.0} 1.19] .011 4. 4,624, .72| .007| 1,447 61 673 8,377; .63| .006| 2,094 
Lancaster (Lincoin)......... 92.8} 1.87) .073} 29. 58,250) 9.12} .085| 13,750] 14,586] 1,995| 2, 125,533, 9.50) .085| 4,294) 12,119 
Lincoln (North Platte). ..... 21.6) 1.84) .017 6.1] 15,104) 2.37) .022} 3,920} 1,989] 1,201 23,951; 1.89, .017| 4,090] 14 
URIS .001 i asestes 92 1,270} .10| .001| 3,175 
Madison (Norfolk)......... 21.5, 1.83] .017) 6.2] 12,864] 2.01/ .019| 3,116) 2.2131 1,241] 46 949] 1.51! .013| 3,218] 7,495] .016) 9 
Merrick 8.2} .70| .006 2. 3,424) .54| .005| 1,045 162 422 1 7,225, .55| .005| 2,890 
Morrill . ed 7.8) .66) .006 2. 3,536] .55| .005| 1,226 325 541 6,213} .47| .004| 3,107 
oe, 6.1} .52| .005 1. 2,112} .33| .003 804 142 238 1 4,764, .36| .003| 2,802 
Nemaha....... 9.4} .80| .007 2.9 4,560, .71| .007| 1,568 345 634 9,806 .74) .007| 3,381 
Nuckolls. . . 8.5| .72| .007 2. 3,408} .45| .005| 1,307 284 343 24 7,225} .55| .005| 2,779 
Otoe 15.5) 1.32} .012 4. 7,888} 1.24) .012) 2,452] 1,157 700 4 14,304 1.08) .010) 3,043 
Pawnee 6.5} .55| .005 1. 2,400) .38| .003 764 122 330 4,843} .37| .003| 2,549 
Perkins.......... 4.4) .37| .003 1. 2,592} .41| .004 643 203 462 1 5,022) .38| .003| 4,185 
Pheips............ 7.3} .62| .006 2. 4,560, .71| .007) 1,307 . 290 8,536} 65, .006| 3,711 
SERIES 8.4) .71| .007 2.4 3,360} .53| .005 683 183 554 14 6,054! .46| .004| 2,523 
Piatte (Columbus) 17.1, 1.45} .013 4. 8,800} 1.38} .013| 2,472) 1,137 726 15,026, 1.14) .010) 3,339 
| TR: 7.1; 60} .006 2.1 2,224) .35| .003 603 81 330 1 4,645, .35| .003| 2,212 
Red Willow (McCook). .... 11.0} .94| .009 3. 7,920| 1.24 .011| 2,030 . 449 15,344) 1.16) .010| 4,650 
Richardson.............. | 15.8) 1.34) .012 4. 8,320/ 1.30) .012) 2,291) 1,218 752 5 14,213, 1.07) .010| 3,024 
ae. nies pases 3.1) 26) .002 8 1,456} 23) .002 261\.. 277 . 2,878}  .22| .002| 3,598 
Saline... 13.0} 1.11} .010 4. 5,472} .86| .008} 1,709 264 752 10,620, .80! .007| 2,470 
Sarpy... 11.4) .97| .009 3. 2,192} 34) .003 ead 290 5,744] 43, .004) 1,915 
Saunders... 16.8, 1.43] .013 5. 6,480} 1.02} .009| 2,010 386 581 13,816! 1.05, .009| 2,657 
Scotts Bluff (Scottsbluff 32.1) 2.73] .025 8. 22,848} 3.58} .033} 5,045) 2,984 2,759] 1,1 38,628} 2.92; .026| 4,440 
Seward... 11.8) 1.00} .009 3.6 4,480, .70| .006| 1,528 325 502 1 9,806 .74) .007| 2,724 
Sheridan 8.7; .74| .007 2.6 5,776} 90} .008} 1,367 447 766 8,064 .61}  .005| 3,102 
Sherman. 5.9] 50) .005) 1.6) 1,808) .28} .003} 623} 122; 251} 1 3,990, 30) .003) 2,494 
Sioux..... 3.0} .26| .002 8 464 .07) .001 161 . 79 * 1.531| 12) .001| 1,914 
Stanton. . 5.8) .49| .004 1. 1,456} .23) .002 523 * 238 3,335) 25) .002| 1,962 
Thayer 10.6, .90| .008) = 3.2 4,400|  .69) 006) 1,407 223 488 2 8,158} .62 .005| 2,549 
Thomas 1.2} .10} 001! 4 528, .08) .001| 181 . . . 1,032) .08| .001| 2,580 
Thurston 7.8, .66| .006 6. 2,752} .43} .004 603 . 554 1 5,618, .43)  .004| 2,809 
Valley... 6.9} .59) .005 2.1 2,592) .41} .004' 704 305 317 14 4,943) .37|  .003| 2,354 
Washington 9.7} 82) .008 2.9 3,472, .54) .005| 1,005 * 620 140 7,325, .55, .005| 2,526 
8.5 | 005 
14), 4 ee Fe a (ee 55 08)... | 1,638] 2,141)......|...... 
Sa 1 1.09 010 3.9 6, 582) 1.03) 010 1,769 77 594, 3 12,843, .97 .009) 3,293 010} 100 
STATE TOTAL... 1,176.2 ' 924' 346.9" 638,545'... p= 175,437| 96,200' 54,871| 31,6401 1,320,982... | got! 3,808 909: 98 
For Nebraska City figures, see page 142. 
KANSAS — County Data 
a sas sania 15.8) .94) .012 5.1 8,780) .88 013} 2,132 918 561 15,017) .75) .010, 2,945 01, 92 
Anderson................ 9.4, .56| .007 3. 4,440, .44) .006 911 230 418 1 8,209 .41| .006| 2,736 006, 86 
Atchison (Atchison). 18.5} 1.10} .015 5. 10,700 1.07) .016/ 3,064) 1,056 653 18,283 .91| .012| 3,265 014, 93 
ASIA 7.0} 42} .005 2.1 5,340/ .53| .008| 1,346 206 653 7,837; .39| .005| 3,732 .006| 120 
Barton (Great Bend)....... 24.0) 1.43] .019 7. 16,840, 1.68) .024) 4,099) 2,272) 1,357 27,789} 1.39, .019| 3,860 021; 111 
Bourbon (Fort Scott)........] 16.9} 1.01} .013 5. 10,300} 1.03] .015| 2,608 941 692 43 17,922; .90| .012| 3,259 .013; 100 
eS. 13.3, .78| .010 4. 7,940, .79| .012} 1,863) 1,216 574 38 15,028} .76| .010| 3,578 011) 110 
Butler (El Dorado)........ 28.6} 1.70! .022 8.9] 17,520] 1.75|...025| 4,844 1,469] 1,266 4 30,591} 1.53] .021| 3,437 .022} 100 
SIRES 4.8} .29) 004) 1. 2,180) .22) .003 600 * 248 4,532} .23) .003| 3,021 .003| 75 
Chautauqua................ 6.5’ .30' .005 2.0 3,820! .38' .006 766 184 157 188! 5,377| .26| .004| 2,689 .005' 100 
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Represented by 
PAUL H. BAYMER CoO. 


—-Sscoe @n'l 


“li\Saseo6 
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WEST NORTH CENTRAL STATES 


Kansas - Missouri ; 
(See also Minnesota, North Dakota, South Dakota, lowa, Nebraska) 


YENNE] RAWLINS | DECATUR! PHILLIPS suutn a 
MA hn pom gs at] j 
SHERMAN THOMAS elon = 
TT 


WALLACE! LOGAN Gove . 


GREE. 
tty 


WICHITA 


HAMIL. 
1ON 


FINNEY 


STANTON] GRANT) HAS. 
KELL 


a 


Sw. 


SUMNER | COWLEY 


ARD. 


STEVEN: CHE 


L_ pe 


Cities shown are those having 
retail sales of $20,000,000 


LJOREGON| gipiey [BUT : 


CITY POPULATIONS 


or more in 1942. (1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


© ° The “SM” symbols mark original, exclu 

KANSAS— County Data — (Continued) sive estimates by SALES MANAGEMENT, 

SALES— 

OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual 

Total % % | Families} Dollars % % Dollars | % % | Per | Dollars} of | ity 

(in of of (in (in of of n of of | fam- (in U.S.A.) of 

thou- | State |U.S.A.| thou- |thousands)/ State | U.S.A. Lum.- thousands)! State | U.S.A.| ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 

Mdse. | Hdwre. i 
Cherokee 25.2; 1.50) .020 7.9 -97| .014) 3,457 482 470 17,180 
Cheyenne 4.9) .29| .004 F -28) .004 476 184 222 5,099 
Clark... 3.3} .20) .003 1. -24| .003 455 92 222 3,811 
Clay. . 11.4) = =.68) +=.009 3. -75| .011) 1,801 643 848 12,566 
Cloud 14.6 87; .011 4. -93) .014, 2,111) 1,377 796 16,830 
Coffey 10.2; .61| .008 3. -52| .008) 1,635 252 392 9,136 
Comanche 3.7; .22) .003 1.1 -25; .004 580 184 313 3,439 
Cowley (Arkansas City- 

Winfield)....... 33.9) 2.02) .027 10. 2.17; .032} 5,568) 3,649) 1,266 40,201 
Crawford (Pittsburg) 38.3) 2.28) .030 12. 2.28; .033} 6,583) 2,869) 1,383 44,383 
Decatur......... 5nasewad 6.1) .36) .005 1.8) -25) .004 621 252 235 5,747 
Dickinson. . 20.8} 1.24) .016 6. 1.17) .017; 3,272; 1,102) 1,135 21,146 
Doniphan. 10.4) .62) .008 3. -32| .005) 1,076 be 444 7,242 
Douglas (Lawrence)........ 26.9} 1.60) .021 9. 1.71, .025) 4,057) 2,111 926 41,767 
SSCP are 6.3} .32) .004 t. -28) .004 849 229 248 5,912 
Elk.... 6.1 -36} .005 2. -27| + .004 704 138 196 4,820 
SE ee 16.0) .95) .013 3.9 -89; .013) 2,194) 1,308 613 15,203 
Elisworth. ay al 8.2; .49) .006 2.4 -40} .006) 1,428 275 365 8,034 
Finney (Garden City)....... 11.1) 66} .009 3. -86) .012) 1,697 849 587 13,143 
Ford (Dodge City).......... 17.6) 1.05) .014 5.1 1.29} .019| 2,815) 2,777 687 23,700 
Franklin (Ottawa).......... 18.3) 1.08) .014 5 1.06} .015) 2,815 918 757 21,754 
ascbncccwdsunsceades 14.5) .86) .011 3 -75| + .011) 1,987 964 622 13,503 
nc cGnieudieksueroa 4.0| .24) .003 1 -15} + .002 331 _ 170 2,781 
Lo ndcccuandbannsiions 4.4, .26! .003 1 -151 =.002 393 bs 4 3,265 


*Withheld to avoid disclosure. 
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to do in the area shown below, these 
are mighty important facts to you. 


What is WIBW’s 
coverage? 


It includes Kansas and im- 
portant population areas in 
adjoining states. We’re not 
showing a mail map because 
you'd say that no 5,000 wait 
station could produce such 
consistent, widespread _re- 
sults. 

WIBW does, though! The 
reason is a happy combina- 
tion of a honey of a fre- 
quency (580 kc) and one of 
America’s highest rating soil 
conductivities. Engineers tell 
us it lays down a signal 
equal to a million watts at 
the other end of the dial. 


What is WIBW’s 
program structure? 


From daybreak until mid- 
night, our programs are 
geared to the entertainment 
and service demands of farm 
and small town listeners. 
(Determined by continuing 
personal surveys by Dr. F. 
L. Whan of the University 
of Wichita. Published an- 
nually under the title of 
“The Kansas Radio Audi- 


ence”’), 


Shorn of all ballyhoo and half-truths, 


RAGIO FamiLiesie 


Here are cold, hard, usable 
FACTS about the WIBW Market 


If you have any kind of a selling job they give you the basic details that 


have pointed the way to hundreds of 
outstandingly successful campaigns dur- 


ing the past two decades. 


4 


= -_ t= s =—i- A > 


To do a 100% job in this area, 
WIBW is a must! 


MORE FACTS: At your service is 


WIBW’s talent staff . . . large enough to do 
credit to a super-power station. 

Our entertainers, announcers and musicians 
are personalities—known to our listeners by 


their first names. 


WIBW is the CBS outlet for the area shown 


above. 
established prestige. 


IBW 


NEW 


May 15, 1945 


YORK 


This means top-flight programs and 


CHICAGO 


BEN LUDY, 
REPRESENTED BY CAPPER PUBLICATIONS, 
KANSAS CITY 


the 


How many listeners 


does WIBW have? 


For convenience, figure 
slightly over FIVE MILLION 
people for whom WIBW is 


normal years. 
income is ‘swollen by extra- 
high prices for the second 
largest crop year on record. 
Yes, 
both ready and able to buy. 


‘Easiest heard” and 


“Most listened to” station. 
(Source: Kansas Radio Au- 
dience, 1944.) 


ae Do they buy? 

Ca With their large, active, 

~ te hungry families, they’re tre- 
mendous buyers, even in 


Today, their 


WIBW eiisteners 


are 


How do you know 
they listen to WIBW? 


Exclusive of statewide per- 
sonal surveys previously 
mentioned, we have some 
figures 


on mail response 


we'd like to show you. They 
give WIBW an audience as 


solid as the Democratic vote 
in Alabama. 
them. 


Ask about 


Long experience enables us to give you valu- 
able suggestions on how to merchandise this 
territory for maximum results . . . as we’ve 


proved to advertiser after advertiser. 
Finally, WIBW has a long-established repu- 
tation that we intend to maintain—that of pro- 


ducing consistent, low cost results. 


Let us 


prove this to your satisfaction . .. through 


the sale of your product. 


1 The Voice. of emda 


COLUMBIA’S OUTLET FOR KANSAS 


Gen. Mgr. 
INC. 


SAN FRANCISCO 


K ANS AS — County Data — (Continued) sive estimates by SALES" MANAGEME GS 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTS. 
POPULATON . ING ts 
2-15-1944 ESTIMATE 1944 GYD ESTIMATE CONTROLS 
COUNTY | FOUR STORE GROUPS Gross 
Ps (in thousands of dollars) Farm | % | Qual. 
Total | % | % |Families| Dollars | % | % windiinctaaiacpeeeon __| Dollars | % | % | Per | Dollars] of | ity 
(in | of | of | (in (in of | of (in of | of | fam-| (in |USA| of 
thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. Lum.- thousands)| State |U.S.A.|_ ily thou- | Po- | Mar. 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre tial | Index 
SI icvsndguisiaaenunent 2.0, .12| 002) 820| .08| .001, 207 ° 91 *| 2,029) 10) .001| 4,058 | 
iccasenicccancapihed 4.7|  .28) .004) 1.3] = 1,880} .16| 002) 458) | 222 3,300] .17| 002) 2,615 _ 
} | | 
RN, .. . snssdeensboba 1.5] .09|  .001) 4 460, .05| .001/ — 124 . 78 968} .05| .001) 2,420 10 
Greenwood... ............ 13.0, .77| 010) 4 7,760 on) 1 967, 300,613 13,369} .67| .009) 3,342 110 
Hamilton..............0+6. 2.5) .18| .002) ‘ 1,500 .15} .002) 373 131 1,915.10} .001| 2,736 100 
A 9.6) .57) .008, 3. 6,320 009) 1,739) 628405 11,186} .56} .008) 3,729 10 
Harvey (Newton).......... 20.0) 1.19) 016) 5.9] 12,880) 1.26) .018| 3,208) 1,698] 848 22,135] 1.11) .018| 3,752 110 
| 
SI sawiienaibinin 2.0, .12, .002) 6 740|  .07 or 207 . 78 1,380] .07| .001| 2,300 80 
Hodgeman 2.9} .17, .002! 8 800.08) .001) 166....... 104 2,132} .11| .001| 2,665 Py 
BN ncn cecvinve aes 10.5, 63/008, 3.4) «= 4,300, 43) 006 1,346) 367/378 8,436, .42| .006| 2,481 ic 
IR vcnccsisesnsnabas 10.2) .61) .008} 3.2} 3,020) 30] 004) 994 69} 365 6,592} .33| .004| 2,060 8 
Se cvcnsihvecenndenung 9.3, .55 -007 3. 3,360, .34| .005) 1,014) 230| 378 6,747, .34| 005 n 
Johnson... 40.2} 2.40| .032| 12. 11,880| 1.19} .017| 3,333; 184] 1,070 26,739} 1.34) .018 
Kearny... 2.2| .13) 002) 6 780} .08} .001/ 186) + 17 1,617; .08}  .001 0 
Kingman... 10.5, .63| .008) 3 5,180/ 52) .008, 1,346, 207) 666 9,322, .47| .006 88 
BN sndiielevinetcieilonde 4.2} .25| .003] 1.2) 1,940) .19| .003| 362, «= st38] 144 3,059} .15) .002 100 
Labette (Parsons).......... 30.7| 1.83) .024) 9 14,880} 1.49 ™ 3,953; 1,905] 927 28,976| 1.45) .020 r) 
ie catalan dads 2.6, .15| .002 ' 1,260, .13| .002} 280) en 2,112) .11) 001 50 | 
Leavenworth (Leavenworth).| 35.7| 2.13) 028) 8.4] -15,560| 1.56] .023| 3,809, 2,180) 874 29,324] 1.47) .020 i) 
BR ccsbrcotesscbenoees 6.3, 97] .005) 1.9} 2,500] 25) 004) 518) *| 300 4,275| .21| .003 80 
BR cass snatnnpitentn 9.7} .58, .008) = 3. 3,880, .39| .006, 973, = 161) 248 8,075, .40) .005 8 | 
DRG asics anaganeeseoneel 3.7/ 22} 003) 1.1) 1,860] .16) 002} 455,184) 170 3,852, 19} .003 7 
| | 
Lyon (Emporia)............ 22.4| 1.33] .018) 7 15,640] 1.56 .023) 3,912; 2,570, 1,083 30,797) 1.54) .021 117 
MePherson (McPherson)....] 22.9) 1.36] .018| 6.9] 12,880) 1.29] .019| 3,229 1,010| 1,331 25,791) 1.29) .017 100 
ND tsahecsonsinaains 16.2| .97, .013) 4.8] 7,960) 80) .012) 1,676; 367) 900 15,007, .75| .010 85 
Marshall.................. 17.6) 1.05 .014) 5.4) 8,840) 88) 013) 2,338) 1,148) 783 16,593, .83) .011 8 
BE icadecresersicaaie’ 5.0.30) .004, 1.4) «= 2,860) .29 004, += 642, 208) 281 5,253, .26| .004 100 
| 
ee 16.6, .99) .013) 5. 7,440| .74) .011; 2,008) 665) 405 11,938) .60) .008 7 | 
RES 9.6, .57, .008; 2.9} 6,160) 62) .009) 1,594 551) 470 10,887, .54| .007 10 
Montgomery (Cofteville- | 
Independence)........... 46.8} 2.79) .037| 14.9] 28,740] 2.87, .042| 8,031] 4,131] 1,592 53,941) 2.70) .036 100 
SRE REE 8.8} .52) 007} 2, 3,940, .39] .006} 1,159) 344] 378 8,024) .40| .006 86 
BIEN sicdgasticvanseacal 2.2| .13| .002 1,040] 10} .002| 352 + 17 2,153, .11| 002 100 
| | 
Nemaha...................J 13.7] 82) 011] 3.9) 5,620] 56] .008) 1,532) 505] 496 11,598) .58| 008 7) 
Neosho (Chanute).......... 18.4] 1.10} .014) 5.8} 10,720] 1.07] .015| 3,064) 1,216] 679 17,469) .87| 012 % 
Sisaalanetececeuioes 6.4) .38| .005) 1.8] 2,240.22; .003} 580 *| 209 4,717; .24|  .003 60 
| 8.4, .50) .007) 2 3,720, .37| .005 1,159] 390) 261 7,251) 36] .005 n 
Osage 11.8} .70| 008, 3.9] 5,080] .51| 007, 1,511] 229) 809 8,364) 42) .006 78 L. 
| 
Osborne... 7.4, 44) 006) 2 3,920] 39) .006| 1,150) 344, 313 6,798, .34| .005 100 
Ottawa... 7.4, 44) .006) 2.4) += 3,160) 32] .005} = 932} = 275| (281 6,736, .34| .005 8 ‘ 
Pawnee.................4. 9.1) 54) .007 2 5,400} .54) .008) 1,283] 964 822 8,528, 43) | .006 100 kh 
Phillips................0 00. 8.7; .52) .007| 2 4,120 41} .006) 1,201) 298] 444 7,952, 40} .005 8 ets 
Pottawatomie.............. 11.5, 69.008) 3.4) 8,820) 88) .008 1,428) 92) 444 10,547, 53) .007 a9 sa 
| | 
istic séands 11.8} 70) .009, 3 8,240} .82} .012) 1,884) 1,079) 587 16,583, .83| 011 12 
Rawlins........... 5 4.8, .29] 004) 1 2,180] .22} .003| 589 92; 300 3,935, .20) 003 78 
Reno (Hutchinson).........] 48.1) 2.87| .038| 14.7] 37,200) 3.72) .054) 7,970, 6,564) 2,845 67,053, 3.35) .045 121 
Republic................. 10.3; 61, 008) 3.4) 4,920; 49) .007; 1,180) 390) 431 8,147, .41) .006 88 
RE 14.6) .87| .011| 4.6] 9,820) 98} 014) 2,650) 482} «= 927 16,707, .84| 011 108 
Riley (Manhattan)... 20.4 va 016} 6 15,960} 1.60) .023| 3,436] 2,157| 1,083 28,644, 1.43 .019 1% 
i checvecstddentievaiei 7.5) .45) 006 2 3,260} .33| .005) 911 252} 287 6,602) .33) .004 8 
| Ee 7.1, .42; .006) 2 3,020) .30) .004 828 | 222 5,747) .28| .004 a 
a 12.0, .71, .009) = 3.6 7,140, .71) .010| 1,730} 344 639 12,659} .63| .009 100 on 
Saline (Salina)... 33.0 1 97) .026, 10.2) 24,680 2.47| 036) 5,299) 3,833) 1,214 48,946) 2.45] 033 at 
Se ‘i 21) 003) 1. 2,060} .21) 003} 435 *| 183 3,481.17) .002 se jo 
Sedgwick (Wichita) 194.9) 11.61) .153, 62.7] 165,225 16.51| .240| 32,346) 23,205] 7,441 357,118, 17.85, .241 6 = 
i csncssvasss 8.0) 48 006) 2.4) +6040) 60} 009 1,428, 826, 496 9,116) .46| 006 Ww 
Shawnee (Topeka). 84.8) 5.05, .067| a4 65,108} 6.51| .094/ 16,507) 10,590] 3,031 163,091, 8.15} .110 : - 
Sheridan.......... " 24) 008) 1. 1,360) 14.002) 269 | 183 7 15} .002 im 
Sherman. ....... 5.9) .35/ .005| 1.7) 3,920, .38| .005) 890, 436, «(339 7,066, .35| .005 100 2 
eae 9.5, .57) .007) 3.1 3,340, .33; .004) 1,180} 229) 131 6,551} .32| .004 n . 
Stafford....... 9.0} .54 .0077 2.7) 5,040 50 007; 1 387, 288} +600 8,487, .42) .006 or * 
Stanton... 1.4.08} .on] 720, .07| 001, 166)... . 1,483] .07| .001 4 
“ae 2.8) .17 .002! ‘| 1,220.12 .002 93 . 91 2,627' .13!- .002 Lad ~ 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. ‘ 
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METROPOLITAN RATES-YOU CAN NOW BUY 


R0Ls FOR THE FIRST TIME! THREE-FOURTHS of all hogs, grain, cattle, 
? A SEVEN BILLION and poultry produced each year in the 
 g DOLLAR RURAL United States is direct from the area 
- MARKET! served by MVN. “Mr. & Mrs. Farmer” 
are . . . 
ns have billions of dollars to invest, spend and 
. . . . . 
— speculate with . . . Mississippi Valley Net- 
: work was established to blanket this area 
wherein our 79 affiliated stations reach 
= . . . 1,600,000 farm radio families (urban 
M- families within this coverage are not 
00 
100 counted). 
80 Our programs will command the largest 
: rural audience because of the factual in- 
83 formation the farmer will receive as well 
. as the entertainment. 
& : 
50 To merchandise and sell your products 
}- most effectively to the exclusive rural 
88 audience consider one of the special farm 
‘ features of MVN . . . (don’t wait too long 
x to do it—time is being optioned now 
; for Sept. 1 starting, date). 
6 ee 
17 HIGHLIGHT PROGRAMS BEING MADE AVAILABLE FOR SPONSORSHIP ARE: 
100 . . “ ” 
8 6:00AM Miss. Valley Time (complete network) 9:30AM _ Features for “Mrs. Farmer 
86 r . ‘ 
100 7:00AM Agriculture and the News 12:15 PM News and the Farmer’s Views 
= For cost estimates and further details contact any NCBS office 
p BLANKET COVERAGE OF THIS GREAT Mi » s 7 | k 
st | RICH AGRICULTURAL AREA ississippi Valley Networ 
Illinois Michigan Nebraska OPERATED BY 
Indiana Minnesota North Dakota n S 
ot | ices Vermeer NORTH CENTRAL BROADCASTING SYSTEM, INC. 
" Kansas Montana Wisconsin JOHN W. BOLER, President 
78 New York St. Paul, Minnesota Chicago, Illinois 
— - = 8 East 41st St. First National Bank Bldg. 360 North Michigan Ave 
Lexington 2-6892 Cedar 8579 State 0361 
100 
83 settee ae -_ = = 
100 : pean — . 
: KA NS AS — County Data — (Continued) sive estimates by SALES: MANAGEMENT, 
SALES— 
120 OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
b POPULATION ING 
o 2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
z a | a mo ae. 
109 COUNTY FOUR STORE GROUPS Gross 
4 (in thousands of dollars) Farm | % | Qual- 
Total % % | Families} Dollars % % Dollars % % | Per | Dollars} of ity 
125 (in of of (in (in of of (in of of | fam- (in U.S.A.) of 
3 thou- | State |U.S.A.| thou- | thousands)! State | U.S.A Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
1 sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
100 a ell Mase. | Hdwre. tial | Index 
in Ne ON 21.2| 1.26) .017} 6.6] 11,740] 1.17] .017| 3,272 964] 1,083) 4 20,703] 1.04] .014| 3,137] 22 o16| 94 
Se 5.7; .34) .004/ 1.7] 4,140] .41] .006} 890 = 321) += 522! ~=s«-228] ~=s«G, 705.34] .005| 3,944, 4 .005| 125 
100 Be cntininhakicdi cans 4.3| .26) .003) 1.1) 2,100] 21) .003} 518) 275] 144 94] 3,605.18} .002| 3,277) 2 .003/ 100 
146 Wabaunsee..... 7.2} .43| .006) 2.2) «= 2,820] .28} 004) 724 46] 326 94] 5,212] .26| .004| 2,369] 8 004 67 
i" SREB: 2.1) .13 - 6 760| .08| 001) 228 . 52 *| 2,215.11) -.001! 3,692) 1 .001} 50 
1 
67 Washington... 12.6] .75| .009/ 3.9] 4,840} .48| 007] 1,014 252) «== g00)~=—=s 188] ~=«11,814|.59| 008] 3,029| 13,885] .008| 89 
eS 1.9) .11 on : 1,180) .12) .002 ee 300 ° 1,844) .09) .001| 3,688] 1, 001; 100 
100 Wieen REN Aa 14.1) 84) 011) 4.5] 6,620) 68] 010} 1,755 ‘| 496} 282] 11,628] 58) .008| 2,584] 6,429] .009| 82 
m1 Sate. POE 6.3| .38) .005) 2, 2,600] .26| .004] 869) 184) 274 94] 4,098} 20) .003/ 2,050] 3,764) .004) 80 
” yandotte (Kansas City)....| 144.5] 8.60 114) 43,8) 78,040) 7.80) .113] 22,000) 7,852} 3,150 2,926) 196,114 9.00 .132| 4,477, 4,219] .123, 108 
—__ a2 RE CAS eee sudicines setltwe wa Ee LE 
100 Ff STATE Torat............1 1,678.41......1 1.318! 515.01 1,000,493......| 1.4531 248,022| 114,369 67,4131 40, 7621 2,000,210)... | 4.348 3.884 745,780 1.374) 104 
e 17. *Withheld to avoid disclosure. For Kansas City figures, see page 142. Before using these figures, see explanation page 17. 
enT May 15, 1945 {255 ] 


MISSOURI — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME aDVenTis. 
POPULATION ING 
2-15-1944 ESTIMATE 1944 CyD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
; : (in thousands of dollars) Farm | % | Qual- 
Total % % | Families} Dollars % % Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in of of | fam- (in JULS.A.! of 
thou- | State |U.S.A.| thou- [thousands)} State | U.S.A. Lum.- thousands)! State |U.S.A.| ily thou- | Po- | Mare 
Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre tial | Index 
Adair (Kirksville).......... -011) 2,150} 1,502 774 314 14,998} .41| .010) 2,830) 5,608 011| 85 
NS 85D, davececdel .003 772 90 355 ve 4,246} .12| .003) 1,287) 8, 004, «50 
SSS oe . 006 772 199 685 1 7,559 21; .005| 2,438] 14,302 006 75 
Audrian (Mexico).......... .011; 2,470) 1,104 749 397 15,399} .42) .010| 2,232) 8, 012 7 
3 ea ee -007} 1,075 471 368 314 9,122} .25) .006) 1,659} 5,531) .008; 653 
% 
| Speen ere -004 5,734 16} .004) 1,686} 5,807] .005) 56 
Bates -007 9,644 26; .006) 1,855) 8, 008 67 
To aiid . 003 4,366 12| .003) 1,617) 4,694) .004) 57 
REE 002 2,693} .07| .002| 1,077| 3, 003! 3 
Boone (Columbia)......... 025 31,440} .86| .021) 2,938} 7,548] .023) a8 
Buchanan (St. Joseph)...... -064 100,502) 2.75) .068) 4,102} 8,054] .066) 105 
Butler (Poplar Bluff)....... 012 16,453} .45| .011| 2,109) 5, -014; 61 
ns caceckibnons -005 6,331 17| .004| 1,978} 5,994] .005| 63 
WG on ccsecccesoscns .008 9,426 26) .006| 1,683} 7,393] .009| 56 
NS Bc dsenti 002 1,966 05 .001| 1,092) 2, -002, 40 
Cape Girardeau 
(Cape Girardeau)......... .023 32,277| .88| .022| 3,547) 7, -023) 88 
Ree 007 9,861} .27| 007, 2,241) 11,228] .008) 73 
Carter 001 1,629} .04) .001) 1,481 540} .002) 50 
es UTI. Gadi eeaee .008 11,339} .31) .008| 1,955) 10,159} .009| 64 
res 003 4,398} .12| .003| 1,466) 3,735) .004) 657 
ee ces pataee -006 7,288} .20| .005| 1,695) 9,608} .007) 64 
ON ee 003 4,029} .11|- .003) 1,259) 5,1 004) 44 
RE SS re .003 4,539) .12) .003| 1,565) 4,771) .004) 57 
Clay (No. Kansas City)... . -022 29,538} .80) .020) 2,685) 11,734] .022) 85 
ES en ncaenndnl 007 9,274 25, .006| 2,441) 8,859] .007| 78 
Cole (Jefferson City)........ 022 25,173} .69| .017| 3,147) 5,201 * 80 
SEE . 008 11,175} .31| .008| 2,328} 7,801} .009| 69 
OCrawlerd......0..00.cc0eee. .004 4,626} .13| .003| 1,850 2,755 004! 87 
| See 003 3,920} .11| .003| 1,400) 5,057} .004) 57 
| AERRERES. Sees emer -002 2,856 .08) .002| 1,058) 3,328 003, 43 
RE oe ere 004 4,930 13} .003| 1,494) 7,559 ol 50 
ee 003 4,539 12} .003| 1,746] 6,89 004,67 
Wa iscundexcs veces .004 6,592 18} .004| 2,354) 3,372] .005) 63 
le or at hkinid .003 3,551 10} .002| 1,184) 4,198] .004 44 
SN oe A sete ce 017 25,760} .70| .017| 2,477) 15,756] .020| 65 
ae can acaues 016 21,253 58} .014) 2,335) 9,2 017, ~71 
Gasconade................. 005 6,462 18} .004| 1,958) 3, 005, 56 
RR eo iat 005 5,908} .16| .004) 1,738) 7,404] .005| 63 
Greene (Springfield)........ . 065 97,640! 2.67) .066| 3,603) 9,961) .066, 99 
CS ox cevcecensians -007 9,492 26} .006| 2,260) 5,212} .007) 70 
aot pundit reels . 006 8,482} .23| .006| 1,928} 8,859] .007) 64 
SS ereerae? .009 14,248 39 .010| 2,415} 10,357] .011, 79 
RE eee .001 2,379 07} .002| 1,586) 2,611} .002) 50 
Ne 5 ns ds on eck eniaa .004 5,365 15} .004) 1,788) 9,31 005} 71 
Howard........... 004 5,734 16} .004| 1,738) 6,247] .005) 63 
Howell 17.9) .61) .014 5.1 5,429 34| .008 10,675 29) .007| 2,093} 4,297] .009| 64 
LAR Serre 7.9| .22) .006 2. 1,734 11} .003 3,453 09} .002| 1,727; 1,521} .003) 50 
Jackson (Kansas City- | 
Independence)...........] 485.9] 13.79] .382) 159 380,370| 23.77| .552 776,365) 21.21) .523) 4,874) 16,01 504, 132 
Jasper (Joplin-Carthage) . . . . 74.0) 2.10) .058} 23,9) 37,139) 2.32) .054 83,188} 2.27) .056| 3,481) 6,391} .056) 97 
MIR one deus ccseess 27.2} .77| .021 8 8,982 56| .013 17,072 47| .012| 2,143) 4,66 014, «87 
Pt iccvidgdvates dad 18.6) 53) .015 5.9} %5,837| .36| .008 9,763} .27| .007| 1,655, 9,916} .009) 60 
| aE Seen 7.2} .20) .006 2.4 1,677 10} .002 3,855 11} .003) 1,606} 5,178} .003) 50 
Laclede 18.5} .52| .015 5.4 4,357 27; + .006 8,623 24) .006| 1,597, 5,4 008} «53 
Lafayette.......... 24.2) .69) .019 7. 8,248 52| .012 17,354 47| .012) 2,314) 12,980} .013, 68 
Lawrence........... 21.2) .60| .017 6.4 5,245, .33) .008 10,686 29| .007| 1,670} 6,501) .009) 53 
Se det au, 9.7, .28| .008 3. 2,637 16} .004 5,343] .15| .004) 1,619) 5,608} .005) 63 
a 12.4 35 .010 4.1 3,765 24 «=.005 7,189' .20' .005' 1,753! 6,941 sO 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


An index to all county and city data, by states and sections, appears on page 4; 
one to advertisers, on page 342. 
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total 99 years 


on “The Voice of St. Louis” 


...and they're going strong 


_ of the brand of radio favored 
by Midwest listeners are five KMOX 
programs with a combined total of 55 years 


of broadcasting: 


OZARK VARIETIES, starring the KMOX National 
Hillbilly Champions, now in its tenth year ! 


FRANCE LAUX SPORTS GALLERY, featuring one of 
America’s top sports authorities, just as pop- 
ular after 16 years on KMOX! 


THE BEN FELD SHOW, with Musical Director Ben 
Feld and the KMOX Orchestra, eight years of 


good listening ! 


OLD-FASHIONED BARN DANCE, weekly full hour of 
familiar tunes and homespun humor, still packs 


‘em in after eight years! 


JANE PORTER'S MAGIC KITCHEN, among the earliest 
established radio kitchens—for 13 years a 


housewife magnet. 


That report card is a sharp picture of 
KMOX-dominance with Midwest listeners. 
Advertisers naturally show their prefer- 


ence by continuing sponsorship. Ozark 


Varieties has had the same advertiser for 
ten years...France Laux nine...The Ben 
Feld Show and Old-Fashioned Barn Dance 
each have chalked-up eight years, while 
Magic Kitchen has a renewal record that 
any program may well envy. 

We have available a few programs built 
by KMOX that travel in the same company 
of listener and sales appeal. Whether you 
intend crossing our palm with a contract 
now or later doesn’t matter. Seeing us or 


Radio Sales...today...is important! 


THE VOICE OF ST. LOUIS 


REPRESENTED BY RADIO SALES, THE SPOT BROADCASTING DIVISION OF CBS 


MISSOURI— County Data — (Continued) je Rg ay By 


sive estimates by SALES MANAGEMENT, 


SALE 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 GYD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Quat- 

Total | % | % |Families} Dollars | % | % Dollars | % | % | Per | Dollars} of | ity 

(in of of n (in of of (in of f | fam- (in |U.S.A.) of 

thou- | State |U.S.A.) thou- | thousands)! State | U.S.A. Lum.- thousands)| State | U.S.A.|_ ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 

Linn 18.4) .52) .014 6. 6,641 -41; .010 1,714 778 508 51 13,901 .38} .009| 2,317 -010) 7 
Livingston atten 14.4 41; .011 4.4 6,176 -39} + .009 1,411 1,231 584 281 11,468 -31| .008) 2,606 009) 82 
I. Stab eveceonens 13.4 -38} .011 3.8 2,975 -19) .004 487 235 89) « 1 5,115 -14) .003) 1,346 - 005) 45 
Macon , . 16.9 48) .013 5 6,683 42} .010| 1,663 615 495 298 13,217 36} .009) 2,403 -010 7 
Madison... ‘ 8.7 -25| .007 2.4 2,256 14, +.003 571 S as 13: 4,626 13} .003) 1,928 -004 57 
Maries ; ‘ 6.0) -17; .005 1.6 550 03} .001 67 S 51 2,119 06; .001) 1,324 -002 40 
Marion (Hannibal)........ 27.0| .77| .021 8 13,085 82} .019) 3,898 1,774 775 69: 30,278 83} .020) 3,521 -020 95 
cs cine bane amee 7.1 -20} .006 2 1,763 Ti} =.003 436 145 165 116 3,432 09; .002) 1,492 -003 50 
Miller... ivan 12.4 -35) .010 3. 3,271 20; .005 773 290 279 . 6,983 -19| .005| 1,995 -006 60 
Mississippi onal 23.3 -66) .018 6. 5, 288 33) .008 1,848 543 483 198) 11,436 31} .008) 1,845 -010 68 
Moniteau ae a 10.1 -29; .008 3. 3,074 19} .004 605 91 292 13 6,255 17| +.004) 1,955 005 75 
Monroe. . ae RS 10.8 -31| + .008 3. 3,511 22; .005) 1,092 290 432 182 6,701 18| .005) 1,861 006 65 
Montgomery cdc mie 10.7 -30} .008 3. 2,806 18} + .004 823 253 203 13 6,092 17| +.004) 1,741 -005 33 
Morgan. are 9.3) -26; .007 , B 2,637 -16) .004 621 109 191 8: 5,604 15} .004) 2,076 -005 71 
New Madrid............. 38.4) 1.09) .030 9.7 7,431 -46) .011 1,932) 1,195 813 314 14,965 41 010) 1,543 .014 47 
Newton (Joplin)......... 27.6 .78 022 8 6,204 -39} .009 1,764 344 508 248) 10,795 29; + .007) 1,316 011 50 
es sod ab aceues 20.9 -59) 016 6.4 8,065 -50) .012) 1,798 1,086) 1,156 44 15,389 -42| .010) 2,405 -012 75 
i ichoavesbienepaees 10.1 29 008 2 2,002 -13} .003 420 91 165 4,290 -12| .003) 1,589 004 50 
I hina wu b-hiaaesieded eines 10.6 -30} .008 2 1,522 -10} .002 369 54 178 3,367 -09 002) 1,247 -003 38 
Nk as Wath e edandamand 8.8 -25) .007 2.3 761 -05} .001 50 145 * 7 2,738 -07; .002) 1,147 -003 43 
SR ee 42.7; 1.21) .034 11.5 10,631 -66) .015) 2,688 905) 1,041 612 20,743 57| .014) 1,804 018 53 
 idewsnscnvedceeese 13.1 -37| .010 3.4 3,751 -23} .005 621 S 406 1 7,124 -19} .005) 2,095 006 60 
Pettis (Sedalia)............ 29.4 -83 9.4 12,154 -76) .018| 3,259) 1,846 873 61 24,913 68} .017) 2,650 019 83 
NS ds ane die nwaee 21.0 -60) .016 6 5,400 34; + .008 1,411 434 610 348 12,022 33} .008) 1,878 -010 63 
Ss ot etid eek bkewekbaea 15.6 44; .012 5 5,259 -33| .008 1,629 489 432 21 9,915 27| +.007| 1,871 -008 67 
en ati chante Rides merenitdald 12.2 -35} .010 3.9) 2.300 21 005 840 54 444 149 6,494 18! 004) 1,665 -006 60 
anid ankirekbbe made 14.4 41) 011 4. 3,680 -23) .005 773 253 330 1 7,254 -20| .005) 1,649 08) 55 
dt cecikneneaewnret 12.4 -35} + .010 3 2,383 15} .003 437), 36 267 116 5,408 -15) .004| 1,462 005) 50 
FOS © 8A eS 9.4 27| + .007 2.9) 1,777 HW 003 638 145 305 11 3,573 10} .002) 1,232 -003 43 
See 8.1 23| .006 2 1,340 -08) .002 403 18 203 99 2,997 -08; .002) 1,153 .003 50 
Randolph (Moberly)....... 20.6 58| .016 6 8,474 -53;} .012| 2,570) 1,466 648 41 18,353 -50} .012| 2,660 -013 81 
Ray..... he au ried Diewkas 15.0 43} .012 4.8 3,920} .24) .006) 1,344 434 432 248) 7,732) .21| .005) 1,611 .007} 58 
TL. s05-3>eaewadiaend 6.7 19 005 1.7 874 05; .001 101 . bg q 1,792 05; .001) 1,054 -002 40 
ncn enkwsxdunkes 10.0 28} .008 2.6 1,861 12} .003 538 bd 165 11 3,779 10; .003) 1,453 004 50 
I ds ind eirwaredoue 26.3 75| .021 7 : 8,643 54) .013) 2,154 707 914 199 19,429 53} .013) 2,556 -015 71 
EE SS 10.2} .29) .008 3.1 1,875 12} .003 454 91 216 116 3,736 10} .003) 1,205 004 50 
SER ee 31.8} .90) .025 8.4 11,759 73} .017) 3,562 634 965 23,001 63} .015| 2,738 018 72 
**St. Louls (St. Louis- 

University City-Webster 

Groves-Clayton- 

Maplewood)............. 1,125.0} 31.92) .884) 344.7] 694,172] 37.13] .863) 160,905) 130,492) 20,328] 30,243] 1,601,908) 43.76| 1.079] 4,647) 12,517] .975| 110 
Ste. Genevieve............. 9.8 28) .008 2. 2,496 16} .004 706 bg ° 6,202) .14) .004) 2,001) 3,151 63 
cic. sia dns ne ade aie 25.0 71; + .020 7. 8,319 52) .012) 2,335 977 762 61 16,312 -44, .011) 2,175) 14,73 013 65 
Ee 5.4 15} .004 1.8 1,607 -10) + .002 622 54 165 3,171 -09} .002| 1,762 -002 50 
EE Sey 6.7 19} .005 2 2,073 13} .003 622 217 254 99 3,953) .11) .003) 1,797 003; 60 
Scott (Sikeston)............ 28.2 80} .022 3: 8,334 52} .012) 2,520 851 953 16,997 46) .011| 2,207 014 64 
NG .: nxnensacmarenane 7.9 22| .006 2 1,311 08} .602 319 36 51 2,726 07| .002) 1,363 -003 50 
Rs ov iockoknwchueeees 9.2} .26) .007 3.1 3,158} .20) .004 890 235 318 6,223} .17} .004) 2,007 005) 71 
SIE sac cakecckanatal 28.8 82} .023 7 5,118 32} .007| 1,697 327 622 10,317 28; .007) 1,376 .010} 4% 
SD oa ackaneennnaeden 9.4 27| + .007 2 1,466 09} + .002 168 72 114 2,628 07} .002) 1,011 003) 43 
SL, 0 vaurecceneadeuaa 11.4 32| .009 3 2,045 13} .003 773 145 203 1 4,583 13) .003) 1,273 004 44 
I cesnepanatbasual 7.8} .22| .006 2 1,678} .10| .002 504 * 152 " 3,399} .09) .002) 1,545 003} 80 
asin na nccdenecedel 18.2 52) .014 5.1 3,779 24) .005 487 308 152 1 7,591 21; .005) 1,488 -007 50 
ae ee 21.7 62) .017 6.4 6,586 41; .010| 1,798 778 546 1" 12,793 35} .009) 1,999 011 65 
I ssonciss bukainll 7.0} .20) .006 2 1,692} .11} .002 403 * 140 3,453} .09| .002| 1,570 -003| 50 
Washington................ 12.4 35) .010 3.1 2,369 15} .003 773 145 191 4,225 12} .003) 1,363 004 40 
ttc clhdewecedowbad 9.0 -25| .007 2 2,016 -12| + .003 269 162 * 3,117 08} .002) 1,355 - 003 43 
RT eee 14.0 -40; .011 3 3,708 -23) .005 806 416 203 N11 7,385 20; + .005) 1,894 - 006 55 
ia andddavkbudanes 4.9) .14) .004 1 1,481} .09) .002 420 127 191 2,465 07; .002) 1,643 002 50 
icc ecitasisnemnnee 14.3) +.41) .O11 4 3,835; .24) .005 403 272 292 18: 7,667 21; .005) 1,917 - 006 55 
ee 3,524.5)...... 27.69 1,075.01 1,600, 369 aeditars 2.324 402,270) 322,920) 87,036 95, 165] 3,660,853)...... 2.466) 3,405 751,875} 2.484 96 
*Withheld to avoid disclosure. For Missouri City figures, see page 143. Before using these figures, see explanation page 17. 
**St. Louis County combined with the City of St. Louis. 
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Funds already earmarked for expansion, civic im- 
provements and new enterprises total more than 


100 Uillion Dollars 


The city of St. Louis leads the parade of local governments with a 63 ST. LOUIS HAS AL- 


million dollar bond issue earmarked for civic improvements starting with ee ann 


V-Day. Many are already in the blue print stage, ready to go. Sur- BIG MARKET. 
rounding municipalities have plans set up calling for additional expendi- cunee don tea te 
tures of some 25 million dollars. — ee 


fourth in volume of War 

Production _, = > 

. ° ‘ _— without the headaches o 
Business and Industry expansions already announced include a 7!/, million serious housing _short- 
ae é ages, local transporta- 

dollar expenditure by St. Louis’ largest department store for 3 outlying tion interaptions, Si- 


creases in juvenile de- 
stores; a new Ford Assembly plant; hundreds of smaller plant expansions —~e ee 


mon to war industry 
and conversions reaching many many millions of dollars. 


areas. 
St. Louis will take re- 
conversion to peace in the 


Add to this the C. B. D. report findings of the relatively small reconver- same stride, holding to 


its traditional trends of 


sion problems in St. Louis and the high number of industries with new rrrrt ry 
; ° ° ° . ° i s of living. 
products planned and it's easy to see that St. Louis will maintain payrolls. nha 


The Favorite Newspaper of more than 185,000 Responsive Families in Greater St. Louis and Surrounding Area. 


ST. LOUIS STAR-TIMES 


OWNERS AND OPERATORS OF RADIO STATION KXOK 
GEORGE A. McDEVITT COMPANY, NATIONAL REPRESENTATIVE 


1945 {261} 


; = 
a Cities shown are those having 


retail sales of $20,000,000 
or more in 1942. SOUTH ATLANTIC STATES 


Counties shaded are those having Delaware - Maryland - District of Columbia - 
retail sales of $50,000,000 


or more in 1942. 


Virginia - West Virginia 
(See also South Carolina, Georgia, Florida North Carolina) 


CITY POPULATIONS ningt 
(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 
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Prepared by CHARIMAKERS New Yo" 


South Atlantic States—County Data 5 


‘4 
2 
a The “SM” symbols mark original, exclu- Poss 
DELAWA RE . County Data sive estimates by SALES MANAGEMENT, 
SALES— he 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- be... 
POPULATION VD ING bey. 
2-15-1944 GY, ESTIMATE 1944 6yD ESTIMATE CONTROLS be 
COUNTY FOUR STORE GROUPS Gross bs 
si “ (in thousands of dollars) Farm % | Qual- We. 
Total % % | Families} Dollars % % Dollars % % | Per | Dollars] of | ity i 
(in of of (in (in of of {in ot of | fam- (in [U.S.A.) of ee 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- ke 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket j 
S Mdse. | Hdwre. tial | Index be 
ND cc nccennenenwe 30.3) 1.108) .024 9.2 28,050! 12.19) .041 7,540; 1,586 1,144 514 48,174) 11.42; .032) 5,236) 17,3 .033; 138 
New Castle (Wilmington).... 189.5) 6.926) .149 52.6 180,010) 69.55) .261) 50,431) 18,930) 4,712) 5,701 303,712) 71.96; .205| 5,774) 15,047] .211 142 
ee ee ence nceeed 53.8) 1.966) .042 16.6) 42,014) 18.26) .061 9,603 1,768 1,768 70,156; 16.62} .047) 4,226) 53,314) .050) 119 
| 278.6'...... .215 78.4! 250,074'...... -363' 67,574' 22,284' 7,623 7,118 422,042! ect | 284! 5,383. 85,711 294! 137 
For Delaware City figures, see page 143. i 
MARYLAND — County Data | 
rr | | Laie | 
Allegany (Cumberland)..... 81.3) 4.10) .063) 22.2 48,714) 3.72) .071| 17,913) 6,846 1,850} 2,048 103,500, 4.01) .070, 4,662 2,382] .069) 110 ' 
Anne Arundel (Annapolis)...] 77.1| 3.89] .061| 18.5] 35,381| 2.70} .051| 12,546| 1,584] 2,663/ 1,169] 65,528 2.54| .044| 3,542| 6,881] .049) 80 
tBaltimore (Baltimore)...... 1,130.3] 57.00) -888| 319.0 830,426) 63.34 1.206) 253,561) 219,697) 16,563) 35,529) 1,752,760) 67.95) 1.161] 5,495, 15,036] 1.130) 127 
0 ee 10.5) 53) -008) 2.6 4,442) .34) .006) 1,550 . 345 q 7,816 30) - 005) 3,006) 7 .006 75 
a cccadesveedas ae aces 81 ates 4.8 9,141 ae -013) 2,681 369 742 287) 16, 869) -65) 011) 3,514 6,515) .012 92 
0 Ee 39.4; 1.99) .031 10.4 20,798) 1.59) 030! 4,649 1,076 1,540 554 41,250) 1.60 .028) 3,966) 13,762 .029) 94 
a 32.1; 1.62) .025 8.3 13,795} 1.05) .020| 4,625 281 636 226 25,700 1.00) 017) 3, 096| 6,826] .019) 76 
Eee 19.8) 1.00) .016 4.6 7,238) -55| .011| 2,017 364 199 ° 11,429 -44| .008) 2,485) 4,820] .011) 69 
Dorchester (Cambridge)... 24.3) 1.23; .019) 6.8} 15,228) 1.16) .022)  4,822/ 1,085) 994) 390} 25,740/ 1.00) .017, 3,785 6,139) .019) 100 
Frederick (Frederick)...... 51.8) 2.61) .041) 14.0 41,008 3.13} -060 9,988) 3,754 1,153 963 60,782) 2.33) -041| 4,342) 17,706] .046| 112 i 
NA 18 5 93.014 4.5 9,259 71) 013) 1,804 434 318 143 13,000) 54) -008) 3,090) 4,266} .011| 79 
Tt Baltimore Co. includes the City of Baltimore. *Withheld to avoid disclosure. Before using these figures, see explanation page 17. . 
M 
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A thoroughbred in every way, the 
News-Post became the favorite newspaper 
of Baltimoreans strictly on merit. It acqu dua 
circulation leadership as a result of good 
journalism, needing no hypodermics or special 
offers to attract its readers. One of the great 
evening newspapers of the South, in one. ‘of 
the great markets of the South, it belongs: on a 
your advertising schedule now. 


Baltimore News-Béke 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 


ag 
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MARYLAND — County Data — (Continued) 


The “SM” symbols mark original, excjy. 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIs. 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % \ Qual. 
Total | % % | Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in [U.S.A. of 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands); State | U.S.A.| ily u- | Po- | Mar. 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Harford 42.9| 2.16) .034 11.0 20,516) 1.56) .030| 5,240 564, 1,219 61 35,018; 1.36; .024) 3,183) 12,211} .028 - 
Howard. 18.5) .93) .015 4.6 10,175; .78) .015| 2,927 260 199 164 15,875) .62) .011) 3,451) 5,208] .012) 7 
See 13.1; .66) .010 3.9 9,517| .73| .014) 2,682 ° 662 15,773} .61) .011) 4,044) 5,485] .012) 129 
Montgomery 104.2) 5.25) .081 29.3 57,199) 4.36) .083) 15,498) 1,389) 6,347; 2,014 89,381) 3.47) .060| 3,051) 9,308] 071, gg 
Prince Georges (Hyattsville).| 117.6) 5.93) .092 30.4 47,258} 3.60) .069| 16,679 933) 1,404) 1,310 92,650) 3.44) .063) 3,048) 9,053} .071 77 
Queen Annes. . 12.2) .62) .010 3.6 6,580} .50) .010) 1,821 239 927 144 10,962) .42) .007) 3,045) 6,537] .009) 9% 
St. Marys 17.9} .90) .014 4.1 5,335} .41) .008) 2,411 174 225 ‘ 8,220) .32| .006) 2,005) 4,377 .008) 57 
Somerset... .. 17.3) .87| .014 8. 6,935; .53) .010) 2,927 391 225 267 14,064) .73) .009) 2,813) 4,687} .010/ 7% 
Talbot (Easton)............ 16.2} .82) .013 4.9 15,298; 1.17) .022) 3,690 977 755 881 22,289; .86) .015| 4,549) 5,706) .017); 13 
Washington (Hagerstown)... 69.9) 3.52) .055 19.5 51,065) 3.89) .074) 12,644, 5,816) 1,312) 1,414 80,875; 3.14) .055) 4,147| 9,551} .061) 111 
Wicomico (Salisbury) 33.0 1.66| .026 10.1 28,505) 2.17; .041; 5,461) 3,338) 1,537 840 43,259) 1.67) .029) 4,283) 7,612] .032) 123 
Worcester. . 19.2 97| .015 5.9 17,225; 1.31) .025) 3,321) 1,454 689 348 25,801; 1.00) .017) 4,373) 9,208 o19 127 
ae : | 
oo Se 1,003.1 1.558; 547.9] 1,311,048)...... 1.904) 391,547) 251,925) 42,504) 50,000] 2,579,447|......| 1.738) 4,708) 177,043 1.752| 112 
he 
For Maryland City figures, see page 144. = 
R | | Lg 
Washington, D. C. | orale -642| 230.0) 8 0.8 “— — 171,958) 17,327) 52,765 mintetis als 1088 5 ee 1.002) 156 
For District of Columbia City figures, see page 144. 
VIRGINIA — County Data 
| | 
Accomack. . 28.3} 1.02) .022 -010) 2,651 273 454 254 14,196; .56) .010) 1,690) 10,293] .012) 5 
1Albemarle (Charlottesville) . 40.2) 1.45) .033 -038; 6,320) 3,236) 1,425) 2,058 60,798) 2.02) .034| 4,747; 65,099} .035) 106 
2Alleghany (Covington) 25.5) .91|) .020 -021; 4,046) 2,035 553 640 30,612) 1.22) .021| 4,783) 1,326) .021) 105 
Amelia... . 7.7| .27| .006 -002 232 ¥ . * 2,250; .09; .002) 1,184) 2,138] .003) 50 
Amherst. ... 17.7; .64) .013 -004; 1,142 - . * 6,403; .25| .004| 1,642; 2,769] .005 38 
Appomattox. . 8.1 -29| .006 004 290 * . . 6,334, .25| .004) 3,167) 1,905) .004 67 
3Arlington (Alexandria) 136.6} 4.93) .107 -080) 17,581) 3,736) 4,778) 3,286] 114,314) 4.55) .077| 2,837 156] .084, 78 
4Augusta (Staunton) 65.3) 2.00) .043 -034, 5,619) 3,366 920; 1,043 48,968) 1.95) .033| 3,574) 10,103} .035 81 
Bath.... 5.6; .20) .004 -002 464 147 . 7 3,851 -15| .003) 2,962) 1,407] .003 75 
Bedford .. 25.4 -92} .020 -008; 1,354 525 290 156 11,899 -47| 008) 1,889) 5,405] .010 50 
Bland... 6.0} .22) .005 -001 97 ° ° ‘ 2,088; .08| .001/ 1,491) 1,637 pees 40 
Botetourt 13.2} .48) .010 -004 755 84 75 98 6,403; .25; .004) 2,001) 3,141] .005) 50 
Brunswick 18.5) .67| .015 -006 968 357 239 104 9,582; .38| .006) 2,281; 4,144 -008 | 53 
Buchanan. . . 26.2} .95) .020 -008} 1,200 987 . 95 12,340; .49) .008) 2,285) 2,507] .010) 5% 
Buckingham. .. 11.1 -40| .009 -002 290 . ° . 4,382; .17| .003| 1,685) 2,019 “ 44 
5Campbell (Lynchburg) 64.4) 2.33) .051 -061, 8,489) 6,347) 1,600) 1,790 78,300) 3.12) .053| 4,633) 4,060} .055) 103 
Caroline... 11.4; .41) .008 -004 774 84 . . 5,678} .23) .004| 2,103) 2,377] .005 683 
Carroll...... 21.5) .78| .016 -005 697 630 265 6,044) .24) .004) 1,162) 4,150) .007, 4% 
Charles City 4.3; .16] .003; 1.0:  # 342] .03]...... 116 ° . be 1,508; .06) .001| 1,508 604} .001 33 
Charlotte. 13.2} .47| .010 -003) 426 63 88 58 4,658 19) -003) 1,553) 3,574) .004, 40 
Chesterfield 29.3) 1.05) .023 -007; 2,148 . ° * 12,114 a 008) 1,553} 2,520} .011, 48 
Clarke. . 6.5; .23| .005 -004 774 294 101 156] 5,618) .22) .004) 3,305) 1,978 004) 80 
Craig. ... 3.1) .11) .002 001 290| ° . a: 1,902; .08) .001) 2,378 885} .001) 50 
Culpeper. 12.0) -43| .009 -007| 1,161 315 542 254 10,298} .41| .007| 3,433} 3,535) .007) 7% 
Cumberland 6.3} .23) .005 -002) 97) : ° . 2,204) .09) .001| 1,469) 1,493] 002) 40 
Dickenson. ..... 19.6| -71| .015 -005 793 105 151 . 7,654) .30| .005| 1,867) 1,865} .007, 47 
6Dinwiddie (Pet ersburg) 49.0} 1.77) .039 -029; 7,150) **3,339| *°945) 1,273 53,198} 2.12) .036| 4,325] 3,926) .035) 9% 
7Elizabeth C ity (Hampton) . 55.3} 2.00) .043 -019) 4,162 **651 532 564 34,661; 1.38) .023) 2,937 840} .026 60 
Essex.... 6.4) -23) .005 - 003) 600 ° . » 3,921| .16| .003| 2,451) 1,215} .003| 60 
Fairfax.. “s 1.91) .042 -011; 2,864 252 75 97 17,326} .69| .012| 1,409) 4,869) .018, 4% 
Fauquier . 19.0) .68) .015 -010) 1,858 378 655 234) 17,305, .69| .012) 3,605) 6,683) .012 80 
Floyd..... 10.6} -37| .008 -003 213 * 63 78 4,362) .17| .003| 1,616} 2,706) .004) 50 
Fluvanna.. 6.4; .23) .005 -002 348 5 . 39 2,877; .12| .002| 1,798) 1,277] .003) 6 
Franklin.......... 21.6, .77| .017 -006 909 483 189 136 8,662} .35| .006| 1,732) 5,163} .008 47 
8 Frederick (Winchester) . ‘ 25.4 91! -020 -022 3,417! 2,075' 1,202 710 32,944' 1. 31) -022' 4,640! 3,633 022 : 10 


1Albemarle County combined with Charlottesville (independent sity). 
2Alleghany County combined with Clifton Forge (independent city). 
SArlington County combined with Alexandria (independent city). 
4Augusta County combined with Staunton (independent city). 


*Withheld to avoid disclosure. 
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5Campbel!l County combined with Lynchburg (independent city). 
6Dinwiddie County combined with Petersburg (independent city). 
TElizabeth City County combined with Hampton (independent city). 
8Frederick County combined with Winchester (independent city). 
Before using these figures, see explanation page 17. 
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‘“ Oth in Population 
= Oth in Effective Buying Income 
88 7th in Food Sales 
n 7th in Lumber, Building and Hardware Sales 
90 . . 
» 6th in Retail Sales 
. 5th in Drug Store Sales 
1m 
123 . ° . 
12 and its Ist Newspaper is the Times-Herald! 
= 226,000 Circulation Daily . . . greater 
4 than any other Washington newspaper 
a for 6 consecutive years. 
158 
= Influences the Greatest Number 
q of People in Washington =—> WASHINGTON, D. C. 
55 
106 
105 ie “6 ” Sane 
y ° The “SM” symbols mark original, exclu- 
bs VIRGINIA — County Data — (Continued) sive estimates by SALES MANAGEMENT. 
8 _—— 
SALES— 
7 OPA CIVIL RETAIL SALES—944 EFFECTIVE BUYING INCOME ADVERTIS- 
73 POPULATION 
81 2-15-1944 yD ESTIMATE 1944 GYD ESTIMATE CONTROLS 
15 
50 COUNTY | FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm | % | Qual- 
0 Total | % % | Families} Dollars | % % Dollars | % | % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in |U.S.A, 
50 thou- | Statef)U.S.A.| thou- |thousands)) State | U.S.A. Lum.- thousands)| State |U.S.A.) ily | thou- | Po- | Mar- 
53 sands) | sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
50 Mdse: | Hdwre. tial | Index 
a: [eo oe a = oe —= ee 
“ ra ee 14.8 53) .011 3.4 3,618} .31/ .005 755) 189| +238 «195 7,610| 30} .005| 2,238, 2.035] .006 
Gloucester................ 9.4! .34 .007 2.7 2,682) .23 .004) 638} «105, *| ‘ 5,220/ .21| .004| 1,933| 1,115) .005) 71 
108 Goochland................. 7.4, 34) 006, 1.6 846.07, 001, 174) . ‘| . 2,343, 09) .002| 1,464) 1,872} .003, 50 
2 er 17.3, .62, .014 4.2 5,228} .45 .008 677) 777 202} 137] 11,783, .47| .008| 2,805| 3,786] .009| 64 
| See 4.6.13 .004) 1.1 432, 04.001 77 . . . 1,740; .07, .001| 1,582 765 | 60 
3 | | 
40 Greensville................ 13.8) .49 011) 3.2 4,302, .37| .006/ 1,180, 714 290/137 8,909] 35, 006) 2,784) 2,400) .007, 64 
Ns bili osc aihdl 36.4 1.31) .029/ 8.4 9,180, .80 .013 1,761| 1,512 832 351] 18,906 .75| .013| 2,251/ 10,095] .016) 55 
be ced tineniscsinaits 17.5 63, 014) 4.3) 4,356) 38.006) 1,742) ° ‘| *| 11,762} .47| .008| 2,735) 3,308] .009] 64 
80 9Henrico (Richmond)....... 252.8, 9.12| .199| 71.9] 209,758) 18.20 .305| 48,027|"*42,252, | 6,031| 10,547 434,750| 17.30) .293) 6,047) 3,590] .278) 140 
~ 10Henry (Martinsville). . .. 37.8 1.36) .030/ 8.9} 12,581, 1.09) .018] 3,719} 2,587 " 538 20,007 1.06, .018| 2,995) 2,352] .020) 67 
PF .§ ma 
“0 Highland... heneled 4.1} .14) 003, 1.0 504! .04) .001| aa . | ‘ 1,926, .08| .001| 1,926, 1,523] .001; 33 
Isle of Wight............... 13.1| 47.010) 3.3 3,564) .31| .005| 987 105) 227| 59 8,282; .33| .006| 2,510} 4,025] .007) 70 
a7 \ames City.............. 13.6, .49/ O11) 2.9 4,885) .42) .007| 1,151 540) *| 326] © 10,510|.42) .007) 3,624 938] .008 73 
90 King and Queen............ 5.9| 21) .005 1.5 612; .05, 001, 271 ‘| ‘| . 208 08} .001| 1,392) 1,381] .002) 40 
: King George............... 5.7); .21| a. 1.5 792} .07| .001| 368 . ‘| . “ia 09} .001/ 1,469} 1,210) .002) 50 
| | | 
43 King Willi } | } | e 
g William............... 7.9, .28, .006, 2.1 2,772| .24) .004) 638] 189] —«176) 6,310, .25| .004| 3,005, 1,093] .004) 67 
scngaapeees eT 7.1} .25) .006) = 1.9 2,628, .23, .004) 658} 147| 76| . 6,264 .25| .004| 3,297) 872) .004, «67 
ae a 32.3) 1.16] .025| 7.3 6,800 .50/ .008} 929 3,003 202 137] 15,408] 81) .010| 2,110} 4,124] .012) 48 
- Loudoun................| 18.8} .66| .018| 4.8 6,532; .87 009) 2,206} 168, 428 361] 17,261| 69.012) 3,596, 9,073] 012) 80 
ERT: 11.0 .39/ .009) 2.8 2,664, .23| .004 774 441 265) 78 6,473, .26| .004| 2,312} 2,422) .005| 56 
7 | | | — | | | | | 
| | 
aL. Lunenberg........... 2.2... 13.2) 66) 014, 3.3 3,024.26 .004 755) 210 390) 156] 7,122) 28) .008) 2,158} 3,764) .007, 50 
SN 7.8, .28| .006, 1.9 1,134.10! 002! 97 | “| . 3,387| .13| .002\ 1,783, 2,095' .003 60 
Henrico County combined with Richmond (independent city). *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
l0Henry County combined with Martinsville (independent city). 
ge 17. LLJames City County combined with Williamsburg (independent city). 
“Estimate for independent city, not entire county. 
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Census of Business Retail Sales per capita figures place Newport 


Here’s P ROOF of 


12 YEARS CONSISTENT 
HIGH BUYING POWER in 


News-Warwick County second only to Richmond and Henrico 


County for the census years 1939, 1935 and 1933. 


Year in and year out, BEFORE the war and DURING the war, 
people in the Newport News market have had far above average 
Naturally they will have them AFTER the 


spendable incomes. 
war, too! 


DAILY PRESS & TIMES-HERALD 


NEWPORT NEWS, VIRGINIA 


Sales Management Effective Buying Income per capita figures 
place Newport News-Warwick County highest, or next to highest, 
among all leading metropolitan counties in Virginia for 1944— 
1943—1942—1941—1940. 


AND DON’T FORGET—NO other newspaper covers this market but the 


The Virginia Peninsula’s Newspapers 
NEWPORT NEWS, VIRGINIA 


National Representatives: Sawyer-Ferguson-Walker Company - New York - Chicago - Detroit - San Francisco - Atlanta 


VIRGINIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm | % | Qual- 

Total % % | Families} Dollars % % Dollars % % Per | Dollars} of | ity 

(in of of (in (in of of (in of of | fam- (in JU.S.A. of 

thou- | State | U.S.A.) thou- | thousands)| State | U.S.A Lum.- thousands)! State | U.S.A.) ily thou- | Po- | Mar, 

sands) sands) Food | General! Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
en 6.5 -23|} .005). 1.9 1,764 -15} + .003 368 ° * ¢ 4,601 -18| .003) 2,369 -004 80 
Mecklenburg.............. 28.7) 1.03) .023 oa 7,586 -66) .011 1,683 966 466 273] 19,140 -76| .013| 2,815 .015 65 
Ns un tnee sien eubak 6.0 -21| +.005 1.7 1,638 -14) + .002 580 126 88 . 4,176 -17| .003) 2,456 -003 60 
12Montgomery............. 33.0} 1.18) .026 8.5) 9,253 -80; .013) 3,158 a *°939 oa 21,506 -86} .014) 2,530 016 62 
13Nansemond (Suffolk)... .. 33.7) 1.21) .€23 8.7 16,671; 1.45) .024 3,108) **3,759 522 **449 29,441, 1.17) .020) 3,384 022 85 
Cc ccubuvauesskckee 13.8 49) .011 3.2 2,430 -21; +.004 661 : 50 5 5,986 -24) .004| 1,871 -006 55 
See os 3.6 -13| .003 r 1,188 -10} + .002 155 + be ¢ 3,178 -13} .002| 3,531 002 67 

14Norfolk (Norfolk- 

Portemouth)............. 343.8) 12.41; .270 96.1 177,440| 15.39) .258) 47,843)*°25,020| 6,205)°°10, 414,350) 16.49) .279) 4,312 271; 100 
Northampton............... 16.2 -57| +.013 4.4 6,624 -57| + .010) 2,361 483 202 14,013 -56| .009| 3,185 .010 7 
Northumberiand............ 8.6 -31) +.007 2.2 2,088 -18} + .003 484 ° ° 5,243 -21| .004) 2,383 004 97 
SE eee 16.8 -60) .013 4.1 5,652 -49} .008) 1,528 604 302 12,946 -52| .009) 3,158 010 7 
ie sea ccaddl 11.6) 41] .008 3.0 5,508} .48| .008| 1,355 651 428 11,786 .47| .008| 3,929 .008| «89 
SRE ae 13.1 -48) 011 3.4 3,600 -31} + .005 929 294 76 8,445 -34| .006) 2,484 007 6 
ESS SS eee 12.8 -46) .010 e 1,854 -16} .003 329 126 $ 5,939 -24| .004) 2,048 005 50 
15Pitteyivania (Danville)... . 868.5) 3.19} .070 21.4 36,500) 3.17) .053) 8,274) 7,243) 1,236) 1,753 78,857, 3.14) .053) 3,685 -056 80 
Eee 5.5 -20| .004 1.2 918 -08; .001 213 * S 2,413 -10} + .002) 2,011 -002 
Prince Edward............. 12.9 -46; .010 3.2 4,760 -41| .007 968 651 bg 11,878 -47| .008) 3,712 -008 80 
16Prince George. .......... 20.6 -74| O16 5.2 5,584 -48} .008; 1,892) *°**401 433 13,990 -56} .009) 2,690 010 63 
Princess Anne............. 25.9| .93| .020} 6.7] 6,534] .57| .009} 2,593} 189) 353 13,572| .55| .009| 2,026 011) 55 
Prince William............. 15.0) .54) .012| 2.9) 6,490] .48] 008} 1,528} 168) 567 11,113] 44] .007| 3,832 008) 67 
Ee 23.7 -86! .019 5.7 7,006 -61' .010' 2,148 735 390 331 13,270 -53' .009 2,328 011 58 


12Montgomery County combined with Radford (independent city). 

13Nansemond County combined with Suffolk (independent city). 

14Norfolk County combined with Norfolk, South Norfolk and Portsmouth 
(independent cities) 
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*Withheld to avoid disclosure. 


Before using t'ese f:gures, see explanation page 17. 
15Pittsylvania County combined with Danville (independent city) 
16Prince George County combined with Hopewell (independent city). 

**Estimate for independent city, not entire county. 
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How to Make Testing Profitable 


WTAR’S complete, economical coverage of the 


uo. teat market 


gives you accurate answers to 
product,package and ad-questions 


Look at NORFOLK*— 


Sized right for thorough coverage, on a test budget. Ample for profit- 
able sales volume—650,000 people who buy as a metropolitan unit. 


Durable Prosperity— 
One of the nation's vital industrial ports, prepared for foreign and 
coast-wise shipping’s mammoth activity; busy with a great industrial 


/ 


activity requiring only 10°/, reconversion for full peace-time production. 


NORFOLK* is Accessible— 


Easy to supoly, easy to watch and check. Norfolk's* accessibility is 
another durable advantage for test-marketing. 


COVER NORFOLK* Completely, Economically— 
WTAR dominates the NORFOLK* market, reaching more listeners than 
all other stations combined, with listening to outside stations practically 
nil... Details on Hooper reports available on request. 


*NORFOLK METROPOLITAN MARKET: a market unit of 3 ad- 


joining cities: Norfolk, Portsmouth and Newport News, Virginia. 


NBC NETWORK 
5000 Watts 
Day and Night 


National 
Representatives: 
Edward Petry & Co. 
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Vv! RGINIA — County Data — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 
ESTIMATE 


es 


SALES— 
EFFECTIVE BUYING INCOME ADVERTIs. 
ING 
1944 ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS Gross 
Total | % | % | Families} Dollars | % | % a yeh shame %|% |P Dollars 4 io 
amilies} er of jj 
(in | of | of | Gn (in of | of (in of | of |fam-| Gn jusal % 
thou- | State | U.S.A.) thou- )| State | U.S.A, Lum.- )} State | U.S.A.) lly thou- | Po- | Mar. 
sands) sands) Food Bidg.- | Drug > sands) | ten- | ket 
Ba Mdse. | Hdwre. tial 
Rappahannock............. 6.1 -22| .006 1.4 954; .08) .001 271 24 -10} .002) 1,839) 2,1 .002| 40 
IID, che inccucccceces 5.8) .21) .006 1.4 1,656; .14) .002 581 * -11|} 002) 2,021) 1, -003, 
17Reanoke (Roanoke)....... 104.8) 3.78) .082 28. 74,174; 6.44) .108) 17,001; 11,337) 1,968 5.29} .090| 4,700) 3, -094) 115 
18Rockbridge.............. 23.7; .86) .018 6. 8,892} .77| .013| 1,831 943 287 e77| +.013) 3,221) 3, -014, 7 
19Rockingham 
(Harrisonburg)........... 38.1; 1.38) .030 9. 22,234) 1.93) .032) 2,790) *°3,738) 1,080 1.72| .029) 4,354) 13,771} .030; 1 
WOE ihc iecedvsvieccns 23.4, .84) .018 5. 3,780; .33| .005 603 147 262 -35| .006) 1,691) 4, -008} 4 
et Te ee 25.3) .91) .019 6. 3,384) .29) .006 503 168 88 -32| .005| 1,368) 6,461] .008) @ 
Shenandoah............... 19.3) .70) .015 5. 6,138; .63) .009) 1,548 357 479 -56} .009| 2,657; 6,01 010' «47 
en AR CE 27.1} .98| .021) «6. 6,448, .56| .009| 1,742) 819) 428 62} .011| 2,704) 4,132) .012; 
Southampton............... 24.7| .89| .019 5.6 6,732} .58| .010| 1,365 924 466 -56| .009) 2,494) 6,41 011| 58 
20Spotsylvania 
(Fredericksburg)......... 21.3 -77| 017 5. 15,329} 1.33; .022) 3,493) 2,029 867 1.25) .021) 5,491 x -021; 1% 
ee ere 8.7 -31| .007 2.1 900; .08) .001 503 bs -10| .002| 1,215) 1, -003) @ 
RE RES 5.2 -19} .004 1.4 1,088 -10} + .002 310 S be -10} .002| 1,823) 2, -002) & 
RT at ee 11.7; .42| .009 2.8 2,826; .25) .004 658 168 bs -25| .004| 2,204) 3,337] .005) & 
Was sas ceakiccvs 41.8) 1.51) .033 9.6 13,536) 1.18} .020) 2,632) 1,155 794 1.15} .020) 2,987; 3, -023) 7 
ee ee ae 11.4 -41| + .009 2.9 5,526 -48; .008) 1,219 735 416 -47| .008) 4,032) 1, -008; 
21 Warwick (Newport News). . 80.1; 2.89) .063 22.6 50,480) 4.38) .073) 11,730) 9,750) . 1,780 4.80; .081) 5,335 584] .075 119 
22Washington (Bristol)...... 46.4) 1.68) .036 11. 15,007; 1.30) .022) 3,096) 1,819) 1,446 1.36) .023) 3,018; 7,568} .025 6 
Westmoreland............. 8.8 -32| .007 2.3 2,160; .19) .003 661 * 101 -21; .004) 2,320; 1,730] .004 97 
EO PRES 48.1; 1.74) .038 Nl, 13,400; 1.16 .019) 3,386) 1,344 441 1.21} .021| 2,757; 1,982] .024) 6 
MW is Gchas ohedavess oka 20.9) .75) .016 4. 6,984 -61; .010) 1,296 651 592 -58) .010) 2,988) 3,856) .011 69 
Me clndGhhenis biaituesnt: 10.6 -38} .008 2. 1,512 as .002 735 * 13 -16| .003| 1,478 574 on 50 
STATE TOTAL............] 2,769.7!...... 2.178! 710.81 1,182, 766'...... 1.675! 284,642' 160,247 49,033! 53, 160! 2,512,740'...... 1.693| 3,537 229,618 1.784! 82 
L7Roanoke County combined with Roanoke (independent city). For Virginia City figures, see page 144, 
18Rockbridge County combined with Buena Vista (independent city). . , 
19Rockingham County combined with Harrisonburg (independent city). 21Warwick County combined with Newport News (independent city). 
20Spotsylvania County combined with Fredericksburg (independent city). 22Washington County combined with Bristol (independent city). 
WEST VIRGINIA — County Data 
me | 
I cs nidetvcdniovenee 16.5 -95) .013 4.3 3,320; .52| .005, 1,054 405, 25 86 7,448 -56) .005| 1,732; 1,961) .007) & 
Berkeley (Martinsburg)... . 26.2) 1.51) .021 A 10,189} 1.60) .015| 2,737) 1,380 597 19,724; 1.50) .013| 2,702) 3,284 015) 7 
SID, sci Rikasowedevexases 26.2} 1.51) .021 6. 6,778 1.07) .010| 1,717 898 279 11,086) .84| .008) 1,848 588} .011 82 
IE a ccccaninkcincaved 16.5 -95) .013 3.8 2,891 -45; .004 007) 229 89 1 6,728) .51; .005| 1,771 2,414] .006) 4 
SU civ csedcncuceboned 22.3} 1.29) .018 5.8 6,609, 1.04) .010| 2,567 440 241 15,366) 1.17) .010) 2,649 4 gi 67 
aap eeebe 79) 947; 2,811 111,700} 8.47| .075| 4,622; 1,703 -076) 109 
Griebabbubasnesaces .24 64 *| 3,004) .23) .002/ 1,581) 1,434) .003, 4 
b edeeSeabasnentseoneas 34 . " 5,116 -39} 003) 1,827 711 -004) 40 
eletesedbe bavcmar é 176 $ 4,050 -31| .003) 2,025) 1,005) -003) 50 
abies tiktsanbaehe 056 | 690 654] 44,812) 3.40) .030| 2,621 1,372 “7 66 
a! ee ee, 8.8 -51} .007 2.1 1,454 .23) 544 , 63 + 2,601 -20| .002| 1,239 003) 4% 
een Tires con cca ee 7.4) .43| .006 1.8 1,714) .27| . | 391| 106 25 ° 3,714) .28| .003) 2,063 003, 0 
IN sss ctdstoensed 33.5) 1.93) .026 8.1 9,945) 1.56) .015) 2,890) 405 419 18,630) 1.41} .013) 2,300 016) 8 
Hampshire................ 11.3} 65] .009} = 2.8) = 2,295} 36) .003, = 782,123) 165 *| 4,808) .36| | .003| 1,717 mm 
PRs anssascrrcncvesses 29.9) 1.73} .023} 7.7] 10,236] 1.61| 015) 4,318} 704) «= 833) 310)» -22,373/ 1.70) .015) 2,906 017) 74 
| 
ee 9.0 -52| .007 2.1 1,683 -26| .002 272 88, 59 3,292 -25| .002| 1,568 .003, 4% 
Harrison (Clarksburg). ..... 72.0; 4.16) .057 19.2 31,197 4.90) .045; 8,704 5,632) 1,524 68,606; .20| .046) 3,573 .048} 
Pg kedee¥dcdesdedecs 13.9 -80) .011 3. 2,739| .43) .004 476 352 229 6,498 -49| .004) 1,857 -006) 55 
Ma avsitchibiccanas 15.0) *.87} .012 4.0 3,947} .62) .006) 1,139 422 229 8,561} .65| .006) 2,140 007, 8 
Kanawha (Charleston)...... 224.2) 12.94) .176 58. 106,455 16.74) .155| 24,093) 16,794) 4,976 238,112) 18.06) .160) 4,091 “ 92 
nn Waitin ike whine dei 18.2) 1.05) .014 4.4 5,692 -90| .008| 1,649 651 241 10,999 -83} .008) 2,500 -009) 64 
SESE ey eee 18.5) 1.07) .015 4.0 2,387 -38} .003) 459 246 ba 4,329 -33| .003) 1,082 -005 3 
Logan (Logan)............. 62.6) 3.61) .049 14,1 22,950) 3.61 -033) 3,519! 3,309 508 42,260; 3.20) .029| 2,997 -034 69 
McDowell (Weich)......... 92.8} 5.36) .073} 21.3] 32,910) 5.17| .048) 6,256) 4,506 394 58,605] 4.44) . .039) 2,751 049, 7 
elondind. 4,664 56,724) 4.30: .038| 3,337 040) (80 
Lcbniihnmadeeess aad 440 -012 
EE a eee -005 
039 
Riniteinih peenanieenield -007 
cintiees -019 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 
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Salt Managemtnt 


SOUTH ATLANTIC STATES 


North Carolina 
, (See also Delaware, Maryland, District of Columbia, Virginia, 
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Cities shown 


are those having 


retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


UNION 


on 


CUMBER- 
LAND 


HOKE 


RICH. 
ND 


ANSON 


T- 
LAND 
R2BESON 


BLADEN 


COLUMBU 


CITY POPULATIONS 


(1940 CENSUS) 
© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


~ 
% 


West Virginia, South Carolina, Georgia, Florida) 


SON} DUPLIN 


PENDER 


JONES 


ONSLOW 


NEW HANOVER 


RUNSWICK 


SCALE OF MILES 


50 


Prepored by CHAZTMARERS - New Tore 
——_— 


WEST VIRGINIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
| 
FOUR STORE GROUPS Gr 

—s . | (in thousands of dollars) ’ Farm % | Qual- 

Total | % % |Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity 

(in of of ( (in of f in of of | fam- (in [U.S.A.) of 

thou- | State |U.S.A| thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 

sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 

— ae ees: tae Gas 
Monongalia (Morgantown)... 50.4 2.91| .040 20,456, 3.22} .030| 6,375 3,608) 711 774] 41,185) 3.12| .028| 2,942) 1,875) .031|; 78 
EEC 11.8} .68) .009 1,714.27) .002| 544 123 * ° 3,656] .28! .002| 1,354) 2,439] .003) 33 
sg had 7.6 4A) .006 1,484) .23) .002/ 867 ‘| 114 ° 3,330} .25| .002| 1,665) 1,054] .003) 50 
eee 19.6] 1.13) .015 3,504) .55| .005) 1,275 510) * 7,170} .54| .005| 1,630) 1,838) .007) 47 
Ohio (Wheeling) . 64.3) 3.71) .051 50,575| 7.95) -073) 12,724 11,641) 1,000! 2,648} 90,691) 6.88) .061/ 4,928] 1,299) .063) 124 
| 
Pendieton................. 8.8} .51) .007 1,484) .23) 002) 85 ° . * 2,908} .22| .002| 1,531| 2,059} .003} 43 
| SS ooieee. os: 5.4) 31) .004 1,866 28) .003 612 229 76 ° 3,810} .29| .003| 2,721 466] .003) 75 
Pocahontas................ 11.4) 66) .009 2,769} 44) .004 748 70 191 * 6,373} .48| .004| 2,360) 1,961] .005) 56 
| MAREE SRE See 25.9} 1.50) .020 5,156) .81| -008) 1,734 352 203 138} 10,673} .81| .007| 1,642} 2,537] .010| 50 
MN css sania chicks tone 16.3 4) -013 3,274) .51) 005) 884 * *| ‘ 6,507} .49| .004) 1,668} 1,385) .006) 46 
| | | | 

Raleigh (Beckley).......... 79.7| 4.60 .063 30,860) 4.85) .045| 5,865, 7,568 1,130) 874) 62,098! 4.71| .042| 3,321| 1,850) .047) 75 
Randolph (Elkins).......... 26.2} 1.51) .020 9,104] 1.43} .013| 2,465) 1,549 381 378] 17,199) 1.30) .012| 2,687; 1,997] .014) 70 
ere: 11.5} .66} .009 2,831] .45| .004| 748 158 127 120 6,171} .47| .004) 1,991) 1,458) .005) 56 
ST 15.7) .91| .012 3,397; .53| .005| 952 405 140 * 7,074 .54| .005| 2,021) 2,071) .006) 50 
ee ee 17.1} .99] .013 4,208 .66| .006| 1,268 616| od * 7,515| .57| .005| 1,789} 1,679) .007) 54 
Taylor 16.8} .97) .013 4,988 “a .007| 1,853 563 127 292] 11,028) .84| .008| 2,506) 1, .009} 69 
a SS 10.2} 59} .008 2,632} .41| .004 850 176| — 86 6,315} .48| .004| 2,526 613] .005| 63 
RE IE: 9.5} .55| .007 2,953 46 .004 799 194| 254 69 6,939}  .53| .005| 2,669} 1,017] .005| 71 
| ee ae 15.7; .91) .012 3,871} .61/ .006| 1,275 352! 216| 189) 6,997} .53| .005| 1,666} 1,667) .007| 58 
Wayne (Huntington)........ 30.1] 1.74) .024 3,335] .53| .005 850 106| 521| 138] 14,713) 1.12} .010| 2,102) 1, 011; 46 
aa 15.1} .87|  .012 3,029 al ae 561 123 | 86 5,970} .45| .004| 1,756 809} .006) 60 
eee 18.5) 1.07| .015 5,171} .81| .008} 2,023 229 419 189] 11,604) .88} .008| 2,418} 1,644) .009) 60 
eee See 4.9| .28) .004 689} .11) .001 68 ° ° * 1,584 .12| .001| 1,218 907] .002) 50 
Wood (Parkersburg)........ 55.3) 3.19] .043 27,081| 4.26 .039} 7,667) 4,400) 1,218 905] 60,755) 4.61) .041| 3,845 2,292] .041| 95 
ES 29.7; 1.71] .023 7,635] 1.20} .011| 1,343) 1,725 165 150] 15,328] 1.16} .010) 2,288] 1,200) .013) 57 
STATE TOTAL........... 1,732.11... 1.361 636,157'... A 924) 160,437! 101,525! 25, 3541 29, 800| 1,318,757)... .889' 3,025 94,8281 994! «73 


*Withheld to avoid disclosure. 


r3, 


May 1945 


For West Virginia City figures, see page 146. 


Before using these figures, see explanation page 17. 
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You Can Take It From Sales Management* 


WINSTON-SALEM IS AN “ABOVE-THE-AVERAGE” MARKET 
. . . in North Carolina and the United States 


With an effective buying income per capita 
of $1,555, this market doubles the state 
average of $724 and ranks well ahead of 
the national average of $1,166. This is 


*Figures quoted are off-the-griddle from this magazine. 


JOURNAL and SENTINEL 


merely further proof of what we’ve been 
saying all along. . . that Winston-Salem is 
a “MUST” market for advertisers with a 
story to tell or something to sell. 


WINSTON-SALEM, NORTH CAROLINA 


National Representatives: Kelly-Smith Company 


NORTH CAROLINA — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
FOUR STORE GROUPS 
(in is of dollars) Farm % | Qual 
Total | % | % | Families}! Dollars | % | % Dollars | % | % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in U.S.A.) of 
thou- | State |U.S.A.| ¢ thousands)| State | U.S.A. iene thousands)| State |U.S.A.| ily | thou- | Po- | Mar- 
Hdwre. 
A .72| .045} 14.2] 23,045] 2.10) .033| 5,978) 3,106 947, 1, 51,350} 2.12} .035| 3,616] 5, 036] 8 
vee rerenP a .37| .010 2.9] 1,875} .17| .003 172 . 77 113) 4,697] .19] .003| 1,620] 2,737] .004/ 4 
SEP ER. -20} .005 1.7 980} .09| .001 57 104 * * 2,642) .11| .002| 1,554) 1,976] .002} 4 
RE ET .76| .020 6.7 6,202} .47| .008| 1,547 808 192 151] 12,719} + .52} .009| 2,231/ 4,957] .011| 55 
Dit ideukecancablilGel .56| 018 4.3 2,098} .19| .003 210 187 154 . 6,439} .27| .004| 1,497] 4,022] .006] 4 
SoA LOTR 5 .36| .009 2. 946} .09| .001 191 . . . 2,520} .10| .002| 1,008} 2,074) .003} 3 
Sen ee 94) .025 7. 9,598) .87| .014) 2,750] 1,319 422 340] 22,955 .95| .015| 3,061) 11,529) .017| 68 
RE EE. .70|  .018 5. 4,506) .41| .007 726 436 269 113] 10,758} .44| .007| 2,100| 8,964) .009) 50 
.73| .019 5. 4,850] .44) .007 993 533 ° 132 9,995} .41| .007| 1,817} 7,528] .009| 47 
ET 51} .013 4. 1,978} .18| .003 707 . . 76 4,532} .19} .003) 1,133] 3,174] .005| 3% 
Buncombe (Asheville)... . 97.4| 2.91] .077} 25.4]  65,468| 5.05| .080| 14,206 9,693) 1,605 2,582] 118,592] 4.89] .080| 4,660, 7,817) .079| 103 
haat RAED 35.3) 1.05) .028 7. 9,271; .85| .013| 2,540 892 909 378] 18,619 .77| .013| 2,418| 2,717) .016) §7 
Cabarrus (Concord)......... 61.2) 1.83) .048) 14. 24,183] 2.20} .035| 6,227) 4,903) 1,242 983]  45,609| 1.88] .031| 3,103] 3,833] .036] 7% 
ONDER RRIFE 33.5) 1.00) .026 7. 9,305, .85| .014| 2,292 841 563 350] 18,744 .77| .013| 2,434] 2,624) .016) &2 
a 4.8} .14| .004 1. 361} .03) .001 267 . . . 991| .04| .001) 826] 2,018) 002) § 
ee peo 17.6, .53| .014 4. 5,091} .46| .007| 2,063 308 294 284 9,878} .41| .007| 2,195) 2,028) .008) §7 
aie 18.1) .54) .014 3.8 1,772; .16| .003 344 100 26 ° 5,443, .23| .004|/ 1,432) 7,445] .006) 4 
Catawba (Hickory)......... 46.8] 1.40} .037} 11.4] 17,252) 1.57) .025| 3,877; 2,440 819 605} 33,497] 1.38| .023| 2,938] 5,200) .026) 7 
IDS. ccdacevevanion 22.0) .66| .017 5.1 4,644) .42| .007 974 358 218 113] 11,449] .47| .008] 2,245] 5,668} .010) 8 
i ia 16.6) .50| .013 3.8 2,890| .26| .004 707 240 141 151 6,417| .26| .004) 1,689 1,850] .006) 4% 
OT See 10.5) .31| .008 2,958) .27) .004 802 326 . 132 6,833) .28| .005| 2,733) 3,762) .005| 6 
ERIS a 4.5} .13| .004 : 292} .03)...... 76 . . . 913} .04| .001/ 830} 1,134) .001) 2 
Cleveland (Shelby)......... 53.1) 1.69) .042) 1 15,600) 1.42| .023| 3,419] 3,038 627 529}  33,136| 1.37| .022| 2,694| 11,688] .026) & 
Columbus................. 42.1} 1.26) .033 11,180] 1.02} .016] 2,063) 1,150 307 350] 18,379} .76| .012| 1,875) 15,364] .017) & 
Craven (New Bern)......... 35.7} 1.07) .028 10,234 .93] .015| 2,483) 1,605 333 397] 24,836] 1.02) .017| 2,729) 7,073] .019) 6 
62.5| 1. ’ 58} .025} 3,916 486 : 61 
a 5.5} .16| .004 826, .08| .001 210 d 50 
| TCP eS 4.6) .14) .004 ‘ 1,359] 12) .002 497 WW. 50 
Davidson (Lexington)....... 49.9} 1.49] .039) 12. 14,052} 1.28] .020} 4,259) 1,831 586] 33,449] 1.38] .023| 2,764) 6,206 64 
NE SRR, 12.6) .38| .010 2,752} .25| .004 535 528 141 113 5,746| .24| .004| 1,915] 2,880 50 
Ee ee 35.0) 1.05) .028 8. 6,622} .60| .010| 1,681 621 282 246] 15,765 .65| .011| 1,923) 15,247) .014, 8 
Durham (Durham)......... 80.5} 2.40} .063) 21. 54,135] 4.93] .079| 11,185) 9,825] 1,495| 2,472] 115,533] 4.76| .078| 5,324) 3,754] .075) 119 
Edgecombe (Rocky Mount)..| 43.0} 1.28] .034 9. 15,205) 1.39] .022| 3,973] 3,262 550 359] 35,699] 1.47| .024| 3,680) 13,808] .025) 74 
Forsyth (Winston-Salem)....| 109.8! 3.28] .086| 28. 54,600, 4.98] .079| 10,858) 9,677} 2,300| 2,675] 140,294| 5.79] .095| 4,888| 7,316) .088, 102 
UE ae 27.3) .82| .021 6. 4,661} .42| .007| 1,165 334 179 246] 11,110] .46| .007| 1,763) 10,212) .010, 4% 
Gaston (Gastonia).......... 91.3] 2.73] .072} 22. 26,987; 2.46) .039| 8,862} 3,596, 1,459] 1,077] 55,205) 2.28] .037| 2,498] 4,923) .045, 6 
ER 8.9} .27| .007 2 1,118} .10) .002 344 . . ° 1,872; .08| .001} 936) 3, 003} 4 
| SG Sam 11.7' .38' .009 2. eo2' .05' .001 38 . . . 2,340' 10! .002' 900 58° .003} 3 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 
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OF THE CAROLINAS 


Prestige is that intangible something that cannot be 
bought over the counter. It is an influence that 
results from reputation or achievement. 

We are proud of our slogan here at WBIG. We 
appreciate the trust that has been manifested by those 
who live and listen in “The Magic Circle”... that rich 
Urban and Rural Market that is dominated by WBIG. 


EDNEY RIOGE, DIRECTOR 


MAGIC CIRCLE GREENSBORO, N.C. 


OF SO MILES “i 


~ TTT grATiOn Ela or THE CAROLINAS 
P a Si a 


S000 WATTS DAY ANO NIGHT 


May 15, 1945 


Ful in 


No newspaper, morning or evening, published 
in the U. S., in a city of comparable size, has 
a circulation equal to that of The Charlotte 
Observer. The Observer carries more adver- 
tising than any other newspaper in the two 


Carolinas. 


DAILY SUNDAY 
in excess of in excess of 


108,000 117,000 


Represented Nationally by Story, Brooks & Finley 


Che Charlotte Observer 


The Foremost Newspaper of the two Carolinas” 


CHARLOTTE, NORTH CAROLINA 


NORTH CAROLINA — County Data — (Continued) = 7h 23H 7b mark original ce 


SALES— 
a CIVIL RETAIL SALES— 1944 EFFECTIVE BUYING INCOME = 
POPULATION 
2-15-1944 GYD ESTIMATE 1944 CyD ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm 
Families} Dollars Vf. Q%, Dollars % ‘ Dollars 

(in (in ti) (in i 
thousands) S.A. Lum.- thousands) 
General| Bidg.- | Drug ) | 
Mdse. | Hdwre. tial | Index 


747 321 . . 012; 57 


| 


Granville. ... 

Greene .. a 

Guilford (Greensboro- 
High Point) 

Halifax.. 

Harnett 

Haywood 

Henderson (Hendersonville) 


29,093 
22,926 
18,660} . -012| 2,628 
21,252) . .014| 3,428 


Hertford 

Hoke. . 

Hyde 

Iredell (Statesville) 
Jackson 


| 
-006| 


RSke BRERR BE 


Johnston 

Jones 

Lee.. 

Lenoir (Kinston) 
Lincoin 


12,423 


McDowell 

Macon 

Madison 

Martin es 
Mecklenburg (Charlotte) 
Mitchell 

Montgomery 

Moore 8,067 
Nash (Rocky Mount) 15,119 17,007 


*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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SALES MANAGEMENT 


NORTH CAROLINA 


IS THE SOUTH’S 
No.1 STATE in AGRICULTURE 


NORTH CAROLINA 


AVERAGE OF 
WINE OTHER 
SOUTHERN STATES 
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(MILLIONS) 


NORTH CAROLINA 


AVERAGE OF 
NINE OTHER 
SOUTHERN STATES 
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IS NORTH CAROLINA'S 


No. 1 SALESMAN { ar a0 WATTS ! 
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“MONEY TALKS” 


SOUTH GAROLINA’S TOP MARKET 
GREENVILLE COUNTY’S WAR EFFORT RECORD 


“SPEAKS OUT LOUD” 


QUOTA SALES EXCEEDED 
War Bond Sales, Ist thru 6th ............... ste: $35,396,000.00 $56,687,949.75 $21,291,749.75 
Sold Between Drives thru Mar. 15th, 1945 12,270,997.50 


$33,562,747.25 
Community Chest and War Fund .......... sid 175,215.70 193,924.87 18,709.17 
eM . i666 arb sidnbde bas + © pane id 110,000.00 151,132.00 41,132.00 


$35,681,215.70  $69,304,004.12  $33,622,588.42 
WHERE THERE’S MONEY .. . THERE’S SALES . . . ACTUAL Not Potential 


THE GREENVILLE NEWS (Morning) THE GREENVILLE PIEDMONT (Evening) 


With Their Combined Circulation of 71,681 Daily 
COVER THIS MARKET COMPLETELY 


Che Greenville News . 


MORNING and SUNDAY EVENING 
Represented b Represented 
WARD-GRIFFITH CO., INC. WARD-GRIFFITH CO., INC. 
THE THIRTEEN COUNTY AREA nag 
jy Oo a ey 1, Carat, IN WESTERN SOUTH CAROLINA NEhicues, Bema tae tae 


San Francisco San Francisco 


NORTH CAROLINA — County Data — (Continued) oe climate te SALES. MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME [ ,ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS Gross 


(in thousands of dollars) Farm % | Qual- 
Total % % | Families} Dollars % % Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in of of | fam- (in [U.S.A of 
thou- | State |U.S.A.| thou- [thousands)| State | U.S.A. Lum.- thousands); State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) sands) Food | General} Bidg.- | Drug sands) | ten- | ket 


Mdse. 


New Hanover (Wilmington).. 79.1) 2.36) .062 21. 29,468) 2.69) . 5,902) 4,480 870) 1, 


222228 


Pi iniess>socceesinstin 16.4) .49| .013 5,188) .21) .003 
Perquimans.. ............ 9.3) .28) .007 4,653) .19) .003 
rere 22.2} .66| .017 12,129) .50) .008 
Pitt (Greenville)............ 66.0) 1.67) .044 43,217; 1.78) .029 
MD Aecbbebectiéndcecones 10.1} = .30) .008 5,449; .22) .004 
PE esacccccccecseces 38.8) 1.15) .030 9,701; .88) .014) 2,216) 1,317 358 16,874) .70) .011 
SEE csccccsccccesees 34.9) 1.04) .027 10,200; + .93) .015) 2,636) 2,515 512 24,752) 1.02) .017 
Robeson (Lumberton)...... . 73.8; 2.20) .058 21,886; 1.99) .031) 3,915) 2,476 832 41,512) 1.71) .028 
Rockingham (Reidsville) 54.1) 1.62) .043 17,733) 1.62) .026) 4,428) 2,063 678 37,426; 1.54) .025 
Rowan (Salisbury).......... 56.5) 1.68) .044 24,247) 2.21) .035) 6,628) 3,380) 1,385) 1, 62,798 2.18) .036 
besbocesessveces 030 9,079} .83 
peeseovcecessoees 034 8,841; .81 
beceeseccesoesocces ° 5,642; .51 
Stanly (Albemarie)......... 30.6 91 10,406) .95 
Es cedpcesecconccecess 18.7 015 2,494, = .23 


.032 . MW. d 
isilbabsanasngnesed .010 1,342} .12) 002} 382 98 64 
TER EEAT .010 3,113] .28) .005) 821} 236] «= s‘(128 
Sedtaabokapecaitiieds .004 722| .07| .001) 191 79 ° 
OE SORTS. 028 8,376} .76! .012| 11,7191 1,4341 391 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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NORTH CAROLINA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


— 


OPA CIVIL 


POPULATION 
2-15-1944 


RETAIL SALES—1944 
ESTIMATE 


1944 


EFFECTIVE BUYING INCOME 
ESTIMATE 


FOUR STORE GROUPS 


Gross 


SALES— 
ADVERTIS- 
ING 
CONTROLS 


(in thousands of dolars) Farm % | Qual- 

Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars} of | ity 

(in of of (in (in of of n of of | fam- (in |U.S.A.) of 

thou- | State | U.S.A.) thou- | thousands) State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food | General) Bidg.- | Drug sands) | ften- | ket 
Mdse. | Hdwre. tial | Index 
Vance (Henderson)......... 27.0; .81) .021 6.2 9,372} .85) .014) 2,101) 1,631 384 416 20,394; .84) .014| 3,289) 6,794) .016 78 
Wake (Raleigh)............ 103.4) 3.09) .081 24.8 44,225) 4.03) .064) 7,047) 5,770) 1,250) 2,174) 101,153) 4.17| .068| 4,079) 18,587] .069 85 
ML, cvccostheameastaae 20.7| .62) .016 4.3 3,904; .36| .006 898 511 141 151 9,909} .41| .006) 2,304) 5,216) .009 56 
ONE sca nchanba acne 11.5} .34) .009 2.6 2,167; .20) .003 630 236 38 95 4,963} .20) .003| 1,909) 2,782) .004 44 
ED, .ccuaceuepes Gate 15.4) .46) .012 3.5 3,130} .29) .004 554 413 192 113 6,934; .29) .005) 1,981) 3,609} .006 50 
pend ceaee ti é A i , J 16,009] . 64 
BR csccndesscsbeetinnts 36.9} 1.10) .029 8.3 7,671 -70| .011) 1,394) 1,434 397 265 16,271 -67| .011| 1,960! 5,340] .015 52 
Wilson (Wilson)............ 45.7| 1.37) .036 10.9 16,959) 1.55) .025) 3,113) 2,358 640 718 36,643) 1.51) .025) 3,362) 16,642] .027 75 
BR .ccabsaimenawedede 17.8} .53) .014 4.2 2,081 -19} + .003 497 255 51 a 5,045} .21) .003) 1,201) 6,490} .005 36 
 .. cscashekwebemaers 13.0) .39) .010 2.9 1,170 11; .002 210 39 ° . 4,125} .17| .003) 1,422) 3,237] .004 40 
SUITE TOT onc ccscccns 3,347.8)...... 2.629 739.01 1,097,330)...... 1.593! 248,022! 170,443; 45,076| 45,926| 2,425,004)...... 1.634| 3,035 635,321 1.820 69 


For North Carolina City figures, see page 146. 


SOUTH CAROLINA — County Data 


1.03; .014 4.6 4,468} .75| .006) 1,483 738 179 226 9,251 -77| | .006| 2,011; 3,441} .008 57 
csnneerkticeanndaae 46.1; 2.58) .036 12,4 11,107; 1.86) .016) 4,667 760 474 493 25,292) 2.11) .017| 2,040) 5,898} .021 58 
Scns rcensntecceeta 11.1 -62| .009 2.7 2,243; .37| .003 783 195 128 103 4,964) .41) .003) 1,839) 2,092) .004 44 
Anderson (Anderson)....... 76.6; 4.28) .060 19.2 26,362; 4.41) .038; 7,437) 4,123) 1,178) 1,174 52,711} 4.39) .036| 2,745) 11,142) .041 68 
 .scnganeuseceoute 4,575 67 


RR PSEA SOE 
McCormick 
Marion. 


RRS aa. 


a Oe 
Spartanburg (Spartanburg) . . 
Sumter (Sumter) 
Union 


18.4 


n = 


Sguxye F8RNF BESS 


82332 


o-=-8o0o- — 


—-s WD @ 


oO 
—- 
ro 


S8E88 888: 


° 3,720) . ° 
5.4 4,486) .75) .007; 1,648 326 192 144 10,243 
5.6 3,453) .58) .005) 1,236 ” 5 123 6,891 
3.2 3,186; .53) .005) 1,112 282 128 103 6,642 
63,924 139,580 


7,850; 1.31) . 14,621 
9,025) 1.51) .013) 3,440) 1,411 320 329 17,822 
7,529; 1.26) .011; 2,019) 1,259 294 349 15,940 
5,251 -008 1,257 694 141 164 10,310 


. ° 50,052 
6,995; 1.17) .010) 2,760 890 154 473 14,605 
69,487) 11.63) .101) 17,660) 12,281) 3,624) 3,234) 141,297 
15,985) 2.68) .023) 4,573) 2,691 986 678 31,617 


14,561; 2.44) .021; 3,749) 2,561 640 781 26,911 
1,139; .19) .002 227 “: . * 1,800 
6,835) 1.14) .010) 2,287 911 448 329) 14,407 
8,722; 1.46) .013) 2,472) 1,779 474 370 14,958 

11,624; 1.95) .017) 3,605) 1,562 512 534 22,739 


5,126} .86) .007| 1,648 499 230 " 9,770 
7,173) 1.20) .010) 2,101 629 448 308 16,184 
1,549) .26) .002 474 282 5 . 3,066 
9,149) 1.53) .013) 2,472) 1,866 307 677 15,671 
7,690, 1.29) .011) 2,307) 1,324 602 288 16,530 
9,843) 1.65) .014) 2,410) 1,541 384 411 17,356 
7,618) 1.27) .011) 2,184) 1,215 486 288 14,687 
17,070; 2.86) .025) 4,511) 2,431 909 637 31,596 
8,686) 1.45) .013) 2,575 803 512 493 17,753 
57,614) 9.64) .084) 12,141) 9,460) 1,992) 2,794] 101,577 
2,047) .34) .003 680 195 38 82 6,178 
51,661] 8.65) .075) 11,944) 9,680) 2,029) 2,090) 115,356 
17,729) 2.97) .026) 4,408) 2,430) 1,075 658 29,344 
9,505) 1.59) .014) 2,390) 2,018 371 329 19,068 
6,817; 1.14) .010) 1,875 868 269 226 12,983 


11,002 


24,953 


6,764 : 1,875 716 346 267| 12,550 
4,325} .72| .006| 1,442 499 102 226 8,543 
3,471, .58| .005| 1,092 369 282 185 7,295 


7,397 


-008 42 
-006 55 


62 
014 58 
010 48 


° 52 
008 50 
006 60 


012 60 
-100 91 
023 79 


BNYSsEes 


York (Rock Hilll)........... oe 3.10} .044 19,285) 3.23) .028) 5,850) 3,667 730 863 39,738 
STATE WOM, inscscnbes 1,729.9 setige 1.406 444.8! 597,564 eeeots -869 160,612 95,828 26,434! 26,518" 1,200,010 haste -809° 2,700 245,186" 946! 


le s3Se2e Be2ste VEsss 


*Withheld to avoid disclosure. 
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For South Carolina City figures, see page 148. 


Before using these figures, see explanation page 17. 


[275] 


SOUTH ATLANTIC 
STATES 


° 
- 
‘ . 


SCALE OF MILES 


South Carolina - “ie 


(See also Delaware, Maryland, District of Columbia, Virginia, 
West Virginia, North Carolina, Florida) 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


Propwred ty CHARTIMAEIES New Tow 


GEORGIA —Cou 


OPA CIVIL 
POPULATION 


nty Data 


The “‘SM” symbols mark original, exclu- 


RETAIL SALES—1944 
ESTIMATE 


sive estimates by SALES MANAGEMENT. 


SALES— 
EFFECTIVE BUYING INCOME — 
| 
1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of 


dollars) 


Bleckley.......... 
Brantley... 
Brooks... 
Bryan.. 


Bulloch. . 
Burke... 
Butts... 
Calhoun 
Camden 


Candler . iedaee 
Carroll. . 
Catoosa . 


Bibb (Macon).............. 


4.4) .15) .003 


150.1! 5.04! .118 
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03)...... 155 . 
-27| + .004 843 540 
-49} .007) 1,393 680 
-43) .007) 1,342 760 
23) .004 963 360 
4.89} .075) 12,945) 8,800 
17; + .003 585 300 
-06) .001 275 . 
32} .005 998 480 
08; .001 258 60 
72; .011) 1,496 760 
40; .006 1,342 360 
20; .003 533 280 
16) .002 413 220 
. 


2,703 


7,347; = .32)  .005 
14,739} .65) .010 
13,418) 59 

8,781 38 

106,225; 4.66) .072 

4,368) .19) .003 

1,590) .07) .001 

8,512) .37| .006 

1,882; .08) .001 
13,888} .61| - .009 
11,066) .49) .007 

5,208) .23) .004 
4,480) .20) .003 
3,203; .14) .002 
4,973} .22) .003 
16,890) .74) .011 
2,710} .12) .002 
2,554; .11) .002 


151,633; 6.65) .102 


Total | % % | Families} Dollars | % % Doliars | % % | Per 
(in of of (in (in of of (in of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily u- | Po- | Mar- 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Appling 12.7 43) .010 2.9 2,037; .19} .003 654 380 208 157 6,787; .30| .004) 2,340) 2,728) .004; 4 
Atkinson 6.3 -21) + .005 1.5 722} .07| .001 258 100 26 35 2,038; .09 1,359} 1,972) .002 0 
Bacon 6.9 -23} .005 1.7 1,833) .17| .003 619 280 169 87 4,346) .19) .002) 2,556) 1,854) .003 60 
Baker . 6.1 -20| .005 1.5 454, .04) .001 69 . * © 1,322 -05; .001) 881 1,599} .002 40 
Baldwin 22.4 -75| .018 4.0 3,123 -30| .005) 1,410 800 299 280 13,485) .59) .009) 3,371 1,6 -010 56 


3,439 


1,513} .002) 40 
2,313} .006| 67 
3,613] .010) 5 
1,854] .008) 8 
4,310} .006) 60 


EB 
_RERE 
seenre 


) 
By 
a 
— 
rt 
° 
os 
= 
& 


2,0781 .107 9 


—— 


*Withheld to avoid disclosure. 


SALES MANAGEMENT 


Before using these figures, see explanation page 17. 


A GREATER WARTIME 
_ sue] MARKET 


JONES . 
MONROE : — . ; 
BALDWIN .. Se a ; Markets have changed—and few have 


aaader athe sk : ’ changed more than Macon, Georgia. 


PEACH cnvekike ’ Its metropolitan population is now 
oy A same’ Se 101,800, retail sales $51,514,000. And 


CRISP . S. . the Macon area—22 surrounding coun- 
I Sita igi ascaargenil t : : : 

WILKINSON ties—has a total population of 367,200, 
WILCOX . Pos: t . retail sales of over $106,479,000. 
DODGE Sin 

La Aseewee: _& Here’s a market you can’t overlook— 


LAURENS gets ; é and one of America’s easiest-covered 
HANCOCK ae markets. The Macon newspapers alone 


TAYLOR ; ’ . reach 44% of the families in the area. 
te naan ores : See the table at the left—for highlights 


BIBB (Macon) ss on one of America’s great markets. 
*TOTAL ei ones 106,479 


All figures except circulation from Sales Management Survey of 
Buying Power, 1945. 


*Figures in thousands—000 omitted. 


A Greater 
Postwar Market 


Macon’s phenomenal growth is a di- 

rect result of contributions of time 

and money by Macon business men— 

to secure wartime expansions. These 

same leaders have again pooled their 

time and money to assure continued 

postwar growth. A careful survey of 

the Macon territory has been made. 

It supplies information manufacturers 

need—about markets, labor, housing, 

natural resources and power. New in- 

dustries have already made plans to 

settle in Macon. Scores of ‘others are 

interested. Macon’s growth will last 

because Macon people are working to THE MACON NEWS 
make it last. and 


MACON THE MACON TELEGRAPH 
MACON, GEORGIA. 
GEORGIA , 


Represented by The Branham Co. 


S222e2e2Rn e280 f& B282228 seees| 


Sesese 
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GEORGIA — County Data — (Continued) 


The “SM” symbols mark original, excia. 


sive estimates by SALES MANAGEMENT, 


— oe 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTS. 
POPULATION ING 
2-15-1944 ESTIMATE 1944 GYD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
Tot = ee (in thousands of dollars) Farm | % | Quake 
al | % | % |Families} Dollars | % | % Dollars | % | % | Per | Dollars| of 
(in of of in (in of (in of of | fam- (in U.S.A q 
thou- | State | U.S.A.) thou- |thousands)) State | U.S.A. Lum.- thousands)| State | U.S.A.) ily u- | Po- | Mar. 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | {et 
Mdse. | Hdwre. tial Index 
Chattahoochee............- 1.5) 05] .001) 4) «= 52}... 52 . . 001} 1,905 00, 
Chattooga................+. 18.2) 61/014 007} 929 143 008] 2,554) 2,366] .009) 4 
SR cinscncesaretnes 16.9} .67| .013 .006 671 52 -007| 2,344) 3,251} .008) gp 
Clarke (Athens)............ 26.8} .90| .021 025} 4,162 702 -019) 3,542} 1,182) .021/ 199 
ec tabansipinenntohed 6.1) .21) .005 -002 361 195 -003| 2,380} 1, 003} gp 
SRA sncnscesennadeaed 11.2) .38|  .009 .002 378 . 002} 966) 1, -003) 33 
Sain cendpsathtaschins 5.2} .17| .004 -002 413 e -002) 2,160 810} .002) 5 
Cobb (Marietta)............ 42.9} 1.44) .034 015) 2,391 -015| 1,896) 3, 019) 5g 
ss ceceudtudonaten 19.6) .66| .015 008} 1,324 572 -007| 2,278) 4,316] .009)  ¢ 
Colquitt (Moultrie)......... 30.9| 1.04] .024 013) 2,511 611 .015| 2,930] 6,810) .016, 67 
NORD. .occarecesecssces 8.0} .27| .006 -001 275 ° 001; 840} 1, 002} 3 
COOK... cer eeeceeeeecee: 9.8} .33) .008 004 636 39 -004) 2,374) 3,741) .005) 43 
Coweta..........eeceeeeees 25.0) .84) .020 -010) 1,789 -012| 2,613}. 2, 013} 5 
Crawford... .......00.0002: 5.9} .20) .005 -001 292 ° -001/ 1,568} 1, 002) 4 
Crisp (Cordele).........--.. 18.7; 83) .012 010) 4,324 871 008] 3,147) 3,304) .010) 93 
BN,  cvconaseceanendornd 5.8} .19| .005 -001 327 1,344) 06} 001) 1,034 001) 
DINER. occ cvcccccccccenes 4.0} .13} .003) 9) «©1384 .O1)...... cr] 426} .02)...... 473 512] .001} 33 
ND cc rnccscncciceensss 21.8} .73| .017 008} 1,445 12,902} .57| .008| 2,264) 3, 009 53 
De Kalb (Atlanta-Decatur) 79.5) 2.67) .062 028} 7,172 109,760) 4.81) .073) 4,900) 4, 057; 92 
BEL, cstoseistocundenens 16.4) .55| 013 -005} 1,049 8,982) .39} .006| 2,246) 3, 007} 
DO. ccocccycsccesecceees 14.0) .47| 011 -003 671 6,160) .27| .004) 1,760) 5, 005) 45 
Dougherty (Albany)........ 31.0) 1.04) .024 023) 2,818 29,154) 1.28) .020| 3,351) 1,471) .022) 9 
BIND. ccnscnceteicsanss 8.6} .29) .007 .002 533 ° 4,861) .21) .003| 2,315) 1,471] .004) 57 
Ti sciteorsasassedesel 16.5} 85) .013 .006 774 416 7,638} .33| .005| 1,819) 3,816] .007) 54 
ED,  ccnnnapecrevevetne 2.3} .08) .002) .7] 8 8§=6161) .O8]...... 120 ° 493) .02)...... 704) . 004)... 
Effingham. ..........-.+++: 8.4} .28) .007 -002 241 ° 3,283, .14| .002| 1,497, 1, 003) 43 
TRE. .cccccccsscesesssccs 15.6} .52| .012 -006} 1,238 312 10,864) .48| .007| 2,716) 2, .008} 67 
Emanuel........00000ee00: 18.3) .61) .014 007} 1,393 156 12,499} .55) .009| 2,717) 4, 008) 87 
ED. cccccccsccccssatenns 6.1} 20) .005 -003 516 91 4,211} .18| .003/ 2,632) 1, 003) 60 
PR. oo ccnccqovescpentes 12.9} .43|  .010 -002 396 143 3,114) .14) .002) 1,074) 1, 004) 40 
ND nonsscensenunenend 7.1) .24) .006 -001 275 2,262} 10} .002| 1,331) 1, 002} 33 
Floyd (Rome)..........-.+- 63.2) 1.79 .042 034) 4,885) 91 51,811) 2.27) .035| 3,649) 3,794) .036| 86 
RR 9.6} .32| .007 -001 155 26 3,181} .14) .002| 1,325) 2,696] .003) 43 
PRMD... cecccccsaceees 13.9) .47| .011 -004 843 247 8,602} .37| .006| 2,530) 2, 005) 45 
Fulton (Atlanta)............ 406.9) 13.67) .320 -457) 55,365 11,565 523,117) 22.93] .353) 4,497} 5,180) .377| 118 
SNE. <.0.-<enenscsiewent 8.7} .29| .007 -002 206 100 ° 2,307] .10| 002) 1,099} 1,151] .003) 43 
eS 3.7} 12) .003 .001 86 60 be 1,837} .08| .001| 2,041) 1, 001, 33 
Glynn (Brunswick)......... 41.9} 1.41) .033 016} 2,786 920 ° 19,645) .86| .013| 1,665 018) 55 
SE, .csecévensncoviianss 15.0} .50) .012 .006 980 620 221 10,237; .45| .007| 2,694) 3,378 008) 67 
eer 17.0) .87| .013 .006 791 . 455 9,766} .43| .007| 2,325) 4, 008} 62 
ee ae 12.1) .41|  .009 .004 550 160 e 5,667) .25) 004) 1,828) 1,716) .005) 8 
SRNR... ...ececechuuanes 25.1| .84) .020 .006 808 320 ° 11,402) 50} .008| 1,810} 4,082} .009, 45 
Habersham............-+.. 13.2) .44] .010 .005 808 340 325 6,474) .28) .004| 1,962) 1,887] .005 50 
Hall (Gainesville). ......... 32.1) 1.08) .025 .018} 2,752) 1,580 520 23,968) 1.05| .016| 2,959) 3,219} .018, 7 
SNOT. .. 00. 0e0sedenones 11.0) .37|  .009 .003 654 220 52 5,197] .23) .004) 2,079) 1,748} .005| 56 
RIED, 4. o0cccceteaeuntl 11.7; .39|  .009 .004 550 400 13 6,810) .30| .005| 2,270) 2,227) .006| 67 
D, « wa¢eceesseeveeeed’ 10.2 34 .008 .002 189 40 * 5,040 .22 003 2,016 ¢: 004) 50 
re 12.7, .43| .010 -002 447 340 65 8,624) .38| .006| 2,782) 3,634) .006| 60 
ee 7.1] .24) .006 -001 138 ° 1,792} .08| .001/ 1,054) 1,151) .002) 3% 
Seka cncshiadnosncoul 13.6) .46) 011 .003 585 240 208 6,608} .29| .005| 1,944) 3,283 “| 55 
ee 15.7} .53|  .012 .003 654 ° 5,779] .25| .003| 1,445] 3,261) .005 42 
trwin 11.3) .38|  .009 .003 791 360 104 4,547| .20| .003) 1,749] 4,125] .004, 4 
PIER, 600 0cccvecce cts 17.4) 58] .014 .005 929 800 130 10,058} 44) 006) 2,339) 3,197) | .007/ 50 
Sc kdaianecan sect 7.1} 24) .006 .002 344 100 143 4,502} .20)  .003) 2,369) 1,727] .003, 80 
eer 7.4) .25| .006 .002 516 220 3,830} .17| .003| 2,253) 1,865 | 50 
| 
PMs sscscedancei 17.6) .59| .014 .005 722 360 468 10,326} 45) .006| 2,347; 4,551) .007) 50 
ds .skankeviweesires 10.0) .34) + .008 .003 791 300 117 5,600} .25| .004| 2,154) 3,016) .004) 50 
SE cctankeaeensnns 9.7| .33) .008 .003 705 280 182 4,861) .21| .003) 2,025) 3,304 004) 50 
POI ccs vscosctscicvveses 6.9} .23) .005 -001 103 * 2,307| .10) .002) 1,357; 1,492) .002) 40 
ic cancsecnquaiens 8.9} .30) .007 -003 894 280 5,600} 25) .004) 2,333] 1,194) .004, 87 
® 
Lanier uth 5.1) .17|  .004 .001 155 160 1,971] .09} .001| 1,643, 1,481) .002) 5 
ae: 27.9) .94| .022 .009} 2,030) 1,100 50 18,099) .79) .012| 2,586) 6,267) .013, 58 
Minas ccakexusanwanandis 6.4) 22) .005 .001 103 . 1,725} .08| .001) 958) 2,398} .002 40 
PN isinnsedaseentecne 10.4) .35| 008 .002 258 ° 2,710} .12) .002) 1,004 003, 3% 
SE caancdeoissewnan 6.0} - .20) .005 001 327 . 2,262| .10| .002| 1,616) 1,2 002, 40 
eo ata 3.3} .11) .003 .001 138 + 1,075) .05) .001| 1,344 480} .001, 33 
Lowndes (Valdosta)........ 31.1 1.08 .024 .018' 3,121! 1,000 559 29,210' 1.28! .020' 3,606 3,9111 .020' 8 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Te ee 


— 


22228: £288 ef8e8e283 seee2en Seeee8 e882: 


Sisuexess Seseeee sese2t8 S8SSLRBRU SEE 


baal 
~ 
~ 


Z 
= 


SOUTH ATLANTIC 
STATES 


Florida 


(See also Delaware, Maryland, District of Columbia, Virginia, West Virginia, 
North»Carolina, South Carolina, Georgia) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Courities shaded are those having 
retail sales of $50,000,000 - 
or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


GEORGIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


POPULATION 
2-15-1944 


OPA CIVIL RETAIL SALES—1944 


ESTIMATE 


Families} Dollars % 


FOUR STORE GROUPS 
(in thousands of dollars) 


SALES— 


EFFECTIVE BUYING INCOME ADVERTIS- 


1944 


ING 
ESTIMATE CONTROLS 


(in (in of 
thou- |thousands)/ State 
sands) 


Lum.- 
General| Bidg.- | Drug 
Mdse. | Hdwre. 


% 
of 
State 


Gross 
Farm 
Dollars 
(in 
thou- 
sands) 


Mitchell 
Monroe. . 
Montgomery 


104 


863 
1,620 
181 


3,421 
2,707 
1,162 
4,039 
2,046 


4,913 
1,631 
1,737 
3,474 
1,833 


1,204 
2,345 
1,503 
2,483 
2,195 


2,259 
1,087 
° 3,315 
-001 2,259 


*Withheld to avoid disclosure. 
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GEORGIA— 


County Data — (Continued) | 


The “SM” symbols mark original, ‘encie- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1944 


EFFECTIVE BUYING INCOME 


— 
. 


g8288 88 


Oo 
a 
a 


& 
$2888 2283: 


24 

17 

-26 

29 

91) .014 
67; .010 
-43| .007 
ye 
12} .002 
47| 022 
-22| .003 
-07; .001 
OF...... 
-55) .008 
-50) + .008 
-43| + .007 
-10)  .017 
-14) 002 
-39) 006 
-28| .004 
-04) .001 
-06) .001 
-04) .001 
-95| .014 


FOUR STORE GROUPS 
(in thousands of dollars) 


| Lu 
Food orm | Bldg.- 


22Bf8 E8088 88. 


ne 


— 


g.8.8 £2888 


— 


—s — 
S888 


SALES— 
ADVERTIs- 
ING 


CONTROLS 


oo 
Te Qual- 
of ity 

U.S.A. of 

Po- | Mar- 
ten- | ket 
tial | Index 


1,428] .003 50 
480} .001.. 
1,354] .003 60 
2,739} .006 55 
1,940} .062 89 
-003 60 
1,151] .001, = 33 
4,018] .007) 


0 71 
008, 67 
522] .001) 33 


,609} .028/ 76 
44) .004| 57 
386] .003} 50 
343] .002} 40 
8 


OPA CIVIL 
POPULATION 
2-15-44 
COUNTY 
Total % % | Families 
(in of of (in 

thou- | State |U.S.A.| thou- 

sands) | | sands) 
TE es en , 26.6) .89) .021) 6. 
FERS Rao 9.0) .30) .007 2. 
Putnam... aici sate 7.4, .25) .006 1 
Quitman nas eann 3.0; .10) .002 
Rabun. ... awakes 6.5) .22) .005 1. 
Randolph As , 14.0) .47| 011 3. 
Richmond (Augusta). . 88.9) 2.99) .070 25. 
Rockdale... aaaee 6.8 -23) .005 1 
| ee 4.4, .15| .003 1 
ee ; 16.7 -56 013 4 
Seminole rer , 7.9 -27| .006 1 
Spaulding (Griffin) oe 26.1; .88) .021 7.1 
pe 13.4) .45) .011 3.3 
eee ee 9.2; .31) .007 2.2 
EE eee 22.6; .76) .018 6.3 
Talbot... =" ; 7.0 -24) .005 1.7 
Taliaferro ae es wee 4.7 -16} + .004 1.1 
Tattnall. .. PEA TSAIR: 14.5) .49) .011 3.3) 
SER PRS ar 9.0 -30) .007 2.2 
LS niet dia acne gat i 12.7) .43) .010 3.1 
Se 15.1 -51) 012 4 
Thomas (Thomasville)... .. . 34.0) 1.14) .027 9.2 
I Be is Se bedi 'esnitig Maglinacoes 17.6 59} .014 4.7 
Toombs 14.7 49| .012 3.5 
Towns snacgolhin anata’ 4.0| .13) .003 9 
EN cckkctnndsne ewes 5.6) .19) .004 1.3 
Troup (La Grange- 

West Point)............. 42.8) 1.44) .034 11. 
Turner. ed 9.3) .31) .007 2 
Se Si dtacinendasedw’ 8.3) .28) .006 1 
Union 6.6 -22) .005 1 
GSS 22.3) .75) .018 5 
Walker 29.1 98; .023 7.4 
Walton . 18.8 -63) .015 4.8 
Ware (Waycross)........... 26.7 -90) .021 6.9 
EE PS 9.3} .31) .007 2.4 
I sc cddawsaemees’ 20.6) .69) .016 5.2 
Wayne. 12.1 41 009 3 
eee 3.7; .12| .003 
Seo 6.5) .22) .005 1 
EE Se oe 5.5) .18) .004 1 
Whitfield (Dalton). 26.6 -89) .021 6 
ak ie yoktuwebeeadors 9.9 33} .008 2.4 
EE eee 12.6 42| .010 3.3 
is cctnsenpeeee 9.1 31| .007 2.4 
Cr tncedhinne cawnkk xa 17.9 60} .014 4.4 
4. ee 2,976.3). — | 2.338! 783.4| 


names 1,531 


For Georgia 


City figures, see page 148. 


FLORIDA — County Data 


Alachua (Gainesville)... .... 36.2) 1.80) .028 10.1 
ERE AER 5.7; .28) .004 1.4 
Bay (Panama City) 44.8) 2.23) .035 12. 
 biescceceeséias ‘ 12.3) .61) .010 3.2 
EE eee 17.1) .85).013 5 


nN 
8 
S8888 


RR888 


“os ay oe 
28888 
w _ 


RR888 


.023 82 
-002) 50 
027) 7 
-004, 40 
013} 100 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Florida’s progress is more than a trend ... it’s 
an accomplished fact! Attested by increased 
population, new industries geared for war and 
peacetime production ... intensified agricultural 
production, increased buying power, retail sales, 


bank deposits and postal receipts. 


Yes ... Florida’s phenomenal transition from a 
seasonal play-ground to a year ’round pay-ground 


is built on a solid foundation. 


You can command complete coverage and 
complete confidence in Florida’s three major 
markets and their trading territories by telling 
your story in the advertising columns of Florida’s 


three great morning dailies . . . at low cost. 


TAMPA TRIBUNE a FLORIDA TIMES-UNION 
. Jacksonville 


Reynolds-Fitzgerald, Inc. 


* 


Jann and Kelley, In 


May 15, 1945 


MIAMI HERALD 


Ratioinitt te 
Story, Brooks & Finley, In 


A. S. Grant, Atlanta 
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FLORIDA‘’S 
NO. 1 MARKET . BR 4 i 
continues to show 


eC RP * Population OPA Civil 2-15-44—294,400 
ie year ‘round. * Retail Sales — $202,804,000 

* Effective Buying Income—$403,370,000 
* SM Est. 1944 


National Representatives 
GEORGE P. HOLLINGBERY CO. 


Southeast Representative 
HARRY E. CUMMINGS 


JAMES M. LeGATE, General M 


9,000 WATTS + 610 KC + NBC 


FLORIDA — County Data — (Continued) sive estimates by SALES: MANAGEMENT, 


SALES— 

OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS Gross 


(in thousands of dollars) Farm % | Qual 

Total % % | Families} Dollars % % a Re AD meat 2 Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in of of | fam- (in |U.S.A. of 
thou- | State | U.S.A. thou- |thousands)/ State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. Index 


 deguabataawectatede e ¢ 1.4 s P 581 228 a 34 3,351 -16) .002) 2,394) 2,877] .003) 100 
Columbia. . 15.0) .75| .012 4.1 4,914 -52; .007| 1,079 562 203 285 11,012} .52| .007| 2,686) 3,359) .008 67 
Dade (Miami-Miami Beach- 

Coral Gables).......... 294.4) 14.63) .231 90. 202,804) 21.37) .294) 45,257) 31,093) 12,619) 14,133] 403,370) 19.17) .272| 4,457} 20,839} .270) 117 
a ES eee 8.0} .40) .006 2.4 3,116 .33| .005 830 140 114 151 7,381 -35| .005| 3,075} 1,887) .005| 8 
1 415 158 bg 60 


Duval (Jacksonville)... ... d . 27,054) 15,072} 5,430 . 94 
Escambia (Pensacola) .. : 87.3} 4.34) .069 23.0 33,559, 3.53) .049 8,370) 4,331 2,584 1,673) 85,399) 4.05) .058) 3,713 2,687) .057 83 
Flagler. iat 2.2 -11} +.002 8 744 -08} .001 216 * . q 1,727 -08} .001) 2,159 2,057; .001 50 
Franklin......... ona 7.5 .37| .006 2.2 1,597 .17} .002 531 140 89 117) 3,889 -18} .003| 1,768 z 003 50 
Gadsden. . roa taevns . , j , , d 895 762 Vy 


Gilchrist . ‘ ¢ J a j 
Glades. . ‘ ; ‘ -08; .001 ql 589 .06)... 133 . : ¢ 1,672 -08; .001| 2,787; 2,098 001) 100 
SS Se . -35) .006 2. 1,674 18} .002 415 193 64 117 3,411 16; .002| 1,706 286 003) 50 


Hamilton. . 


. a ; A. 292 38]. 006) 100 

ees a ; ‘ -026 aa 6,743| .71| .010 863 948 406 28: 17,202; .82), .012 2,000! 6,649| .014| 
*Withheld to avoid disclosure. . Before using these figures, see explanation page 1. NE 
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Cities Served by 


JOHN H. PERRY 


News 


I} 


papers and Radio Stations 
ACCOUNT FOR®*... 


‘FLORIDA'S 18. 1% ‘FLORIDA'S 19. 4] % FLORIDA'S EFFECTIVE 
POPULATION RETAIL SALES BUYING INCOME 


The five communities in which John H. Perry Newspapers and Radio 
Stations are situated offer a major market in themselves—and because they 
are all industrial cities, they offer the best year-round market. 


The percentages given above are urban only. County data swells the 


totals to 22.65% of population; 21.21% of retail sales and 22.70% of effec- 
tive buying income. 


JACKSONVILLE—Florida’s best year-round market city. Commercial, financial and indus- 
trial center. Population 235,000 (1940 census). Retail sales, $171,909,000. 
Wholesale sales, $276,611,000; Food sales, $25,840,000; Drug sales, $6,580,000. 
Effective buying income, $276,069,000. 


PENSACOLA—Florida’s fourth market and rapidly growing industrial and shipping center. 
Population, 55,000. Retail sales, $32,257,000. Food sales, $6,577,000; Drug 
sales, $1,439,000. Effective buying income, $64,539,000. 


PANAMA CITY—Florida’s most rapidly growing community. Port, ship-building and paper- 
board manufacturing center. Population, 33,000. Retail sales, $16,447,000; 
Food sales, $3,657,000. Drug sales, $1,063,000. Effective buying income, 
$31,024,000. 


OCALA—Heart of a rich agricultural and livestock empire. County seat of Marion County— 
population, 29,800; retail sales, $11,982,000; food sales, $2,424,000; effective 
buying income, $27,370,000. 


DELAND—Citrus, manufacturing and university city. County seat of Volusia County—popu- 
lation, 48,700; retail sales, $30,008,000; food sales, $7,686,000; drug sales, 
$1,893,000; effective buying income, $73,202,000. 

* Source, Sales Management Survey of Buying Power, 1945 


JOHN H. PERRY NEWSPAPERS AND RADIO STATIONS PROVIDE YOUR 
LOWEST COST CHANNEL TO PROFITABLE SALES IN INDUSTRIAL 
FLORIDA’S GREAT MARKET. 


JOHN H. PERRY NEWSPAPERS— Jacksonville Journal, Pensacola News Journal, Pana- 
= — News-Herald, Ocala Star Banner, Deland 
un-News. 


JOHN H. PERRY RADIO STATIONS—WIHP, Jacksonville; WCOA, Pensacola; WDLP, 
Panama City. WTMC, Ocala. 


NEW YORK 


May 15, 


Representatives 


JOHN H. PERRY ASSOCIATES 


CHICAGO DETROIT ATLANTA PHILADELPHIA 


1945 
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You'll buy a neat package indeed, when 
you purchase time on WMBR, the Colum- 
bia station serving the No. 1 year-’round 
market in all Florida! You’ll make friends 
with local folks whose buying power re- 
presents one-eighth of Florida’s entire 
income. 


But that’s not all of the story!...In ad- 
dition to WMBR’s important coverage of 
the Jacksonville market, you’ll put your 
foot in the doors of the 85% listener- 
preference area of St. Augustine, served by 
WFOY, because your WMBR program is 


HOW T0 GET MORE 
THAN YOU PAY FOR /” 
FLORIDA'S No.1 Year-round Market 


broadcast at no ad- 
ditional cost over 
WFOY! That’s 
another one of 
those Glenn Mar- 
shall, Jr., bonus 
arrangements, another of the many WMBR 
features that’s making news in the radio 
listening world in your No. 1 Florida year- 
’round market. 


Write or wire Glenn Marshall, Jr., WMBR, 
Jacksonville, Florida—or get in touch with 
your nearest Weed & Company represen- 
tative now! 


WHBRI 
WROY 


Represented by 
Weed & Company 


'BS in North Florida 


FLORIDA— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
PA C —19 
ail PA CIVIL, RETAIL SALES—1044 EFFECTIVE BUYING INCOME ADVERTIS- 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | FOUR STORE GROUPS | 
(in thousands of dollars) % | Qual 
Total % % | Families} Dollars % % Dollars % | % Per of ity 
(in of of (in (in | of of ; ; (in of of | fam- U.S.A.) of 
thou- | State |U.S.A.| thou- | thousands) State | U.S.A. | Lum.- thousands)! State | U.S.A.) ily Po- | Mar- 
sands) Food | General; Bidg.- | Drug ten- | ket 
| Mdse. | Hdwre. | tial | index 
Jefferson. .............05. 10.0 50 .18}  .002 415 298 51 67 4,020) .19| .003| 1,489 004) 50 
ee 3.1) .15 . 199 88 ° ° 1,980} .09} .001| 2,475 .001) 50 
a 24.8| 1.23 1.14) .016| 3,220 790 864 6 27,048] 1.28) .018| 3,424 .018| 95 
| 
| 
Lee (Fort Myers)........... 21.0) 1.04 1.02} .014| 2,274) 1,334 368 486] 20,194) .96| .014| 3,107 014) 88 
Leon (Tallahassee)........ 36.4| 1.81 1.43} .020| 2,689) 1,843 559 78 29,056] 1.38) .020| 2,767 .022| 76 
SL 10.5} 52 .26| .004 614 158 ° 101 5,667; .27| .004| 1,889 005} 63 
SS eee 2.8; .14 aS 66 ° ° ° 1,382} .07| .001| 1,728 001; 50 
Madison. 13.9} .69 al .005 730 351 152 1 7,565 .36| .005| 2,045 006} 55 
| 
Manatee (Bradenton)....... 24.2) 1.20 1.16) .016} 3,038) 1,334 800 6 24,914] 1.18} .017| 3,322 .017} 88 
Marion (Ocala)............. 29.8) 1.48 1.28} .017| 2,424) 1,422 978 469] 27,370) 1.30) .018| 3,146 019} 79 
CR 6.1, .30 -26| .004| 1,062 123 305 117 5,909| .28| .004| 2,814 .004) 80 
Rs oa ke ce 19.9} .99 45} .006] 1,345 491 343 184 9,839} .47| .007| 1,613 .009| 56 
Nassau 10.9} .54 -29) .004 730 211 254 101 5,833] .28| .004| 2,011 005} 56 
Okaloosa... 16.0} .80 -28) .004 664 158 191 117] 5,219} .25) .004| 1,273 006} 4 
Okeechobee. ....... 3.1) .16 12} .002 332 ° 51 ° 2,482} .12| .002| 2,758 002) 100 
Orange (Orlando). . 77.3| 3.84 5.15} .071| 9,429) 6,196) 3,059) 2, 103,153) 4.90) .070) 4,228 .069) 113 
REE 8.7; .43 .35| .005) 913) 176} 165) 168] 7,818) .37| .005| 2,606 006} 88 
Paim Beach (W. Palm Beach) 80.9) 4.02 5.87) .081| 13,612) 4,212) 3,442) 2,514] 116,182) 5.52) .078| 4,434 076} 119 
| 
a 13.0, .65 .36| .005| 1,096 123 216 201 7,903} .38| .005| 1,838 .006, 60 
Pinellas (St. Petersburg- | 
Clearwater)............. 99.4| 4.94! 6.82} .094| 13,878] 6,885, 4,415) 6,734] 145,390) 6.91) .098| 4,276 .093| 118 
Polk (Lakeland-Winter | 
GE 89.2) 4.43 4.46| .061| 11,255] 4,230] 2,238] 1,960 92,483] 4.39] .062! 3,464 .063| 90 
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*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


P 


can be told only by you 
through the advertising columns of 


The Palm Beach POST a/ Tite s 


WEST PALM BEACH, FLORIDA 


98% coverage of all occupied dwelling units in the Paim Beaches 
Represented Nationally by the Katz Agency, Inc 
%& 100,469 P.B. COUNTY POPULATION & 50,775 A.B.C.-C.1.2. POPULATION & 1944 RETAIL SALES-$55,723,000. » 1944 EFFECTIVE BUYING INCOME-$116,182,000. 


rIARTRA ..¢c as * \ The “SM” symbols mark original, exclu- 
FLORID A— County Data — (Continued ) sive estimates by SALES MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION CVD ING 
2-15-44 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY 4 | } | FOUR STORE GROUPS | Gross 
j (in thousands of dollars) Farm w/ Qual- 
Total % °% | Families} Dollars % % silat Tare ae _]| Dollars % % Per | Dollars} of ity 
(in | of of in (in of of | | | (in | of of | fam- (in |U.S.A.| of 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A.| Lum.- | Gustente State |U.S.A.| ily | thou- | Po- | Mar- 
sands sands) | | Food |General | Bidg.- | Drug sands) | ten- | ket 
| Mdse. | Hdwre. | tial | Index 
Putnam : ; 17.4 .87 -014) 5.4 6,541) -69; .010 1,776 614 318 285 14,725 -70; .010) 2,727| 3,750} .011 79 
St. Johns (St. Augustine)... a -95) -015 5.8 9,331) -98, .013 2,573 439 483 503 21,526; 1.02, .015 3,711 3,418] .014 93 
| | | } | 
| | | | 
St. Lucie (Fort Pierce)... ... 13.0) -65) -010) 4.0 7,130|  .75 -010) 1,743) 579 432 312 14,955 -71, 010 3,739 5,785} .010 100 
ae : 14.7 -73; .012 3.8 2,248) 24 -003) 614) 246 127 67 5,619 -27| .004 1,479 2,014] .005 42 
Sarasota (Sarasota)........ 18.4 -92) .014 5.8 11,796; 1.24 -017) 3,220) 1,106 902 536 24,769 1.18) .017 4,271) 4, -016 114 
Seminole (Sanford) 19.1] 95} .015) 5.8 8,045) .85| .012) 2,639 790 419 318} 22,878, 1.08) .015) 3,944) 11,773 014) 93 
Sumter ee. 9.4 | .007) 2.7 1,953) -21; =.003 647 123 114 134 4,917 -23| .003 1,821) 3,022 - 004) 57 
| | | 
Suwannee 15.3) .76) .012! 4.0 3,968} .42) .006 996 316 368 21 8,947, .42, .006| 2,237, 4,879} .007 58 
Taylor. . 9.4) .47| -007| 2.8 3,100 .33; .004 930 193 . . 6,960 .33 .005) 2,486) -005 71 
Union 6.9) 34, .005 1.3 667 .07; .001 249 7 ss 50) 1,879 -09; .001) 1,445 1,259] .002 40 
Volusia (Daytona Beach- 

Deland 48.7| 2.42) .038) 15.9) 30,008; 3.16, .044 7,686, 2,475 1,453 1,843 73,202, 3.48 .049 4,604 6,102 045 118 
Wakulla 5.3, .26) .004) 1.4) 1,039} .11) 002) 299) : ’ *| —- 1,879, .08, .001) 1,342 00250 
Walton 13.2 -66; .010) 3.4 2,604 .27, + .004! 681 5 ° 134 6,132 .29| .004, 1,804 1,725} .005 50 
Washington 11.2 .56| .009) 2.9 1,612 -17) .002 382 211 127 101 4,264 .20' .003 1,470 1,657 -004) 44 
ce : iaetes Cries 2F 4 : ee i sole ae Cee 
STATE TOTAL <éenaok Gee 1.581 597.9 949, 103 1.378) 225,342 113,780 56, 331 55,7241 2,105,486 ..| 1.419, 3,521) 327,195) 1.439) 91 
*Withheld to avoid disclosure. For Florida City figures, see page 149. Before using these figures, see explanation page 17. 
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Cities shown are those having K EF 
ve ) retail sales of $20,000,000 ~~ 
EAST SOUTH CENTRAL STATES or more in 1942. 
Kentucky - Tennessee ~ Counties shaded are those having 
(See also Alabama, Mississippi) retail sales of $50,000,000 
or more in 1942. 
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Hende 
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— The “SM” symbols mark original, exclu- 
KENTUCKY County Data sive estimates by SALES MANAGEMENT. row 
| —$$<———— ——————— —_-—_— — Op! f 
SALES— Jackso 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION 6x ING” Jeffers 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS Jessan 
iam —_ acouaen Tn Johnso 
COUNTY FOUR STORE GROUPS Gross Kentor 
: (in thousands of dollars) Farm | % | Qual- Knott. 
Total % % | Families} Dollars % % Dollars % % Per | Dollars} of ity 
(in of of (in (in of of (in of of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- Knox. 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket Larue. 
Mdse. | Hdwre tial | Index Laurel 
Ee 15.5 -61) 012 3.9 2,132 -24| .003 549 332 169 9 3,579 -20| .002) 916) 3,264) .004 33 Lawrer 
acai asiksnadnooens 12.6) .49} .010/ 3.4) 2,903| .33| .004; 732} 371 91 *| 4,882} .28] .003| 1,436) 2,718) .005, 50 Lee... 
ee 7.9 -31; .006 2.3 2,214 -25| .003 787 215 195 * 4,454 -25| .003) 1,937 x -004 67 
Ee oe 8.2 -32| .006 2.4 1,509 -17| +.002 457 as 130 3,073 -18} .002) 1,280) 2, -003 50 Leslie, 
BI -ncsaseseanekiand 24.5) .96] .019] 6.7] 7,102/ .81| .010/ 1,605) 1,642) 611 14,179.81} .010} 2,116, 6,627] .012) 63 — 
8. 
SERS ere 9.3 -36} .007 2.4 1,492 -17| 002 640 39 195 3,268 -19} .002) 1,362 -003 43 Lincotr 
Sey eee eee 39.8) 1.56) .031 9.0) 10,595) 1.21) .015 3,514 2,111 689 18,458; 1.05) .012) 2,051 017 55 ving 
i cckaieiaddwe wands 10.4 -41; =.008 3.1 1,886; . 2) .003 604 ¢ 117 3,763; .21) .003) 1,211 pest 50 
OR 16.0| .63} .013| 4.7] 5,478] .63| .008| 1,931 508] 533 9,239] .53| .006| 1,966 008} 62 ~ ag 
Boyd (Ashiand)............ 42.8} 1.68} .034) 11. 18,942} 2.17] .028} 5,027| 3,069 598 37,847| 2.16] .026| 3,441 028} 82 a 
"CUra 
Boyle (Danville)............ 15.9] .62| .012; 4.6] 7,200; .83} .010| 2,005) 1,740 559 13,426) .77| .009| 2,919 010) 83 — 
Ne 8.3 -33). .006 2.4 2,116 -24| .003 659 215 130 4,162 -23| .003) 1,734 -004 67 Lea 
I coke ibioke cna’ 17.9 -70) .014 3. 1,492 -17| +.002 329 117 104 3,112 -18} .002) 841 -004 29 M 
Breckinridge............... 14.3] 56] 011 3.9] 2,411] .28] .004] 805} 196] 104 4,843] .28| .003| 1,242 005} 45 — 
RN hi cawuscenbiees 8.8} .35} .007) 2.41 1,509] .17; .002; 366 . . 2,431] 14) .002| 1,013 003} 3 a 
jor 
SS ere 10.9} 43] .008} 2. 1,148} .13] .002] 275 . 52 2,353} .13| .002| 871 003, 8 ~ 
peer ee 12.7; .50} .009 3.8 3,575, .41) .005) 1,006 586 351 6,419} .37| .004) 1,689 006 67 in 
ee 16.4 -64) .012 4.8 4,625, .53) .007) 1,281 508 520 8,636) .49) .006) 1,799 - 008 67 Maso 
Campbell (Newport)........ 68.0) 2.67) .053 20. 30,848) 3.54) .045) 12,553) 1,857) 1,131 67,049} 3.83) .045) 3,271 047 89 i 
orn cnknadanane 5.9] .23] .005) 1. 1,230.14) .002) 476} 196] 169 2,295} .13| .002| 1,350 .003} 60 a 
RPS 7.6] .30| .006) 2.2) 3,313] .38] .005| 769) 274] 611 6,127} .35| .004| 2,785 005} 83 Moree 
SERS ee 20.5, .80| .016 4. 3,411 -39} .005) 1,189 782 182 6,438!  .37! .0041 1,431 007 44 — 
*Withheld to avoid disclosure. Before using these figures, see explanation pagt 17- wi 
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SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total | % % | Families} Dollars | % % Dollars | % % | Per | Dollars} of ity 

(in of of (in (in of of (in of of | fam- (in |U.S.A.) _ of 

thou- | State | U.S.A.) thou- | thousands)! State | U.S.A Lum.- thousands)| State | U.S.A.|_ ily thou- Po- | Mar- 

sands) sands) Food | General} Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
EEE POOR 15.4) .60| .012 3.5 1,460} .17]) .002 311 176 91 * 2,587} .15| .002} 739) 3,327} .004 33 
Christian (Hopkinsville)... . . 35.8] 1.40) .028 9.9] 10,906] 1.25| .017; 2,635) 2,092) 1,222 414] 16,012) .91| .011| 1,778 < .016 57 
RS ee Rae 16.4) .64) .013 4.9 6,839} .78| .010} 1,903 723 637 324) 12,565] .72| .008| 2,564) 4,727] .010| 77 
RES tans AT ae 19.0} .75| .015 3.8 1,738}  .20| .003 439 293 52 . 2,879} .16| .002} 758} 2,227) .005| 33 
MES eget ee: 8.7| .34) .007 2.1 1,115) .13] .002 18 98 * 54 2,062} .12| .001; 982} 1,082) .002) 29 
SE One 10.2) .40| .008 2.9 2,312} .27| .003 750 254 247 126 3,793} 22] .003| 1,308} 1,591} .004) 50 
EE 9.2} .36| .007 2.1 1,361) .16) .002 146 254 26 * 2,276} .13) .002| 1,084 — .003} 43 
Daviess (Owensboro)....... 49.2) 1.93) .039} 13.8} 22,943) 2.63) .033} 5,636 3,969] 1,534) 1,242] 35,838) 2.05) .024| 2,669) 5,545) .030) 77 
EE, SPE 9.1] .33} .007 2.2 1,066} .12| .002 110 * 26 * 2,140} .12) .001/ 973) 1,482) .003) 43 
SE ea 6.7; .26) .005 1.4 672} . 08} .001 92 78 13 . 1,614) .09| .001/ 1,153} 1,036} .002) 40 
ARS ee 14.1} 55) 011 3.2 2,935} .34| .004 915 137 117 180 5,504] .31) .004) 1,720} 1,264) .005) 45 
Fayette (Lexington)......... 77.1; 3.02| .061 22.3) 57,800) 6.63) .084) 9,694) 7,897) 2,354) 1,4 107,660} 6.15} .073) 4,828} 8,509) .074) 121 
Se «LSE 11.1} .43| 009 3.2 2,657} .30| .004 842 332 208 108 5,076} .29| .003| 1,586} 4,482} .005| 56 
EE peers 44.2} 1.73) .035 9.3 8,315} .95| .012) 3,093] 2,366 247 126] 16,046) .92| .011| 1,725] 2,154] .016) 46 
Franklin (Frankfort)........ 21.1) .83| .017 5.9] 10,185) 1.17) .015| 3,568} 1,466] 1,105 450] 17,038} .97) .011| 2,888} 3,082) .013| 76 
| RRS era 13.7; .54) .011 3.9 6,232} .71| .009| 1,958 528 507 * 10,892) .62) .007| 2,793] 3,009) .008} 73 
ER 3.7| .15| .003 1.1 984, .11| .001 201 137 104 * 1,712) .10| .001) 1,556} 1,236) .001 33 
Oe ad 10.1} .40} .008 2.6 2,542} .29| .004 787 332 299 * 4,882}  .28| .003| 1,878} 3,936} .004) 50 
as Ah 8.8} .35) .007 2.6 2,788} .32| .004 732 254 286 126 4,999}  .29| .003) 1,923} 2,900} .004) 657 
Graves (Mayfield).......... 27.6; 1.08) .022 8.2 9,135] 1.05] .013| 2,416) 1,017 507 342] 16,163} .92| .011/ 1,971] 5,046] .014) 64 
aE 14.7; 58} .012 3.9 2,640} .30| .004 439 352 182 90 4,571} .26) .003) 1,172} 2,536) .005) 42 
RMA, GR. 10.3} .40| .008 2.7 1,460) .17| .002 421 371 156 * 2,898} .17| .002| 1,073} 2,891) .003) 38 
ON es ee 20.0} .78| .016 4.7 3,182} .36] .005| 1,391 98 182 144 6,321] .36| .004) 1,345} 1,645) .007) 44 
Hancock. .............00. 5.6 .21) .004 1.6 1,066] .12} .002) 311 98 52 * 2,256} .13) .002| 1,410} 1,255) .002} 50 
| a ee: 29.9) 1.17) .023 6.8 8,840} 1.01) .013) 2,068 587 975 238} 15,132} .86| .010) 2,225} 4,009} .014) 61 
SS es 58.3) 2.29) .046| 13.0) 20,278) 2.32) .029| 4,868) 3,363 429 486} 29,486] 1.68] .020) 2,268} 1,064) .028) 61 
ie ee 12.3} .48} .010 3.7 6,019} .69} .009) 1,775 528 676 252 9,958} .57| .007| 2,691; 5,064} .008} 80 
A PRET Fs 14.0| .55| .011 3.7 2,640} .30| .004 769 352 195 234 4,979} 28} .003) 1,346] 4,427] .005) 45 
Henderson (Henderson)... . 28.8} 1.13) .023 8. 2,690 743 728 378 16,066) .92) .011| 1,868) 4,982] .014) 61 
Henry... 11.1; .44)  .009 3.3 787 98 364 144 5,621; .32| .004) 1,703} 4,245) .005) 56 
RMT ee BORER es: 6.8} .27) .005 1. 421 * . 36 3,151} .18} .002| 1,658} 2,709} .003) 60 
Hopkins (Madisonville). .... 32.9} 1.29} .026 9.7 3,074] 1,486 741 432] 18,944) 1.08} .013| 1,953} 2,491) .017) 65 
RG idcchnaiawadauces 12.0} .47| .009 2. 110 20 . . 1,906] .11| .001) 762) 1,855) .003) 33 
Jefferson (Louisville). ...... 432.8] 16.98] .340} 129.3 66,238} 41,074] 8,214) 14,150] 613,890! 35.05] ,414! 4,748] 6,055} .388} 114 
er 10.6} .42) .0038 3.0) 1,043 332 273 103 6,107}  .35| .004) 2,036} 3,691} .005) 63 
ae ee 20.1} .79) .016 4.6 1,208 802 637 * 9,005} .51| .006| 1,958) 1,682} .009) 56 
Kenton (Covington)....... 92.8} 3.64) .073| 28.4 15,647, 4,027} 2,028} 2,088} 101,082] 5.77) .068|] 3,559} 2,064) .065) 89 
_ ee eae 16.4) .64) . 13 3. 220 196 * * 1,828} .10) .001) 554) 1,382] .004) 31 
TN sieeve Pasgid ashes 22.7; .89) .018 5. 1,427 293 156 72 5,777] .33| .004| 1,155] 1,764) .007) 39 
Dc ci doduhitnt At 8.9} .35| .007 2. 384 215 143 90) 2,976] .17| .002 003} 43 
Sse 20.3} .80) .016 4.6 952 352 104 108) 6,127) .35| .004 -007) 44 
Sere 12.5} .49) .010 2.9 695 78 117 * 3,248} .19} .002 004 40 
AC 8.0} .31) .006 1. 458 98 130 * 2,490} .14) .002 -003)} 50 
ik ntxedsinsia snes abide 9.4 .37) .007 1.8 128 . 1,537) .09| .001 002} 29 
| EP 33.4) 1.31) .026 7.1 1,903} 1,447 12,487; .71) .008 012 46 
iiaesSéniaintes coat 12.5} .49) .010 3.1 659 78 2,918} .17| .002 004 40 
Ree 16.3) .64) .013 4. 933 411 5,329] .30| .004 -006} 46 
ea 7.4| .29) .006 2.1 201 39 2,217} 13) .001 002} 33 
| NE cree oe: 19.7; .77| .015 q 1,446 762 8,577; .49| .006 -008} 53 
Re 7.7| .30| .006 1.8 348 137 2,295, .13| .002 -003) 50 
McCracken (Paducah)...... 42.8) 1.68} .034| 12.8 6,240} 4,184 48,353] 2.76] .033 .034} 100 
| iene ibe 15.7} .62|  .012 3.4 586 332 5,096] .29| .003 005} 42 
cs ccitiaun casa raced 9.4) .37| .007 2. 476 117 3,404) .19) .002 -003} 43 
BR cecsccsadiedhecal 28.0} 1.10) .022 7.6 2,050} 1,095 15,677} .89) .011 014) 64 
R= 11.5) .45| .009 2. 512 274 1,964) .11] .001 .003} 33 
Ses 14.9} .58| .012 3.6 952 4 6,010| .34| .004 006} 50 
SRR Si 13.0) .51| .010 3.7 750 176 4,260} .24) .003 -005} 50 
ER TE: 8.6, .34) .007 1. 348 * 1,362} 08} .001 002} 29 
Mason (Maysville)......... 16.6) .65) .013 4. 2,251) 1,525 14,335, .82) .010 011 85 
RRA 8.0} .31) .006 2.1 293 * 2,470} .14) .002 -003} 50 
i scctiswnimddscdedl 4.2| .16) .003 a 201 * 856 .05) .001 .001 33 
es: 12.7' .50' .010 3. 952 371 7,197! .41' .005 .006' 60 
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Blount (Marysville)... 
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1,617 333 254 
1,617 721 406 
726 203 76 
314 . . 
2,986) 1,924 533 
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LOOK BEFORE YOU LEAP! 


If any of the figures on these pages seem confusing or incomprehensible, you must have skipped the 
Reading it before you attempt to use these data, 


is cheaper and quicker than wiring the editors, who will just refer you to those same pages anyway. 
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MEMPHIS 
MARKET 


EMPHIS, as a market, offers 

the South’s biggest trade area 
_..for Memphis offers in addition to 
the city proper, a vast territorial 
buying power which places it in the 
forefront of the Nation’s markets 
today. As a primary market, the 
Memphis trade area encompasses 19,- 
000 retail outlets, 10,000 miles of 
highways, and agricultural produc- 
tion exceeding $500,000,000 in an- 
nual value. The 1940 census shows 
Metropolitan Memphis with a popu- 
lation of 292,942 .. . today Memphis 
is well over the 300,000 mark. 

While Memphis is the world’s 
largest cotton market, handling more 
cotton than all other markets com- 
bined, of recent years the extent of 
the market has grown and developed 
into many other industries. Today it 
is the world’s biggest hardwood lum- 
ber market, the South’s largest manu- 
facturer of feeds, and the South’s 
largest maker of drugs and chemi- 
cals. These “plus” industries com- 
bine to make Memphis today the 
twentieth largest wholesale center. 

Its central location has also at- 
tracted an Army Corps Headquar- 
ters, a Naval Training Base, an 
Army General Hospital, and one of 
the biggest Army Supply Depots in 
the United States. 

This central location, together with 
its splendid manufacturing facilities, 
has attracted 100 new industries to 
Memphis in the past five years, 
bringing the total of Memphis’ in- 
dustries to about 600. 

Today there is more money in 
Memphis and the Mid-South than 
ever before. With a billion-dollar 
spendable income, the Memphis mar- 
ket leads the South in buying power. 

WMC, the pioneer radio station in 
the Mid-South, was founded at the 
Inception of radio, in January, 1923. 
Established by the Commercial Ap- 
peal, the South’s Greatest News- 
paper, as a service institution for its 
subscribers, WMC has won its “serv- 
Ice stripes” as a continuing bond be- 
tween it and the people of the Mid- 
South. 

Today, the Commercial Appeal 
still owns and operates the station, 
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FACTS ABOUT COVERAGE IN THE MID-SOUTH 


(WMC’S DAY COVERAGE) 


TOTAL POPULATION 3,092,108 


| HOME UNITS 777,206 


RADIO HOMES 393,518 


| EFFECTIVE BUYING INCOME $896,976,000.00 


TOTAL SALES 


RETAIL SALES 
$615,979,000.00 


FOOD SALES 
$112,935,000.00 


| DRUG SALES 
$21,000,225.00 


with H. W. Slavick as General Man- 
ager. Mr. Slavick has been with 
WMC since 1925, and his complete 
knowledge of technical and adminis- 
trative detail is the outgrowth of his 
many years in all phases of radio 


WMC DAY MAIL MAP FOR 1944 


as 
. Ta oo 

' aT a 

a i 


with many years of experience be- 
hind him. E. C. Frase, Chief En- 
gineer, is a veteran of more than 
twelve years continuous employment 
at the station. 

W MC operates on an assigned fre- 
quency of 790 kilocycles. It broad- 
casts with 5,000 watts power day and 
night. Its half-wave vertical antenna, 
611 feet in height, is an advance in 
broadcasting efficiency, and an 
achievement in radio engineering. 
WMC’s complete recording and 
transcribing equipment makes possi- 
ble auditions and playbacks of excep- 
tionally fine quality. Modern studios, 
providing for every type of broad- 
cast, accommodate large audiences 
and give WMC a facile range for 
local productions. WMC is affiliated 
with the NBC Network, the most 
popular network with Mid-South 
listeners. 

The latest Hooper Listening Index 
for November-December, 1944, made 
in Memphis, Tennessee, definitely 
shows WMC leading in every time 
classification. Here is the picture of 
WMC’s Hooper rating in relation to 


WW 10To 24% ° the other Radio Stations in 
Memphis : 

MORNING INDEX WMC StationB StationC Station D 

MON. THRU FRI. 

8:00 A. M.-12:00 Noon 36.0 27.6 20.7 14.3 
AFTERNOON INDEX 

MON. THRU FRI. 

12:00 Noon-6:00 P. M. 44.8 23.0 10.9 21.3 
EVENING INDEX 
SUN. THRU SAT. 

6:00 P. M.-10:00 P. M. 38.7 36.4 12.0 12.2 


management. WMC is staffed with 
men selected for their accomplish- 
ments in their individual fields. Joe 
C. Eggleston, Commercial Manager, 
is now a member of our armed 
forces, serving overseas. Mr. Slavick 
is handling his work along with his 
other duties. Local commercial busi- 
ness is supervised by Cliff Goodman. 
Program director is Bob Atherton. a 
versatile and able production man 


WMC’s record in sales response, 
and in pulling mail, has been, and 
continues to be, outstanding. Out- 
ranking stations of greater power in 
this respect, WMC is established as 
the Mid-South’s favorite radio sta- 
tion by loyal and liberal listener re- 
sponse. Results of contests and offers 
are available on request. 

WMC is represented nationally 
by The Branham Company. 
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Post-war projects definitely planned for Nash- 
ville include $2,000,000 municipal auditorium; 
$2,400,000 addition to public water system; 
$2,500,000 electric service expansion; $10,- 
000,000 Stewart’s Ferry dam and power pro- 
ject; new federal-aid airfields and expansion 
of municipal airport; $8,000,000 of improve- 
ments in business district; mew buildings 
for colleges and universities, hospitals and 
churches; new bus terminal; four new thea- 


ters; state World War II memorial building; 


new federal building; and development of ma- 
jor thoroughfares. This post-war market will 
be covered, as now, by Nashville’s two great 
newspapers. 


MORNING 


EVENING 


The Nashville Tennessean 


SUNDAY 
NEWSPAPER PRINTING CORPORATION, AGENT 
REPRESENTED BY THE BRANHAM COMPANY 


Nashville Banner 


TENNESSEE — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm | % | Qual 

Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars| of | ity 

(in of of (in (in of of (in of of (in }U.S.A.)_ of 

thou- | State |U.S.A.; thou- |thousands)| State | U.S.A. Lum.- thousands); State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Bradley (Cleveland)........ 27.4, .97| .022 011} 2,030 703 178 12,672} .61| .009) 1,785 012} 65 
=e 30.0} 1.06) .024 .010} 2,046] 1,073 419 182]  12,970| .63] .009| 1,853 .012| 50 
BSS voncidndeas vers 9.0} .32} .007 .001 213 93 * ° 2,576] .12| .002| 1,120 003) 4 
RE, 25.4) .90| .020 007) 1,452 740 267 201 9,766] .47| .007) 1,375 010) 60 
Carter (Elizabethton). ...... 33.4) 1.19] .026 -012} 1,930) 1,498 660 292] 13,254). .64) .009| 1,657 013) 50 
is iis aac 8.2) .29) .006 .002 512 * 127 * 3,069} .15| .002] 1,461 .003) 50 
ers: 10.2} .36) .008 .002 627 222 165 3,617} .17| .002| 1,353 003} 8 
ND ca ciccncudenines 22.9} .81) .018 004 413 148 127 5,510) .27| .004) 1,020 007) 8 
Ee 8.1) .29) .006 -001 182 93 51 1,725) .08} .001) 958 002} 8 
Eee 21.2} .75| .017 .005 825 500 318 7,437; .36| .005| 1,487 007) 4 
Rb nincseivtarevedt 25.6} .90| .020 006} 1,336 203 241 7,952} .38| .005) 1,169 -008) 0 
EERE RSSe erase 15.5} .55| .012 004 1,023 388 140 5,802) .28| .004) 1,349 006} 0 
Cumberiand............... 14.9} .53) .012 .004 842 315 140 4,458} .22| .003] 1,238 005, @ 
Davidson (Nashville)....... 261.3) 9.27] .205 193} 33,831} 21,008] 5,863 359,190] 17.29] .242] 4,867 -220| 7 
DN as ei ctkancaads 9.1] .32) .007 .002 363 148 279 3,158]  .15| .002) 1,373 .003)  @ 
eas 11.7} .42| .009 .003 495 277 ° 3,517| .17| .002) 1,135 004) 4 
ee ines 16.5} 59} .013 006) 1,105 462 191 8,086}  .39| .005| 1,880 007) 
Dyer (Dyersburg).......... 31.8} 1.13] .025 016} 2,376 999} 1,080 18,026} .87| .012| 2,025 016, & 
ae 26.8} .95) .021 .005 726 352 102 6,742)  .33| .005| 1,037 008} 
SS 12.6} .45| .010 -003 132 240 76 3,517} .17| .002| 1,303 004) 
Si, 38M ans 22.9} .81| .018 007} 907 758} 444 9,632} .46| .007| 1,690 009} 80 
en ed 43.6 “a .034 .014| 2,854] 1,128 698 16,614, .80| .011| 1,329 017; 
it el aa 25.5| .90! .020 009! 1,419] 610! 304 9,894 .48\ .007| 1,455 010 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 
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65 
50 
43 
50 
50 
50 
38 
9 
3 
41 


= 
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NEWS-SENTINEL 


A Scripps-Howard Newspaper 


May 15, 1945 


* 
Follow Knoxville’s upper bracket list- 
ing in S-M High Spot Cities. Write 
WROL for the complete story. 


Sell in America’s Magic Market! 


Located in the Tennessee Valley’s Industrial Wonderland, 
WROL offers the sales opportunity of the decade. 


W RO L Knovritlle 


NBC FOR EAST TENNESSEE 


TENNESSE Sn County Data wil (Continued ‘ye 


Saale 


WATIONAL 
REPRESENTATIVES 


The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1 OLD ESTIMATE CONTROLS 

COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars} of | ity 

(in of | of (in (in of | of (in of fam-| (in |U.S.A.| of 

thou- | State | U.S.A.) thou- | thousands)| State | U.S.A. Lum.- )| State | U.S.A.) ily | thou- | Po- | Mar- 

sands) sands) Food | General! Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Spe re rere 11.5) 41) .009 2. 1,333] .14) .002 248 * 38 2,666} .13| .002} 952) 2,673] .003| 33 
Greene (Greeneville). ...... 35.2) 1.25) .028 8.7] 8,262} .85| .012) 1,963 981 635 365] 13,568} .65| .009| 1,560) 8,831) .014) 50 

| 
APO e cea 10.5} .37|  .008 1,225} .13| .002 182 167 2,778} .13|  .002| 1,111 637] .003) 38 
Se 17.8} .63) .014 6,123} .63| .009} 1,337 851 11,670} .56| .008| 2,483} 2,570} .010 71 
Hamilton (Chattanooga)... . 179.3] 6.36) .141 99,056) 10.20} .144| 24,286) 14,263 249,674] 12.02) .168| 5,044) 2,313] .155) 110 
Hancock. ............ 10.0} 35) .008 636, .07| .001 50 93 2,389} .11| .002| 1,039} 2,447] .003 38 
Hardeman................. 22.0) .78| .017 3,457, .36} .005| 1,023 426 6,406) .31) .004) 1,256) 3,331] .007) 41 
USS Sees oe 13.8}  .49) .011 2,108} .22] .003 627 241 4,547} .22| .003| 1,337) 2, 005, 45 
Hawkins. ... 27.4, .97| .022 3,798} .39) .006| 1,336 241 8,109} .39| .006) 1,210) 4,595) .009) 41 
Haywood 24.5) .87| .019 4,635} .48| .007) 1,370 685 10,192) .49} .007| 1,618} 5,459} .009| 47 
Henderson 16.4) .58| .013 3,007, .31) .004 776 481 6,608} .32| .005| 1,573) 3,166) .006) 46 
ae aS 24.2) .86| .019 6,463} .67| .009) 1,716 740 12,432} 60} .008| 1,776) 4,564) 011) 58 
| 

NN ook coc caine 11.9} .42) .009 1,612; .17| .002 412 185 3,158} .15| .002 .003| 33 
Se, 5.4 19} .004 775| 08) .001 165 74 1,546 07} .001 002} 50 
Humphreys................ 10.1} .36| .008 1,969} .20) .003 627 148 4,189} .20| .003 .004| 50 
eS eee eee 12.1} 43} .010 1,550} .16) .002 280 333 2,957} .14| .002 004} 40 
0 SSE hee 17.1} 61] 013 2,650) .27| .004 660 370 4,748|  .23) .003 005, 38 
SS OTe 11.2} .40) .009 1,100) .11) .002 165 . 2,710} .13| .002 003} 33 
Knox (Knoxville)........... 195.5] 6.94) .154 99,548] 10.25] .145| 26,593) 18,080 225,721| 10.87, .152 .150| 97 
ep la Nl RS 11.4) .40| .009 2,588} .27) .004 924 11 5,398} .26| .004 005} 56 
Lauderdale................ 23.5, .83| .018 5,766} .59| .008) 1,518) 232 11,200} .54|) .008 010) 5€ 
ele Be 25.8} .92) .020 5,844, .60| .008} 1,007 592 11,312} .54| .008 .010| 50 
SS SOE eee 4.7|  .17| .004 1,085} .11| .002 231 93 2,330} .11| .001 002! 50 
Ee ells 24.2) .86) .019 5,998} .62} .009| 1,287 555 11,805} .57| .007 010} 53 
| Oa 21.8) .77| .017 4,448} .46| .006) 1,353 573 11,200) .54| .007 008} 47 
ae 27.2) .97| .021 7,843} .81| .011| 2,013] 1,036 15,725| .76| .011 .013| 62 
McNairy 16.2} .57| .013 2,681; .28] .004 726 222 5,914) .28| .003 .005| 38 
A ee eee 12.3} .44) .010 1,535) .16) 002 247 130 3,002} .14| .002 004; 40 
Madison (Jackson)......... 53.3} 1.89) .043 19,266) 1.98) .029) 4,686) 3,552 40,029} 1.93) .027 031, 72 
Marion..................... 18.8] .68| 014 3,782, .30| .005] 1,006} 166 7,302; .36| .005 007) 50 
NS nsinc Soabadee 15.6} .55) .012 4,728, .49) .007) 1,171 740 9,341, .45) .006 007, 58 
Maury (Columbia).......... 36.8} 1.31] .030 11,904] 1.23} .018} 3,350) 1,572 21,840} 1.05| .015 019) 63 
RRS CRP eee. 5.0| .18] .004 326} .03)...... eRe? 941} .05| .001 001; 25 
ES oe 0S ore 22.3) .79| .018 3,363; .35| .005 808 259 6,518} .31| .004 .007) 38 
Montgomery (Clarksville)...|  32.8| 1.16] .028 9,191] .95| .014| 2,376] 1,924 17,427, .84| .012 015) 58 
Ne ee wa Soc cue. ss 3.6} .13| .003 278} = .03)...... 17 950| .05) .001 001, 33 
Ep etn aed be 13.2} .47| .010 1,504] .15| .002 413 ° 2,912] .14| .002 004, 40 
ere 27.0} .96| .021 8,525) .88| .012) 2,673] 1,073 16,321} .79) .011 013) 62 
REE 15.4) .65| .012 1,829} .19| .003 429 92 3,539} .17} .002 005, 42 
ie ESS Ste 6.2} .22| .005 1,008 .10) .001 347 92 1,994] .10| .001 -002) 40 
| RRA 4.8} .17) .004 512} 05) .001 99 * 1,053} .05) .001 002) 50 
ee 13.7} .49) .011 3,720} .38) .005 512| 1,073 5,765} .28| .004 -006) 55 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 
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TENNESSEE — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % ual- 
Total | % % | Familivs} Dollars | °% fe hen Dollars | % % | Per | Dollars} of 
(in | of of (in (in of of | | | (in of of | fam-| (in j|U.S.A, 
thou- | State | U.S.A.| thou- | thousands); State | U.S.A.| Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) | | sands) | Food | General} Bidg.- | Drug sands) | ten- | ket 
| | | | Mdse. | Hdwre. tial | index 
$$$ $f] —] —] —_f ——_|_|__|__} —_|_ —_ hiatal 
Putnam 21.7 77 .017| 5.4 4,960, 51] .007, 1,221 740 419) 128] 9,497, 46} .006| 1,759| 2,745] .009| 53 
ae 14.0; .50)  .011 3.4 3,751 .39) .005 907 352 140) 164 7,123} .34) .005| 2,095) 1,655] .006| 55 
MD ainacers vscnuaves 31.1) 1.10) .024 -_ 5,565) .57| .008/ 1,353) 722 279, = 347] Ss: 10,998) 53) 007 1,447) 2,159} .011) 46 
NR, censicsarceces 22.6 .80) -018) 6.0 5,875, .61/ .009) 1,963) 759 343 401} 11,536) .56] .008) 1,923) 7,525) .010) 56 
Rutherford (Murfreesboro)..| 34.6, 1.23 .027) 9.4 9,517; .98) .014) 2,475) 1,165 749 "7 18,121] .87|  .012) 1,928} 6,261) .016| 59 
KS ee 14.8) .53) .012| 3.4 2,372} .24| .003 429 426 case 4,368} .21) .003| 1,285 905] .005) 42 
Sequatchie................. 4.6) .16) .004) 1.1 527| .05| 001 297/ 74 25 * 941) .05| .001) 855 524) .002) 50 
EEN a9 .77| .017| 5.1] 3,803} .36| 005] 676] 389) 19 *| 6,541] 31] .004) 1,283) 3,906] .005| 29 
Shelby (Memphis).......... 378.1) 13.42) 287 = 239,085) 24.62) .347| 42,160) 71,750) 7,148| 1,429 476,402) 22.93} .321| 4,300) 11,051) .324) 109 
_ Eee 12.8) .45) .010) 3.6 2,790, .28)  .004) 413) 296 *| 110 5,264) .25) .004| 1,462) 4,616) .005) 50 
| | | 
ae 9.4) 33) -007) 2.2 1,240, .13) | .002 380)........ | . 2,778} .13| .002| 1,263} 2,930} .003| 43 
Sullivan (Bristol-Kingsport);.| 77.5) 2.75 -061) 19.5) 26,939) 2.77) .039/ 6,270) 6,864) | 1,803) 1,058) 47,382) 2.28/  .032) 2,430) 4,208) .038) 64 
St icodkshodcengdets 29.6, 1.05 .023 8. 5,533) .57) 008} 1,683) 573| 584) 274] 11,066} .53| .007| 1,383} 7,669} .011) 48 
a Sane 26.9) 95) 02 7.0 ay -57| .008} 1,683 740) 775| 237} 10,438} .50) .007| 1,491) 6,857} .010) 48 
Den cidoncue ctbins ms .19 - 1.5 1,007) .10) aon 347 203 76 * 2,307} .11) .002| 1,538) 1,819} .002) 50 
| 
Unicoi 13.2} .47) .010 3.1 2,557} .26) .004) 528) 92 . ‘ 5,645, .27| .004) 1,821 761} .005) 50 
EE vi spiicaives ic kx enone 7.9} 28) | .006) - 713) .07| -001) 281) 74 *. a 1,546} .07) .001/ 814) 1,460) .002) 33 
PR ics ecdcienonieg 3.4) 12 .003) 8 We ae... ae ‘| . 615] 02)... 644 370} .001) 33 
DN he sctrwn thas. see 17.5] 62) .014) 4.7 4,216 .43) .006) 1,056) 314 444 110] 7,930] .38) | .005) 1,687 2,827] .007} 50 
Washington (Johnson City)... =4 " 040} 12.4 se 2.15} .030) 4,437) 4,477) 1,232) 712] 35,817) 1.72) .024) 2,888) 4,657] .029) 73 
| ee a 
ag RE Tee 11.8} .42/ - .009 2.9 1,426) 15) .002 330 130 . 36] 2,845 .14) .002} 981) 1,655) .003) 33 
| ree 23.7| 84) -019) 7.0 6,061] .62) 009, 2,129 721| 559 310} 11,424) .55| .008| 1,632) 6,045) .011) 58 
i vsiisakbebasheanadihe 14.0| 50) .011| 3.5 2,186) 23) -003) 478 222| 241 128 4,659) .22| .003| 1,331] 1,830] .005| 45 
Williamson.............4+. 22.2) 79) 017) 5.8 4, 898 | -50 007) 1,501) = 481| 432 219 9,654| .46) .007) 1,664) 5,818) .009) 53 
“oe ES 23.2! -82 018) 6. 5,131) 52} 007) 1,452) 500 343 237 9,349, .45| .006) 1,395) 5,798} .009) . 50 
* Sigg 7 ‘paaat | iene | eeeerse 
STATE TOTAL............ 2,818.4... | 2.214) 749,01 971,044)... | 1.410! 230,440) 180,561! 50,736! 44,948] 2,077,440)... | 4.399] 2,774! 326,091 1.565| 71 
For Tennessee City figures, see page 150. 
ALABAMA — County Data 
Bec ae a eer we a | 
ID. .osecinssssnrapece 16.5] .61) | .013 4.2 2,716} .32}  .004| 960) ° 116 123 6,240} .34) .004) 1,486) 2.801] .006) 46 
ee 35.4) 1.30) .028) 9.5 9,337 1.11] .014) 2,700 464, 722 318] 17,420} .95| .012) 1,634) 6,611) .016) 57 
| RO 27.6, 1.02) .022 7.0 5,748) 68) .008) _ 1,460 796 297 212] 10,972} .60) .007| 1,567, 3,774) .010} 46 
EE ee 17.0} 63) 013) 4.2 3,627} .43) 005, 500) 663 39) 71 6,734] .37| .005) 1,603) 1,255) .007) 64 
ae: -019) 5.8 4,408) .52) .006 600! ata 123 7,540} .41) .005) 1,300) 5,984) .008) 42 


———— 
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CENTRAL STATES 
‘Alabama - Mississippi 


(See also Kentucky, Tennessee) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 

O UNDER 50,000 

@ 50,000 TO 100,000 

@ 100,000 OR OVER 


A L A BAM A aoe County Data ame (Continued ) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING IN aNEaTY S- 
POPULATION IVE BUYING INCOME ADVERTI 


ING 
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FOUR STORE GROUPS 
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ALABAMA — County Data — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT, 


——.... 


SALES— 
ens civit, RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS. 
1 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR. STORE anours Gross «le 

(in thousands ‘arm ( jual- 
Toms % % Pontes Dollars | % % [= % 3 pe J aeee us m iy 

n n (in n ‘am- n S.A, 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) sands) Food | General| Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
ND kccnceh decdeecums 24.9} .92) .020 5,022} .60| .007 920 685 232 9,516} .52| .006| 1,560 45 
ees = 15.8} .58| .012 2,958} .35| .004 240 ° id 5,460} .30| .004) 1,300 50 
Ne 21.3) .78| .017 2,958} .35| .004 540 221 ° 6,214) .34) .004| 1,151 4 
arr 17.8} .65) .014 3,125} .37) .005 720 508 284 6,890| .38| .005| 1,640 50 
Houston (Dothan).......... 41.6} 1.53) .033 14,202) 1.69} .021| 2,780) 2,055 490 27,794) 1.51) .019| 2,527 07 
ew re 35.5} 1.31) .028 6,268} .74) .009) 1,580 575 568 12,168}  .66| .008| 1,449 4 
Jefferson (Birmingham- 51,363) 37,551) 4,863 520,440] 28.33) .351| 3,940 4 

Bessemer)............... 470.4) 17.31} .370 220,040) 28.14) .320 
ons ans 15.7| 58) .012 2,995} .36) .004 540 287 297 6,682) .36| .005| 1,758 50 
Lauderdale (Florence). ..... 45.6} 1.68) .036 13,318] 1.58} .019) 2,920) 3,204 774 38,836) 2.11| .026| 3,348 69 
ee 24.8} .91) .019 2,641} .31| .004 880 331 180 6,032; .33) .004| 1,005 37 
| Ne ee 32.9} 1.21) .026 7,914 .94) .012) 2,640 685 426 19,760} 1.08) .013| 2,325 8 
ee Se ee 31.7] 1.17) .025 5,933} .70| .009) 1,260 796 555 11,310}  .62| .008) 1,469 rT) 
SS SS a 18.2) .67| .014 2,548} .30) .004 ee ° 6,656} .36| .004| 1,447 rt) 
| a 26.8} .99) .021 4,985, .59| .007) 1,780 553 271 10,634) .58| .007) 1,587 4 
Madison (Huntsville)... .... 67.5} 2.48) .053 20,888} 2.48) .030| 5,320) 3,845) 1,225 45,422} 2.47| .031| 2,688 66 
a 27.3} 1.00) .021 5,878} .70| .009} 1,360 508 361 11,622} .63| .008| 1,637 82 
EE disc nath shwes oes 22.3} .82| .018 3,869} .46) .006 500 575 90 8,112} .44| .006| 1,560 44 
Pda nc aceedesaccus 38.5) 1.42) .030 10,044) 1.19] .015} 1,820) 1,193 748 21,060} 1.15) .014| 2,217 60 
Mobile (Mobile)............ 227.8} 8.38) .179 117,456] 13.95) .171) 25,445) 18,130) 3,115 277,703) 15.12) .187| 4,465 101 
I vcs ss <cadaatumacs 23.4) .86) .018 5,320) .63| .008 760 530 129 8,944] .48| .006| 1,626 50 
Montgomery (Montgomery);.| 115.2) 4.24) .090 51,845, 6.16) .075| 9,700 7,750| 1,600) 1,617] 124,491) 6.78) .084) 3,866 ” 
Morgan (Decatur).......... 45.6} 1.68} .036 15,271] 1.81) .022) 3,200) 1,945 658 494] 26,104) 1.42) .018] 2,157 cy 
_. MORSE See 20.7} .76| .016 4,055} .48} .006) 1,300 530 90 1 7,384 .40| .005| 1,477 50 
Ee panic ve wc ckeces 23.7] .87] .019 4,111} .49}  .006 840 508 284 159) 6,630) .36| .004| 1,143 42 
| RRS ORES R » 27.8} 1.02) .022 8,165} .97) .012| 2,120) 1,547 387 247] 16,952) .92| .012| 2,388! 64 
Ee eee: 21.8} .80) .017 4,018} .48| .006 640 663 258 8,008} .44| .005| 1,511 1 
ERE TP a 38.7} 1.42] .030 5,859} .70| .009| 1,840 199 271 11,128} .61| .007| 1,113 40 
ea 24.3} .89) .019 5,561} .66) .008} 1,300) 1,127 116 10,634 .58) .007) 1,772 53 
NN a ais a ce 26.8} .99} .021 5,059} .60/ .007) 1,580 199 142 10,686 .58) .007| 1,571 48 
| EE ee Se 22.4) .82) .018 3,850} .46| .006 540 420 103 7,540| .41| .005| 1,346 4 
Talladega. 59.4) 2.19] .047 12,406] 1.47) .018) 3,640) 1,260) 1,032 21,788, 1.18) .015) 1,545) a7 
Tallapoosa................. 30.8} 1.13) .024 8,500} 1.01} .012} 1,960| 1,215 490 13,910| .76| .009 1,783) 4 
Tuscaloosa (Tuscaloosa)... 68.0} 2.50) .054 24,478} 2.91| .035} 6,080} 3,691 426 50,590, 2.75) .034) 2,993) 7 
a 57.5} 2.12) .045 13,801} 1.64) .020) 3,380) 2,431 361 26,000, 1.41) .018| 1,831 53 
Washington................ 13.3} .49| .010 1,823} .22) .003} 740 . . 2,554, .14) 002) 798 #0 
er ches cauhucaachs 22.8} .84) .018 3,274; .39| .005 500 199 . 7,410) .40,  .005) 1,323 4 
ss eee 18.5) 57) .012 2,921; .35) .004 640} 354 77 4,706) 28) 003| 1,307 a 
STATE TOTAL............ 2,718.2! err ' 9.135 841,862 ..... 1.223° 192,456 124,119' 28,976 \ 1,837,124 . a, 1.238 2,615 256,905 1.413, 
For Alabama City figures, see page 150. 
MISSISSIPPI— County Data 
Adams (Natchez)........... 25.3) 1.27| .020) 7.6) —9,752| 1.99 .014| 2,857) 1,305) 446) + «488)««21,894) 1.93) .015} 2,881, 1,663) .016, 8 
Rs ak 23.7) 1.19} .019 6.4 7,671) 1.56, .011) 1,799) 1,211 546 270 15,635) 1.38} .011| 2,443) 2,557) .013, 68 
ee ee 17.2} .86) .014 4.2 1,909 39) -002) 705 165 * 90 4,232} .37| .003| 1,008, 4,123] .005, % 
tT ie fe 25.1) 1.26) .020 6.2 5,693/ 1.16) .008 1,595, 1,174 360 234) 12,422, 1.09) .008| 2,004 4,210) .010 
ec oir 2 of 7.8} .39} .006 1.9 568) .11/ | .001 186 “ * ‘ 1,420 .13} .001| 747, 1,566) .002 3 
} | | | 
ee eee 61.4; 3.07) .048| 17.7 13,602; 2.77) 020) 5,454, 1,780) 1,339 594] 32,760, 2.88] .022) 1,851| 24,240) .027 % 
Sia, Ue 17.6} .88) .014 4.5 2,425] 49.004) 334) 239 174 72 6,115, .54 -004) 1,369) 2,810} .006 4 
aa Ee ee 15.6) .78) .012 3.8 1,686, .34) .002! 538 128 * 54 4,368, .38) .003 1,149) 3,967) .005 # 
Chickasaw................. 18.6 93) .015 4.7 2,838} .58) .004) 1,002 404 50 198 7,698, .68 005) 1,638) 2,538 007, 
Choctaw 11.1} .56} 009) 2.6 1,428) 2 .002! 482 ‘| 112 108 3,522 * 002) 1,355) 1,643] 003 3 
| | | 
| | 
Claiborne.................. 11.2) .56 ~ 3.2 2,408, 49) ma 557 239) * * 5,924 -52| .004| 1,851 1,974] .005 5 
A ee 17.6} .88) .014 al 2,804, 57} .004) 742 495 * 126 7,890) -69} 005) 1 703) 2,061) .007 5 
ER SS 16.9} .85) .013 4.5 3,818} .78| .005) 1,132 495 285 126 8,600) .76| .006| 1,911| 2,256) .007 4 
Coahoma (Clarksdale)... .... 44.3| 2.22) .035| 13.4) 12,898) 2.63) 019 3,283} 1,578 1,364 468} 32,023) 2.82) .021| 2,390, 14,604) .023 & 
es 8 28.5) 1.43) .022 7.4 6,622) 1.35) .010| 1,988 954 347 252] 14,960) a 010) 2,022} 5,503} .012 % 
bod | 

a od 15.2) .76) .012 3.6 2,442 .50| .004 575| 624 ° 108 7,344) .65) 005) 2,040) 3,082 006 = 
as é 24.1} 1.21] .019 6.5 3,285 67 .005 686 147 136 * 8,490) .75, .006| 1,306) 7,633} .008) a2 
Forrest (Hattiesburg)... ... 44.2} 2.21) .035} 12.5] 15,428) 3.14) .022) 3,506) 2,477 347 594] 38,790 3.42) .026| 3,103} 1.624) .027) 7 

_ +h 9.7} .48) .008 2.5 1,514) .31| .002 352 . * 72 4,750/  .42| .003| 1,900) 1,702} .004 
ee 8.5} .42) .007 2.1 1,754 -36) -003 482 257 62 108 4,068}  .36) .003| 1,937 46] .004) 57 
a 7.9' .40' .006 1.8 1,256 .26' .002 445 ° ° 108 4,068! .36' .003' 2,260 953! .003' 


*Withheld to avoid disclosure. 
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MISSISSIPPI— County Data — (Continued) 


COUNTY 


RETAIL SALES—1944 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME 


Hancock 
Harrison (Gulfport-Biloxi) ... . 
Hinds (Jackson)...........- 


ED ccc acaseenean 
Leflore (Greenwood)........ 


a —_— «= 


ed . . . . a _ 
SYEXSR SBBRF 


Ld 
233 


* 
~ 
a 


a) 


Sysey Sea 


_ 


epans 


_ 
- 
. 

o 


19.1 
3.4 
2.9 
4.2 
4.5 


4.2 
9.4 


— 
he 


ESTIMATE 
FOUR STORE GROUPS 
(in thousands of dollars) 
% 
of 
U.S.A, Lum.- 
Food | General; Bidg.- | Drug 
Mdse. | Hdwre. 
-006 948 367 335 198 
-003} 1,057 184 136 162 
-034) 5,361) 2,404 806 918 
-090) 11,962) 11,840) 2,890) 3,094 
.010} 1,725) 1,156 384 306 
-006} 1,670 275 211 234 
-001; 1,521 ¢ * 
-002 464 147 50 
-008} 1,855 147 409 270 
-003 315 110 112 108 
-003 390 367 bd 
-003 371 312 + 90 
-020) 3,287| 2,257 732 §22 
-003 315 220 ° 108) 
-006) 1,169 532 223 198 
-002 390 * 25 108) 
-031; 5,509) 3,890 719 846 
003 427 165 + 126 
-006 537 330 99 144 
-015| 2,033) 1,761 719 432) 
023; 4,289) 1,725) 1,166 666) 
-009| 1,725) 1,193 223 306 
-014, 2,219] 1,376 471 486 
-008} 1,588 569 223 198 
-008) 1,707 312 174 
005 872 367 149 162 
-011) = 1,829) 771 446 270 
-004 835 495 149 108 
-006 612 §32 161 288) 
.006 965 642 198 198) 
-005} 1,002 606 174 198 
-006) 1,317 606 322 252 
-010| 1,941 348 546 306 
-007; 1,094 184 273 126) 
-002 241 37 ¢ 36 
-016} 2,003) 1,835 310 432 
-004 779 220 347 144 
-005| 1,002 404 211 1 
-006) 1,280 385 186 198 
-004 839 . 108 
-007 946 587 248 180 
005 779 128 446 126 
-004 575 349 62 90 
002 278 37 e 126 
002 482 65 ° 
-015| 3,087 954 744 396 
-006) 1,558 862 198 162 
004 723 385 186 108 
-004 557 679 99 108) 
-002 631 147 136 18 
-006 1,365 404 409 126 
-005) 1,065 661 236 198 
-005 260 404 bg 90 
-021; 4,526) 2,037 608 342 
-031 5,584; 2,569 1,897 738 
-003 427 239 87 54 
-004 668 220 149 90 
-005 612 73 * 270) 
-005 779 440 112 144 
-005 723 661 124 180 
1,540 716 545 540 


STATE TOTAL 


528.0 490,733 


t 
-713' 124,878| 65,792' 26,112' 21,296 1,135,550 


*Withheld to avoid disclosure, 
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For ‘Mississippi City figures, see page 151. 
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Before using these figures, see explanation page 17. 


J , 
WEST SOUTH CENTRAL STATES 
Arkansas - Oklahoma 
(See also Texas and Louisiana) 
a 
: Seaver oe 5 
K l r nanrtr~ \ woos ALFALFA | GRANT mar a crcl ae oi ah 
q i ni ei H 
us | wo00waan canna Tom i TT ca ~ a - 
_ PAWMED warts) penton oe ips = Fucron awe) ae 
cauny a amon (ZARD ome 
a PS) ln ee 
mis Custer LINCOLN oo pa “ A R K I stone oe CRAIGNEAD U7 
CANADIAN te — Gane fea | semnten | vere Wer: Cpounsert > 
© JF sequoray 4°" “7 um _ 
Bicnnam | WASWiTA Oklaboma a na — 
©4000] craoy I CHEVE- semi Smith =: vv emrren 
Greer \niowa eg i — ve, ST. FRANCIS uo 
Je irramune lal = PERRY Mee PRAIRIE 
MON fanaa cae ann Tscorr Ue 
" . teruone [ Rock ’ 
Hm STEPHENS _ man] monn. | santano Lune Cd more 
TMLMan Tauanay Pusmear oem en gee 7 PEFFCRSON 
‘ aoe Ten CARTER fenessen ATOKA — = ‘vane GRAN ARKANSAS 
aomlion ST eran | cuoctaw sewer OALLAS : 
e - o be . DEsHa 
NY ., => STAD nena Eunmn = 
ur 
Cities shown are those having y mas _— ar 
retail sales of $20,000,000 | Pai os — 
or more in 1942. CITY POPULATIONS 
(1940 CENSUS) 
Counties shaded are those having © UNDER 50,000 
retail sales of $50,000,000 @ 50,000 TO 100,000 
or more in 1942. @ 100,000 OR Over SCALE OF MILES 
| 
Qo so ‘oo 


West South Central States—County Data 


OKLAHOMA — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


SALES _ 
pba vit RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm | % | Qual- 
_ % % .-. — % % a ~ % % ~~ — “A | ty 
n o n in o! o in 0 ‘am- n S.A.) oO 
a State | U.S.A = thousands)| State | U.S.A. vest le , ane - thousands)| State | U.S.A.) _ ily - Po- 4 
sands sands enera - ru sands) | ten- | ke' 
Mdse. Hdwre. . tial | Index 
Pn tenaxccbhasewevenss 13.6; .68) .011) 3.4 1,825) -20} .003 517) 236 141 153 3,658} .20| .002| 1,076) 1,720) .004 3% 
PE tcprinnencenews 10.3) .52' .008| 3.1 4,388, .48) .006 1,114) 394 606 346 8,155) .45) .005| 2,631) 15,614) .005) 68 
CE hiccknieehehekecuana 13.5 68) O11) 3.4 2,878) .31) .004) 1,055) 414 258 96 4,970! -28} .003) 1,462) 3,209} .004, 3 
PE cieereseoesivennes 7.0} .35| .005) 2.0 1,702} .19) .003 597) 59 258 : 3,535} .20) .002) 1,768) 6,459 -003| 60 
in ctacenacnavesén 18.8} .94) .015 5.5 8,845 ‘97 013 eae 1,615 826 364 15,750) .87| .011| 2,864) 7,374 ~ 80 
| i 
ES eer 15.3} .77) .012 4.3 6,283} .69) .009 1,652) 611 813 365 11,463) .64) .007| 2,666) 9,614] .009| 7% | 
Bryan (Durant)............ 30.7; 1.54) .024 8.0 10,355) 1.13) .015 3,084) 1,773 684 442 15,785) .87) .011| 1,973) 7,213} .015; z | 
er ee 35.3) 1.78) .028 9.5 12,285) 1.34) .018 3,701; 1,084) 1,238 595) 22,190} 1.23) .015) 2,336) 13, 019 
Canadian (El Reno)........ 24.6 1.24) -019) 6.8 10,758} 1.17) .016 2,846, 1,123; 1,006 518 21,315; 1.18} .014) 3,135) 9,490) .016 i 
Carter (Ardmore).......... 32.6} 1.64) .026) 9.0 15,339) 1.67) .022 _ 2,817; 1,053 922 17,605, .98) .012/ 1,956) 4,850) .018 6 
| | 
Ph ncth caskeinaneas 16.8} .84| .013 4.2 3,300) .36) .005 856 217) 181 192 5,828} .32) .004| 1,388) 3,044) .006, 4 
MIN. ni caectnseessewes 19.9} 1.00) .016 eo 5,124) .56) .008) 1,492 749) 232 23 10,325) .57| .007 1,986) 4,108} 009) z 
eee 3.4) .17| .003) 1.0 1,457; .16) + .002 398 * 219 58 2,713) .15) .002| 2,713) 2,375] .002) 
Cleveland (Norman)....... 30.3) 1.52 024) 8.1 9,828) 1.07; .014) 2,945 1,024! 916 756 16,188; .90) .011 1,999 4,900} .015| 68 
MEN Aig asvelscnt anwetenes Bis.4| 42) .006) 2.1 2,492) .27|  .004) 716 . 155 77) 4,375) .24) .003 2,083) 2,908} .004) 7 
| | 
| | 
Comanche (Lawton) 47.0) 2.36) .037) 12.1 17,006; 1.86) .025) 3,861; 2,206) 1,471 749 27,283] 1.52} .018| 2,255, 6,483] .024, 6 
ot Akecesacennceee 10.2) .51 008} 2.8] 4,546, .50| .007 836. 1,537 209 134 8, 365! -46| .006 2,988) 3,675, .007, 8% 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 
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index to all county and city data, by states and sections, appears on page 4. 


SALES MANAGEMENT 


PIONEERING 
TO SUCCESS 


In 1944 Oklahoma sprang suddenly into the 
spotlight as the nation’s number 1 mung bea 
producer. Frank Richards, west of Crescent, Okla 
homa, is one of the reasons for this record. 

Richards has been farming in this communi 
since 1918. Up to 1944 he had farmed on rented 
land but in June of last year he purchased 160 
acres for $12,500. He farms 345 additional agres 
which he still rents. 

About twenty years ago he started experiment- 
ing with mung beans. Three years ago he got/into 
it on a large scale, with a crop of 2,000 pounds. 
In 1944 his production amounted to 69,788 


- The Farmer-Stockman reporter visited Frank 
pounds and returned him $6,978.80! | Richards at his warehouse at Crescent, Okla- 
ss homa, on January 8, 1945. He found Richards 

Frank Richards turned weighing mung beans. 


to mung beans for several 


reasons. First, of /course, of which was purchased in 1944. He also bought 


a new side delivery rake last year. He has his 
order in for a new pick-up baler for delivery in 
1945. He has set up, in an old warehouse in 
Crescent, custom cleaning equipment to improve 
the marketability of his own and his neighbors’ 
mung beans, alfalfa seed and cowpeas. 

Ingenuity in searching out new methods and 
new products is typical of the new era of farming 


Richards prides himself builders i i 
onthe castor cleaning sae i ee throughout the Southwest. Frank Richards is one 
u i i i i 
stalled to clean his own é of the pace setters. His story is the kind that is 
... and neighbors’ beans, farm income/comes from : , 


alfalfa seed and cowpeas. constantly being recorded by The Farmer-Stockman 


aden, passed on to its readers. 


, more than 
$1,300.00 worth of alfalfa hay and seed .. 


Compared with gross sales of around $2,000.00 
in 1940, the story of Frank Ric is_or 
planned progress. He farms with two tractors, OMe 


ee —_ ‘ee 


The FARMER *« STOCKMAN 


Okichoma City, Oklahoma 
Represented by The Katz Agency 


THE OKLAHOMA PUBLISHING CO.: THE DAILY OKLAHOMAN % OKLAHOMA CITY TIMES 
WKY, OKLAHOMA CITY % KVOR, COLORADO SPRINGS * KLZ, DENVER (Affiliated Mgmt.) 
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OKLAHOMA — County Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 
ESTIMATE 


SALES— 
EFFECTIVE BUYING INCOME ADVERTIS- 
IN 


1944 


ESTIMATE 


FOUR STORE GROUPS 
(in thousands of dollars) 
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915,911 224,140) 130,866) 66,494) 49,842) 1,800,409 


1.213) 3,218) 504,575) 1.318 
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{300} 


For Oklahoma City figures, see page 152. 


Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


Neons 


75 
75 
80 
67 
75 
50 
73 
75 
6&7 
58 
94 
00 
73 
50 
56 
63 
34 
50 
50 
48 
50 
71 
57 
47 
63 
30 
89 


OIL CAPITAL NEWSPAPERS 


TULSA WORLD © TULSA TRIBUNE 


MORNING @ EVENING @ SUNDAY @ REPRESENTED NATIONALLY 8Y @ THE BRANHAM CO 


mane OP PTL Le rerer: 


CAPITAL OF THE WO 


ARKANSAS — County Data 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT, 


COUNTY 


Craighead (Jonesboro) 
Crawford 

Crittenden. 

Cross 

Dallas 


Desha 
Drew. 
Faulkner 
Franklin 
Fulton 


OPA CIVIL 
POPULATION 
2-15-1944 


RETAIL SALES—1944 
ESTIMATE 


EFFECTIVE BUYING INCOME 
1944 ESTIMATE 


SALES— 
ADVERTIS- 


ING 
CONTROLS 


Garland (Hot Springs) 
Grant. .. = Hed 
Greene..... 
Hempstead 
Hot Spring. 


Howard 
Independence 

izard. 

Jackson 

Jefferson (Pine Bluff) 


Johnson. 
Lafayette 
Lawrence. 
Lee... 
Lincoln 


Littie River... 


I tines cae cdninunses 
Ouachita 
Phillips (Helena)........... 
Pike. . 


FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual- 
Total | % | % | Families} Dollars | % | % Dollars | % | % | Per | Dollars} of 
(in of of {in (in of of (in of of | fam- (in U.S.A.) of 
thou- | State |U.S.A.) thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thoue | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
1.68} .014) 2,040 733] 1,485 426] 13,065) 1.22) .009| 2,010) 8,609] .012) 67 
1.12} .008} 1,636 416 154 493] 10,521) .99) .007| 1,570) 4,315] .010| 53 
29} .002 382 67 38 112 3,622} .34| .002| 1,393) 1, 003} 38 
1.62} .013} 2,040 566 730 16,789} 1.57] .011| 1,865] 8,629) .014) 58 
1.01} .008| 1,254 816 422 358 9,646] .90| .006] 2,473] 2,489) .008) 73 
95} .008} 1,066 366 205 179) 8,954) .84| .006| 2,296) 1,897) .008) 73 
.19}  .002 255 ° * 45 2,584) .24| .002| 1,360) 1,306) .003) 59 
.52}  .004 744 300 166 246 5,800) .54| .004| 1,813) 3,090] .005) 56 
99} .008} 2,084 648 525 269} 10,378} .97| .007| 1,402} 6,099} .010) 50 
1.13] .008} 1,551 633 448 358] 10,867} 1.02} .007| 1,941] 3,478] .009| 5 
.83| .007} 1,169 530 346 291 9,015) .84| .006| 1,366 009} 47 
.32| .003 531 183 * 112 4,518} .42| .003) 1,673 004) 50 
25} 002 595 . . 3,521; 33) .002| 1,467 003} 38 
1.40} .011| 1,828 670 794 403] 13,085) 1.23) .009| 1,869 012) 60 
-78| .006) 1,084 616 384 246 8,567} .80| .006| 2,090 007} 54 
42.8] 2.47| .034 2.51} .020} 3,273) 1,398 747 694] 30,952) 2.90) .021| 2,739 023) 68 
20.7; 1.19} .016 84) .007| 1,636 266 154 269 8,242) .77! .006| 1,499 008} 60 
40.2) 2.32) .032 1.80} .015| 2,712 466 922 224] 16,768] 1.57) .011| 1,421 016) 50 
24.7| 1.42) .019 .93| .007| 1,488 283 358 202 8,812) .83| .006| 1,356 009} 47 
11.7} .67| 009 80} .006} 1,211 508 64 157 7,713| .72| .005| 2,488 .006| 67 
31.8} 1.83] .025 98} .008) 1,764 633 358 246 9,910} .93) .007| 1,089 011; 4 
21.2) 1.22! .017 -79| .006 1,530) 350 218 7,530) .71| .005| 1,321 008} 47 
21.8} 1.26] .017 1.07} .009} 1,275 816 461 269} 11,131) 1.04) .007| 1,919 010} 89 
11.4) .66| 009 .48| .004 383) 267; 192; 1341 4,945 46) .003 1,648) .005| 56 
7.5) .43) .006 .16}  .001 213 . 51 45 2,544, .24 ao 1.8 .003} 50 
| 
37.9) 2.18} .030 3.68} .030} 5,653) 2,514 858, 1,591] 40,496) 3.80) .027| 3,584) .029| 97 
9.1) .52| .007 -32) .003 616 83) ° 67 3,602) .34| .002| 1,501 003} 43 
24.3) 1.40) .019 1.19} .010| 1,934 866. 678 336] 12,312) 1.15) .008| 1,954 011) 58 
26.3) 1.51) .021 1.45} .012) 1,678) 519) 499 403} 13,919) 1.30 | 2,017 012} 57 
17.5, 1.00) .014 .70| .006) 1,041 383 179 246) 6,756, .63 wi ind 007} 50 
12.9| .74| .010 .77| .006| 1,020 583 397 224 7,468) .70| .005| 2,196 006} 60 
20.2) 1.16] .016 1.10} .009) 1,551 706 435 202 10,216) -007| 1,965 009) 56 
10.1) .58| .008 .21| .002 213 . * 45 3,297, .31| .002) 1,268 .003} 38 
24.0/ 1.38) .019 1.17) .009} 1,721 549 563 358} 911,111) 1.04) 007) 1,764) 010} 53 
72.8, 4.19} .057 4.18) 034) 5,525) 2,005) 1, 152 919] 53,256) 4,99) .036 2,466) .040/ 70 
13.2) .75| .010 .63| .005 892 316 239 179 7,306, .68 ‘ol 2,087) -006| 60 
14.1} 81) .011 64) .005 786 200 243 157 6,473} .61| .004) 1,703) 006} 55 
20.3, 1.17) .016) .75| .006} 1,126 333 243 157 8,527; .80| .006| 1,640) -008} 50 
23.7| 1.37) .019) 91! .007} 1,488 266 512 291 9,809! .92| .007| 1,509) 009} 47 
17.2) 99) .013) .38} 003 744 133 90 134 4,986) .47 rn 005, 38 
12.3) .71| .010 55) .004 765 233 128 179 6,532) .61) .004| 1,921 .005} 50 
.89| .007} 1,062 350 154 336 8,323, .78| .006| 1,665) .008} 50 
1.29) .010) 1,785 616 473 358} 15,018) 1.41) .010 2,002 012} 87 
.19}  .002 170 67 38 112 3,154) .30| .002| 1,051 .003} 33 
.12| .001 234 83 ° ° 2,035) .19| .001| 1,131 002} 40 
30.0) 1.73) .024) 2.37) .019} 2,954) 1,099 320 426] 24,780) 2.32| .017| 2,915 * 79 
77.6| 4.47) .061) 4.99) .040| 5,568} 2,248! 2,704) 1,232] 53,716) 5.03) .036| 2,583 042} 69 
18.2} 1.05) .014| -74) 006) 1,126 216 205 269 8,181, .77| .006| 1,670 008} 57 
6.2; .36| .005 20) .002 319 * 38 . 3,012) .28| .002| 1,883 .003} 60 
15.5} .89) .012 .74| .006} 1,020 433 154 179 7,143} .67| .005| 1,786 007} 58 
7.9| .46| .006 11) .001 127 . . ° 4,050) .38} .003| 2,132 .003} 50 
27.7| 1.60} .022 1.68} .014) 2,614) 1,232 384 470] 15,527) 1.46] .011| 2,127 014, 64 
6.0| .35| .005 .13} .001 212 . . 22 2,218;  .21| .002| 1,479 002) 40 
41.7| 2.40) .033 2.34) .019} 3,540) 1,199 806 582} 22,996) 2.15) .016| 1,840 020) = 61 
9.7| .56| .008 .34) 003 637 67 115 67 3,907) .37| .003/ 1,503 004) 50 
35.5] 2.05; .028 1.49} .012) 2,444 616 896 4 13,858} 1.30) .009| 1,557 ona 50 
12.4) .72| .010 -78} .006 914 183 90 179 7,489} .70) .005| 2,203 006, 60 
18.9} 1.09} .015 1.11} .009} 1,360 633 640 291] 11,213) 1.05) .008) 2,288 -010 67 
12.9} .74| .010 .40|  .003 595 133 192 157, 4,782} .45| .003) 1,406 004, 40 
9.55) .130 17.62} .143| 20,057) 15,686) 3,244 —_ 190,921) 17.89} .129 3,945) 
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Sales Management 
WEST SOUTH CENTRAL STATES 


Louisiana 


(See also Oklahoma, Arkansas, Texas} 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 
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T ° The “SM” symbols mark original, exclu- 
ARKANSAS — County Data — (Continued) sive estimates by SALES MANAGEMENT. 
SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION IN 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | | FOUR STORE GROUPS l Gross 
| | } (in thousands of dollars) Farm % | Qual- 
Total | % % | Families Dollars | % % | Cae Dollars % % Per | Dollars} of ity 
(in | (of | of | Cin (in of | of | (in of | of |fam-| (in |U.S.A.) of 
thou- | State |U.S.A.| thou- |thousands)! State | U.S.A. Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) | sands) | Food |General Bidg.- | Drug sands) | ten- | ket 
| | Mdse. | Hdwre. | tial | Index 
Randolph.............5.. 14.1} .81| 011] 3.7] 3,126.56 .005| 637} 100) «256, 187 5,281 .50/ .004| 1,430| 4,202] .006| 55 
PI cnidcesccenases 33.2} 1.91) .026 9.1 8, 269) 1.49) -012) 2,316) 566 742 426 14,489; 1.36) .010) 1,592 9,700} .014 54 
a eres 23.5) 1.35) .018 5.9 3,811 -68| -005 935 316) *| 90 6,675 -63; .005) 1,131 1,918} .008 44 
SS ene 9.7/ -57| .008 2.6 2,571 -46) .004 382 150) 120| 90 4,762 -45| .003) 1,832 1,724] .004 50 
sipueiatae an based | 3,032 
| | 
Sebastian (Ft. Smith)... .. 58.3) al -046 16.8 34,420) 6.19} .050) 7,570 5,120 1,650) 1,632 70,514; 6.61) .048| 4,197; 2,948) .048; 104 
eR eerie 11.8| 68) -009 3.1 2,830 -51) .004 978 216) 128) 291 5,840 55) .004) 1,884 2,030} .005 56 
 oritavanesnentens 9.0) 52} .007} 2.4) 1,082} .20| .002| 212 : *| 45] 3,073|.29| .002| 1,280| 2,652 .003| 43 
Stone ea ae 6.6| .38) .005 1.6 758) -14| .001 106 . os 5 1,587 -15} 001 992 1,520} .002 40 
Union (El Dorado)....... 45.6) 2.63) .036 12.9 eee __ -034) 6,094 2,275 973| 1,255) 50,265) 4.71| .034) 3,897 3,386] .034 94 
} 
Ee 9.1 -52| .007 2.3 962! -17| .001 191 50 13 45 2,747 .26| .002| 1,194 1,969} .003 43 
Washington (Fayetteville) . . . 31.3) 1.80) .025 9. 15,300) 2.75| .022| 2,805 2,348 709 784 24,074) 2.26) .016) 2,675 6,946} .020 80 
RES eA. 31.9) 1.84) .025 8.7 7,937) 1.43) .011 1,913 1,132) 333 381 12,550) 1.18) .008) 1,443 8,150} .012 48 
Woodruff 18.6) 1.07) .015 4.8 4,533) .81) .006 1,402 433 90 269) 7,611 -71| .005| 1,586 5,151} .007 47 
_. 5 Ses 13.9 -80) .O11 3.5) 3.478 = 005 914 « 166 179 6,634 -62| .004| 1,895 3,631} .006 55 
ers a eo nae ee ee ee = es: cme em anes i ik 
STATE TOTAL eee 1,736.1! 1.364 475.4l 556 ,435| a 808! 133,945 59,212! 31,354! 27,867! 1,067,012! ee 719! 2,244\ 349,638 875 64 
For Arkansas City figures, see page 154, 
LOUISIANA — County Data 
| Sresteyuarmanee: 40.7| 1.76] .032| 10.4) 13,604) 1.44| _ 1,937; 2,030) 1,794) 453] 25,256] 1.40| .017| 2,428] 11,935] .021) 66 
RES ee 16.0 -69) -013 4.4 3,591 -38| .005 886 13 a 151 6,952 -39} .005| 1,580) 2,282] .007 od 
Ascension...............-. 18.7/ .81' .015! 5.01 = fs.415! 57! .008! 11,0101 386! = g1—=Ss«170l_~—s 8,888! 49! .006/ 1,778! 2,633! .008| 53 
*Withheld to avoid disclosure. 
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LOUISIANA — County Data — (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTS. 

POPULATION ING 
2-15-1944 / ESTIMATE 1944 ESTIMATE CONTROLS 

COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % ual- 
Total | % | % | Families] Dollars | % | % Dollars | % | % | Per | Dollars} of y 

(in | of | of | (in (in of | of (in of | of |fam-| (in |U.S.A. 
thou- | State| U.S.A.) thou- | thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.| ily Po- | Mar- 
sands) sands) « | Food |General] Bidg.- | Drug ten- | ket 
Mdse. com tial | Index 
ES o eccacpees 16.8} .73| .013 4.2 4,446} .47| .006 824 386 806 132 7,194] .40| .005) 1,713 -007) 54 
ID cas tccnasocceres 34.3] 1.48) .027 9. 7, 85} .012) 1,586 548 572 13,200} .73| .009) 1,467 014) 52 
Beauregard................ 14.7| 63) .012 4.1 3,857} .41| .006 906 447 143 95 7,744) .43| .005) 1,889 -007) 58 
Blenville....... PaROET ES « 19.7) .85) .015 5. 4,883) .52| .007) 1,112 243 104 9,460} .53| .006| 1,892 -008} 53 
a 29.7) 1.28) .023 7. 8,094] .86) .012) 1,957 203 468 302] 12,936] .72| .009| 1,637 -013} «57 
Caddo (Shreveport)......... 139.7) 6.03) .110) 40. 92,160) 9.77| .134) 20,482) 13,266] 4,130 195,080] 10.83] .131| 4,793 128} 116 
Calcasiou (Lake Charles) 73.3} 3.16) .058} 20. 36,213] 3.84) .053| 6,571} 4,425) 2,314 69,102} 3.84) .047| 3,387 051) 88 
i REA, 10.3} .44) .008 2. 2,489 .26| .004 247 263 52 151 4,334] .24| .003) 1,605 004) 50 
| AE RS 9 5.5, .24) .004 1.4 931; .10) .001 247 41 39 1,936] .11] .00%| 1,383 002) 50 
Dotatrorin. ...cccccocceceee 12.3} .53| .01 3. 2,108} .22| .003 433 284 143 4,334) .24| .003) 1,354 -004) 40 
RR 24.9} 1.07) .020 6.4 6,707} .71| .010) 1,648 913 338 416] 12,804) .71|) .009) 2,001 O11} 55 
| AREAL, 13.0} .86) .010 4. 3,363} .36| .005 968 426 377 132 5,676} .32| .004| 1,419 -005} 50 
RS nearer ee 25.8] 1.11] .020 6.9 6,650} .71| .010) 1,669} 1,400 143 12,342} .69| .008) 1,789 O11) 55 

East Baton Rouge 

(Baton Rouge)........... 107.1) 4.62} .064) 30.1) 68,576) 7.29) .100) 13,206) 10,252) 6,239 308] 101,288] 5.63) .068| 3,365 081) 9% 
East Carroll.............-.. 15.8} .68) .012 4. 3,914] .42| .006 865 305 351 248 7,854] .44) .005| 1,671 -007} 68 
East Folicilana.............. 17.6} .76| .014 3. 1,995} .21| .003 536 122 ° 95 3,916] .22) .003| 1,119 -005| 36 
Evangeline................ 29.0) 1.25) .023 7.9 4,864) .52| .007 865 426 728 87 7,480] .42| .005| 947 009} 39 
REE RRR aera 28.2} 1.22) .022 7. 5,852} .62} .008) 1,442 731 585 284] 11,220) .62| .008] 1,496 011} 50 
Sr: 15.4) 67) .012 4.1 3,078} .33| .004 845 162 ° 95 6,050; .34| .004| 1,476 006} 50 
tberia (New Iberia)......... 34.0} 1.47) .027 9.1] 13,585) 1.44] .020) 2,328) 1,218) 1,339 473] 21,978) 1.22) .015| 2,415 019} 70 
SR: 25.2} 1.09) .020 6. 6,821; .72| .010) 1,895 751 ° 12,684] .71| .009] 1,640 011; 55 
REE FSA 14.7} .63| .012 3.9 5,529} .69) .008 305 312 170 9,790} .54) .007) 2,510 008} 67 
EP ee 62.7; 2.71} .049| 17.2] 17,651) 1.87] .026| 6,075 223} 2,093 28,666) 1.69} .019) 1,667 027} 55 
Jefferson Davis............ 22.8} .98| .018 6.2 8,531) . 012) 1,895 690} 1,417 321] 13,354) .74| .009| 2,154 012) 67 
Lafayette (Lafayette)........ 41.7} 1.80} .033} 10.6] 16,055) 1.70) .023} 1,875) 3,674) 1,404 321] 26,884) 1.49] .018) 2,536 023} 70 
SL: cc Ussnuseecdanes 35.4] 1.53] .028 8. 13,756] 1.46) .020) 2,081) 1,339} 1, 22,000) 1.22) .015| 2,558 019) 68 
eee 11.8} .51| .009 3 3,800} .40| .006 700 792 65 208 6,798} .38| .005| 2,124 006} 67 
EERE neers? 20.6} .89| .016 5.4 6,707} .71| .010) 1,401 914 494 378] 11,000) .61| .007| 2,037 010) 63 
NN a cice niiclane cea 15.7) .68} .012 4.1 2,926} .31| .004 989 ° 65 76 4,422} .25| .003) 1,079 -005| 42 
Sere 15.6) .67| .012 4.6 4,997} .53| .007} 1,627 609 572 246) 8,118} .45| .005| 1,765 .007) 58 
SN gece eeaal 24.9} 1.08} .020 7.1 6,916} .73| .010| 1,463 914 221 284] 12,584) .70| .008] 1,772 O11) 55 
Natchitoohes............... 35.8} 1.55) .028 9.3 8,227} .87| .012) 2,045 995 286 321] 13,156) .73] .009) 1,415 014) 50 
Orleans (New Orleans). .... 521.4) 22.61] .410| 142.0} 314,120] 33.32] .456| 65,940] 58,506] 7,231) 17,372] 708,140) 39.32) .477| 4,987 457} 111 
Ouachita (Monroe)......... 57.7| 2.49} .045) 16. 38,741) 4.11] .056] 7,498) 65,603} 2,470) 1,493] 62,194) 3.45) .042| 3,724 047) 104 
Plaquemines............... 10.8} .47| .008 2.8 1,748} .19) .003 968 ° ° ° 2,860) .16| .002) 1,021 .003) 36 
Pointe Coupes............. 20.2} .87| .016 6.3 4,997} .53| .007) 1,054 365 338 113 7,964} .44| .005] 1,503 008} 60 
Rapides (Alexandria)....... 88.7} 3.83; .070} 23.1] 32,279) 3.42) .047) 6,118] 6,110) 1,638) 1,266] 66,276) 3.13) - 038] 2,436 .047| 67 
gk 13.3) .57] .010 3. 2,527} .27| .004 615 223 ° ° 4,664] 26] .003) 1,333 .005) 60 
SI Aan dn chehovanancd 25.0} 1.08} .020 6. 5,586} .89) .008) 1,401 447 325 246] 10,076) .56) .007) 1,504 010} 50 
a ae 20.6) .89| .O16 5.3 4,769} .51| .007 865 568 ° 246 9,130] .51| .006| 1,723 008} 50 
GA Dares... ..cccccccees 7.4| 32] .006 2. 1,292} .14| .002 598 ° ° 2,090} .12| .002) 1,045 .003} 50 
POEL: cetcccenssnss 11.6) .50) .009 3. 2,869} .30) .004) 1,030 ° ° 132 4,576} .25| .003| 1,525 005) 56 
cs pdtenaed’ 7.8| .34) .006 2. 608} .06| .001 103 ° ° ° 1,584] .09] .001) 792) 1,686) .002} 32 
Oe 14.4) .62} .011 3.6 3,097} .33} .004) 1,051 162 ° 114 6,028} .33| .004] 1,674) 2,402] .005) 45 
St. John the Baptist........ 13.2) 57) .010 3.3 3,173} .34| .005 906 ° 286 78 5,060} .28} .003| 1,533} 1,155) .005| 50 
St. Landry (Opelousas)...... 66.6} 2.87) .052) 15. 18,677} 1.98] .027| 2,637) 1,279} 1,495 605] 28,468) 1.58} .019| 1,813] 10,753] .028, 54 
OS rer 23.2) 1.00) .018 5.4 4,959} .53| .007} 1,154 508 260 132 7,876] .44| .005| 1,459] 4,194) .008) 44 
Ic ccnececcocsecees 32.1] 1.39) .025 8.4 9,272} .98| .013) 2,946) 1,401 663 246] 14,168} .79| .010| 1,687} 3,649} .014) 56 
St. Tammany.............. 22.8} .98| .018 6.3 6,821} .73| .010| 2,122 263 260 321] 10,608} .59| .007| 1,690) 1,266) .010) 56 
Tangipahoa................ 41.7] 1.80) .033} 11.3] 14,383] 1.53) .021| 2,905) 2,091 507 23,540] 1.31) .016| 2,083] 7,464) .021) 64 
SR os nae ccacameseid 13.2) .57) .010 4 2,679) .28| .004 783 244 260 5,126} .22| .003/ 1,282) 3,593] .005) 50 
Terrebonne (Houma)....... 35.3} 1.52) .028 4 14,744) 1.56] .021) 3,008) 1,908) 1,248 23,958} 1.33) .016| 2,754) 2,984) .020) 71 
REST ears! 18.2) .79| .014 4. 3,591 .38| .005 700 162 117 170 6,640} .37| .004) 1,414) 3,501] .006) 43 
SR. ssencdcvsovennes 39.2} 1.70) .031) 10.1 8,968} .95| .013] 1,669) 1,462) 1,248 359] 15,400) .85| .010| 1,525 9,912) .015) 48 
| 25.3} 1.09) .020 6.8 4,180} .44) .006) 1,257 345 117 * 7,656} .43| .005| 1,126) 1,690} .008) 40 
Washington (Bogalusia).... . 32.5} 1.40) .025 8.8] 11,305) 1.20) .016| 2,554) 2,091 663 648] 17,512) .97) .012| 1,990} 3,657) .015) 60 
SE chicnnwndisoenets 33.8} 1.46] .027 9.2} 10,317) 1.09} .015| 2,101) 1,137 780 510] 15,530| .86) .010| 1,688) 3,168} .015) 56 
West Baton Rouge.......... 10.4; .45| .008 3.0 2,442). .24) .003| 1,009 ° ° 300} .18| .002| 1,100) 1,727) .004, 50 
West Carroll............... 16.5) .71| .013 4.2 3,439} .36| .005 906 508 208] 63,,258| .29| .004| 1,252} 3,926] .006) 46 
West Feliciana............. 10.1} .44) .008 2.0 1,273} .14| .002 453 ° ° * 2,662) .15| .002| 1,331) 2,392] .003) 38 
eas ania ad 14.2) .61) .011 3.8 3,914] .41| .006] 1,133 589 130 208 5,940} .33| .004) 1,563) 1,764) .006) 55 
STATE TOTAL............ 2,316.6'...... 1.819 621.0| 942,842'...... 1.370! 200, 803! 136,321! 49, 468! 44,008! 1,800,774! Oe. | 1.214! 2,900 240, 2561 1.381! 76 


*Withheld to avoid disclosure. 
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AVERAGE- 


Oyo Pye] 


5 
6 
8 The “‘SM” symbols mark original, exclu- 
" TEX A S — County Data sive estimates by SALES MANAGEMENT, 
39 
SALES— 
50 OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
0 POPULATION 67D ING 
7” 2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
> COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual- 
Total % % | Families} Dollars % ee ae % % | Per | Dollars} of ity 
55 (in of of (in (in of of | (in of of | fam- (in JU.S.A.| of 
67 thou- | State |U.S.A.| thou- |thousands); State | U.S.A. | Lum.- thousands)| State | U.S.A.) i 
sands) sands) Food |General | Bldg.- | Drug 
70 Mdse. | Hdwre. 
68 _— | Eee — 
67 Anderson (Palestine)........ 29.8 -48 023 015; 3,502 1,444 754 877) 20,956 .34) + .014 
Ee 1.2 -02; .001 901 213 . * . 1,180 -02) .001 
63 Angelina (Lufkin).......... 28.7 46) .023 -015| 3,367 1,482 468 752 19,727 .32} .013 
42 ee nic seandcana 2.8 04| 002 .002| 522| ° 130 ° 2,008, .03) .001 
58 Sa 5.9 09; .005 - 003) 793 152 143 107 4,409 -07; .003 
55 
50 Armstrong............-.-. 2.2} .04) .002 001| 174 . 143 ° 1,408} 02) .001 
ARE IEEE 16.0} 25) .013 005| 1,142 76) =. 299 143] 7,970) .13|  .005 
11 Austin 14.5 23 011 pec 1,239 323 351 161 9,025 15| .006 
04 eee aon 12 006 003) 774 133) 390 % 3,436 06; .002 
38 See rrr 3.2) 06) 003 m7 406 19) 91 54 1,987 03 001 
60 } 
67 eee 19.6 31 015 007) 2,245 475) 286 ns 9,936 16} .007 
REET Serer 6.7 11 005 005; 832 380 . 161 5,713 09; .004 
60 | ee 14.3 -23) .011 011; = =1,896 760 559 412 12,353 20; .008 
50 Bell (Temple).............. 51.8 -83) .041 .023) 5,147 2,432 1 ,248| 1,020 34,838 -57; .024 
50 Bexar (San Antonio)........ 364.3) 5.82 286 - 255) 40,501, 28,204) 9,024) 8,292] 473,152) 7.75) .319 
50 
56 BIN sos 5 Ci wtku i acemnhdiinen 3.3 05 003 onl 387 *| 299 72 2,795 -05; .002 
er eecere 1.2 ae ee eRe ee ? ° ¢ * a ee 
32 RSE eee 12.0} .19) .009 005} 1,277 95 7,700} .13| .005 
45 Bowie (Texarkana)......... 57.1 91 045 026; 5,206) 3,173 30,231 -50} .020 
50 ee 46.5 74 037 016 2,941 1,140 20,990 34| .014 
54 
44 Brazos (Bryan)............. 27.1 43) .021 018; 3,522) 1,767 23,923 -39| .016 
|e Ee 7.2 12} .006 005 793 342 5,734 09) .004 
56 RE 3.8 -06; .003 002 484 152 2,670 04; .002 
56 Se 5.9 -09} .005 003 348 " 3,353 -05; .002 
64 Brown (Brownwood)........ 32.8 52) .026 017; 3,038 1,976 23,163 -38) .016 
50 
71 EE ree 13.9 .22)} .011 005; 1,529 323 7,390 12| + .005 
eee 8.3 13) .007 004 987 76 5,879 10} + .004 
43 Caldwell. 18.1 -29 014 -013| 2,457 798 15,499 25; + .011 
48 I hd IL 5.9 -09) .005 - 002 561 190 3,353 05; + .002 
40 See 8.8 14 007 -005 1,316 323 6,169 10} + .004 
60 
56 Cameron (Brownsville- 
Harlingen).............. 79.9) 1.28) .063 .040| 7,198] 4,788 53,282} .87| .036 
50 SS 8.8, .14) .007 .003 735 418 4,720} .08| .003 
46 EATS 5.6 .004 -004 716 209 5,189 -08) .003 
38 ae 28.3 -45; .022 O11 1,761 1,102 14,815 -24) .010 
55 eer: 3.6 - 003 .002 464 190 2,877; .05| .002 
ee ae. 6.4) .10) .005 -004 890 95 5,935, .10| .004 
76 MRS 34.5 -55' ~.027 016 3,811 1,691 20,495 -34| +.014 
17. “Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
NT May 15, 1945 
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TEXAS — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS: 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross A 
(in thousands of dollars) arm % | Qual 
Total | % % \Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity r 
(in | of | of | dn (in of | of (in of | of |fam-| (in |USA| of 
thou- | State | U.S.A. thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Childress.................. 13.6} .22) .o11 4. 6,076, .21| .009| 1,857 950 273 411] 13,517} .22| .009 009) 82 
ee 9.5) .15| .007 2.8 3,109} .11] .005) 1,102 57 338 161 6,976} .11) .005 .005) 71 
0 as 5.3; .08/ .004 1.4 1,021} .04| .001 368 95 260 2,487} .04) .002 002) 8 
CS ee eee 2.9} .05| .002 8 973, .03| .001 1,987} .03| .001 001} 
ES Oe 16.6} 27) .013 4.8 5,997} .21) .009 13,289} 22) .009 010) «7 
Collin (McKinney).......... 37.9} .61) .030) 11. 12,780} .44| .019 29,482} .48] .020 .022) 72 
Collingsworth.............. 8.9} .14) .007 2 3,564) .12| .005 7,328} .12) .005 006} 71 l 
IR oc cicesvcdcesccves 15.6} .25| 012) 4 6,547; .23) .010 14,945} .24) .010 011) B 
Comal... 12.1) .19) .010~—3. 5,856, .20/ .009 12,503} 20] .008 .009} 
Comanche................. 14.6, .23) .014| 4.3 3,580, .12| .005 7,742) .13) .005 .006| 5 
Se 4.3; .07} .003 1. 1,884] .07| .003 4,057} .07| .003 003} 180 a 
Cooke (Gainesville) 23.9} .38) .019 6.6 9,122) .31| .013 19,781} 32) .013 014,74 
— ae: 19.7} .31| .015 5.4 4,082} .14| .006 8,963) .15) .006 008} 8 
NE So caviveveewieens 7.6} .12) .006 2 _ -11} 004 6,127] .10) .004 004) 67 
NN. vc didancenwen 2.1; 03} .002 6 1,397}  .05| .002 1,502} 02] .001 002} 100 
OS 2.3} .04) .002 6 1,837}  .06| .003 1,623} .03| .001 002} 100 
Aes 11.6} .19| .009 3 3,077; .11| .004 6,879} .11) .005 006} 87 
ee 1.3} .02) .001 4 1,083} .04) .002 1,174) .02| .001 .001 . 
OS eee 9.0} .14) .007 2.6) 4,082} 14) .006 9,212) .15| .006 006} #8 
i Dallas (Dallas)........... | 443.0) 7.08} .348] 136.1] 306,007) 10.57) .444 640,613] 10.49] .432 .419] 120 
a 21.7; .35| .017 6.1 6,892) .24) .010 13,455) .22) .009 011) 
Deaf Smith............... 5.9| .09| .005 1.7 4,066} .14) .006 5,887} .10} .004 4 100 
i rt 9.7/ .15! .008 7i = s-2,418 08! |. 004! 5,030; .08| .003 004, 8 
; *Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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SALES MANAGEMENT 


Shuchs= 


ANY FOOL 
KNOWS THAT! 


They are ribbing us Texans a lot these days. 


Telling how Columbus, a good Texan, discovered the rest of America. 


How the best people came from Texas: Snow White, The Lone Ranger, 
Admiral Nimitz, Paul Revere’s Horse, the United States Marines. (Nimitz 


iy really did—and a powerful lot of those marines). 
| Mare 
cc Okay. We can take it. 
} 8 
#- But have a heart. When we tell the truth about us——give us credit. 
, Don’t discount those Texas and Dallas statistics on income, develop- 
y ment, and buying power. 
:* Hear, we beg you, our modest plea that the Dallas market is a wow, 
| # and The Dallas News a whacking fine medium. 
s 6 CoB 
1 a Shucks——any fool knows that. 
| Ww 
6} 8 
1} = (100 
4 


| a9 Affiliates: Radio Stations 


a) wees” Che Dallas Morning News ors. 


The Texas Almanac 


May 15, 1945 


U) 


VALLEY 
CITY ZONE 


Sales Management Gives the Facts on 
THE RIO GRANDE VALLEY CITY ZONE 


RIO GRANDE VALLEY GROUP 


The Brownsville Herald 
HARLINGEN VALLEY MORNING STAR 
McALLEN VALLEY EVENING MONITOR 


Representatives 
TEXAS DAILY PRESS LEAGUE 


Total population (including Matamoros and Reynosa) 


Families 

Retail sales 

Food sales 

General merchandise 
Lumber, building, hardware 
Drug sales 

Effective buying income 


*Since Sales Management's statistics did not include Matamoros-Reynosa this figure 
should be increased by 15.7% in order to arrive at a correct estimate of the buying 


Income per family (annual ueegp) 


power of these important units of the Valley City Zone. 


TIE IT UP IN THE TIP OF TEXAS WITH THE RIO GRANDE VALLEY GROUP 


228,000 
48,700* 
$64, 103,000* 
$17,434,000* 
$9,082,000* 
$5,577,000* 


—$<—$———— 


TO 


$2,954,000* ar 


$123,290,000* 
$2,381” 


as 
. The “‘SM” symbol 
TEXAS— County Data — (Continued ) sive ae by SALES: MANAGEMENT 
oA 
SALES— A 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- Sou 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS city 
COUNTY FOUR STORE GROUPS oun gre 
(in thousands of dollars) Farm | % | Qual- 
Total | % % | Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity pan 
(in of of (in (in of of (in of of | fam- (in }U.S.A.) of 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A Lum.- thousands)| State | U.S.A.| ily thou- | Po- | Mar- h 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index ei 
Denton (Denton)......... 32.3 .52) .025 9.6 13,251 -46| .019) 3,928) 2,014 27,117 -44) .018) 2,825 020 80 
| ae 22.3 -36 -018) 6.3 9,671 .33} .014) 3,077 912 19,499 -32| .013) 3,095 014 7 mal 
PL ccapesscebenaes 8.4 13 -007) 2. 3,501 -12| = =.005 929 494 6,955 -11} +.005) 3,024 008, 1 P 
I cikeitussnnies 7.2} .12, .006 1. 1,617; .06} .002} 716 76 3,477; .06|  .002) 2,045 003} ot MB: 
Ns tone ane Rene 6.7 -11}  .005 1.9 2,826, .10) .004 987 323 5,630} .09| .004) 2,963 -004 «868 mil. 
Duval. akeeceuaeen 14.5) 23) .011 3. 5,809} .20) .008} 1,993, 361 11,385] 19} .008| 3,163 009 «8 war 
errr re 23.1) -37| 018) 6.9 11,006, .38) .016) 3,793) 2,185 23,639 -39|} + .016) 3,426 016 = 88 
Ector (Odessa)............. 15.2) .24) 012) 4. 14,177) -49| .021 3,541 817 15,856) .26| .011) 3,236 .014) «117 pap 
ee ‘ 2.2 .04) .002) 6 738 .03) .001 290 : 1,697; .03) .001| 2,828 001 i 
Ellis (Waxahachie). ....... 40.7, 65 .032| 11. 14,742) .51| .021| 5,786) 1,653 32,872, .54| .022| 2,762 ‘o2s) «5 fp tab 
E} Paso (El Paso).......... 136.2) 2.18] .107} 35.6] 64,322, 2.22) .093| 13,492} 13,235 160,530, 2.63] .108| 4,509 eee bow 
tb neenwsbacwarnnnied 15.5) .25) .012 4. 5,903} .20) .009) 1,935) 1,273 11,985) .20) .008) 2,550 .009, 75 in 
cdi begiiakenkiwes 26.5 -42| .021 7. 7,976; .28) .012) 3,154) 1,102 18,299} .30) .012) 2,614 -014 « @? 8 
| Se 31.5, .50| .025 9.1 9,232) .32| .013} 3,909) 1,463 18,030) .30) .012| 1,981 015, © BP plar 
ET 23.7; 38} 019, 6.6] 7,442) 28] 011] 1,819] 722 16,704] .27| .011| 2,531 013, , 
| 
Rs ctiininansoeieane 10.6) .17| .008} 2.9) 2,716) 08} .004) 1,180, 418 5,754] .09| .004| 1,984 005, 
10.9] .17| .009 3.1 4,098, .14) .006} 1,045) 570 8,424} .14| 006) 2,717 007} 2 Pea 
RE 4.5, .07| .004] 1. 1,664, .06) .002) 561) 114 3,767} .06| 003) 2,898 003, 3 BR tog 
ac cacweenedret 30.0} .48) .024 7. 11,320} .39| .016) 2,690 912 22,293 -37| .015| 2,933 .017, 71 
0 eee 5.8 .09} .005 1. 1,617 -06; .002 522 228 3,146 -05} .002) 1,851 .003,  # shir 
0 ee 15.2 -24) + .012 4.2 4,663 -16} .007| 1,451 589 10,516 -17| +.007| 2,504 .008} 7 pla 
to db aaaranknane 8.1 -13) .006 2. 2,088 -07| .003 658 171 4,451 -07; .003) 2,226 004, 87 
PL costickeasesackeees 6.7 -11} 005 2. 4,899 -17| .007) + =1,045 304 4,626) .08) .003) 2,313 005, 100 
Galveston (Galveston). ..... 94.3) 1.51) .074 27.9 48,461, 1.67) .070| 13,240) 4,655 113,105) 1.85) .076) 4,054 074) 10 
Garza. a 7.0, .11) 005} 2. 2,544, .09| .004) 774) 285 5,900} 10} .004] 2,950 " a0 : 
SE, icacontcncewwan 9.6) .15) .008 2. 4,239} .15) .006) 1,200 190 8,653 -14| .006) 3,205 006, 7% 
Sc cxibeqekanes ier -7| =.01) =.001 ofl a eee be ™ 352 . oe 1,760 eee, See 
icerstcneexnedevese 6.5) .10) .005 1. 1,868) .06) .003 484 . 4,202} .07| .003) 2,472 003} 
I nis udawe cea ‘ 19.9} .32) .016 5.2 6,170} .21) .009) 1,974 608 13,621 -22} .009|) 2,619 010} 8 
Gray (Pampa)...........-.. 22.1 -35| .017 6.8 15,998 -55) .023) 4,644) 2,698 26,122 -43) .018| 3,841 019} 112 
Grayson (Sherman-Denison); 64.3) 1.03) .051 19. 28,229 -97| .041| 9,074) 4,085 56,470) .92| .038| 2,896 042} & 
Gregg (Longview-Kilgore).. . 51.7) -83) .041 15. 35,042; 1.21) .051) 10,120) 3,781 60,875; 1.00) .041| 3,877 044) (107 
PM iecuesdesscdccnetds 15.0) .23) .012 4,1 4,820; .17| .007) 1,761 551 10,764 -18| .007| 2,625 008} 87 
CD iccxneoniinseaeh 22.1 -35) .017 5. 6,578 -23| .010) 2,651 266 14,656) .24) .010) 2,527 011 6 
Hale (Plainview)........... 20.3 .32| .016 5. 11,492} .40) .017| 2,709) 1,596 20,811 -34| .014) 3,527 015) 
ctatbresaancnsaneveen 12.2; .19} .010 3. 4,710; .16| .007| 1,509 608 8,901 -15) .006|) 2,543 007} 70 
SE nc anegasiguccnenes 10.4 -17| .008 3.1 4,286 -15| .006' 1,548 570 8,466 -14\ +.006| 2,731 006 | 


F310} 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page I. 


SALES MANAGEMENT 


—= feAfter the war, Houston . . . the 
rtis-  South’s largest and fastest growing 
Rots Bi city... will enter a period of even 
greater growth and industrial ex- 
ity § pansion. 
~4 Many important industries—in- 
cluding petroleum refining, cement 
manufacturing, oil tool manufactur- 
ing, meat packing, flour and rice 
milling, cotton compressing and 
warehousing, iron foundries and 
paper milling—have been long es- 
tablished in the Houston area and 
have made this a great manufactur- 
ing center. These industries have 
plans for postwar expansion. , 

New industries established since 
Pearl Harbor—including a huge 
steel mill and blast furnace, big 
shipyards, great synthetic rubber 
plants and important chemical 


sz2a28 
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TO SBE THE HOUSTON OF TOMORROW 


-- LOOK 


Charted on Industrial Maps 
as the POSTWAR Land of Opportunity 


: "| The Houston Market is sold 


«ee in The Chronicle 


et HOUSTON repay: 


The Souths Largest City 


ni moe eS 


u 


works—have expanded greatly and 
most of them will continue oper- 
ations on a large scale. New indus- 
tries are locating in Houston now 
and others are slated to follow. 
Houston’s amazing growth and in- 
dustrial development have been. . . 
and will continue to be . . . largely 
due to the many natural advantages 
and the wealth of raw material re- 
sources of this area. These resources 
plus low-cost natural gas and elec- 
tric service, ample water supply, 
one of the nation’s most important 
deepwater ports, 3 transcontinental 
airlines, 18 rail outlets and many 
hardsurfaced highways make Hous- 
ton a natural center for manufac- 
turing and distribution . . . and 
assure the continued rapid growth 
and prosperity of this great market. 


National Advertising Manager National Representatives 


* Oil Capital of the World 

* Third Port of America 

* America’s New Chemical Center 
* Cotton Capital of the World 

* Air Transport Center 


* Synthetic Rubber Headquarters 
* Southwest Steel Center 


* Texas Medical Center 


* South’s Largest City 


THE HOUSTON 
CHRONICLE 


R. W. McCARTHY 


THE BRANHAM COMPANY 


Test In CIRCULATION and ADVERTISING for the 32nd CONSECUTIVE YEAR 
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HOUSTON POST 
FIRST CHOICE 


WITH GROCERS 


WOMEN COUNT 
MORNING PAPER FOR SHOPPING TIPS 


Again for the 12 months of 1944 the Houston 
Post led in Houston in the important Retail 
Grocery lineage classification (17% ahead of 
nearest competitor). The women of Houston 
have acquired the habit of relying on this un- 
usual morning paper for their food shopping 
information. 

The Houston Morning Post is filled with edi- 
torial matter of special interest to women of 
all ages and income groups. (For example, its 
newsy “On the Rationing Front” is the only 
column of its kind.) The Morning Post is de- 
livered to the home, is read at home, and stays 


ON 


IN 1944 


at home—one reason being that going to work 
is not ordinarily a paper-reading trip in Hous- 
ton. Here’s the ideal paper for women; it 
provides reading and information during mid- 
morning relaxation time and is the last pre- 
shopping influence in Houston homes. 

The Houston Post is the only Houston paper 
offering both Associated and United Press 
services, as well as New York Times and Chi- 
cago Tribune Press services. Twenty-five of 
the most popular comics run regularly. 

Capitalize on the Post’s vast following as more 
and more national advertisers are doing. 


Represented by BURKE, KUIPERS & MAHONEY, INC. 


The HOUSTON POST 


First in the Texas Morning Field in City and Suburban Circulation 


OUTSTANDING 
MARKET 
OF THE SOUTH 


Over a million people spend over 
a quarter of a billion dollars an- 
nually in the Houston market. 
This is no wartime phenomenon, 
for the growth of Texas’ largest 
city has been steady since the 
last century. Houston supplies an 
area amazingly rich in natural re- 
sources, agricultural and livestock 
production, and a center of 
peacetime industry. 


The Houston Post is the only 
morning paper serving over 155,- 
000 families in Harris County 
only. 


You can’t overlook this 
market and you need The Post. 


TEX AS — County Data — (Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES ‘MANAGEMENT. 


*Withheld to avoid disclosure. 
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SALES— 

piso en RETAIL SALES—1944 EFFECTIVE BUYING INCOME — 

2-15-1944 ESTIMATE 1944 CxD ESTIMATE CONTROLS 

COUNTY FOUR STORE GROUPS Gross - . 

(in thousands of dollars) Farm % | Qua 

Total | % | % |Families} Dollars | % | % Dollars | % | % | Per | Dollars} of | ity 

(in of of (in (in of of (in of of | fam-| (in |U.S.A)_ of 

thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands)| State |U.S.A.| ily | thou- | Po- | Mar 

sands) sands) Food |General | Bldg.- | Drug sands) | ten- | ket 

Mdse. | Hdwre. tial | Index 

SIO, occnnvixedamauee 2.9) .05) .002 8 1,963} .07| .003 310 ° 377 1,871} .03} .001| 2,351] 8,010) .002) 10 

Ee 10.7 -17 008 3.2 4,333 -15) + .006 1,413 418 377 233) 9,377 15} .006) 2,930) 3,51 006 % 

SEER 15.6) .25) .012 4.5 4,789 -17| + .007| 1,432 266 a 197 10,495 17| .007| 2,332} 1,338] .007 3 
Harris (Houston- 

Goose Creek)............ 601.2) 9.60) .472) 180.6) 357,104) 12.33) .519) 84,657) 43,232) 22,410) 16, 728,781} 11.94) .491| 4,035] 16,929} .496 7 
Harrison (Marshall) ........ 45.2 -72| .036 12. 14,381 -50} .021 ,644) 1,748 910 28,595 .47| .019| 2,344) 5,842] .023 . 
ee 1.9 .03) .001 s 314 -01; .001 19 . a bs = Fe 1,366} 2,608} .001 1 
Pacubtueaniasene ds 13.3 21) .O11 3.8) 4,066 -14, .006) 1,548 380 442 394 7,970}  .13| .005| 2,097) 5,705} .007 : 
Pa vnitecskeneedsuunss 4.6 -23; .011 3.8 4,710 -16 007 1, 380 325 10,433 -17| 007) 2,746 2,530} .008 
Ey ee 3.1 05} .002 2,292; .08) .003 581 ¢ 286 * 2,568} .04) .002) 2,853) 4,259 002 - 
ic kéenences cones 20.5 33! .016 5.6 7,395 -26! .011 2,593 874 611 12,132 .20! .008! 2,166! 6,291) .011 


Before asing these figures, see explanation page I. 


SALES MANAGEMENT 


c/. a er 


T EX AS — County Data — (Continued) sive estimates by SALES MANAGEMENT, 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY | | | | | FOUR STORE GROUPS | Geene 
big ” Ts a (in thousands of dollars) : Farm % | Qual- 
Total w/ % | Families} Dollars % 1 &% iat oS : Dollars % % Per | Dollars} of ity 
Gin | of | of | (in (in | of | of | , | (in | of | of | fam-| (in [U.S.A.| _ of 
thou- | State |U.S.A.| thou- |thousands)| State | U.S.A.) | Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 
sands) | sands) | } | Food |General | Bidg.- | Drug sands) | ten- | ket 
| Mdse. | Hdwre. | tial | Index 
Hildalgo (McAllen)......... 94.3) 1.51) “074 22.9) 30,819) 1.06; 045) 8,630, 3,629} 2,795, 1,504 58,126] .95| .039| 2,538| 21,540) .048 65 . 
ES Gk eercwinnsees 31.2) -50| .025| 9.1 9,765} .34| .014) 3,657) 1,425 871 aaa 20,507, .34) .014) 2,254) 11,654] .016 64 
RTE Seer a 21.7) = .35) = 5.9 4,192) 14) —- 1,334 342) 871) 286 8, 549) -14| .005) 1,449} 6,389} .008 47 
| | | } | 
Ri nati hewn sil 5.4] .09, .004) 1.6 1,382, 04) .002} 697 95) 65| 54 3,229} .05| .002) 2,018} 2,950) .002) 50 
Hopkins (Sulphur Springs) ; 22.3) 36) 016 6.4 8,557; 30) .012) 2,457) 1,045 663) 501 16,601) -27| .011| 2,594) 8,880] .012 75 
EES as Sees 21.7; 36) 017) 5.8 5,919} .20) .009) 2,148) 988) 481) 412 12,606; .21| .008) 2,173} 6,496} .010 59 
Howard (Big Springs)...... 25.4) -41| 026 7.1 15, 433) -53) 022) 3,909) 2,508, 1, 235) . 25,119} .41)  .017| 3,538) 3,908) .019 95 
IN 5 na ncdsns<iwas 3.1 -05; .002 9 754) .03) .001) 213) " . i. 2,094) .03) .001) 2,327; 2,941) .001 50 
| | 
Hunt (Greenville).......... 40.2 64) 032 11.9 17,427 60 025) 5,147! 2,527| 1,170, 1,432 38,025 62 026; 3,195) 12,260} .027 84 
Hutchinson (Borger)........ 20.5 33} .016) 6.2 10, 707) 37, .016, 3,540) 1,083) 637) 788 23,846 39; .016| 3,846) 1,807) .016) 100 
EERE eee a 1.5 02} .001| 5 487) 02 001) 194| 34 78) * 1,014 ee 2,028; 3,644] .001; 100 
Se es 7.9 13 .006| 2.3 2,936) 10; .004 909) 152) 299) 233 6,748 11 005) 2,934) 3,859) .005 83 
a ee 11.4 18} .009) 3.0) 3,328) 11} +.005 1,161) 380) 442) 143 7,266) 12} .005) 2,422) 4,611 006 67 
| | | | | 
NE i sitaknsivonnnak | 16.8) .27) 013) 45 4,804) .17| .007) 1,277) 494) 04} 233 9,501) -16) .006) 2,111) 1,827) .008| 62 
ae dhe 1.9} 03) .001) 5 408) .01) .001 194) . *| . 766, .01|......| 1,532) 3,849} .001; 100 
Jefferson (Beaumont- | | | | | 
rr : 178.2) 2.85) -140) §2.1 92,054; 3.18) .134 21,561) 14,785) 5,935) 4,260 224,480) 3.68) -151| 4,309} 9,720] .134 96 
ee 4.8} .08) .004) 1.2 2,339| 08; + .003 503| 228) 234 val 3,989) .07; .003) 3,324) 1,651) .003 75 
Jim Wells (Alice)......... 16.9 -27| .013 4.3 9,043) 31) .013) 1,800) ms 1,599) 448 15,307, -25) -_ 3,560, 5,422 “a 92 
| | 
Johnson (Cleburne) ....... . 10, 158| 35, .015) 3,425) 1,121) 715) 644 22,9771 38} .015) 2,768) 8,245) .016) 76 
BEGG. ia auddonesacws 9,012) 31} .013) 2,941) 1,577) 897) 609 19, 437| 32} .013) 3,186) 7,336] .014 82 
Karnes................. : 5,118) 18} .008) 1,451 342) 455) 233 11,302 19} .008) 3,055) 2,999) .009 75 
Se 9,922) 34) .014) 3,522 1,691 754 555 21,177) 35, .014) 2,614) 8,675 016 64 
EN 566+ 8iedsrinnawines ss 07; .003 561 57 169 90 4,658 08) .003) 2,911 2,218] .003 75 
| | | 
ee Oe eres | " ST “Sere. eee 162) 02 ee if ee eee 
ee vi asnenkerax cas 722 02} .001) 329) | 52 ° 1,449 02; .001| 2,070) 2,159} .001 50 
ene rere 7,222 25, .010) 2,051) 1,197) 572 286 10,643) 17; .007| 3,801) 3,976} .008) 100 
Kimble 2,072 07; + .003 658 209 * 90 3,140 05 002! 2,855) 3,624) .003) 100 
RR eee eee 314 01) .001) ms " . ° 725 7 *| 2,417 889} .001; 100 
| ae 1,068 of a 194| 76| | . 2,277; .04) .002| 2,277; 2,306] .002} 50 
cen, Te 5,621] .19| .008/ 1,819) 855) 663, 340} 12,648) .21| | .009| 3,243] 4,347] 013) 108 
eee 3,281 11) .005; 1,180 418| 468 322 7,059) 12; .005) 2,521) 3,712] .006 75 
Lamar (Paris) ....... 14,067} .49) .020) 4,547) 2,128) 1,105 967 31,671) .52| .021) 2,455) 9,700} .024 67 
nn are 7,065 24, .010) 2,206 in —_ 519 13,952) 23) 009; 2,406) 11,127] .011 69 
Lampasas............... 3,595 12| 005; 1,258 456| 351| 215 7,452) 12} .005) 2,760 -005 71 
is ivaswvescewszan 1,790 06; + .003 581 266) 91| 90 3,830 06; .003) 2,553 -003 60 
Ns bndcbamaaniegens 5,354 18} .008} 1,432 323) 481} 197 11,219 18} .008) 1,902 010 59 
Mi iitanitvindenntdeney 2,465 08| 004) 755) 171| 130) 143 5,548 09) .004) 2,055 -005 63 
svt senpcwaninicadeed 3,485 12} .005) 1,103) 209) 195 197 7,659 13) .005) 2,321 006 60 
| 
er: 9,624 33} .014) 3,425 741; 1,183 537, 18,375 30) .012) 2,964 014 82 
Limestone............... 7,505 26} .011; 3,193) 1,064 507) 537 17,119 28) .012| 2,594 013 72 
Lipscomb. ..... 2.2.2.2... 1,617 | .002 290 152 234 107 3,167 05) .002) 3,167 002 67 
ee 2,324; .08) .003 697 76 208 90 4,947 08; .003) 2,604 004 67 
ane dginndcivneadeh 2,292 08} -_ 677 133 91 143 4,409 07; .003| 3,392 -003; 100 
Tae 63) Setied SOR Waar ae > on 86 Js 
Lubbock (Lubbock)... . . 36,330) 1.25) .053) 7,779) 7,999) 4,264) 2,864 61,539) 1.01) .041) 3,205 -047 90 
RN eS bce a: 6,985 17; .007; 1,509 285 949 2} 9,522 16} .006) 1,642 -008 50 
MeCaliok................. 5,935) .20) .009) 1,703 779 702) 340 11,737; .19| .008) 3,172 -009 90 
McLennan (Waco)....... ions 1.63} .069) 11,781 — 2,220) 2,197] 125,521) 2.06) .085) 4,184 -079 98 
McMullen................. 173 ae 116 ss | * a eo de | ee ee 
ee 3 784| -13) .005) 1,548 399 377 143 7,556 12) .005) 3,285 005 71 
Marion.................. 2,559 09; .004 871 171 104 179 4,906 08} .003) 1,817 -004 50 
oa, 1,727 06} .003 542 95 130 * 3,871 06; .003) 2,277 -003 60 
see, CT ee 2,229 08} + .003 619 190 208 125 3,430 002) 2,858 003; 100 
ete (Bay City)....... 8,494 29; .012) 2,593 893 897 304 16,539} .27| .011| 2,625) 5,812] .013 76 
ee eee 3,281 11} .005 987 817 273 179 6,210 10} .004) 2,484) 3,448] .005 63 
og. 3,454 12} .005 813 114 143 161 7,597} .12| .005) 1,767; 3,605} .007 54 
Menard Sp csaenbaneeroed 2,136) 07) . 003 677 171 234) 143 3,264) .05) .002) 3,264) 4,425) .003) 100 
Midland (Midland)......... 9,326} .32) .014) 2,051) 1,026 871 573 13,195} .22) .009) 3,299) 4,181} .011) 110 
Milam tdtinntpbbvmacadatioed 7,002} .24) .010) 2,516 836 416) 304 15,318} .25) .010) 2,321) 8,655) .012 63 
Millls On AE IS ae 2, 167 -07; .003 735 247 338 10 4,181} .07| .003) 2,323 a -003 60 
Mitchell . lida eh ati tiacna acc 4,710 .16' .007 1,566 684 429 268 8,880' .15 006! 2,691| 5,060! .007 78 


*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 
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T EX AS — County Data — (Continued) sive estimates by SALES MANAGEMENT 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS. 
“rn 


ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 
Families} Dollars % Dollars 
(in (in of of (in 
thou- | thousands) S.A. Lum.- thousands) 
sands) General | Bidg.- | Drug 
Mdse. | Hdwre. 
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*Withheld to avoid disclosure Before using these figures, see explanation page 1. 
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Sales Management’ Evaluates 
Fort Worth’s Trading Area 


“IN THE SQUARE” 
® Civilian Population (1945) 23.5% of Texas 1,473,800 © 


: @ Families (1945) 24.4% of Texas 433,900 * 
; © Retail Sales (1944) 24.3% of Texas $703,372,000 ® 
he (INCREASE FROM 1943—$53,529,000) 

a" ® Buying Income (1944) 23.3% of Texas $1,425,500,000 © 
. (INCREASE FROM 1943—$39,684,000) 

: ® Net Farm Dollars (1944) 35.3% of Texas $444,823,000 © 
. ® Food Sales (1944) 24.9% of Texas $189,392,000 @ 
w ®@ Gen. Mdse. Sales (1944) 28.2% of Texas $127,133,000 © 


® Lbr.-Bldg.-Hdw. Sales (1944) 27.4% Texas $57,133,000 ©@ 
® Drug Sales (1944) 26.2% of Texas $40,723,000 @ 


*Sales Management 1945 Survey of Buying Power 


se22382 228 


DAILY 
196,666 


(ABC Audit 3-31-'44) 


91.2% Concentrated 
“In The Square” 


SUNDAY 
158,676 


(ABC Audit 3-31-'44) 


87.7% Concentrated 
“In The Square” 


as 


2228 a2 


- 
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28 


A BIG Macket Requires a BIG Newspaper 


Fort Worta STAR-TELEGRAM 


AMON G. CARTER, Publisher BUSH JONES, Nat’l Adv. Mgr. 


LARGEST CIRCULATION IN TEXAS 
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T E X AS — County Data — (Continued ) Jive estimates by SALES. MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 


POPULATION ING 
2 944 ESTIMATE 1944 GYD ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm 
Dollars Dollars 


g 


Families} Dollars % 
(in (in of | n 
thou- |thousands)| State a Lum.- thousands) 
sands) General | Bidg.- | Drug 
Mdse. | Hdwre. 


S 
vs 
> 


Uvalde... 
Val Verde 
Van Zandt... . 
Victoria (Victoria). . 


361 


i=) 
= 
i=) 


888 8: 


Washington..... ; . 
Webb (Laredo)... 


S228B2 RBB2SB B2548 


Wichita (Wichita Falls) 
Wilbarger (Vernon)......... 
IK oo Yeo vias wuasanek's ws 


Williamson 


394 


8 88888 


573) 


107 


| 
STATE . ,,, eae ‘i 1,781.01 2,895,877 y 760,615 450,926! 208,672 155,356! 6,104,950'...... 
For Texas City figures, see page 152. 


Mountain States—County Data 


MON TAN A— County Data 
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Golden Valley 
DE acrkacdctccnesaraades 


ees 
88382 


Hill (Havre) 
Jefferson 


oO 
= 
Ld] 


28823 
R282888 8883: 


Lewis and Clark (Helena)... 


Liberty....... 
Lincoin...... 
McCone.... 
Madison..... 
Meagher... 
Mineral... . 
Missoula (Missoula) 


*Withheld to avoid disclosure. 
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-26 
6.42 
Before using these figures, see explanation page 17. 
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INE.) MISSOULA 
at 
10AHO 
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| D A H RAVALLI 
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MONIT. 


PONDERA 


DI i) 
oo Buttes 
5] 
BD 


BEAVERH| MADISON 


LEMHI 


MEAGHER 
PARK 
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TeF FREMONT 5 TETON 
FERSON \\maotl 
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HILL 


LIBERTY 


|ALLATIN 


NATIONAL 
PARK 


we Y 0 BIG HORN 
7 


|FREMONT \_HOT SPRINGS 


UNTAIN STATES 


——ee 9 Se 7 
BLAINE PHILLIPS | VALLEY 


WASHAKI 


SWEETWATER 


- 
DANIELS 


Montana - Idaho - Wyoming 


(See also Nevada, Utah, Colorado, Arizona, New Mexico) 


—~ 
SHERIDAN 


RICHLAND | 


ALLON = 


WESTON 


Cities shown are those +aving 
retail sales of $20,000,000 


. or more in 1942. 


FF Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


MON TAN A— County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 

(in thousands of dollars) Farm % | Qual- 

Total % % amilies} Dollars % % Dollars % % Per | Dollars} of | 

(in of of (in n of of (in of of | fam- (in JU.SA 

thou- | State | U.S.A.) thou- | thousands)! State | U.S.A. Lum.- thousands)| State | U.S.A.) ily thou- | Po- | Mar- 

sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
dse. | Hdwre. tial | Index 
Musselshell... ............ 4.6} .98) .004 1.4 2,726) .84) .004 809 148 90 59) 5,188} .89) .004) 3,706 -004) 100 
Park... . 9.5) 2.02) .007 3.0 6,902) 2.14) .010 1,633 595 464 223) 12,421; 2.13) .008) 4,140 -008 114 
re -8} = =.17) 001 3 | ee 85 ¢ ° * ae eae fA a apes 
Phillips... . seh auied 5.9) 1.25) .005 1.8 3,509} 1.09) .005 639 231 335 74 7,199] 1.24) .005) 3,999 -005) 100 
Pondera........ 5.4) 1.15) .004 1.5) 3,639} 1.13) .005 895 710 119 7,115} 1.22) .005) 4,743 -005) 125 
Powder River............., 2.5 -53} + .002 8 624 -19} + .001 128 . S a 2,183 -37| .001) 2,729 -001 50 
Ea 5.7) 1.21) .004 1.8 3,045} .94) .005 724 199 297 119 6,135) 1.05) .004) 3,408 -004; 100 
Prairie... 2.1) .45) .002 6 899; .28| .001 227 bd 90 ¢ 1,589; .27| .001) 2,648 -001 50 
Raval... 10.2) 2.17) .008 3.1 5,060| 1.57; .007| 1,179 463 516 163 9,768} 1.68) .007| 3,151 -007} 88 
Richland... 8.7) 1.85) .007 2.4 4,611; 1.43} .007) 1,008 447; 1,006 134 8,798} 1.51) .006) 3,666 .006 86 
Roosevelt... 8.7) 1.85) .007 2.4 4,785) 1.48) .007 951 248 464 193 11,154) 1.91) .008) 4,648 -007 100 
Posebud.... ss, 5.6; 1.19) .004 1.6 2,755 85 004) 497 166 232 74 5,577 -96; .004) 3,486 -004 100 
Sanders... 5.8) 1.23) .005 1.9 2,102 -65) .003) 454 33 77 74 5,428 -93) .004) 2,857 -004 80 
Sheridan... bee 6.0} 1.27) .005 1.6 2,334 -72| .003 454 149 310 104 5,712 -98} .004| 3,570 -004 80 
Siver Bow (Butte)... 46.4) 9.87) .037 15.5) 39,454) 12.23) .058| 10,693) 4,469) 1,200) 1,040 70,186) 12.04) .047) 4,528 .048 130 
Sillwater...... 5.2) 1.11) .004 1.5) 2,219 .69| .003 426 166 297 74 4,208, .72| .003| 2,805 003} 75 
2.9) .62) .002 9 1,610} 50) .002 355 168 bs 3,110) .53) .002) 3,456 -002) 100 

ttt teeeeee 6.0} 1.27) .005 1.9 3,060} .95) .005 696 619 134 5,780} .99) .004) 3,042 -005} 100 
5.5) 1.17) .004 1.7 4,292) 1.33 .006| 980 463 439 104 7,315) 1.26) .005) 4,302 -005 165 
Oe FOE 1.3) .28) .001 4 537; .17| .001 71 . ? 1,282; .22) .001) 3,205 -001; 100 
10.0) 2.13) .008 2.7 9,048} 2.80) .013) 2,442 910 851 609 14,038) 2.41) .009) 5,199 -010) 125 
2.8 -60} .002 8 1,958 61 003, 554 181 “ 4,022 -69} .003) 5,028 -003 150 
ith statin 3d urtied prasaled 1.9! .40! .001 5 522! .16' .001 128 52 ° 9971 .17! .001' 1,994 .001; 100 


Before using these figures, see explanation page 17. 
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MONTANA — County Data — (Continued) sive estimates by SALES: MANAGENERE 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIs. 

POPULATION 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 
Dollars Dollars 


(in of (in 
thousands) S.A. Lum.- thousands) 
Food |General | Bidg.- Drug 
a. Mdse. | Hdwre. 
Yellowstone (Billings) 8} 8.08] . 4) (31,030; . ; 5,750| 3,877| 2,692) 1,395] 44,650 
Yellowstone National Park 
(pt.) See Wyoming. 


STATE TOTAL . ° ° -469) 72,387) 37,185 am 10, 544) 


Montana City figures, see page 156. 
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*Withheld to avoid disclosure. Before using these figures, see explanation page 17. 


COPYRIGHT 


. . . « « « The contents of this Survey of Buying Power are fully pro- 
tected by copyright. The exclusive estimates of Effective Buying Income, Retail 
Sales and Sales-Advertising Controls must not be reproduced in printed form, in 


whole or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


| — | 


Sales Managimtnt 
MOUNTAIN STATES 


Nevada - Utah - Colorado 


BOX ELDER oe 


U T A H ACHE i (See also Montana, Idaho, Wyoming, Arizona, New Mexico) 
i 


EBE 
Ogden 4 


AVIS \Gan/ baw 
SUMMIT DAGGET | MOFFAT 


. 
Salt Lake DUCHESNE 


UINTAH | 
UTAH 


EUREKA \ WHITE PINE 


PETE 


SEVIER 


> sie (' WAYNE 


Cities shown are those having 
retail sales of $20,000,000 
or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 


Counties shaded are those having CR Se 


retail sales of $50,000,000 
or more in 1942. 


SCALE OF MILES 


ID A H O — County Data — (Continued) sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION 


ING 
2-15-1944 GYD ESTIMATE 1944 SM J ESTIMATE CONTROLS 


COUNTY FOUR STORE GROUPS 

(in thousands of dollars) 

— Dollars D Me “oe 
n 


(in (in 
thou- | thousands) S.A, J thousands)| State 
sands) General J Drug 
Mdse. 


2,794 


> — 


RESeyes 


os 


275,520 F 62,080! 37,475) 23,624 
For Idaho City figures, see page 156. 


-—_———______ 


UT A H — County Data 


1,691] .52| . 3,714). ° 3,095 
15,671) 2. e 3,407 
28,323) 4. . 3,989 
20,308) 3. . 3,626 

250) = 2,500 


9,318 . 1,579 
4,735 . . 2,785 


Before using these figures, see explanation page 17. 
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*Withheld to avoid disclosure. 
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' Salt Lake Market 


‘#¢ 


@! Adds Basie Steel 


Basic steel has been added to Utah’s industrial strength! The $200,000,000 steel plant 


at Geneva, Utah, with a capacity of 1,283,000 tons a year, means a firmer foundation 


To reach this 
rich, unique 


4-state market 
with a population of ‘nae 
858,533 and a payroll goods you sell! 
income of $635,814,000 
annually—The Salt Lake 
Tribune-Telegram offers ‘ wan. * “ 
one-medium coverage 5 The Salt Lake Tribune - Telegram 
with greater circulation oe : 
than ail other dailies 
combined. National Representatives: Sunday Magazine and Comic Sections Color—Black and White 

REYNOLDS-FITZGERALD, INC. 


for expansion and a larger opportunity for the development of Utah’s rich storehouse 


of diversified resources. It means more jobs—more payrolls—more buyers for the 


The One Big Intermountain Medium 


U T A H — County Data — (Continued) sive estimates by SALES: MANAGEMENT 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS 
(in thousands of dollars) 


% % | Families} Dollars 

of of (in (in of 

State | U.S.A.| thou- | thousands) S.A. Lum.- 

sands) General | Bidg.- 
Mdse. | Hdwre. 


Sos: 
BEB 
nN 


—"OQ"O@ — — — 
- e 
a 
$3 888s 


Salt Lake City (Salt Lake 
Se ee 
San Juan..... . , A . P ‘ 
ee a x 4 q 4,013 


4,851 
2,528 
3,413 
, ‘ ° . ° ° 2,544 
Utah (Provo) : ° . ° ° 22,515 


Wasatch........ . % F d 4 2,069 
Washington........ ‘ P P 2,844 
tenes kcanaoe A ‘ ¢ d 205, «. 
Weber (Ogden).......... ’ 03). j 56,316) 17. d 13,048 


STATE TOTAL... ’ ’ . 327,759 , 77,580' 60,200' 15,504 


For Utah City figures, see page 157. 


WYOMING — County Data 


Albany (Laramie)........... 5.43) .010) ‘ ° 16,616) 
Big Horn............ -1) 4.29) = .008) . . - 009) 9,734 
1.91) . . -75| = .004) 4,867 
15,860 
5,647 


3,599 
12,789 
8,442 
4,347 
4,426 


*Withheld to avoid disclosure, Before using these figures, see explanation page 17. 
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a2SSSSs\ \ SiS: Sa SHI SNS SEG Ss S826 


J “lis Ses 


IN UTAH... 


y K 
Ge. 


UM 


Wire, phone or write 
for availabilities 


National Representative: 


”AYING TO UTAHS 
. soo RADIO AUDIENCE 


DVERTISERS 
VORITE | 
Un 


/ | 
VU, 7. 7. 


”. UMMM W/M6éE 


KDYL 


SALT LAKE CITY 
/TANENBE SAC” 


JOHN BLAIR & CO. 


May 15, 1945 


<< cai r The “SM” symbols mark original, exclu- ap 
WYOMING — County Data — (Continued) sive estimates by SALES MANAGEMENT. Cc! 
SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIs- 
POPULATION SM) ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
FOUR STORE GROUPS 
(in thousands of dollars) Farm % \Qual-’ 
Total | % | % |Familles} Dollars | % | % Dollars | % | % | Per | Dollars] of | ‘ity 
(in | _ of (in (in | _of (in | of | of | fam-| (in |U.S.A| of 
thou- | State | U.S.A.) thou- | thousands) State | U.S.A. Lum.- thousands); State |U.S.A.; ily | thou- | Po- | Mar. 
sands) sands) Food |General | Bldg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre tial | Index 
Laramie (Cheyenne)........ 37.6| 15.95} .030 9.9]  27,625| 17.04) .040| 6,025 *| 1,435 1,679 52,206} 19.61) .035) 5,273} 5,027) .035) 117 a 
a ae 8.1| 3.44) .006 2. 4,794) 2.96] .007 867 251 359 9,182} 3.45| .006| 4,174) 4,618] .006] 109 Otert 
Natrona (Casper)........... 21.8] 9.25] .017 7. 19,703] 12.16} .029| 3,581 * * *| 29,500) 11.08) .020] 4,041) 4,103] .022] 129 ans 
NIE i srs.casisinomeleoatle 4.5| 1.91] .003 1.4 3,580] 2.21] .005 752 151 372 157] 5,434] 2.04] .004| 3,881] 2,854] .004) 133 Park 
REI Re 20.1 6.1 011; 1,243 519 692 365] 13,241] 4.99] .010] 2,171) 6,1 012} 75 Phill 
Pitki 
Tg ae 7.2| 3.05) .006 2 4,365] 2.69] .006 916 436 333 244 7,387| 2.78] .005| 3,358} 4, 006} 100 Prow 
Sheridan (Sheridan)........ 16.1] 6.83} .013 4.9] 13,408} 8.27) .019| 2,976] 1,893 838 22,412| 8.42} .015| 4,574) 6, 016} 123 
SE 2.2| 93) .002 1,303} .80| .002 * * 173 2,284 .86| .001| 3,263) 3,127) .002) 100 Pueb 
Sweetwater (Rock Springs)..|  20.0| 8.48] .016 6 13,376} 8.25} .019| 3,368 804 452 20,538] 7.72) .014) 3,313) 3, 016} 109 Rio f 
ee 1.8} .76) .001 1,774] 1.10} .003 425 * 186 * 1,256} .46)...... 2,512} 1, 001} 109 Rio ( 
Rout 
ae 7.1] 3.01] .006 1.9 4,443| 2.74) .006) 1,079 251 319 1 6,662} 2.50] .004| 3,506] 2, 005} 83 Saga 
Washakle................. 4.8] 1.95) .004 1 3,847| 2.37] .005 801 184 412 15 4,796} 1.80} .003| 3,996) 4,827] .004) 100 
EP 4.0| 1.70) .003 1. 2,716] 1.68) .004 703 151 200 1 4,709} 1.77| .003| 3,924) 2, 003} 100 San. 
Yellowstone National Park;.. S Mi... 1 882) .55| .001 ° * ° * 236] .09)...... AS SPY 100 San 
Sed 
STATE TOTAL..........:.. 235.71...... | 181 70.31 162,087|...... | 235 35,6891 13,461] 10,812 7,625 266, 170! Pea | L179 3,786! 99,0331 1971 106 pe 
For Wyoming City figures, see page 156. Telle 
Was 
COLORADO — County Data Wel 
Yum 
A .017 14,473] 1.23] .010| 2,495) 11,137) .011) 65 STA 
PS .006 9,345] .79| .006| 4,063} 3,849} .007) 117 — 
SE Shits ROE a .028 22,509} 1.91) .015| 2,065] 7, 018; 64 
SERRE. * FERED -6| 4.24) .002 2,030} .17| .001| 2,900] 1, 001; 50 _ 
Piatecceccontenseensns 6.1) | .57| .005 5,022) .43| .003| 2,790) 3,741] .003) 60 N 
TS 7.7} .72| .006 5,863} .50| .004| 2,792] 4,267] .004) 67 Chu 
Boulder (Boulder).......... 33.9] 3.18] .027 42,558} 3.61] .029| 3,834| 9, .027} 100 Clar 
REE 7.2} .67| .006 9,066) .77| .006| 3,942) 1,419] .006] 100 Dou 
Se eae 2.6, .24| .002 2,214 .18} .001| 2,768} 2, 001; 50 Elke 
Clear Creek............5... 2.5} .23) .002 2,002) .17) .001) 2,503 161} .002} 100 len 
Re ae 9.5} .89|} .007 4,735,  .40| .003) 2,059 004) 57 ae 
Se eee 5.6} .53| .004 1,743} .15| .001) 1,341 002} 50 Hur 
eee 4.6, .43] .004 3,669} 31) .002| 2,822 002} 50 Lan 
|” OE SS, 1.6) .15) .001 1,189} .10| .001| 2,378 001} 100 Lin 
eae 13.7) 1.28) .011 13,735} 1.16} .009| 3,434 009} 82 tyo 
Denver (Denver)........... 335.4] 31.43] .264 481,650] 40.81] .325| 4,676 342} 130 Mit 
RCE: CS le ae ae lL le |) 6 1,076}  .09) .001| 1,790 001} 50 Nye 
MED. ci coscesuedeas¥ys 3.0] 28) .002 3,620) .31) .002| 3,620 002} 100 Orr 
IL. soe sbcauenpeedan 4.8} .42) .004 4,059} .34| .003| 2,899 003} 75 Per 
SSE ees 4.1, .38} 003 3,423} .29| .002| 2,853 002} 67 Sto 
E! Paso (Colorado Springs) 61.2) 5.74) .048 6.84 .061} 9,716} 5,214) 2,015 78,102} 6.62} .053) 3,847 055, 115 Wa 
RE SS 17.4) 1.63) .014 1.12} .010} 2,022 607 593 14,166} 1.20} .010| 2,833 1; 7 Wh 
SRR SY 9.3) .87| .007 74, .007) 1,125 370 348 9,410} .80| .006) 3,245 007} 100 ie 
Se 8} .07| .001 08} .001 213 ° ° 1,091] .09) .001) 3,637 001} 100 STi 
0 RERIEOS 2S 3.0) .28| .002 34) .003 502 44 258 3,413} 29] .002| 3,792 002} 100 = 
I cu unkccouxdeuas 4.6, .43} .004 -42|  .004 654 ° 258 5,294] .45| .004) 3,781 004} 100 - 
RR ane a m..... oi...... 30)........ . 2a} 02)... 2,440} 333)... ite A 
aa 11.0) 1.03} .009 82) .007| 1,414 296 323 11,705}  .99] .008) 3,902 008} 89 = 
es cc cccisawemadied 1.7; .16} .001 .12| .001 289 * 1,702} .14| .001| 2,837; 001} 100 Ap: 
SM ceunsveeneconsd 34.1] 3.20) .027) 1.43] .013) 2,645 968 22,876} 1.94) .016| 2,179 017} 83 Co 
Co 
RN icecciiiacedss ide 2.4, .22] .002 11} .001 213 * 52 1,538} .13] .001/ 1,923 001} 50 Gil 
ID. vesnccecueatel 6.6} .62} .005 .38| .003 517 133 271 5,638] .48] .004| 2,967 -004, 80 Gr 
SEARS = 7.8} .73| .006 68} .006} 1,064 311 * 8,672} .73| .006| 3,469 006} 100 
La Plata (Durango)......... 11.8] 1.11} .009 1.12} .010| 1,672 755 710 13,284) 1.13} .009| 3,907 009} 100 Gr 
Larimer (Fort Collins)....... 30.2} 2.83] .024 2.63} .023} 4,712} 1,628) 2,012 36,654) 3.11) .025) 3,858 .024) 100 M 
M 
Las Animas (Trinidad)...... 26.0 2.44) .020 1.70} .015| 3,070) 1,362 400 21,341) 1.81] .014] 3,006 016} 80 Ne 
RS Soe 5.2} .49) .004 -38} .003 426 ° 194 5,186} .44) .003| 3,241 003) 78 Pi 
Logan (Sterling)............ 15.5} 1.45) .012 1.30} .012} 1,778 844 877 17,773| 1.51) .012| 4,232 012} 100 
Mesa (Grand Junction). .... 29.2) 2.74) .022 2.70} .024) 3,846) 2,308) 1,935 34,275| 2,90) .023] 4,032 .023| 100 Pi 
RS SHEEN 07} 001 167 ° * 641} .05} .001) 3,205 001; 100 2 
a 
beineiessisednediidiien -37| .003 684 192 154 4,859) .41) .003) 3,471 .003} 100 Ye 
ERIE 52) .005 638 192 451 6,704} .57| .005| 3,047 005} 83 i: 
TEER 1.02' .009! 1,277 400 670 12,813 1.09! .009' 3,463 .009' 90 s 
*Withheld to avoid disclosure. Before using these figures, see explanation page 17. os 
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“M@eSSoS S8SSSEN SSSSEN SSERE 


MIS SS SSESEGS SSBSESS SSS S&S SESESEUU 


COLORADO— County Data — (Continued) ae estimate by SALES MARAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 

POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 


FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm 
Families} Dollars % % Dollars A Dollars 
(in (in of of (in of (in 
thousands)| State | U.S.A. Lum.- thousands) S.A, thou- 
General | Bidg.- | Drug sands) 
Mdse. | Hdwre. 


577 735 
1,214 813 
15 . 


on 


SSE83R8 


> 


Routt. 
Sagauche 


8|828 88888 88388 


. 


IE okcecncveraes 
Weld (Greeley) 


2,516 
684 


146,425 116,935! 37,301 
figures, see page 156. 


Churchill 
Clark (Las Vegas) 


007 - 006 
027 -030 
003 002 


2 
a 
‘ 


= 
—- © & @ 
se 
= 
— 


. 
Ss o 

= 
— 


5 


- ¢ © ~¢ a 


. 


882888 88888 8 
83338 82888 


Washoe (Reno) 3 i P . x é 1,805 
White Pine (Ely) i i d z 11,466) 9. ‘ 1,407 458 


28 
ro 
ie 
28 
> 


STATE TOTAL ' | 42.84 119,642! ° 12,451 
For Nevada City figures, see page 


— 
8 
~ 
s 


ARIZON A— County Data 


—_—— 


eepxs 
2 #38882 


— os 


1,747 
1,466 
16,275 


sees 8 


. 
_ 
o 
— 


2,574 65). : 13, r 
48). y 4). 1,092 .59| 1, .006 
Yavapai (Prescott) : ; E ' R 3,541 28,361) 4. j 4, .017 
Yuma (Yuma) .0| 6.15] . 78). 2,262 20,269) 3.47) . 10,674] .016 


STATE TOTAL............ ‘ | < re 67,444) 42,890} 18,110 583, 9071 J 3,611 124,113 -407| 91 
‘*Withheld to avoid disclosure. For Arizona City figures, see page 157. Before using these figures, see explanation page 17. 
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LL LTT 
CITY POPULATIONS Sales Managemtrt 


(1940 CENSUS) 


© unnen 00 2 ~MOUNTAIN STATES ae cx cause! wand 


(See also Montana, Idaho, Wyoming, Nevada, Utah, Colorado) 
100,000 OR OVER 


COCONINO 


RIZONA NEW 


Cities shown are those having Counties shaded are those having 
retail sales of $20,000,000 retail sales of $50,000,000 


or more in 1942. or more in 1942. 


NEW MEXICO— County Data The “SM” symbols mark original, ext 


sive estimates by SALES MANAGEMENT. 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 


POPULATION 
2-15-1944 ESTIMATE 1944 yD ESTIMATE 


COUNTY FOUR STORE GROUPS 
(in thousands of dollars) 


Families} Dollars % Dollars % 
(in (in of (in of 
thou- jthousands)| State | U.S.A. Lum.- thousands) | State 
sands) General | Bidg.- | Drug 
Mdse. | Hdwre. 


Bernalillo (Albuquerque)... . . a P 19.7 iy i " 2,206) 86, 207 
4 1,303 
23,074 


322 


Eddy (Carisbad)............ ’ 
eid ons ea cdas es y 14, 182 
Gaudalupe........ & 4 d i , J 4,295 


1,250 
4,140 
22,552 


*Withheld to avoid disclosure. Before using these figures, see explanation page Uh. 
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Sales Managtmtnt | 


PACIFIC STATES 


California 


(See also Washington, Oregon) 


Cities shown are those having 
retail sales of. $20,000,000 
or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942, 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 


@ 100,000 OR OVER 
_| Beverly 


Santa Barbara “ Mills ‘. 
Santa Monica a 
4 SCALE OF MILES untington Pa 
° 50 100 150 Pt 
San Diege Papen usrsets- roses | 
SE A 
gos ° The “SM” symbols mark original, exclu- 
’ 4 N E W M E », 4 I C O — County Data — (Continued ) sive aliteter by SALES MANAGEMENT. 
EMENT, 
rasta SALES— 
LES— OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
IERTIS- POPULATION yD 
NG 2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
(TROLS —_— 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % |Qual- 
Qual- Total % % |Families}] Dollars | % % Dollars | % % | Per | Dollars} of 
ity (in of of (in (in of of in of of | fam- (in |U.S.A.) of 
| of thou- | State |U.S.A.| thou- |thousands)| State | U.S.A. Lum.- thousands) | State | U.S.A.) _ ily thou- | Po- | Mar- 
Mar- sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
ket Mdse. | Hdwre. tial | Index 
Index 
-|—— ff San Miguel................ 23.1) 4.71) .018 5.6 6,696; 3.41) .010) 2,048) 1,453 186 304) 10,912} 2.95) .007| 1,949) 2,512] .010 56 
6} 106 Santa Fe (Santa Fe)........ 28.6; 5.84) .023 ve 13,376; 6.81) .019) 4,058) 1,353 657 603} 26,444) 7.14) .018| 3,622) 1,524) .019 83 
2) 8 
SN, cnc dcaeceveea 5.2) 1.06) .004 1 1,767; .90) .003 637 139 136 161 3,090) .83) .002| 2,060) 1,147] .003 75 
i eee 8.7| 1.78) .007 2 2,263} 1.15) .003 655 60 149 125}* 3,995) 1.08) .003) 1,816) 1, 004 57 
J. eer: 14.5) 2.96) .011 3.4) 2,681; 1.37) .004 764 338 161 1 4,932) 1.33) .003) 1,451) 1,1 005 45 
| SETS 9.3) 1.90) .007 2. 1,938) .99) .003 364 119 211 72 3,158) .85) .002) 1,316) 3, 003 43 
aaa 6.2} 1.27) .005 1 3,085} 1.57) .003 946 299 285 * 5,289) 1.43) .004) 3,111) 3,952) .004 80 
2 : cgi celad ae 18.1) 3.69) .014 4 3,674) 1.87) .005 673 816 ¢ 6,829) 1.84) .005) 1,588) 2,227] .007 50 
nF —— 
1 - ee 490.01...... 385 129.01 106, 336)...... -285| 47,7611 25,3811 14,432 9,414l 370,404|...... -249| 2,871 103, 2581 287 75 
¥ *Withheld to avoid disclosure. For New Mexico City figures, see page 157. Before using these figures, see explanation page 17. 
1) @ - 
* 
| “I” $47.97 FOR PETE JONES THIS WEEK 
5) 
- ; Pete is one of the million or more men and women living in the Los Angeles-Long Beach area 
| whe work in industrial plants. Pete’s just a plain, ordinary guy ... earns good dough, buys 
2 : War Bonds, spends the rest for family needs. And Pete likes to listen to the radio . 
6 
"| KGER AIMS TO PLEASE PETE 


| .. . AND DOES! 
KGER’s programs intentionally are of 
3 8 the “middle class” type . .. the kind 5 ee 
3 LONG BEACH 
0 enjoyed by the greatest mass of people. 
KGER’s programming, intensive coverage 


OWNED AND OPERATES BY MERWIN BOBTHS 


aaa of Los Angeles-Long Beach, and low rates, 

ss is a hard combination to beat. Why not Represented Nationally by Spot Sales, Inc. 
a the whole story? New York Chicago San Francisco Los Angeles 

MENT 
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Pacific States—County Data 


CALIFORNIA — County Data 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-44 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross - 
(in thousands of dollars) Farm % | Qual- 
Total | % | % |Families}] Dollars | % | % Dollars | % | % | Per | Dollars} of | ity , 
(in of of (in (in of of (in of of (in |USA| of 14 
thou- | State |U.S.A.| thou- | thousands)| State | U.S.A. Lum.- thousands)| State |U.S.A.) ily | thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Alameda (Oakland-Berkeley- 
Alameda-San Leandro- 
SS a 621.5} 7.89) .488 539,790] 9.21) .784| 171,902) 112,614) 25,248] 24,364] 1,200,376) 9.17] .809) 5,539 151 
AEE SS | BERS, SERESY. SR ee a . ¢ ¢ ic ciadoneeds i aa See 
OS eee 6.3} .08| .005 6,733} .11| .010) 1,869 102 592 266] 10,900) .08| .007| 5,450 160 
Butte (Chico-Oroville)...... 42.1] .53) .033 34,200} .58| .050| 10,153) 3,722) 2,403 58,174] .44| .039| 4,068 124 
SD  cannkwsann®s 6.4) .08| .005 5,514] .10) .008) 1,618 44 209 208 8,948} .07| .006) 3,728 120 
Eee een! 8.9} .11| .007 8,105} .14) .012) 1,879 616) 1,232 13,390} 10} .009) 4,617 143 
Contra Costa (Richmond- 
Pittsburg-Martinez)...... 218.7| 2.77| .172 67,762} 1.16] .098| 20,664) 5,460) 65,199) 2, 158,619} 1.21) .107| 2,253 68 
NS 6 5 cats ienaacsad 3.5} .05| .003 3,723} .06| .005) 1,029 130 103 1 5,888}  .04) .004| 4,907 133 
INN oss cp smaucconee 10.0} .13| .008 8,989} .15| .013| 3,535 ° 389 1 14,261} .11| .010) 3,961 138 
Fresno (Fresno)............ 194.7] 2.47] .153 130,218] 2.22) .189| 36,671) 16,628} 10,068) 4, 264,117| 2.02) .178] 4,469 115 
I ng a 11.0) .14) .009 9,779} .17| .014) 2,392 454 725 15,589} .12| 011) 4,585 133 
Humboldt (Eureka)......... 44.1) .86| .035 38,649} .66| .056/ 9,799) 4,632) 1,410 952] 60,650) .46) .041/ 4,043 126 
imperial (Brawley-El Centro)} 43.1| .55) .034 43,500] .74) .063} 11,285] 3,904) 5,200) 1,448] 63,873} .48) .043| 5,323 141 
i AE ae 17.0} .22) .013 8,061} .14/ .012) 2,417 424 500 266] 12,678) .10| .008| 2,207 77 
Kern (Bakersfield-Taft).... . 141.5) 1.80) .111 112,175} 1.91) .163| 28,293) 12,854) 8,603) 3,01 181,266] 1.38) .122) 4,206 119 
Kings (Hanford)........... 34.4, .44| .027 26,881) .46| .039} 6,709] 2,096) 2,077 784] 37,430) .29) .025| 3,670 11 
RE Ee ee - 7.4, .08} .006 5,579} .10) .008) 1,811 86 322 232 9,127} .07| .006| 3,380 171 
EA are 16.5) .21) .013 11,193} 19} .016) 3,135 590 619 17,136} .13] .012) 3,230 100 
Los Angeles (Los Angeles- 
Long Beach-Glendale- 
Pasadena-Santa Monica- 
Burbank-Alhambra-South 
Gate-Inglewood-Belvedere- 
Beverly Hills-Huntington 
Park-Pomona-Compton- 
Whittier-Monrovia-Red- 
ondo Beach-Culver City 
San Fernando-E! Monte)..} 3,138.8 2,290,441) 39.08} 3.327) 591,081) 353,240] 97,877) 92,507) 5,443,037) 41.56] 3.667) 4,989 135 
Madera (Madera).......... 25.0 14,758} .25| .022) 4,133 896 902 376] 26,915} .21| .018| 3,738 100 
Marin (San Rafael)......... 84.7 37,343) .64) .054) 12,216] 3,032} 2,477) 1,032] 64,214) .49) .043) 3,567 %4 
Nc. cidadebicar’ 3.1 3,274) .06| .005 646 ° ° ° 5,518} .04| .004) 4,598 200 
Mendocino. ............... 24.5 16,939} .29| .025| 4,594) 2,482 610 388] 27,992} .21| .019| 3,732 1 
Merced (Merced).......... 46.6 33,218} .57| .048| 8,487) 2,896) 2,600) 1,074] 56,326) .43) .038) 4,052 1 
BUS oss btiecmatvidens 14.3 4,860) .08| .007) 1,691 170 149 156 9,751} .07| .006) 2,032 64 
RO Soe ae 9 1,604) .03) .002 ° ° ° ° 1,379] .01| .001| 4,597 100 
Monterey (Salinas-Monterey) 84.8 68,194) 1.16] .099| 16,163) 6,542) 6,581) 2, 108,246 .83] .073| 4,278 119 
Napa (Napa)............... 39.3 22,509} .38} .033| 5,540) 2,380) 1,965 73 37,111} .28| .025| 3,227 %4 
Nevada (Grass Valley)...... 13.7 17,373} .30) .025) 5,474 808} 1,954 672] 24,708} .21| .019) 5,384 17% 
Orange (Santa Ana- 
Anaheim-Fullerton).......] 153.3 105,804) 1.81) .154) 30,655) 10,843) 6,281) 5,251] 200,165) 1.53) .135) 3,842 115 
Placer (Auburn)............ 24.9 22,149} .38| .032| 6,742) 1,870) 1,506 38,667}  .30| .026| 4,774 137 
eee 9.9 7,823} .13| .011| 2,757 324 245 518] 12,374) .09) .008| 3,867 113 
Riverside (Riverside)....... 122.2 78,747| 1.34) .114| 20,405) 6,700} 65,103} 2,852] 120,853) .91) .079) 3,073 7 
Sacramento (Sacramento)...] 188.2 121,094} 2.07) .176| 30,495) 19,650) 7,560) 6,743] 343,088) 2.62) .231| 5,835 14 
ee See eae 11.7 7,724, .13| .011) 2,136 470 815 242] 14,113) .11| .010) 3,920 m1 
San Bernardino (San 
Bernardino-Ontario- 
Rediands)............... 185.1 95,166| 1.62) .138' 27,075' 10,250! 5,425! 4,2241 250,342! 1.91! .168! 4,215 106 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 17. 


— 


LOOK BEFORE YOU 


LEAP! If any of the figures on these pages seem Con- 


fusing or incomprehensible, you must have skipped the introductory explana- 


tion beginning on page 17. 


Reading it before you attempt to use these data 


is quicker than wiring the editors, who will refer you to those pages anyway: 


——- 


[326] 


SALES MANAGEMENT 


Th 


The Nations Greatest Regional Network 


May 15, 1945 


tS as Sate 
SRR ee eae 


50% OF THE SALES ARE 


MADE OUTSIDE* 


RRR CRORES 


on the Pacific Coast, too! 


If you think nylons are hard to get, try getting complete radio 
coverage on the Pacific Coast without Don Lee. It can’t be 
done—for while all 4 networks cover the“‘inside market, ‘only 
Don Lee completely covers the“outside market” (where half 
the retail sales are made). 

Most markets on the Pacific Coast are surrounded by moun- 
tains 5,000 to 15,000 feet high and the long-range broadcasting 
of other networks doesn’t work. Don Lee, however, with 38 
local stations, broadcasts from within each of these mountain- 


surrounded markets. 


“Half of all the retail sales on the Pacific Coast are 
made OUTSIDE the counties in which Los Angeles, 
San Francisco, San Diego, Oakland, Portland, Seattle 
and Spokane are located 


A special Hooper coincidental telephone survey of 276,019 
calls (largest ever made on the Pacific Coast) showed 60 to 
100% of “outside” listeners tuned to Don Lee stations. 

How about“‘inside coverage?’ According to regular Hooper 
reports, during the past year all of the shows that switched 
from any of the other 3 networks to Don Lee received higher 
Hooper ratings within 13 weeks! 

You'll have to wait for nylons—but you don’t have to wait 
for complete Pacific Coast radio coverage. Buy Don Lee, the 


only network that delivers both markets of the Pacific Coast! 


LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mor. 


$515 MELROSE AVE., HOLLYWOOD 38, CAL. 
DON LEE Raaeeetten 


o( 


SOUTHERN 
General Offices: 


THE 3RD U. S. 
SALES AREA 


““PERSONALIZED” 


MERCHANDISING 
IN 6 “GOLDEN HORSESHOE” MARKETS 


The influential daily newspapers published in these six strate- 
gically located Los Angeles County cities offer a $150 million 
Retail Sales Market plus a valuable merchandising service that 
helps make advertising campaigns successful. 


ALHAMBRA Post Advocate 
CULVER CITY Star-News 


GLENDALE News Press 
MONROVIA News-Post 


REDONDO Breeze 
SAN PEDRO News-Pilot 


Ask our Representatives WEST-HOLLIDAY, INC., for Details 


CALIFORNIA ASSOCIATED NEWSPAPERS 
Los Angeles, 13 


510 South Spring Street 


CALIFORNIA — County Data — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual 
Total | % % | Families} Dollars | % % Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in |U.S.A.) of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A Lum.- thousands)| State | U.S.A.) _ ily thou- | Po- | Mar 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
San Diego (San Diego)...... 394.6) 5.01) .310) 133.3] 385,283) 6.57) .560) 110,154) 55,508) 17,532) 17, 880,402) 6.72) .593) 6,605) 43, -527| 170 
San Francisco (San 
PR antiwaneeekse 686.0) 8.70) .539| 236.0] 590,213) 10.07) .857) 151,055] 100,563) 13,909) 25,415) 1,600,557) 12.22) 1.078) 6,782) 3,316] .904) 168 
San Joaquin (Stockton-Lodi).| 151.8) 1.93) .119 44.9 90,877) 1.55) .132| 23,194) 9,812} 6,392) 2,907] 236,708) 1.81) .159) 5,272) 95, -143) 120 
San Luis Obispo (San Luis 
Ree 39.7;  .50) .031 13.2 29,180) .50) .042) 7,101; 3,004) 2,087 888 46,868; .36) .032) 3,551) 26,209) .035) 113 
San Mateo (San Mateo- 
Redwood City-Burlingame)} 136.6) 1.73) .107 44.3 85,601; 1.46) .124) 28,876) 5,582) 65,365) 2,6 153,238} 1.17} .103| 3,459) 16,743} .110) 103 
Santa Barbara (Santa 
Barbara-Santa Maria)..... 74.6, .951 .059 24.4 61,107! 1.04, .089| 16,727; 4,350| 3,870} 2,26 135,077! 1.03! .091| 5,536| 33,0791 .084) 142 


Before using these figures, see explanation page 17. 


WE‘LL 


BUY THIS coPY BACK FROM YOU... 


Requests for additional copies of this 1945 Survey of Buying Power are already 
far ahead of the 1944 demand — and under wartime restrictions we do not have 
enough paper to print all these extra copies. 


Perhaps you can help us fill some of these orders. We'll pay you $1 for this copy 
of the Survey of Buying Power if you return it to us intact, with no pages missing. 
Our check for $1 will be mailed to you just as soon as the copy is received. 
Be sure to print your name and address plainly on the wrapper — and address 
the package to 


SALES MANAGEMENT 


386 Fourth Avenue 
New York 16, N. Y. 


SALES MANAGEMENT 


HERE ARE THE IMMEDIATE POST-WAR PURCHAS- 
142 ing plans of Southern California families who read the Los POSTWAR INCOME 


in LOS ANGELES COUNTY 
Angeles Sunday Examiner! CONTINUED high-purchasing will be 


_ power is indicated by the chart at the right. 90% Greater 


ADVERTISING TIP FOR SALES MANAGERS: than in 1939 
More people read the Los Angeles Sunday Examiner than read 
any other newspaper in Western America—over 714,000 fami- .. 
lies, with incomes surpassing every previous high-prosperity mark! ” 
- 
Straight into the heart of this vital area—great now, destined for 
postwar greatness—goes this selling force at the lowest milline 


rate in the market! No doubt about it: On Sundays The Examiner * 190 1000 041 1842 1881884 tat 


WRITE FOR FREE COPY of "Close-up 
of Tomorrow," a timely new booklet that 
shows what will happen to the Los 


Angeles —, pong a peace 
comes . . . based on the findings of 9 

LOS ANGELES Stereciny authoritative national; state and local 
sources. Address: Business Research 
Division, Los Angeles Examiner, Los 
Angeles 54, Calif, 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


can do the job alone! 


NT May 15, 1945 [331] 


2nd 


LARGEST MARKET 
IN 


LOS ANGELES COUNTY 
(outside Area) 


1944 1940 


ED se buna 92,000 $1,600 

Effective Buying Income $204,435,000 $90,097,000 

Per Capita Income.... 2,222 1,105 

— ‘ , Retail Sales ..... . 87,873,000 55,227,000 

Source: Sales Management, 1945 Survey of Buying Power Per Capita Sales ..... $ 955 $ 677 

This Area Is Best Served Advertisingly by Food Sales .......... 22,620,000 12,362,000 

THE P AS ADEN A STAR NEWS General Merchandise... 14,061,000 8,091,000 

r Lumber, Bidg., Hdw.... 3,175,000 2,821,000 

EVENING & SUNDAY and POST Drug Stores ......... 3,850,000 1,784,000 
al \ Represented Nationally by Williams, Lawrence & Cresmer Co. % 


* The “SM” symbols mark original, exclu- 
CA LIFORNIA — County Data — (Continued) sive estimates by SALES MANAGEMENT. 
OPA CIVIL M ADVERTIS- 
RETAIL SALES—1944 EFFECTIVE BUYING INCOME 
POPULATION 7 * ING 
2-15-1944 ESTIMATE 1944 yD ESTIMATE CONTROLS 
COUNTY FOUR STORE GROUPS Gross 
; ’ (in thousands of dollars) Farm | % | Qual- 
Total | % % | Families} Dollars % % Dollars | % % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in U.S.A.) __ of 
thou- | State | U.S.A.) thou- |thousands)| State | U.S.A. Lum.- thousands)| State | U.S.A.| ily thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
Santa Clara (San Jose- 

Palo Alto)... ‘ade 191.8} 2.43) .151 61.7] 149,591) 2.55) .217| 42,374) 17,843] 7,057] 5,557] 358,668] 2.74) .242| 5,813) 60,306) .216) 143 
Santa Cruz (Santa Cruz- 

Watsonville)....... sie 43.7| .55) .034 15.8 42,676) .73| .062) 10,664) 4,106) 3,229) 1,418] 65,605) .50) .044) 4,152 13,664] .047, 138 
Shasta (Redding) rh 26.6) .34) .021 9.0 26,766; .46| .039) 6,225) 2,374) 2,275 792 42,361;  .32) .029| 4,707) 6,134} .036) 143 
| Bui 1.8} .02) .001 on 1,775} .03) .003 575 a 192 ° 3,156} .02) .002) 4,509 944] .002) 200 
Siskiyou...... ; 35.0) .44|) .027 11.6 22,480; .38) .033) 5,020) 2,020 850 722 33,908}  .26| .023| 2,923} 13,401] .027) 100 
Solano (Vallejo)............ 95.6) 1.21) .075 30.8 37,440, .64) .054) 10,906) 3,882) 2,539) 1,168 92,585 71} .062| 3,006) 32,583] .062 83 
Sonoma (Santa Rosa- 

Petaluma).............. 73.0) .93| .057) 24.8] 70,458] 1.20) .102| 15,528} 5,388) 4,352} 1,944] 110,657) .84| .075| 4,462) 62,280) .080| 140 
Stanislaus (Modesto- 

Turlock)....... sess 81.3) 1.03) .064) 25.8] 68,243) 1.17) .099) 14,499] 6,300} 6,011| 1,848] 107,016) .82| .072| 4,148} 63,927) .078| 122 
Sutter...... : 17.9} .23) .014 5.8 7,470} .13) .O11; 2,442 208 861 122) 18,660} .14) .013) 3,217) 31,521] .013 93 
Tehama...... 12.7; .16) .010 4.3 11,623; .20) .017| 2,763 846 711 378 18,880 .14| .013| 4,391) 13,957] .014) 140 
tient detec dena’ 2.3) .03) .002 9 1,645} .03) .002 937 . * ¢ 2,892) .02| .002) 3,213 965} .002} 100 
Tulare (Visalia-Tulare- 

Porterville)... és 108.3) 1.37) .085 32.4 63,995; 1.09) .093) 17,727) 6,346) 6,110) 1, 109,930} .84| .074| 3,393) 128,870} .082 96 
Tuolumne... . 8.4) .11) .007 3.0 10,086; .17| .015) 2,980 442 826 36 14,924, .12| .011| 4,974) 2,641] .O11) 157 
Ventura (San Buenaventura- 

Oxnard)......... j 76.0} .96) .060 22.5 51,443) .88) .075) 14,104) 3,852) 3,358 ae 84,255} .64| .057| 3,745] 53,584) .063) 105 
Yolo (Woodland) : 27.8; .35) .022 8.6 19,714; .34) .029) 5,472) 1,366) 1,497 858 37,079] .28| .025| 4,312} 34,694) .026) 118 
Yuba (Marysville)........ =e -23| .014 5.8 22,887; .39) .033) 5,679 *| 1,672 734 30,215 24) .021| 5,210| 8,067] .025|) 164 
STATE TOTAL..... neeees 7,881.9!......| 6.192 2,639.01 5,860,485!..... 8.511'1,580,.967' 820,310! 297,574! 231,376113,100,857'...... 8.828! 4,964'1,776,550| 8.2061 133 
*Withheld to avoid disclosure. For California City figures, see page 158. Before using these figures, see explanation page 17. 


{332] SALES MANAGEMENT 


uss ! 


A.B.C. Publisher’s Statement 
September 30, 1944 


METROPOLITAN OAKLAND —showing its strategical position on the 


mainland side of San Francisco Bay. In foreground is a portion of the business 
and industrial sections of Oakland, and to the left is the deep water Inner Har- 


bor, with the Middle and Outer Harbors in the center. 


Extending westward is 


the 8/2-mile Oakland-San Francisco Bay Bridge, connecting the 733 square 
miles of Metropolitan Oakland on the mainland with the 45 square-mile peninsu- 


lar city of San Francisco. 


PACIFIC COAST’S THIRD MARKET 


@ Metropolitan Oakland has the greatest 
population growth in the San Francisco 
Bay Area, which leads the Nation’s 10 
congested production areas in _popule- 
tion growth. 


@ Over 1000 diversified industries set for 
postwar manufacturing. 


@ Huge skilled labor supply—tlargest elec- 
tric power pool in the world. 


@ 1944 retail sales $452,000,000—80.4% 
increase over 1939. 


@ Terminus of three transcontinental rail- 


ways—air and highway center of 11 
western States. 


THE OAKLAND TRIBUNE 


® Greatest home delivered daily city cir- 
culation in Northern California. 


@ Largest circulation growth in Northern 
California, an increase of 69.3% in the 
last five years. 


@ 98% concentration of circulation (daily 


and Sunday) in A.B.C. city and retail 
trading zones. 


@ 96.5% greater daily circulation in Met- 
ropolitan Oakland than the four San 
Francisco papers combined. 


ADVERTISING DOLLARS SHOULD FOLLOW MARKET POTENTIALS 


DAILY ®akland. ; ® 
131,271 Cus 


WILLIAMS, LAWRENCE & CRESMER CO., 
National Representatives Including Sunday Magazine Section, 
Comics: METROPOLITAN SUNDAY NEWSPAPERS, INC. 
Member: AMERICAN NEWSPAPER PUBLISHERS’ ASSN. 


+ WIALPMOTO.., UNITED FRESE 


ibune SUNDAY 


132,762 


September 30, 1944 


Send for booklet giving latest complete Market, Circulation, Advertising facts. 
Write to the Oakland Tribune, Oakland, California, or Williams, Lawrence and 
Cresmer Company, New York, Chicago, Detroit, Los Angeles, or San Francisco. 


May 15, 1945 
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A.B.C. Publisher’s Statement 


CURRY 7] 
QOSEPHINE 


OXKlamath Fails 


(See also California) 


or more in 1942. 


or more in 1942. 


PACIFIC STATES 


Washington - Oregon 
Cities shown are those Scie 
retail sales of $20,000,000 


Counties shaded are those having 
retail sales of $50,000,000 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 


SCALE OF MILES 


100,000 OR OVER 


o ~ §0 100 150 
Prepares by CHARTMAKERS - New Tor 
NOT +N. re The “SM” symbols mark original, exclu- 
WASHINGTON — County Data sive estimates by SALES MANAGEMENT, 
SALES— 
OPA CIVIL RETAIL SALES—1944 EFFECTIVE BUYING INCOME ADVERTIS- 
POPULATION ING 
2-15-1944 ESTIMATE 1944 ESTIMATE CONTROLS 
nite Se A: LE aa 
COUNTY FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm % | Qual- 
Total % % | Families} Dollars % % Dollars % % | Per | Dollars} of | ity 
(in of of (in (in of of (in of of | fam- (in JU.SA.) of 
thou- | State | U.S.A.) thou- | thousands) State | U.S.A. Lum.- thousands)! State |U.S.A.| ily | thou- | Po- | Mar- 
sands) sands) Food |General | Bidg.- | Drug sands) | ten- | ket 
Mdse. | Hdwre. tial | Index 
REE SE ee Pe 5.1] .27| .004 1.5 5,116} .34) .007) 1,065 794 421 7,377| .25| .005) 4,905 005; 128 
Asotin... 6.6} .35) .005 2.1 2,596) .17| .004) 1,328 . ? 4,917) .17| .003) 2,341 .004) 80 
EE eee 24.5) 1.28) .019 7.3 6,046; .40) .009) 1,917 449 480 10,909} .37|) .007| 1,494 010 
Chelan (Wenatchee)....... 33.4) 1.75) .026 10.8 34,361; 2.29) .050) 8,726) 5,390) 2,050 50,138} 1.69) .034) 4,642 .037| 142 
Clallam (Port Angeles)... . 21.9) 1.15) .017 7 15,770| 1.05) .023} 5,168) 2,082 482 22,887; .77| .015| 3,270 018; 106 
Clark (Vancouver)....... ‘ 94.9) 4.98) .075 30.2 42,035) 2.80) .061; 13,010) 4,013) 1,396 74,760; 2.53) .051| 2,475 .059} 79 
ASS 4.1 -21| + .003 1.3 3,263} .22) .005 931 261 272 6,192} .21| .004) 4,760 004) 133 
Cowlitz (Longview-Kelso) 39.0} 2.05) .031 12.3 31,145} 2.08) .045) 8,353) 5,828 934 50,116) 1.69) .034) 4,074 .037} 119 
ee 5.9} .31) .005 1.9 3,075} .20) .004 970 31 280 4,438} .15) .003) 2,336 004, 80 
Ferry.. 3.3 17) -003 1.1 1,652) .11) .002 752 ba 80 2,758} .09) .002) 2,507 002; 7 
Franklin 9.1 -48| .007 2.9 5,626; .38) .008) 1,702 426 350 8,558} .29) .006) 2,951 007; 100 
See ee 2.6; .14) .002 8 2,710} .18) .004 334 227 401 4,458} .15) .003) 5,560 003) 150 
a 6.8; .36) .005 2.4 9,187; .61) .014) 4,403 389 530 12,455} .42) .010) 5,180 011) 200 
Grays Harbor (Aberdeen) 45.9| 2.41) .036 15.5) 44,553) 2.97) .065| 15,267) 4,904 808 71,586; 2.42) .048) 4,618 -051) 142 
| SSD 6.1 -32| .005 2.2 2,355; .16) .003 576 + 90 3,129} .11) .002) 1,422 ag 60 
Jefferson............ 7.6} .40) .006) 2.4 4,785; .32| .007; 2,154 408 215 8,732} .30| .006) 3,638 006, 10 
King (Seattle)... 594.8) 31.21; .467| 215.7] 536,754) 35.11) .780| 129,494] 119,989) 12,936 1,235,352) 41.76) .835) 5,681 .745| 160 
Kitsap (Bremerton)... .. 91.7) 4.81) .072 31.4 36,323} 2.42) .044) 11,611) 2,782) 1,921 54,894; 1.85) .037|) 1,748 .047| 65 
Kittitas (Ellensburg)... .. 18.3) .96) .014 5.7 16,236) 1.08 .024) 5,008 918 534 24,347| .82) .016| 4,271 .018| 128 
Se 8.9| .47| .007 2.9 6,755) .45) .010| 2,278 312 291 10,609} .36) .007| 3,658 008 114 
| 
Lewis (Centra lia-Chehalis).. 36.8; 1.88) .028 11.5 27,613) 1.84) .040) 7,748) 3,612 932 41,004) 1.38) .028| 3,566 .031) 111 
eS 9.2} .48| .007 2.9 9,896; .66) .014) 2,333 436} 1,451 15,419} .52) .010) 5,300 O11) 187 
Mason.......... 12.0! .63' .009 4.0 7,544 .50! .611! 2,822! 1,778 225 13,369! .45' .009! 3,342 010} ‘111 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 17. 


SALES MANAGEMENT 


HERE’S an atmosphere of “holi- 
day” every day in Seattle (in 
peacetime). It’s a way of life. The 
always-visible mountains are high, 
green and snow-topped; waters of the 
lakes and Puget Sound are sparkling 
deep blue; the air is “washed” and 
fresh, with a tang of the sea; lawns and 
shrubs are green, and spectacularly col- 
orful flowers are everywhere. It’s cool 
in summer and warm in winter. 
These are important reasons why 
80% of those who have come here to 
build ships and planes intend to stay 
... why Seattle has grown from 80,000 
in 1900 to more than half a million 
today .. . and why Seattle is a solid, 
wealthy market offering great oppor- 
tunity for producers of things to sell! 
The SEATTLE TIMES is the preferred 
newspaper in 7 out of 10 Seattle homes, 


HEAD AND SHOULDERS BOVE ALL OTHER SEATTLE PAPERS 
9 


Represented by O'MARA & ORMSBEE, Inc. 
NEW YORK « DETROIT « CHICAGO « SAN FRANCISCO « LOS ANGELES 


( ? . 
Satl in Puget Sound or big 


fresh-water lakes from moor- 


ages within the city limits. 
More than 25,000 pleasure craft 


are registered in this district. 


WASHINGTON — County Data — (Continued) 


The “SM” symbols mark original, exciy. 
sive estimates by SALES MANAGEMENT, 


COUNTY 


Okanogan... 
Pacific. ... 


Pend Oreille. .............. 


Pierce (Tacoma). . . 


ee oo 
Skagit (Mt. Vernon)........ 


Skamania... 


Thurston (Olympia) . 


Wahkiakum. .............. 


Walla Walla (Walla Walla). . 
Whatcom (Bellingham)...... 


Yakima (Yakima)........... 


RETAIL SALES—1944 
BY) estimate 


EFFECTIVE BUYING INCOME 


1944 ESTIMATE 
FOUR STORE GROUPS Gross 
(in thousands of dollars) Farm 
Dollars % % Per | Dollars 
(in of of | fam- (in 
Lum.- thousands)| State | U.S.A.|_ ily thou- 


Food |General | Bidg.- | Drug 


Mdse. | Hdwre. 


3,248} 2,970 295 
4,192 823 646 


1,352 263 . 
45,469) 27,738; 6,759 
744 * . 
7,927; 2,949) 1,216 
652 $ 52 


6,428 *| 2,184 
12,732} 6,840) 2,111 
5,755) 2,005) 2,081 
22,657; 10,475) 4,578 


STATE TOTAL... 


337,657| 11.40) .227| 5,030) 20,878 
3,203 11} .002) 4,004) 1,798 
40,165) 1.36) .027| 3,493) 14, 
2,982 10} .002) 2,711) 1,173 
97,027) 3.28) .065) 3,181) 17,51 

361,946| 12.22) .244) 6,395) 23,848 


405,875! 255,690' 56,439) 45,542 


For Washington City figures, see page 164. 


OREGON — County Data 

Baker (Baker)............. 1.13 1.66 4,201 1,879 206 016 
Benton (Corvallis).......... 1.87 1.80 4,788; 1,997 687 019 
Clackamas (Oregon City) 5.36 2.83 8,576) 1,201) 1,284 035 
Clatsop (Astoria)........... 2.15 2.54 8,034) 2,449) 1,425 026 
Columbia... 1.71 1.22 3,957 978 364 015 
Coos (Marshfield).......... .021 2.69} .034) 8,462) 2,271 885 029 
Midcsasesctssansessees 005 -34| .004) 1,131 242 ° 004 
| SLE SRR eee -003 -26| .003) 1,021 36 e -003) 
Deschutes (Bend).......... .015 1.97| .025| 4,738 1,085 929 020 
Douglas (Roseburg)......... .020 1.79} .023) 4,774 1,608 714 -020 
IN iicddcuenndeseuond -18} + .002 -30| .004 551 be 282 003 
is enneatduesaweekent -46| .004 -44| .006 888 77 ¢ -005 
Eee re .36| .003 .55| .007) 1,302 bg 234 006 
ery .86; .008 .87| .011 2,893 523 248 010 
Jaekson (Medford)......... 3.33) .031 -06) .039 7,935} 3,920) 1,645 035 
i edasciseknanaceee -20| .002 -002 297 . 61 -002 
Josephine (Grant’s Pass)... . 012 -016| 3,289 956 612 014 
Klamath (Klamath Falls)... . .029 -062} 10,925) 6,471 2,633 -050 
a Unnsnwetint .004 1,313 697 356 -006 
Lane (Eugene)............. .057 13,701; 6,721) 3,516 063 
bis ai cwé sawy hace 3,261 353 517 011 
Linn (Albany).............. 4,171 2,252 1,565 022 
ee ao wanna yppacia 2,795) 1,199 809 


Marion (Salem)............ 


Morrow 


Multnomah (Portiand)...... 


a ; 


| Ee eee 
I os axe ned bawea 
Umatilla (Pendieton)........ 


Union (La Grande)......... 
Rs sSodh néheke pene 

Wasco (The Dalles)......... 
Washington REFS NE REE 


Wheeler... 


Yarehili. . . keneeed 


_— 
2ss 


° 
— 


5 


82 


4,451; 1,697) 1,574 


ot SL eee 


240,419! 167,290\ 38,328 33,1031 1.746,808 


*Withheld to avoid disclosure. 
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For Oregon City figures, see page 162. 


28 


oe 


aa 1.177! 4,159 289,243! 1.156 
Before using these figures, see explanation page 17. 
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ANOTHER REcoRD YEAR IN 1944/) 


” 1944 1939 Over 1939 
* Retail _— — —— FF 
Volume............. $386,426,009 | $128,555,730} UP 201% se 
* Wholesale : ent 
Volume............ 219,780,424 75,112,522 | UP 193% P ee, 
4 ADVERTISER | 
Circulation... 144,422 20,556] UP 603%, | | 
4th quarter figures ‘ 


Keep up with this major business opportunity through 


THE HONOLULU ADVERTISER and Radio Station KGU. 


| Hawaii, The Island Empire, An Advertising Paradise. see 
THE “ADVERTISER PUBLISHING COMPANY, HONOLULU, HAWAIT 


CIRCULATION OVER 140,000 AOEN HAWAII'S NBC STATION 


Honolulu ADVERTISER Radio Station KGU 
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ERE on the Mainland retail 
sales last year hit a new high 
of $68.85 billions, or a gain 
of about 60% over 1939, 

but out in the Pacific the sales in the 

Territory of Hawaii ran to $386,426,- 

009, for a gain of 17% over 1943, 

and approximately 200% better than 

the census year. 

Buying power has soared to such 
an extent that nearly two years ago 
when the Department of Labor made 
a survey of Honolulu’s workingmen’s 
homes they found an average gross 
income of $415 per month. Income 
has risen still further since that time. 
A few months ago one desperate 
couple inserted a want ad for a man 
and wife, offering the wife $35 a week 
and the husband $1.50 an hour as a 
yardman, plus a completely furnished 
apartment with Simmons beds, private 
bath, electric range, refrigerator, pay- 
ment of all utilities, and food for the 


Hawaii Sales Triple 1939 Census Year 


couple. Families in Hawaii are much 
larger, on the average, than on the 
Mainland, and with all the grownups 
working, family income is prodigious. 

The 1944 per family income was 
half again as great as for the main- 
land—$6,043 vs. $4,061—and the re- 
tail sales per family averaged $3,864 
against $1,879. 

But that retail sales figure calls for 
an explanation. Hawaii today has a 
civilian population of half a million, 
plus that of the Armed Forces, whose 
number is a military secret. Since 
only the civilian population is known, 
the per family purchase figures are out 
of line. However, even before the 
war Hawaii topped the Mainland in 
both average sales and average income. 

In the table below, figures of popu- 
lation and income cover the civilian 
population only, but retail sales figures 
naturally include the purchases of our 
boys in uniform. 


Economic & Market Highlights 


of the Territory of Hawaii 


Population (in thousands) 
All Islands (estimated) 
Honolulu County, Oahu “ 
Honolulu City ” 


Effective Buying Income (in thousands) 


All Islands 
Honolulu County, Oahu 
Honolulu City ...... 
Retail Sales (in thousands) 
All Islands < 1 
Honolulu County, Oahu 
Honolulu City 
Food* & aa 
General Merchandise* 
Drugs* . 
Wholesale Sales 
All Islands 
Honolulu City 
Rapid Transit Passengers 
(City of Honolulu, thousands) 
Bank Clearings 


(All Islands, thousands of dollars) 


Postal Receipts 


(All Islands, thousands of dollars) 


War Bond Sales 


(All Islands, thousands of dollars) 


Sugar Processing 


(All Islands, thousands of dollars) ... 


Pineapple Canning 


(All Islands, thousands of dollars) 


Amusement Industries 


(All Islands, thousands of dollars) 


Rentals 


(All Islands, thousands of dollars) 


Contracting 


(All Islands, thousands of dollars) . 


1943 1944 
500,000 500,000 
317,000 330,000 
228,000 235,000 
Tere $ 580,926 $ 604,317 
ee 493,782 511,233 
pba Paine 394,401 408,627 
$ 329,357 $ 386,426 
273,367 320,734 
246,030 288,661 
89,618 104,852 
53,284 63,408 
nip 16,748 20,098 
enews $ 178,119 $ 219,780 
re eehebs 165,694 201,164 
103,324 124,798 
$1,192,621 $1,558,841 
verre $ 5,038 $ 14,998 
$ 90,000 $ 117,604 
N.A. $ 62,418 
N.A. $ 47,861 
oon N.A. $ 17,184 
N.A. $ 35,080 
N.A. $ 43,778 


*See ranking tables for cities in 100,000 group for sales in City of Honolulu. 

SOURCE: Effective Buying Income and sales of Food, General Merchandise and 
Drugs estimated by Sates MANAGEMENT; other figures compiled from official 
sources by Chamber of Commerce of Honolulu. 
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As a naval and military center 
Hawaii has no equal anywhere in the 
world. It is the site of our greatest 
naval base, a supply area of tremen- 
dous importance, and a training and 
staging center for Army and Navy 
forces which are likely to continue to 
face a terribly hard fighting job for 
some time to come. Furthermore, it 
seems reasonable to believe that never 
again will we trust the Japs, and con- 
sequently Hawaii post-war will very 
probably be a military center even 
more important than it was pre-war. 

An index to the unparalleled buying 
power of Hawaii is to be found in 
War Bond sales. It is the omly terri- 
tory or state to exceed all of its War 
Bond monthly quotas, as well as its 
quotas in all of the War Bond drives. 


Because of its isolated position 
Hawaiians are unusually dependent 
upon newspapers and the radio. The 
increased population, widespread high 
incomes, and intense interest in the 
war news combine to account for a 
terrific jump in the circulation of 
Honolulu’s newspapers. The average 
weekday circulation of the two dailies 
was roughly 104,000 at Pearl Harbor 
time. Today the average circulation 
has jumped almost to the 300,000 
mark, for an increase that almost 
exactly parallels the increase in total 
retail sales. 

Hawaii is now and always has been 
a national advertiser's territory. Priv- 
ate brands have never really gotten 
started through the 4,200 retail estab- 
lishments and the many Post Exchange 
and plantation stores. Many smart 
national advertisers use heavier sched- 
ules in the Honolulu dailies than they 
do in markets of comparable popula- 
tion size of the Mainland. Among 
these are Best Foods, Inc., Bristol- 
Myers Co., Corn Products Refining 
Co., General Foods Corp., Eastman 
Kodak Co., and the Pepsodent Co., 


Some of the other steady advertisers 
in the Honolulu market are Alcoa, 
Albers, Armour, Bauer & Black, Bor- 
den, Burroughs, California Fruit Grow- 
ers Exchange, Calvert, Canada Dry, 
Chrysler, Colgate, Cream of Wheat, 
Cudahy, Elgin, Ford, G-E., G.M., Good- 
year, Gruen, Heinz, Hiram Walker, 
Hormel, Jergens, Johnson & Johnson. 

Also Lambert, Lever, Libby, Liggett 
& Myers, Mennen, National Cash, Na- 
tional Distillers, New York Life, Pack- 
ard, Pet Milk, Philco, R. J. Reynolds, 
Schenley, Schlitz, Shell, Standard Oil, 
Sterling Products, Studebaker, United 
Air Lines, Westinghouse—and scores 
of others. 
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ADVERTISER 


New York Journal-American — Chicago Herald-American ..... 197 
ON ee re a eer 105 
NT ss Bl ir ws 50 alge sed oe Scie wees Ae ea Raulon 191 
ek EE are 189 
North Central Broadcasting System ......................... 255 
i a os Soi wala akllaetn biden 333 
iain ita ie icing becain a paleinep ere Ane e Here’ 283 
Ohio Select List of Daily Newspapers ...................... 216 
I cc. chard th nnns Grain vle'e hale nee eed vee 249 
eS ae eae a 52-53 
RN EE I ioc nine re ks ke nb a whe Ba wakes 283 
I ee i as ote Saag ws wats Gs ora heath SACRA 24-25 
eR oo Sh aialein pw alate arm! wikia’ arena mek 332 
I ee rn Perr meee nay paper 126 
te de a aie Nene ele Naa dae ce olete a s ie 71 
a val data rarg sal ese SAS inl eww PRI 283 
NT cog as os ect oie ad ai eulalaen ew 8 Se 226 
John H. Perry Newspapers and Radio Stations ................ 283 
Philadelphia Evening Bulletin .........................000.. 103 
ek ou Sa Sis Walon mma ds 105, 129 
ial Ate ech ae 6A ee aca 209 
OE eee eT er ee 207 
I oo et os. a dines aiagie mate ak wane Slee Ma 205 
CE NN oe 5s pesicce eee emi vameR weleebens ee 337 
2s 2 2's de eign habeg OR mmtivieale dah oes 168 
6 ORAS S pe rene Oe erry er ee 43 
I i aaa ng ae Sain node sib de Rinle wR AMIR 5 
NN err 179 
PFW COU WOUND goin ccc cectccceeeceesesawess 37 
Radio Corporation of America—RCA Victor Division .......... 40 
ND SE I cg ng a ose oad og Sinn 0.08 wramn wn o 0 147 
ene fale aS ces a 5. Woh here aly aaa SR a ALA BME A 41 
Redondo Breeze ........ ia aR rel aight Ca ac Tae Stee ace a, 330 
RBS CRT Cierra Nat Meaney ee Asn 44 
I I oo cis scars mains 0-250 et iealei ea w6;e's'0' a 310 


Rochester Times-Union . . . Democrat and Chronicle ......... 190 
Rock Island Argus and Moline Dispatch 
Rockford Morning Star . . . Rockford Register-Republic pgs ase 


RS iain 5 wind mana ash dedi) wie nied aes 328 
ES Cea ne ere ee tn 261 
St. Petersburg Times-Evening Independent .................. 148 
Salt Lake Tribune-Telegram .................... BN Sees 320 
San Antonio Express . . . Evening News .................... 155 
San Diego Union and Tribune-Sun .......................... 160 
Ee 161 
cc cdenewsdewwede euawesicws sale 163 
oso os Saude vumesichebeene rae een 330 
I ic. wwraaS.amne wink Sbelewe due bm ks 100-101 


Schenectady Gazette 
ee n.d oikbe kaabaenetenboees enna 188 


i so oan uta dd we Wenn awa 206 
Scripps-Howard Newspapers ................0.0c0ceceeeeee 107 
cad wn eve g:0adwah nde Ogu benedeni 206 
IPRS eee meas nee IE 63 
I a ate c bsibs aa Bina PY we a ee one 33 
ig une ind walbeindin oma maalen kote 141 
i sw She call ba eeeinlaien 220 
RI Ee eae eee 8 
Southern California Associated Newspapers .................. 330 
Southwest Times-Record ... EE See re 
Spokesman-Review, Spokane Daily Chronicle ................ 48-49 
Springfield Newspapers ee Ae PO RAC Pr ne eee 175 
Stamford Advocate ......... sess Bim wbtn ores Goto x Mace Saint ete 118 
ARR REE RR eas EN 47 
re 192 
Tacoma News Tribune ..................00ccececcuccuceees 165 
i a eh ae 281 


ANE a a a eee RE ence ot 12-13 


Three Feathers Reserve ............. te Pred. a aoe Nea ee 2nd Cover 
Toledo Blade ................... sbiecbriden See Seat ANY 215 
Troy Record-Times Record ss ianitoa ait tial ei Rainn sees b ans ane ae 194 
Tulsa World-Tribune .................-.. hee Eee 301 
. ARE leta si IR PRE BES Dar GO RRR: 73 
I a ai ie 85 
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ADVERTISER 


I cd he irae io ore wets waiarainnts Oe reas 56 
Waerkingien (DB. C.) Grening Boar... .. 6. ccc ccc sneecsees 145 
Co eS eer errr rr 265 
I IS OD, AP nc oc san p's os nace e baos sae Bem 271 
ET eas cals Gale were kb Sigeeoen bmi 172 
ns clan. cides Sar eaene Ganeineen 131 
Ey I en ey arp ada alecee dm ain Gee eee 283 
I a 5 atone aa hae ele oleae ere 169 
rrr rere errr re 283 
SS re aren re ee 182 
Me Se WI, Oe Bad ain nos oinese aes oceans eer eeee Hae een 193 
I I oe oo dn drenien bs cinb wane pe ate mbar 170-171 
Wee WU Pr, ID gag ooo ois coice ss pc Aeeecsoeseen 180 
NY obey aecine oon eapieaenand 199 
ee 87 
ee nen era 285 
Ee i os oars as alor¥ and caceiey ernie @ re 192 
RII i, id Gud eee olgcevn am ua eens 178 
I 5 i ioieidine' a simon ae ace 284 
I UN os oes bids baa wera aie pans eee lee eRe 28 
oo a red asdidia ei aieierae Sikaiaaten oa one ere meen 224 
ava drains acaslne we lomialomtare antec 227 
OP os foe heeiuid dare nae peed eae 125 
I es in 0 5:5 cl eeipetawtc eco o Sa ein sto o lanai ans 132 
ND oo ss ors a) cats ae! bccrala/Sa pies ws cee 245 
ET a ow ia us sk aah pale hee RI 253 
Winston-Salem Journal and Sentinel ........................ 270 
ON gnc inetd eno rae onesie nhwcks ame 282 
I oo a aap win ee. w ateaenle eek einem 120 
ee I ON nk ces sige ch habla snipe sirens 283 


I aa cc ats in ud da'o-o Wider ate aterven io Ri eee 172 
WLAW (Lawrence, Mass.) ; 


MT TE oso vb cs acne seodaaenes hema 3rd Cover 
WE I, BD io kas sis x 'cerienasind btienvneseanecee 284 
a ON OS eee eee 289 
dees no wae vs kobe nee beeres 241 
WNEW (New York, 8) ee re et era 195 
WOAI (San Antonio, I ai nccacd Ciceucetne ame ee 306-307 
.. << “ta. 5 reer ree tee 198 
A i ca sivcshy hab ilo le eanicueiene weed eelee ne 120 
Warsemtar TOMerO-GetONe ...5 . . occ icicnccecscuseccons 117 
ey I I UD ae inc nc bcdewswecgnueeccsabun 218 
I I oo i5 sc. ccarens-qca signa paces’ « cipracene iE 273 
I BENE oie oon akivlnotau salir BA Waa bees ee 292 
WSYR (Syracuse, N. Y.) ............. dbase tae eee weerae 196 
po a Ss Se eee ero reer fer 112 
0 ee aren Renee 267 
EI... ap: cinerea dieters pen aoe 181 
. $ 9 aerate see fers sina ee a 283 
.. << S > RSS RR RCH epee esa rs 198 
We PI I BG gains 6 evsccce KS msieuey asinine opened 305 
ee NS NR as cdi aw hakesianeantasoueneae 166 
Young & Rubicam, Inc. .......... etaiw Samah iad pee eae ee 22 
Ne ene re 10, 45 


NO USE TURNING 
CUSTOMERS AWAY 


And yet you may If You 

be doing just that.] Manufacture 
There’s a 7 billion and Sell 
dollar market youJ COSMETICS 
could encourage 
simply by letting these people know 
you’d welcome their business. For 
the Negro looks to his race press 
for guidance. Your advertising in 
the Negro papers can earn his con- 
fidence, good will and regular 
patronage. 

But whether your product is cos- 
metic, food, drink, wearable, or any- 
thing else, it will pay you to write 
to Interstate United Newspapers, 
Inc., 545 Fifth Ave., New York, for 
the facts on the success stories built 
out of reaching this great and grow- 
ing market through aeatetannies 
Write now! 


Index to County and City Data 


(Arranged alphabetically by states) 


County City County City 
States Data Data States Data __—iData 


Alabama... ai . 293 150 EE 142 


Arizona..... ee cin _ 323 157 a 157 
Arkansos......... , $02 154 New Hampshire... einen 172 111 
California.............. Co 326 158 New Jecssy.__. a a 124 
Colorado... re. j 322 156 , 

New Mexico................... . 324 157 
Connecticut... 180 118 
“arn | 969 143 RN ii cca ctdasesecnneth 186 121 
District of Columbia __ 264 144 North Copsiiaa.................. Fae 146 
Florida _. gg 149 North Dakota... _ 242 140 
Georgia... mr he 276 148 EE 132 
Idaho. bea — 156 Ee: 152 
[llinois. ee 999 135 ee 162 
Indiana... TG 135 Pennsylvania... ee 127 
Iowa... YAS 140 Rhode Island... 178 118 
Kansas. ccccccwssmcusee 250 142 South Carolina... . 275 148 
Kentucky 7 os 286 150 South Dakota... 240 140 
Louisiana conse OOD 154 TeMMeSSCe.......).ccccccccccsie crn 288 150 
Maine... gaia 167 111 en 152 
Maryland........... 262 144 SN ceesieinsatbiarinnitinniencnsoitaniasinsantitl 319 157 
Massachusetts............. 7 172 titers de nn 168 112 
Michigan... pdhdaiacpinnieauennaie. Ae 138 SE cescnccnccniietbiiadaieanils foeicanioieao 264 144 
Minnesota etihalbbcote 236 139 Washington... a 164 
Mississippi... ccc 296 151 West Virginian. oe ~—268 146 
Missouri................. | sine Oe 143 WiSCOMSIDL.0 pieces eee = DBZ 139 
i ia tiles VO W560 WOMAN. ccceecsesectenentne 320 156 

For data on Hawaii see page 340. 
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